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Abstract

In recent decades, tourism has become a leading sector of the global economy, recording sustainable
growth and deepening diversification. Within the framework of tourism development strategies and analyzing
tourist flows, market behavior is a leading indicator. The scientific report examines the characteristics of global
market behavior in tourism and the factors that play a key role in its development trends.

Keywords: factors, global market behavior in tourism

[Tpe3 mocneqHuTe IECETUIIETHS TYPU3MBT C€ TIPEBPBINA BB BOJEI OTPACHI HA Tio0aiHaTa
MKOHOMMKA, OTOCJIA3BAMKHN YCTOMYMB PACTSXK U 33bJI0OYaBAINa ce JUBepcUdUKalys. B pamkure Ha
CTpaTerMMTe 3a pasBUTHE Ha TypH3Ma M aHAIW3UpaHe Ha TYPUCTHYCCKHTE IMOTOLH, Ma3apHOTO
ITOBEJEHIUE € BOJIEN] IIOKA3aTEN.

MoskeM na mpreMeM, Hai-001I0, Y€ IJI00AJHOTO MA3apHO NMOBeeHNEe B TypU3Ma onuced
HawuHume, nO KOUMO Mypucmume, mypucmuieckume KOMNAuuu U 0eCmuHayuume 63aumooeticmeam
6 ceemoesen mawab. To e pezynmam om COYUAIHU, UKOHOMUYECKU, NOTUMUYECKU, TMEeXHOIOSUYHU U
eKON02UYHU (haKkmopu, Koumo oghopmsim muvpceHemo u npednazanemo Ha mypucmuuecku ycayeu.(
Middleton, V. T. C., Fyall, A., Morgan, M., & Ranchhod, A. (2009).

B ta3u Bpb3ka, koraro neuHUpaMe TI00aTHOTO Ma3apHO MOBEICHUE B TYpH3Ma, 3aCiyKaBaT
BHHMaHue ciaeqaute Herosu xapakrepuctuku: (Kotler, P., Bowen, J. T., & Makens, J. C. (2016).

e Chb3/aBa MPAKO BIHMSHUC BbPXY MKOHOMHKATA, MOTPEONCHUETO M KOHKYPCHIUATA B
CBETOBEH MaIao;
e 00XBallla TCHACHIMHUTE, MOJICITUTE U CTPATETHHUTE, OTPEICIISAIIN HETrOBOTO Pa3BUTHE.

KakTo Bede momuepraxme, KIHOYOBA pOJIS BBPXY IJIO0AIHOTO Ia3apHO IMOBEICHUE
OCBINECTBIBAT OCHOBHH IPYIH (PaKTOPHU, KATO BCSIKA OT KOUTO € C Pa3JINYHO ChIAbPKaHHE. AHATU3U3BT
HA HAayYyHW TyONMKAIMM B pasmiiexkJaHarta o0JacT MO3BOJSBA Ja PasTPaHUYUM HSKOJIKO TPYIH
daxrtopu: (Cooper, C., Fletcher, J., Fyall, A., Gilbert, D., & Wanhill, S., 2008), (Middleton, V. T. C.,
Fyall, A., Morgan, M., & Ranchhod, A., 2009)

»  Conmayiau paKkTopH — rpynaTta Ha COIMATHUTE (DAaKTOPH UTpae KIFUOBA POJIS 3a
r100aTHOTO TTa3apHO MOBEJAEHUE B TypU3Ma, KaTo Te BKITFOUBAT MHOYKECTBO aCleKTH, CBBP3aHU

C KyJTYpHH, COI[MAIHH U AeMorpadcku npomeHu. Te3n (akToOpH BIUST MPSKO BHPXY JKENAHHATA,
MPEANOYUTAHNATA U TIOBEJACHUETO HAa TypUCTHTE. HSKOM OT OCHOBHHTE CONMAHH (PAKTOPH, KOUTO
BB3JICHCTBAT BHPXY TYPHUCTHUCCKHUSI CEKTOD Ca: COUUAIHU U KYMYPHU HA2NACU, ROMPEOUmenacKu
Hasuyu, 0emozpagcku npomeHnu, 00pa3oeanue U MexXHOI0ZUl, COUUATHU MeOUl U GIUAHUE HA
UH@AYEeHCOPU, eMUKA U YCIOTYUBOCH, 30PAse U HE30NACMHOCH, CeMeitHU CHPYKMYpPU.

o [Ilpomenswume ce couuannu naznacu ce OTPa3sBaT NMpPU TYPUCTHTE, KOTATO HaH-4eCcTO
I/I36I/IpaT JCCTHHAINH, Hpezmaraum ABTCHTUYHU KyJITypHI/I Hpe)KI/IBHBaHI/IH.
Tpancghopmayuama na nompedbumencKkume Haguyu Ce POSIBSIBA Hali-Be4e IIPU TO-MIIaIUTE
MOKOJECHUsST (MUJICHUAINTE M MOKOJEHUETO Z), KOUTO C€ OPUCHTUPAT KbM HOBH (OpPMHU HA
H’I)TyBaHI/IH, KaTo HaHpI/IMep JUTUTAJIHHU HOMAaau, HpI/IKHIO‘-IeHCKI/I TypI/I3’bM, H'BTyBaHI/ISI C e
JIMYHOCTHO Pa3BUTHE U COLHAIHA OTTOBOPHOCT.

JIUrUTaTHATE HOMAJHW ChC CBOSATA M3pa3eHAa MOOWIIHOCT CE MPEBPBINAT B MOTpPEOUTENN HA

MecTata 3a TYPUCTHYCCKO HACTaHSIBaHE — KAKTO KJIACHYECKO XOTEIHUEPCTBO, TaKa W

aJITepHATHBHO TakoBa. J[0Ka3aTeJCTBO 3a 3HAYMMOCTTA Ha TO3M CHENH(PUYEH TyPUCTHIECKU

CerMeHT € (BaKkThT, Ye peauiia AbPXKABH MpHEMaT BU30BH OOJCKYEHHS 3a Ta3d KaTeropus

meTyBanty. (Unuesa, E.; Jlxennosa, M., 2025)
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o  Hemocpagpcku npomenu. KoM demozpaghckume npomenu ce Habda00asa 3acmapasauio
HacelleHue: TYPUCTHTE OT TPETA BH3PACT YECTO MPEANOYUTAT YAOOHH, TYKCO3HH U CIIOKOMHN
nbpTyBaHus. ToBa MOKe Jja BKIIIOYBA KPYM3H, JIYKCO3HH KYpOPTH WM OPTaHU3UPaHH TYpPOBE.
PacTsiusit 6poit Ha MeHCHOHEPUTE BIKsIE HA Ch3JaBAaHETO HA HOBU MIPOAYKTH U YCITYTH 3 TO3U
CerMeHT. MMUTpAIMOHHUTE TOTOLIM BOJSAT JO TPOMEHH B THPCEHETO HA TYyPUCTUYECKU
JIECTUHAIIMY, KaTO XOpaTa MOXE Jia MIbTYBAT MO-4eCTO KbM POJTHHM MECTa WIK Ja H30ArBart
TPaJUIIMOHHUTE TYPUCTHUECKH Ma3apu.

o Oopazosanue u mexnonocuume. Tenoenyuu Kwvm nosuuwiena oopazosanocm. C
YBEIIMYaBAHETO HUBOTO Ha 0Opa30BaHOCT, TYPUCTUTE CTaBaT MO-HHOOPMHUPAHH |
B3ucKatesnHu. Te yecTo n30Mpat JecTUHALMH, KOUTO Mpeiarar oBeye OT MPOCcTo 3a0aBIeHHUS
- HampuMmep BB3MOXHOCTH 32 HaydaBaHe, HW3CIEIBaHE W KYyIATYPHH TNPEKUBSBAHHAL.
ComnuaaHuTe MEIUH, MOOWIHH TPIJIOKEHUS W IDIAaTGOPMH 3a OHJIAWH pe3epBHpaHe KaTo
Booking, Airbnb u TripAdvisor mpoMeHsT moBeneHHeTo Ha Typucture. [lotpedurenure Bce
MoBeYe ce J0BEepsABAT Ha OHJIAHH MPENOPHKH M OT3UBH, KOETO BOJH J0 MPOMEHHU B M300pUTE
UM Ha JIeCTHHAIUKA. TypU3MBT € CHUITHO TIOBJIUSH OT COIIMATHUTE MEIUH, KOUTO MPEAOCTABST
mwiarpopmu 3a 0OMEH Ha ONMUT W ChBeTH. VHGMIyeHCHhpUTE B COIMAIIHUTE MPEXH, KaTo
Instagram u YouTube, 4ecTo mocTaBsIT HOBH TEHACHIIMU B TYpU3Ma, KaTo MOMYJISPU3UPAT HOBH
JCCTUHAIINY U U3KUBSBAHUS.

o Ilmardopmu 3a cniogeneno nmorpedaenue: Ycuayru karo Airbnb, Uber u npyru mnatdopmu
3a CIIOJEJIEH TPAHCIIOPT MPOMEHAT ChILNECTBYBAIUTE COLMATIHU CTPYKTYPU U BB3IPUATUA 3a
II'bTYBaHUATA, KaTO MpeajaraT aJITCpHaTHUBU HA TPAAULIUOHHUTE TYPUCTUUCCKU YCIIYTH.

o HapacrBama counanana oTropopHocT: Bce noBeue TypucTu ce MHTEpECYBaT OT YCTOMYMB
TYPU3BM U THPCAT ACCTUHAIWU U YCIYT'U, KOUTO MUHUMU3UPAT HETATUBHOTO CHU B’b3)1€l71CTBPIC
BBPXY OKOJHATa cpella ¥ MECTHHUTEe OOmHOCTH. ToBa BKIIOYBA MPEANOYUTAHUS KBM €KO-
TypU3bM, MUHUMH3MPaAHE Ha OTHAABIMTE U HAChPYaBaHE HA MECTHATA KYJITypa U HKOHOMHKA.

o ConuajiHa 0OTTOBOPHOCT HA KOMNAHUUTe: TYpUCTHYCCKUTE KOMIIAHUU U JICCTUHAIINN BCE
II0BCYE€ CC€ HacodyBaT KbM YCTOI\/'I‘II/IBO yIpaBJICHUC, HM3II0JI3BaliKU CONHMAJIHO OTrOBOPHH
MPaKTUKH 32 MPUBJIMYaHE Ha KIIUESHTH, KOUTO LIEHIT OTTOBOPHOCTA B CBOETO MOTpeOIeHHE.

o 3apaBoc/ioOBeH HAYUH HA KUBOT: TCHICHIMATA KbM 3]paBOCIOBEH HAYHMH HA )KUBOT OKa3Ba
BJIMAHUEC BBPXY TypuU3Ma, KaTO TYPUCTUTC THPCAT ACCTUHALIUMMU WU YCIYT'H, KOUTO IIpciiaraTt
BB3MOXHOCTH 3a (1)I/ITH€C, yEIHEC, MEAUTALUA U TCPAIICBTUYHHU IPCKUBABAHUA.

o [IlpomsiHa B ceMeiiHUTE CTPYKTYPH Ce OTpa3siBa B ceMelcTBaTa (HanpuMep, oBeue CaMOTHU
POJUTENH WM MHOTOMOKOJCHYECKH CEMEWCTBA) W BOJMU JO PA3IUYHHU MPEANOYUTAHUS 32
ceMeHn IIbTYyBAaHUA. TypI/ICTI/I‘IeCKI/ITe JCCTUHalWU 3al104BaT Ja npejaraTt rnak€Ttu, KOUTo ca
MOJTXOJIAIIM 32 Pa3HOOOPa3HU CEMEHHH CTPYKTYPH.

» MHxoHomuueckd (paKTopH — Ta3u rpymna GakTopH onpenenaT GUHaAHCOBATA
CTAaOMJTHOCT M MOKYIATEIHATA CIIOCOOHOCT Ha JbPKABUTE U TOTPEOUTEIIUTE, ChIIIO M 0OIIOTO
HUBO Ha MKOHOMMYECKA aKTUBHOCT B JlaJIeHa CTpaHa Wi peruoH. KeM Te3u ¢akropu ce

OTHACST 8alyHmHUMeE KYPCO8e, UHDIauUuAma, TUXEEHUME NPOUECHMU U UKOHOMUYECKUSL PACMEIC.

B 3aBucumocT ot JUHaAMUKaTa Ha pa3sBUTHC HAa UKOHOMUYCCKUTEC (baKTOpI/I, TIOJIOKHUTECIITHOTO
BIIMSIHUE CTUMYJIAPA TYPUCTHYECKOTO THPCEHETO U Ch3/laBa HOBH Ma3apHu.

Hxonomuueckute (hakTOpH ONpeAessIT CTAOUIHOCTTA, TOCTHITHOCTTA U IIPUBJICKATSTHOCTTA Ha
¢/IHa IbPKaBa 32 HHBECTUTOPH U TYPUCTH.

» THoaurnyeckn GaxkTOPH — T BIUSAT 3HAYUTEITHO BHPXY Pa3BUTHUETO M CTAOMIIHOCTTA
Ha TypuU3Ma, ThU KaTO TO3U CEKTOP € CHJIHO 3aBUCHM OT MEMCOYHAPOOHUNIe OMHOWEHUS,

CUZYPHOCIMMG, GU308U U ZPAHUMHU PENCUMU, HAWWOHATHA U PE2UOHAIHA CUZYPHOCH, OAHBUHA,
UKOHOMUYECKA U ObPHCAGHAMA NOSIUMUKA.

MeXIyHapOTHUTE OTHOIICHUS C€ PA3JENAT Ha OUNIOMAMUYECKU OMHOWEHUA U
MeHcOyHapoonu cnopazymenus. Mexay pa3iniHUTE Ibp>KaBHU OTHOIIECHHS BIMSAHETO BBPXY Mazapa
MOXE 1a 6’[))16 TIOJIOKHUTCIIHO HMJIM HETaTHUBHO, B 3aBUCHUMOCT JaJIM UMa KOH(i)J'II/IKTI/I, CaHKIIMH, BU30BH
peXUMH M W3UCKBaHWs. [IpuMmep 3a MeXIyHapOJHO Clopa3yMeHue € cBoOOoaHO mbryBaHe B EC,
yJIECHSIBALIO TPAHCTPAHUYHUS TYPU3IBM.

[Ipu ovprcasnama nonumuka NpaBUTEIICTBATA ONPEALIIAT NPUOPUTETUTE U HHBECTULIUHUTE B
Typy3Ma 4pe3 HallMOHAJIHH CTPAaTETHH W Mporpamu 3a pa3putue. HammuueTo Ha cTabmiiHa IbpKaBHA



MOJIMTHKA HAChpUaBa TYPHCTHUTE 3a MOCELICHUE, 32 PAa3IMKa OT MOJUTHYECKaTa HeCTaOUITHOCT, KOSITO
VM CH3/1aBa OTPaHUYECHUSL.

Hayuonannama u pezuonanna cuzypHocm e cébp3aHa ¢ TOIUTHYECKUTE KOHQIIUKTH,
TEPOPU3MBT WJIM COLMATHUTE MPOTECTH MMAT CHUIIHO OTPHUIIATENHO BB3JEHCTBUE BBPXY UMHIKA Ha
JIECTHHAIMATA. BB3MpreMaHeTo OT TYpPHCTUTE KaTO MO-TPUBJIEKATEIIHH W HAISKIHU TYPHUCTUIECKH
JECTHHAIINY CE€ OTHACS 33 CHTYPHUTE U CTAOWITHH JbPKaBH.

Jlanvunama u uKOHOMUYECKAMA ROJIUMUKA 6 OBPIHCAGAMA OTIPENIEIS Pa3MePbT Ha JaHBLUTE
Y TaKCUTE, BIHsIE BEPXY IEHUTE U KOHKYPEHTOCIIOCOOHOCTTA HA TYPUCTHUECKHUTE YCITYTH.

3HaueHNe OKa3BaT U yUACHUECHIO HA ObPHCABAMA 8 MEHCOYHAPOOHU OP2AHU3AYUY, WICHCTBOTO B

opranmzanuu kato UNWTO (CsetoBHa Typuctudecka opranusanus) uin EC moamomara ooOmMeHa Ha
OIIUT, CTAHAAPTH U CbBMECTHH MPOCKTH.

» TexHoaoruuHu GpaKTOPH - TEXHOJIOTUIHUTE (HAKTOPU UTPAST BCE TIO-BaXKHA POJIS B

r100aTHOTO Ma3apHO MOBEIEHHE B TypH3Ma, KaTo MPOMEHST HauWHa, MO KOMTO TYpHCTHTE
n30upar, IUTaHUpAT, pe3epBUPAT W NPEKHUBABAT CBOUTE MBTyBaHHs. OT HOBUTE TEXHOJIOTHH 3a
pesepBali 0 WHOBAallMM B OOCITYy’)KBAaHETO HA TYPHCTUTE, TEXHOJOTHHUTE HE CaMO YIECHSIBAT
MPOIIECUTE, HO W CH3/1aBaT HOBH BB3MOXKHOCTH W TPEIU3BUKATEICTBA 3a WHAyCTpusata. Hakow ot
KIIOYOBUTE TEXHOJOTMYHH (DaKTOpH, KOWUTO BIHSSAT BHPXY MNIOOATHUS TYPHCTHUYECKH Ia3ap ca:
yugposuzayus na pesepsayuonnume cucmemu (OHIAUKH nAaGmMBOpMU 34  pezepeawuu -
Booking.com, Airbnb, Expedia u TripAdvisor), moounnu npunoxcenusn, usKycmeeH uHmeneKkm u
asmomamuszayus, ONOKUelH MmMeXHO02uU, eupmyanna u oobasena peannocm (VR u AR),
unmepnem na newama (loT), mexnonozuu 3a niawanus u PUHAHCOBU UHOBAUUU, 2€0]10KAUUOHHU
MexXHON02UU U MOOUIHU HABUZAWUOHHU CUCHEMU, DUz 0ama U AHATUMUYHU MEeXHO10ZUU.

o Ownnaiin nnamgopmume 3a pezepeayuu 3HAYUTEIHO MPOMEHAT TPAIUIMOHHUS HAYMH Ha
MbTyBaHe, KaTO MO3BOJISIBAT HA TYPUCTHUTE Aa pE3epBUPAT XOTENH, OWIETH, EKCKYp3HH H
TPaHCIIOPT HA €XHO MCTO. ToBa BOXM [0 3HAYHMTENHA KOHKYPEHTOCHOCOOHOCT B
TypUCTHUYECKaTa HHIYCTPHS, KaTO CHIEBPEMEHHO C€ yBEeINYaBa JOCTHITHOCTTA U yIOOCTBOTO
3a MoTpedUuTeNuTE.

o  Mobunnume npunoicenusn océen, ue yiaecHsBAT Mpoleca Ha IUIAHWPaHe, aBaT Bh3MOKHOCT
Ha TypUCTHTE JIa TPABST IIPOMEHH B PEATHO BpeMe 110 BpeMe Ha TbTyBaHUATA CH, J]a TIOJTy4aBaT
MEPCOHATM3UPAHH MPETIOPHKH U J1a CIEAAT CTATYCH Ha MOJICTH WK Pe3epBalli.

o  UYamoomose u supmyannu acucmenmu ce W3NO0JI3BaT Ha 0a3a M3KyCTBEeH MHTENCKT (Al), 3a
aBTOMAaTU3WpaHe 00CITY)KBAaHETO HA KIMEHTH. Te MoraT J1a OTTOBOPST Ha BBIIPOCH, Aa TPABAT
pe3epBalii U Ja JaBaT MPENOPHKH B PEATTHO BpeMe, KOETO Moao0psiBa edeKTUBHOCTTA U
MPEOCTaBs HAa TyPUCTUTE MIEPCOHANU3UPAHU YCITYTH.

o H3KycmeenHusm unmenekm TIO3BOJSBA HA TYPUCTHUYECKHUTE KOMIIAHWHM Jla TIpeACKa3BaT
TEHJACHIIMM W Ja ONTHUMH3MpAT [EHUTe W TMpeljlaraHeTO BH3 OCHOBA Ha JIaHHU 3a
MOTPEOUTEICKOTO TIOBE/ICHHE, CE30HHU KOJICOaHUS U IPYTH (haKTOPH, KOSTO BOJIHU JI0 TI0-100p0
IUTaHUpaHE U YIIPaBJICHUE HA PECYPCHUTE.

o Bnokueiin mexnonozuume Morat 1a mooOpsAT CUTYPHOCTTA | JIa HAMAIIAT PUCKa OT U3MaMH
B MHJYCTPHSTA, KATO TapaHTHPa MPO3PAYHOCT Ha TPAH3AKIUUTE U MIOTBHPIAUTEITHH TOKYMEHTH
(HampuMep, B pe3epBallUTe HA XOTENN U OMIIETH).

o /Jleyenmpanusupanume naamgopmu MOTaT a Ch3IaJaT HOBH MOJIEIHM HAa TYPU3BM, KaTo
HampuMep IiatGopMu 3a CroAeneH TYypuU3bM W KOJNAOOPATHBHH HMKOHOMHKH, KOUTO C€
yIpaBisiBaT 0e3 MOCPETHUIIH.

o Bupmyanna u oobasena peannocm (VR u AR): Bupryannara peannoct (VR) nasa
BB3MOXHOCT Ha TYPUCTHTE Na ,ITbTyBaT" BUPTYaIHO N0 JIECTHHAIWW, MPEAH Aa B3eMar
pelieHre 3a pesepBais. MHOTO My3eH, HCTOPHUYECKH 3a0€JIeKUTEIIHOCTH M TYPUCTHUECKH
aTpakiuM u3noi3BaT VR TexHOmornu 3a a npeocTaBsT Ha IOTPEOUTENUTE MPEIBAPUTEITHH,
WHTEPAKTUBHU TpexuBsiBaHus. TexHomoruure Ha jgoOaBeHaTa peasHOCT Ipe[uiaraT Ha
TYpUCTUTE BB3MOXKHOCTTA Jla TIOJTy4aBaT JAONMBIHHUTEIHA WHPOPMAIUS 32 OOCKTH B pEasHO
BpeMe 4pe3 MOOMITHUTE CH yCTPOMCTBA, KATO KapTH, HABUTAIWS WM ONMCAHHS HA HHTEPECHH
MecCTa, KOETO 000raTsiBa MPEKUBSIBAHUATA UM.

o Humepnem na newyama (IoT): Ymnu xomenu u oomose - 1oT no3BossiBa Ha TYPpUCTUTE Ja
B3aMMO/JICCTBAT C YMHU TEXHOJIOTUW 10 BPEME Ha CBOUTE IBTYBaHUS, KaTO HANpHMEp C
MOOWJIHU TIPHJIOKEHUSI 32 KOHTPOJ Ha KIMMATUYHUTE YCJIOBHUS B CTasTa, OCBETIICHHUETO,
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TEJICBU3HOHHN CUCTEMH M APYTH (YHKIMU B XOTEIUTE. YMHH YCTPOMCTBA KaTO HOCHMH
TeXHOJIOTHU (CMapT YacOBHHUIM, (UTHEC TPaKepH) IMO3BOJSIBAT HA TYPUCTHTE Ja CIICHST
CBOCTO 3IpaBe, OC30MacHOCT M HABHTramus 1O BpeMe Ha IBTYBaHHMsS, KaTO MNPEIOCTABST
MEPCOHATM3UPAHH ¥ OE30TIaCHH TIPESKUBSIBAHMSI.

Texnonozuu 3a O6e3koHmaxkmuu naauwianus u uunancosu unosayuu TEXHOIOTHU KATO
Apple Pay, Google Pay u kpunroBanyTu (Hanpumep, Bitcoin, Ethereum) ce yrBbpauxa kato
yI00HM HaYMHM 32 TUIAlaHe 110 BpeMe Ha IIbTyBaHUs. Be3KOHTaKTHUTE TUIAIIAHUS YCKOPSIBAT
mporieca Ha TPaH3aKIMH U TPABAT MEXYHAPOTHUTE THTYBAHUS M0-YO0HH, KATO EJTMMUHHUPAT
HYX/Jata OT oOMeH Ha BaiyTta. Molenu Ha MUKpOIUIallaHus (HampuMep, TUIAaHus o
MHTEPHET 32 MaJKH YCIYyTH M HPOJYKTH) CHIIO C€ yBEIWYaBaT, KATO TypUCTHTE MOTaTr Jia
TUIAIIAT 32 JOMBJIHUTEIHU YCIYTH U €KCKYP3UHU JUPEKTHO MPe3 MOOMIHUTE CH YCTPOICTBA.
Teonoxayuonnu mexnonozuu u MOOUIHU HAGUeAUUOHHU cucmemu TEXHOIOTHU 3a
MpociieisBaHe Ha MECTOIONIOKEHHETO B peanHo Bpeme (Hampumep Google Maps, Waze)
nomarar Ha TYPUCTHTE Jia OTKPHUBAT 3a0€JICKHUTEITHOCTH, PECTOPAHTH U XOTENIM Ha TSAXHATA
JIOKAIUs, KOETO YBENIM4aBa yA00CTBOTO Ha MMTYBAHHUSITA.

IHlepconanuzupanu npenopvku. CpOupaHe HA JIJaHHU 3a TOBEICHHETO HA MOTPEOUTEIHTE
M03BOJISIBA HA MOOMJIHU MPUJIOKCHUS J1a MpesiaraT nepCcoHATM3UPaHH TPEIOPbKU, KOUTO ca
0a3upaHy Ha UHTEPECUTE U NMPEIUIIHHU MHbTYBAHUS HA TYPHCTA.

buz oama u ananumuunu mexnonozuu. ChOUpaHETO U aHATM3UPAHETO HA TOJIEMU 00EMHU OT
nanHu (big data) mo3BosisiBa Ha TYPUCTUYECKUTE KOMIIAHMU Jla TOJYyYaT MO-IbIOOKO
pa30upane 3a NOTPEOUTEIICKUTE MPEANOYUTAHHS U JIa Mpe/iaraT MepCOHAN3UPAHU MAKEeTH.
Hanpumep, aHanu3upaHeTO Ha JaHHUW 3a THPCCHE Ha JIECTUHAIIMM MOXE Ja MPEJICKaxe
THPCEHETO Ha KOHKPETHH TYPUCTUUESCKH TIPOAYKTH U YCITyTH.

Onmumuszayus Ha Mmapkemuncoeume cmpameeuu. Upe3 aHamM3 Ha NOBEICHUETO Ha
TypUCTUTE B PEATHO BpEeME, KOMIIAHHHUTE MOTaT Ja Ch3JaBaT MO-e()EKTUBHHU PEKIAMHH
KaMIaHUW ¥ MApKETUHTOBU CTPATETHU, HACOYCHU KBM IICTICBUTE ayAUTOPUH

Exosnornynu ¢akTopu — B 17100aJIeH aCIeKT, BCE TIOBEYE TYPUCTH THPCT U N30UpaT

HAYMH Jla MBTYBAaT 10 YCTOWYMB M OTFOBOPEH HAYMH, KOCTO BIMsC NMpHU M300pH UM 3a

JNeCTUHALMY, TPAHCIOPTHU CPENCTBa M BHIOBE YCIYTH, KOWTO H3IOJ3BaT. ToBa ch3maBa HOBH
BB3MOYKHOCTH, HO W TNpEIU3BUKATEICTBa 3a TypuCTHYecKaTa MHAYCTpus. Exonmormunure ¢axTopw,
KOMTO OKa3BaT BIMSHHE BbPXY INI00AHOTO Ma3apHO MOBEJCHUE B TypU3MA Ca: YCHIOUYUE MYPUTLM U
eKo-mypu3vm (YCMOUYUGU U eKO-MYyPUCMUYECKU OeCMUHAUUU, 3e/leHU cepmupukamu u exo-
CUMBOIU), RPOMEHU 6 KIUMAMUYHUME YCA06UA, €KOI0ZUYEH OMNEYAMmbK HA MPAHCHOPMHUA
CEeKmop, pezyiauuu U ROTUMUKY HA RPAGUMETICINGAma, ynpaesieHue Ha OMnadvyu u peyuKiupane,
YCmouueo ymnpaeienue HA pecypcume U eHepZuaAmda, HPUPOOO3IAUWSUMHU UHUUUAMUGH U
év30eilicmeue 6vpxy OuopaIHeodpazuemo.

O

Twvpcene na ycmoituueu u eko-mypucmuiecku decmunayuu: Bee oBede Typuct n30upar
JICCTHHAIIMY, KOUTO TpeJiaraT yCTONUMBY MPAKTUKU U CE TPHIKAT 3a OIIa3BaHETO Ha OKOJIHATA
cpena. ToBa BkOYBA MOMYJSPHU (HOPMH HAa E€KO-TYPU3bM, KOMTO ChYETaBaT TYPU3BM C
MPUPOIO3AIIUTHA UHUITUATHBH, KATO TOCEIICHUS Ha €KO-KYPOPTH W ydacThe B MPOrpaMu 3a
OlaszBaHe Ha OKOJTHATA Cpejia.

3enenu cepmugpukamu u exo-cumeonu: TypUCTUYECKHTE KOMIAHWH, KOUTO NpHIIarat
EKOJIOTHYHH TIPAKTHKH, BCE TO-YECTO MOTyUaBaT PA3IHYHU 3eJICHH CEPTU(UKATH U €KO-3HAITH.
Hanpumep, Green Key, EarthCheck, u Travelife ca mMexayHapoaHu cepTH(QHUKATH, KOUTO
MoKa3Bar, 4e JaJeHa TYpPHCTHYECKA yCIyra € YCTOWYHMBO YIpaBisBaHa U MUHUMHU3UPA CBOS
EKOJIOTHYCH OTMnevYaThk. TypUCTUTE, KOUTO MPEANOYMTAT YCTOWYMBU TMPAKTHUKH, MOraT Jia
M3IOI3BAT TE3H 3HAIIM, 33 J]a B3eMaT HHPOPMHUPAHO pPellieHre P W300pa CH Ha IbTyBaHe.
Ilpomenu ¢ Krumamuunume yciosus: Bausanuemo na Kiumamuunume HPOMEHU 8bPXY
mypucmuueckume 0ecmuHayuu ce TPOSIBSIBA MMPU MOBUIIABAHETO HA TEMIIEPATypHTE, I0-
CWJIHU OypH, HABOJHEHHUS, CYIIH U APYTU KIMMATHYHU SBJCHHUS KOMTO MOTAT J1a MPOMEHAT U
OrpaHMYaT JOCTBIIHOCTTA IO OIPEACICHH TYPUCTHUECKH necThHaiuu. Hampumep, peauia
MOMYJISIPHU KYPOPTH I10 CBETA Be4e ce COTBCKBAT C TIOBUIIIABAHE HA MOPCKOTO PAaBHUIIE WA
MMO-WHTEH3UBHU TOPEIIH BHITHU.

"Ienenume' mypucmu Kamo omeoeop Ha Kiumamuynama kpusa: Ilopanu KIuMaTHIHATA
KpHW3a, HapacTBa OpOST HAa TYPUCTHTE, KOUTO MPEANOYUTAT IIBTYBAHUS, MUHHUMH3HPAIIH
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BBITICPOJHUTE EMHUCUH. Te ce OpUEHTUPAT KbM JECTUHALMHI, KOUTO aKTHBHO HAMAJISIBAT CBOS
BBIIIEPOICH OTIEYATHK U MpeJuIarat Mmo-eKOJIOTHYHH OMIINH 332 TPAHCIIOPT M HACTaHSIBaHE.
Exonozuunus omneuamvK Ha MPAHCNOPMHUA CEKMOD 04ePMasa meHoeHyuu 3a u3oop Ha
ycmoituug mpancnopm: TypuUCTUTE 3aloyBaT Jia OCH3HABAT E€KOJOTHYHHSA OTIEYATHK HA
pa3IMYHU TPAHCHOPTHH MeToau. l[IpeHacodyBaHETO KbM IKENE30NbTHH NIHTYBaHUS WU
EIeKTPUIECKH TPEBO3HH CPEACTBA, KAKTO W MPENNOYUTAHHA KBbM TIOJETH C IO-HHUCHK
BBITIEPOJICH OTMEYATHK, CTaBaT IMOMYJSPHU TEHICHUWH. Hskom aBHMOKOMIAHWM Mpemiarat
OIIIMY 32 KOMIICHCHPaHEe Ha BBIVIEPOJHUTE EMUCHH Upe3 3eTICHH HHUITMATHBH.

buo-zopusa u enexmpuuecku npeeo3nu cpeocmea: Bce moBede AECTUHAINM TIpeiaraT
YCIYTH, KOUTO U3MOJ3BAT €IEKTPHUUECKH aBTOOYCH, TAKCHTA M BEJIOCHIIEAN, KOETO AOTpUHACS
3a HaMmajsiBaHE Ha 3aMbPCABAHETO Ha BB3[yXa U HaMallsiBa BBIVIEPOJHUTE E€MHCUU B
TYPUCTHUYECKUTE PAOHH.

Yemoiiuueo ynpasenenue na pecypcume u enepeouama: Enepcuiina egpexmuenocm na
xomenu u Kypopmu: TypucTHYeCKHTE 0OEKTH BCE MOBEYE CE HACOYBAT KbM H3IOJI3BAHETO HA
BB300HOBSEMH WM3TOYHHUIIM HA €HEPTHs, KaTO CIbHUYEBA W BATHPHA CHEPTHs, 3a J1a HAMAJAT
CBOETO BB3/ICHCTBHE BhPXY OKOJHATA cpefa. EHepruitHo eeKTHBHY Crpayl H W3II0JI3BaHE Ha
HOBH TEXHOJIOTHH 32 OTOIJIEHHE, OXJIaKJaHe M OCBETICHNE HaMallsIBaT eHeprUHHUS OTIIeYaThK
Ha TypHCTHYeCcKaTa WHIYCTPHSI.

Ynpaenenue na 6oonu pecypcu: lleryBamure Bce mMoBeve ce MHTEPECYBAT OT JACCTUHAIUM,
KOUTO ACMOHCTPUPAT AHTAKUMCEHT KbM YCTOﬁHHBOTO yopaBJICHUEC Ha BOJHHM PECYpPCH,
BKITIOUHTEIIHO Upe3 ChOMpaHe Ha ABKI0BHA BOJIA, PEUKIMPAaHE HA BOJATa U OTpaHNYaBaHe Ha
BOJHHS OTIICYATEK.

Ynpaenenue na omnaovuyu u peuyuxnupane: MuHUMU3UMpPaHE Ha OTHAIBIUTE:
Typuctrueckara HMHIYCTpUS AKTUBHO THPCUM HA4YMHM 32 HAaMalsBaHE Ha OTHAIBLUTE,
TeHepUpaHu OT IbTYBaHMUATA. TOBa BKIIFOYBA MOJUTHKH 33 HYJIEBU OTMAABIN B TYPHUCTUICCKH
KYPOPTH W XOTENH, KOUTO CTHUMYJIAPAT PEIUKINPAHETO W M3IOJI3BAHETO HAa MHOTOKPATHH
ONAKOBKU U KOHTEHHEPH.

Obpazosanue u nosuuwiasane Ha ocgedomernocmma: MHOTO TYPUCTHUYECKH KOMITAHUU
OpraHm3mpaT 00pa30BaTEIHN KaMITAaHWH 33 OCBEIOMSBaHE Ha KIMEHTUTE OTHOCHO BaXKHOCTTA
Ha pEeLUKINpPaHEeTO, HAMaJIIBaHETO Ha IUIACTMAcH M ONa3BaHETO Ha MpHUpoaTa.
Ilpupoooszawgumnu unuyuamueu u 6v3oeiicmene 6vpxy duopaznoodpasuemo: Typucture
BCE TIOBEUE CE HACOYBAT KbM JIECTHHAIINN, KOUTO IpeJIaraT Bh3MOXXHOCTH 32 HaOII0eHre Ha
IUBaTa TPUPOAA W KOUTO Ce€ TPWKAT 3a OMNa3BaHETO HAa NPUPOJTHHUTE PECypcH U
O6uopaznoobpaszuero. Bp3MOKHOCTTa 32 ydacTHe B €KOJIOTHYHN UHHUIIUATHBU KaTO 3aCaKIaHe
Ha IbPBETA WX OTIa3BaHEe Ha 3aCTPallleH! BUIOBE cTaBa ()aKTOp 32 MHOTO TYPHCTH IPHU H300p
Ha JecTrHanus. HapacTBa ThpPCEHETO OT CTpaHa Ha TYPHUCTUTE KbM YCHOUYUGU HypoGe U
npukniouenusa. B Tazn Bpb3Ka IMpengaraHeTo Ha €KOJIOTWYHH MPUKIIOYEHCKH TypOBE, KaTo
HamnpUMep MbTYBaHUs C KaHy, CKU-TYPH3bM B €KOJOTHMYHHU KYpOPTH, €KOJOTHYHU cadapu H
TIEMIEX0THU OOWKOJIKH B TIPUPOHU 30HHU, KOUTO HE BpEIAT HAa MecTHara ¢uiopa u (ayHa 1e
ObJIe yCIIeNTHO 30 TYpUCTUYECKHUS OU3HEC.

Pezynayuu u nonumuku na npasumencmeama: KbM 3aKOHOAATENCTBOTO 32 OMa3BaHE Ha
OKOJTHATa CpeJia pa3InyHU JbPKaBU U PErHOHM ITPHEMAT 3aKOHH U TIPaBUIIa, KOUTO PETYIINpAT
BB3JIEHCTBHETO HAa TypH3Ma BBpPXY OKOIHaTa cpema. Hampumep, 3abpaHu 3a eJHOKpaTHa
miactMaca B TYPUCTUYECKUTE 30HU, OIpaHUYCHUA BBPXY 6p051 Ha TIIOCETHUTCIIUTEC B
YYBCTBUTEIHU TPUPOJHUA OOJACTH W JAPYTH WHUIMATUBU 332 OIpaHWYaBaHE HA HETAaTHBHOTO
BB3JICHCTBHIE HA TypH3Ma BbPXY IpUpOAAaTa.

Cmumynupane na ycmouuue mypuszwvm: IIpaBurencrsara Morat 1a IpeAOCTaBsIT CTUMYJIH 32
yCTOfI‘-IHBH TYPU3BM IIPAKTHUKU UYPE3 (1)I/IHaHCOBI/I NI OJaHBbYHU 0o0JIEKUEeHHNs 3a KOMIIaHHH,
KOHUTO M3MO0JI3BAT 3€JIEHH TEXHOJIOTUH U C€ aHTAXXHUPAT C OMa3BaHETO Ha OKOJIHATA Cpela.

Exonornunure (akTopy ca OCHOBHA YacT OT TIJI00ANHOTO Ma3apHO IOBEICHHE B TypH3Ma.
TypI/ICTI/ITe CcTaBaT BCE ITO-OCHh3HATH OTHOCHO CBOECTO B’b3)1€171CTBHe BBpPXY OKOJIHATa Cp€jia 1 aKTUBHO
TBHPCAT HAYMHU Ja ITYBAT I10 YCTOWYMB HauuH. TypUCTHYECKUTE KOMIIAHUH, KOUTO OTTOBOPSAT Ha TE3U
MPENoYnTaHNs, HE caMO 4e AONPUHACAT 3a ONAa3BAaHETO Ha IUIAHETaTa, HO CHIIO TaKa IEYeNsIT
JOBECPUECTO U JIOATHOCTTA HA CbBPEMECHHHUTEC IIbTyBallu. Exonornunure (i)aKTOpI/I e rmpoaboKaBaT aa
UTpasT BaKHA poiisl B (hopMHUpaHETo Ha OBJICIIETO HA TYpU3MA.
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WN3Boau u pesyaratu

®dakTopuTe Ha MI0OATHOTO MA3apPHO MOBEJICHUE BOIAT 0 ChUISCTBEHA MPOMSIHA B MpoLieca Ha
riobanm3amnys, cBbp3aHa ¢ TpaHchOpMAIlK B yCIOBHSATA, XapakTepa, MamabuTe W HACOKHUTE 3a
pa3BUTHE Ha ChBpEeMEeHHHS Typw3bM. llog BB3MEHCTBHETO HA aHANM3UpaHUTE (HAKTOPH, TIOOATHUSL
TypU3bM MOCTUTHA 3HaUMTENHA JuHaMuKa. [lo ctaructuuecku nanau or UNWTO MexxayHapogHusT
Typu3bM ce € yBenmmumn ¢ 5% mpe3 mepBara monoBmHa Ha 2025 T. BBIPEKH TIO0ATHUTE
Mpenu3BUKaTeNcTBa. [ [pucTiuranusaTa Ha MeXIyHApOIHU TypUCTH (HOIITYBKH) ca HapacHamu ¢ 5% mpes
nbpBUTe mecT Mecena Ha 2025 r. (B cpaBHenue ¢ 2024 r.) unu ¢ 4% Han HuBoto Ha 2019 r. mpeau
nangemusTa. ToBa ce ciy4Ba ciell MBJIHOTO BB3CTAHOBSIBAHE HAa MEXKIYHAPOTHHUTE TYPUCTHUYECKH
npucturaaug npe3 2024 r., xouro gocturHaxa 1,5 mwmmapna. [lourn 690 mMunmmona Typuctu ca
IBTYBAJIM B Uy)KOMHA MeXIy siHyapu u toHH 2025 T., ¢ oKkoso 33 MUIMOHA MOBEYE, OTKOJIKOTO Ipe3
chius nepuoa Ha 2024 1. PacTexsT ce e 3ama3mwi Ha 5% KakTo Mpe3 MbPBOTO, TaKa U IPe3 BTOPOTO
TpUMeceUne, HO ce € KoieOaer 3HaYuTeTHO OT MECell Ha Mecell, 0TYaCTH MOpaan KaJleHAapHUs epeKT
OT U3MECTBAHETO Ha BEIUKACHCKATE Npa3HuIy. [Ipucturanmsra ca owm no-ciuabu mpes mapt 2025 1.,
THU KaTo BenukeH ce e majHan npe3 anpui Ta3u FoJIMHa, T0KaTo Mmpe3 alpui ca ce yeaunauwiu ¢ 11%
[0 ChIIaTa MpPUYMHA. BBIpPEeKH HApacTBAIIOTO TEOMOJHTHYECKO M THPTrOBCKO HANpPEKEHHE, Mpe3
mepBarta nmooBruHa Ha 2025 1. ce HabnroMaBa yCTOWYMBO THPCEHE Ha MBTYBAHUS B CBETOBEH Mamiao,
BBIPEKH Y€ Pe3yNTaTHTE ca OWIIM CMECCHU MeX Iy pernoHute. OrpaHndeHUTe JaHHH 32 IPUXOJUTE OT
MEeXAYHapOJeH TYpU3bM 3a IIBPBUTE TPU 10 mIecT Mecena Ha 2025 r. moka3BaT CHJIHM pa3xoau Ha
MIOCETUTENINTE Npe3 NbpBata nonoBuHa Ha 2025 r., cien pekopaHuTe pe3ynratu mnpe3 2024 r., korato
MPUXOAUTE OT HW3HOC OT MEXKAYHApOJCH TYpHU3bM JOCTHTHaxa 2 TpPWIMOHA IIATCKH JoJiapa.
[IpencraBenuTe JaHHY 32 MEKIyHAPOAHUTE IpUCTUTaHus 3a 2024 T. MOTBBPK1aBaT Bb3CTAHOBIBAHETO
Ha MEXIyHApOTHUS TYpPH3bM MHHANATa TOAWHA, KaTO MPUCTHTAHHITA JIEKO HAJBHUIIABAT Opos Ha
npucturanusaTa ot 2019 r. (UNWTO, 2025)

3akiaouyeHne

PasriexnaneTo Ha rJ00aTHOTO Ma3apHO MOBEACHHE B TypH3Ma € aKTyalHO B KOHTEKCTa Ha
Pa3BUTHETO Ha TypH3Ma U HeM30eKHO BO/IM 10 aHamu3. Karo 3amodHeM oT HoBaTa riiodaiHa KyiTypa -
KyJITypaTa Ha MOJICPHH3Ma, KOSITO € B OTIO3HIINS C TPAJUIIMOHHATA, HAC/IEJIEHA OT MHHAJIOTO KYJITYypa,
M KOATO € OrpaHHyaBaja XopaTa B PaMKHTE Ha TAXHOTO MECTOXXHMBECHE WIIM OJHM3bK PETHOH,
OTIPE/IEITSANA € YKMBOTA Ype3 KOHCEPBATHBHH MTPa-CTapH TPATUIINHN U JOCTUTHEM JI0 TII00ATH3AI[MOHHUTE
MPOLIECH, KOMTO MMPOMEHKXA MPEICTAaBUTE U IICHHOCTUTE Ha MOJICPHUTE XOPa, KHUBECIIH B €/IHA TOJIsIMa
YacT OT CBeTa, YHH(HUIMPaXa CTEPEOTUITUTE HA KHUBOT U HAIPABUXA PA3CTOSHUATA JIECHO MTPEOIOTUMH.

I'nobanu3anusta pa3kpHBa HOBM Bh3MOKHOCTH 3a YCIIEXH Ha MEXTYHAPOIHHUS TYPU3BM Upes3
CTPEMIJIABOTO PAa3BUTHE HA BB3AYIIHUS TPAHCIIOPT M HErOBOTO mMoeBTHHsABaHe. C rmomolnra Ha
BB3IYIIHUS TPAHCIIOPT CE€ Ch3/1aBa riiobaiHa cBo0o1a 3a ObP30 MPUABMKBAHE: CBETHT CAKAII € MacHaI
Ha TypHCTa — HSAMAa HHUIIO, KOETO Jia € HEAOCTHXMMO Mopaan cBosta ortaaieueHocT. (Kompurapos,
2016)

[mobanuzanuaTa CTUMyJIMpa pacTeka Ha Typu3Ma 4Ype3 INI0O0AJHHUTE EJICKTPOHHH
HH()OPMATHOHHO-KOMYHUKAIIMOHHHE U JUTHTAHH TEXHOJIOTHH, U MPEXH, KAKTO U Ype3 II00aHuTe
Mmenun. M3cienoBarendre Ha TE3W MPOIECH 3a0eisI3BaT, Y€ ChbBPEMEHHHUSAT TYPUCT € MHOTO II0-
CBOOOJICH, HO M MHOT'O IO-B3WUCKATENICH NMpU M300pa Ha JIECTHHAIMSA, a ChII0 ¥ MHOTO IMO-100pe
npeBapuTeIHO MH(GOPMUPAH M TOATOTBEH 3a TOBAa — KakBO Jila OYaKBa, NMPUCTUTANKH B Hes.
Conpnanuute (aKTOPH, BKJIIOYHTETHO MPOMEHUTE B JAeMOTpaCKUs MPOGUII, CONHUAIHUTE HArJlacH,
TEXHOJIOTHHUTE, YCTOMYNBOCTTA M KYJITYPHHUTE TEHACHIINH, MMaT OTPOMHO 3HAYEHHE 3a TII00aTHOTO
Ma3apHO MOBeAcHHE B Typu3Ma. TypHUCTHYSCKUTE KOMIIAHUHN U IECTUHAIIMU TPsAOBA Ja ObIaT IbBKaBU
M J1a Ce aJanTHPaT KbM Te3M JMHAMHYHH COIMAITHHU TPOMEHH, 3a J1a OTTOBOPAT Ha HOBUTE M3NCKBAHUS
U mpeamounTanus Ha nmorpeburenure.(Konpuuapos, 2016)

W3pa3 Ha momoOpeHa TypHCTHUECKa KOHIOHKTYpa Ha TIOOANHHUS TYpPU3bM Ca MMEHO TE3U
(dakTopH, YHATO CHIIHOCTHA MPOMSIHA B Tpolleca Ha TioOanu3anus BOAM cieq cebe cu o
TpaHCc(OpPMallMK B YCIIOBHMATA, XapaKTepa, MalladuTe W HACOKHWTE Ha Pa3BUTHE HA CHhBPEMEHHUS
TypU3BM.
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Abstract

Dynamic pricing is emerging as a key revenue management tool in the hospitality industry, especially in
the context of increasing competition, digitalization and changing consumer demand. This brief examines the
impact of dynamic pricing on the sustainability of hospitality businesses, focusing on the economic, social and
environmental aspects of sustainability. By adapting prices to factors such as seasonality, occupancy, market
demand and consumer behavior, hotels can optimize their revenues, improve resource efficiency and reduce
financial risks. At the same time, the incorrect implementation of dynamic pricing can lead to customer
dissatisfaction and negatively affect the brand image. The analysis shows that the sustainable implementation of
this approach requires transparency, the use of reliable data and consideration of long-term business goals. In
conclusion, dynamic pricing is an important factor in increasing the competitiveness and sustainability of the
hospitality industry.

Keywords: dynamic pricing, hospitality, yield management, revenue management

B ycnoBusATa Ha CHJIIHO KOHKYPEHTHA Ia3apHa cpela M HapacTBallla JUTHTAIU3aIfsd Ha
TypUCTHUYCCKAaTa HHAYCTPHS, IEHOOOpa3yBaHETO Ce€ YTBbpKIABa KaTo CIUH OT KJITFOUOBHTE
MHCTPYMEHTH 3a YIPABICHUE Ha TMPUXOJUTE B XOTEIMEPCTBOTO. XOTEJICKUTE MNPEANPHUITHS
(YHKIMOHUPAT MPU CHEIU(PUUHA XapaKTEPUCTUKM KaTO OrPAaHWYCH KalalMTeT, HETPalHOCT Ha
MPOAYKTA ¥ BHCOKA YYBCTBUTEIHOCT HA ThPCEHETO KbM IIEHA U BPEME, KOETO MPAaBH TPATUIIMOHHUTE
MOJIeNIM Ha (PUKCHPAHO IIeHOOOpa3yBaHe Bce MO-Hee(EeKTUBHH. B TO3W KOHTEKCT MUHAMHUYHOTO
HeHoOOpa3yBaHe Ce Hajlara KaTo ChBPEMEHEH W CTPAaTeTH4ecKd IOAXOJ 3a ONTHMH3HpaHe Ha
MPUXOJIUTE U Ma3apHaTa MO3MIINS Ha XOTEIIUTE.

JIMHaMUYHOTO IIeHOOOpa3yBaHe B XOTEIHEPCTBOTO MPECTABIsIBA MPOIEC HA T'BBKABO U
HEMPEeKbCHATO aJalTUPaHE Ha IIEHUTE HA XOTEJICKUTE YCIYI'M B 3aBUCHMOCT OT U3MCHEHHSITA B
TBPCEHETO, 3a€TOCTTA, BPEMETO JI0 J]aTaTa Ha HACTaHsSBaHE, CE30HHOCTTa M KOHKYypeHTHaTa cpena. 3a
pasyuka OT TPAIUIIMOHHUTE [EHOBU CTPATETHH, MIPU KOUTO IICHUTE CE OMPENCNIAT MPEABAPUTEIHO U
0CTaBaT OTHOCUTEIHO HEMPOMEHEHW 3a IBbIBI TMEPHOMA, AMHAMHYHHAT TOJXOJ MO3BOJsiBA Obp3a
peakius Ha ra3apHuTe KoyieOaHus U o-e()eKTUBHO yIpPaBICHUE Ha HAJTMYHUS KalaluTeT.

Pa3ButHero Ha MH()OPMAIMOHHUTE TEXHOJOTMH, CUCTEMUTE 32 YIPABJICHHUE HA MPUXOJUTE
(Revenue Management Systems — RMS) u u310J13BaHEeTO Ha roJIeMH MaCHBH OT JIAHHU JOIPHUHACST 3a
IIMPOKOTO TpUJIaraHe Ha JMHAMUYHOTO LIEHOOOpa3yBaHEe B MEXKIyHApOJHATa XOTEJICKA MPAaKTHKA.
Upe3 aHa/iu3 Ha WCTOPUYECKH JAaHHHU, MMOBEJACHHE HAa MOTPEOUTEIIMTE M MPOTHO3M 3a THPCEHETO,
XOTEJIMTE MOTar Ja ONpeAeisaT ONTHMaaHara I[eHa 3a KOHKPETHAa CTas, B KOHKPETeH MOMEHT W 3a
KOHKPETEeH Ia3apeH CerMeHT. ToBa MpeBpblla JTUHAMUYHOTO IIeHOOOpa3yBaHE HE caMoO B IICHOBH
HMHCTPYMEHT, HO U B CTPATErHYECKH SJIEMEHT Ha IIOCTHHS MEHUKMBHT Ha XOTeJIa.

AKTyaJIHOCTTa Ha HacTOsIIaTa TeMa € 0COOCHO 3HauMMa 3a OBITapCKUs XOTEIUEPCKU OU3HEC,
KBJIETO YCTOWYMBOCTTa YECTO € 3acTpalieHa OT CHJIHA CE30HHOCT, OTrpaHWuYeHH pPEecypcHu H
HEJOCTAaThYHO H3IMOJI3BAaHE HAa CHBPEMEHHM WHCTPYMEHTH 3a YIpPAaBJICHHE Ha MPUXOIUTE
WzcnenpaneTo Ha BIUSHUETO HA IMHAMUYHOTO [IEHOOOpa3yBaHe BbPXY YCTOMYMBOCTTA HA XOTEIICKUTE
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MPEONPHUITHS IPEJOCTaBS Bb3MOXKHOCT 33 WACHTH(QHULUpPaHEe Ha T0OpU MPAaKTUKU U HOPMYyIIHpaHe Ha
MIPENOPBKHY 32 N0-e(PEKTUBHO M YyCTOMYMBO YIIPABJICHUE.

LlenTa Ha HACTOSAIIOTO HW3CICABAHE € Ja CE aHANM3Wpa CBHIIHOCTTA Ha IUHAMHUYHOTO
LEeHOOOpa3yBaHe B XOTEIMEPCTBOTO, J1a C€ pasriiefaT OCHOBHHUTE (DAaKTOPH, KOWUTO BIHSIAT BBPXY
¢bopMHUpaHETO HAa NWHAMUYHUTE II€HH, KAaKTO M Ja ce UACHTH(UUIUpaT A0OpH NPAKTUKHA OT
MEXIyHapOIHUs U ObIrapckus onut. B Tasu Bpb3Ka ca HOCTaBEHU 3a/1a4, CBbP3aHU C U3SICHSABAHE Ha
TEOPETUYHNUTE OCHOBM Ha IWHAMHUYHOTO LEHOOOpa3yBaHE M OLCHKA Ha HETOBOTO 3HAYCHHUE 32
e(EeKTUBHOTO yIpaBJIEHUE Ha IPUXOANUTE B XOTEIUEPCTBOTO.

B cwBpemeHHaTa TypHCTHYECKAa HMHAYCTPHsI XOTEIUTE cCa W3IPAaBEHU Ipel HapacTBaIlU
MPeaU3BUKATEICTBA, CBBP3aHH C MPOMEHIUBOTO ThPCEHE, 3aCUIIeHaTa KOHKYPEHIIUS, HKOHOMUYecKaTa
HECTa0MIIHOCT M HEO0OXOAWMOCTTa OT YCTOHYMBO YIpaBieHHE Ha pecypcuTe. B TO3M KOHTEKCT
YCTOMUYMBOCTTA Ha XOTEJIMEPCKHUSI OM3HEC C€ MPEBPBILA B KIIOUOB (PaKTOP 3a HETOBOTO ABITOCPOYHO
pa3BUTHE, KOHKYPEHTOCTIOCOOHOCT M aAaNTHBHOCT KbM JUHAMUYHHUTE Ta3apHHU ycioBus. EamH OT
WHCTPYMEHTUTE C HApacTBall0 3HAYCHHWE 3a IOCTHIAaHE Ha Ta3W YCTOHYMBOCT € IWHAMUYHOTO
IIeHoOOpazyBaHe.

JuHammaHOTO 1IeHOOOpa3yBaHe (TbpBOHAYAIHO Hapm4daHO Revenue Management) Bb3HMKBA
U Cce pa3BHBa MO CIICJHUS HAUHH:

IIpousxon u BHenpsiBaHe: KopeHunTe Ha AMCLUMIUIMHATA ca B caMoJIeTHaTa MHAyCTpus. B
XOTEMEPCTBOTO TS HaBIM3a ohuInaHo B Kpas Ha 80-te roquHu Ha XX Bek, kato Marriott e enHa ot
MBPBUTE KOMIIAHUH, KOUTO O(QHUIMAIHO BHBEKAAT YNPABICHUETO HA MPUXOAMUTE B CBOHWTE OW3HEC
crparernn. Poospt Kpoc, enun ot muonepute B obiactrta, nutupa bun Mapuor-muaamm, KOWTo
oTOeNsI3Ba, Y€ YNPaBJICHUETO HA NPUXOAUTE € NOIPHUHECIO C MWIMOHM 33 KpaliHuS pe3ynraT Ha
KOMITaHUSITA.

Panen eran: PpuHO ynpasienue u ctaTudHo ieHooOpasyBaHe. B HauanoTo nponecute ca Oum
U3LSUI0 PPYHU. AHAJIM3BT HA JaHHH, IEHOOOPa3yBaHETO U KOHTPOIBT HA HATUYHOCTUTE Ca CE CICAEIH
BBB (pH3MYECKH KHUTH 32 KOHTPOJ Ha HHBEHTapa (inventory control books). MeHumKbpHUTE PHYHO Ca
OponIM HATMYHOCTTA Ha CTaWTe 3a JaJieHa JaTa, a pe3epBaluiTe ca Ce 3arMcBalId Ha XapTusl.

[TbpBOHAYATHO TOAXOABT KBbM IeHOOOpasyBaHero € Omn crathnueH. OOMKHOBEHO ca ce
OTIpENeIIsI MAIBK JHANa30H OT LIEHH Ha 0a3a THI CTas U CE30HHOCT (BHCOK, MEXIMHEH U HUCBHK
CE30H), KaTO YeCTO € MMaJIo caMo eJTHA [IeHa 3a THII cTasl [Ipe3 AaJieH ce30H. ToBa e OmIo mpocTo Bpeme
KaKTO 3a XOTEIHUEPUTE, TaKa 1 3a MOTPEOUTENNTE, KOETO € MO3BOJISIBANIO PHYHO yIpasiieHHe 0e3 HyXaa
OT TEXHOJIOTHH.

Ilpexox kbM IMHaMHUYHO LeHOoOpasyBaHe: IIpomsiHaTa HacThIBa, KOTaTO XOTEIHEPHUTE
3aIlouyBar Jla BbBEXKAAT 0-aKTHBHU METO/IM Ha IIeH000pa3yBaHe. BmecTo ejiHa 1ieHa 3a ce30H, 3armouBaT
Jla ce 3a]1aBaT MHOKECTBO 1ICHHU 3a €J1H THII CTas B 3aBUCUMOCT OT ThpceHeTo. ToBa Boau 110:

* HeoGxoaumocT OT pbUHO OTBapsIHE U 3aTBapsHE HA Pa3IMYHHU LIeHOBU HMBA (0T 2 10 12 nnn
MoBeYEe) B pa3IMYHHUTE KaHAIHU 32 MPOJIaxoa.

* BBexkaane Ha ,,cpeny 3a npuxoauTe (MbpBOHAYAIHO HapuudaHu yield meetings), 3a aa ce
KOOPAWHHUPAT CTPATETHUTE MEXy CKUIIHTE.

» Cp3/1aBaHe Ha crienMaIu3upanu no3uiuu karo Yield Manager niu Revenue Manager, Thit
KaTo OTTOBOPHOCTHTE CTABaT TBBP/IE TOJIEMH 3a eINH Pe3ePBAIIOHEH MEHHUIKBD, .

C BpeMeTo MOTPEeOUTENNTE CHIIO NMPUBUKBAT KbM TO3M MOJEJ, OCh3HABAIKH, Ye LIEHUTE Ha
XOTEJUTE MOrar /1a Ce MPOMEHST €XXEJHEBHO, OJOOHO HA CaMOJIETHUTE OMJIETH.

CBBpEeMEHHOTO JHHAMHYHO [IEHOOOpa3yBaHe B XOTEIUEPCTBOTO MOXKE Jla CE MPENICTABH KaTo
I'bBKaB MOAXO]] 32 ONPEICIIAHE HA ICHUTE Ha XOTEJICKUTE YCIYTH, IPH KOWTO TE C€ aAalTHPaT B PEaTHO
BpeMe WM B KPAaTKW BPEMEBM WHTEPBAJIM B 3aBHCHMOCT OT TBPCEHETO, 3aeTOCTTa, CE30HHOCTTA,
BpPEMETO JIO0 JaTaTa Ha HAacTaHsBaHE M KOHKypEHTHaTa cpeia. Upe3 TO3M MEXaHU3bM XOTEIICKUTE
MPENPUITHAS MOTAT MO-e()EKTHBHO Jia YIPABISBAT CBOS OTPAHHUECH KAIallUTET, Jia ONTUMH3HPAT
MPUXOANTE M Ja HAMAJIAT PUCKA OT HEpEeaTH3UPaHU HOLIYBKH, KOETO MMa HPSKO OTPaKEHUE BHPXY
TAXHaTa (PUHAHCOBA yCTOHYMBOCT.

BrusiHreT0 Ha JMHAMHYHOTO IIEHOOOpa3yBaHE BHPXY YCTOWYHMBOCTTA HA XOTEIHUEPCKUS
OM3HeC ce MpOosIBsIBa B HAKOJKO KIIOYOBH M3MEPEHHUS] — HKOHOMUYECKO, ONEPAaTUBHO M mazapHo. Ot
WKOHOMHMYECKA TIJIeJJHa TOYKA, NPWIAraHeTO Ha JWHAMUYHU LEHOBH CTpaTermy JONpHHAaci 3a
cTaOuIM3UpaHe Ha MPUXOAUTE, MOA00psiBaHe Ha nokaszareian kato ADR u RevPAR u nosuiiiaBane Ha
peHTaOmiHOCTTa. B omepaTMBeH acmekT OUHAMHYHOTO II€HOOOpa3yBaHe (YHKIIMOHUpPA KarTo
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WHCTPYMEHT 3a YNpaBlIeHHE Ha HAIMYHUS KamaluTeT W ONTHMHU3MpaHe Ha 3aeTocTTa upes3
KpPaTKOCPOYHO perylupaHe Ha ThPCEHETO, OKATO B MMa3apeH IIaH TO OCUTYPSBA aJallTHBHOCT CIIPSIMO
JUHAMHKaTa Ha TIOTPEOUTEIICKOTO TIOBEJICHUE U KOHKYpeHTHaTa cpena (Bandalouski et al., 2018).

3a HyXOWTe Ha pasriekIaHaTa HaydHa NpoOJieMaThka € HeoOXOOUMO Aa aHalu3upame
MOHSATHETO TUHAMHYHO IIeHOOOpa3yBaHe B KOHTEKCTa Ha XOTeluepcKara JeHHOCT.

Emua or nmomepure B obOnmactra Ha ,yield management pasrmexna IWHAMHYHOTO
LEeHOOOpa3yBaHe B XOTEIUEPCTBOTO KaTO TPOLEC, NMPU KOWTO 4Ype3 yNpaBIeHHE Ha LEHUTE H
KalanuTeTa BbB BPEMETO C€ LEIM MaKCHMH3WpaHe Ha MPUXOAWTE Bb3 OCHOBA HA MPOTHO3MPAHOTO
tepcere (Kimes, 1989). Criopen cpBpeMeHHaTa TeOpys Ha ,revenue management®, cTparermdeckara
LeJ Ha IICHOBHTE DELICHUS € MpelJlaraHeTO Ha NPaBWIHHA MPOAYKT Ha TMPAaBUIHMS KIHEHT, B
MpaBWJIHKAS MOMEHT M Ha MpaBHJIHATA [IEHA, C OTJIe] ONTHMU3KMpane Ha npuxoaute (Ivanov, 2014)

Hpyra nedurnunms onpenens IMHAMAYHOTO IIeHOOOpa3yBaHe KaTo aHAIWTHYEH MPOIeC, IpH
KOUTO LIEHUTE Ce OMpEeNeNsAT W MPOMEHSAT BbB BPEMETO B OTTOBOP HAa HECUTYPHOTO THPCEHE H
orpannuenure pecypen.( Talluri, K. T., & Van Ryzin, G. J., 2004). Cnopen ®umun KoTisp,
TUHAMHYHOTO [IEHOOOpa3zyBaHe € IIEHOBa CTPATETHs, IIPH KOSATO OPTaHU3AINNTE KOPUTHUPAT [IEHUTE CH
B pEayiHO BpeMe Bbh3 OCHOBA Ha I1a3apHOTO THPCEHE, CErMEHTAIMATa Ha KIMEHTUTe M KOHKYPEHTHHUTE
ycnosus. (Kotler, P., Bowen, J., & Makens, J., 2017

[IpencraBenure AeUHUIINE OCHOBHO 0000IIaBaT, ye NMHAMHYHOTO LIEHOOOpa3lyBaHe B
XOTeJINEPCTBOTO € CBBP3aHO ¢ IaNITHPaHe HA IEHUTE CIPSIMO 32€TOCTTA HA X0TeJa, MepHoIa Ha
ThpceHe U Npeliarane, KOHKYPEeHIUSITA U KaTO SJI0 00IMTe NAa3aPHH yCJIOBHS.

Mooicem da nanpasum 060b6wen u3600 Ha 6a3a MEvLPOCHUAMA, Ye Xomeauepume Mo2am od
npunazam OUHAMUYHOMO YeHOoOpazyeane Kamo nooXo0 3a MAKCUMUZUPAHE HA Npuxooume upes
UHMeZPUPanU YeHosu peuleHus, 6a3upanu Ha aHaiu3 mbpPCcenemo, 3aemocmma, na3apHume yCio08us u
nosedeHUemo Ha nompeoumenume 6 peaiHo epeme.

Hapen ¢ momoxxurennute epexkT, TMHAMHYHOTO IIEHOOOpa3yBaHE MOPaXKIa W OIMpPEeIeHN
MIPEeIM3BUKATEIICTBA, CBEP3aHH C BB3IPHATHETO 32 IIEHOBA CIIPABEIIMBOCT, JIOSUTHOCTTA Ha KIIMEHTHUTE
U HE0OXOJAWMOCTTa OT TEXHOJOTMYHA M aHaJUTH4HA obOe3nedeHocT. MIMeHHo OanaHChT MeXIy
WKOHOMHMYECKa €(DEKTUBHOCT M IBJITOCPOYHA YCTOHYMBOCT IMOCTaBs BBIPOCA 32 PALUOHATHOTO H
€TUYHO TIPUJIaTaHe Ha TUHAMHYHUTE [IEHOBH MOJIETN B XOTEIHEPCTBOTO.

JMHAMHYHOTO LIEHOO0OPa3yBaHe ce XapaKTepU3NpPa ChC CJEIHUTE NPeIu3BUKATEICTBA 32
XO0TeJuepure:

Cropen Hyrkés (2011), npunaranero Ha JTUHAMHUYHO LIEHOOOpa3yBaHE B XOTEIHEPCTBOTO €
CBIIPOBOJICHO C PeIulla MPAaKTHYECKH U BB3MPUEMaHH OT KIMEHTUTE MpodieMu. EnuH OT 0CHOBHHUTE
3aTpyAHSABAIIM (HAKTOPH € JUIICATa HA MPO3PAYHOCT U TPYHOCTTA 32 CPaBHeHNeE HA 0()epTH, Thil
KaTo JAMHAMUYHHUTE I[EHW CE MPOMEHSAT BHB BPEMETO W HE ITO3BOJISIBAT JIECHA CHIIOCTABKA MEXTY
Pa3IMYHU XOTEIH U JOTOBOPH.

JombiHuTeNeH NpodiieM MPeCTaBsABa OrPAaHMYeHATa Bb3MOKHOCT 3a OlO[KeTHpaHe U
(puHaHCOBO IUIAaHUPaHE, 0COOEHO NMPH KOPIIOPATUBHUTE KITMEHTH, KOUTO HE MOTAT MPEABAPUTEITHO Ja
MPEIBUIAT Pa3XOJUTEe CH 3a HACTaHSIBaHE IPH IMPOMEHJIMBH LEHU. ABTOPBHT MOAYEPTaBa, 4e 3a
MEHHJDKBPUTE TOBA Ch3/1aBa 3HAYUTENICH PUCK MPHU KOHTPOJIA Ha Pa3XOIUTE.

W3cnenBaneTo yCcTaHOBSBA OIIIE, Y€ HEAOCTATHYHATA KOMYHHKALMS OT CTPAHA HA XOTeJINTe
OTHOCHO JIOTHKaTa, TMana30Ha U MOJeNTUTe Ha IICHOBUTE KOJICOaHHUS BOJH JI0 HEraTUBHO BB3MPHUATHE
Ha JWHAMUYHOTO IleHooOpa3yBaHe. KimeHTHTE YecTo BB3NpHEMAT IMOKAYBAHETO HAa IEHHUTE MpH
BHCOKO THPCEHE KaTO HEKOHTPOJIMPYEMO W MOTEHIIMATHO HECTPABEINBO, KOETO MOXKE Ja MOBIHUSC
OTPHIIATETTHO Ha IOBEPUETO U JIBITOCPOYHHUTE MAPTHHOPCKUA OTHOIIECHUS.

B To3u KOHTEKCT AMHAMUYHOTO IIeHOOOpa3yBaHe, Makap W e(EeKTHBEeH WHCTPYMEHT 3a
ONTHUMH3AIIUS HA TMPHUXOJUTE, H3HCKBAa $ICHA KOMYHHMKALIIMOHHA CTpaTerusi, TEXHOJOTHYHA
MOJKpena u A0Ka3yeMa CTOWHOCT 3a KJIMeHTA, 32 JIa 0bJie YCTOHYMBO MPUIIOKUAMO B TIPAKTHKATA.

* Bauanue 6bpxy ycmouuugomo pazsumue Ha 0ecCmuHayuume

ATpECHBHOTO JJMHAMUYHO IIEHOOOpa3yBaHe MOXKe Ja Ch3/IaJie HECTAOMITHOCT B TYPUCTUIECKHUS
CEKTOp, KaTo JIOTIPHHACS 32 MPEKOMEPEH HATHCK BhPXY MH(pACTpyKTyparTa Ha JiaJicHa JeCTHHAIUS 110
BpeMe Ha BbPXOBH IIEPHO/U U CIIaJOBE MPE3 HUCKUTE Ce30HHU. ToBa MOXe J1a 3aTpyIHH YCTOHYMBOTO
pa3BUTHE Ha PErHOHMTE, 3aBUCKMH OT TypusMa (Dwyer et al., 2009; UNWTO, 2018).

BB3MOXHU pelieHHss 3a YCTOWYMBO TMpWaraHe Ha JWHAMHYHO II€HOOOpa3yBaHe B
XOTEIUEPCTBOTO
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3a ma ObAe JMHAMUYHOTO LIEHOOOpa3yBaHE YCTOMYMB MHCTPYMEHT 32 PAcTeXk, a HE MPOCTO
MEXaHU3bM 32 KPaTKOCPOUHO IIOITBJIBAHE HA KallalUTeTa, XOTeJUepUTe TPSAOBA Aa IPEMHUHAT OT YHCTO
TaKTHYECKH JCHCTBUS KBbM ISUIOCTHA cTparerus 3a npuxoaurte. Cnopex Cullen, K. (2019) Evolving
Dynamics, yCTOHUUBHST MOZET c€ TPaadl BbPXY HAKOJIKO KIFOUOBH CThI0A:

+ [IpeMuHaBaHE OT TAKTUYECKO KbM CTPATETHYECKO IEHOOOpa3yBaHe.

YCcTONUMBOTO NpHUiIaraHe Ha JUHAMHUYHH LIEHU U3MCKBA IBJITOCPOYHA BU3HS, & HE ITAHUYECKU
peaknuy Ha ma3apHUTe MpoMeHu. CTpaTernueckoTo IeHoo0pa3yBaHe MO3BOJIsIBa Ha XOTEIUTe 1a ObaaT
IIPOAKTHBHU U /12 MIPEIOCTABAT Ha ThPIOBCKUTE CH €KUIIM SICHU HACOKH 3a MPoJak0a Ha IPOLYKTHUTE.
YecTo cpelaHa rpelka € H30CTaBIHETO HA CTPATETruATa IPY IIbPBUTE MIPU3HALM HA CIIaJ B TBPCEHETO
WK TIpU arpecUBHH ACUCTBHUSA Ha KOHKypeHLUsTa. M3crneaBaHusiTa coyar, ye XOTEIUTE, KOUTO Ce
OPUIBPKAT KbM CBOSITA CTpAaTeTHUecKa paMKa u pa3OupaT HyKIUTE Ha KIHMEHTHTE CH, CE CIIPABSAT I0-
no0pe OT Te3H, KOUTO MIPOCTO CIIeBaT LIEHOBUTE HAMAJICHHsI HA KOHKYPEHTHUTE C Hall-HUCKHU Pa3XOAH.
JpacTruyHHTE TPOMEHH B IICHUTE B UMETO HA KPATKOCPOUYHH PE3YJITaTH MOTaT Jja HAKBPHST JTOBEPUETO
Ha KJIMEHTUTE U J1a YBPEIAT ABITOCPOYHATA Na3apHa MO3ULUS Ha XOTea.

+ U306sarBane Ha ,,KamaHa HA OTCTHIOKHUTE". HaMasiBaHETO HA IEHUTE C IIel

yBEJIMYaBaHE Ha 3a€TOCTTa € LIMPOKO PaslpOCTpPaHEHA MPAaKTHKA, HO TS KPHUE CEPHO3HU

puckoBe 3a (uHancoBara ycroitumBocT. Cropen mpoyuBane Ha Cornell University, uuTupano B
W3TOYHMKA, XOTEJIUTE, KOUTO MOATBPIKAT LICHU O] Te3U HAa KOHKYPEHTHATa CH IpyIna, JeHCTBUTEIHO
MOCTUTAT TIO-BHCOKA 3a€TOCT, HO PETHCTPHUpAT IMO-HUCKK Tpuxoau oT HaimmgHa ctas (RevPAR).
Jannute mokaszsar, ye xotenu ¢ 1eHu 12% no 15% mo-HUCKU OT KOHKYPEHTUTE CH pealu3upaT Haj
4% no-uucwvk RevPAR, nokarto te3u ¢ mo-Bucoku nenu (6-8% HaJl KOHKYPEHTUTE) MOCTUTAT TO-BUCOK
RevPAR BbHpeku nexus cnaj B 3aeTocTTa. OCBEH TOBA, Bh3CTAaHOBSIBAHETO HA LICHOBUTE HUBA CIE]
MEpUO/]] Ha arpeCUBHH OTCTHIIKU € 0aBeH MpoIec — NOTPeOUTENUTe OOMKHOBEHO IPUEMAT YBEJINYCHUE
Ha [IEHaTa caMo 10 OKoJo 5% Ha roauiIHa 0asa.

+ Usnonssane Ha ,,I{enoBu orpamu‘ (Rate Fences) u j00aBeHa CTOMHOCT.

BmecTo nupexTHO HaMassIBaHEe Ha IEHUTE, YCTOMYMBOTO PEILICHHUE € N3II0J3BAaHETO Ha ,,lIEHOBU
orpagu” — MpaBWJa, KOUTO OTPaHMYaBaT OTCTBHIIKMTE OO KOHKPETHW IMAa3apHU CETMEHTH. ToBa
MO3BOJISIBA HA XOTENa Aa MpUBJeYe IEHOBO YyBCTBUTEIHH KIIHEHTH, 0e3 Jla TyOu MpUXOIu OT TEe3H,
KOHTO ca CKJIOHHH J1a mataT noseue. EdexTuBHUTE Orpaau morat aa ObaaT OazupaHu Ha:

» du3nuecky xapakTepucTuku: TuI cras, riieKa Win 003aBeKaaHe.

* Tpan3zakuoHHU ycnoBus: M3uckBaHe 3a mpeBapuTeNIHa pe3epBalus Wik HEBb3BPHIIAEMOCT
Ha cymara.

* [Ipecroii: 3uckBane 3a MUHUMaJICH IPECTOH (HarpuMep, Mo-HUCKA LieHa CaMo IIPU IPECTOi
OT 3+ HOIIYBKH).

AnTepHaTHBa Ha OTCTBIIKUTE € IIeHoOOpa3zyBaHeTo ¢ nobaBeHa ctoriHocT (Value Add Pricing)
— 3ama3BaHe Ha IleHaTa, Ho 100aBsiHe Ha yCIIyTH (Kato 3aKycka uinn Wi-Fi), koeTo ch3aBa ycemane 3a
C/eJIKa y KIIMEHTa, 0€3 Jla epo3upa IICHOBUS UMUK Ha OpaH/a.

+ ®@oxkyc Bbpxy HeTHHUs RevPAR (Net RevPAR) B chBpemennara

JUCTpUOYLIMOHHA Cpesia pa3xoauTe 3a npuaoduBaHe Ha kinueHT (Customer Acquisition Costs)
Bapupar Mexay 15% u 30% oT mnpuxoaurte, IUIATEHH OT TOCTa. YCTOWYMBOTO JUHAMHYHO
neHooOpasyBaHe He TpsOBa ja ce pokycupa caMmo BbpXy OpyTHHUTE Npuxoiu, a Bbpxy Net RevPAR —
NPUXOABT CJe] IpHUCHaJaHe Ha BCHYKM KOMHCHOHHM M MAapKETHHIOBH pas3xoau. ToBa Hamara
onTUMH3MpaHe Ha Mukca oT kaHaiau (Channel Mix), kaTo ce JaBa IPUOPUTET HA TE3H C Hal-BUCOK
npuHoc KbM oneparuBHara nedanda (COPE Revenue).

+ Onrumusarus Ha obuus npuxoj (Total Hotel Revenue Optimization)

Bbraemero Ha qucuuIuinHATa € B pa3IIMPSBAHETO Ha 00XBaTa M U3BBH CTAUTE. Y CTOMYMBHAT
MOJIeJT N3MCKBA TIpUIIaraHe Ha MPHUHIUIIATE Ha yNPaBICHHE HA MPUXOJUTE BbPXY BCHUYKU aKTHBH —
KOH(EpEHTHU 3aJIH, Clia [IEHTPOBE U pecTopanTu. Hampumep, npu pectropanTute GOKYCHT C& H3MECTBA
kbM Tnokazatensi RevPASH (mpuxox Ha HamuuyeH CTON 3a 4ac), a MpH roiad urpumara — KbM
yIpaBJieHUEe Ha BPEMEBUTE MHTEPBAIM M IIEHOOOpa3yBaHE CIOpe] ThPCEHETO. ToBa rapaHTHpa, uye
XOTEN'bT ONTUMU3HPA Nledadara OT BCEKH KIMEHT, a He CaMO OT HOIIYBKaTa.
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H3Boam u pesysratu

AHamM3bT HA CBCTOSHMETO Ha ObJirapckaTa XOTeJlHepcKa WHAYCTpHA TIOKa3Ba, 4e
JUHAMUYHOTO IIEHOOOpa3yBaHe BCE Ole Ce Mpuilara YacTUYHO M Hai-4ecTo ce cBexaa N0 0a30BH
CE30HHM KOPEKLIMH Ha LEHWTE, BMECTO Ja C€ H3I0JI3Ba KAaTo CTPAaTerMYecKd HHCTPYMEHT 3a
yIpaBlieHHE Ha THPCEHETO B peajHo BpeMe, ocobeHo B xortenute u3BbH Codwmsa. Jlumcara Ha
CHCTEMaTH4eH MOJAX0/A M OTPaHHYEHOTO M3IOJI3BaHE HA CHENUANN3UPAHN aHATUTHYHH HHCTPYMEHTH
(Revenue Management Systems - RMS) BoasAT 0 MPOMyCHATH TOJI3M U HEONITHMAITHO YIIPaBJICHUE HA
IIPUXOANTE, OCOOCHO B YCJIOBHUSTAa HAa CHJIHO KOHKYPEHTHA Cpela U IPOMEHSIIO Ce HMOTPEeOUTENICKO
MOBEJICHUE,.

OcHOBHHTE U3BOJH OT MPOYYBAHETO OYEPTABAT HAKOJIKO KIIFOYOBHU MPOOJieMa U Bb3MOXKHOCTH
3a pa3BUTHE:

1. TexnonoruueH nepUINUT W HYXKAa OT aBTOMATH3AlMA: BbBIpekn uye MEHUIKBPUTE B
OBJIrapcKUTE XOTEIH JeKIapupaT MOJOKUTENHa Harjiaca KbM HWHOBallMHMTE, B MPAaKTHKaTa BCE OIIE
mpeoOiiafiaBaT TPaAWIMOHHWTE MeToau Ha paborta. ChbBpeMeHHaTa TeopHs 3a YIpaBlIeHHE Ha
MPUXOANUTE TOAUYEPTABA, Y€ PHYHOTO YIPaBIICHHE HA LIEHUTE BeUe € HEBb3MOXKHO [TOPaU CI0KHOCTTA
Ha maszapa u obeMa Ha jpaHHuTe. HeoOxoanMo e BHeApsiBaHE Ha aBTOMATH3UPAHU CUCTEMH, Oa3upaHu
Ha M3KycTBeH WHTENEKT (Al) m MammHAO 00y4eHne, KOUTO 1a 00paboTBaT UCTOPUUYECKU JaHHU H J1a
MPOTHO3MpPAT OBAEIIOTO THPCEHE C BUCOKA TOYHOCT,. ABTOMAaTHU3aLUATa HA TE3U MPOLECH HE CaMo
HamalsiBa YOBEIIKUTE TPEUIKH, HO U O0CBOOOKIaBa BpeMe Ha IepcoHana Jna ce (QOKycHpa BBPXY
CTpaTernyuecKy 3aauil ¥ 00CIyKBaHE Ha TOCTUTE, KOETO € KPUTHYHO 32 YAOBJIECTBOPEHOCTTA,.

2. IIpexom OT TaKTHYECKO KbM CTpaTerndecko IeHooOpa3yBane: MHoro xotenu B beirapus
pearupaT peakTHBHO Ha Ta3apa, W3IMON3BAaliKU IIeHaTa caMO KaTo WHCTPYMEHT 3a 3allbliBaHEe Ha
KarmanureTa (TaKTHYeCKH MoAX0.1). Pe3ynraTure mokas3sat HEOOXOAMMOCT OT ITPEXO0]T KbM JIBJIFOCPOYHA
Crparerus 3a npuxoaure (Revenue Strategy), xosaro oOemuHsIBa MPOAAKOWTE, MapKeTHHTa W
YIPaBJIECHUETO HAa IPUXOANUTE B €AMHEH €KHII ¢ 00N Lieny,. ToBa BKIOYBA U30ATBaHE HA ,,lICHOBHUTE
BOHHM" M HCOOOCHOBAaHUTE OTCTHIIKH, KOUTO B JBJITOCPOUCH IJIaH €pO3upaT CTOHHOCTTAa Ha OpaHja u
HN3HUCKBAT I'OJJMHH 3a Bb3CTaAaHOBsJIBAHC HA ICHOBUTC HUBA,.

3. 3HaueHHMe Ha CerMEHTaUMsATa W HETHUTe npuxoau: E(QexkTUBHOTO IWHAMUYHO
LeHOO0pa3yBaHe M3UCKBA MO-IbJI00KA CErMEHTAIUs, OTYMTAIA HE CaMO [eJiTa Ha IbTYBaHETO, HO U
pasxoaute 3a npuaoOuBaHe Ha Bceku kiameHT (Cost of Acquisition). B ycrnoBusita Ha JOMUHHpALIH
onynaiH typuctndecku areHumu (OTA), Obarapckure xorenauepu TpaOBa na ce (HOKycHpaT BBPXY
nokasarenst Net RevPAR (HeTHH npuxoau OT HUIMYHA CTasi), @ HE CaMO BbPXY OpyTHHUTE NPUXO.H, 3a
Jla TapaHTUpaT peaiHa PeHTaOUIHOCT.

3akiIoueHne

MoskeM J1a 3aKITF0YNM, Y€ TUTHAMUYHOTO [IEeHOOOpa3yBaHe He € MPOCTO MEXaHU3bM 3a IIPOMSHA
Ha LEHNUTE, a (YHIaMEHT 3a MKOHOMHYECKaTa yCTOMYMBOCT Ha XOTenuepckus OmsHec. To chi3maBa
MPENOCTaBKH 32 CTAOMIIHN (PMHAHCOBU Pe3yJTaTH Ype3 TpaHchopMupaHe Ha YIIPABICHUETO OT YHCTO
,IIbJIHEHE Ha CTaW™ KbM ONTHUMH3aIMsd Ha medainbata ot menus aktuB (Total Hotel Revenue
Optimization), BKJIFOYHTEITHO PECTOPAHTH, CIIa [IEHTPOBE U KOH()EPEHTHH 3aIIH,.
YcroitunBoTo nmpuiiarane Ha To3u Mozen B bearapus usncksa:
» TexHonornyHa wuHTerpanus: BbBekIaHe Ha WHTETPUPaHH IUIATPOPMH, KOUTO
cepp3BaTr PMS, RMS,CM,CRM,BI u quctpuOyoHHUTE KaHAIHM 32 €IWHEH TOTJIe]
BBPXY JAHHHUTE U aBTOMATU3UPAHE HA PEILICHUATA,.
» Ontumuzanys Ha pa3xoJuTe U pecypcure: JJMHaMUYHOTO IIeHO00pa3yBaHe M03BOJISIBA
no-e)eKTHBHO M3IIOJI3BaHE Ha PECYPCUTE, KATO HACOYBA THPCEHETO KbM MEPHUOTH C T10-
HHUCKa 3aeTOCT M Makcumuzupa npuxoga (ADR) B nukoBute Mmomentu. [loBumenara
penradbunaoct (GOPPAR) ocurypsiBa HEOOXOTUMHUTE CpENICTBA 32 MHBECTUIIMH B
KBaJM(UKaIUATa Ha TIepcOHala U BHEJPSIBAHE Ha 3€JIEHU MTPAKTUKH, KOUTO CTaBaT BCe
MO-Ba)KHU 33 ChbBPEMEHHUS ,,eKOJIOTHUYEH * IOTPEOUTelL,.
» ®Dokyc BbpXy cTOifHOCTTa: BMecTo 1a ce KOHKypupaT caMo ¢ HUCKH LICHU, XOTEITUTE
TpsiOBa Jla M3IOJI3BAT JTUHAMHUYHOTO IIeHOOOpa3yBaHe 3a Ch3JaBaHe Ha J00aBeHa
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croiiHocT (Value Add Pricing) u mepcoHanusupanu o¢epTd, KOUTO MOBHUILABAT
JIOSUTHOCTTA Ha KJIMEHTHUTE,.

B konTekcra Ha CbBPCMCHHOTO XOTCIIMCPCTBO TOBAa O3HAa4dYaBa YIIPABJICHUC Ha 3a€TOCTTA,

JIOXOJTUTE OT Pa3IMYHU CETMEHTH M MHBECTUIIMOHHU CTPATETUU B CUHXPOH, TaKa 4e XOTEIIbT Aa Ob/Ie
KOHKYPEHTOCIIOCOOCH W PEHTAOWIIeH MpW NMPOMEHJIMBH Ta3apHHU YCJIOBHA. bbaemero Ha cekTopa
3aBHICH OT CIIOCOOHOCTTa HAa MEHHDKBPUTE J1a U3IIOJI3BAT JaHHUTE HE caMo 3a Jia OMMUCBAT MHUHAJIOTO,
HO ¥ 32 Jia IPEeUCBAT ObACIIM YCIICITHU ISHCTBYSL.
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Abstract

This study explores emotional design as a strategic tool for enhancing competitiveness in tourism. By
analyzing selected international and Bulgarian tourism establishments, the research identifies key components of
the emotional experience—atmosphere, narrative, sensory engagement, personalization, and social interaction—
that drive tourist engagement and loyalty. The results provide insights for managers to optimize and measure
emotional experiences, demonstrating how emotional design strengthens the appeal and distinctiveness of tourism
brands. This conceptual analysis offers a foundation for future applied research and practical tools in managing
emotional experiences in the tourism industry.

Keywords: experience economy, emotional design, competitiveness, tourism innovation, tourists’ experience

BbBenenne

EMonpoHanHusT qu3aifH B Typu3Ma ce MpeBpbhllla B KIIOYOB (GaKTOp 32 KOHKYPEHTOCIIOCOOHOCTTA
Ha TYpUCTUYECKUTE NECTUHALUU U YCIYTd. B ChbBpEMEHHHSI TypUCTUYECKH CEKTOP MPEKUBSBAHUITA
Ha TYpUCTHUTE BCE IOBEUE CE€ pa3rieXJaT HE caMO KaTo IMOTpeblieHWe Ha YCIYTH, HO W KaTo
CMOIIMOHAJIHHU HU3XXUBABAaHUs, KOUTO (I)OpMI/IpaT Il’bJIFOTpaP'IHH CIIOMCHU U BJIMIAAT BBPXY JIOATIHOCTTA
KBbM ACCTHUHALIUATA. Tozu moAXod MOCTaBs AKICHT BbPXY 3HAYCHUCTO HA ILI/I3.’:117IH3 Ha TYPUCTUUCCKUTE
MNPOAYKTH U YCIYTH, KOUTO HHTErpUpa EMOLIMOHATIHY, KYJITYPHH U BU3YalIHU aClEKTH, HACOUEHU KbM
AKTUBUPAHEC Ha IMOJIOXKUTCIIHU IIPCIKUBABAHUA.

HaCTOSIHIOTO H3CJICABAHC LICIIN J1a aHAJIM3HUpa pojidTa Ha EeMOIUOHAJIHUA TYPUCTHIECCKH HHSaﬁH
KaTO MHCTPYMCHT 3a KOHKypeHTOCHOCO6HOCT. OcHOBHHUTE 3aa4M Ha U3CJIICABAHCTO BKJIKOUYBAT:

1. I/IILGHTI/I(l)I/ILII/IpaHe Ha KIIFOYOBHUTEC CICMCHTHU Ha €MOLMOHAJIHUA ,HHBaﬁH B TYPUCTHUYCCKUTC
YCIIYTH.

2. AHa.]'II/IS Ha B’b3I[€I>iCTBI/I€TO Ha TE3U CJIEMCHTH BHPXY YAOBJIICTBOPCHUETO U U3KUBIABAHUATA HaA
TYPUCTHUTE.

3. CpaBHHUTENCH aHAJIU3 HAa MEXIYHAPOIHU U OBJATapCKH NMPUMEPH 3a YCIEIICH eMOIMOHAJICH
TYPUCTUYECKH JIU3ANH.

4, d)opMyanaHe Ha NpCHOPBHKU 3a NpUJIaraHe Ha EMOIHUOHATHHUA ,Z[H3aﬁH C IICJI IIOBHUIIIaBaAHE Ha
KOHKprHTOCHOCO6HOCTTa Ha TYPUCTHUYCCKUTEC NCCTUHAIIUU.

B TO3uM KOHTEKCT HacTodAlaTa CTaTuA IIpuiiara pas3kas3sBaTCIHO-aHAJIUTUYCH I10AXOM, KOMTO
KOMGI/IHI/Ipa TCOPCTUYHU OCHOBAHHA C QaHAJIM3 HaA pPCaJIHU TYPUCTUYCCKU IIPAKTUKU. HO,Z[XOI[”LT
MO3BOJIsIBA SAICHO pPA3rpaHUYCHHUC MCEXKIAY npercuesasane (KaTO 00EKTUBHO C”L6I/ITI/16) U u3zxcuesaeane
(xaTo cyOeKTHBHO €MOIMOHAIHO BB3MPHUATHE HA TYpUCTa), KATO aKLIEHTHT C€ TIOCTaBs BbPXY BTOPOTO
KaTto KIOYoB (DakTop 3a Ch3laBaHe Ha jJ00aBeHA CTOMHOCT B Typu3Mma. Ponsra Ha emMounuuTe B
MOTHUBALUATA U U3KUBABAHCTO Ha TYPUCTUTEC € OTUCTCHA U B OBJIT ApCKU H3CJIICABAHUA, KOHUTO
pasraexaat beirapust Kato ,,JeCTUHAIMS Ha U3KUBSIBAHUA * ¥ TTOTUEPTaBaT CUCTEMHATa BPh3Ka MEXKTY
EMOITMHTE U TypuCTHUeCKoTO oBeaenue (Popova, Popkrasteva, Kostov & Grudeva, 2024).

MeTonmoJjiorust

Hacrosimmoro u3ciaeaBane ce OCHOBaBa Ha KAYECTBEH aHAIUTHYEH IOIX0J, KOHTO ITO3BOJIABA Ja CE
M3CIIe/IBa BIMSHUETO HAa EMOIMOHAIHUS IM3aiiH BBPXY TYPUCTHUECKUTE WIKHUBSIBAHHUS. AHAITH3BT
BKJIFOYBA KOMOMHAIIM OT:
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1. JluteparypeH mperieq Ha TCOPETHYHH W CMIMPUYHM WM3TOYHHMIM B oOjactra Ha
TYPUCTUYECKUTE W3KUBSBAHWS, E€MOIIMOHAIHUS TU3aiiH M KOHKYPEHTOCIIOCOOHOCTTa Ha
TYpPUCTUYECKUTE IECTUHALNU.

2. Kasycen aHanu3 Ha U30paHu MEXAYHAPOAHU U OBJITAPCKH IPUMEPH Ha TYPUCTHUECKH YCIIYTH,
KBJIETO EMOLIMOHATHIT JU3aiH € MHTETPUPaH KaTo KITFOUYOB €JIEMEHT.

3. CpaBHHUTEJCH aHAIN3 HA TIOJAXO0IN M IPAKTUKHU, KOUTO (JOPMHUPAT IMOIOKHUTEITHA EMOIIMOHATHU
W3KUBSIBAHUS U BIUSAT HA YJOBICTBOPECHUETO HA TYPUCTHUTE.

OcHOBHHUTE 33191 HA METOIOJIOTHSATA BKIIFOYBAT:

o Hpentudunupane Ha crieU(UIHATE KOMITOHEHTH Ha EMOIIMOHATHUS TYPUCTUYIECKH TU3alH.

e AHanu3 Ha TAXHOTO BIUSHUE BHPXY UBKUBIBAHETO HA TYPUCTHUTE.

e (CpaBHEeHHE HA Pa3TUYHU MIPAKTUKHU 32 U3BIUYAHE HA MPEMOPHKH 32 KOHKYPEHTOCIIOCOOHOCT.

Cucrematn3anusiTa Ha JaHHUTE CE€ M3BBPIIBA Ype3 TAOMWYEeH M TpadudueH aHAIHU3, KaTO BCHYKU
MIPUMEPHU U U3BOJM Ca MPSKO CBBP3aHU C MPAKTHYECKOTO MPHIIOKEHUE HA EMOLIMOHAIHUS IH3alH B
Typu3Ma.

TeopeTu4HH OCHOBH
EMonpoHamHusT 1u3aifH npecTaBisiBa TEOPETUYHA U MPUIIOKHA MMapagurma, B KOsTO LEHTpaHa
pOJISL IMa eMOLMOHAIHUAT OTIOBOP Ha MOTPEOMTEINSI KATO U3TOYHHK HA CMHCHI, YJOBJIECTBOPEHHE U
crortHocT (Norman, 2004). Toi#t n3xoxkaa OT CXBalllaHETO, Y€ B3aUMOJIEHCTBHETO MEXIYy YOBEKa U
MPOAYKTa, yCIyraTa WiH cpefiaTa He € IPOCTO PallMOHANICH TIPOLIeC Ha U3M0I3BaHe, 2 EMOIIMOHANICH aKT
Ha U3KUBSIBaHE, KOWTO aHTaXKpa CETHBATa, KOTHUTUBHUTE OLIEHKH U COLIMAIIHUTE KOHTeKCTH. Criopen
Hassenzahl (2010) w3xuBsBaHEeTO BB3HMKBA Ha TMpeceYHaTa TOYKA MEXKIY (QYHKIHOHAITHATA
e(eKTHBHOCT Ha yciyrara ¥ eMOLIMOHAIHATA CTOWHOCT, KOSITO T HOCH. B Typu3ma ToBa 03HauaBa, 4e
IU3aiHBT HA BCSKA TOYKA HA KOHTAKT C KIIMEHTA — OT JUTHUTAJIHATAa KOMYyHUKAIMSI M pe3epBalusiTa J10
CaMOTO H3KHMBSBAaHE HAa MSCTO M IIOCIEIBALIOTO CIOJCISHE — TpsiOBa na ObIe CTpaTerHyecKd
CTPYKTYpHUpAH Taka, 4e Jja akTHBUPA MOJIOKUTEITHN EMOIMH, TOBEPUE U aHTKUPAHOCT.
Huzaiin mucieneto (Design Thinking) npeniara METo10I0THYEH HHCTPYMEHTAPUYM 32 Ch3/IaBaHE
Ha U3KUBSBAHUS, KOUTO Ca EMOIIMOHAIHO PE30HAHTHU U MOTpeOuTeIcKu HeHTpupanu (Brown, 2009).
To BBBeXIa eMIaTHATa KaTo OCHOBEH MPHUHIMI — pa30upaHe Ha IOTPEOHOCTHTE, MOTHBHTE H
KeJaHWsATa Ha KITMEeHTA, IPE/IX J1a ce MPUCTHIIN KbM pa3paboTBaHe Ha pemieHus. [Ipunaranetro Ha To3u
MOJX0/A B TypH3Ma HAacouBa BHUMAHHUETO KBbM TOCTONPHEMCTBOTO KaTO IPOIEC HAa CHBMECTHO
Ch3JJaBaHE Ha CTOMHOCT, KBJETO IOTPEOHMTENSAT HE € IMPOCTO IOJydaTel, a aKTUBEH yYacTHHK B
M3rPaXKIAaHETO Ha EMOLMOHAIHUS CMUCHIT HA M3KUBSIBAHETO. B TO3M KOHTEKCT €EMOIIMOHATHHAT N3aiH
ce pasriexaa KaTo OpraHM3HpaHa MPaKTHKA, Ype3 KOATO MPEINPUITHATA MOJACIUPAT UIKUBIBAHUS,
HOCEIIH KaKTo (pyHKIIMOHATHA ITOJIE3HOCT, Taka U a)eKTHBHA 3HAYMMOCT.
Desmet (2003) upeHTH(UIMpPa YETHPU OCHOBHH KOMIIOHEHTA, KOMTO CTPYKTYPUpAT YCIICIIHHS
eMOIMOHAJIEH Ju3aiiH: atMoc(depa, pa3kas, CETUBHO aHT&KUpaHE U JIMYHA BPH3Ka C KIMEHTA.
e Armoctepara obxBama (GU3NUECKUTE W CUMBOJIHH XapaKTEPHCTHUKH HAa MPOCTPAHCTBOTO —
apXUTEKTYPEH CTHJI, OCBETJICHHE, IIBETOBA I'aMa, 3BYKOB (DOH, apOMaTH 1 TaKTUJIHK MaTepHAIH
— KOUTO ()OPMHUPAT EMOIIMOHAIEH KOHTEKCT M HACOYBAT BB3MPHUATUETO. T € ,,eMOIMOHAHATA
CIICHA*, B PAMKHUTE Ha KOSITO CE Pa3rphllla H3KUBSIBAHETO.
e Paska3pr mpumaBa CMHCHI W IBJI0OYHMHA, KAaTO CBBbp3Ba IMPOAYKTAa WM JCCTHHALMATA C
KyJTyparta, UICTOPHUSTA U LIEHHOCTUTE Ha MsCTOTO. StorytellingbT ce mpeBpblia B KOTHUTHBEH
MOCT MEXAY PaliOHATHOTO U €MOIIMOHATTHOTO, KOWTO MpeBexk/1a QyHKIMOHATHATA CTOHHOCT

B CHUMBOJIHA.

. CeTHBHOTO AHTAXKXUPAHC aKTUBHUPA MHOT'OKAHAJTHO BB3IIPUATHE — BU3YAJIHO, CJIYXOBO, BKYCOBO,
OOOHATENIHO U TAKTHJIHO — M Taka moacujiBa 3allOMHAEMOCTTa M YAOBOJICTBUETO OT
HU3KUBABAHECTO.

e Jlnunara Bpb3Ka C KIMEHTA CE M3rpaxa Ype3 MEepCOHAIN3AIMS Ha YCIyTUTe, BHUMAaHUE KbM
VHANBUIyATHUTE TIOTPEOHOCTH M AaBTEHTWYHA KOMYHHKamus. Ta3u Bpb3Ka MpeBpbHIa
W3KMBSBAHETO B HMHTUMHO ¥ €MOIIMOHAJIHO 3HAYMMO, KaTO 3acWiBa YyBCTBOTO 3a
MIPUHAJIEKHOCT U IOBEPUE.

KomOunanusita oT Te3m enaeMeHTH (opMupa eMOLHOHATHAa CTOMHOCT — OHa3u jJoOaBeHa

HEMaTepualHa KOMIIOHEHTa, KOSTO OTJINYaBa WM3KUBABAHETO M IPEBPBHINA KIMEHTA B MOCIAHUK Ha
Mapkara.
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MogepHuTte u3cneaBaHus B 00IacTTa Ha OU3aifHa M MAapKETWHTa HAa U3KHUBABAHUITA Pas3TIIeKIAT
€MOLMOHAIHYS JU3aiiH Ipe3 TpU B3aUMHOCBBp3aHu u3MepeHus: UX (HoTpeOUTeNCKO U3KUBSIBAHE),
CX (xnuenTcko nzxuBsiBane) U EX (n3xuBsiBane Ha ciyxutenute). [loTpeOnuTenckoTo N3BKUBSIBAHE CE
(oKycHpa BbpXy HHANBUAYATHHS aKT HA B3aUMOJCHCTBHE — MHTYUTHBHOCT, yIOBOJICTBUE U JIEKOTa Ha
n3non3BaHe. KIMEHTCKOTO M3KMBSBAaHE HAATPaXKAa, KaTo BKJIIOYBA LSJIOCTHUS IBT HAa KIMEHTA U
BCHYKHM TOYKM HAa KOHTAKT C OpraHu3anusara. V3K KHMBSBaHETO Ha CIYXHUTEIHWTE, OT CBOS CTpaHa,
Mo4epTaBa PoJIsATa Ha CIY>KUTEIUTE KaTo TOCPEAHUIM M ChbaBTOPH HAa €MOIIMOHAJHATa CTOHHOCT. B
TypHu3Ma Te3U TPU HUBA CE MPEIUINTAT: Ka4eCTBOTO HA U3KUBSIBAHETO HA TOCTA € Pe3yJITaT He CaMo OT
Iu3aiiHa Ha yciyraTa, HO U OT €MOLIMOHAJIHOTO CHCTOSIHUE, MOTHBALMATA W IOBEIEHHETO Ha
nepconana. OcBeH ToBa, uscienBane Ha Dyankov (2023) mokasBa, 4e aclieKTUTE Ha TOTPEOUTEIICKOTO
W3KHUBSIBAHE BIUSAT BBPXY IMOBEJICHUETO M YAOBJICTBOPEHHUETO Ha TYPUCTUTE, OCOOEHO Cpen
MOKOJIGHUETO Z, KOETO MOAKpEIsl apryMeHTa 3a BaKHOCTTa HAa IPOEKTHPAHETO Ha TYPUCTHUYECKH
n3xuBsiBanus. CienoBaTeHO, YIPABICHUETO HA €MOLHOHATHHS IU3aiiH M3HCKBAa CUHEPTHS MEXKIY
KITMEHTCKHU ¥ OPTaHU3AIMOHEH OIUT, MIOAKPENeHa OT KYJITypa, OpHEHTHPaHa KbM eMIIaThsl 1 BHUMaHUE
KBM JeTala.

OT mncuxosoryyecka INEpCIeKTHBA AW3aWHBT HA W3KMUBABAHETO CE OCHOBAaBA Ha KOHUEMLUH,
CBBpP3aHM C YJOBOJICTBHETO, MPUHAMIEKHOCTTA, aHTraxkupaHocTTa u jgoBepuero (Desmet, 2003;
Schmitt, 2011). EmMonuuTe, peXBeHH 10 BpeMe Ha B3aUMOJIEHCTBHETO, C€ KOAMPAT B TaMeTTa KaTo
4acT OT MAECHTUYHOCTTA HA U3KUBSBAHETO, KOETO 00yclaBsi ObACIINTE MMOBEICHUYCCKH HAMEPEHHS —
MOBTOPHO TIOCEIIEHHE, MPETIOPHKA, CIIOACISIHE B COLMATHATE MPEXH. EMOIIMOHAIHNTE peakiuy He ca
CIOHTaHHH, a pe3yNATaT OT IEJCHACOYCHO NPOCKTUPAaHH CTUMYJH, KOWUTO BB3IACHCTBAT BBPXY
KOTHUTHBHOTO U a()eKTUBHOTO BB3NpPUATHE. T0Ba MPEeBpPbhILa EMOLUUOHAIHUAT AW3aiiH B HHCTPYMEHT
3a YIOpaBlieHHE Ha TOBEJACHUETO Ype3 EMOLUH, CH3IaBaliKM CTOWHOCT, KOSTO pE30HUpa C
HOTpC6HOCTI/ITe 1 NWICHTHUYHOCTTA Ha KJIHMCHTA.

TypusMbT e crienuduveH ceKTop, B KOUTO HIKUBSIBAHETO € camaTa yciyra. Besko B3anMoeiicTBre
— OT apXHUTEKTypaTa Ha XOTena U 00CIIy>KBaHETO B PECTOPaHTa A0 MaplLIpyTa, apoMara Ha MecTHaTa
KYXHS WIH 3ByKa Ha IPUPOJIaTa — MOKE A C€ IPEBBPHE B EMOLMOHAJIEH CTUMYJI. ToBa paBu TypusMa
W3KITIOYHUTENHO TOAXOASINO IOJie 3a MpuiaraHe Ha Ju3aiiHa Ha W3KUBSABaHUS. Upe3 CHCTEMHO
WHTETpUpPaHe Ha CETUBHH, COLIMAIHU U KYITYPHH €IEMEHTH TYPUCTHUECKUTE OpraHU3alli MOraT Aa
Chb3aJaT YHUKAJCH E€MOLMOHAJIEH IOANMC Ha JECTHHAIMATA, KOWTO nudepeHnmpa OpaHaa Ha
MpeHacuTeHus nazap u GopMupa JbIrOCPOYHATA M CTOMHOCT.

B TeopernyeH miuaH eMOLUMOHATHUAT AW3aliH M3IIBJIHSABA MHTETPaTUBHA (PYHKIMS MEXIY AU3aHH
MUCJICHETO ¥ MAPKETHHIa HAa U3KUBABaHUATA. TOMN MpeaocTaBs paMKa, KosiTo 00eInHIBa eMIIATHIHHOTO
pa3bupaHe Ha TOTPeOUTENS C YIPABICHUETO HA CTpAaTeTHYecKaTa CTOMHOCT Ha W3KHUBSABaHETO. Ta3u
paMKa M3MCKBa pa3paboTBaHE HA MHCTPYMEHTH 332 M3MEpPBAaHE W JAMAarHOCTHUKA HA €MOLMOHAJIHHUTE
peaknMu — upe3 KaueCTBEHW MeToAu (Hamp. HMHTEepBIOTa, HaOmoaeHHs, (OTo-eauuuTauus) Hu
KOJMYECTBCHHU UHANKATOPU (Hanp. CKaJii 3a YAOBJICTBOPCHOCT, EMOILIMOHAIIHU HpO(bI/IJ'H/I, HWHIACKCHU Ha
JOSUTHOCT). Upe3 TAX TYpUCTHUECKUTE OpraHU3aIly MOTaT Ja MPEeBbpPHAT €MOIMOHAIHUS TU3alH OT
abcTpakTHa KOHLEMIHS B U3MEPUM YIPaBJIEHCKH HHCTPYMEHT.

TeopeTuuHUTE OCHOBHM Ha E€MOIMOHAIHUS JIU3aiH OYepTaBaT paMKa, B KOSITO €CTETHYECKOTO,
COILIMAITHOTO W TICUXOJIOTUYECKOTO C€ CIIMBAT B OOLI MpOIlec Ha Ch3JlaBaHe Ha CTOWHOCT. TO3H Moaxo
TpaHchOpMHUpa TYPUCTHUECKATA YCIyTra B eMOLMOHAIHO U3KUBSIBAHE, KOETO HE CaMO yJIOBJIETBOPSIBA,
HO W OCTaBs TPA€H OTIIEYATHK B TAMETTa Ha KJIMEHTA.

JAu3aiiH Ha TYpUCTHYECKH U3:KUBSIBAHUS

EMonnoHamHusAT AM3aifH B TypH3Ma MPEACTaBIsABa KOMIUIEKCEH W MHOTOILIACTOB MPOIIEC, YUSATO
IeJT € Ch3/IaBaHEeTO Ha UIKUBSBAHUSI, KOUTO OCTABST TpaiHa cjie/la B Ch3HAHHETO Ha MOTPEOUTEINs U
M3rpaXJAT eMOIMOHANCH KamuTal 3a Opanna. To3u mporec HAAXBBPIS PAMKUATE HA TPaIHIIAOHHUS
MPOAYKTOB JM3aiiH M c€ NPEeBpbIa B CTPATErMUECKH HHCTPYMEHT 3a M3rpa)KAaHe Ha CTOWHOCT,
OCHOBaHa BBPXY YCeIlIaHus, cMUCHI U aBTeHTHYHOCT (Desmet, 2003; Schmitt, 2011). Toit BkiitouBa
BHHMATEIIHO TJIaHWpaHe W MHTETpUpaHe Ha MHOXECTBO eJIeMEHTH — aTMocdepa, pa3kas, CEeTUBHOCT,
MEPCOHANN3ALUS U COLMAIHU B3aUMOJACHCTBHS, KaTO BCEKH OT TAX JIOMPHHACS 3a (OPMUPAHETO HA
YHHUKAQJIHO U 3aIIOMHSIIIO CE U3KUBSIBAHE.

Ju3aiiHpT Ha MIKUBSIBAHUS MPEBPbHIIAa OOMKHOBEHOTO MOTpPeOJICHNE HAa TypPHUCTHYECKa yCiayra B
CMUCIIEHO, JTMYHO 3HAYMMO M ABJITOCPOYHO MIKMBIBAHE, KOETO 3aCHJIBA aHTAKMPAHOCTTA, YKpeIBa
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OpaHza ¥ CTUMYJIHMpa MOBTOpHA KOHCYyManust. OT riieJjHa TOYKa Ha yIpaBJIEHUETO, TOW MoXe a Obae
pasriexaaH KaTo MOZIEN Ha YIIPaBICHHE Ha H3KUBSIBAHUATA, IIPU KOATO BCEKH KOHTAKT MEXy TypHCTa
W JECTHUHALMATA c€ pasriiekia Karo ,,eMOLIMOHAJIEH MOMEHT Ha MCTHHA™, KOWTO TpsiOBa ma Objae
npoexTupad u ynpasissaH (Pine & Gilmore, 2019).

Ammocghepama Ha TypUCTHUYECKOTO TPOCTPAHCTBO € OCHOBEH WHCTPYMEHT 3a (opmupaHe Ha
€MOLIMM U HACTpOMKa Ha U3KUBSIBAHETO. T ce M3rpaxkaa 4pe3 apXUTEKTypa, UHTEPUOPEH OU3aiiH,
OCBETJICHHE, 3BYK, apOMaTH, MaTepualld M JAEKOpaTHBHU ejeMmeHTH. Hampumep, B Aman Resorts
MHUHUMAJIHCTHYHUAT JU3aliH, ChYETaH C €CTECTBCHM MaTepuaad M apoMarepanus, NpeJu3BHKBaA
ycelaHe 3a XapMOHHS U cIloKoicTBHe. B xorenmnre Banyan Tree nokaaHnTe TpaauIMu M PUTYaIH,
KOMOWHHpaHH C My3HMKa, TEKCTYpH M BKYCOBU CTHUMYJH, Ch3AaBaT aTMocdepa Ha KylTypHa
ABTEHTHYHOCT U EKCKITy3UBHOCT.

AtMocdepara He camMO BIHS€ BBPXY HEMOCPEACTBEHUTE CETUBHHM BB3MPHATHS, HO W 33/1aBa
E€MOIOHAJICH KOHTEKCT 32 OCTAaHAJUTE EJEMEHTH Ha HM3KUBABaHETO. Ta gopMupa pamka, KOSATO
MO3BOJISIBA HA FOCTA Jia Bh3NPUEME Pa3Ka3a, CETUBHUTE CTUMYJIH U COLIMATHUTE B3aUMOJIEHCTBUS KaTo
MHTETpUpaHa W CMHCIICHA IPUIOCT. B yImpaBieHCKM acmeKkT Iu3aiiHbT Ha aTMoc(epara H3MCKBA
CTPAaTeTHYECKO ChITIACyBaHE MEXIY (YHKIMOHATHOCT M EMOLMOHAJIHA CHMBOJHKA, Taka dYe
MPOCTPAHCTBOTO Ja KOMYHHUKHPa WACHTHYHOCTTA Ha OpaHJa W HErOBUTE IeHHOCTH. [IpakTHueckoTo
NPWIOKEHNE BKIIOYBAa BHUMATEITHO H3IION3BaHE HA I[BETOBE, CBETIMHHU AaKLIEHTH, MY3HWKAIHO
ohopmIIeHHE, apOMAaTHYHN KOMITO3HIIMH W TaKTHJIHU TEKCTYPH, Ch3/IaBallH JKEIAHOTO HACTPOCHUE U
eMOIOHaleH e(eKT.

Paskazeanemo ma ucmopus e KIOYOB KOMIIOHEHT Ha €MOIMOHAIHHS AW3aiH, KOWTO M3TpaXkaa
CMHUCHJ M aBTEHTHYHOCT B TyPHCTHYECKOTO M3KHUBSABaHE. MlcTopuuTe Ch31aBaT eMOIMOHAIICH KOHTEKCT
Y KOTHUTHBHA PaMKa, Ype3 KOUTO TOCTHT OCMUCIISI CBOETO U3KUBSIBAHE, KATO IPEMUHABA OT ,,lTACUBEH
KOHCYMaTop“ KbM aKTHBEH Ch-Ch3/IaTell Ha n3kuBsBaneto (Boswijk et al., 2007).

Vcropun 3a KyATypHOTO HACIEICTBO, MECTHHUTE TPAAWIHH, JIETCHIN WIN TEPCOHATHH aHEKIOTH
M3rPaXKIaT €MOIMOHAIHA BPB3Ka MEXIy IocTa M JeCTHHAnuATa. Hanpumep, BUHEHHUAT TypH3bM Ha
Uva Nestum Briro4Ba pa3kasu 3a MCTOpHUSTA Ha JIO35Ta M BUHOIPOU3BOJCTBOTO, a Zornitza Family
Estate u3nom3Ba NokadHM MaTepuald W KyJMHAPHA HCTOPUH, 3a JAa 00OraTH H3KUBSIBAHETO.
[TpaBUIIHOTO CTPYKTypUpaHe HA HapaTHBa IO3BOJISIBA TOCTHT J1a C€ MICHTH(UIMPA ¢ U3KUBSIBAHETO,
na GopMupa NUYHM UHTEPIpETAllMd W Ja U3rpakia TpaHH BIIEUaTICHUs, KoeTo cropen Pine &
Gilmore (1999) e Gerner Ha ,,TpaHCOPMAIIIOHHO H3KUBSIBaHE .

Pa3ka3bT € 0co0eHO e(eKTHBEeH, KOraTo € WHTErpupaH ¢ arMocdepara U CETHBHHTE CTUMYIH —
HarpuMmep, KOMOMHAIMS OT BU3yalHU 00pa3u, My3HKa M JI€TyCTallli, KOUTO TOIKPEIST ucropusara. B
TO3M KOHTEKCT storytelling ce mpeBpblia B MHCTPYMEHT 32 CMHCJIOBA KOXE3Hsl, KOHTO CBBp3Ba
MPOCTPAHCTBOTO, yCIyraTa ¥ HOTpeOuTeNs B €AMHHA eMOIIMOHATHA paMKa.

Cemueno ameadicupane € OCHOBEH METOJ 3a YyCWJIBAaHE Ha EMOIIMOHAJIHATa CTOMHOCT Ha
W3KUBSIBAHETO. BKITIOYBAHETO HA BHU3YallHH, CIYXOBH, TAKTHUJIHW, BKYCOBH U OOOHSTENHH CTHMYIHU
Ch3/1aBa MHOTOTIIACTOBO M 3a[IOMHSIIIO CE U3KHUBSIBAHE, KOSTO aHTa)XHPa Ch3HAHUETO U MOJICh3HAHUETO
enroBpemenHo (Hekkert, 2006).

Hampumep, Patina Maldives komOuHHMpa ecTeTHyecka cpeia, KypHpaHH aKTHBHOCTH H
MIEPCOHAIM3UPAHN YCIYTH, KaTO BCSIKA aKTUBHOCT € OOBBbp3aHa C KOHKPETCH CETHBEH CTUMYI — 3BYK
Ha MOpPETO, apoOMaTH Ha TPONHMYECKH PACTEHUs, TEKCTYpU HA €CTECTBEHH MAaTepHalH, BH3yaJTHU
KOMITO3HIIMH Ha HHTEpUOpa. [ICHX0I0Tnueckn, Te3u CTUMYJIN aKTUBHPAT aQEeKTHBHU PEaKIIUH, KOUTO
ce MHTErpupaT B namerta u GopMHpaT ABITroTpaiiHu acoruanuu ¢ opanja (Norman, 2004).

CeTHBHOTO aHT@)XHpaHEe HE € CaMO €CTETHYECKH WHCTPYMEHT, a CTPAaTerHYeCKd MEXaHW3bM 3a
yIpaBJIeHHE Ha IMOTPEOUTEICKOTO BB3NpHUsTHE. TO TMMO3BONIIBA Ch3/laBaHE Ha EMOIMOHAIHA
KOHCHCTEHTHOCT BbB BCHYKH TOYKH Ha KOHTAKT, KOETO BOJIU JIO TIO-BHCOKA 3aIIOMHSIEMOCT U ITOBTOPHA
KOHCYMaIIusl.

Ilepconanuszayusma u uUHOUBUOYATHOMO 83auUMOOelicmeue € TCHTPATHO W3MEpeHHe Ha
EMOIMOHAITHYS  TU3aifH, Ype3 KOETO W3KHUBSIBAHETO C€ aJanTupa KbM HHIMBHIYATHUTE
MPEIOYNTAHNS, OYaKBAHHS H €MOIIMOHAIHU PO UK Ha TocTUTe. TS BKIIFOYBA M300p HA aKTUBHOCTH,
MEHIOTa, IPOTPaMH 3a pellakc, MEePCOHATM3UPAHK TYpPOBE M MHAMBUAYAIHHU Npenopbku. Hanpumep,
Sense Hotel B Codus npemnara nHAMBUAYATM3UPaHN YCIYTH U BHUMATEITHO KypHpaHa atMmocdepa,
KOUTO OTTOBAPST HA CETUBHUTE U €MOIIMOHATTHHUTE HY>KH Ha TOCTHTE.
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Ha ympaBieHCKO HMBO TIEpCOHAM3AIUATA U3UCKBA CHCTEMHO ChOMpaHe W aHAU3 Ha KIMEHTCKU
TAaHHM, TTIOBEICHYECKN CUTHAIA M 00paTHa BPB3Ka, 32 Ja CE aJanTHpaT yCIyTUTe B peaiaHo Bpeme. T4
HE CaMO 3aCUJIBa YCEIIAHETO 32 3HAUUMOCT U BHUMAaHKE, HO U TCHEPUPA EMOIIMOHAJICH aHTQ)KUMCHT —
MPENOCTaBKa 3a JIOSITHOCT, MPEMOPBKY U ABITOCPOYHU B3aUMOOTHOIIICHUSI.

Coyuannume 3aumooeticmeus u poasima Ha nepcoHala ChIo UMAT CBOS IIPUHOC B pasTiieKaaHaTa
mpobieMaknta. CIy)XKUTETUTE ca MEIWAaTOPH Ha EMOIMOHANHUS IU3aiiH — Te OJUIETBOPSIBAT
KyJITypaTa ¥ [IEHHOCTUTE Ha OpaH/ia U IEHCTBAT KaTO OCHOBEH KaHAJl 33 €MOIIMOHAIIHO Bh3JICHCTBHE.
Upe3 BHIMaHWE KbM WHAWBHIYaTHUTE HY)XIH, aKTUBHO OOIyBaHE W aJalTHBHOCT B TOBEIEHHUETO,
MEPCOHATBT Ch3/IaBa TyBCTBO 3a MPUHALICKHOCT, CHTYpHOCT U foBepue (Berry et al., 2002).

B xoTenu u yenHec HEHTPOBE CITYKUTEIUTE Y€CTO BKIIFOYBAT TOCTUTE B PUTYATH, TPAJAULMOHHU
MPAKTUKU WM TEPCOHATU3UPaHU akTUBHOCTH. Hanpumep, B Banyan Tree mecTHuHAT mnepcoHai
MIpeCTaBsl KyATYPHH PUTyalld U OOMYan, B KOUTO TOCTUTE aKTHBHO Y9acTBaT, KaTO TaKa Ce€ IMOCTHTa
ABTCHTHYHO COILMANHO W3KuBsBaHe. COLMANHUTE B3aMMOJCHCTBUS TPaHCHOPMHUPAT OOMKHOBEHOTO
MOCEIICHUE B €MOIIMOHAIIHO aHTaKHUpallla cpelia, KOATo H3rpaxk/a YCTOWYMBH BPB3KH MEKIY TOCTa H
OpaHnpa.

EMonnoHamHUAT AW3aiiH ce pOosBsABa KaTO MHTETPUpPaHa CUCTEMA, B KOSATO aTMocdepara, pa3KasbT,
CETHBHOTO aHrakKMpaHe, MEPCOHATM3AIMATa M COLMATHHUTE B3aUMOJICHCTBHS (DYHKIIMOHUPAT KaTo
B3aMIMO3aBHCHMH KOMITOHEHTH. CriiaTta Ha Ta3W CUCTEMa ce M3pa3siBa HE B OTICIHUTE €IIEMEHTH, a B
TAXHATA CHHEPTHA W TIOCIEAOBAaTENHOCT, KOWTO TMPEBPHINAT BCIKO H3IKHUBSIBAHE B CMHCIOBO H
€MOIOHAITHO €IMHCTBO.

Ha cTparernyecko HMBO €MOLIMOHAJIHUAT AU3aiH NPEBPBIIA TYPUCTUYECKATA YCIyra B U3TOUHMK
Ha KOHKYPEHTHO MPEIUMCTBO, ThI KaTO M3rpa)kJa eMOIMOHANICH KalUTal, TIOBHIIABA JIOSITHOCTTA U
CTUMYJIMpa MIOBTOPHA KOHCyMarlus. Tol HHTerpupa MmoTpeOUTEICKOTO, KIMEHTCKOTO U U3KUBSIBAHETO
Ha TIePCOHAJIa B ISUIOCTEH YIPABJICHCKU MOJICI, Ype3 KOMTO BCSIKO B3aMMOJCHCTBUE CE MPEBPBINA B
BB3MOXKHOCT 32 Cb3/1aBaHE HA CTOMHOCT. EMOLMOHANMHMAT Au3allH B TypuU3Ma € IMOBEJACHYECKa U
cTpaterndecka ¢uiocodus, a HE MPOCTO ECTETHUECKO MW (YHKIHMOHATHO momoopenne. Tou
O6CIII/IH51B3 BCHYKU CJIICMCHTH Ha H3XKUBABAHCTO B HUHTCTPHPAH MOACIT 3a Cb3JJaBaHC Ha TpaI\/'IHa
€MOIIMOHaJIHA CTOf/iHOCT, YCTOI\/’I‘IHBO KOHKYPCHTHO MPEANMMCTBO U ABJITOCPOYHU B3AUMOOTHOIICHHS C
TypHUCTHTE.

JAu3aliHbT HA eMOIMU KATO H3TOYHHK HA KOHKYPEHTHO NMPeIUMCTBO

EmonmoHamHusT n3aiiH B Typr3Ma ce YTBBPIK/IaBa KaTo CTPAaTerHYeCKU Pecypce ¢ BUCOKa To0aBeHa
CTOMHOCT, KOHTO NpeHacsi KOHKYpPEHTOCIIOCOOHOCTTa Ha MNPENNPHATHATA OTBB] TPAJAUIMOHHHUTE
napamMeTpH Ha KauecTBO, IIeHa W Jiokalus. Heroara ponst ce mposiBsiBa B criocoOHOCTTa Jia opMupa
IBITOCPOYHA €MOILMOHATHA BPB3Ka MEXAY KIMEHTa M MapkaTa, 0OasupaHa Ha H3KHBSBaHE, KOETO
chyeTaBa (PyHKIIMOHAIIHA YJOBJIETBOPEHOCT, €CTETHYECKA HACIala U IICUXO0JIOTUYECKa aHT aKHUPAHOCT.

B cBBpeMeHHHS TYpUCTHYECKH KOHTEKCT, XapaKTepH3Hpal] ce C NpEeHACHTeH Mazap |
XOMOT'CHU3aIUS Ha YCIYTHTE, YCTOMYMBOTO KOHKYPEHTHO TPEJANMCTBO BCE IMO-MAJIKO CE€ ONpeAess OT
MaTepuaTHi PECypCH U BCe IOBEYE — OT HEMATEPUATHU aKTHBH, KAKBUTO Ca EMOLIMHTE, HICHTHYHOCTTA
U J0BepreTo. EMOIMOHaNHATa aHT@KUPAHOCT Cce MPEeBPhIIa B KPUTHUEH (aKTOp 3a JIOSITHOCTTA Ha
TYpUCTHUTE, T KaTO H3KUBSIBAHUATA, IPOCKTUPAHU C BHUIMaHUE KbM €MOIIMOHAIHUTE JICTEPMUHAHTH
— Y/IOBOJICTBHE, IPUHAJIEIKHOCT, CUTYPHOCT H JOBEpPHE — Ch3aBaT TPaeH EMOIMOHAIICH OTIEYaThK U
CTUMYJIpAT IMOBTOPHA KOHCyMauus 1 npenopbku (Schmitt, 2011).

EMonoHamHusT KanuTall Ha MapKara MpeJcTaBiIsiBa akyMyJIlpaHaTa CTOHRHOCT Ha TOJIOKUTEITHATE
eMOIIMOHATHA U3KUBSIBAHUS, HATPYIIaHW BHB B3aHMMOJICHCTBUETO MEXKIY KIMEHTA M OpPraHM3alusiTa.
Toit ce m3rpaxkaa Ype3 CHCTEMHO YIpaBieHHE Ha W3KHUBSBAHMATA, KOMTO TPOBOKHPAT IOBEpHE,
VIOBJIETBOPEHUE W EMOIMOHANHO motansHe. [lo To3n HauuH MapkaTa HE MPOCTO KOMYHHUKHpA
CTOMHOCT, a Ch3JlaBa OTHOIICHUS, KOUTO HAJIXBBPIAT pallioHalIHATA JIOTHKA Ha TOTPEOJICHUETO U ce
MPEeBPBHUIAT B eMOLMOHATHA HICHTU(UKAIHSA C Hesl.

Bcekn KOHTAKT ¢ KIMEHTa — OT ITHPBOTO BIIEYATIICHUE TIPU pe3epBanusiTa o puHamHaTta oOpaTHa
BpB3Ka — € TOYKAa Ha E€MOIMOHAICH OOMEH, KOSITO TpsOBa ma Objae ChIVIACyBaHA C WHTETPUpaH
E€MOLMOHAJICH HapaTHB. Ta3W MOCIENOBATEIHOCT YKpENBa YCEIIAHETO 3a HaJeKAHOCT MU
MOCJIEIOBATEIHOCT, KOETO € KIII0YOBO 3a U3rpaKJaHe Ha JOBEpUE U JIOSITHOCT.

CTpaTern4eckoTo BHEIPSIBAHE HA €MOIIMOHAJICH JIN3aiiH H3UCKBA JIBIIOOKA UHTETPAIHS BB BCUYKH
VIPaBJICHCKH W OINEpaTHMBHU HHBA Ha TypUCTHYECKaTa opraHu3anus. To mpeamnonara He MPOCTO
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no0aBsHE Ha CMOIMOHAIHHU CJIEMEHTH, a CTPYKTYPHO TPEOCMHCISHE Ha HA4YWHA, 1O KOWTO
OpTraHM3alHATA Ch3/1aBa, KOMYHHUKHPA U JOCTaBs CTOHHOCT.

Ta3u unTErparus Moxe fia ObjIe pasriciaHa B HIKOJIKO B3aUMOCBbP3aHH HAIIPABICHUS

- OpraHM3alMOHHA CTPATETHs U MPOIECH

[Ipoextupanero Ha ycimyru TpsOBa na ce 0a3upa Ha EMIUPUIHO pa3dHpaHe 3a EeMOLMOHATHHUTE
HY)XKIU Ha KIHEHTa, UACHTH(QHUIMPAHN 4Ype3 KaueCTBEHH METOAW KaTo HaOJroJeHWe, MHTEPBIOTA U
(hoto-enmururanys. M3moi3BaHeTo Ha HHIUKATOPH 32 EMOIIMOHAITHO Bb3/ICHCTBUE (HAITP. €MOI[MOHAIHU
MapKepH, HaCTPOEHHUE, aHTAXHPAHOCT) MTO3BOJIIBA CUCTEMHA OIlEHKa Ha e(eKTa OT MIKHUBIBAHETO.
I[TogxogbT TpssOBa ma ObIe XOJNHMCTHYCH — BKIOYBAIN (U3WUECKaTa, OWTHTAIHATA |
KOMYyHHKAIIOHHATA Cpe/a.

- ympaBJICHHE Ha IepCOoHaa

ChyxuTenuTe ca OCHOBHHTE HOCHUTENH W MEAMATOPY HAa €MOIMOHANHUS Anu3aifH. TsaxHaTa pous
M3TU3a U3BBH (DYHKIIMOHATHOTO OOCITYyXBaHe U ce (POKyCHUpa BbPXY EMOIIMOHAIIHA EMIIaTHsI, I'bBKaBa
ajanTauusi ¥ ch3JaBaHe Ha comuaneH KoMmdopt. CucTeMHOTO OOy4YeHHEe 3a paslo3HaBaHE Ha
€MOIIMOHAITHN CHUTHAJN W YIIpaBJIEHHE Ha eMOIIMOHAIHATa aTMOocdepa e MpearocTaBka 3a Ch3/IaBaHe
Ha U3KUBSIBAHE, B KOETO TOCTHT Ce YyBCTBA 3HAYNM, pa3OpaH U MpHeT.

- MapKeTHHT U KOMYHUKAIIUS

EmMonnonamuausaT nu3aiiH TpsOBa 1a ce oTpa3siBa B KOMyHHKAIIMOHHATA WICHTUYHOCT Ha OpaHa,
BKJIFOUMTEIIHO B €3WKa, BHU3YAIHHTE €JIEMEHTH W HapaTUBHUTE cTpareruu. M3moiBaHeTo Ha
storytelling, CeTMBHU W BHU3YyaJlHH CHMBOJIM, KOUTO TMOMYEPTaBAT YHUKAJIHOCTTA HA W3)KUBSBAHETO,
Ch3/laBa OYaKBaHE 32 EMOILIMOHAHA CTOMHOCT OIlle PEU pealHusl KOHTAKT ¢ ycayrara.

- TPOAYKTH U YCIyTH

KoHIenTyanHoOTO TMpPOCKTHpaHe Ha TYPUCTUYCCKH IPOJAYKTH CIICJBA Jla WHTEIPUPA CETHBHOTO
aHTaXUpaHe, ICPCOHATU3AIUATA U aBTEHTHYHOCTTA KATO OCHOBHU M3TOYHHUIU HA CTOMHOCT. XOTEIICKH
MaKeTH, yelHeC MPOorpaMH, TaCTPOHOMHUYECKH WM KyIATYpHH MapumipyTH Morar naa Obaar
CTPYKTYpUpaHH Taka, dYe Ja TMPEAU3BHUKBAT EMOIMOHAIHA PE30HAHCHOCT W Ja CTUMYIUpaT
IBITOCPOYHA €MOIIMOHATHA TIPUBBP3aHOCT.

B koHTekcTa Ha rI00aMM3MpaHWS TYPUCTHYECKH TMa3ap, KbIACTO TEXHOJIOTHMYHUTE U
WH(PACTPYKTYPHATE CTAaHIAPTH Ca JOCTHITHH 32 BCUYKH, €MOIIMOHAIHATA CTOHHOCT C€ MPEeBpPHIa B
Hal-TPYTHO BB3MPOU3BOIUM pecypc. TS € MpOAYKT Ha CHelU(HUYHA KYJITypa, OpraHU3allMOHHA
HUICHTUYHOCT ¥ YOBEIIKO OTHOIICHHUE — €JIEMEHTH, KOUTO HE MOrat Ja ObJIaT MEXaHUYHO KOIIMPAHH.

TypucTtruecknuTe TPEeNNpHUATHS, KOUTO Pa3BHBAT ISUIOCTHA €MOI[MOHAIHA CTPATETHs, MOCTUTAT
mudepeHIuanys Ype3 U3KUBSIBAHE, KOETO PE30HUPA C JTUYHUTE IEHHOCTH M OYaKBAaHUS Ha KIMEHTA.
Taka eMOIMOHAIHUAT JIW3aliH HE MPOCTO JOITbJIBA MAPKETUHIOBUTE YCHIIUS, & CE IPEBPHIA B OCHOBCH
M3TOYHUK HA KOHKYPEHTHO MPEANMCTBO, OCHOBAaH Ha EMOIIMOHAJIEH KaINTall U JJOBEPHE.

EMonnonamHusaT nu3aiiH He e mepudepHa ecTeTHdecKa MPaKTHKa, a IeHTpalHa CTpaTrerndecka
pamKka, KosITo 00e/inHsABa (DYHKIIMOHAIHATA, €CTETUYECKATA U COIUATHO-TICUXOJIOTMYECKATa CTOMHOCT
Ha U3KUBABaHETO. Tol MpeBpbla BCAKO B3aUMOJICMCTBME B HWHCTPYMEHT 3a HU3Tpa)KJaHe Ha
IBIITOCPOYHA BPB3Ka MEXTY KIIMEHTA U OPTaHU3aIuATa, KaTo TeHePUpa eMOI[MOHAICH KalTuTall, KOWTO
€ YCTOWYHUB U TPYJIHO UMHUTHPAH.

CrneoBaTelIHO, MPEINPHUATHATA, KOUTO CHUCTEMATHYHO NpUaraT €MOIMOHAJCH JU3aiiH KaTo
ympaBlieHCKa (uiocodus, Cb3IaBaT HE IMPOCTO TOBOJHH TYPUCTH, 4 €MOIIMOHAIHO aHTXHpPAHU
MOCIIAHUIM Ha Mapkara. Ta3u TpaHcopMmamusi OT MOTPEOHUTEN KbM CHaBTOp Ha H3KHUBSIBAHETO
MpeacTaBisiBa BuciiaTa (hopMa Ha KOHKYPEHTHO MPEIUMCTBO B ChBPEMEHHHS TYPU3BM.

JoOpu npakTukm

B MexayHaponeH KOHTEKCT ce HaOIrojaBa 3HAYUTEITHO Pa3HOo00pa3ue OT MOJXO0IH 3a MHTETpUpaHe
Ha SMOIIMOHAJIHUA ZIH3aI>’IH B TYPUCTUYCCKUTEC YCIYTH, KOCTO WJIIOCTpHpaA Pa3IMdYHU CTPATETruu 3a
Ch37jaBaHE HAa YHUKAJIHH M 3allOMHSAIIM CE€ U3KMUBSIBaHHWA. BHCOKMAT aKkIEHT BBPXY €MOLMOHAIHATA
AHT'AXKUPAaHOCT MMO3BOJIABA HAa XOTCJICKU I'PYIIU 1 ACCTUHAIIUU Ja C€ OTJIMYaBaT HAa KOHKYPCHTHUA 11a3ap
He caMo 4pe3 (YHKIMOHAIHO KauyecTBO, HO M Ype3 (opMUpaHe Ha TPaWHW JIMYHU U €MOIMOHAITHH
BPB3KH C TOCTHTE.

Hanpumep, Banyan Tree ce xapakrepusupa ¢ (GOKyC BBPXY KyJITypHaTa aBTEHTHYHOCT H
NEPCOHAIIM3UPAHOTO BHUMAaHHUE KbM T'OCTUTE. LIpe3 JIOKaJIHK pUTyajd, TpaJulIUOHHU NPAKTUKH U
CeTUBHU CTHMYJIM XOTEJICKaTa TIpyla YycIsiBa Ja Cb3laJ€ YCCIlaHe 3a EeKCKIY3UBHOCT H
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MPUHAAJTICKHOCT, KOETO HAaAXBBPIA YUCTO (HYHKIHOHANHOTO NOTpebieHue Ha yciyrara. [logxonst
WHTErpupa pa3iniuHU HUBA HA Bb3ICHCTBHE — BU3YaJIHO, CIyXOBO M KHHECTETUYHO — KOUTO OhopMAT
LSUTOCTHO CETHBHO WU3KHBSIBAHE M 3aCUIIBAT aHT@)KUPAHOCTTA.

Patina Maldives usrpaxaa emMonuoHanHa Bpb3Ka 4pe3 XapMOHUYHO ChYCTAHHE HA SCTETUYECKA
cpeaa, BHUMATEIHO KypUPaHU aKTUBHOCTH U IIEPCOHANN3MPAHU yciyrH. LlenTa He € equHCTBEHO Ja ce
npeaoctaBu KoMpopT, a 1a ce TpanchopMupa U3KUBSIBAHETO B CMHCIIOBO M 3aIIOMHSIIO CE CHOUTHE.
BximtouBaHeTo Ha WHAWBUAYATU3UPAHH YCIYTH, KyATYPHU €JIEMEHTH U MPUPOJHHU CTHUMYIHU Ch3aBa
yCelllaHe 3a YHUKaJIHOCT U TpaHchopManys, KOETO Ce 0Tpa3sBa BbPXY IbJIIOTpaiiHa JIOSUTHOCT.

Svart Hotel B HopBerus npesiara KOHICTIUS 32 YCTOWYHB M €HEPTUITHO e(DEeKTHBEH JIYKC, KOSTO
WHTETpUpa TpUpOJATa, CBETIMHATA M MECTHHUS KYJITYpEeH KOHTEKCT. V3KMBSIBAHETO TyK €
€MOIMOHATHO aHTKUPAIIO HE CaMO Ype3 BU3YaJHHU U apXUTEKTYPHH PEIICHHS, HO U Ype3 YCEeIIaHEeTOo
3a COLMAJIHA M €KOJIOTMYHA OTTOBOPHOCT, KOETO N00aBs CJIOW CMUCHI U ONBJIHUTEIHA CTOMHOCT 32
rocTa.

JlombHUTEIHE MEXAyHapoqHH TnpuMepu BkimtouBar Explora Patagonia B Ywnm, xbaero
MPUKIIIOYEHCKUAT TYPU3bM € OOBBP3aH ¢ BHUMATENIHO IUIAHWPAHU E€MOLMOHATHH MOMEHTH, KOUTO
IIPEOU3BUKBAT yCELIaHE 3a JIMYHA TpaHc(opMaiys U OTKPHBAHE Ha HOBM IEPCHEKTHBH, U Aman
Resorts, kouto HWHTErpUpaT MUHUMAIMCTHYCH JH3aliH, MPUPOJHH CTUMYJIA W PUTYIU3UPaHU
W3KUBSIBAHUS 32 U3rpaXkJaHe Ha JbJI00Ka eMOLIMOHAIHA BPB3Ka C TOCTa.

B Obarapckust KOHTEKCT HOTEHLIMAIBT 32 IPUIaraHe Ha eMOLMOHANICH AU3aliH € 3HAYUTENICH, MaKkap
U CBITBTCTBAH OT CHEUU(UYHH MPETU3BUKATEIICTBA — OTPAHIMYCHH PECYpPCH, HEIOpa3BUTa KyJITypa Ha
MEPCOHANN3ALUS ¥ CPABHUTEITHO HOBO BH3NIPHEMaHe Ha KOHIEIUATA 38 €eMOIIMOHAIHO OPUEHTHPAHO
oOciry>kBaHe. Bbrpeku ToBa Beue ce HaOMo1aBaT yClelHl HHUIUATHBH.

Uva Nestum mnpeBpbllla BHHEHHSI TypU3bM B MHOTOIUIACTOBO €MOIMOHATHO HM3KUBSIBAHE 4pe3
CETHBHU JETYCTallMM, pa3Ka3 3a UCTOpUATa Ha JIO35Ta M IEPCOHAIM3UPAHW aKTHUBHOCTH, KOWTO
CTUMYJIUPAT UHTEIEKTYaJIHO M EMOLIMOHAIIHO aHTKHUPAHE.

Zornitza Family Estate komOuHupa JIOKaJTHA MaTEepUaIH, apXUTCKTYPHH PELICHUS ¥ KYJTHHAPHA
W3KUBSIBAHUS, CH3AaBaKM EMOLMOHAIHA CTOWHOCT 4Ype3 AaBTEHTHYHOCT U IEPCOHATH3MPAHO
BHHUMAaHUE KbM I'OCTHUTC.

Sense Hotel B Codwust cpueraBa Tpajcku JIyKC C BHUMATEIHO KypupaHa armocdepa u
WHAUBUAYAIU3UPAHU YCIYT'd, KOUTO LCIAT 3aJ0BOJABAHC Ha €MOIMOHAJIHU M CCTHBHU HYXIHU Ha
TYPUCTHUTE.

JomrbnauTenan Obarapcku npuMmepu MoraT Aa BkimouBaT Euphoria Retreat B Xucaps, koiito
KOMOUHHpa yeJTHeC U3KHUBSIBAHE C MHTETPALUsl Ha IPUPOTHH €IEMEHTH U IEPCOHAIM3UPAHH IPOTrPaMHu
3a (PU3MYECKO M EMOIMOHAIIHO OJ1arochCTosiHNE, KakTo U Renaissance Spa & Wellness Resort, kbaeto
IU3aiHBT Ha MPOCTPAHCTBATA M MHIUBHUIYyaJHUTE TEpalMU Ca HACOYEHH KbM Ch3/1aBaHE Ha IBJIOOKO
€MOLMOHATHO U3KUBSBAHE YPE3 CETUBHU CTUMYJIM M BHUMAaHUE KbM JINUHUTE MPEATIOUYNTAHUSI.

3a J1a wIrocTpupaMe pasInyHUTE TOJX0AN KbM EMOIIMOHAIHUS AU3aiiH B TYpPUCTHUECKUTE YCIYTH,
creasaniara uzyanusanus (7adiuya 1) 06001maBa BoAEHIM MEXIyHAPOJAHN U OBITAPCKH MPAKTHKH.
Ts nokasBa Kak criequGHUYHH €JIeMEHTH Ha U3KUBABAHETO — aTMoc(epa, pa3kas, CeTUBHU CTUMYJIH U
nepcoHaM3anrsd — CC€ npujaraT Ha IpakKTUKa U KaK BJIUAAT BbPXY €MOIMOHAIHATA AaHTaXKUPAHOCT U
CTPATErHuecKOTO KOHKYPEHTHO MPEJUMCTBO Ha TYPUCTUUECKUTE OPTaHU3AIINH.

Taonuya 1. Ilpumepu 3a unmezpayus Ha eMOUUOHATHUA OUSATH

Tun
Moume TypHCTHYeCKa Emonunonannu MexaHu3bM Ha CrpaTernvecku
prumep ycayra/ eJ1eMEeHTH aHTa’KMpPaHe eexT
KOHTEKCT
Kynryphna JloxanHu putyanu,| Y cemane 3a
Banyan Tree Jlykco3nu ABTEHTUYHOCT, TPaJULIOHHU eKCKIY3UBHOCT H
XOTEIHN MEPCOHAIN3HPAHO MPAaKTUKH,  CETUBHH||IPUHAUICKHOCT;
BHUMaHHUE CTHUMYJIH MTOBHIIIEHA JIOSUTHOCT
. Ecrernuecka  cpena Tpanchopmupanio u
Patina JIykcosen peAd, Kypupanu pascopmupan
" HepCOHANIN3aLus, 3allOMHSIILO ce
Maldives yenHec AKTHUBHOCTH,
CMUCJIOB pa3Ka3 W3KUBSIBAHE;
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Tun
Moume TYpHUCTHYECKA Emounonanau MexaHu3bM Ha Crparernveckn
pumep yeayra/ eJ1eMeHTH aHraKupaHe eekT
KOHTEKCT
XOTEJICKU HWHAWBUAYATHH YKpeIIBaHe Ha
KOMIIIEKC YCITyTH Opanma
Emonmonanuo
[lpupona, cBemnHa, | MHTETpHpane Ha
. aHTaXHpaHe  upe3
Svart Hotel |[Ycroituus ykc |nokaneH KYJITYpEH|Ipupoaara 51
. CMHCBI H  €KO-
KOHTEKCT YCTOMYMBH NPAKTUKU
LHEHHOCTU
YcuiieHo 4yBCTBO 32
JInuna IIpuxsroueHcku
Explora [IpHUKITIOYEHCKH JIYHA
: TpaHncopmanus, AKTHUBHOCTH,
Patagonia |[Typu3bMm aHTXKUPAHOCT;
€CTEeTUYECKa HACNIaa |[IPUPOJHH CTHUMYIIU .
TpaliHU CIOMEHH
Puryanuzupann BIOOKA
MuHUManMCTUYEH M P A
Aman JIykco3nu . U3 KUBABAHUS, €MOIIMOHAJIHA
JU3aiiH, NPUPOAHU
Resorts KypopTu epCoHaIU3UpPaHN Bpb3Ka; MOBTOPHA
eJIeMEHTH
YCIYTH KOHCyMauus
MHoromnnacToBo
IIepconanusupanu
Bunen typusbem,|cTtopuss Ha 103sTa, W3KUBSIBAHE;
Uva Nestum AKTUBHOCTH, pa3Kkas 3a
brarapus CETUBHU JEryCTaluu €MOILMOHAaIHA
MeCTHaTa KyJiTypa
AHT2)KUPAHOCT
. ApPXUTEKTYypHH bJI00KA
Zornitza Bunen typusbsM||JIokanHu Matepuanu, P yp A
- pelIeHHS, eMOIIMOHAJTHA
Family / KYJITYPHH||KyTHHAPHA
MIEPCOHATN3UPAHO BpPbB3Ka; 3acCHJIBaHE
Estate W3KUBABAHUA  |U3KUBABAHUA
BHUMAaHWE Ha OpaHza
WupuBunyanusupanyd |BHEUMaTenHoO [ToBumena
Sense Hotel |I'paxcku aykc |ycayry, KypupaHa|mon0paHa cpeaa H||yIOBIETBOPEHOCT M
aTMocdepa nepcoHaIn3aus JIOSITHOCT
Emornmonanna
. Yennec u|IIpuponan enemeHTH, CETUBHM  CTHMYJIH,
Euphoria TpaHchopManus;
penaxc, NEPCOHANN3UPAHU VHIWBHTY ATN3UPAHH .
Retreat IUBJITOTPAHO
Bbrarapus IporpaMu Tepanuu
BIICYATIICHHE
. YcroituuBo
Renaissance
Spa & Ilepconanuzupanu BHumaHne KbM JTMYHY |€MOLIMOHATIHO
V\F/)ellness YenHec u cnia Tepanuu, Ju3ailH Ha NpearnoYyruTaHus, HU3KUBSIBAHE;
Rezort MIpOCTpaHCTBATa CETUBHH CTUMYIIU KOHKYPEHTHO
IPEIUMCTBO

Wzmounux:

aBTOpOBA pa3padboTKa

benescka: xomoHara €MOLMOHAJIHM €JIEMEHTH II0Ka3Ba KaKBU IICMXOJOIMYECKH M CETHBHHU
JNETePMUHAHTH C€ M3MOJ3BaT. MeXaHW3bM Ha aHrakupaHe AEMOHCTPUpPA KOHKPETHUTE AECWCTBUS H
WHCTPYMEHTH, Ype3 KOUTO Ce€ Ch3JaBa H3KUBsBaHeTo. CTparerndyeckd epeKT MOoKa3Ba BIHSHUETO

BBPXY OpaH[a, JTOSUIHOCTTa M KOHKYPEHTOCIIOCOOHOCTTA.

Kakro ce BHXKAa OT MPEACTAaBEHUTE IPUMEPU, HHTCTPUPAHUAT MMOAXO0A KbM €EMOLIMOHATHUA ,ZII/I38171H,
KOHTO 06C,Z[I/IH$IBa CCTUBHO aHTaXXUPpaHE, pa3Ka3, COHUAIHU BBaHMOZLeﬁCTBHﬂ " nepCoHajmn3anus, ce
OKa3Ba KIIFOYOB 3a Cb3JJaBaHC Ha 3allOMHAIIMU C€ HU3KHUBsJABAHMA. HezaBucumo ot Mamaﬁa Ha
opraHuvs3anuaTra Wik TUlla TYpUCTHUYECKa yCilIyra, CTpaTerudceCKOTO YIIPAaBJIICHUC Ha €MOLMOHAJIHOTO
H3KMUBSABAHC YKPCIIBa 6paH2La, IoBulliaBa JIOAJIHOCTTA Ha TYPUCTUTC U OCHUTypsBa YCTOfIQHBO
KOHKYPCHTHO IMPEAUMCTBO.

KirouoB CJICMCHT, IMOAYECPTaH OT TE3U NPHUMEPHU, € CTPATECTHYCCKOTO ChUYE€TaBaHC Ha CE€THUBHO
aHTraxupaHe, pa3ka3i, CouuaJIHHU B3aHMOZ[617[CTBI/lﬂ U nmepcoHa/im3anu#a Ha yciayrarta, KOCTO
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MO3BOJISIBA M3TPAXKJAHETO Ha ISUIOCTHO M3KMBSBAHE C TpaiiHa eMOLMOHAIHA CTOHHOCT. HezaBrucumo
OT Mamaba Ha OpraHu3alMiITa, YCTOHYMBOTO KOHKYPEHTHO MPEIUMCTBO CE MOCTHIa Ype3 HHTEIPHPaH
MOJXO0J, KOWTO OOeIMHsBA KYJITypHUS KOHTEKCT, MHAWBUIYAJTHUTE MPEINOYUTAHHS HA KIMCHTA U
IBJI0OKATa eMOLIMOHATHA CTOWHOCT Ha U3KUBSIBAHETO.

AHaU3bT Ha MPEICTABEHUTE MEXIYHAPOIHHU M OBJITApCKH MPAKTHKU T1O0Ka3Ba, Y€ YCIICIIHOTO
BHE/psIBAaHE Ha E€MOLIMOHAJCH M3aifH M3UCKBA WMHTETPUPAH IMOAXOA KbM BCHYKM HM3MEPCHHs Ha
MOTPEOUTEICKOTO H3KKMBsSBaHE. KOHIeENMuUTe 3a MOTPEOMTENCKO, KIMEHTCKO M HM3)KMBSBAaHE Ha
HepcoHala MO3BOJISIBAT CUCTEMHO Pa3riieXkJaHe Ha BCSKA TOYKA HA KOHTAKT C KIIMEHTA!

* NOTPeOMTEICKOTO W3KMBSIBAHE OCHUIYpsBA CETHBHO M ECTETHUYECKO AaHTXHPAHE dYpe3
apXUTEKTypa, MHTEPUOPEH [HM3aiiH, BH3YyaJHU M aKyCTHYHH CJICMEHTH, KOUTO O(opmsT
HETOCPE/ICTBCHOTO U3KUBSIBAHE HA IOCTA;

e KJIMEHTCKOTO M3KMBsIBaHe 00XBallla LSUIOCTHATA yCIIyra, BKIFOYHTEIHO MEPCOHATU3UPAHU
aKTHBHOCTH, pa3Ka3BaHE Ha MCTOPUM W COLMAIHH B3aMMOJICHCTBHS, KOUTO 3aCHIIBAT
YJOBJICTBOPEHOCTTA, JIOSUTHOCTTA M €MOLIMOHAIHATA AaHT AXKUPAHOCT;

*  HM3KMBSBAHETO HA MEPCOHAJIA [TOYEPTaBa POIISTA HA CIIY)KUTEISI KATO MEIHATOP U Ch3aTel
Ha eMOLIOHATHY BPB3KH Ype3 BHUMAHUE KbM MHIMBUIYATHUTE HYK/I1, aKTHBHO OOIIyBaHE U
ajanTanys Ha yciyrara.

KoMmOuHanusTa oT Te31 TPH U3MEPEHHS [103BOJISIBA HA TYPUCTHYESCKUTE OpPraHU3alliy JIa IPEBbpPHAT
BCSIKO MOCELICHNE B MHOTOILIACTOBO M 3aIIOMHSIIIO ce M3KuBsiBaHe. Tabnuiara mo-rope AeMOHCTpUpA
KOHKPETHU HNPUMEPHU, KBACTO CTPATCTUYCCKOTO YIIPABJICHUEC HA PA3JIMYHUTC THUIIOBC H3KUBSABAHUA
BOAW [0 M3TpaXJIaHe Ha TpalHU EMOLMOHATHH BpPB3KH, KOMTO YKpemBaT OpaHaa, CTHMYJIHpaT
MOBTOpPHA KOHCYMAIIHsl H OCHT'YPSIBAT YCTOYMBO KOHKYPEHTHO HPEIHUMCTBO.

B 6'LHI‘apCKI/I$1 TYPUCTUYCCKU KOHTCKCT MOTCHIHUAIBT 3a NpHUJIaraHe Ha MHTCTpUPAH IIOAXOI Ype3
)IH3aﬁH Ha U3KUBSABAHUATA € 3SHAYUTCIICH, BLIIPCKU Y€ CHIICCTBYBAT CHCHI/I(bI/I‘IHI/I MMpEAN3BUKATCIICTBA.
OrpaHUYCHUTE PECYPCH, OTHOCHTEIHO HOBATa KYJITYpa Ha MEPCOHAIU3UPAHO OOCITyKBaHE U HYXIaTa
OT 00y4eHHe Ha MePCOHaNa H3UCKBAT BHUMATEIHO CTPATErHuecKo IIaHupaHe. Blpeku ToBa, Beue ce
HabmromaBaT ycneurnu nHunuatuBy — Ha Uva Nestum, Zornitza Family Estate u Sense Hotel — kourto
JAEMOHCTPHPAT, Y€ Ype3 CETHBHO aHTAKUPAHE, IePCOHAIM3AIIMS, pa3Ka3BaHe Ha UCTOPUS U COLMAIHU
B3aMMOJICHCTBHS € BB3MOXKHO J1a C€ Ch3/1aaT MHOTOILUIACTOBH U3KUBSIBaHUs. Te31 NpUMEpH IOKa3Bar,
4e ¥ Ha OBJIrapckus maszap € Bb3MOXKHO J1a C€ M3rPasT YCTOHYMBU KOHKYPEHTHH MPEAMMCTBA 4Ype3
C€MOIIMOHAJICH ):[H3aI>'IH, KOMTO HUHTCIrpUpa BCUYKU U3MCPCHUA Ha HOTpC6I/ITCHCKOTO HU3)KUBsIBAHE U
MOCTaBsi eMOLMOHAIHATA CTOWHOCT B IIEHThPa Ha TYPUCTHYECKATa yCIyTa.

EMOIIOHATHUAT [IM3aiiH B TypHU3Ma Cce SBsBa HE CaMO MHCTPYMEHT 3a TAaKTUYECKO MOJ00peHHe Ha
yciyraTa, Ho ¥ cTpaTerndecka pamka 3a qudepeHnuanys, Ch31aBaHe Ha yCTOWYHMBY B3aUMOOTHOIICHHS
¢ roctute U (popMHUpaHe Ha OpaH[ KamuTal, 0a3upaH Ha JAOBEPUE, AaHTAKUPAHOCT U 3aMOMHSILIH Ce
U3KUBSIBAHUSL.

Pesyaratu
AHanm3pT Ha M30pAaHHTE MEXKIYHApOAHM W OBJITapcKH TYypUCTHYECKH OOCKTH IIOKa3Ba
MOCJIe/IOBAaTEIHN MOJICIHM Ha MpHUiaraHe Ha €MOIMOHAJICH JTU3aifH, KOUTO TeHEepUpaT CTpaTeruuecKa
croitHocT. OCHOBHHTE HaOIOICHUS Cca!
1. EMonMoHAaJIHH eJeMEeHTH HA H3)KHBSIBAHETO:
- Cemuenocm: N310JI3BaHE HA BU3YAITHH, ayHO M TAKTHIHU CTUMYJIU 32 Ch3/JaBaHe HA YHUKATHA
atMocgepa.
- Ammocgpepa v HapaTHB: BHUMATEIHO CTPYKTYPHPAaHH HUCTOPHU M TEMH, KOMTO aHTa)KHpaT
TYPUCTHUTE EMOIIMOHAITHO.
- Ilepconanuzayus M CONUAITHA B3aNMOICHCTBHS: HHANBUAYIN3UPAHU YCIYTH U HHTEPAKIUH
C MepcoHaa, KOUTO 3aCHIIBAT YCEIIaHETO 3a CIEIHATHO U3KHUBSIBAHE.
2. MexaHu3MH Ha aHTa)KMpaHe:
- Pumyanu v nepeMOHUH, KOUTO (OpPMUPAT 3aIMIOMHSIIIHA CE MOMEHTH.
- JluckpeTHO, HO TEPCOHAIM3UPAHO O0OCAYIHC6AHE, KOECTO YBEINYaBa YIOBJIECTBOPCHOCTTA M
JIOSITHOCTTA.
3. Crpareruuecku epexTu:
- TloBuiieHa 1os1nocm v NOBTOPHA KOHCYMAITHSL.
- IlomoGpena penyrauus u pazno3nasaemocm Ha OpaHa.
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AHamu3bT MNOTBBPIKJAaBa, Y€ HUHTCIPUPAHUAT CMOLMOHAJICH I[H3aﬁH BbB BCHYKH aCIICKTH Ha
TYPUCTUYECKOTO HU3KHBABAHC IIOBHIIIAaBa KOHKprHTOCHOCO6HOCTTa Ha O6CKTa, HC3aBUCUMO OT
HETroBUA pa3MEp UJIK JIOKaJIU3alus.

H3Boau 1 ynpaBiaeHCKH MPUJIOKEHUS
Hacrosamoro n3cneaBane mOTBbpKIaBa, Y€ eMOLMOHATHUST JU3aiiH € cTpaTermdecku (akTop 3a
KOHKYPEHTOCIIOCOOHOCTTa Ha TypHUCTHYECKUTE opraHu3anuu. Cb3laBaHETO Ha MEPCOHATM3UPAHH H
€MOIIMOHAITHO 00BBHP3BAIIH U3KUBSIBAHUSI OCUTYPSIBA YCTOWIHBO KOHKYPEHTHO IPEAUMCTBO UpPe3:
e MuTerpmpaH TOAXOA KbM HIKHUBIBAHETO, BKIIOYBAIl CETUBHO AaHTaXHWpaHE, HApaTHB,
COLIMAITHHM B3aUMOJICHCTBUS U IEPCOHAN3ALIIHA.
e VYkpenBaHe Ha OpaHJa, CTUMYJIMpaHe Ha MOBTOPHA KOHCYMAalUs U MPENOPHKH.
IIpakTHYecKHU NpenopbKHU 3a MEHUKbPUTeE:
1. HWuterpupaHo miaHupaHe Ha TYPUCTUYECKUTE UPKUBABAHMS C (DOKYC BHPXY €MOLMOHATHATA
CTOMHOCT.
2. OOyueHue Ha iepcoHala Jia ObJie AKTUBEH MEJAHATOP HA EMOIIUUTE.
3. Pa3zpaboTBaHe Ha HHCTPYMEHTH 32 U3MEPBaHE U yIPABICHHE HA €MOIIMOHATTHOTO U3KHUBSIBAHE:
o KauectBenu: naTepBIOTa, POKYC IPYyNHU, HAOTIOACHUS.
o KomndecTtBeHu: aHKETH, MHIEKCH 32 yIOBIETBOPEHOCT, IIOBEACHIECKN HHIUKATOPH.
o VHTerpannoHHU: CUCTEMH 3a YIIPABIICHUE HA W3KUBSBAHUATA, OOCIUHSIBAIIN TaHHU
3a TYPHCTH U TIEpCOHAIT.
4. HM3nomn3BaHe Ha JIOKATHHUS W KYJTYpeH KOHTEKCT 3a TOBHUINABAHE HA aBTEHTHYHOCTTAa W
YHUKATHOCTTA HA U3KUBSIBAHUATA.

Jduckycus

EmonoHanHuaT nu3aiiH Bedye HE € caMO MAapKeTHHIOB MHCTPYMEHT, a KIIOYOB (aKkTop 3a
W3rpaXJaHe Ha JIOAJTHOCT W MIEHTHYHOCT Ha Opanma. HacrosmoTro wuscineaBaHe mnpemiara
KOHIIENITyalHa paMKa 3a JUArHOCTUKA W PA3BUTUE HA U3KUBABAHUATA, KaTO 34 IIPOBEPKA HA PEAJIHHUS
edeKT BbpPXy TypUCTUTE ca HEOOXOIMMHU EMIIMPHYHH MPOYYBaHMA. BbAEHIN W3CIeABaHUS MOrar aa
pasmIMpAT MpeUIoKeHaTa paMKa Ype3 KOJIMYECTBEHN N3MEPBaHMsl HA €MOLIMOHATHOTO Bb3ICHCTBUE U
aHaJIM3 HAa BPB3KATA MEXAY EMOLMOHAIHMS JAW3aiH M HMKOHOMMYECKUTE IIOKa3aTeld Ha
TYPUCTUYECKUTE OPraHU3ALMH.
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Abstract

The main objective of the study is to analyze the dynamics of labor costs in the tourism sector in Bulgaria and
to identify the main economic factors influencing their change. The main factors influencing the dynamics of labor
costs are examined. The dynamics of labor costs in the tourism sector and on average for the country during the
research period are analyzed. The influence of the seasonal factor on labor costs in the tourism sector and on
average for the country is assessed. A short-term forecast is made for the future development of labor costs in the
tourism sector and on average for the country. It is concluded that the seasonal factor has a significant impact
on labor costs in the tourism sector of Bulgaria, therefore its quantitative research and forecasting provides
valuable information for management decisions and state policies in the field of tourism.

Keywords: Labor costs, dynamics, tourism sector, seasonal factor

BbBenenne

[IpoGiiemMuTe, CBBp3aHH C pa3xoAWTe Ha PabOTOAATENHMTE 3a TPYJ M TIAXHATa JUHAMHKA ca C
MOCTOSTHHA aKTYaJIHOCT, KaKTO 3a TEOpUsATa, Taka U 3a mpakThkaTa. OOCKT Ha HACTOSIIOTO MU3CIICBAHE
e Typuctuieckus cektop B brirapus. [Ipemqmer Ha pa3paboTkaTa ca pa3xoAuTe Ha paboTogaTenuTe 3a
TPYI B TypuUCTHYECKHs cekTop B brarapms. OcHoBHaTa 1enm Ha pa3zpaboTkKaTa € Ja ce aHalnu3upa
JTMHAMHUKaTa Ha Pa3XxojWTe 3a TPyA B ceKkropa Ha Typusma B bwirapus u na ce uaeHTuduIupat
OCHOBHUTE WKOHOMUYECKH (DaKTOpH, BIHUSACIIA BBHPXY TIXHOTO H3MEHEHHe. 3a TOCTUTaHE Ha
rmocTtaBeHata men ca GopMmynupanud ciemaHute 3amaunm: 1. Jla ce u3sicHM TeopeTHyHaTa paMKa Ha
MIOHSITHETO ,,pa3X0/IH 3a TPYA' ¥ QPaKTOpUTE, BIUSCIIN BEPXY TAXHATA TuHaMuKa. 2. [la ce aHanm3upa
JUHAMUKATa Ha Pa3XO0JIUTe 3a TPY/ B TYPUCTUUICCKHUS CEKTOP M CPEIHO 3a CTpaHaTa Mpe3 U3CIICIBAHI
niepuoz. 3. Jla ce oneHn BIMSIHUETO Ha Ce30HHUS (aKTOp BHPXY Pa3XOUTe 3a TPYH B TYPUCTUICCKHUS
CEKTOp U CPEIHO 3a cTpaHara. 5. Jla ce HampaBAT MPOTHO3U 3a OBACIIOTO PAa3BUTHE HAa Pa3XOIUTE 3a
TPyA B TYPUCTUUIECCKHUS CEKTOP U CPEIHO 3a cTpaHaTa. OCHOBHATA T€3a HAa HACTOSIIOTO MU3CIEABAHE €,
4e Ce30HHMAT (PaKTOp OKa3Ba 3HAYHUTEITHO BIIUSHUE BHPXY Pa3XOJIUTE 32 TPY.I B TyPUCTHUECKHUS CEKTOP
Ha bwirapus, ciieoBaTeNHO KOJWYECTBEHOTO MY H3CIIC[[BAHE W MPOTHO3WPAHE MPEIOCTaBs IEHHA
WHGpOPMAITUS 3a YIPaBICHCKH PEIICHUS U AbPYKaBHU MOJIUTHKYU B 00J1aCTTa Ha TypH3Ma.

1. ®akTopH, BIMseIH BbPXY IMHAMMKATA HA Pa3X0AuTe 32 TPy

B nHannoHamHuTE CMETKH, pa3XxoAMTE 3a TPY/ BKIIOYBAT Pa3Xo/ 3a Bb3HATPaXACHUS (HAUMCIeHN
CpezcTBa 3a pabOTHA 3ary1aTa, COIMATHN Pa3XoIy U Hafa0aBK1) U IPYTH Pa3Xo/iu 3a Tpy/ (00e3nieTeHus
o Konekca Ha Tpyza, Kogekca 3a connanHo ocurypsiBaHe, 3akoHa 3a Abp>KaBHUS CIIYKUTEN; COLIMAITHU
W 3ApaBHU OCUTYPOBKH, BKJI. JOOPOBOJHU; NAHBK BBPXY COIMATHUTE pa3xonn). VHAEKChT Ha
pasxoauTe 3a TpyJ € NepuHUpaH karo JlacriepoB MHIEKC HA pa3xoJuTe Ha pabdOTOJaTEeNnTe 3a eIUH
0TpaboTeH Yac, u34KcieH npu nocrosuHa 6a3a 2020 r.=100 u Ha HUBO cexTop oT Knacudukanusra Ha
ukonomuueckure aerHoctn (KU 2008) (HCH, 2026. Muaekc Ha pa3xoaute 3a Tpyld. MeTogonorus,
https://www.nsi.bg/):

O6mmre HomMuHanHu pasxomd 3a Tpyxa (LCn) ca wact or (HommHamHarta) GpyTHaTa moOaBeHa
croitnoct (GVAy):

LC, = A.GVA, ,
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Kb/1eTO A e 1enbT Ha pasxoauTte 3a Tpya B bIC. Homunannara B/IC ce pasnara Ha peanna BJIC (GVA,)
" 1ieHoBH uHACKC P (medmaTtop):
GVA, = GVA,.P.

CnengoBateinHo,

LC, A.GVA,.P

LCH, = —=—7—,

H H
kpaero LCH, ca pasxoaurte 3a Tpyn Ha eAMH OTpaboTeH 4YoBekodac, H € OposT Ha OTpabOTCHUTE
4OBEKOYacoBe. AKO pasrielaMe ChbOTBETHHUTE MHICKCHTE HAa M3MEHEHHE (TEeMIOBE Ha pacTexk), Iie

MMOJIy4nM:

licun = IA-IGVATL-IP-I_-
H
CwriacHo mo- ropHata GopMyJiia, IPU PaBHU JAPYTU YCIOBUS, Pa3XOJUTE 33 TPY/ HA €IUH OTPabOTeH

vyoBekoudac HapactBat (I ¢y > 1), ako pacte menbT Ha Tpyzaa B goxona (I4>1), ako pacre peanHara
ukonoMuka (Igy4n>1), ako e Hanuie uadaanus (Ip > 1), ako OposIT Ha OTPaOOTEHUTE YOBEKOYACOBE
pacTte mo-6asHo oT noxoja (I pacte 6aBHO).

Bwpxy paBHUIIETO M JUHAMHUKATa Ha pa3XxoAWTe 3a TPyJa, OCBEH IMOCOYCHUTE MO-Tope (aKTOpH,
BIIMSHKUE OKa3Bar u peauia apyru dakropu (Garofalo et al., 2025): BBII Ha riiaBa oT HacelICHUETO,
00pa30BaTEIHOTO PABHHUIIE, 3aKOHOYCTAHOBEHUTE MHHUMAIHHM Bb3HATPAXKICHHS, PETHOHATHUTE
pa3nu4ms, U3ApHKKaTa Ha )KUBOT, OTHOCUTENTHATA JIOTOBOPHA CHJIa Ha paboTOATEeTINTE U CHHANKATHTE
MPU KOJIGKTUBHOTO TPYIOBO JOTrOBapsiHe, (HHAHCOBUTE BH3MOMXKHOCTH Ha pabOTOATENIUTE, CE30HHUS
(hakTOp, OTHOCUTEIHUS JISUT HA CKPUTATA UKOHOMUKA, POBEKIAHUTE MAKPOUKOHOMHYECKH TIOJTHTHKHY,
BKJIIOUUTCIIHO U IMMOJIUTHUKATA IO JOXOAUTE, KAYCCTBOTO Ha MHCTUTYUHUTEC, JaHBYHO-OCUT'YPUTCIIHATA
TexecT U T.H. ClieIoBaTEeNHO, HAIMIE € BPB3Ka, 3aBUCUMOCT MEXIy TUHAMUKATa HA PaBHHUIIETO Ha
3aIuianiaHe Ha TpyJa U JUHAMHUKATA Ha BIUACIIUTE (HaKTOPH.

TypusmbT € oOmIMpHAa HHAYCTPHS, KOATO OO0XBalia pazHOOOpa3HH HKOHOMHYECKH JEHHOCTH
(Benes, 2023). JleiHOCTUTE B TYPUCTHUYECKHUS CEKTOP B bhiirapus ce XxapakTepu3upar ¢ SICHO U3pa3eHa
CE30HHOCT, 00YCIIOBEHA OT MPUPOTHO-KITUMATUYHH (PaKTOPH (CI'IBHYCBH JTHU, CHETOBAJICIKH, TBKIOBHH
ITHY, TEMIEpaTypH, reorpadcko MOJ0KEHHUE U Ap.), MHCTUTYIIHOHAHN (aKTOpH (YCIOBHUS 32 pabOTHO
BpeMe, TOJUIICH IUIATeH OTIyCK, O(UIMANTHU MPa3HUIM, YYWIUIIHA BaKaHIUH U JIp.), COLUATHU
(hakTopu (B pe3yiITaT OT HAIOKCHH TPAIUIINK, YCTAHOBCHA MHEPIIMS, COIIMAJICH HATUCK, TCHICHIUH U
Moja ipu Typuctudecknute meTyBanns) (Kasanmxuesa, 2016). B mukoBuTe ce30HU (JIeTeH U 3UMEH) Ce
HabOJroaBa HapacTBaHE HAa 3a€TOCTTAa M HW3IMON3BAHETO HAa BPEMEHEH IMEPCOHAN, KOETO BOIHU JIO
YBCJINYCHUC HA Pa3XOAUTE 3a TPY . B n3BbHCE30HHUTE MEPUOJU aKTUBHOCTTA HaMaJIsiBa, CbOTBETHO CC
CBHUBAT W pa3xojuTe 3a TpyA. [lopaau ToBa Ce30HHUAT (PAKTOp OKa3Ba CHINECTBEHO BIHMSHUE BHPXY
JMHAMHUKATA Ha Pa3XOUTe 3a TPY B TYPUCTHUECKHSI CEKTOP.

2. JIaHHU ¥ METOX0JI0T sl

AHamm3bT ce Oa3upa Ha OQUIMATHN CTAaTHCTUYECKH W3TOYHUIM, Kato HarmonanHus
craructniyeckn uHctutyT (HCU) u apyru myOnudHo AocThIHM 0a3u JaHHU. B m3ciensaHeTo He ce
OTYHTA CHBAaTa UKOHOMHKa B CEKTOpa Ha TypH3Ma, BKIIOYHTEIHO He(QOPMAalHH Bh3HATPaKACHUS,
MOpajIy JIUIICa Ha HAJEKIHU U CHIIOCTABUMHU CTATUCTUYECKU JaHHW. M3cienBaHeTo ce M3BHPINBA Ha
arperupaHo CEKTOPHO HHMBO, KOETO HE IO3BOJISIBA JIETAWJICH aHajiu3 [0 PETHOHW WIIH THIIOBE
TYpUCTUYECKH NPENNPUATHI. AHATH3HT Ha JIAHHUTE € M3BHPILIEH C IIOMOIIITA Ha MPOTPaMHUS TPOJYKT
R, m3nonssaiiku makerute forecast, ggplot2 u tidyverse 3a ce3oHHa JIEKOMITO3HIIUS, TIPOrHO3UPAHE H
BHU3yaJIH3allysl Ha Pe3yJITaTUTe.

B Hacrosimata craths € H3CICABaH TPUMECEUeH BpeMeBH pex ¢ obmo 103 wabmoneHws,
obOxBamamum repuoga ot 2000Q1 mo 2025Q3. JlaHHUTE MpencTaBAT AWHAMHUKATA HA W3CJICIBAHUS
unzaekc (Labour Cost Index) u ca ¢ yecToTa yeTHpH HaOIIOACHUS TOIUIIHO, KOETO IMO3BOJISIBA aHAIN3
Ha CE30HHMTE KoilebaHus. 3a W3cleiBaHe HAa CE30HHUTE KoJiebaHWs Ha BPEMEBHUS Pell € MPUIIOKEeHa
STL (Seasonal and Trend decomposition using Loess) HeKOMIIO3UIMS, W3BBPIICHA C IPOTPaMHUS
npoaykT R. To3u MeTo[ mo3BoJIsIBa pa3AesIHETO HA BPEMEBUS pell Ha TP OCHOBHH KOMIIOHEHTH:

-TPEH]I, OTpa3sBaIll IbJITOCPOYHATA THHAMUKA, O€3 BIUSHUE HA CE30HHUTE KOJICOAHMS;

-CE30HHU MHJIEKCH IT0 TPUMECEUHS, OTPa3sBallld OBTAPSIINTE C€ TPIMECEUHH KOJICOAHUS;

-ciy4aeH (ocTaTbueH) KOMIOHEHT, MOKa3Balll HENPEIBUACHUTE WM CIy4alHH OTKJIOHEHHS OT
TPEHa U CE30HHOCTTA.
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Ha cnenpamus etan oT W3cieABaHETO € HANpaBeHA IMPOTHO3a 3a CTOMHOCTHUTE HA WHCKCA 3a 9
nocnenoBateay Tpumecedrs (2025Q4 — 2027Q4). 3a uenta, mbpBO € KOHCTPYHUPAH CE30HHO M3TIIAJICH
pen, Ype3 eTMMUHUpPAHE Ha CE30HHUTE KOJICOaHVs OT OPUTUHAIIHUTE TaHHU. BhpXy TO3U BpEeMEBH pell,
¢ momornrra Ha mporpamuus npoAykT R, e mpunoxken ETS (Error—Trend—Seasonal) mojen, Koito
aBTOMATUYHO HM30Wpa ONTHMANHA CIENUQUKANUs 3a Tperika W TpeHa. Ta3u mporHosa oTpassBa
IBITOCPOYHATA TEHACHIMS Ha WHJeKca. Ciel ToBa KbM MPOTHO3HUS TPEHJ ca NOOABEHU CPEITHUTE
CE30HHH HHJEKCH, n3uncieHd oT STL aekommosuimsara 3a Besko Tpumeceure (Q1-Q4). ITo To3m
HAUYMH € IMONlyYyeHa OYaKBaHaTa TpPHMECeYHa JWHAMUKA HAa HWHJAEKCA, KOATO BKIIOYBA KAaKTO
IBITOCPOYHHUS TPCHJI, TaAKa H CE30HHHUTE KOJIeOaHUsl. XOPH30HTHT Ha MPOTHO3aTa MO3BOJISIBA OIEHKA
Ha KPaTKOCPOYHHUTE U CPEIAHOCPOUHUTE OUAKBAHMS 32 PA3BUTHETO HA WHCKCA.

3. PesyaraTu

Ha ¢ur. 1 ca npencraBenn nanau or HCU (HCH, 2026. I1a3ap Ha Tpyna, Munexc Ha oOmmTe
pasxoau Ha paboromaTenute 3a Tpym, https://www.nsi.bg/) 3a wHmekchT Ha pasxoauTe 3a TPYO B
XOTEITMEPCTBOTO M PECTOPAHTHOPCTBOTO 32 meproaa 20000Q1-2025Q3, uzuncieH npy MOCTOSTHHA 0a3za
2020 r.=100.
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Queypa 1. Huoexc na paszxodume Ha pabomodamenume 3a mpyo 6 XOMeIUEePCMEOmO U
pecmopanmvopcmeomo 3a nepuoda 2000Q1-202503. Unoexc 2020 2. = 100, ce30nH0 Heuszenadenu.
Hsmounux: HCHU,2026. [1azap na mpyoa, Hnoekc na obwume pazxoou Ha pabomooamenume 3a mpyo,
https://www.nsi.bg/.

Kakro ce Bmkna ot rpadukara, U3CIEABaHUAT MHICKC MMa Hai-HUCKA CTOMHOCT B HAYAIOTO Ha
neprona- 19,3 (2001Q1), a Haii-BHCOKa CTOWHOCT- B Kpast Ha nepuoaa- 198,6 (2025Q2). Haii-ronemu
CrHaJioBe Ha MHJIEKCa CIIPSIMO TIPEXO0THOTO TpuMeceuue ce HaOmonasart npe3 2023Q1 cipsimo 2022Q4
(uHIEeKCHT HamaisiBa c¢be 17,5 exd., ot 152,4 npe3 2022Q4 no 134,9 npesz 2023Q1) u npesz 2020Q3
cupsimo 2020Q2 (cnaast € cbe 14,5 en., ot 105,6 ipe3 2020Q1 no 91,1 npes 2020Q3). Haii-BeposTHO
pasriexaaHuTe CagoBe ca CBbp3aHM ¢ HeraTuBHOTO BiausHue Ha COVID-19 u BoiiHaTta B YKpaiina
BBPXY 32€TOCTTA U pazMepa Ha TPYJOBUTE BB3HATPAKICHUS B TYPUCTUYECKUS CEKTOP B Bbirapus u
CBHOTBETHO BHPXY MHJIEKCA Ha pa3xoauTe 3a Tpy. ['padmkara sicHO 1MoKa3Ba HAJTMYHETO Ha BH3XOJISII
TPeHJ M Ha CE30HHM KojeOaHWs Ha HHAEKCA Ha pPa3XoguTe Ha paboTojarenure 3a TPyA B
XOTENMEPCTBOTO U PECTOPAHTHOPCTBOTO.
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Ha cnenpamus eram ot u3cienBaHeTo, C IOMOLITA HA IPOrpaMHus MpoAykT R, e Hanpasena STL
JTEKOMITO3MIINS, pa3ieiila BPEMEBUS pel Ha TPEHM, CE30HHHM HMHACKCH M CIydailHa KOMIOHEHTA.
Pesynrarute ot aHanM3a ca npeacTaBeHu Ha ¢ur. 2-4.

STL Decomposition of Labour Cost Index
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Queypa 2. Pesynmamu om STL dexomno3uyusa Ha unoexca Ha pazxooume Ha pabomooamenume 3d
mpyo 8 XOMeauepCmeomo u pecmopanmsopcmseomo 3a nepuooa 200001-2025Q3.

Hsmounux: HCHU,2026. [lazap na mpyoa, Hroekc na obwume pazxoou Ha pabomooamenume 3a mpyo,
https://www.nsi.bg/, cobcmeenu uzuucnenus.

Trend of Labour Cost Index (STL Decomposition)
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Queypa 3. /[vreocpounus mpeno Ha uHOeKca HA pazxooume Ha pabomodamenume 3a mpyo 8
Xomenuepcmeaomo u pecmopanmoopcmeomo 3a nepuooa 200001-202503, uzuucmen om ce30HHUmMe
KOJIeOaHUsL.
Hzmounux: HCH,2026. Ilazap na mpyoa, Hnoexc na obwume pazxoou Ha pabomoodamenume 3a mpyo,
https://www.nsi.ba/, cobcmeenu uzuucnenus.
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I'padukara Ha AEATOCPOUHUS TPEH HA HHICKCA HA PA3XONUTE 3a TPY/I IOKA3Ba yCTOHYHMBA BB3XO A
TEeHJCHIHA Tpe3 nenus u3ciensad mepuop (2000Q1-2025Q3). Toa o3HauaBa, ye pa3xoquTe Ha
paboromatenure 3a TPyAd B TYPUCTHYECKHS CEKTOp Ha bbiarapus MOCTENEHHO c€ yBeIWdaBar,
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HE3aBHCHUMO OT KPAaTKOCPOYHHTE CE30HHHU KoJicOaHWs. BB3XOAAMUAT TPEH] BEPOATHO € CBBP3aH C
vH(GIAIMOHHNS HATUCK BBPXY 3alllaTHTe, C HAPAaCTBAHETO HAa MPOW3BOAMWTENHOCTTa Ha TpPyda B
TYPUCTHUECKUS CEKTOP, KAKTO U C HApaCTBaHE Ha PEATHUTE TPYAOBH Bb3HArpaXkICHUs, BCICACTBUE OT
HEJ0CTUTa Ha KBaM(uipana pabOTHA CHIIa B CEKTOPA.

Average Seasonal Indices by Quarter (STL)
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Queypa 4. Ce30HHU KoNlebaHUs HA UHOEKCA HA paszxooume Ha pabomodamenume 3a mpyo 8
XOMeAUepcmeomo u pecmopanmovopcmeomo 3a nepuooda 200001-2025Q3.
Hsmounux: HCHU,2026. [1azap na mpyoa, Hnoekc na obwume pazxoou Ha pabomooamenume 3a mpyo,
https://www.nsi.ba/, cob6cmeenu uzuucnenus.

I'padukara Ha cpeHUTE CE30HHU MHJIEKCH IO TPUMECEUHs TIOKa3Ba KaK pa3XoJUTe 3a TPyl Bapupar
MEXIy TpUMeCeUusiTa Mpe3 rojlnHaTa, He3aBUCUMO OT oOmIwst pactex. [1oNoKuTeTHN CTOWHOCTH Ha
CE30HHHS KOMIIOHEHT 03HA4aBaT, 4e€ pPa3XoJIUTe 3a TPYA 32 ChOTBETHOTO TPHMECEUHE ca HaJl CPEITHOTO
HUBO 3a TOAMHATA, & OTPULIATEIIHU CTOWHOCTH MOKa3BaT, Y€ Pa3XoAUTe ca Mo CpeAHOTO HUBO. KakTo
ce BIXK/1a OT rpadukaTa, HaJMIIe € SICHO W3pa3eHa Ce30HHOCT Ha JaHHuTe. HabnronaBanara ce30HHOCT
ce IBJDKM Ha cnenuuKaTa Ha TypUCTHUECKUs ceKTop B bearapus. Ce30HHUAT MHAEKC HA Pa3XOquTe
3a TPyA B CEKTOpa Ha Typu3Ma € Hal-HHUCBHK mpe3 mbpBoTo TpuMeceune (Q1), korato akTUBHOCTTA €
[0-MaJIKa U 3aeTOCTTa € orpaHn4eHa. Ce30HHUAT WHAEKC € Hall-BUCOK Ipe3 YeTBHPTOTO TPHUMeEceUHe
(Q4), BeposSITHO OTpa3siBaiKu M3IUIANIAHETO HA TOIWINIHU OOHYCH, OTYMTAHETO Ha IOCTUTHATHTE
PE3YINITaTH U CTUMYITUPAHETO HA CITY)KUTEIUTE Ype3 MOOMIPEHHS, KOETO yBEIN4YaBa OOIIUTE Pa3X0.Iy 3a
TpYya B To3u nepuoj. [Ipe3 mppBUTE TpH TpUMECEUHs, pa3XxoAUTe 3a TPyl ca MOJ CPETHOTO HUBO 3a
roJuHarTa, a Mpe3 YETBbPTOTO TPUMECEUHNE, Pa3XOAUTE 3a TPYJ 3a CHOTBETHOTO TPHUMECEUHE Ca Hajl
CpPeIHOTO HUBO. Pa3nukaTta Mexay Hall-HUCKAaTa M Hali-BUCOKAaTa CTOMHOCT HA CE30HHUTE MH/EKCH B
cekTopa Ha Typu3ma e 1,96.

Ha crnenmBamms eram OoT wW3cieBaHETO € HampaBeHa MPOTHO3aTa 3a MHAEKCAa Ha pa3XxoAWTe Ha
paboTonmaTenuTe 3a TPy B TYPUCTUYECKHsI CeKTop 3a neprona 2025Q4-2027Q4 (9 tpumeceuwst), upe3
ETS mogen, ¢ nomoruira Ha nporpaMHust MpoaykT R.
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ETS Forecast: Trend with 5% & 10% CI (Next 9 Quarters)
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Queypa 5. Ilpoenozen mpeno Ha uHoexca Ha pasxooume Ha pabomodamenume 3a mpyo 8
Xomenuepcmeomo u pecmopanmvopcmeomo 3a nepuooa 202504-202704, usuucmen om ce30HHUmME
KoneOaHus.

Hsmounux: HCH,2026. Ilazap na mpyoa, HUnoexc na obwume pasxoou Ha pabomoodamenume 3a
mpyo, https://www.nsi.bg/, cobemeenu uzuucnenus.

ITo-ropuata rpaduka npeacTassi HPOTHO3HUS TPEH[ Ha MHIEKCA HA PAa3XOAUTE Ha pabOTodaTENNnTe
3a TPyA B TYpUCTUYECKHs CEKTOp 3a JAeBeT TpuMmeceuus Hampen. HabmonmaBa ce sCHO u3pa3eH
BB3XOAI] TPEHI, KOETO MOKa3Ba YCTOMUYMBO yBEJIMYABAaHE HA PaBHMIIETO Ha Pa3xoAuTe 3a TPYA B
TYPUCTUYECKUSI CEKTOp, HE3aBHCHMO OT CE30HHHMTE Kosebanus. ToBa mpeanonara Hajiudhe Ha
CTPYKTYpHU (PaKTOpH, KaTO pacTeX Ha MPOU3BOJAUTEITHOCTTA, HATUCK BBPXY TyPUCTUYECKUS Ma3ap Ha
TpyJa U IbJITOCPOYHO IMOBUIIIABAHE HA TPYJOBUTE Bh3HATPAXKICHHUS.
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Historical (Real LC_index) + Forecast with 10% CI
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Forecast: Trend + Seasonal Component with 5% & 10% CI (Next 9 Quarters)
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Queypa 6. [lpoenosnu cmovnocmu (MPeHo u Ce30HHU KOAeOAaHUs) Ha UHOeKCA HA pazxooume Ha
pabomodamenume 3a mMpyo 6 XOMENUepCmeomo U pecmopaHmvopcmeomo 3a nepuooa 202504-
2027Q4.

Hsmounux: HCHU,2026. Ilazap na mpyoa, HUnoexc na obwume pasxoou Ha pabomoodamenume 3a
mpyo, https://www.nsi.bg/, cobemeenu uzuucnenus.

[To-ropnata rpaduka npencTaBss NPOTHO3HUTE CTOMHOCTH HAa MHIEKCA Ha Pa3XOJHTE 3a TPYyX B
TYpUCTUYECKUSI CEKTOp, KOWUTO BKIIIOYBAT KAKTO TPEHJOBaTa KOMITOHEHTA, Taka W CE30HHHUTE
kosiebanus. MuaekceT HapacTBa ¢ 6,82 en. ot 198,18 B HavanoTo Ha nporHo3aus nepuo (2025Q4) mo
205,0 B xpast Ha 2027 r. (2027Q4). Ce30HHUTE KOJIcOaHUS BOJST 10 NEPHOIUYHH OTKIOHEHUS OKOJIO
BB3XOJSIIMS TPEHA, KOETO OTpa3siBa XapakTepHaTa 3a TYPUCTHYECKHS CEKTOp JMHAMHKA IIpe3
pa3IMYHUATE TPUMECEUHsI HA TOJIUHATA.
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Ha ¢wur. 7 ca npeacrasenn manau ot HCU (HCHU, 2026. Iazap na Tpyaa, Muaekc Ha oOmmre
pa3xou Ha paboromarenute 3a Tpya, hitps://www.nsi.bg/) 3a uHAEKCA HAa Pa3XOAUTE 3a TPYL CPEAHO
3a cTpanara 3a nepuoja 2000Q1-2025Q3, uzuucnen npu nocrosHaa 6aza 2020 r.=100.
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Queypa 1. Huoexc Ha pazxooume na pabomodamenume cpedHo 3a cmparama 3a nepuooa 2000Q1-
202503. Unoexc 2020 2. = 100, ce30nH10 HeusenadeHU.
Hsmounux: HCHU,2026. [lazap na mpyoa, Hroekc na obwume pazxoou Ha pabomooamenume 3a mpyo,
https://www.nsi.bg/

I'padukara sicHO MoKa3Ba HATMYKETO HA BH3XOSAII TPEH]T ¥ HA CE30HHM KOJIeOaHUs Ha MHIEKCa Ha
pa3xoauTe Ha paboToAaTENUTE 3a TPYJ B XOTEIHUEPCTBOTO M PECTOPaHTHOPCTBOTO. CpaBHEHHETO
MEX[y AMHAMMKAaTa Ha MHAEKCA Ha pa3XOoANTe 3a TPY/ B TYPUCTHUECKHSI CEKTOP U CPEHO 3a CTpaHara
MOKa3Ba, Y€ M J[BaTa WHJAEKca CJe/BaT JbJITOCPOYHA BB3XO/AIIA TeHACHIUS, KATO MUHUMAIHUTE UM
CTOMHOCTH ce HaOJro/aBaT B HAYAIOTO HA PAa3IIIeXKIAHHS TEPHOJ, a MakCUMallHUTe— B Kpas Ha
nepuoja. Benpeku cxoqHus o0 TPEeHA, U3MEHEHHATA B TYPUCTHYECKUS CEKTOP C€ OTIMYaBar C Io-
BHCOKA aMIUIUTY/Ia U MO-TOJISIMa YyBCTBUTEIHOCT CHPSIMO MKOHOMUYECKH (€HIOTEHHU) U €K30T'C€HHHU
IIOKOBE.

WNHpekchT HaA pa3XxoAuTe 3a TPy B TYPUCTHUECKUS ceKTop HapacTBa oT 19,3 npe3 2001Q1 o 198,6
npe3 2025Q2, nokaTo cpeAaHo 3a cTpaHaTa yBenunuyeHueTo € oT 17,8 mpe3 2000Q1 mo 188,4 mpes
2025Q3. ToBa moka3Ba, ye B Kpas Ha Meprojia HapacTBaHETO Ha PAaBHUILETO Ha Pa3XOAUTE 3a TPY] B
Typy3Ma H3MpeBapBa CPEJHOTO 32 MKOHOMHUKATA, KOETO MOJKE Jla Ce CBBp)KE C IMOBUIIIEHO ThPCEHE Ha
Tpyd, HEAOCTHI Ha padOTHA cuja M IO0-BUCOK HATHUCK BBbPXY Bb3HArPAXKICHHATA B CEKTOPA.
Habro1aBaHOTO TIO-BUCOKO HapacTBaHE HA MHJIEKCA HA Pa3XOAHTE 32 TPYA B TYPUCTHUECKHUS CEKTOP
Cclle/IBa 1a Ce MHTEPIIPETUpa U B KOHTEKCTA Ha MMO-HUCKATa HadaliHa 6a3a Ha Bb3HAIPaXKICHUATA, KOETO
BOJIU JI0 [IO-TOJIEMH OTHOCHUTENTHM U3MEHEHHUS Ha MHJIEKCa [IPU HApacTBaHE Ha pa3XxoauTe 3a TPy.

Ilo oTHOIIEHNE HA KPAaTKOCPOYHATA TUHAMUKA, CIIAJOBETE B TYPUCTHUYECKHS CEKTOP Ca 3HAYUTEIHO
MO-CHJTHO W3pa3eHH B CpaBHEHHE ChC CPEAHOTO 3a CTpaHaTa. Haii-rojemusar cmaj B Typu3ma ce
Habmogasa mpe3 2023Q1 cupsamo 2022Q4, korato MHASKCHT HaMasiBa ChC 17,5 equMHUIM, TOKATO 3a
HWKOHOMHKATA KaTo LSUI0 HaMaJICHUETO Mpe3 ChIust neproA € 11 equHuu. AHaJIOornyHa TeHACHIHS ce
Ha0II0/1aBa ¥ IPU BTOPHS 110 TOJIEMUHA CTajl. B TypHCTHYECKHs CEKTOP BTOPHST IO TOJIEMUHA CTIaf €
¢ 14,5 en. mpe3 2020Q3 cmpssmo 2020Q2, KOeTO 3HAYUTEIHO HAIBUINIABA BTOPOTO MO TOJEMHHA
HaMaJleHHe cpeHo 3a cTpanata npe3 2021Q4 cripsimo 2022Q1, Bp3nu3amo Ha 7,4 enuauim (ot 117,4
npe3 2021Q4 o 110,0 npe3 2022Q1).
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Te3n pasnuuusi SCHO TOKa3BaT, Y€ TYPUCTHUCCKUAT CEKTOP € IMO-YSA3BHM CIPSMO KPHU3HCHU
cutyanuy, kato nangemusata ot COVID-19 u BoitHata B YkpaiiHa, KOETO ce 0Tpa3siBa MPSKO BHPXY
pa3xoauTe 3a TPYX U Bb3HATPaKACHUATA HA 3a€TUTE JHNA. 3a pa3jiuKa OT Hero, MHAEKCHT CPEIHO 3a
CTpaHaTa pearupa Mo-yMepeHO, KOETO OTpa3sBa MO-TOJsMaTa yCTOMYMBOCT HA MKOHOMHUKATA KAaTO
1510,

C nomomra Ha porpamMHus MpoAyKT R, e HanmpaBena STL mekoMIo3uIwst , pa3aensi] BpeMeBus
pea Ha TPEHI, CC30HHH MHJICKCU M ClTydaliHa KOMIIOHEHTa. Pe3ynraTute oT aHanmu3a ca MpeicTaBeHU
Ha ¢ur. 8-10.

STL Decompesition of Labour Cost Index
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Queypa 8. Pezynmamu om STL dexomnosuyus Ha uHoekca Ha pasxooume Ha pabomooamenume 3d
mpyo cpedHo 3a cmpanama 3a nepuoda 200001-2025Q3.
Hzmounux: HCH,2026. Ilazap na mpyoa, Hnoexc na obwume pasxoou na pabomooamenume 3a mpyo,
https://www.nsi.ba/, cobcmeenu uzuucaenus.

Trend of Labour Cost Index (STL Decomposition)
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Dueypa 9. [Ivreocpounust mpeno Ha uHoexkca Ha pasxooume Ha pabomooamenume 3a mpyo cpeoHo
3a cmpanama 3a nepuooa 200001-202503, uzuucmern om ce3oHHUmMe KOACOAHU.
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Usmounux: HCHU,2026. Ilazap na mpyoa, HUnoexc na obwume pasxoou Ha pabomodamenume 3a
mpyo, https://lwww.nsi.bg/, cobcmeenu usuucnenus.

I'padukara Ha ABATOCPOUHMSI TPEH] HA MHICKCA Ha Pa3XOJUTE 3a TPYA CPEIHO 3a CTpaHaTa ChILO
MTOKa3Ba yCTOMYMBA BB3XOASIIA TCHASHINS Mpe3 nenus nicnensan nepuon (2000Q1-2025Q3). Tora
03HaYaBa, Y€ Pa3XoJUTe Ha paboTomaTeNuTe 3a TPY/ B CPEIHO 33 CTpaHaTa HeMPEeKbhCHATO HAPACTBAT.
OTHOBO MOXe€ J1a CE€ TIPEATONIONKH, Ye BB3XOIALIUAT TPSH]T € CBbP3aH ¢ UH(IIAIIMOHHUS HATHCK BBPXY
3aIIaTUTe, ¢ HAPACTBAHETO HA MPOM3BOAMTEIHOCTTA HA TPYJA, KAKTO M C HApACTBAHE HA PEATHUTE
TPYAOBU Bh3HATPAXKICHUSL.

Average Seasonal Indices by Quarter (STL)
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Queypa 10. Ce30HHU KOACOAHUS HA UHOEKCA HA PA3X00ume Ha pabomodamenume 3a mpyo cpeoHo
3a cmpanama 3a nepuooa 200001-2025Q3.

Hamounux: HCHU,2026. Ilasap na mpyoa, Hnoexc na obwume pasxoou na pabomooamenume 3a
mpyo, https://www.nsi.bg/, cobemeenu uzuucnenus.

CpaBHEHHETO HA CE30HHUTE MHICKCH HA Pa3XOAUTE 3a TPY B TYPUCTUUYECKUSI CEKTOP U CPEIAHO 3a
CTpaHaTa IOKa3Ba CHIICCTBEHU pa3HuYMs KAKTO B CE30HHUSA NMPO(UI, Taka M B MHTCH3UTETA Ha
ce30HHMTE KoJicOaHus. ToBa oTpassBa crenudukara Ha TypUCTHUYECKATa JIECHHOCT U TO-CHJIHATA M
3aBUCUMOCT OT C€30HHOTO ThPCEHE.

3a pasznuka OT Typu3Ma, CE30HHUTE KoJjeOaHWs Ha pa3xOoquTe 3a TPYJ CPedHO 3a CTpaHaTa ca
3HAYUTEIHO T0-CJIa00 u3paseHu. Hali-HUCKaTa CTOWHOCT HAa CE30HHHUS MHJCKC Cce HaOJro/aBa mpes3
4eTBBPTOTO TpuMeceune (Q4), mokaTo Hali-BUCOKaTa — rpe3 BTopoTo TpuMeceune (Q2). [Ipe3 mepBuTte
JIBE TPUMECEUMsI pa3XOAMUTE 3a TPYHA Ca HaJ CPEIHOTO HUBO 3a TOJMHATA, a MpEe3 BTOPUTE JBE
TpUMECEUHs — O]l HeTO. AMIUTUTY1aTa Ha CE30HHUTE KOJIEOAHUsI CPEIHO 3a CTpaHaTa € 3HAYUTEITHO
Mo-Majika, KaTo pas3jiuKaTa MexX/Jly Hall-HUCKaTa U Hall-BUCOKaTa CTOMHOCT Ha CE30HHUS MHJIEKC € €/1Ba
0,25.

Ha cnenBamust eram OT M3CIEABAHETO € HAIpaBeHa IPOrHo3aTa 3a MHJEKCA Ha Pa3XOoIuTe Ha
paboromaTenure 3a TPyl CPEeIHO 3a cTpaHara 3a nepuoma 2025Q4-2027Q4 (9 tpumeceuns), upez ETS
MOJIeT, C TIOMOIIITa Ha MTPOrpaMHUS MPOIYKT R.
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ETS Forecast: Trend with 5% & 10% CI (Next 9 Quarters)
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Queypa 11. [Ipoenozen mpeno Ha unoexca Ha pazxooume Ha pabomooamenume 3a mpyo CpeoHo 3d
cmpanama 3a nepuooa 202504-202704, uzuucmern om ce30HHUMe KOJIeOAHUA.

Hsmounux: HCH,2026. Ilazap na mpyoa, HUnoexc na obwume pasxoou Ha pabomodamenume 3a
mpyo, https://www.nsi.bg/, cobemeenu uzuucnenus.

[o-ropHaTta rpaduka mpeacTaBst HPOTHO3HUS TPEH] Ha MHJIEKCA Ha Pa3XOAHUTe Ha pabOTOJaTeInTe
3a TPyl CPelHO 3a CTpaHaTa 3a JeBeT Tpumeceuws Hampen. OTHOBO ce HalOIOAaBa SICHO M3pa3eH
BB3XO/IAII TPEH]I, KOETO MOKa3Ba YCTOHYHMBO yBEIMYaBaHEe HAa PABHHUIIIETO HAa Pa3XOMTE 3a TPY/I CPEIHO
3a cTpaHaTa. [IpHYMHUTE OTHOBO HAM-BEpOSATHO Ca CBBP3aHM C PACTEX Ha IPOU3BOAUTEIHOCTTA,
BIIHMSIHUE Ha MHQIANKATA U IBJITOCPOYHO TIOBUIABAHE HA PEaTHUTE TPYAOBUTE Bb3HATPAXKICHHS.

Historical (Real LC_index) + Forecast with 10% CI
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Forecast: Trend + Seasonal Component with 5% & 10% CI (Next 9 Quarters)
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Queypa 12. [lpocrozuu cmotnocmu (Mpero U ce30HHU Kolebanus) Ha uHoeKca Ha pasxooume Ha
pabomodamenume 3a mpyo cpedHo 3a cmparama 3a nepuoda 202504-2027Q4.

Hsmounux: HCH,2026. Ilazap na mpyoa, HUnoexc na obwume pasxoou Ha pabomodamenume 3a
mpyo, https://www.nsi.bg/, cobemeenu uzuucnenus.

[To-ropHara rpaduka npeacTaBs MPOrHO3HUTE CTOMHOCTH Ha MHJICKCA HA Pa3XOIUTE 3a TPYJ CPEIHO
3a CTpaHaTa, KOUTO BKJIIOYBAT KAaKTO TPEHJOBaTa KOMIIOHCHTA, Taka U CE30HHHUTE KOJCOaHWUs.
CpaBHEHHETO Ha MMPOTHO3HUTE CTOWHOCTH HAa WHJCKCA HA Pa3XOIUTE 33 TPY/ B TYPHCTHUECKUS CEKTOP
W CPEJIHO 32 CTpaHaTta MOoKa3Ba, ue M B JiBaTa Clydyasl ce OYaKBa YCTONYUB BB3XOIAIN TPEH/T B TIEPHOA
ot 2025Q4 no 2027Q4. HapacTBaHeTo Ha MHJEKCA HA Pa3XOAUTE 3a TPYJ CPEIHO 3a CTpaHaTa € IIo-
3HAYHTEITHO B a0COIOTEH pa3Mep, B CPaBHEHHUE C TYPUCTHUYECKHS ceKTop — ¢ 41,92 eaunuim, ot 189,9
B HA4aJI0TO Ha MporHo3uus nepuos (2025Q4) no 231,82 B kpas va 2027 r. (2027Q4).

4. 3aka1049eHue U U3BOAHU

OT moy4eHnTe pe3yNTaTiH MOXKe Ja Ce HAIpaBsAT CIEAHUTE U3BOJIH:

CpaBHEHHETO MEXITy ITWHAMUKATa HA MHJIEKCA Ha Pa3XOIUTE 3a TPY B TYPUCTHUYECKHUS CEKTOp U
CpeIHO 3a CTpaHaTa IOKa3Ba, 4e J[BaTa WHACKCA CE JIBIDKAT B €HA W ChIa IOCOKA U CJIEIBAT
IBIITOCPOYHA BB3XO IS TEHACHITUS, HO TMHAMHUKATA Ha Pa3XOANUTE 32 TPY B TYPUCTHUECKHUS CEKTOP
Ce XapakTepuszWpa C TO-TOJsIMA HECTaOWIHOCT, TO-CHJIHO H3pa3eHa CE30HHOCT M I0-BHCOKa
YyBCTBUTEITHOCT KbM BHHIITHU BB3ICHCTBUA.

Ce30HHUAT (haKTOp OKa3Ba MHOI'O MO-CUJIHO BIUSHHUE BBPXY PA3XOIUTE 3a TPYZ B TYPUCTHUCCKHUS
CEKTOp B CpaBHEHHE C MKOHOMHKATa KaTo Is10. JJokaTo B cekTopa Ha Typu3Ma ce HaOIlo/jaBa sICHO
M3pa3eHa U CHJIHO KOHIICHTpUpaHa Ce30HHOCT, IPH MKOHOMHUKATA KaTo IISJI0 CE30HHUTE KOJIeOaHwMsI ca
Mo-cl1abu ¥ MO-PaBHOMEPHO paslpe/ielieHu Mpe3 ToauHaTa, KOSTO OTpa3siBa MO-BHCOKATa CTETIEH Ha
YCTOWYHBOCT Ha 00IIaTa MKOHOMHUYECKa aKTUBHOCT.

CpaBHEHHETO Ha MPOTHO3HUTE CTOMHOCTH HAa HMHJEKCAa HA Pa3XOAUTE 3a TPYA B TYPUCTHUECKUS
CEKTOp W CPEJHO 3a CTpaHaTa IMOKa3Ba, Ue W B JIBaTa CIIydas ce OYakBa yCTOWYUB BH3XOIAII TPEHJ B
nepuona 20250Q4-2027Q4, kaTo 04aKBaHOTO HAPACTBAHETO HA MHIECKCA HA PA3XOIUTE 3a TPYJ CPEIHO
3a CTpaHaTa € MO-3HAYMTEIHO B a0CONIOTEH pa3Mep, B CPaBHEHHE C TYPUCTUYECKHS CEKTOp. Tasu
cTaOuJIHA TOJIOYKUTEIHA TEHACHIIUS MPEI0CTaBs lieHHa HH(pOpMAIlKMs 32 IPOTHO3UPAHE U IUTaHUPaHE
Ha OBJCIINTE Pa3XOAH 32 TPYI.

Karo ce uma npenBu 3HAYUTEITHOTO BIMSHUE HAa CE30HHUS (PAKTOP BBPXY Pa3XOIUTE 3a TPYI B
Typu3Ma, € IelIecChOOpa3HO PBHKOBOJHUTE EKHUIHM Ja HW3MOJ3BAT KOJMYECTBEHHTE IIPOTHO3W 3a
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CC30HHHTE KOJeOaHUs MPH IJIAaHUPAHETO Ha OO/PKETUTE 32 Bh3HArPaXICHUS Ha mepcoHana. Toea Ou
JOTIPUHECTIO 3a TO-I00po pasmpeelicHHe Ha pa3XxoJuTe IMpe3 ToJWHATA W 3a OrpaHHyYaBaHe Ha
(hMHAHCOBHUS PHUCK B IIEPUOAM HA HUCKA TYPUCTUYCCKA AKTUBHOCT.

OT TnenHa TOYKA Ha JIbpXKaBHATA IIOJIUTUKA, PE3YJITATUTE MOJKPENSIT HEOOXOJUMOCTTa OT
T[EJICHACOUYCHHN MEPKH 32 CMEKYaBaHe Ha CE30HHOCTTA B TYPHCTHUECKHSI CEKTOp. TakuBa MEpPKH MOTaT
Jla BKIIOYBAT CTUMYJIMpPAaHE Ha IEJOTOJUIIHA TYPUCTUYECKH TMPOAYKTH (KYITYpEH, KOHTpeceH,
3IpaBeH TYPU3bM U Jp.), KAKTO U HAChpYaBaHE HA PETMOHANHA M BpeMeBa IuBepcudukanus Ha
TypUCTUYECKOTO ThpceHe. [1o To3u HayMH OM Cce MOCTUTHANO TO-pPaBHOMEPHO paslpeliesiecHHe Ha
3a€TOCTTA U Pa3XOJUTEe 3a TPY/I MPe3 TOJMHATA.

B ycrioBusiTa Ha 0o4akBaH YCTOMYMB BB3XOSII TPEH Ha pa3xoauTe 3a Tpyn B mepuoaa 2025Q4—
2027Q4, nbpKaBHUTE HHCTUTYIIUU U OM3HECHT OMXa MOTJIM J]a U3M0JI3BaT MPOrHO3HATa HH(POPMAITHS
Karo WHCTPYMEHT 3a CTpaTermyecko IIaHupaHe. ToBa BKIIOYBA aJaNTHPAHE HA TOJUTHKHUTE IO
JNOXOANTE M YMPaBJICHUETO HAa YOBEIIKUTE PECYpCH, KaTO Ce 3ama3d KOHKYpPEeHTOCMOCOOHOCTTa Ha
CEeKTOpa.

IMopann mo-BUCOKaTa YyBCTBUTEIHOCT HA TYPUCTHYECKUS CEKTOP KbM BBHHIIHU BB3JCHCTBUS, €
MPENOPBUYUTETHO pa3padOTBAHETO HA MEXaHM3MH 3a MOJIKPera MPH KPHU3H, KaTO BPEMEHHH CyOCH UM
3a 3a€TOCT, KOMIICHCATOPHHU ILIAIlaHUs WM IISJICBU MPOrpaMu 3a pekBayinpukanys. KojauuecTBeHOTO
W3CIeIBAHE U IPOTHO3HUPAHE Ha Pa3XOAUTE 32 TPY/ ¥ CE30HHUS (PaKTOP MOXKE Ja CITY>KU KATO HAJICK THA
OCHOBA 32 HABPEMEHHO M e()EKTHBHO MpHIIaraHe Ha MOJOOHH MOJUTHKH.

B 3axmouenne Moxe Ja ce 0000mIH, Ye Ce30HHUAT (akTOp OKa3Ba 3HAUYMTEIHO BIHMSHUE BBPXY
pa3xoauTe 3a TPYA B TYPUCTHYECKUSA CEKTOp Ha bbarapus, ClIeIoBaTeIHO KOJUYECTBEHOTO MY
M3CNeIBaHe W TPOTHO3MPAHE MPEIOCTaBs [IeHHA HHPOPMAIIUS 3a YIPABICHCKH PEIICHUS U IbPIKaBHH
MOJIMTUKHU B 00JIACTTa HA TypHU3Ma.
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Abstract

The modern conditions of the economic and social environment have turned the activities of the
organizations into highly oriented towards the client's requirements. The modern consumer is sensitive,
demanding, well-informed and at the same time strongly influenced by "new" modern, well-updated and properly
presented old approaches. In order to meet the specific needs of customers as much as possible, it is necessary
for the organization to be aware that customers may have certain specifics in their actions when purchasing a
product. These requirements are based on the requirement to segment customers according to relevant criteria.
In this regard, it is necessary to divide them into segments that are similar in certain qualities. As a sign of this
grouping, it is advisable to use the degree of customer loyalty to the seller. This task is related to analyzing
potential and existing customers and their distribution into several groups. The degree of loyalty to the
organization is the basis of creating a hierarchy that will arrange the customers in a pyramidal figure. The lowest
level of the ladder will be the subset of the most disinterested customers. They don't care and barely know the
organization. They may have consumed her products, but it was a random act with no promise of follow-up.
Climbing the "loyalty" pyramid brings us closer and closer to truly loyal customers, as loyalty is measured by the
amount of funds invested in the organization's products)

Keywords: Specific needs, needs, loyalty, economic expediency

1. BbBeneHnue

Oéexm na uscnedsane B noxnana ¢ pupma ,,Jpuiim [ount”.

Ilpeomem na uscnedeane 68 00Knada € VKOHOMHYECKATa LEIeChOOPA3HOCT, BB3ACHCTBUA U
MOCIIEACTBHS OT ABITOCPOYHUTE M YCIEIIHN B3aMMOOTHOIIIEHUATA ¢ KIIMEHTH. B mpakTuyeckara yact
Ha aHallM3a € pasriiefaHa JeHHOCTTa W NPUIOXKEHHEeTO Ha Ta3W KOHIeNIus B cdepara Ha
aJTepHATUBHUA TYPU3bM, CbOTBETHO YCIIYyTUTE.

Ilen na ooxnaoa:

LlenTa Ha HACTOSAIIHS TOKJIA] € 1a C€ Pa3KpHe HKOHOMHUYECKaTa 1ejecho0pa3HOCT, Bb3ACHCTBUS U
MOCJICACTBUA OT ABJITOCPOUYHUTE U YCIICHIHNU B3aUMOOTHOUICHUATA C KIIMCHTU U OTPAXKCHUETO U BHPXY
JICHHOCTTA U KOHKYPEHTOCIIOCOOHOCTTA HA OpraHn3aIHsITa.

3a na Obe U3MTBIHEHA TaKa IIOCTABEHATA IIeJl, € HEOOXOAMMO J1a Ce PEIIaT CISAHUTE 3a0auu:

1. la ce HampaBu JIuTepaTypeH 0030p 1O Temara, KaTo ce pa3Kpue ChIIHOCTTA Ha moHATHeTo CRM
1 HEOOXOMMOCTTa OT HETOBOTO MPHIIOKEHHE.

2. Jla ce wu3cienBa WKOHOMHYECKaTa Ie1eChOOpPa3HOCT, BB3IEHCTBHUS W TOCIEACTBHS OT
IBITOCPOYHUTE M YCIIEUITHH B3aMMOOTHOIIECHUSATA C KJIMEHTU BBPXY (PMHAHCOBHUTE IOKa3aTeld H
JIEMHOCTTa Ha KOMITAHUSTA.

3. Jla ce Habenexar MepKH 3a OA0OpsiBaHE HKOHOMUYECKAaTa 1eJIeChOOPa3HOCT OT ABJITOCPOYHUTE
Y YCIIEIIHYA B3aUMOOTHOIICHUATA C KJIUSHTH U J]a U3IUPY TIOTSHIINAJ 32 MTOBUINIABAHE HAa (PUHAHCOBUTE
pe3yNTaTH Ha OpraHU3aIHUsITA.

TE3A OcHoBHaTa Te3a B JOKJIala €, Y¢ NKOHOMHYecKaTa I1eJ1eCho0pa3HOCT, OT IBITOCPOIHUTE U
YCTEITHU B3aUMOOTHOIIICHUATA C KIMEHTH € KIIOUYOB (akTop 3a eeKTUBHOCTTA Ha OpraHU3aIusITa.
YcnemHoTo ynpapieHre Ha Te31 OTHOIICHHS BOJIU JIO0 TIOBHINIABAHE HA MPUXOIUTE U TIeYai0aTa, KaKTo
1 10 0J00psABaHe HAa KOHKYPEHTHUTE MMO3UIINH Ha (hupmMara.
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2. MeToauKa M METOAM HA U3CJIeABaAHE

2.1. B3anMOOTHOIIEHUSITA ¢ KIMEHTH KaTO CTPaTern4ecky moaxo1

Pazbupanero 3a B3aMMOOTHOLICHUSTA C KIIMEHTUTE B OpraHU3alMuTe TPsIOBa a ce Bh3IpHeMa, KaTo
WHTETpUpaH cTparerndecku noaxon. OOMKHOBEHO AETAMITHOTO MO3HABAaHE HA TO3W MPOLEC M3HCKBA
MO3HaBaHe Ha (PaKTOPHUTE, KOUTO My BIUSAT. [IpritaraneTo Ha TO3M MOAXO/ HOCH MO3UTHB U HA JIBETE
CTpaHH. 3aMHTEPECOBAaHU OT ONTHMAIHOTO YIPABICHHE Ha B3aHMOOTHOILICHHUETO C KIMEHTH ca KaKTo
NoTpeOUTeNNTe, Taka W OpraHM3alUHUTe TNpeaiaraly NpoAyKTa. EAMHCTBEHO upe3 JeTaiiiHO
pazbupane Ha ponsaTa Ha nporeca Ha CRM (mpuBinndane, pa3o3HaBaHe W 3aabpKaHe Ha KIHUCHTHTE),
HapeJl C OCHTYPSIBAHETO MM Ha “‘HEIO CIIEIHAIHO” MOXKe Ja 00e3Medun cTpaTeruvecka MepcreKTrBa
MIpU yOpaBieHUe Ha B3aUMOOTHOIIeHHETo ¢ kineHTH. Oynkuus Ha CRM e na npeacTaBu Ha BCUUKH
aHra)XUpaHu MHAUBUIM, TPYIH B M OKOJIO opranuzanusiTa ctorHocT. ('opanosa I1., 2008)

Cnopen Maxk, Maiio u Kape (Mayo, 2/2005) ycnemna CRM I1s10CTHA CTpaTerusi MOXe Ja ce
npencraBu, kato CRM- nmmamant”. Crnopea TexXHHWTE BB3IIIEAM XOpara CTOSAT B IIEHTHpa Ha
peanmusupanero Ha CRM noaxopa. Llgnara qeifHOCT B paMKHUTE HAa KOMITAHUATA, KAKTO M YIIPAaBICHUETO
Ha IpoIieca Ha B3aMMOOTHOIICHHUS C KIMEHTHUTE e KOHIEHTpUpA B TAX. CITy)KUTEIUTE OT Pa3InIHUTE
HepapXu4HN HHMBA, THPTOBCKHTE MApTHHOPH ca 0a3WpaHH B OChIIeCTBsBaHETO Ha ycremHns CRM
MOJIXO/I TOCPEICTBOM CBOWTE KIIIOUOBH YMEHHS M KOMIIETCHIMH, MO3HAHUS, ONMUT M MOTHBAIHSL.
(Christopher, 1991), Cnopen pemuma Ipyrd aBTOPH KIOYa 3a YCIHEHNIHUTE B3aMMOOTHOIICHHS C
KJIMEHTHU Ce KOPSHHU B Y4aCTHETO Ha TOI MEHHDKMBHTA B tiporieca Ha CRM (lzquiero, 2005). Bucmiero
PBKOBOJICTBO MMa 3aJI0OKCHM MHOXKECTBO 3aJaud, HO OTHOCHO YCIHEIIHWTE B3aUMOOTHOLICHHUS C
KIIMEHTH Ce MpeJrnoiara 1a CTAMYIUpAT Isu1ocTHHA rponec. Hapea ¢ ¢puHaHCOBOTO moaroMarane Ha
BHCOKHUTE YCWJIMSI € HEOOXOAMMO Ja MOTHBHpar ciyxkurenute. [lomOyxmanero Ha ycuiusra e
HETpeCcTaHeH MPOolLeC, KOWTO € CBBP3aH ¢ HEYMOPHO IoJjlaraHe Ha ycuius, 0e3 yHHBaHEe U JOIMyCKaHe
Ha mpeHeOperBane Ha kiueHTa. CTUMYIMpPAHETO Clie/Ba Jla HachpuyaBa JejiaTa Ha MEepCOHaNa U IO
OTHOIIICHWE HAa W3MBbJIHEHHE Ha CTpareruute Ha pbKoBojacTBoTo. (Mendoza, 2006). B nayunara
JuTepaTypa ce TBBPAHU, Ye SIUHCTBEHO TON MOTHBHPAHHUS MEHUKBD MOXKE J1a Ch3/1ajie ONTHMAJICH
Mpollec Ha yIpaBJIeHUE HAa B3aMMOOTHOIICHUATA C KIMEHTH, KOMTO Aa yBiede MOAYMHEHUTE MY U Ja
mocturHar Makcumainen pesynrar. (Bohling, 2006). Cnopen I'puitabepr mo0pust CIyKUTEN
npezpasnojara KIHEHTa, Ja Ce IMOYyBCTBAa Ha ,,IPAaBHJIHOTO MACTO M My IOMara Ja W3Tpaan
OnaroHajie)</IHa IOBEpeHa BPb3Ka ¢ OpraHU3aliiATa B HETOBO JIUIIE. 3aTOBa € TOJIKOBA KIIIOYOBO JIa ce
noa0UpaT TOYHHUTE CIYXKHUTENH, KOMTO Jla OCUTYPST CHOTBETHO M OCBHIICCTBSBAHETO MLEIHTE Ha
opranuzarmsata (Greenberg, 2021). ITocpencTBoM CBOMTE YMEHHsI 32 KOMYHHKAIMs U IOBEICHHE
CIY)KHTEIIUTE Ch3AaBaT HE CaMO JBJITOTPaiHM B3aMMOOTHOLICHUWS C KJIMEHTUTE, T€ YCIABaT Ja
u3rpagaT uMupka Ha opranusanusta (Doyle, 2000). B chOTBeTCTBHE € OCBIIECTBSBAHETO Ha
YCIICIITHHS TIPOLIEC TI0 IMOI00psIBaHe HA Bpb3KaTa ¢ MOTPEOUTEIIUTE Ce Hajlara Ja ce ,,yChbBbPIICHCTBAT
yMmeH#usTa 3a pabora ¢ kimenta” (Brown, 2002). A mociensamiute Bb3ASHCTBUSA Ha ETUS ChBBPIICH
MakeT ce M3pas3siBaT B JIbJIOOKA MOTPEOHTENICKA JIOSUTHOCT M (DMHAHCOBA TOJ3a 32 OpraHU3alusiTa
(Mendoza, 2006).

3. PesyaraTn

3.1. Anasin3 Ha aeiiHocTTa HA pupma ,,JApuiim Ilonnt”

®upma ,,JApuiim Ilomnt” craptupa nerinoctta cu mpe3 2018r. OCHOBHOTO W 3aHHMaHUE €
IpeIocTaBsiHe Ha KPAaTKOBPEMEHEH IOJCJIOH Ha rocTd Ha Tpax byprac. OOukHOBEHO mMmoBoja 3a
HACTaHsABAaHETO € OM3HeC 3aHMMaHus WM TypusbM. [Ipe3 neTHHs ce30H oOeKkTa e Hal-aHra)KUpaH.
Oupwma ,,JApuiim [lonHT* pasnonara ¢ IByCTacH amapTaMEHT B IIEHTHpa Ha Tpaj byprac, KpueTo ce
npejsIara ¥ OCHOBHUS IIPEIMET Ha JISHHOCT, @ IMEHHO OCHTYpsiBaHEe Ha KOM(OPTEH NPECToi Ha CBOUTE
TOCTH.

KJIMEHTU: Cratuctiueckara nHpopManus ¢ kosito pupma ,,[puiitm [TonHT* paznonara nokassa,
Ye TI0-TOJISIM € Jefia Ha TOCTUTE C Uy XKAecTpaHeH npousxol. bearapckute kiuentu ca 20%. OcHoBHaTa
et Ha npeOrBaBaHe € BaKaHIIMOHEH TYPU3bM, a 051130 20% OT ocTaHaJIHTe ca 10 JIMHUS Ha CIYXeOHH
3a]IBJDKCHUSL.

KOHKYPEHTU: KonkypenTn Ha Qupmara ca rpyra cXOAHH 00EKTH IpeJyiaraiy KpaTKOCPOIHO
HacTaHsBaHE NpH MO100HH yCIIOBHUSI.

N3TOYHULN HA PEKJIAMA: ®upma ,,/Apuiim IlouHT € peructpupana B MEXIYHapOIHHUAT
caiit Booking.com u Obarapckusrt caiit Pochivka.bg. Tloutn 80% ot roctute Ha oOekra ca
MPUBJICYCHH, KATO KIIMEHTHU ITOCPE/ICTBOM ITbPBHS CAMT.
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CBbXPAHEHUE HA UHOOPMALIUATA 3A KIIMEHTUTE: Caiira Booking.com npexocrass Ha
(hupMaTa M3KITIOYUTEITHO MOAPOOHa U OJaroHanekIHa WHGOPMAIHS TTOCPEICTBOM MPHUIIOKEHUETO 33
noMakuHu. To MO3BOJSIBA ISUIOCTHO W HEMPEKbCHATO HAOMIOJICHWE, aHAIW3 W YIpaBICHUE Ha
nHpOpMaLUATa Kacaella KIMeHTUTE, KOHKYPEeHTUTE U TEHACHIIMHUTE Ha Ta3apa 3a TO3U THIl YCIIyTH.

4. luckycuu

4.1. UxoHoMH4YecKa 1ej1ecCh0o0pPa3HOCT HA JAeiiHocTTa HAa dupma ,,Apuiim [ount*. Mepku 3a
Nnoxo0psiBaHe HA PEHTAOMIIHOCTTA.

AHanmu3bT Ha (PUHAHCOBUTE PE3yJITATH AaBa BH3MOXKHOCT JIa CE TIPELEHH TOKOIKO € HKOHOMHYECKH
obocuoBaHO (upma ,,Jlpuiim IlomHT 1a MTPOIBIDKH [1a TIpe Iara yCIyrd Ha CBOMTE KIMEHTH U Jalln
MOKpUBa aNTePHATUBHHUTE CH Pa3xolu. PeHTaOMIIHOCTTa HA aKTHBUTE € KIIOYOB KPUTEPUH 3a OLEHKA
Ha eekTUBHOCTTA Ha (UpMaTa W JaBa HACOKH 3a ObAemaTa JAeHHOCT B Ta3u cdepa. Pasrnenan e u
MOTEHIUAHAAT JOXO IPU JABITOCPOYHO OTIABaHE MOJ HaeM Ha OOEKTa, 3a J1a C€ MPEeNeHH KOW OT
JIBaTa BapuaHTa € Mo-M3ro/ieH 3a pupMara.

Ha Tabmuua 1 e mpencraBeHa mevanbara ot neiiHoctTa 3a 2024r. M TOAWIIHATA JTOXOJHOCT Ha
akTuBHUTe (Mevanba/TeKyIna IeHa Ha aKTHBa) 32 00eKTa.

Tabnuya 1 Cpasnenue medxcody 0oxooa om Howyeku 3a 20242 u anmepramueama Ha 0v120CPOYHUSL
Haem.

Hetna 0X0
T'oaumHa Aoxon T'ogumna
nevaJjoa 3a npu
Oo0ekT JO0XOHOCT oT JIOXOTHOCT oT
2023r. oT o 1eJIOTOJHIIIeH o
HOLIYBKH B % HaeM B %
HOIILYBKH B JIB. HaeM B JIB.
»/puiim
IMounT*
o 23 500 7,5% 9600 4,7%
Byprac
lox00 om nowyexu / Anmepnamueen 00x00 om naem 3a 2024z,
anmepramueen 00xX00 om Haem m 9 600 ne.
00X00 OM HOWYEKI -1 100 23 SO0 g
0 5000 10000 15000 20000 25000

I'pagpuxa 1. /Joxoo om nowyeku / Anmepramueer 00x00 om waem 3a 20242

O06exkT ,,JIpuiim [louHT* peanusupa HETEH TOXO OT HOTYBKH 32 2024r. HaxBumagai ¢ 13 900ms.
(24%) antepHaTUBHMAT 10X0J OT AbirocpoueH HaeMm (I'paduka 1). B To3u ciyuwaii 3a ¢upmara e
OTpaBAaHO TOH Ja MPOABIKU JIa OCHIIECTBSIBA JEHHOCT. B3 OCHOBa Ha OIIEHKHWTE OT KIMEHTH 32
Ka4eCcTBOTO Ha Ipe/jiaraHara yciayra MoraT Ja ObaaT IpeaAnprueTy JOMBIHUTEITHA MEPKH 32 HEHHOTO
nonobpsiBane. Hampumep kareropuute ,,Ynucrora” u ,,Y 106cTBa” ca ¢ MO-HUCKO MPEJCTaBIHE U MOTaT
a ObJaT IIOBUIIIECHH.
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Cpeona yena 3a oen ¢ nesa 3a 2023z,

KOHKypenmua zpyna obexmu 6 2p. Bypeac .=.-.-. .o 86-118./0en - - |

anapmamenm "/Ipuiim IMounm" ,ﬁ 75 n16./0en

65 70 75 80 85 90
I'paguxa 2. Cpeona yena 3a oen 6 nesa 3a 2024e.

O6exT ,,/JApuiim IlouHT* peanusupa cpeqHa IieHa 3a HOITYBKH B pa3Mmep Ha 75 nB./men 3a 2024r.
JlaHHUTE, KOMTO MPEIOCTaBs caira 3a pe3epBaius Booking.com 1o oTHOIIEHHE Ha PEICBAHTHU O0CKTH
€ MaJKo o BUcOKa. ToBa JaBa Halexa, ue J0XoAa OU MOTbJI Ja ce TOBUIIK. KiineHTHTe Ha TaKbB THIL
yCITyTd OOUKHOBEHO Ca JIOCTa YyBCTBUTEIHH 110 OTHOIICHUE HA I[EHATa U BEPOSTHOCTTA OT OTJIMB Ha
KITUCHTH € ocHoBaTenHa. [loBUIIaBaHEeTO Ha IIeHaTa Ha HONIYBKHUTE I1Ie O'h/1a HAJIOXKUTETHA B MOMEHTA
B KOWTO PeXHHHUTE pa3xoAu ce yBenwmuar. [locnemHute roauHu ce HaOIr0laBa CHIIHO MOBHIICHO
noTpedyieHue Ha EJEKTPUYECTBO IMOpaad BUCOKHTE TEMIIEpaTypH Tpe3 JeTHUsl ce3oH. Poisita Ha
MOTpeOUTENIS IPH YCIIOBHATA HA U3MOJI3BaHe Ha 1wiatdopmaTta Booking.com e cBbp3ana B mo-roisima
CTeTleH C KOMyHHUKAI[HOHHHSI KOMIIOHEHT. B paMKnTe Ha TO3H Ka3yc KIMEHTHT HHPOPMHUpPa KOMITaHUSTA
3a CBINECTBEHH HEAOCTATHIIM Ha MPOAYKTa, OpPraHW3Wpa YCIOBHATA 3a HEroBaTa Mpoaaxba u
o0cCITy)KBaHe caM, a ChII0 TaKa OCHTYPsIBa MPEIaBAHETO Ha ChINECTBYBAIIA MOJIOKUTETHA HHpOpMAaIHs
3a 3aKyINeHHs MPOAYKT Ha OCTaHanuTe notpedutenu. [lo TO3M HAYMH ce OKa3Ba BIUSHHE BBHPXY
KIMEHTHUTE, KOUTO BCE Ollle HE ca (OPMUPAIH SCHO M3pa3eHa MOTPEOHOCT OT KOHKPETEH MPOAYKT U HE
ca B3eJI OKOHYATEJIHO PELIEHWEe OTHOCHO IMOKYIKaTa Ha TO3HW MPOAYKT, T.€. HE ca KBalu(HUIUpaHH,
KaTo ,,JJOSTHH .

5. N3Boau

B 000011eH1e MOXKe /1a ce 3aKIII0uH, ue OJaronapeHue Ha JuTepaTypHus 0030p Mo TemMarta, Hapes ¢
paskpuBaHe Ha chIHOCTTa HA CRM U ChYeTaHHETO ¢ TMPAKTHYECKUTE JAHHHU OT PasriIeKIaHUs 00CKT
ce MOCTUra peliaBaHe Ha IMbpBaTa MOCTABEHA B JIOKIAAa 3ajava. Ha BTOpW miaH ca mpeicTaBeHH
HUKOHOMHYECKATa HeﬂeCBOGpa3HOCT, B’bS):[efICTBHSI " MOCICACTBUA OT ABJITOCPOYHHUTE M YCICIIHU
B3aMMOOTHOIIICHHUATA C KJIMEHTH Hape] Crojo0peHuTe (UHAHCOBU MOKA3aTeNnu OT JCHHOCTTA Ha
opranmzanusata. B 3akmroueHue Osxa HaOeNs3aHH MEpKH 32 TMOA0OpsIBaHE HWKOHOMHYECKATA
1EeJIECh00Pa3HOCT OT JBJITOCPOYHUTE W YCIEHIHW B3aMMOOTHONICHUSTA C KIMCHTH M Ja U3AHPH
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Pe3rome

C mosa uzcnedsane ce ocucypsasa bmpeuier KOHMpOoJl Ha KA4ecmeomo, 4pe3 npeoCmassaHe Ha Kpumepuu
3a npoyedypa 3a NOOYKmMu u yciay2u OOCMASeHU Om SbHUIHU OOCMABYUYU, GIUACUU BbDXY 1AOOPAMOPHAMA
Oetinocm. IIpogeden e ananu3s u uscied8are 3a U320MEAHe Ha NPoYedypa U ca NpeodCmaeeHy Memoou u Kpumepuu
3a peznramenmupane pedda u Op2AHUAYUAMA 34 U360pd, 3AKYNY8AHEMO U CbXPAHABAHEMO HA HeoOXoouMume
CMOKU U YCyeu, nuaewyu 6bPXy Kaiecmeomo Ha 1abopamopuama 0emuHocm.

Knrouoeu oymu: xonmpon na xavecmeomo, 1a60pamopHu OetHocmu

Introduction

The international standard BDS ISO/IEC 17025:2017 "General requirements for the competence of
testing and calibration laboratories" (BDS EN ISO/IEC 17025:2018) was published as a national
standard in 2018. ISO/IEC 17025:2017 was developed jointly by the International Organization for
Standardization (ISO) and the International Electrotechnical Commission (IEC), under the leadership
of the Committee for Conformity Assessment (CASCO). The need for continued confidence in the
performance of testing laboratories is essential for both the laboratories and their clients, as well as for
other interested parties, such as regulatory authorities, laboratory accreditation bodies. The laboratory
should have a quality management procedure to monitor the validity of the tests and/or calibrations
undertaken. It must meet the requirements of BDS EN 1SO/17025 (section 6.6). The control of work in
testing laboratories must include internal quality control of external suppliers of products and services
affecting the quality of laboratory activities. Point six of the standard regarding “Products and services
supplied by external suppliers” includes the performance of activities such as external training,
subcontracting of tests/sampling/calibration, servicing of technical equipment, etc (Yordanov et al.,
2018). The laboratory must have criteria for evaluation, selection, monitoring of performance and re-
evaluation of external suppliers.

Purpose

The purpose of this study is to propose criteria for preparing a procedure that regulates the order and
organization for the selection, purchase and storage of necessary goods and services that affect the
quality of laboratory activities.

Experiment

The development of the procedure refers to:

BDS EN ISO 9001:2015 — “Quality management systems. Requirements” (BDS EN 1SO
9001:2015).

BDS EN ISO/IEC 17025:2018 - “General requirements for the competence of testing and calibration
laboratories.”

The procedure uses the terms, definitions and abbreviations given in:
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BDS EN I1SO 9000:2015 — “Quality management systems. Basic principles and vocabulary.” (BDS
EN ISO 9000:2015)

BDS EN 45020:2007 - “Standardization and related activities. Glossary of common terms” (BDS
EN 45020:2007).

BDS EN ISO/IEC 17043:2023 Conformity assessment. General requirements for the competence of
proficiency testing providers

ILAC Guide P-9:01/2024 Policy for Proficiency Testing and/ or Interlaboratory comparisons other
than Proficiency

The laboratory manager has primary responsibility and authority for ensuring the supply of goods
and services that meet the requirements for achieving the required quality of the laboratory activities
performed by the laboratory.

The management staff conducts a survey and evaluation of satisfactory suppliers, and is responsible
for compiling a list of potential approved suppliers.

Results and discussion

The laboratory management prepares a request with accurate and complete identification of the
requested goods or services. In the process of preparing the request, attention is paid to the following
data and conditions, which the respective supplier must meet, as applicable: Accurate and complete
description of the requested goods or services. To have a developed and implemented management
system. Satisfactory delivery time. To provide a document on the quality of the delivered goods or
services. Satisfactory price of the goods/services. Remoteness of the supplier. Preparation of a list of
acceptable suppliers. An evaluation of the suppliers' offers is made. Based on the approved offers, a list
of potential approved suppliers is compiled. When concluding a contract for the supply of goods and
services, the manager and the quality manager monitor the technical compliance of the goods (services)
under the request with the laboratory requirements. If the delivery consists of technical means,
comparative material and comparative reference material, compliance with the requirements of a
procedure related to Metrological Traceability is monitored. Particular attention is paid to the supply of
goods that affect the quality of the laboratory results. It is monitored and required that the purchase
documents contain data that describe them (for example: to include type, class, grade, precise
identification, requirements, control instructions, etc. technical data). The quality manager performs
incoming control of deliveries. The laboratory manager performs periodic incoming control. After the
delivery is completed, before the delivery is put into use/used, an incoming control is performed in the
laboratory for compliance with the requirements of the regulatory and technical documentation for
them. This may include a sterility check, a compliance check/sample - contamination with a control
strain, or a check of a declared factor with a titerimeter.

In case of unsatisfactory control results, a non-conformity is registered and action is taken according
to the requirements of a developed procedure related to Non-conforming work.

The necessary corrective actions are taken according to a developed procedure - Corrective actions.

If the results of the incoming control of the received goods and services meet the laboratory's
requirements, they are entered in the Consumables and Services Form affecting the quality of services.

Monitoring of suppliers' goods and services.

With regard to the approved and used suppliers of goods and services, an annual inspection and
assessment should be carried out regarding their reliability and the ability to trust them. Assessment of
external control and validity of results (Grigorova, G., 2024). Suppliers that meet the monitoring
requirements remain on the list of approved potentially acceptable suppliers. Reagents and consumables
are stored in a manner consistent with the manufacturer's requirements (refrigerated storage, in the dark,
etc.). Particularly hazardous reagents are stored in a separate lockable cabinet. Refrigeration facilities
are designated to store reagents and consumables requiring refrigerated storage. Reagents and
consumables that do not require special storage measures, such as lyophilized culture media, etc., are
stored in equipped under-counter cabinets.

Criteria for evaluating providers of interlaboratory comparison and proficiency testing.
When assessing providers of the service "interlaboratory comparison tests/proficiency tests", the
assessment criteria are in accordance with the requirements of (BAS QA 18). The main criterion is the
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availability of accreditation of the provider according to EN ISO/IEC 17043 (BDS EN ISO/IEC
17043:2023) and (ILAC Guide P-9:01/2024) or compliance with the following
requirements:aerm/ITHpaHH OpraHu3aTopu,

EA, EUROMET u APLAC;

national authorities/organizations authorized to carry out comparisons (Bulgarian Institute of
Metrology, national reference laboratories, etc.) (Grigorova et al., 2018).

Criteria for evaluating calibration suppliers

When evaluating service providers for Calibration of technical equipment, the evaluation criteria
are: the availability of accreditation of the calibration laboratory according to EN ISO/IEC 17025, or
corresponding to the following requirements: national bodies/organizations authorized to perform the
service, or other sources of metrological traceability, such as: the Bulgarian Institute of Metrology
(BIM), National Metrological Institutes (NMI), including institutes with delegated rights, which are
covered by the CIPM MRA and published in Appendix C, BIPM KCDB. The scope of accreditation of
the provider should be commensurate with the measurement scope of the relevant Sl in which the
laboratory conducts its tests.

Criteria for evaluating suppliers of reagents, chemicals and laboratory supplies

When evaluating suppliers of reagents and culture media, the evaluation criteria are - the presence
of an accompanying document /quality certificate/, certifying the suitability of the delivery, quality,
reliability, compliance with deadlines, lack of complaints. To provide information sheets on safety
techniques, storage conditions, expiration date for each reagent and chemical in the delivery.

Criteria for evaluation of CRM/RM suppliers
When assessing CRM (certified reference material) suppliers, the assessment criteria

are:

CRM/PM suppliers must be accredited to ISO/IEC 17025 and ISO 17034;

provide a CRM certificate including information on the metrological traceability of the certified
value and uncertainty data;

The content of the CRM certificate (attestation) must comply with the requirements of 1SO
Guide 31.

Criteria for evaluating suppliers of technical means

The main requirements regarding suppliers of technical equipment are:
Applicability/suitability for the purposes and methods used by the laboratory;
Manufacturers meeting the requirements of BDS EN 1SO 9001;
Warranty and service (when applicable);
Training of personnel by specialists of the manufacturer or service company;
Provided installation and warranty period of SI.

Criteria for evaluating internal auditors and experts
The main requirements for internal auditors and experts are:

To have successfully completed a course on a topic related to the Quality Management System
for Testing and Calibration Laboratories according to the requirements of the current version of BDS
EN ISO/IEC 17025. Conducting internal audits of testing and calibration laboratories according to BDS
EN ISO 19011 (BDS EN ISO 19011); the selected auditor must be independent of the audited
laboratory; To have auditing experience and skills to manage the audit program; To maintain
professional secrecy for the organization they audit; For experts - knowledge/practical experience in
the methods used by the laboratory

Criteria for evaluating external training providers
The main requirements regarding external training providers are:
Have extensive experience, competence and good references for the service provided,
Provide up-to-date information, visual materials and instructions on the application of
accreditation standards, manuals of European and international accreditation organizations and other
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documents concerning management systems; Offer training programs covering the needs of the
laboratory licensed for training activities.

Informing external suppliers about Laboratory requirements

The Laboratory exchanges information with external suppliers about its requirements regarding the
supply of products and services, through a “Supply Request” for products and services, in which all

requirements are described.

Table 1 presents a sample monitoring form with criteria for service providers in laboratory activities

by group.
Table 1 Map — questionnaire for evaluating laboratory equipment suppliers
Group ...
Ne Quality, Criterion Claims for the | Rating;
Supplier reliability, period Note

meeting
deadlines.

Conclusion

The criteria for evaluating and managing external suppliers affecting the quality of laboratory
activities covers all supplies of goods and services affecting the quality of laboratory activities. The
laboratory ensures that purchased deliveries, reagents and consumables that affect the quality of tests
are used only after they have been controlled or checked for compliance with the requirements. When
accepting the delivery, some of the inspection parameters relate to: compliance of the delivery with the
request; exact name of the manufacturing company; strength of the packaging; technical condition and
characteristics of the product, to be comparable with those requested; marking, packaging and quantity
to be as requested; compliance with the prices in the offer; documents on the quality of the delivery (if
available), by checking for serviceability (for technical means) and other applicable methods for the
delivery. The laboratory uses only verified supplies that comply with the requirements and criteria.

Criteria for evaluating the service "interlaboratory comparison tests/proficiency tests™:

the availability of accreditation of the provider according to 1SO 17043,
or national bodies/organizations authorized to perform comparisons (the Bulgarian Institute of

Metrology, national reference laboratories, etc.);

Criteria for evaluating providers of the " TC Calibration™ service:
the availability of accreditation of the calibration laboratory according to EN ISO/IEC 17025,

or corresponding to the following requirements:

national authorities/organizations authorized to perform the service, or other sources for

metrological traceability.

Criteria for evaluating suppliers of reagents and culture media:

availability of an accompanying document certifying the suitability of the delivery for the needs
of the laboratory, quality, reliability, compliance with deadlines, lack of complaints;

Criteria for evaluating CRM (certified reference material) suppliers

The supplier offers CRM from accredited reference material (RM) producers according to 1SO

Guide 34;
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Abstract

Sustainable development in tourism is a critical global focus aimed at balancing economic growth,
environmental preservation, and societal well-being. This research highlights the pressing need to adopt
sustainable practices, reduce tourism’s environmental footprint, and create models of long-term economic and
social benefits. Specifically, this study utilizes Bulgaria as a case study to evaluate how sustainable frameworks
can address challenges such as resource depletion, biodiversity loss, overtourism, and socio-economic
disparities. The purpose of this work is to explore and evaluate the practical application of sustainable tourism
development using Bulgaria as a central case study. By combining global perspectives with local implementation
strategies, it outlines actionable best practices and future directions for sustainable tourism development.

Keywords: Sustainable tourism, environmental preservation, community and economic sustainability,
Bulgaria, SGDs

1. Introduction

The tourism sector plays a significant part in the international economic landscape as it contributes
to job creation, cultural exchange, and international cooperation. However, the industry also faces
mounting challenges, such as resource depletion, biodiversity loss, and environmental degradation
stemming from overcrowding and unsustainable practices. Sustainable development in tourism aims to
address these issues by guarantying that economic benefits align with ecological and social
responsibility.

Sustainable development in tourism represents a crucial pathway toward balancing economic
prosperity, environmental stewardship, and cultural protection. As tourism becomes one of the leading
global industries, its rapid growth often places significant pressure on natural ecosystems as well as
local communities. Sustainable development offers a pragmatic but at the same time complex solution
that mitigates these adverse impacts. It also aims to continue fostering long-term social and economic
gains. This approach aligns with the UNWTOQO’s (2017) Sustainable Development Goals (SDGs).
Furthermore, it serves as a foundation for reshaping traditional tourism practices to be more mindful of
ecological and societal needs.

Tourism, in its essence, often revolves around the exploitation of natural and cultural resources to
attract visitors and drive economic activity. However, issues such as overtourism, pollution, and
community displacement highlight the need for responsible practices. Sustainable tourism emphasizes
reducing these negative impacts. This can be achieved by adopting eco-friendly infrastructure,
involving host communities, and enforcing policies aimed at resource efficiency and biodiversity
conservation. Countries are increasingly recognizing the importance of integrating sustainability into
their tourism models. The goal here is ensuring the longevity of destinations without compromising
their natural or cultural integrity.

The challenges associated with achieving sustainable tourism are vast and multifaceted. From
environmental degradation due to mass tourism to socio-economic inequalities that hinder fair
participation, the path to sustainability is complex. Nevertheless, innovative solutions such as green
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certifications, renewable energy utilization, and inclusive tourism planning pave the way toward
progress. By addressing these challenges, fostering community engagement, and utilizing advanced
technologies, the tourism sector can emerge as a model for sustainable practices. After all, the results
of adopting a sustainable approach benefit both travelers and host destinations.

The purpose of this study is to explore and evaluate the practical application of sustainable tourism
development using Bulgaria as a central case study. Guided by global principles and the Sustainable
Development Goals (SDGs), this research aims to provide actionable strategies to address
environmental concerns, strengthen community involvement, and promote equitable economic benefits.
Such strategies are essential to achieving the overarching goal of advancing tourism as a transformative
tool for ecological sustainability, cultural preservation, and socio-economic fairness.

1. Understanding Sustainable Tourism

Sustainable tourism is a concept aimed at minimizing the negative impacts of tourism on the
environment. It also intends to maximize the benefits for local communities and economies. It focuses
on balancing ecological preservation, cultural heritage protection, and economic prosperity. This aspect
of the tourism sector challenges the conventional approach, focusing on reducing carbon footprints,
conserving biodiversity, and promoting resource-efficient practices. Its ultimate goal is to create a
tourism model that aligns with the principles of sustainable development, as outlined in the United
Nations Sustainable Development Goals (SDGs). In that context, sustainable tourism refers to practices
that minimize environmental impacts while fostering positive socioeconomic outcomes for local
communities. Key features include:

e Promoting energy efficiency and waste management

e Protecting cultural and natural heritage
e Encouraging equitable economic distribution
¢ Significance in Global Contexts

The UNWTO (2005, p.11) has defined sustainable tourism as “tourism that takes full account of its
current and future economic, social and environmental impacts, addressing the needs of visitors, the
industry, the environment and host communities”. A key feature of sustainable tourism is its ecological
dimension. It concentrates on preserving natural habitats, reducing waste, and promoting renewable
energy sources. Transport and accommodation industries are significant contributors to environmental
degradation. They are encouraged to adopt measures such as using renewable energy, recycling, and
reducing emissions. As pointed in Sustainable Living Association (2025), destinations like New
Zealand, Slovenia and Bhutan are a good example on how nations can integrate these practices within
their tourism sectors by designating protected areas and implementing eco-friendly policies. Sustainable
tourism also stresses the importance of visitor education, making travelers aware of their environmental
and cultural footprint. For example, Weaver (2020, p.65) explores the convergence of mass and
‘alternative’ tourism as a dominant theme. Originally perceived as two incompatible forms of tourism,
they are positioned in his book through enlightened mass tourism as unified components of a single
global ‘tourisystem’ with the power to achieve sustainable tourism.

From socio-cultural point of view, sustainable tourism promotes inclusivity and empowerment for
local communities. It involves engaging local populations in tourism planning and ensuring equitable
economic distribution. By supporting local artisans, embracing traditional cuisines, and preserving
cultural landmarks, destinations can promote a deeper understanding and respect for their heritage. At
the same time, implementing such practices will work towards improving the livelihoods of
destinations’ residents. This approach not only enhances visitor experiences but also creates a sense of
shared responsibility and sustainability.

In terms of its effects on the economy, sustainable tourism contributes to the diversification of
income sources and stimulates development in underserved regions. It helps small-scale
entrepreneurship and job creation. The benefits can be seen by both local economies and travelers
through authentic and unique experiences. Revenue from sustainable tourism is often reinvested into
the community for education, healthcare, and infrastructure development. Moving forward, innovative
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technologies and global collaborative efforts are essential for advancing sustainable tourism practices.
This will also advance development across environmental, cultural, and economic dimensions.

As mentioned by Walker et al. (2024, p.13) “now more than ever, there is a need for designing and
implementing concrete strategies for a world in which tourism practices are sustainability-minded, not
only to rescue this key industry from the devastating effects of the COVID-19 pandemic, but also to
limit the effects that it has on pollution, climate change, and at-risk populations. Achieving this goal
will require innovations that can help us synchronously adapt to committed change as well as shift our
planning processes and alter our behaviours”.

Sustainable tourism can be viewed as an approach that takes into account economic, environmental,
social and cultural aspects. Its main goals are related to minimizing the negative impacts of tourism
while increasing its benefits for local communities and the environment. The basic concept of
sustainable tourism development is the main basis for achieving this sustainability goal. However,
challenges in developing sustainable tourism, such as uncontrolled growth and conflicting interests,
affect the implementation of these concepts. Best practices in sustainable tourism development also
play an important role in reducing negative impact sand increasing the positive benefits of tourism
(Kurniawan, (2024, p.97-119).

Therefore, we can conclude that sustainable tourism should:

o Make optimal use of environmental resources that constitute a crucial element in tourism
development, maintaining essential ecological processes and helping to conserve natural
heritage and biodiversity.

e Respect the socio-cultural authenticity of host communities, conserve their built and living
cultural heritage and traditional values, and contribute to intercultural understanding and
tolerance.

e Ensure viable, long-term economic operations, providing socio-economic benefits to all
fairly distributed stakeholders, including stable employment and income-earning
opportunities and social services to host communities and contributing to poverty alleviation
(Sustainable Tourism, (2018).

Understanding sustainable tourism focuses on the creation of a tourism model that balances
ecological protection, cultural preservation, and economic development. By minimizing environmental
degradation and promoting resource efficiency, it ensures that natural habitats and biodiversity are
conserved for future generations. Additionally, sustainable tourism advocates for community
engagement. It involves local populations in decision-making processes and supporting local economies
through equitable revenue distribution. It also encourages the appreciation for cultural heritage by
preserving traditions and historical landmarks. Ultimately, sustainable tourism endeavors to align
industry practices with long-term environmental and societal goals and at the same time addressing
challenges such as overtourism, resource depletion, and socio-economic disparities.

2. Key Challenges to Achieving Sustainable Development

Sustainable development is a global imperative aimed at achieving a balance between economic
growth, environmental preservation, and social equity. However, this transformative goal faces
numerous challenges that complicate its accomplishment. Countries and global organizations work
toward addressing issues such as climate change, resource depletion, and socio-economic inequality.
However, sustainable development efforts often encounter barriers stemming from ineffective
governance, overconsumption of resources, and insufficient global collaboration. These challenges
highlight the complexities of transitioning toward sustainability in a world characterized by
industrialization and rapid population growth.

The environmental challenges of achieving sustainability include widespread and often uncontrolled
deforestation, losses in biodiversity, as well as the escalating consequences of climate change. These
effects can be seen in extreme weather events and rising sea levels. The environment is negatively
influenced by the overuse of natural resources and growing energy demands, unchecked industrial and
economic activities. Meanwhile, unsustainable urbanization and production practices amplify these
impacts, thereby threatening the ecological balance on which humanity depends.
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Socio-economic challenges further complicate sustainable development efforts. Unfair and unequal
access to resources, education, and healthcare affects marginalized communities. This leaves them
disempowered and unable to participate fully in sustainable initiatives. Inequalities not only deepen the
gap between the wealthy and the disadvantaged but also hinder worldwide progress in sustainability.
Furthermore, the lack of cross-sector cooperation and variation in political will exacerbate these
hurdles. As pointed by the UN (2023), some governments and industries prioritize short-term economic
advancement over long-term environmental and societal health. Despite these obstacles, the challenges
to sustainable development can serve as a catalyst for innovation and global cooperation.
Acknowledging these issues brings attention to the urgent need for implementing extensive and
comprehensive solutions. They can include measures such as energy-efficient technologies,
community-focused development models, and stricter environmental regulations. By addressing and
overcoming these barriers, sustainable development holds the potential to ensure long-term prosperity
and resilience for current and future generations.

The carbon footprint of tourism, including transportation and accommodation, significantly affects
global climate change. Air travel accounts for the majority of emissions, with long-haul destinations
exacerbating environmental strain. The European Commission (2025) notes that aviation is a highly
energy-intensive sector. For example, a person flying from Lisbon to New York and back generates
roughly the same level of emissions as an average EU citizen does by heating their home for a whole
year. In 2022, aviation contributed 2% to the global carbon dioxide (CO2) emissions, experiencing a
faster growth rate in recent decades compared to rail, road, or shipping. Popular destinations face
challenges from overtourism, resulting in overcrowded attractions and degradation of resources.

Fig 1. Challenges within tourism, by theme, as reported in 41 Voluntary Reviews of 2016-17
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Source: UNWTO, (2017), Tourism and the Sustainable Development Goals: Journey to 2030

Tourism possesses significant potential to contribute towards achieving the Sustainable
Development Goals (SDGs). However, its success depends heavily on proper management to prevent
adverse impacts on economic prosperity, societal well-being, environmental sustainability, and peace.
While most of the 41 Voluntary National Reviews (VNRS) that can be seen in Table 1 acknowledged
tourism as a vital opportunity to advance the SDGs, they also highlighted inherent challenges and issues
within the sector that can hinder its capacity to achieve these goals. These challenges, though less
emphasized in the VNRs, require urgent attention from policymakers, stakeholders, and donor
communities to turn such threats into opportunities for sustainable development. Many of these
challenges are directly linked to SDGs 12, 14, and 11—focusing on ‘Responsible Consumption and
Production,” ‘Life below Water,” and ‘Sustainable Cities and Communities,’ respectively. A total of ten
countries reported difficulties within tourism, including negative economic, societal, and environmental
implications. For instance, issues in waste management, over-tourism, and the degradation of marine
ecosystems have posed threats to tourism’s contributions to sustainability. Addressing these challenges
requires innovative policies, stakeholder collaboration, and targeted efforts to align tourism practices
with environmental conservation, equitable societal benefits, and resilient infrastructure. By shifting
focus to these challenges, tourism can serve not only as an engine of growth but also as a transformative
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tool for advancing the SDGs in a meaningful and impactful way. Policymakers and stakeholders should
prioritize adopting frameworks that promote sustainable consumption, protect biodiversity, and develop
urban areas responsibly. Additionally, the international community has a key role in supporting
countries affected by the negative consequences of tourism in implementing solutions that promote
resilience and long-term gains for both the sector and global sustainability goals.

It's important to point out that sustainable tourism requires tradeoffs and those tradeoffs may be
viewed differently from different levels within the system. For instance, at an enterprise level hotel
linen programs reduce energy and water consumption and have a positive environmental impact.
However, at a destination/community level, housekeeping programs require less staff and so reduce
employment opportunities. Depending on social needs, the destination/community may value
employment opportunities higher than energy savings and yet, in the absence of legislation or industrial
agreements, it is the enterprise that will determine the action (Day, (2012, p.1-2).

Another pressing issue is the problem of resource depletion caused by overconsumption. As noted
by Li et al. (2023, p.1) trade, tourism, and technology significantly impact the environment, and
maintaining a balance between resource conservation and economic growth has been one of the most
difficult challenges in recent years. Unsustainable agricultural practices, urban expansion, and industrial
demand have significantly reduced the availability of usable land, clean water, and natural minerals.
Without proper conservation efforts, resource scarcity is likely to intensify, triggering global conflicts
and economic instability. The reliance on fossil fuels compounds this issue, making the transition to
renewable energy sources an urgency rather than an option. However, implementing such transitions is
challenging due to financial limitations and disagreements between stakeholders on how resources
should be allocated.

In the broad field of the economic impact of tourism and events, most studies seek to understand
regional tourism development by only focusing on a growth-oriented perspective and highly aggregated
indicators, such as increases in GDP. Such a narrow view, however, systematically overlooks and
disregards the negative socio-economic consequences that accompany economic growth, such as
income inequality and precarious working conditions. Thus, understanding tourism development should
include broader perspectives related to the social aspects of regional economic activities (Kronenberg,
(2022, pp. 31-35). Sustainability cannot be fully realized without addressing the existing inequalities
within and among nations. Marginalized and underserved populations often lack access to education,
healthcare, and resources required to adopt sustainable practices. A study by Fang et.al. (2021) that
included 71 developing and 31 advanced economies, using annual data from 1995 to 2014 showed that
tourism indicators have a significant negative impact on income inequality in developing economies,
while they have an insignificant impact in developed economies. Disparities in wealth mean that
wealthier countries have the means to invest in green technologies, whereas developing nations struggle
to meet basic needs. Bridging this gap requires governmental collaboration, equitable funding
mechanisms, and targeted programs to empower vulnerable communities, ensuring that everyone can
participate in and benefit from sustainable initiatives.

According to Richins et al. (2011, pp.1-13) the challenges and concerns of tourist destination
governance include addressing the diversity of questions regarding issues such as regional and
destination development, community involvement, responsiveness and future outcomes of governance
in the context of tourism. Weak governance, corruption, and a lack of political will continue to stand in
the way of sustainable development progress. Many governments prioritize short-term economic gains
over long-term environmental goals, creating regulatory gaps and leading to ineffective enforcement of
sustainability policies. Moreover, international cooperation on agreements such as the Paris Climate
Accord often falters due to conflicting interests or voluntary commitments with no accountability
mechanisms. Strong leadership, transparent governance, and global cooperation will be critical to
overcoming these obstacles and driving collective action toward sustainability. A study by Grigoriadis
et al., (2025, p.83) recommends that destination marketers and tourism policymakers invest in targeted
safety communication, service quality improvements, and strategies that address the specific concerns
of more risk-sensitive demographics, such as women. The study offers strategic insights for destination
marketers, tourism policymakers, and hospitality stakeholders on how to mitigate perceived risks and
foster resilience in tourism-dependent economies.

Achieving sustainability requires not only systemic changes but also shifts in public attitudes and
behaviors. Many individuals lack awareness of the environmental impact of their lifestyle choices, or
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are unwilling to compromise convenience or cost for sustainable alternatives. Cultural resistance to
change can set back efforts to advance practices such as recycling, conservation, and ethical
consumption. To combat these challenges, investments in education, awareness campaigns, and
community-driven initiatives are crucial. Such approaches can promote a global mindset that values
environmental stewardship and encourages responsibility for future generations. A study by Jafarov
and Isazada (2024, pp. 8647-8656) explores the psychological and behavioral differences in tourist
behavior through the lens of cross-cultural psychology, utilizing Hofstede’s cultural dimensions as key
theoretical frameworks. Data from 500 tourists representing diverse cultural backgrounds reveal distinct
patterns in travel planning, risk-taking, and leisure activities, shaped by factors such as individualism,
uncertainty avoidance, and indulgence. The findings underscore the need for culturally sensitive
tourism management and service delivery approaches. This research provides actionable insights for
tourism operators, governments, and policymakers to enhance intercultural understanding, improve
tourist satisfaction, and promote sustainable tourism practices. By fostering a deeper appreciation of
cultural differences, the study contributes to the broader discourse on how globalization and cultural
diversity intersect in the tourism industry.

The journey toward achieving sustainable development is riddled with multifaceted challenges that
demand global attention and collaboration. Addressing these challenges necessitates innovative and
integrated approaches. It balances environmental conservation, economic progress, and social equity.
By fostering collaborations among governments, private sectors, and communities, and leveraging
advancements in technology and education, it is possible to bridge gaps and mitigate issues at the
environmental and societal levels. Overcoming these obstacles is not only a responsibility but an
opportunity to embrace sustainable practices. These measures will bolster global well-being, ensuring
a resilient, equitable, and environmentally-balanced future for generations to come. Facing these issues
through targeted and collaborative solutions can ensure sustainable development across environmental,
social, cultural, and economic sides.

3. Sustainable Practices in Tourism

Sustainable practices in tourism represent a vital approach in addressing the growing demand for
global travel while ensuring the preservation of natural environments, cultural heritage, and community
welfare. UK’s Travel Foundation points out that sustainability should be embedded in the core business
strategy rather than treated as an add-on. As pointed by The Travel Foundation (2020) comprehensive
approach leads to lasting change and aligns sustainability with business goals. As tourism continues to
expand as a significant economic driver, its unregulated growth often leads to adverse effects like
environmental degradation, overconsumption of resources, and socio-economic imbalances.
Sustainable tourism seeks to mitigate these impacts, aligning the industry with long-term ecological
responsibility and equitable development.

The essence of sustainable tourism lies in promoting environmentally friendly operations,
encouraging visitors to adopt responsible behaviors, and integrating local communities into tourism
frameworks. By balancing the needs of travelers with the protection of resources, sustainable practices
aim to achieve economic prosperity without compromising the health of ecosystems or cultural
traditions. It emphasizes creating a harmonious relationship between tourism activities and local
communities, fostering mutual benefits while safeguarding regional identity.

With solutions ranging from renewable energy use in accommodations to support for community-
based tourism initiatives, sustainable practices provide a comprehensive framework to redefine tourism
as an instrument for positive change. By incorporating educational campaigns, government policies,
and advanced technologies, sustainable tourism transforms how destinations are managed and
experienced. Ultimately, these practices establish pathways to ensure tourism evolves as a force for
conservation, cultural preservation, and socio-economic resilience.

Sustainable tourism begins with minimizing the environmental impact of accommodations. Hotels
and resorts are increasingly adopting eco-friendly practices, such as using renewable energy sources
(solar and wind power), recycling programs, and water-saving technologies. Certifications like the US
LEED (Leadership in Energy and Environmental Design) and Green Globe ensure compliance with
sustainable standards, helping travelers identify environmentally responsible stays. An empirical
review by Andrew (2024, pp. 27-39) revealed that integrating green technologies and comprehensive
sustainability measures significantly improved environmental performance, operational efficiency, and
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guest satisfaction. Despite progress, gaps remained in understanding the long-term economic impacts
and challenges faced by smaller resorts, especially in developing regions. The findings suggested that
policymakers and resort operators could enhance sustainability by investing in green technologies and
engaging with local communities.

Promoting sustainable transport options is crucial for reducing carbon emissions in tourism.
Sustainable tourism and green travel can be used as a framework for minimizing environmental impacts
and preserving natural resources. The advantages of green travel include reduced carbon emissions,
energy efficiency, and support for local economies (Baltaci, (2025, pp.68 — 99). As noted in a UN
Interagency report on Sustainable transport and sustainable development (2021), sustainable
transport—with its objectives of universal access, enhanced safety, reduced environmental and climate
impact, improved resilience, and greater efficiency—is central to sustainable development. While many
conventional transport systems are changing, significant challenges remain in making a full transition
towards sustainable transport. Destinations can encourage visitors to use electric or hybrid vehicles,
expand public transport systems, and integrate cycling or walking paths. Many cities, such as
Amsterdam and Copenhagen, have become pioneers in sustainable tourism with bike-friendly
infrastructure, demonstrating the vast potential of low-impact transportation.

Tourism is responsible for a small share of waste generation within Europe, contributing towards
the 6.7 % of total waste generation that arises from the wider services sector in the EU27 (European
Commission, (2017). Figure 2 outlines priority actions for improving resource efficiency and waste
management, with a special focus on actionable steps for accommodation managers:

Reduce: Minimize waste production by avoiding its creation in the first place. This can be achieved
by:

e Making waste inventory.

e Implementing green procurement practices.
e Avoiding over-ordering supplies.
e Choosing products with minimal or returnable packaging.

Reuse: Identify items that can be reused, sold, or donated for further use, which involves:
o Repurposing materials within the facility.

e Partnering with organizations to donate usable items.

Sort: Establish a structured system for waste segregation. This can be accomplished through:
e Sorting everyday waste such as bottles, cans, cardboard, and paper for recycling.

o Exploring additional recycling opportunities specific to local facilities and disposal policies.

Recycle: Ensure that all sorted waste is sent to appropriate recycling facilities encompasses:
e Compaction and densification of waste fractions using compactors, shredders or balers
reduces storage area requirements and transport costs.

e Collaborating with local recycling companies to optimize recycling efforts.

These actions provide valuable guidance for accommodation managers to optimize resource use and
support sustainable waste management practices.
Fig 2. Waste management hierarchy
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Effective waste management is one of the most critical aspects of sustainable tourism. Minimizing
plastic usage, implementing recycling initiatives, and composting organic waste reduce environmental
harm significantly. Tourism and natural resources are inextricably linked through various complex
relations. Generally, tourism is considered a double-edged sword for the use and conservation of natural
resources. Tourism can contribute to natural resource conservation and provide social benefits to
communities if managed sustainably. Thus, natural heritage can provide socioeconomic benefits
through tourism, which are crucial for society’s development. In contrast, tourism can devastate the
environment due to unsustainable consumption and use of natural resources. This apparent conflict
between these two functions requires careful management that is attuned to site-specific conditions
(Pesic et al. (2025, pp. 2-7). Sustainable tourism practices often aim to limit the overuse of natural
resources, such as water and energy. Technologies like rainwater harvesting and energy-efficient
lighting systems ensure that tourism infrastructure does not deplete local supplies. Many eco-resorts
and tour operators also limit guest numbers or set quotas on resource utilization to balance tourist
activity with ecological preservation.

Sustainable development has emerged as a primary focus for societies worldwide, driven by the
urgency to balance economic growth with environmental stewardship and social equity. Its significance
was amplified by the United Nations’ introduction of the 17 Sustainable Development Goals (SDGs)
and the 2030 Agenda for Sustainable Development in 2015. These goals, spanning areas such as poverty
alleviation, climate action, gender equality, and responsible consumption, provide a universally
applicable framework for fostering a resilient and sustainable global future (UNWTO, 2017). In light
of this proposal, community-based tourism (CBT) is perceived as an alternative form of tourism alighed
with the SDGs and sustainability principles. Nevertheless, it is crucial to underscore that CBT represents
a method of valuing local communities and contributing to preserving their cultural and natural heritage
while generating income as pointed out by Alves de Abreu et al., (2024, pp.1-17). Involving local
communities is a cornerstone of sustainable tourism. Initiatives aim to empower locals economically
and socially by integrating them into tourism activities, including guiding tours, hosting travelers, and
providing traditional services. Community-based tourism ensures an equitable distribution of revenue,
which is reinvested in improving education, infrastructure, and health systems within regions.

Cultural tourism, as defined by UN Tourism, is a “type of tourism activity in which the visitor's
essential motivation is to learn, discover, experience and consume the tangible and intangible cultural
attractions/products in a tourism destination”. Sustainable tourism supports the preservation of cultural
landmarks, traditions, and historical sites by reinvesting revenue into maintaining these assets.
Destinations such as Kyoto, Japan, integrate tourist activities with education about cultural etiquette,
ensuring that visitors respect local practices while enjoying authentic experiences. A study by Ayduin
and Yice (2025, pp.32 - 46) on the role of cultural Heritage in sustainable tourism development in the
case of Istanbul Kalkhedon Region revealed that sustainable tourism not only contributes to economic
development but also plays a crucial role in preserving cultural values and raising environmental
awareness. The findings also emphasized the importance of environmental consciousness and local
cooperation in sustainable tourism strategies, providing related recommendations.
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As noted by Mamboleo (2025, pp.155 — 165), responsible wildlife tourism principally emphasizes
the practical application of ethical, sustainable, and conservation principles for every wildlife tourism
stakeholder. Since wildlife tourism continues to expand while providing unique and outstanding tourism
products and experiences to wildlife tourists globally, it is imperative that every wildlife tourist becomes
responsible for safeguarding the fragile wildlife attractions and destinations. Unregulated mass tourism
has frequently led to substantial detrimental social, cultural, and environmental damage worldwide.
Responsible tourism aims to address some of the challenges of responsible tourism by encouraging
ethically sound, socioeconomically, ecologically, and culturally acceptable approaches that prioritize
wildlife and world well-being first. Tourism involving wildlife can pose risks to natural habitats and
species; however, sustainable approaches mitigate these impacts. Practices include limiting the number
of visitors in sensitive areas, prohibiting invasive wildlife interactions, and educating guests about
conservation.

The Urban Agenda for EU’s Sustainable Tourism Action Plan shows that it’s crucial to raise
awareness and educate stakeholders, citizens, and policymakers about its benefits and challenges. The
overarching goal is to leverage the economic, social, and environmental opportunities of sustainable
tourism to foster a balanced and resilient recovery, promote inclusivity, and drive innovation®.
Educating tourists about sustainable practices fosters lasting behavioral change. It’s vital to organize
campaigns on responsible travel encourage eco-conscious choices—such as carrying reusable items,
respecting cultural norms, and reducing waste. Many tourism operators now include mandatory
briefings to ensure travelers understand how to minimize their footprint.

Governments play a central role in advancing sustainable tourism by enacting and enforcing policies
that regulate tourism growth and environmental impact. Governance has important implications for
sustainable tourism because it affects the relationships between tourism actors, the nature of tourism
policy, the capacity of actors to act, and the ways in which policy issues are defined?. Some countries,
such as Bhutan, have adopted “high-value, low-impact” tourism models that restrict visitor numbers
and require additional sustainability fees, ensuring tourism development aligns with ecological
priorities. Governments and private organizations implement regulatory frameworks to promote ethical
and ecologically sound tourism. Policies include waste management systems, carbon offset programs,
and reduced resource utilization mandates.

Technology is increasingly used to innovate sustainable practices. Khatun® notes that the tourism
sector is at a crossroads where the demand for sustainable practices is increasing due to growing
environmental concerns and changing consumer preferences. Technological advancements offer viable
solutions to promote sustainability while enhancing operational efficiencies. For instance, Al systems
support resource optimization and predictive analytics to improve tourism efficiency, while blockchain
enables transparent eco-certifications for tourism operators. Additionally, apps provide tools for
tracking carbon footprints, ensuring travelers make informed decisions.

These sustainable practices collectively aim to balance the positive impacts of tourism with the need
to protect the planet, preserve cultural heritage, and empower local communities for long-term
resilience. They play an essential role in safeguarding the environment, preserving cultural heritage,
and fostering socioeconomic growth. These measures go beyond merely minimizing negative impacts.
They actively contribute to boosting and enriching local communities, conserving biodiversity, and
promoting responsible resource management. By integrating eco-friendly accommodations,
community-based tourism, and waste management systems, the tourism industry can create a more
resilient and balanced global sector. Governments, businesses, and travelers must collaborate to address
challenges such as overtourism, resource depletion, and cultural homogenization. Moreover, leveraging
technology and education enhances awareness and ensures that sustainable tourism practices are
implemented effectively. As destinations adopt long-term strategies aligned with sustainability goals,
they not only preserve their unique character but also set examples for the global tourism industry. Last
but not least, sustainable tourism is not just about protecting the environment but also about fostering

! Urban Agenda for the EU, (2024), Sustainable Tourism Partnership Action Plan, available at
www.urbanagenda.urban-initiative.eu
2 Hall, C., (2011), A typology of governance and its implications for tourism policy analysis, available at
https://doi.org/10.1080/09669582.2011.570346
3 Khatun, T, (2024), The Role of Technology in Sustainable Tourism
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cultural understanding and creating equitable opportunities for all stakeholders. If the tourism industry
prioritizes sustainability and adopting best practices, it can contribute to a future that positively benefits
all.

4. Case Studies: Success Stories of Sustainable Destinations, the case of Bulgaria

Sustainable tourism has become a cornerstone in the global conversation about balancing economic
growth with environmental conservation and social equity. Certain destinations have emerged as
success stories that exhibit the profound benefits of integrating sustainability into their tourism
strategies. Bulgaria, with its rich cultural heritage, breathtaking natural landscapes, and commitment to
environmentally conscious practices, stands out as a compelling case study of sustainable development
in tourism. As a nation, Bulgaria boasts three national parks, numerous nature reserves!, and ten
UNESCO World Heritage Sites?, reflecting its dedication to preserving its natural and cultural assets.
Bozhinova and Shopova® note that it is necessary that the stakeholders consider in their work the need
for an equal distribution of maximum economic benefits, minimizing the negative socio-cultural
impacts on the hosts and tourists, altogether protecting and improving the ecosystem through tourism
activities. This is possible mainly through the confirmation of alternative forms of tourism as a
significant element of the product portfolio of tourism destination Bulgaria. Even though the Tourism
Act of 2013 set the advancement of specialized tourism as an essential goal, for years only mass
(primarily summer) tourism has been of leading importance. Until recently, the popularization and
progress of cultural, health, spa and wellness, rural, eco, congress, youth, adventure, sports, golf and
other specialized tourism were seen as a complementary part of the national tourism system, rather than
as an opportunity for year-round sustainable functioning of the industry. They also stress that alternative
forms of tourism, stated as a leading objective in the National Strategy for Sustainable Development of
Tourism in the Republic of Bulgaria (adopted in 2014 and updated in 2017)*, using the potential of the
experience economy, allows the creation of new experiences for users of various industries, including
tourism, by trans-forming them into active participants during the holiday or tourist trip.

A 2015 study finds that Bulgarian accommodation establishments put much greater emphasis on
HACCP (Hazard Analysis of Critical Control Points) certification than on other types of certificates
(1SO, eco-/bio products, energy efficiency). This is completely logical considering the fact that HACCP
is compulsory for all F&B outlets in Bulgaria, including those located in accommodation
establishments. Therefore, all hotels that offer at least one F&B outlet (e.g. lobby bar, breakfast room,
restaurant, etc.) must be HACCP certified. This is not the case with ISO, energy efficiency and other
types of certificates — they are not compulsory and certification relies on the good will and the
sustainability vision of hotel managers and owners®.

Bulgaria’s current initiatives address prevalent challenges such as overtourism and environmental
degradation, especially in popular destinations like the Black Sea coast. By implementing measures like
limiting tourist numbers and adopting renewable energy solutions in tourism infrastructure, the country
continues to refine its approach to sustainability. These efforts not only preserve its identity and
resources but also position Bulgaria as a leader in responsible tourism practices within the region.

Bulgaria has adopted several policies aligned with global sustainable development goals (SDGs).
Data from NSI indicates that Bulgaria has made notable progress in achieving SDGs. Improvements in
housing conditions, road safety, air quality, and disaster risk reduction strategies are evident. However,
challenges remain in areas such as noise pollution for low-income households, public transport usage,

! Republic of Bulgaria, Ministry of environment and water, National and Nature Parks, available at
www.moew.government.bg
2 UNESCO, Bulgaria, available at https://www.unesco.org/en/countries/bg
3 Bozhinova, M., Shopova, K., (2023), Sustainable development of destination Bulgaria through alternative forms
of tourism, IOP Conference Series Earth and Environmental Science 1126(1):012033
4 National Strategy for Sustainable Development of Tourism in The Republic of Bulgaria, 2014-2030. (2017),
available at www.tourism.government.bg
5 Ivanov, S., Ivanova, M., lankova, K., (2015), Sustainable tourism practices of accommodation establishments
in Bulgaria: an exploratory study, TOURISMOS: AN INTERNATIONAL MULTIDISCIPLINARY JOURNAL
OF TOURISM
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and recycling rates, which require further attention to ensure sustainable urban development®. The
Ministry of Tourism notes that the foundations of the country's tourism development are sustainable
production, increased productivity and competitiveness, that is based on advanced technologies,
innovation and modern industrial policies. It develops both traditional sectors and sectors with potential
for future global growth in order to create sustainable industrial clusters?. The country integrates
frameworks that focus on eco-tourism, rural tourism, and cultural tourism, often in line with European
Union directives. Environmental preservation laws, such as those promoting waste management and
renewable energy usage, ensure that tourism infrastructure minimizes its carbon footprint. Partnerships
between the government, NGOs, and private investors play a critical role in the implementation of these
sustainable initiatives. A clear example of the alignment with SDGs is the development of an integrated
ecotourism route “Protected natural heritage within the cross-border region Romania-Bulgaria” by The
Association of Danube Municipalities — ADO Danube, together with partners from Bulgaria and
Romania. The route brings together 60 sites with protected status and corresponds with several of the
UN Sustainable Development Goals — partnership, biodiversity conservation, local tourism
development. The project is presented as a local stakeholder “engagement” initiative®,

As an example, a 2020 research on Sustainability in Coastal Tourism in Bulgaria shows that
achieving sustainability is not necessarily a problem for the traditional, monocultural resort complexes.
In fact, stakeholders agreed that the purpose-built resorts Albena and St. Constantin & Elena
exemplified ‘true sustainable tourism development’, based on the planned and integrated approach to
all new development and strictly complying with the carrying capacity indicators defined in the original
urban development plans. Moreover, the recent developments in the national tourism governance and
good business practices send out positive signals of growing political will to work towards achieving
the sustainable development goals®.

One of Bulgaria's standout achievements in sustainable tourism is the protection of natural sites,
including its three national parks—Rila, Pirin, and Central Balkan—alongside numerous nature
reserves. These areas serve as prime examples of eco-tourism, where biodiversity is preserved, and
tourism activities are carefully managed. For instance, hiking trails in Rila National Park are designed
to limit human impact on the environment, while visitor education programs promote conservation
awareness. A distinctive feature of Bulgaria’s sustainable tourism model is its emphasis on cultural
heritage. With ten UNESCO World Heritage Sites®, including the Rila Monastery and the Thracian
Tomb of Kazanlak, Bulgaria promotes preservation through tourism revenue. By encouraging local
artisans, traditional festivals, and architectural conservation, the country supports economic inclusion
while safeguarding its cultural identity.

Central to sustainable tourism in Bulgaria is community participation. Local authorities and private
tour operators involve residents in decision-making processes, ensuring that the interests of host
communities align with development plans. Training programs for sustainable hospitality management,
language skills, and artisanal production enhance the ability of residents to benefit directly from
tourism. Bulgaria’s sustainable tourism practices have earned it global recognition as a burgeoning eco-
tourism destination. The government’s collaboration with organizations like the European Travel
Commission and UNESCO has helped attract a wider audience of responsible travelers. Moreover,
destinations such as Bansko® and Veliko Tarnovo have received accolades for integrating sustainability
into tourism activities, setting global examples for small and mid-sized countries. Bulgaria is also
featured in the 2025 UNESCO report on best sustainable destination, noting the eco-trails in the
Rhodope Mountains, the organic farms around Tryavna, and the sustainable wine routes in the Danube

1 NSI, Sustainable Development Goals 2030, available at www.nsi.bg
2 Republic of Bulgaria, Ministry of Tourism, available at www.tourism.government.bg
3 UN, (2020), Voluntary national review of the Republic of Bulgaria of the implementation of the Sustainable
development goals, available at www.sustainabledevelopment.un.org
4 Stoyanova — Bozhkova, S., (2020), Troubled Sustainability’: Coastal Tourism in Bulgaria — 20 years later,
available at www.eprints.bournemouth.ac.uk
5 UNESCO, Bulgaria, available at https://www.unesco.org/en/countries/bg
& Bansko Municipality, (2023), Ctparerus 3a ycToiunBo pa3suTHe Ha Typusma B OOuuHa Bancko 3a nepuona
2022 r. - 2027r, available at www.bansko.bg
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Plain. This is a serious request for the development of eco and slow tourism in our country?. Lyazov?
notes that USAID has also recognized Bulgaria’s efforts in sustainable tourism. USAID’s support has
facilitated the development of tourism-related infrastructure, improved the quality of services and
enhanced the competitiveness of local businesses. These efforts are not only driving economic growth
but also creating job opportunities and improving living standards in Bulgaria. Sustainable tourism
initiatives in Bulgaria have also received support from other international partners, including the
European Union. The Support and Promotion of Sustainable Tourism project, funded by the EU, has
played a crucial role in bolstering Bulgaria’s sustainable tourism sector. This project aims to create
sustainable tourism products promoting cultural and heritage services and increasing cross-border
tourism. By investing in these projects, Bulgaria not only strengthens its own economy but also
contributes to the broader European goal of reducing poverty and inequality through sustainable
economic development.

Despite achievements in sustainability, Bulgaria faces challenges with overtourism in certain areas,
particularly along the Black Sea coast. Popular destinations like Sunny Beach experience high visitor
volumes during peak seasons, putting immense pressure on natural ecosystems and local resources. The
results from 2019 research® exposed that the Bulgarian government and the tourism stakeholders are
ignoring the existence of overtourism and the consequential impacts. It recommends a revision of
present strategies, policies, and practices are necessary for assessing the tourism components as time
and duration of stay, expenditures, the purpose of visit and destinations carrying capacity. Such
knowledge may ultimately contribute to addressing over-tourism issues and implications in Bulgarian
coastal resort of Sunny Beach, while constructing a more economically, socially and environmentally
sustainable destination. Addressing these issues requires stricter regulations on construction, waste
management, and tourist capacity limits in vulnerable regions. Bulgaria’s commitment to sustainability
is further demonstrated through targeted environmental protection programs. Coastal erosion control,
afforestation projects, and the promotion of renewable energy in tourism facilities exemplify efforts to
address environmental degradation. For instance, hotels certified with European Eco-labels are
increasingly common along the Black Sea, ensuring that accommodations embrace energy efficiency
and reduced waste practices. To reduce the environmental strain in urban and coastal areas, Bulgaria
has concentrated efforts on developing rural tourism. Small villages in regions like the Rhodope
Mountains now serve as hubs for sustainable tourism, offering authentic experiences such as organic
farming tours, local culinary workshops, and traditional crafts. This initiative has also contributed to
economic diversification in less developed areas, providing alternative income sources for local
populations.

Looking ahead, Bulgaria aims to further integrate technologies like Al for resource management and
eco-tourism marketing. Investments in public transport systems and green infrastructure are critical for
reducing tourism’s carbon footprint. Organization of events such as the International Forum “Black Sea
2030: Partnership for a Sustainable Future™* that focus on key topics like the green transition, the
protection of the marine and coastal environment, digitalization and the promotion of innovations in the
blue economy will be key for the future of sustainable tourism in the country. Additionally, stricter
regulatory frameworks focused on overtourism and environmental degradation will be vital for
sustaining Bulgaria’s tourism industry. With continued efforts, Bulgaria is well-positioned to serve as
a regional leader in sustainable tourism development.

5. Solutions and Strategies for Sustainable Tourism Moving Forward

Sustainable tourism represents an essential paradigm shift in how travel and tourism activities are
structured worldwide. While the sector generates substantial economic and cultural benefits, its rapid
growth often leads to environmental degradation, resource depletion, and social inequities. Addressing

! Travel Radar, (2025), UNESCO o06s8u Tomn 1ecTHHAMKTE 3a yCTOWUMB TypusbM npe3 2025. HosoTo yuie Ha
typusma: OTHyckaTa Bede € BBIPOC Ha OTTOBOPHOCT, available at https://travelradar.bg/unesco-top-destinations-
ustoychiv-turizam-2025/
2 Lyazov, V., (2023) The Role of Sustainable Tourism Initiatives in Bulgaria, available at www.borgenproject.org
3 Slavov, M., Palupi, R., (2019) Over-tourism: the untold story of the rise of Sunny beach, Bulgaria, International
Journal of Applied Sciences in Tourism and Events 3(2):142
DOI:10.31940/ijaste.v3i2.1547
4 International Forum "Black Sea 2030", (2025), available at www.bluegatesproject.com
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these challenges requires innovative solutions and proactive strategies. They need to integrate
ecological preservation, community empowerment, and economic resilience into tourism models.

This section explores actionable solutions and strategic approaches that drive sustainable tourism
forward. The emphasis is on collaboration across governments, businesses, and communities. Solutions
such as adopting renewable energy, implementing waste management systems, and encouraging eco-
friendly transportation are central to reducing tourism’s environmental footprint. Furthermore,
integrating technology for resource optimization and encouraging community-driven tourism promote
achieving sustainability goals. In addition to addressing immediate concerns like overtourism and
pollution, sustainable tourism strategies focus on long-term goals. They can involve promoting
education campaigns to raise awareness among travelers and cultural preservation initiatives to protect
traditions and heritage. Effective government policies, economic incentives, and cross-border
collaborations further enhance sustainable practices. All of these demonstrate a commitment to both
local and global objectives.

By examining practical measures and innovative frameworks, destinations can transform tourism
into a force for positive change. They can ensure the well-being of ecosystems, communities, and
travelers alike. These strategies collectively pave the way toward sustainable tourism as a cornerstone
of global development. One of the most effective solutions for advancing sustainable tourism is the
adoption of renewable energy in tourism facilities. From solar panels in hotels to wind turbines in
resorts, renewable energy reduces carbon emissions and dependency on fossil fuels. Destinations can
incentivize businesses to switch to renewable energy by offering tax breaks or subsidies for
sustainability investments. For example, coastal areas prone to high sunny days can capitalize on solar
energy, creating a reliable and eco-friendly power source for their operations.

Another important measure for achieving sustainability in the tourism sector is managing waste
effectively. Destinations can adopt zero-waste policies by encouraging the use of compostable
materials, banning single-use plastics, and creating centralized recycling hubs. Educating travelers
about proper waste disposal methods and involving local residents in waste collection initiatives are
also effective measures for reducing tourism-related pollution.

A Kkey strategy involves providing education and raising awareness among stakeholders. This is
essential to ensure the successful implementation of sustainable tourism practices. Governments,
tourism operators, and NGOs can launch education campaigns aimed at both tourists and industry
professionals. For tourists, this includes awareness campaigns regarding eco-friendly travel options,
waste reduction, and cultural respect. For operators, providing training programs on sustainability
practices, such as resource-efficient operations, can ensure long-term industry compliance.

A critical strategy for sustainability is the active involvement of local communities in tourism
planning and development. Community-based tourism fosters economic empowerment and helps
preserve cultural heritage. Local populations can be engaged as tour guides, artisans, and host families,
ensuring direct benefits from the tourism economy. For instance, rural regions can develop farming
experience tours and traditional workshops to attract visitors while maintaining authentic cultural
experiences®.

Many popular tourist destinations face overtourism challenges, which strain natural and cultural
resources. Solutions include establishing quotas on visitor numbers, creating regulated tourist zones,
implementing seasonal caps or increasing tourist tax and fees to prevent overcrowding. These measures
help preserve ecosystems and maintain high-quality visitor experiences. A good example is Bhutan’s
$100 Sustainable Development fee for tourists that supports the country’s development by funding
various projects aimed at improving facilities, services, and infrastructure.? To reduce tourism’s carbon
footprint, countries can encourage sustainable transport options like electric buses, bike-sharing
programs or special tourist rail services. Public transport systems explicitly designed for high-tourist
regions can reduce the dependency on private cars and energy-intensive air travel. Cycling paths and
walking-friendly trails are additional low-impact alternatives that contribute to eco-tourism.

As noted by the UN, tourism was one of the first sectors to digitalize business processes on a global
scale, bringing flight and hotel booking online to become a digital pioneer. As information and

! Badr, M., (2022), Challenges and Future of the development of sustainable ecotourism, INTERNATIONAL
JOURNAL OF MODERN AGRICULTURE AND ENVIRONMENT VOLUME 2, ISSUE 2, 2022, 54-72
2 Visit Bhutan, Sustainable development fee, available at www.visitbhutan.com
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communications technology (ICT) became a global phenomenon, tourism was a consistent early
adopter of new technologies and platformst. Technology can play a central role in advancing sustainable
tourism. Artificial intelligence (Al) systems can predict visitor behaviors and suggest resource-
optimized solutions for destinations. For example, Al tools can help reduce energy waste by managing
light and power use within hospitality facilities. Blockchain technology can also ensure transparency in
eco-certifications, allowing travelers to identify genuine sustainable options. Technology is being
leveraged to enhance sustainable ecotourism experiences. Mobile applications, virtual reality, and
augmented reality can be used to provide educational and interactive experiences for visitors. Digital
platforms are also implemented for booking eco-friendly accommodations, organizing eco-tours, and
sharing information on sustainable travel practices. These trends reflect the increasing recognition of
the importance of sustainability and conservation in tourism. Ecotourism is characterized by several
key principles and characteristics that set it apart from conventional tourism.

In addition, governments play a pivotal role in advancing sustainable tourism through policy creation
and enforcement. Policies such as environmental protection regulations, carbon taxes for tourism
businesses, and sustainability labeling programs incentivize operators to align with eco-friendly
practices. These frameworks can also include penalties for violating sustainability commitments,
ensuring stricter adherence to green tourism models. Encouraging destinations to invest in cultural
preservation safeguards unique traditions, historical landmarks, and indigenous practices. Sustainable
tourism can benefit local populations through funding for cultural programs, restoration projects, and
promotion of ethical tourism practices. Destinations like Bulgaria foster preservation by integrating
community collaborations that reinforce cultural tourism's vital role. Furthermore, tourism destinations
can collaborate across borders to promote shared sustainability goals. Initiatives like the United Nations
World Tourism Organization (UNWTO) bring policymakers and leaders together to exchange insights
and develop framewaorks for responsible tourism. These partnerships allow innovation in sustainability
policies and share best practices for environmental protection, cultural preservation, and local economic
empowerment.

Conclusion

Sustainable tourism represents the future of the global travel industry, playing a pivotal role in
protecting the environment and empowering local communities. While progress has been made,
continued efforts from policymakers, NGOs, and travelers themselves are essential in addressing
persisting challenges. By adopting innovative technologies, fostering collaborations, and promoting
inclusive practices, sustainable tourism has the potential to transform economies while reducing its
impact on the planet.

Sustainable tourism is an indispensable framework for balancing the economic growth of tourism
with ecological conservation and community empowerment. This approach addresses the pressing
challenges faced by the tourism sector, including environmental degradation, overtourism, resource
depletion, and socio-economic disparities, by promoting responsible and innovative practices. The
integration of green technologies, community-based tourism models, and regulatory frameworks
ensures that tourism contributes positively to both local and global sustainable development goals.

Bulgaria serves as an exemplary case study within the broader discussion on sustainable
development in tourism. The country's commitment to protecting its natural landscapes, cultural
heritage, and local communities showcases how destinations can balance conservation efforts with
economic growth. Through initiatives such as eco-tourism in its national parks and community-based
tourism in rural regions like the Rhodope Mountains, Bulgaria not only mitigates overtourism
challenges but also empowers locals with equitable economic opportunities. By integrating the
principles of sustainable tourism into its policies and practices, Bulgaria demonstrates how destinations
can serve both environmental objectives and socio-economic needs. These efforts highlight the
importance of tailored strategies that align with global Sustainable Development Goals (SDGs) while
addressing the unique characteristics and challenges of individual regions.

The future of tourism lies in adopting comprehensive strategies that minimize environmental
impacts, support cultural preservation, and prioritize equitable economic benefits for host communities.
By fostering collaborations among governments, private entities, and local populations, destinations
can implement tailor-made solutions that meet their sustainability goals. Technological advancements,

L UN, Tourism, Digital Transformation, available at www.untourism.int
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such as Al-driven resource optimization, alongside public education campaigns, also play an essential
role in ensuring travelers and stakeholders embrace responsible tourism practices. Looking ahead, the
successful implementation of sustainable tourism practices requires steadfast commitment from all
stakeholders and alignment with long-term ecological and societal priorities. As more destinations take
definitive steps toward sustainability, the tourism industry can transform into a powerful instrument for
conservation, cultural enrichment, and inclusive development. This evolution not only ensures the
longevity of global tourism but also redefines how humanity engages with the planet responsibly during
exploration and travel.
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Abstract

The research examines the role of innovative practices and benchmarking in the development of coastal
tourism destinations under conditions of increasing competition and sustainability challenges. It emphasizes the
importance of innovation in enhancing the tourism product through experiential, digital, and sustainable
solutions. Benchmarking is analyzed as a strategic management tool that supports learning, comparison, and the
adaptation of best practices among similar coastal destinations. The integration of innovation and benchmarking
is presented as a key factor for improving competitiveness and long-term sustainability of coastal tourism
destinations.

Keywords: coastal tourism destination; innovation in tourism; benchmarking; destination competitiveness;
sustainable tourism

BbBeaenue

B Hamero chBpeMHEe MOPCKUTE TYPHCTHYCCKH JCCTUHAIIMM OIEPUPAT B YCJIOBUATA Ha
JUHAMHYHA W CUJTHO KOHKYPEHTHA Cpela, XapaKTepH3Hpalla ce ChC 3aCHIICHO MEXIyHApOIHO U
PETHOHAITHO BIHSHUE, U3pa3eHa CE30HHOCT Ha TYPUCTHYECKOTO ThPCEHE U HApaCTBaIl] HATHCK BBPXY
BCUYKH ()OPMHU Ha TYpPHUCTHYECKHTE pecypcu. Te3um ocoOeHOCTH 00yCaaBsAT HEOOXOIUMOCTTA OT
THPCCHE HAa HOBHM YNPABICHCKM W Ta3apHU PEIICHUs, HACOYCHHW KbM IMOBHIIABAaHE Ha
KOHKYPEHTOCIIOCOOHOCTTa M IBJITOCPOYHATA YCTOWYMBOCT Ha JECTHHAIMUTE. B TO3W KOHTEKCT
MHOBAIIMUTE B TYPUCTHUUCCKUS IPOAYKT CE YTBBPIKIABAT KAaTO KIFOUYOB CTPATETHYeCKH HHCTPYMEHT,
Yype3 KOWTO MOPCKHTE JCCTHHAIIMM MOTaT Jia IMOCTUTHAT Au(epeHIManus Ha MpejiaraHeTo,
yAbIDKaBaHE HAa aKTUBHUS TyPUCTHYECKH CE30H W Ch3/aBaHE Ha MO-BHCOKA JI00aBEHA CTOMHOCT 3a
notpeburenute. ChBpeMEHHUTE TEHISHIINH ITOKA3BaT, Y€ MHOBAIMUTE B TYPU3Ma HE CE€ PasIJIexkaarT
€JIMHCTBEHO B PAMKHUTE Ha BHEJIPSBaHE HA TEXHOJOTHYHUTE PEIICHHS M 00XBallaT OPraHU3allMOHHH,
MapKeTHHTOBH W EKOJIOTMYHU AacIeKTH, HACOYCHH KbM Ch3JlaBaHE Ha I[UIOCTHO TYPHCTHYECKO
npexxuBsBane (Brandao et al., 2019). OT ocobeHo 3HaueHWE 3a MOPCKHTE JECTHHAIINH €
KOHIIETIMSTA 3a ,,yMHa TypUCTHUYECKA JeCTHHANMA (smart tourism destination), KOSTO UHTErpHUpa
JUTUTAITHA TEXHOJIOTUH, YCTOMYMBO YIPABJICHUE U aKTUBHO Y4acTHE HA 3aMHTEPECOBAHUTE CTPaHU
(Sigalat-Signes et al., 2020).

Ileara Ha HacTOSIIMS AOKIAQJ € Ja aHAJIM3Upa OCHOBHUTE WHOBAIIMOHHHM MPAKTUKH B
TYPUCTHUYECKHS TPOAYKT Ha MOPCKAa TYPUCTHUYECKA JCCTUHAIUS, KaTO C€ aKICHTUPAa BBPXY
JTUTUTATHATE, YCTOMYMBUTE W TMPOJYKTOBH WHOBAIlMM, HACOYCHH KbM TIOBHINABAaHE Ha
YIOBJIETBOPEHOCTTA HAa TYPUCTHTE.

1. TeoperuyHa pamka

WNHoBaniMoHHNUTE MPAKTUKK B TYPUCTHUYECKHUS MPOAYKT C€ MPOsBABAT mmoja (opmara Ha
pa3paboTBaHe Ha HOBU WJIM O0OTaTeHU MPEKUBSBAHUS U aTPAKINH, BHEPSIBAHE HA TUTHTAIHU
M CMapT PeIIeHUSs, KaKTO U MPUIaraHe Ha yCTORYMBU M €KOCHhOOPa3HHU MPAKTUKH, HACOYCHH KbM
Ola3BaHe Ha cpejaTa Ha ChbOTBETHUTE JeCTUHAIMU. 110 TO3W HAYMH CE MO3BOJIS MPEMHUHABAHE
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OT KJIACMYECKHsI MOJEN HAa MacoBHs BAapHaHT ,,CIBHIE, MOpPE U ISACHK TYpU3bM KbM IIO-
KOMIUIEKCHH, HACOYEHH KbM MEPCOHATH3NPAHN MPEKUBABAHIS U IIEITOTOTUIIIHA TyPUCTHUECKU
npoaykTu. Te TpsiOBa Ja OTroBapsAT Ha MPOMEHSLIUTE C€ TOTPEOHOCTM M OYaKBaHUS Ha
CBbBPEMEHHHUTE TYPUCTH.

B pamkara Ha nmeWHUINHM TOHATHETO ,,AHOBAIlUMS B TypU3Ma® ce pasriexia Karo
[IEJICHacOYeH M CHCTEMAaTH4YeH TMpOIeC Ha BHBEXKJAaHE HAa HOB WM 3HAYHATENHO TOIOOpEH
MPOAYKT, ycIyra, Mpolec WM OpPraHu3allMOHHO peUIeHHe, KOWTO TeHepupa MKOHOMUYECKH,
COLIMAJHA W EKOJIIOTWYHH TOJI3M 3a 3aWHTEPECOBAaHHUTE CTPaHW M MecTHaTa oOmrHocT. B
KOHTEKCTa Ha MOPCKHUTE TYPHCTUYECKH JAECTUHAIIMN WHOBAIMWTE CJIe/Ba Ja ObIaT OlEHSBaHU
HE CaMo TI0 CTeMeHTa Ha HOBOCT, HO U 10 CIIOCOOHOCTTa MM Ja IOTIPHHACSAT 32 TIOBUILIABAaHE HA
KOHKYPEHTOCIIOCOOHOCTTa, MOA00psiBaHE Ha Ka4eCTBOTO HAa TYPUCTHYECKOTO NPEKUBSBAHE M
[IOCTUTaHe Ha YCTOWYHMBO pa3BUTHE Ha JECTUHANMATA B IBJITOCpPOYeH miaH. ClieqoBaTenHo e
HeoO0XoIuMa To-rojisiMa AuBepcuUKali Ha MPOAYKTUTE U Ma3apuTe, KOUTO Ja MOAKPEIT
TypUCTHYECKaTa WKOHOMHKA Ha KpailOpe)KHHTe TEpUTOpPUHM M Ja TOBHUIIABAT TsIXHATa
KOHKYPEHTOCIIOCOOHOCT, KOETO TPsIOBa 1a ce OCHOBaBa Ha WHoBanuu. Kato mpumep 3a enHa oT
HaW-TIeYeNMBITUTEe WHAYCTPUU B KpalOpeXHUTE PaliOHHM Ce CIIOMEHaBa TypU3MBT. ,,CIBHIIE,
Mope, TSICHK™ € OCHOBHMSAT TYPUCTHYECKH NPOJYKT B KpaitOpexkHute paiionu (Zadel, Gracan, &
Milojica, 2018), HO TpsOBa 1a ce 0TOENEKH, Ue KPAHOPEKHUAT TYPU3bM C€ XapaKTepU3npa ChC
CE30HHOCT, Thi KaTO KpaOpe:KHWUTE PaliOHH ca ThPCEHU IMPEANMHO Tpe3 MUKOBHUS CE30H.
Bwopekn ToBa ca MOJOKEHH YCHIIMSI 32 HaMajsBaHE HA CE30HHOCTTA 4Ype3 WHBECTUpPAHE M
MOJICpHU3UpAaHE Ha Pa3NUYHUTE HHQPACTPYKTYpH, ONa3BaHEe Ha KYyJITYPHOTO HACIEICTBO,
MOJAKpena 3a pa3BUTHETO Ha JOMBJIBAIIA C€ TPOAYKTH W U3MOJI3BaHE HA JHHAMUYHO
neHooOpasyBane 3a ¢ukcupana BpemeBa ocHoBa (Cuccia & Rizzo, 2011). CnenoBarenHo e
HE00XO0IMMO Jia ce pepaboTh MAaCOBUST MOZIET, KOWTO XapaKTepHU3Upa MOPCKUTE TYPHUCTUIECKU
NECTHHAIINY, Ype3 WHOBALMK B MOJEIHUTE 33 Pa3BUTHE U TYPHUCTUYECKHUTE MPOMYKTH. 3a Ja ce
OTIPE/IETN BB3ICHCTBUETO HA NHOBAIIMHUTE € HEOOXOIUMO:

- Jla ce XapaKTepu3upa MHOBALMOHHOTO MpEACTaBsSHE HA TypUCTHYECKUTE (UPMHU BBHB
BpPB3Ka C BHJOBETE BBHBEIICHH MHOBAIMM, HUBOTO HAa MHOBALWW U YYacTHETO B JICHHOCTH 3a
MO/IKperia Ha MHOBAIIUHUTE;

- aHamM3 Ha BHJA U reorpadckusi o0XBaT Ha MPEKOBHUTE B3aMMOOTHOLICHHUS, B KOUTO
TypUCTHYECKUTE (PUPMH yUacTBaT 3a pa3BUTHE Ha MHOBAILIMY OT TJIe{HA TOUKA Ha KpaOpekHaTa
JIECTHHAILINS;

- Jla ce WACHTUUIMPA CTPYKTypaTa U JTUHAMHUKATA Ha TyPUCTHUECKUTE MPEXKH, KOUTO
JIOTIPUHACSIT [0 HAH-TTOJIOKUTETHUS ¥ 3HAUYUTEJICH HAUWH 32 Pa3BUTUETO HA HHOBAITUUTE HA HUBO
JIECTHHAILINS;

- Jla Ce OTIPEAeAT B3aMMOOTHOIICHHUS C MEXKIYHAPOIHH 3aHHTEPECOBAHN CTPAHU, KOUTO
HachbpyaBaT MHOBAIIMHTE B TYPH3MA.

B cBpBpeMeHHaTa HaydHa IUTeparypa WHOBAIMHUTE C€ pa3riekaaT KaTo KIHYOB
MEXaHM3bM 32 aJanTanus Ha TYPUCTHYECKHUTE NECTHHAIMU KbM IMHAMUYHHUTE TPOMEHH B
THPCEHETO, KOHKYPEHILIMATA U BhHIIHATA cpena. Criopen Merogonoruynara pamka Ha OECD u
Eurostat uHOBanmsATa MpeCcTaBisIBa BHEAPSIBAaHE HA HOB WIJIM 3HAYUTEIHO MOJ00pEH MPOIYKT,
MPOIIEC, MAPKETHHTOB WITH OPTaHU3aIMOHEH METO/, KOHTO € peaHo MPUIIOKEH B IPAKTHKATA U
cp3aaBa gobasena croitHocT (OECD/Eurostat, 2018). ToBa onpeneneHue € 0co0EHO pelieBaHTHO
3a TypH3Ma, KbJIETO CTOWHOCTTA HE Ce TeHepHpa eAMHCTBEHO Ype3 MaTepUalIeH MPOAYKT, a upe3
MIPEKMBSIBAHETO HA TYPHCTA B KOHKPETHA JIOKAIIHSL.

TypuCTHUYECKHAT MPOIYKT Ha MOpCKaTa JEeCTHHAIMA WMa KOMIUIEKCEH W CHCTEMEH
XapaxTep, Thil Kato ce (opMHpa OT B3aUMOJICHCTBUETO MEXTY IPHUPOTHUS pecype (Mope, TUIaK,
KIIUMAT), TYpUCTHYEeCKaTa HHPPACTPYKTYPA, IPeUIaraHuTe YCIIYTH B YIIPABIICHCKUTE MPAKTUKU
Ha JeCTHHAIMATAa. 3a pa3ivKa OT WHAYCTPHAIHUTE MPOAYKTH, TYPUCTHUECKHAT NPOIYKT He
MOXe Ja ObJie OTAENeH OT MSCTOTO Ha TOTpeOJeHHE, KOeTO O3HayaBa, Y€ WHOBAIMHTE B
MOPCKHUTE JISCTHHAIIMA HEU30EKHO 3acAraT KaKTO MPOCTPAHCTBEHATA OpraHM3aIlus, Taka |
HauyWHA Ha ynpaBieHUe W uHTepnpeTauus Ha pecypea. Cien 2020 r. TypUCTHYECKHAT MPOAYKT
BCE TMO-YECTO C€ HWHTEPIpEeTHpa KaTo KOMIUIEKCHO MPEKHUBSBaHE, pe3yiaTaT OT
B3aMMO/ICIICTBUETO MEXILy PECYpPCH, YCIYTH, TEXHOJOTUH U YIIPaBICHUE HA JeCTHHAIUITA. B
TO3M KOHTEKCT WHOBAIlAOHHHUTE TPAKTHKH OO0XBaIlaT KaKTO HUBOTO HAa TYPUCTHYECKOTO
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MpeXuBsiBaHE (HOBU MPOAYKTH W YCIYTH), TaKa U HUBOTO Ha YNpaBJeHWE Ha NECTHHALMATA
(Reinhold et al., 2023).

B KkoHTeKkcTa Ha MOPCKUTE TYPUCTUYECKH IECTHHAIMM WHOBALMHUTE B TYPUCTHUYECKHS
MPOAYKT Ce pa3BHMBAT MOJ BB3ACHCTBHETO HAa HAKONKO cnenuduuHu (akTopa, cpel KOUTO
CE30HHOCTTA, BUCOKATa CTENEH Ha KOHKYPEHTHOCT MEXIY CXOIHH KpaHOpe:KHH KypopTH H
€KOJIOTMYHATA ySI3BUMOCT HAa MOpcKata cpefia. ToBa 00yciasst mpexoa OT TpaAULUOHHHS MO
Ha ,,CTBHIIE—MOpe—IUIaX KbM IO-TUBEPCUPHULIMpPAH TYpPUCTUYECKA NPOAYKT, BKIIFOUYBAIL
MPEXUBEIHIIHN, KyJITYPHHU, CIIOPTHU U €KOJIOTHYHO OpHeHTHpaHu eneMeHTH. Criopen Brandao
et al. (2019) uMeHHO HHOBAIIMUTE B ChBPKAHUETO M YIIPABICHUETO HA TYPUCTUIECCKHS IIPOTYKT
MO3BOJISIBAT HA KPalOpeKHWUTE NECTHHAIMK Ja ce TUPEepeHuUpaT W Ja YAbDKAT aKTHBHUS
TYPUCTUYECKHU CE30H.

Ha teopernuHo paBHHILE MHOBAaLMHMTE B TypuU3Ma BCE MO-YECTO CE Pas3riekAaT Karo

(OKyC OT OTAEITHOTO MPEANPHUATHE KbM MpeKaTa OT yYaCTHHUIM B IECTHHALMATA. B TO31 cCMUCHT
TYPUCTUYECKUAT MPOAYKT HAa MOpCKara JeCTUHAIMs ce GopMupa upe3 KOOPIUHALUS MEXITY
yOIUYHUS CEKTOP, TYPUCTHUYECKH OM3HEC M MeCTHaTa 00IHOCT. VIMEHHO OpraHU3allMOHHUTE
U MPEXOBUTE MHOBAllMU Ca KPUTUYHU 3a JECTHHALMU C MHOXECTBO 3aWHTEPECOBAHU CTPaHH,
KaKBHTO Ca MOPCKUTE KypOPTH, KBJETO YIPABICHUETO Ha IUIa)KOBE, KpaHOpPE:KHH 30HH U
TypUCTHYECKH TIOTOIM U3MCKBA BUCOKA CTeTleH Ha koopauHaius (Brooker u Joppe 2014).
C pa3BUTHETO HA IUTUTAIHUTE TEXHOJOTHMM KOHLENIMATA 34 WHOBALMM B TYPUCTHYECKHS
MPOAYKT HA MOPCKHTE JECTHHALMM CE paslIMpsiBa 4pe3 UAedra 3a ,,cMapT TYPHCTHUECKH
JecTUHALIMU. B MOpcKkuTe NecTrHAIMM TOBa Ce M3pa3siBa HE CaMO B M3ION3BAHETO HA MOOMITHH
NPWIOKEHUS M OHJIAMH yCIYTW, @ ¥ B MHTEIUIECHTHO YIPABICHHE HA IUIAXKHUS KalaluTer,
TYPUCTHUYECKHUTE MOTOIM M €KOJIOTMYHUs HaTUCK. Sigalat-Signes et al. (2020) momgueprasar, 4e
CMapT MOJAXOIBT MPEACTABISABA LSUIOCTEH MOJIEN Ha MHOBAIMS B JECTUHALIMATA, a HE OTICIHA
TEXHOJIOTMYHA WHUIMAaTUBa. EBpomeiickata KOMHCHS akKLUEHTHpa, 4Ye IUTHTaau3alusira
MO3BOJISIBA [TO-€()EKTHUBHO M3IIOJI3BAHE HA PECYPCUTE U MOAKPEIs Npexona KbM ,,yMHH* (Smart)
Typuctnuecku aectuHanuu (European Commission, 2022).

HapactBamoro BnusiHHE Ha YCTOWYHMBUS TYpPH3bM JIONBIHUTEIHO TpaHchopmupa
pa3bupaHeTo 3a MHOBAlUM B TYPUCTHYECKHS NPOLYKT HAa MOPCKUTE OecTUHauuu. B Te3m
TpaHWIIM WHOBAllMMTE HE CE OLICHSIBAT €IUHCTBEHO Ype3 MKOHOMHYECKH MMOKa3aTeNd, a U IO
CHOCOOHOCTTA MM Jla OMa3BaT MPUPOJHUTE PECYPCH U J1a TAPAHTUPAT IBITOCPOUYCH KHUBOT KAaTO
nectuHauusTa. M3cneaBaHusiTa moOKas3BaT, Y€ YCTOHYMBO OPHEHTHPAHUTE HHOBALMHU KaTo
€KOJIOTHYHO YIPaBJICHUE Ha IJIaKOBETE, €HepruiiHa e€(eKTHUBHOCT M ,,3€J€HU TPAHCHOPTHH
peleHns ce B3MPHEMaT OT TypPUCTUTE KaTO YacT OT KAYeCTBOTO HA TYPUCTUYECKHUS TIPOJYKT U
BIIMSIAT MOJOXKHUTEIHO BBPXY MMHIDKAa U KOHKYPEHTOCIOCOOHOCTTA Ha MOPCKUTE JECTUHALIUU
(Fakfare, 2024). lroBaruute B TypHu3Ma ClIe/[Ba J1a Ce Pa3TiekaT KaTo KIIFOYOB HHCTPYMEHT 3a
MOCTUTaHe Ha YCTOHYMBO pa3BUTHE Ha TYPUCTUYECKUTE JECTHHAIMU. VIHOBaIllMOHHUTE
MPaKTUKKA HE Ce M3UepIBaT €JIWHCTBEHO C BHEAPSBAHE HA HOBU TEXHOJOTHH, a BKIIOYBAT U
OpPTraHU3allMOHHU, MAapPKETHHTOBH M YIPABICHCKHM NPOMEHH, HACOYEHH KbM MO-€(heKTHBHO
W3II0NI3BaHE HAa PECypcUTe M TOA0OpsBaHEe Ka4eCTBOTO HA TypUCTHUYECKHs NpoIayKT (MBaHOBa,
2021).

VYnpaBieHCKUTe MHOBALMM Ca YECTO MNOJLEHSBAHU CIPSIMO AWTHTAIHUTE BBIPEKU
TSIXHOTO 3HAYEHHUE U BIUSHHUE BbPXY TYPUCTHUECKUS MIPOAYKT. Te ca CBbp3aHU ¢ HHTEIUT€HTHO
IUTAaHUpaHe Ha KarauTeTa, yIpaBieHue Ha TypUCTUIECKHS] HATHCK, BbBEXK/IaHEe HAa HOBU MOJIEITN
Ha IapTHHOPCTBA U YYaCTHE Ha MECTHUTE OOIIHOCTH B Ch3JaBaHETO HAa TYPUCTUUYECKHUS IPOAYKT
(OECD, 2022)

B 00o00uienue, TEOpEeTUYHHAT aHa W3 II0Ka3Ba, Y€ WHOBAIMHTE B TYPUCTUYECKHUS
MPOJYKT HA MOpCKAaTa TypUCTUYECKa JICCTUHAIIMS CIIe/[Ba J]a Ce Pa3TIeKIAT KaTO KOMIUIEKCEH
mpolec, BKIIOYBAI MPOAYKTOBH, YIPABICHCKA U YCTOHYMBU PELICHUS HA HUBO IECTHHAIMS.
TsaxHata poiisi He ce M34YepnBa C BHBEXKJIAHETO HA HOBU YCIYTH, a OOXBalla ISUIOCTHOTO
MpeXWBsIBAHE HA TypHCTa W HAYWHA, IO KOWTO MOpCKaTa JECTHHAIMS YIpaBisBa |
WHTEPIPETHPA CBOS PECYPC B YCIOBHUTA Ha HApACTBAIla KOHKYPEHLIHSL.
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2. HWNHOBanMOHHU MPAKTUKH

Enna or xro4oBHMTE HACOKM Ha HMHOBAIMOHHUTE IPAKTHKA B MOPCKHTE TYPHCTUYECKH
JECCTHHAIMU € pa3BUTHUETO HAa TPOIYKTH OPHCHTUPAHW KbM TNPEKHUBSIBAHETO. TOBa BKIIOYBA
WHTETPUpPaHE HA JAJCHOCTUTE Ha JECTHHALMATA B TEMAaTHYHU MAapIIpPyTH, BOJHU M IOJBOIHH
aKTUBHOCTH, KyNTypHH U (DeCTUBAIHN CHOWTHUS W KYJITYpHO HacieactBo. Hampumep pazButneTo Ha
TEMaTH9YHH MOPCKH TIPEKWBABAHMSA, CBBP3aHH C MECTHaTa KyATypa, TPAAWLUUA W TPHPOTHU
0COOCHOCTH, TIO3BOJISIBA HA JICCTHHAIIUUTE Ja Ch3JaJaT YHUKATHA UICHTUYHOCT U J]a C€ OTIMYAT OT
KOHKYPEHTH CBhC CXOJIeH pecypceH noreHruai. [1omo0Hr mpoxyKTH MoTaT /1a BKIIOYBAT ChUeTaBaHe
Ha MOpPCKH AaKTUBHOCTH C TacTPOHOMHYECKH TMPEKHBSIBAHUS, KyITYpHH CHOUTHS WIH
WHTEPIIPETATUBHU TYPOBE, KOUTO JA00ABAT HOBO ChIBPKAHUE KbM TYPUCTUYCCKOTO MPEKUBSIBAHE U
yBEJIMYaBaT HEroBaTa aTPaKTUBHOCT. [lpyr mpuMep 3a HHOBAIMM B TYPHUCTUYCCKHS TPOAYKT €
Pa3BUTHETO Ha CIEITHATH3UPAHN MOPCKH aKTHBHOCTH, HACOYCHH KbM KOHKPETHH Ta3apHU CETMEHTH.
[IpakTukaTa mokaspa, ue MOPCKUTE AECTUHALIUU, KOUTO YCIICIIHO MPUBIAYAT TYPUCTH C UHTEPEC KBM
BOJIHU CIIOPTOBE, MTOJIBOJICH TYPU3bM WIIU YEIIHEC U pelaKcallys, yCIsIBaT Ja Pa3lIupAT Ma3apHOTO CU
MIPUCHCTBUE W J1a HaMaJST 3aBHUCHMOCTTAa CH OT MAacOBHS JIETEH TYPH3bM. 1e€3u CHeluaTu3upaHu
MIPOJYKTH YECTO Ce MpeAsiarar B IepHUOIi H3BHH MUKOBHS CE30H, KOETO JAOMPHHACS 32 TI0-PaBHOMEPHO
pasmpeleieHue Ha TYPUCTHYECKOTO TBPCEHE M IMMO-700pO  M3MOJ3BaHE HA TypUCTHYECKATa
nH(ppaCTPyKTypa.

[lomoOHM WHOBaIWM MOTPUHACIT 32 TO-CHJIHA E€MOIMOHAHA BPB3Ka MEXIy TYypHCTa U
JICCTHHAIMATA ¥ Ch3/1aBaT MIPEIIOCTABKH 3a yIbJKaBaHE Ha TYPUCTUYCCKHUSI CE30H, KOETO € OT 0COOCHO
3HauYCHUE 3a Kpaliopesxkaute parionn (Brandao et al., 2019).

[TapanenHo ¢ TOBa, AUTUTATHUTE TEXHOJIOTHH CE MIPEBPHIIAT BHB BYKCH HOCUTEIN HA MHOBAIIUU
B TYPUCTUYECKHs MPOIYKT HAa MOPCKHUTE IECTHHAIWU. Upe3 MOOWIHU TPHIOKEHHS, IUTHTAIHH
mwiatopmu U yciryru, 0a3upaHy Ha aHAJIM3 Ha JJAaHHHM, CE Ch3/1aBaT Bb3MOXKHOCTH 32 IIEPCOHAIN3UPAHE
Ha TYPHCTUYECKUTE NPEKUBSIBAHUS, KOSTO yJIECHSBA OPHEHTAIUATA B JSCTHHAIMATA W TMOJO00pSIBa
JIOCTBIIA 10 TypHCcTHYecKa HH(pOpMAaNUs U YCIIyTH. B mMpakTHKaTa TOBa MOXKE J]a BKIIIOYBA TUTHTAITHU
TUJIOBE, WHTEPAKTUBHU KapTH, TEPCOHAIM3UPAHU MPEHOPHKU 3a aKTHMBHOCTH W YCIYTH, KaKTO H
HMHTETpalMs MEXKY Pa3IUIHU eJIEMEHTH Ha TYPUCTHUECKOTO MpeJiaraHe.

Jpyru 3HaYMMH TIPaKTUKH Ca CBBP3aHU C YIPABICHUETO HA TYyPUCTHYECKUTE IMOTOLU U
KamaruTeTa Ha IUIQKHUTE 30HU. BBBEXKIaHEeTO HA CMapT CUCTEMH 32 MOHUTOPUHT, yIpPaBIICHUE HA
HAaTOBApBaHETO M IPEIOCTaBsIHE Ha WMH(OpPMAIUs B pPealHO BPeME IMO3BOJISABA ONTHMH3UpPAHE Ha
M3IIOJI3BAHETO HAa pPECypcuTe M TOJOOpSBaHE Ha KAueCTBOTO HAa TYPHCTUYECKOTO IPEKHUBSIBAHE.
[TomoOHM pemeHus moAmoMaraT B3eMaHeTO Ha YIIPABIEHCKH PEIISHHs B PEATHO BpeMe U IOTPUHACIT
3a moj00psiBaHe HAa Ka4eCTBOTO HA TYPUCTHUECKOTO MPEKUBSIBAHE, KATO CHIIIEBPEMEHHO OTpaHUYaBaT
HATHUCKa BbPXY OKOJIHATA Cpe/ia. B TO3M CMUCHI MHOBAITMUTE KMAT HE CaMo TTa3apHa, HO U YIpaBJIeHCKa
(hyHKIHMS, KaTo ToJroMarar 0asaHCHPaHeTO MEX, Ty MKOOMUYECKHTE ITOJI3H U OTIa3BaHETO Ha MOpCKaTa
cpena (Sigalat-Signes et al., 2020).

YCToiunBO OpUEHTHUPAHUTE WHOBAIMK 3aeMaT BCE MO-IIEHTPATHO MSICTO B Pa3BUTHUETO Ha
TYPUCTHYECKUS TPOAYKT HA MOPCKUTE JECTHHANWW. EKOJOTHYHM MPaKTHKH KaTo EHEepruitHa
e()eKTUBHOCT, HaMaJIIBaHE Ha OTMAJbIIMTE, OMAa3BaHE Ha MOPCKHTE €KOCHUCTEMH M BBHBEXIAaHE Ha
,»3CTIEHN" TPAHCIIOPTHU PEIICHUS C€ MHTETPUPAT B TYPUCTHUECKOTO MIPEIIaraHe U ce Bh3NMpUeMaT KaTo
4acT OT Ka4eCTBOTO M UMHKa Ha nectuHanusaTa. Cropen Fakfare (2024) momoOHM MHOBAIIUY BIHSISIT
MIOJIOKUTEITHO BHPXY HArjacUTe W TOBEACHHETO Ha TYPUCTUTE M JIOTPUHACAT 3a HM3TPaKIaHEe Ha
YCTOHYMBO KOHKYPEHTHO MPEIUMCTBO. B 0000IIeHHe, MHOBAIIMOHHUTE MPAKTUKUA B TYPUCTHUCCKHUS
MPOJYKT Ha MOPCKaTa TypUCTHYECKA JECTHHAIUS C€ XapaKTePU3UPaT ChC CBOSTA KOMILIEKCHOCT M
B3aMIMOCBBP3aHOCT. Te oOXBallar IWTHTATHHW, YCTOWYMBH €INEMEHTH WM TaKHBa HACOYCHH KbHbM
MPEKUBSIBAHETO, KOMTO 3aeIHO (OpPMHpPAT MMO-BHCOKO KAa4eCTBO HA TYPHCTUYECKOTO MPEIKUBSBAHE U
Ch3/IaBaT YCJOBHS 3a ABITOCPOYHO pPa3BUTHE HA JECTHHAIMATA. PasriexmaHd B paMKATE Ha
JIECTHHAIMATA, TE3U MTPAKTUKH MTPECTABIIIBAT OCHOBA 3a CTPATETHYECKO MO3UIIMOHUPAHE U alall TAIlHs
Ha MOPCKHUTE IECTUHAITUH.

Kato paznmmuen morien Ha MOPCKUTE TypPUCTUYECKH NECTUHAIMN € Ja C€ pasriekIaT KaTo
cnenu@uueH TUN TYPUCTHYECKH CUCTEMH, XapaKTEpPH3UpAIlX Ce C BHCOKA CTETIEH Ha CE30HHOCT,
€KOJIOTUYHA YSI3BUMOCT ¥ WHTCH3UBEH TYPUCTHYECKH HATHCK. VIHOBAallMOHHWUTE TPAKTUKUA B
YIIPaBICHUETO HAa MOPCKHUTE ACCTHHAIMKM Ca HACOYEHHW KHM ONTHMH3HUpaHE HAa HW3IMOJI3BAHETO Ha
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KpaiOpeXKHHUTE PECYPCH U MUHUMHU3UPAHE Ha HETATUBHUTE BH3ACUCTBUS BBPXY MOPCKUTE CKOCHCTEMHU
(I'eoprues, 2022).

B Tabmuma 1 ce cucremaru3upaT WHOBAallMOHHUTE NPAKTHKU TPWIOKHUMH B MOPCKa
TYPUCTUYECKA JCCTUHAIUS, Pa3TJie/laHu OT aBTOpa:

Tabnuya 1 Huoeayuonwnu npakmuku 6 mMYypUCMUYECKUs NPOOYKM HA MOPCKA
mypucmuyecka decmuHayus

HHOB[IL;MOHHLI npakmuka

Mobunno npunoscenue na
oecmunayuama

Hnmepaxmuenu
mypucmuyecku mapupymu (OR/AR)

Vnpasnenue Ha
Mypucmu4eckus Kanayumem upes
OaHnu

Paszeumue ua exo, ,,slow* u
“soft” mopcku npescusasanus

Qecmusanu u  cvoumus
U3BbH JIeMHUSL Ce30H

HUnmezpupane na mecmmuu
NPOOYKmMuU U ycayeu

Kak ce
npooyKm

Jueumanen Oocmwvn 0o ungpopmayus,
Mapuwpymu, coOumus u yciyau 8 peaiio epeme

npuiaea 6 mMypucmudecKus

Jlueumanno obozamssane Ha
KpatopescHomo, KYAMYpPHO u nPUPOOHO
Hacneocmeo

Monumopunz u peayaupane Ha

Hamoeapeanemo Ha nianxcoee u ampaxkyuu

I'mypkane, napacetinumne, 600HU CHOPMOGE
U NPUPOOHU MAPUIpymu Kamo aimepHamued Ha
Macosus mypu3om

Hnosayuonen UHCIMPYMEHM 3a
HaMansA8ane Ha Ce30HHOCTMA

Aemenmuunu nPeACUBABAHUS Upe3 MECHA
2acmpoHOMUA U KYAmypa

Hzmounuk: cv3oadena om agmopa

WHoBanlMOHHNUTE MPaKTUKU B TyPUCTHUECKHS MPOAYKT Ha MOpcKaTa TypUCTHYECKa JIECTHHALUS ce
XapakTepu3npaT ChC CBOATA KOMIUIEKCHOCT M B3aUMOCBBbp3aHOCT. Te o0XBamar MpexHBEITHIHO
OPHECHTHpPAHH, AWTMTAJIHU M YCTOMYMBH E€JIEMEHTH, KOUTO B CBBKYHNHOCT ()OPMHpAT IO-BUCOKO
KauecTBO Ha TYpPUCTHUYECKOTO IMPEXKHBSIBAHE M Ch3JaBaT YCIOBHs 3a ABITOCPOYHO DPa3BUTHE Ha
JnecTUHanusATa. Pasriexxaany B paMKUTe Ha AECTUHAIMATA, Te3U MPAaKTUKU MPEICTAaBIsABAT OCHOBA 32
CTPaTErMYeCcKo MO3UIMOHUPAHE U aJalTalys Ha MOPCKUTE TYPUCTHUYECKH JECTHHALUH B yCIOBUATA
Ha HapacTBalla KOHKYPEHLIUS U IPOMEHSIIHN Ce OTPEOUTEIICKM OYaKBaHUSI.

3. IIpuaoxeHue Ha GeHIMAPKUHT

B ycnoBusta Ha rimobanmm3aiiis MOPCKHATE TYPUCTHYECKH PAMOHM Ca W3MPABEHU IMPen
HEO00XOIMMOCTTA JIa ThPCIT HOBM IMOAXO0JHU 33 Pa3BUTHE U JU(EpPeHIMALNS Ha CBOS TYPUCTHUYCCKHU
MPOJYKT. BeHYMapKUHTBT Ce YTBBPKIaBa KaTO KIOYOB WHCTPYMEHT 3a OIlEHKAa U HACOYBaHE Ha
Pa3BUTHETO HA MOPCKUTE TYPHCTHUSCKH JeCTHHAIMU. B MexayHapogHaTa JuTepaTypa
OCHUMApKUHIBT c€ Je(PUHHpPA KATO CUCTEMATHYCH IPOIEC HAa CpPaBHEHHE HA MPEICTABSIHETO,
MPAKTUKUTE M PE3yJITaTUTE Ha JaJieHa JACCTUHAIMS C Te3W Ha JPYTH, MO-YCHEIIHW WIH CXOIHHU
JECTHHAIINY, C IIe7 uAeHTUUIMpane u agantupane Ha q1oopu npaktuku (Kozak, 2004). 3a pa3nuka
OT OOMKHOBEHOTO CTAaTHCTHUYECKO CpPaBHEHHME, OCHUMAPKUHI'BT MMa SICHO H3pa3eHa NpaKTUYeCcKa
HAaCOYEHOCT W IIeNM TIOCTUTaHETO Ha KOHKPETHHU TOJO0OpPEHHUS B YNPABICHUETO W TYPUCTUUYECCKUS
mpoaykt. [Ipy MOpCKUTE TypUCTHYECKH JECTUHAIMN OSHYMAPKUHI'BT UMa 0COOEHO 3HaueHHUe, Thil
KaTo TI03BOJISIBA CPABHUTEIICH aHATTN3 MEXIY PAOHN ChC CXOIHU PUPOIHU U KIMMATHYHU YCIIOBUSI.
Upe3 HETro JECTUHAIMUTE MOTAT Ja OIEHSAT CBOETO IMPEICTaBsSHE IO OTHOIICHHE Ha Ka4eCTBO Ha
IUIAKHUTE yCIYTH, pa3HooOpa3ue Ha TYypUCTHYECKUTE TMPESKUBABaHUSA, €(DEKTHMBHOCT Ha
MapKETHHTOBUTE CTPATeTHH W YCTOWYMBOCT Ha PAa3BUTHETO. B TO3M CMHCHI OCHUIMAPKUHTHT
rmoArioMara TIpolleca Ha B3EMaHE Ha CTPATeTWUYECKH PEIICHWS W HaMajsiBa pPHCKa, CBBP3aH C
BHEJPSBAHETO HAa HOBM WHOBAIlMOHHU NpakTuku. [IpakThueckata CTOWHOCT Ha OCHUMapKHUHTA B
MOPCKHUTE TYPUCTUUECKU IECTUHALIUHU CE MPOSIBSIBA HAM-ICHO, KOTATO TOM Ce Mpuiiara Ype3 KOHKPETHU
Y U3MEPUMU TOKa3aTenu. ENWH OT Hali-CHIECTBEHUTE CPEl TSIX € CE30HHOCTTa Ha TYPUCTHIECKOTO
TBPCEHE, KOATO OTpa3sBa CTEIEHTA Ha KOHIIEHTPAIMS HA TYPUCTHYCCKUTE ITOTOIHA BHB BPEMETO U €
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MPSKO CBBP3aHa ¢ €(eKTUBHOCTTA Ha TYPUCTHYECKHUS MPOAYKT U YIPaBICHCKUTE pelieHns. Bucokata
CE30HHOCT € XapaKTepHa OCOOCHOCT Ha MOPCKHUS TypuU3bM U BOOM 1O PEOULa MKOHOMUYECKH,
COLMATHN M EKOJOTWYHU MOCJCIUIM, KaTo HEPaBHOMEPHO H3MOJI3BaHEe Ha WHQPACTPyKTypara,
MIOBHILIEH HATUCK BBPXY PECYPCUTE B TMKOBUTE MEPUOIU M HUCKA 3a€TOCT U3BBH AKTUBHMS CE30H.

Emnupuyan u3cnenBaHus AEMOHCTPUPAT KAaK 4Ype3 KOJIMYECTBEHM IIOKA3aTeNId MOXE Ja ce
U3MEpU U CpaBHM CE30HHATa KOHLEHTPALMs HA TYPUCTHUECKOTO TBPCEHE MEXKAY pa3IMuHH
nectuHanuu (Cuccia u Rizzo, 2011). Makap aHamu3bpT UM J1a € (DOKyCHMpaH BBPXY KyITypHH
NECTUHALMY, W3IIOJI3BAHUAT METOJOJOIMYEH IIOAXOA € HANbJIHO IPWIOXKHUM M KbM MOPCKUTE
TYPUCTUYECKH PaliOHHU, KbJETO CE30HHOCTTA € OILE IM0-U3pa3eHa. Upe3 OEHUMApKUHT Ha CTOWHOCTHUTE
Ha CE30HHOCT MEXJY CXOIHU JECTUHAIIMK MOKE Aa c€ HACHTU(HUIHUPAT MOJEIH HA Pa3BUTHE, KOUTO
BOJAT 1O MO-PaBHOMEPHO paslpeieieHre Ha TYPUCTHUECKUTE MOTOLHM M MO-Z00pO HM3IMOJI3BaHE Ha
pecypceute. Ilo-3aap1004eHOTO NpHIarane Ha OEHUMapKHUHIA Ype3 NMOKa3aTelsl CE30HHOCT M03BOJISIBA
Ja ce HaIXBBPIM YHCTO OMHMCATEIHHUAT aHAIW3 M J1a C€ OLEHU e(EeKTHBHOCTTA Ha MHOBAIIMOHHUTE
MIPaKTUKU B TypUCTUYECKUs MpoAyKT. Hampumep mpu aHanu3 Ha CE30HHOCTTA JECTHHALMUTE YECTO
CpaBHSBAaT He aOCOMIOTHUS OpOil TypHCTH, a HauWHA, 10 KOWTO € CTPYKTYpPHPaH TYPUCTHUECKUST
MPOAYKT Mpe3 pazIMyHUTE MEpUOOU Ha TOAMHATAa. B TO3M KOHTEKCT ce yCTaHOBSBA, Y€ MOPCKH
JNECTUHALIMM C TIO-HHCKAa CE30HHA 3aBHCUMOCT OOWKHOBEHO MpeasiaraT siCHO JcQHUHUpaHH
W3BBHCE30HHM NMPOIYKTH, KOUTO Ca MHTETPUPAHU B LSAJIOCTHATA CTpATErvs HA JECTUHALMATA, a HE
(YHKIMOHUPAT KaTO U30JMPaHU MHULMATUBH. 110 TO3M HAaUMH JecTUHALMUTE C IO-HUCKA CTENeH Ha
Ce30HHA KOHICHTpalsi OOWKHOBEHO €€ XapaKTepHU3upaT C IO0-BHCOKO HHBO Ha MPOAYKTOBA
nuBepcu(pUKaIUS U TI0-aKTUBHO BHENIPSIBAHE HA MHOBAIIWH.

MexayHapoHUTE H3CIEIBaHUA CE€ AOIBIBAT OT OBIrapCcKU aBTOPH, KAaTO IOCTaBs aKLECHT
BBPXY crenudukata Ha MOPCKHUSI TYPU3bM B HAIIMOHAJICH KOHTEKCT. BUcokaTa CE30HHOCT € €IHO OT
OCHOBHUTE MIPEAM3BUKATENICTBA MTPe]] KOHKYPEHTOCIIOCOOHOCTTA Ha OBIrapCKUTE MOPCKH ACCTHHAIIH
U W3WCKBA IEJICHACOYEHW CTpaTerndecku pemeHns (Anexcanaposa, 2018). B To3m cmucha
OEHUMapKUHI'BT HA CE30HHOCTTA C APYT'H MOPCKH JECTHHALMK B PETHOHA IPEAOCTABS pealHa OCHOBA
3a OLIeHKAa Ha €()eKTUBHOCTTA HA IIPUJIATaHUTE MTOJIUTUKH U 32 (GOpMyJIHpaHe Ha HACOKH 3a I10JJ00peHue.
3a MO-paBHOMEPHOTO paslpe/ielieHne Ha TYPUCTHYECKUTE IOTOLUM KHMa M Ba)XXKHO EKOJIOTMYHO
H3MEpEeHHe, Thil KaTO HaMaJlsiBa HATHCKa BbPXY KpalOpeXHUTE U MOPCKUTE €KOCHUCTEMH U IOTIPUHACS
3a yCTOMYMBOTO pa3BUTHE Ha AectuHanusTa (I'eoprues, 2017).

BeHuMapKHHI'BT ce U3MOI3Ba IUPOKO U MPH OLICHKA Ha TUBEPCU(PHUKALIUATA HA TyPHUCTUICCKHUS
NpOAYKT. MOpCKUTE NEeCTUHALMHU CPaBHIBAT Jejla Ha pa3iuyHuTe (OpPMH Ha TYpU3bM B OOILOTO
TYPUCTHUYECKO MpeaiaraHe, KaTo HampuMep KyJITYpeH, CbOWTHIEH, CHOPTEH WM YEJIHEC TYPHU3bM.
[IpakTukaTa mMoOKa3Ba, 4e AECTHHAIMH C IO-IOOpH pe3yjiTaTH B TOBa OTHOIICHHE YCISABAT Ja
pasnpenensT TYPUCTHYECKOTO TBPCEHE I0-PaBHOMEPHO BBB BPEMETO M Ja IpHUBJIEKAaT IIo-
pa3HoOOpa3HM Ma3apHU CerMeHTH. To3u Thn OEHUYMAapKUHI HOANOMAara B3€MAaHETO Ha peIIeHHs 3a
pa3BUTHE HA HOBH NMPOIYKTH U 332 HACOUYBAHE HA MHBECTHUIIMH KbM 00JIaCTH C Hal-TONSIM MOTEHIHAL.

Oco0eHo moKa3zareneH € W OCHUYMApKHHI'BT Ha MapKETHHTOBUTE MPAKTUKH HA MOPCKHUTE
TYPUCTUYECKH IECTUHALMHU. B mpakTukara ce cpaBHABAaT HE camMO Mama0bT HA MapKETHHIOBUTE
KaMIIaHWM, HO ¥ TAXHATa HACOYEHOCT, TIIOCJIAaHUS W M3MOJI3BaHW KOMYHHKAI[MOHHH KaHaJH.
JlecTHHAlIMM, KOWTO YCIENIHO HaMalsBaT CE30HHOCTTAa, 4YECTO mpuiarar audepeHrpaHu
MapKETUHIOBH CTPAaTeTMH 3a pa3IMYHATE [EPHOAM OT TOAMHATA, KaTO AaKUEHTUPAT BBPXY
MPEXUBSIBAHUS, TIOAXOSIIN 32 U3BBHCE30HHUS Nepuo. Upe3 cpaBHUTEIICH aHAJIU3 Ha TE€3H IMOAXOIH
OCHYMAapKUHI'BT TO/NIOMAra aIaliTHPaHETO Ha Mo-e()eKTHBHU MaPKETHHTOBH MO/IEITH.

IIpu npunoxeHne Ha CpaBHUTEICH OJX0/ C€ JaBa Bb3MOXHOCT /1a CE€ U3BbPIIN OCHUMAPKUHT
Ha MHOBAllMOHHUTE NMPAKTHUKU U PE3yJITaTuTe B IBeTe NecTuHanmu Bapua u HeceOwp, kaTo ocHOBa 3a
MO-HATaTHIICH aHAIN3 Ha e()eKTUBHOCTTA HA YNPABICHUETO, MAPKETHHTA M JIUTHTATHUTE PEIICHHS B
MOpPCKUS TypucTHiecku poaykT (Mapunos, 2022). Pasrnexnar ce nBere oouan Bapua u HeceObp
KaTo MPEeANOYUTaHN 32 MOPCKUs TYpHU3bM B bbiarapus u ce mokassa, ye aecTHHaLuATa HeceOvp nma
MO-TOJISIM OpOH JIETTIOBM KalaluTeTH U MOBeUe peali3upaHy HOIYBKH B CpaBHEHHE C Bapha, Kato
npe3 MocIeTHUTE TOANHN TeHACHINATA € KbM 10-0bp3 pacTex Ha HeceOwp, nokato Bapua orbensspa
[O-TOJIsIMa CE30HHOCT M NMO-KPaThbK CPEAEH MPECTON HA TYPUCTUTE.

Bpb3kaTa Mexay MHOBaLIMOHHUTE NPAKTHUKH U OCHUMAPKUHTBT UMAT KIFOUOBO 3HAYCHHUE 32
Pa3BUTHETO HA MOPCKUTE TYPUCTHYECKH JeCTHHAIMH. HOBalmuTe AOMpHHACAT 3a oOOraTsBaHe U
mudepeHuanys Ha TYPUCTUIECKHS TPOIYKT, JOKaTO OEHIMapKUHI'BT OCUTYpPSBa METOJOJIOTHYHA
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paMKa 3a OlIeHKa, CpPaBHEHHE U aJalTUPAHE HA YCIEIIHU NPAaKTUKU. AHATU3HT Ha MHOBALIMOHHUTE
MPAKTHUKK W pOJIsATAa HA OCHUYMApKHHTa B PAa3BUTHETO HAa MOPCKUTE TYPHUCTHUYECKH IECTHHAIIUU
MOKa3Ba, Y€ yCTOHYMBAaTa KOHKYPEHTOCIIOCOOHOCT B CHBPEMEHHMS TYpPHU3bM HE MOXE Jia Oble
MIOCTUTHATA €AMHCTBEHO YPEe3 U3MOI3BAHETO HA MPUPOTHU PECYPCH WU UPE3 TPATUITMOHHA MOIECITH
Ha TYPUCTHYECKO TpejjiaraHe. beHUYMapKUHT'BT IOMBIBA M YCHIIBA POJISITA Ha WHOBAIMUTE, KaTO
MPEeIOCTaBsl METONOJIOTHYHA paMKa 3a OlEHKAa W CPaBHEHHWE Ha TYPUCTUYECKHUS MPOAYKT H
VIPABJICHCKUTE MPAKTUKU C Te3W Ha JAPYrd JecTuHanuu. HeroBoTo 3HaueHue ce u3passiBa B
CIOCOOHOCTTa Jja TMOAIOMAara Imporeca Ha y4eHe W aJanTaius, KaTO HAacoyBa BHUMAHHETO KBbM
JOKa3aHU J0OpW MPaKTHKH M YCIENIHH MOJENH Ha pPa3BUTHE. 3a MOPCKHUTE TYPUCTHYECKH
JIECTHHAIIUY OCHUMAPKUHI'BT € 0COOCHO IICHEH HHCTPYMEHT, Thi KaTO MO3BOJISIBA CPABHCHUE MEXKITY
palioHM CbC CXOJHHM TPHUPOJHH M KIUMATHYHU YCIIOBUS M MOJIOMAara HICHTH(QUIMPAHETO Ha
(hakTopu, KouTO POpMHpAT peasTHu KOHKYPEHTHH HPEANMCTBA.

3akiaoueHne

CryeTaBaHETO Ha WHOBAIMOHHM NPAKTUKH U OCHUMAPKUHT Ch3/laBa MPEANOCTaBKU 3a IO0-
WH(GOPMHUPAHO CTPATETHYECKO YIPaBIieHHE HAa MOPCKUTE TYPUCTHYECKH AecTHHammd. Upes3 To3u
ITOAXO0M C€ HaMajsiBa PUCKBT IMPU BHEAPSIBAHETO HA HOBH PEIICHUS, TIO00psBa ce Ka4eCTBOTO Ha
TYPUCTUYECKHSI TIPOJYKT M C€ MOCTUTa IMO-100bp OalaHC MEXYy MKOHOMHYECKUTE U COLIMATHUTE
menn Ha Typu3Mma. ToBa € 0coOeHO BaXKHO B KOHTEKCTa Ha YCTOWYHMBOTO pas3BHUTHE, KBIETO
IBIITOCPOYHATA )KU3HECTIOCOOHOCT HA JECTHHAIUATA 3aBUCH OT pa3yMHOTO H3MOJI3BaHE U OTIa3BaHE
Ha MOPCKHTE M KpalOpeKHUTE pecypcd. TAXHOTO IIEJICHACOYCHO W HMHTEIPUPAHO IpHJIaraHe
JIOTIPUHACS 3a IMOBHINABaHE HA KOHKYPEHTOCIIOCOOHOCTTA, YCTOWYMBOCTTa M QJalTUBHOCTTA Ha
JNECTHHAIMUTE B YCIOBHATA Ha JMHAMUYHO TIPOMEHSIIA CE TYpHCTHYeCKa cpena. ToBa ru mpeBpbila
B HEM3MEHHA YacT OT ChBPEMEHHOTO YIPaBJICHHE Ha MOPCKHS TYPU3bM U B KIHOYOB (hakTop 3a
MIOCTUTAHE HA JBJITOCPOUCH yCIIEX.
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Pesome

IlenTa Ha HacTOSIIATA CTATHS € /1A IPEACTaBH CHBPEMEHHUS €Tall OT Pa3BUTHETO HA YOBEIIKUS KallUTalI KaTo
YacT OT €BOJIIOIMATA HAa TEOPHATA 32 YOBEIUKHUS KanuTall. Pasrienany ca u JBarta aclekTa, H3rpaxkJaly eTana Ha
CBBPEMEHHO Pa3BUTHE Ha TeopusTa. [IpBUAT ce XxapaKkTepu3upa ¢ BIMSHUETO HA TEXHOJOTUYHUTE IPOMEHU U
JUTHTAIU3AlMATa B KOHTEKCTa Ha pa3lMpsiBaHe OOXBaTa Ha KJIACHYECKOTO pa30OHMpaHe 3a CBIIHOCTTA Ha
YOBEIIKH KanuTal. BxiloyBaHeTo Ha T.H. ,,MEKH KOMIIETCHIMU KaTO aAalTUBHOCT, MOTHBALIUA, KPEaTUBHOCT,
JIUIEPCTBO, EMOILMOHAIIHA UHTEIUTEHTHOCT, COLMAIHN ¥ KOMYHHKAllUOHHU YMEHHS OINMCBA BTOPHUS acleKkT Ha
CBBPEMEHHOTO pa3BUTHE HA TEOPHATA 3a HOBCIIKUA KaluTajl. B 3akmioueHue € HalpaBeH W3BOJA, Y€ HATUYHUETO
Ha KoMOHMHaIus OoT oOpa3oBaHue, KBUIM(pHUKALUs, 100Bbp 3/paBeH CTAaTyC, ,,MEKH KOMIIETEHIIMU U JTUTHUTAIHU
YMEHUsT € KIIo4oB (akTop 3a HapacTBaHE OJIArOCBCTOSIHUETO HAa HMHAWBUAWTE, MOJABbpPXKAaHE Ha
KOHKYPEHTOCIIOCOOHOCTTa Ha OM3HECA 1 yCTOWYNBOCT HA HKOHOMUYECKHSI PACTEXK.

Kno4uoBu 1yMu: 4OBEIIKHM KAaIIUTAJI,CEBPEMEHEH €Tall, HKOHOMHKA, HCKOTHUTHBHHU YMEHHUS, TUTUTATHA
YMEHHA

Introduction

According to the classical theory, human capital is a key determinant of the growth of personal
wealth, maintaining corporate competitiveness and, in general, the growth of innovation and well-being
in society. The modern economy, characterized by accelerated rates of global competition, caused by
technological progress and digitalization in all spheres of socio-economic life, dynamizes the
development and expansion of the scope of the theory of human capital.

The evolution of the theory can be conditionally divided into three main stages - “formation of the
concept of the role of man in the economy”, “theory of human capital” and “modern development of
the theory of human capital”. The first stage is characterized by the formation of the conceptual
foundations of the role and place of man in the economy. On this basis, the classical theory of human
capital was later developed by Theodore Schultz, Gary Becker, and Jacob Mincer, which was further
refined and criticized by a number of economists in the 20th century. Over the past two decades, a
qualitatively new direction has been observed in the development of the theoretical framework of the
classical theory, which is characterized by the expansion of the substantive scope of the concept, taking
into account the challenges posed by digitalization and the need to include the non-cognitive
competencies of individuals.

The first aspect is mainly determined by the rapid pace of digitalization and technological
innovations, giving rise to automation of routine processes and the introduction of artificial intelligence
into business. All this causes the need to attract workers who possess, on the one hand, digital skills and
competencies, and on the other hand, the ability to adapt to constantly changing technological,
production and information processes.

The inclusion of digital competencies in the value of human capital guarantees, on the one hand, the
competitiveness of workers in the conditions of an increasingly dynamic labour market and, on the
other hand, maintaining the innovative capabilities of companies. In this way, both business
organizations and workers would be more adaptable to changes in the economic environment, which
would provide them with an additional competitive advantage.
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The classical human capital theory assumes that it’s a set of cognitive skills and competencies —
education, qualifications, work experience and health status. It turns out, however, that in the modern
socio-economic reality, technical or also known as "hard skills and competencies” remain in the
background. Increasingly valued and sought after by employers are workers who possess qualities and
competencies such as creativity, leadership, emotional intelligence, social and communication skills,
adaptability, etc. p., known as "soft" or non-cognitive competencies. The presence of "soft
competencies” is defined as key to the competitiveness of workers and their full integration into the
modern labour market. The inclusion of non-cognitive skills and competencies characterizes the second
aspect of expanding the scope of the classical theory of human capital.

The purpose of this article is to present the essence of the contemporary development of human
capital theory as a stage in the evolution of human capital theory.

Modern developments of the theory of human capital

At the stage of modern development of the theory of human capital, two clearly expressed trends
are observed.

The first is related to the digitalization and automation of the economy, which creates a need for the
possession of hybrid skills - hard, soft and digital. Specific metrics are being developed to assess the
impact of human capital on economic growth and inequalities between countries, and the concept of
"lifelong learning" is being formed.

The second trend is related to the understanding that the magnitude of human capital is a combination
of cognitive (education, technical literacy, etc.) and non-cognitive (responsibility, hard work, etc.)
knowledge and skills. Human capital is now presented as a portfolio of intangible assets and thus forms
the so-called "knowledge-based capital”.

Impact of digitalization on human capital

The development and penetration of information and computer technologies in all spheres of life
also has an impact on the ways of collecting information and the methods of management decisions
making. The digitalization of business generates a huge amount of data every day, which would be
useful for extracting quality and accurate information to support management. On this basis, the
approach to business management based on data analysis, known as “data-driven decision-making”,
arises.

The relationship between “data-driven decision-making” (DDDM) and human capital is complex
and reciprocal. On the one hand, in order to implement the data-driven decision-making model in a
company, its employees are required to have a high level of digital literacy and analytical skills, i.e. to
be carriers of high-level human capital. At the same time, the quality of human capital directly affects
the success of the implementation and the quality of the decisions generated through DDDM. Evidence
shows that the use of the data-driven decision-making approach leads to increased workforce
productivity, increased return on assets, and an overall increase in the market value of these
organizations (Choi et al., 2025). Therefore, the requirements for the levels of cognitive and non-
cognitive knowledge and skills that workers must possess are increasing. Moreover, creating an
organizational environment in which organizational knowledge is freely distributed is key to supporting
the process of data-driven decision-making. Therefore, digital competence and analytical abilities of
workers are an important part of the elements of human capital (Brynjolfsson, 2016) and investments
in them are a prerequisite for achieving organizational goals and maintaining competitiveness. Modern
research confirms these findings and even considers DDDM as a kind of mechanism for generating
returns on investments in digital skills (Gul et al., 2023).

Digitalization processes place additional demands on the knowledge and skills of workers.
Fundamental competencies such as general literacy, qualification level, communication skills, etc.
should be available by presumption and serve as the basis for the development of an individual's digital
skills. The knowledge and skills themselves necessary for an individual to work in the conditions of the
so-called digital economy can be divided into general, specialized and complementary (OECD, 2022).
Searching for information online and using software products form general digital skills. Working with
specific software products, managing computer networks and developing software determine the
presence of specialized digital skills, and the ability to process complex information generated by
information systems, online communication with customers and contractors and the use of cloud
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services in business describe the possession of complementary digital skills. In order to acquire and
update these skills, periodic investments in various types of training for workers are necessary —
personal training courses, collaborative learning programs in organizations and/or online group learning
modules. In this way, on the one hand, lifelong learning is encouraged, and on the other hand, the
acquisition of skills and abilities specific to the digital economy is stimulated. This leads to an increase
in the quantity and quality of human capital and an increase in the competitiveness of both workers and
the economy as a whole.

The presence of digital competencies in workers also has a positive impact on their income and
standard of living. However, it turns out that workers who manage to combine the use of digital and
soft competencies are considered by employers to be much more valuable than others and, other things
being equal, they are paid higher (Grundke et al., 2018). These analyses are yet another proof of the
need for public investment in all forms of human capital.

Technological progress combined with digitalization practically completely changes the nature of
work and the requirements for individuals. A 2019 World Bank report (2019) examined the challenges
facing the labour market caused by the development of technologies. On the one hand, this leads to the
creation of new and high-paying jobs, but on the other hand, to the replacement of human labour with
technological and/or digital innovations. This trend is most pronounced in professions characterized by
routine tasks and the requirement to possess mostly hard competencies. At the same time, the rapid
development of technologies also leads to rapid depreciation of knowledge and skills, which must be
countered with educational investments of adequate volume and structure (World Bank, 2019).

The report introduces the so-called “Human Capital Index” (HCI), which should serve governments
in three ways. To provide a “global benchmark”, information on the need for policy actions to support
public investment in human capital, and to serve as an indicator of the need to develop and/or update
government strategies to accelerate investment in human capital.

In this way, the aim is to stimulate investment in education and health, which would allow the
adaptation and allocation of human capital from sectors with a low to sectors with a high level of
digitalization. Later reports report an increasingly clear trend in the demand by businesses for workers
with high levels of digital and non-cognitive skills and the provision of specific career paths for
retraining workers to respond to the digital transformation of the economy (OECD, 2022). Businesses
and governments must invest in training, qualification and maintaining the health status of workers, as
this is a fundamental mechanism for maintaining the value of human capital in the face of technological
change. At the same time, individuals must have an internal need and belief that spending personal time,
energy and resources on training and qualifications will improve their productivity, their
competitiveness, and hence their income and social status.

The trend of accelerating digitalization in society, combined with a number of other factors such as
globalization, population aging and climate change, poses a number of challenges to human capital,
expressed in rapid depreciation, the desire to generate new knowledge, working with large databases,
etc. This requires a paradigm shift in the ways, forms and time for training and forming human capital.
From a one-time effort exerted by an individual in youth, it is turning into a dynamic process that needs
to be applied and improved throughout life. This is precisely what underlies the concept of “lifelong
learning”.

Key conditions for achieving high levels of return on investment in training and qualification are the
worker’s ability to learn to learn (OECD, 2021), his motivation to improve his work capacity and access
to training courses. The presence of these conditions, combined with the provision of quality education
and support from employers for career development, qualification and retraining of employees, leads
to the formation and accumulation of quality human capital, which nowadays is one of the components
that distinguishes developed economies from others.

The inclusion of soft skills in the composition of human capital

After the first decade of the 20th century, there has been an increasing trend towards the inclusion
of non-cognitive or so-called “soft skills” in the category of human capital, which include a wide range
of socio-emotional, personal, interpersonal and behavioral characteristics of the individual. These
abilities are formed and accumulated throughout people’s lives and have a significant effect on their
education, productivity and social integration. According to Heckman (2012a), the presence of “soft
skills” such as motivation, self-control, responsibility and perseverance are extremely important for
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both the professional and life realization of individuals. Moreover, very often the positive effect that
these skills have is comparable and even higher than the effect of “hard skills”. The term “hard skills”
refers to the technical competencies, educational degree(s) etc. possessed by workers.

In his research, Heckman uses the term “conscientiousness” to describe non-cognitive skills, which
he describes as “a tendency to be organized, responsible, and hardworking” in the workplace (Heckman,
2012b, p. 5), noting that the lack of such qualities in workers is among the most common reasons for
rejecting candidates when selecting personnel for vacant positions.

From earlier research by the author (Heckman, 2007), it is known that, in general, investments in
skills in childhood produce favorable additional effects in the future. “Conscientiousness” is part of the
so-called “big five” personality factors for classifying socio-emotional factors. The other four are:
“openness to experience”, “extraversion”, “emotional regulation”, and “behavioral attitudes” (Cinque
et al.,, 2021). As a result, investments in the formation of “soft skills” should be directed at early
childhood in order to generate maximum returns later. In such cases, the annual rate of return would be
comparable to that of investments in the stock market in real tradable assets (Kautz et al., 2014). This
requires the inclusion of a wide range of individual non-cognitive abilities in the value of human capital,
which very often become the cause of the transfer of certain social inequalities between generations.

Overcoming such differences due to inherited lack of soft competencies can be overcome through
early interventions in the upbringing and education of people. Such investments would generate positive
effects in time, since the acquisition of non-cognitive skills at an early age leads to an increase in the
return on investment in later forms of formal and informal education (Lundberg, 2018). Therefore,
investments in human capital must be periodic and aimed at the formation of both "hard" and "soft"
competencies. The formation and development, especially of non-cognitive skills, is a key component
both for maintaining and stimulating economic growth and for the existence of social mobility between
individual regions (OECD, 2021).

In the context of the modern development of human capital theory, there is an understanding that
human capital should be part of a portfolio of intangible assets that bring future benefits to companies.

Building on the earlier work of Corrado, Hulten and Sichel (2006) on the nature and importance of
so-called “intangible capital”, the Organization for Economic Co-operation and Development (OECD)
describes these intangible assets as “Knowledge-Based Capital” (KBC), investments in which are “a
key factor for growth in developed economies” (OECD, 2013, p. 22).

Knowledge-based capital is divided into three categories:

e computerized information, which includes company data sets and software products
(Crouzet et al., 2022);

e the results of innovation and development activities such as patents obtained, designs
developed, protected trademarks, ownership of copyrights, etc. (Alsamawi et al., 2020);

e economic competencies — branding (the intangible value generated by the name and
reputation of the owned trademark) (Winit et al., 2023), company-specific human capital,
connections and relationships between employees and partner institutions to support the
business (also called social capital) and organizational know-how (Corrado et al., 2022).

It is evident that human capital and more precisely investments in the acquisition of skills (hard and
soft) are the basis of KBC and activate the remaining intangible assets (for example, the operation of
software products, innovation activity and the formation of know-how). Therefore, investments in
attracting quality workers, specific company training, employee health status, and maintaining a good
microclimate represent direct investments in knowledge-based capital.

In general, the importance of investment in intangible assets, including human capital, is also subject
to analysis at the European Union level. A report by the European Commission (2017) lists several key
recommendations.

First, it is necessary to develop and implement flexible regulations on the markets for goods, labor
and capital, combined with a modernization of the legal framework concerning intellectual property.

Second, targeted activities are needed to facilitate access to financing for start-ups and innovative
business ideas.

Third, strengthening investment in human capital, expressed in improving the quality of the
educational product within the Union.
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Fourth, it is necessary to provide institutional and financial support to promote research and
development activities in the community.

In conclusion, investment in human capital as part of intangible assets is a key factor in maintaining
competitiveness and accelerating economic growth.

Conclusion

This article describes the third stage of the development of human capital theory. The two aspects
of expanding the scope of the classical theory are presented — the inclusion of “soft competencies” and
the impact of technological change and digitalization. The essence of non-cognitive skills and
competencies and the reasons leading to the need to integrate them into the structure of human capital
are described. The concept of “knowledge-based capital” is also presented, which in the modern
economic reality is key to maintaining the competitiveness of organizations. Next, the impact that
technological change and the digital revolution have on workers and companies is explained. Some of
the competencies and skills that workers must possess in order to meet the challenges posed by
digitalization are indicated. The essence of the “human capital index” as a tool for supporting
investments in human capital and the concept of lifelong learning as a way to maintain and accumulate
specific digital competencies in individuals are also examined.

In conclusion, the understanding is drawn that the combination of education, qualification, health
status, soft competencies and digital skills leads to the accumulation of quality human capital, which
ensures an increase in individual well-being, the maintenance of company competitiveness and the
development of the national economy.
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Peszrome

B nacmoswama cmamus ca onucanu npudunume, KOUmMo onpeoensm YOBewlKus Kanumai Kamo Kio4og
gaxmop 3a uxonomuueckus pacmedic. Pasenedanu ca eudoseme yuene ¢ Kommexcma Ha HamMpyneéaHemo Ha
yogewku Kanuman 6 opeanusayuume. Ilociedosamenno ca npeocmagenu uoeume 3a 408eWKUsl KANUMAL KAmo
ebmpeuien (Gakmop u aImepHamuéd Ha MeXHONOSUYHUME UHOBAYUY, KOUMO CMUMYIUPA pacmedcd Ha
Hayuonannume ukoHomuxu. CneyuaiHo HUMAHue e OmoeleHO HA Yacmma Om Mmo3u Cheyuuuen Kanumai,
KOSIMO € AH2ANCUPAHA C HAYYHOUZCLed08aMENCKa U pa3goina delinocm. Onucana e u CbuHOCMma Ha 30pPaghus
Kanuman u HeobX0O0UMOCHMA OM UHMEZPUPAHENO MY 8 DAMKUME HA GelUYUHAMA HA YO0GEeUIKUsL KANUMAIL.
Ananuzupanu ca ycmanosenume HPUYUHHO-CIEOCMEEHU 8Pb3KU MeNCOY HUBOMO Ha obpazoeanue u 6voeujume
00X00U Ha uUHOUBUOUME, KAKMO U NpobaemMume npu OCMOUHOCMABAHEMO HA Mpyod HA MAKPOUKOHOMUYUECKO
HUBO.

Kniouosu oymu’. wosewiku xanuman, UKOHOMUYECKU pacmedic, 30paser Kanumai, 0opazosanue, 00xoou

Introduction

The theory of human capital considers education, qualifications and work experience as factors
contributing to the increase in the labour productivity of workers, which leads to improved efficiency
and market positions of companies and generally contributes to the increase in the welfare of society.
The formation of the classical human capital theory gave impetus to a number of economists to later
develop and expand its scope. One of the main aspects of the development of the classical theory is
related to the definition of human capital as a factor for stimulating economic growth. In a number of
studies, human capital is presented as an alternative and endogenous factor of the growth of national
economies. The causal relationships that exist between education and income, the possibilities for
integrating ways to measure the value of capital at the macro level and the integration between health
status and human capital have also been described and analysed.

The purpose of this article is to describe the essence of the reasons that define human capital as a
factor of economic growth.

Types of learning in the context of human capital accumulation in organizations

Before examining the main premises for defining human capital as a key determinant of economic
growth, it is necessary to describe the types of learning through which this specific capital is formed
and accumulated. There are three ways of learning through which people acquire new and/or enrich and
update existing knowledge and skills — formal, non-formal and informal.

Formal learning is determined by the availability of educational infrastructure and legally
established and prescribed state standards and requirements (Johnson and Majewska, 2022). It is carried
out in educational institutions (schools or universities) and/or vocational training centres, conducted by
qualified teachers and according to a previously developed and approved curriculum containing the
following details: name, educational qualification or educational and scientific degree it refers to,
duration of training, annotation, goal, knowledge and skills to be acquired, form and method of
assessment, academic disciplines with the required number of hours to be completed. Successful
completion of such a training course leads to the acquisition of a diploma, certificate and/or attestation
reflecting the possession of an officially recognized educational qualification, educational and scientific
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and/or other additional qualification (postgraduate qualification, level of proficiency in a foreign
language, professional qualification degree, etc.).

A characteristic of non-formal learning is that it’s not conducted in a traditional educational
environment and there are no state-regulated requirements regarding the terms and manner of its
conduct. Courses are usually organized outside educational institutions and by trainers who are
specialists in a given field, but are not school or university teachers, i.e. they are not qualified teachers.
Similar to formal learning, non-formal learning can also be organized in the form of a course and/or
module with a certain duration, to be described the method of assessing the acquired knowledge and
skills, to end with the provision of a certificate, attestation and/or diploma, but after its successful
completion, no officially recognized qualification is acquired by the state. These documents certify that
the person has completed a relevant course and has mastered a set of competencies, but they are not
recognized or equated to formal degrees of education in the country (Atanasova, 2015).

Informal learning lacks structuring and planning of the learning process, on the contrary — it occurs
naturally in the daily lives of individuals. Very often it appears as a consequence of the personal
interests, hobbies, social engagement of the individual, etc. (Zhelyazkova, 2016). Since there is no
curriculum, duration and all other requisites characteristic of formal and informal learning, informal
education can be carried out within the framework of the individual’s daily routine activities during
their free time. A characteristic of this type of learning is that only the learner knows about the quantity
and quality of the acquired competencies. They do not receive external assessment and validation
(Souto-Otero, 2021).

Human capital — an endogenous factor of economic growth

The relationship between human capital and economic growth through the levels of development of
research and development activities is the subject of research by economist Paul Romer. In his theory
of endogenous economic growth, he presents the role of human capital as key, especially in generating
new ideas that fuel the innovative activity of economic agents and lead to economic growth (Romer,
1990).

Similar to the distinction between public and private goods according to the presence of rivalry in
their consumption, Romer classifies ideas as non-rivalrous, and all other factors, which he calls
“objects” (Jones, 2021), as competitive. A rival good (resource and/or idea) is a good (resource and/or
idea) whose use by one person does not allow and/or limits its consumption by another. A non-rival
good (resource and/or idea) can be used simultaneously by different individuals without placing them
in competitive relationships.

Physical capital, land, labour, as well as human capital fall into the category of “rival objects”. This
is explained by the fact that the use of human capital by one organization does not allow the same
knowledge and skills that are possessed by the individual to be used by another organization at the same
time. For example, a neurosurgeon cannot operate on two different patients at two competing hospitals
at the same time. This characteristic of human capital makes it part of the scarce resources, like physical
capital, fuel, etc. On the other hand, however, human capital is characterized not only by the ability to
produce goods and services, but also by the ability to research and seek new solutions to existing
problems, i.e. to generate new ideas and innovations. In other words, human capital in an economy is
divided into two main activities — the production of goods and services that are competitive and the
production of ideas.

The accumulated knowledge and ideas, which are non-rivalrous and can be used by everyone even
outside the organization in which they were created, generate increasing returns over time, which push
the economy forward in its development and contribute to the growth of income per capita (Romer,
1986). Therefore, human capital is a key factor in stimulating economic growth without the need for an
external (exogenous) stimulus such as the “import” of technology (Romer, 1990). The greater the
proportion of human capital in an economy that is directed towards scientific research and innovation,
i.e. the creation of new ideas and the accumulation of knowledge, the higher the economic growth in
the long run.

It is necessary to note that the so-called “production of ideas” depends on the one hand on the efforts
made by individuals with higher education, who are carriers of higher-order human capital, and on the
other hand on the availability of economic incentives for the development of these new ideas. Here
arises the need to develop and implement a targeted state policy to stimulate innovation and
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development, expressed in tax incentives, effective legislation in the field of copyright and patent
protection, as well as investments in education (Bloom et al., 2020).

Romer places human capital as the main factor driving economic growth, but emphasizes that part
of it that is engaged in research and development, and which generates non-competitive ideas that
spread diffusely throughout the economy and stimulate its growth.

The concept of health capital

A significant contribution to the development and expansion of the theory of human capital was
made by economist Michael Grossman, who considers health as a form of capital stock that generates
benefits for its owner over time. The "stock" of health that each individual possesses to one degree or
another depreciates with age, but through appropriate investments (for example, maintaining good
physical activity, regular medical prophylaxis, healthy nutrition, use of medical services, good
education, etc.) can be restored and even increased. From this point of view, health capital has two
forms of manifestation — consumer and investment.

The first is explained by the fact that good health status creates a feeling of satisfaction and well-
being in the individual, which, other things being equal, increases his motivation and work capacity for
a long period of time. The second form of manifestation of health capital is based on the assumption
that a healthy individual has higher productivity, since, other things being equal, he is absent from work
less, his working life is longer, which means that his income will be higher compared to a worker with
poor health. In the model presented by Grossman, people compare the costs of health care (time, cost
of medical services and effort) with the expected future benefits (higher productivity, fewer absences
from work, longer life) to determine the optimal level of health investments that they will make
(Grossman, 1972).

The rate of change in the value of health capital, expressed as the difference between the present and
future value of an individual's health status, is equal to the amount of gross investment minus the
depreciation of health status during the measurement period (Grossman, 1972). In the amount of gross
investment in health, Grossman includes all the expenses that individuals make for medical services,
preventive examinations, healthy nutrition, physical activity and education. The depreciation rate in the
model as exogenous and independent of the decisions of individuals is defined, but rather from external
factors such as individual biological characteristics, demographic and social features in society, but
most of all from the age of individuals. The value of the depreciation rate increases with age, which is
why older individuals need to invest more in their health to maintain the value of their health capital
(Grossman, 1999).

For the first time, Grossman makes a connection between the level of education and the tendency to
invest in health. The more educated an individual is, the higher his tendency to maintain and improve
his health status. Education helps in the awareness of health risks, taking preventive measures,
maintaining physical activity and a healthy lifestyle. From this point of view, education is a key factor
in the accumulation of a “stock™ of health (Grossman, 1999). Thus, education has a direct and indirect
impact on the accumulation of human capital. Higher education leads to an increase in the productivity
of workers, which leads to an increase in their contribution and, other things being equal, to higher
incomes.

The indirect impact of education is expressed in an increase in health culture and the accumulation
of health capital in individuals, which in turn leads to fewer absences from work, increased productivity
and again to an increase in incomes. It can be said that the correlation between the level of education
and health status has a social and economic dimension.

Grossman's model assumes the existence of a number of dependencies that were later confirmed
empirically (Cutler, 2006; Grossman, 1999). First, income growth leads to increased investment in
health, which in turn is a prerequisite for further wage increases. Second, with advancing age, the
depreciation of health status increases even at constant levels of investment in health. Third, a higher
level of education improves the efficiency of health investments, which leads to a decrease in mortality,
an increase in life expectancy, and hence income.
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Human capital as an alternative factor of growth

Robert Lucas sees human capital as “an alternative or at least complementary engine of growth to
the ‘technological change’ that performs this function in the Solow model (Solow, 1956), while
retaining the other features of that model (in particular its closed nature)” (Lucas, 1988, p. 17).

The main idea is the understanding that the accumulation of human capital, expressed mainly
through the knowledge, skills and abilities of individuals, is an internal engine of economic growth, and
not simply a by-product, a consequence of technological change. In this way, inequalities in income
and differences in the economic development of individual countries could be explained (Lucas, 1988).

The author criticizes neoclassical models describing economic growth, since, according to him, the
accumulation of physical capital in combination with technological progress and the inclusion of only
the traditional form of human capital, formed as a result of formal education (schools and universities)
and characterized by interruption of the work process during training, should lead to convergence of
incomes between different countries and limitation of economic growth. At the same time, reality shows
otherwise.

Lucas's key contribution is the modification of the Solow model, in which the so-called "specialized"
human capital is added to the economic growth function, formed through on-the-job training or through
the "learning-by-doing™ method, performed in parallel with daily work operations and activities. The
author also assumes that people "invest" their time in two main directions - in the production process,
i.e. in current production and in the accumulation of human capital through on-the-job-training and/or
learning-by-doing (Lucas, 1988). And the greater the amount of human capital, the more productive the
worker is, which stimulates future investment in people.

This mechanism explains the existence of self-sustaining growth, which doesn’t depend much on
the level of technology. In addition, positive externalities are also observed by increase in the average
level of education and skills in society leads to an increase in total, not just individual, productivity.

Subsequently, Lucas builds on the idea by adding the presence of external effects, an explanation
for economic differences between countries, and empirical observations. For example, the growth of
human capital has not only an individual positive effect on productivity, but also has a favourable
external effect on the economy, expressed in an increase in total productivity. Also, in reality, the
presence of different initial conditions gives rise to differences between countries with the same
parameters of the growth function and does not allow convergence of their economic indicators. In
addition, Lucas tests the model on the countries of the so-called "asian tigers" group and on the
differences between individual poor and rich countries to confirm his model.

Overall, Lucas places human capital at the centre of the mechanism for long-term economic growth.
The formation, accumulation, and maintenance of this specific form of capital creates the conditions
for increasing incomes, highlights education and learning as key to economic prosperity, and explains
the differences in growth across countries.

The education-earnings link

David Card examines the causal effect that education has on individuals’ future earnings. Building
on Mincer’s (1974) “Human Capital Earnings Function”, which economists use to measure the returns
to education using the “Ordinary Least Squares” method, Card draws attention to the heterogeneity of
the relationships between investment spending on education and individuals’ expected higher earnings
(Card, 1999). The author explains the heterogeneous effect of the decision to invest in education by
“differences in the economic benefits expressed in terms of the marginal returns to education or
differences in the marginal costs of education (access to finance and/or individual preferences)” (Card,
2001, p. 1131).

Card questions the standard estimates when calculating the human capital income function, since
the heterogeneity of the relationships gives rise to the so-called endogeneity problem when using the
least squares method and leads to incorrect output data. Very often, heterogeneity can be a cause of
endogeneity of the relationships between variables. When using regression models, endogeneity leads
to the colouring of the independent variable with the residual term (“error”), which leads to distortion
of the results obtained. For example, when studying the relationship between the variables “education”
and “income” in a group of people, there is usually heterogeneity in motivation, quality of education
received, family background, etc. This means that these characteristics affect both the level of education
and the income of this population.
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Therefore, there is endogeneity between the variables and when using the least squares method, the
result obtained would be compromised. In these cases, it is recommended to use instrumental variables,
which was developed to overcome the problem of endogeneity.

According to the postulates of econometrics and statistics, the author uses the technique of
instrumental variables such as “proximity to college” to overcome the endogeneity of the relationships
between the variables influencing the decision to invest in education. From the study of the causal
relationships between education and income through the application of the instrumental variable
“proximity to college”, two conclusions can be drawn.

First, proximity to an educational institution (college, university) is a factor in reducing the costs of
higher education — children from low-income families, but living near a university and/or college would
realize higher benefits from the education received.

Second, proximity to a college and/or university has a strong influence on men whose parents are
poorly educated — children whose families have low education but live near an educational institution
receive higher education (Card, 1993).

A key finding of Card's studies on the causal relationship between education and income is that
education affects different social groups differently, but that individuals from poorer and less educated
families benefit the most. This demonstrates the importance of public investment in education, as it is
aimed at increasing the productivity of individuals from social groups that would otherwise
underestimate the investment in education (Card, 2001).

David Card's research empirically confirms the fact that education can be viewed as an investment
whose return can be measured and which leads to an increase in the productivity of individuals, which
consequently has a significant macroeconomic effect on economic growth.

Macro-level valuation of human capital

A significant contribution to solving the problem of valuing human capital was made by Dale
Jorgenson and Barbara Fraumeni, who introduced the so-called “lifetime income approach” (Jorgenson,
1987). The authors use the already familiar analogy between physical and human capital, which consists
in the fact that current investment costs in both types of assets bring future profitability. The profitability
of investments in physical capital is expressed as economic benefit and/or profit that remains after
deducting the costs of purchase and maintenance, and the return on investment in people is defined as
“the lifetime income of individuals” (Jorgenson, 1987, p. 227). This is explained by the fact that wages
are in practice the value of the “labour” service that workers provide to employers. On this basis, a
methodology for valuing the value of human capital by discounting future labour income over the rest
of people's lives is presented, which is in line with economic theory and accounting standards (Liu and
Fraumeni, 2020).

A characteristic of the lifetime income approach is that it measures the value of human capital based
on the income expected as a result of the investment process. In the methods used until then (Schultz,
1961; Becker, 1962; Mincer, 1974), the value of human capital is measured by the sum of the investment
costs already incurred for its formation — for raising a child, for acquiring education, for maintenance,
etc.

The main advantage of the approach presented by the authors is that it combines various factors that
affect the value of human capital at the macroeconomic level, such as the number and structure of the
population by gender and age, life expectancy, level of education and work experience (Liu and
Fraumeni, 2020).

As an additional advantage, it can be noted that by including the measurement of the value of human
capital in the system of National Income and Production Accounts in USA, changes occurring in the
value of this specific capital over different reporting periods can be easily accounted for through
changes in: investments in formal and/or informal education; depreciation, expressed in net migration
and/or mortality of the population; revaluation of assets through an increase in wages for already
acquired qualifications.

Despite the limitations described by the authors themselves that affect the assessment of the value
of human capital, such as: assumptions about the size of discount rates and expected real income growth,
labour market imperfections regarding the gap between the level of pay and the productivity of workers,
focusing on labour income without taking into account the so-called non-monetary benefits of
investments such as better health and longer life (Liu and Fraumeni, 2020), as well as the inclusion of
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time for non-market activities (travel to and from work, participation in volunteer initiatives, etc., which
are given a value of 14 hours per day), which leads to an unrealistic increase in the value of human
capital, the use of "gross" estimates of investments in people without deducting costs such as childcare,
etc. (Jorgenson, 1987).

Despite the listed shortcomings, the lifetime earnings approach is considered to be the most accurate
in valuing human capital at the macroeconomic level and for this reason is used by a number of
international organizations. The United Nations Economic Commission for Europe uses the method in
its Manual on Measuring Human Capital (UNECE, 2016), and the World Bank uses its modified version
to assess human capital as a component of national wealth (World Bank, 2024).

Conclusion

This article attempts to describe and explain the reasons that determine human capital as a factor of
economic growth. For the purposes of the analysis, a detailed description of the types of learning in the
context of human capital accumulation is made. The contributions of a number of economists explaining
this dependence are sequentially examined. Paul Romer defines human capital as an internal factor
stimulating growth, but only that capital engaged in research and development. The main elements of
the concept of health capital and the ways of integrating it into the value of human capital are also
examined. Robert Lucas presents human capital as an alternative factor of technological development,
contributing to the growth of the economies of individual countries. The causal relationships that exist
between the level of education and the subsequent income of workers, which are key in measuring
economic growth, are presented. Finally, the ideas for valuing human capital at the macro level and the
need for its inclusion in national accounting are described.
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Abstract

Waste management today is a huge challenge for economic growth and environmental sustainability.
Particular attention is paid by governments to the problems of recycling plastic waste. It is obvious that traditional
waste management systems are ineffective, and there is a need for innovative solutions. In this report, we will
review innovative strategies and initiatives that are changing waste management systems through the use of
information systems, together with the use of blockchain and artificial intelligence, for more effective waste
management in the so-called "smart cities” and sustainable development.

Keywords: blockchain, waste management, sustainability, artificial intelligence

BLBenenue

Hacenennero Ha 3emsTa Oenexxu orpoMeH pbeeT oT 5.3 Mipa. mxymu npe3 1992 no van 8 mupa.
mpe3 2025t ¢ mporuno3eH pwet Hax 9.9 mupa. mpe3 2050 r.(Population Matters, 2025) OrpoMHHAT PbCT
Ha HACEJICHHETO MpPU PaBHHU JPYTH YCIOBHS IIE JOBEAE A0 MO-TOJISIMO HM3pa3xo/BaHE Ha 3EMHHTE
pecypcH M yBEIMYEHO KOJMYECTBO Ha OTHAJBbYHU NMPOXYKTH. CBETOBHOTO IMOTpeOJIEHUE TeHepHpa
okoy10 1.3 MIpA. TOHAa TBBPAU OOKIYIM TOJIUIIHO C TEHJEIHS 32 YBEJIMYECHUE 10 2.2 MIpJ. TOHA JI0
2025 r. Tosa npaBu Mexy 0.11 1o 4.54 xr Goknyk 3a Bceku eaun yoBek roauiao(Ahmad et al.2021).
B cBeToBeH Mamnab e(peKTUBHOTO yIpaBiieHHe Ha OOKITyKa € OCHOBEH IIPHOPHTET 3a MIPABUTEIICTBATA B
KOHTEKCTa Ha ypOaHM3aIMs U pacTsia romynanus. [Ipe3 mocneqHure 1eceTmieTns NKOHOMUYECKHS
pacTex 1o T.Hap “JIMHEeH MoJieN” JIOBEJIE JI0 MPOM3BOACTBO Ha OIPOMHH KOJIMYECTBA OOKIIYK, KOETO
BOJIM JI0 HETATUBHO BIIMSHHE BbPXY OKOJIHATA Cpelia M 37paBeTo. B To3u qoKiIaz mie HarnpaBuM 0030p
Ha WHOBAaTMBHHUTE CTPAaTeTMU M WHHUIMATHBH, KOUTO IPOMEHST CHCTEMUTE 3a YIpaBICHHWE Ha
OTMAIBIMTE Ype3 U3MOI3BAHETO HAa HMH(POPMAIIMOHHUTE CHCTEMH 3a€/IHO C M3IOJIBAHETO HA OJIOKYEHH,
W3KYCTBEH WHTEJNEKT, 32 MO-¢(EKTHBHO YNpaBieHHWE Ha OTHAAbIUTE B T.HAp. “yMHU TIpagoBe” U
YCTOWYMBO pa3BUTHE.

VYnpaBineHHeTo Ha OTHAIBIMTE B HAIIN JHU € OTPOMHO IPEIH3BUKATEICTBO 32 HKOHOMHUYECKHS
pacTexX M eKoJOormyHata ycToWunBocT. OCOOCHO BHMMAaHHE € OT/EICHO OT MpaBUTEJCTBaTa 3a
npoOJIeMHTe C PENMKIMPAaHETO Ha IUIACTMACOBHUTE OTNAAbIM. OUYeBHIHO €, 4e TPaIULIUOHHUTE
CHCTEMH 32 yIpaBJICHHE Ha OTIAIbIHUTE ca Hee(EKTUBHYU U HAJIMIIE HY’KAaTa OT MHOBATHBHU PEIICHHMSI.
ITpoyBane na Ahmad et al. 2021 mokasea, ue 33% OT reHepupaHus OTHMAJBK B TPaJOBETE HE CE
yhpaBisiBa 1o Oe€30MaceH M EKOJIOTMYeH HauWH.. B mpernena cu Ha TpaIullMOHUTE CUCTEMHU Ha
ynpaBlieHHE Ha IlacTMacoBuTe otnaabsiu Lange (2021) ctura 1o n3Boja, 4ye CeralHUTE CUCTEMH 32
yIpaBJieHUe Ha IJIACTMACOBH W IOJIMMEPHHU OTNAJbIM HE ca HUBOTO HYXKHO 32 OTpaHWYaBaHe Ha
OTHAIBIMTE B OKOJNHATA cpena. [loTeHIMAaIHO pelieHne Ha mpodlieMa ce KpHe B PEeIUKIMpaHe Ha
MPOAYKTUTE, M3MOI3BaHE Ha NPOAYKTa 10 KpalHUS My *XHBOT M €(QEKTHBHOTO H3IIOJI3BaHE Ha
OTHaJbYHUTE MaTepuana 3a Apyr npoaykrt. Bhandari et al. (2021)o600mmasar,ue npeau3BUKareacTBaTa
npe] YCIENIHOTO TMpHiaraHe Ha TOPHHTE MEPKH HWJBAT OT TEXHOJOTUYECKH OrpaHHYCHUS,
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HelocTaThbyHa HMH(QPACTPYKTYpa M CBPBXKOHCYMAaTOPCKO TOTpeOUTENCKO ToBeaeHUe. B cBoe
mpoyuBane Qureshi et al. (2020) orOens3BaT HHUCKOTO HHBO Ha pElUKIMpaHe MO cBeTa, kato EBpomna
ce OTiMYaBa ca Hall-HUCKOTO HUBO OT 10 % peuukimpaHe Ha MIACTMacoBH MpoayKTH. CepHo3eH
npobjeM e, Ye KadecTBOTO Ha PELUKIMpaHUTE MaTephalil HEe OTroBaps Ha CTaHIApTHTE 3a
BHCOKOKA4eCTBEHH TPOAYKTH, YCIOKHIBANKH IpoIieca 3a HOBTOPHO Moi3BaHe. [loBedeTo KoMmaHun
ca MPUHYJICHU J1a MOJ3BaT PeNUKINpaHa IlacTMaca 3a BbHINHATA OOBMBKA, HO HE U 32 KPUTHYHHTE
KOMIIOHEHTH Ha mpoaykTa. [IponechT Ha penuKiInpane Ha MIaCTMACOBUTE OTMAIbLHU € 0OpEeMEHEH C
penuma mpoOJIeMH IO BepUrara Ha YNpaBlIeHHE Ha OTHAIBILHUTE. CKBII COPTUpAIN IPOIeC Ha
OTHAIBIHTE, PA3HOPOIHO KAYeCTBO Ha CYPOBHHH, HEJOCTHUT Ha CYpPOBHHH U JINIICA HA CTAHAAPTU3ALNS
Ha peryJaluuTe 32 U3XBBPIISTHE Ha OTHaabIuTe. EBporeiickaTa KOMHUCHs TIpHiIara mo-CTPOTH PaBuiia
W METOJM 32 PEUUKINpaHe M KalKyjlalus, KOUTO ca HEMOCWIHH 32 KauyeCTBEHO H3IBJIHEHHE C
TPaANIIOHHUTE CHCTEMH 32 YIPABICHHE HA OTIAABIHUTE, IPETOBAPEHH C PA3INIHI OTTOBOPHOCTH IO
BepHrara ¢ MaJKd [OJ3M CHOpSAMO paszxoauTe. KoHOMHUYECKHTE NpPEAM3BHKATEICTBA MpPEA
yIpaBICHHETO Ha OTHAABYHUTE TNPOAYKTH Ca OrPOMHO MPEMSATCTBHE KbM OrPaHUYaBAaHETO Ha
3aMBpCABAHETO MOPaAM HHUCKATa BBH3BPAIAEMOCT M TPYIOEMKHS IPOLEC HA PEIHKIMPAHETO Ha
OIIpe/IeIeHH BUJIOBE IUIacTMAacH. PerreHwe Ha Te3n mpoOieMH ce THPCAT 4pe3 NMPEeXBBPISHE Ha
OTTOBOPHOCTHTE 3a YNpaBJICHHWE Ha OTHAIBIUTE CJEJ KaTo ca H3IMOJI3BaHE OT OOUIMHUTE KbM
npousBoaurenuTe 4pe3 T. Hap. EPR (Extended Producer Responsibility), 3a ma ce nacwhpum
MIPOM3BOCTBOTO Ha MO-yCTOWUMBHU 1 exonornyau npoaykTh(Economic Incentives Leadership Group
2025).Andreasi Bassi et al. 2020 moguepraBaT,ye e()EKTUBHOTO M UKOHOMHYECKH HENeChOOPa3HO
npujiaraHe Ha TE3U MOJUTHUKU UMa MHOI'O JIOTUCTUYHHU U UKOHOMUUYCCKHU IMPECAN3BUKATCIICTBA, YUETO
pemraBaHe ce KpHe B ONTHMH3HMpaHEe Ha IPOIECHTE C yBEIWYaBaHE HA TAKCHTE 3a ChOMpaHe Ha
oTnaablu, HOZ[O6pCHI/Ie Ha CBUIICCTBYBAIUTC MCTOAU Ha PCUHUKIIMPAHC W OIrpaHN4YaBaHC Ha
3aMBbPCSBAHETO.

1.3axonoaarennn nnunuaTuBu B EC 3a HamajIaBaHe HA IJIACTMACOBUTE OTHAABITH

ITpe3 2018 r. EC mpue obma crpaterus 3a 60pba ¢ macTMacoBUTE OTMAABIH, KOSITO € BaKHA
4acT KbM Ipexosa KbM KpbroBa HKOHOMHKA. OCHOBHHM LIEJIM HA CTPATETHsTa ca JOCTUTAaHE Ha IThJIHO
pELUKIMpaHe Ha BCUUKHU onakoBky 10 2030 r, opraHn4yaBaHe Ha MUKPOIUIACTMAacaTa U HaMaJsiBaHE Ha
KOJIMYECTBOTO TUIACTMAcH 3a eqHokpaTtHa ynotpeba(European Commission,2018a). Epponeiickust
napnamenT (2019) mpue 3abpana ompeeseHd MIacTMAacoBU MpoaykTd a0 2021 © ¥ HOBU LeNH 3a
n3biaHeHne kato 90% 3a crOupane Ha miacTMacoBH mmumera 10 2029r., MUHUMAIHO PELUKIMPAHO
ceabprkanue 10 25% mo 2025t u 30% mo 2030r. EC 3aTtBbpkaaBa MO3UIMATA CH KbM HaMaJIsIBAaHE U
PEIUKIIMpaHe Ha IUIACTMACOBUTE OTMHAIbIM C HOBM aMOMIIMO3HHU IIeJM Kato mpe3 amnpui 2024r.
Espomneiickust napaament (2018b) npue mo-ctporu npaBmiia 3a IIacCTMacOBHTE OTIHATIBIH KAaTO BCE
Olle C€ 0YaKBa IBJIHOTO UM OJOOpeHHE M BiM3aHe B cwiia. HoBuTe mpaBuia Iie HajJoXaT CICIHUTE
MIPOMEHHU:

B Hosu nenu 3a HaMansBaHe HAa OTHAIBIIUTE OT ONMAKoOBKU: cTpanute oT EC TpsOBa /a qa HaMamisaT
¢ 5% ornagpuute ot omakoBku 710 2030 r B cpaBHenue ¢ 2018 1, cneq Toa ¢ 10% 1o 2035 ru ¢
15% mo 2040 r.

B 3a0pana Ha ONpE/CIICHH IJIACTMACH 3a eAHOKpaTHa ynorpebda: ot 1 suyapu 2030 r onpeaeiieHn
BUJIOBE CIHOKPATHH TUIACTMACOBU OMAKOBKH Ill¢ ObJIAT 3a0paHEeHH, BKIFOUUTEIHO MIACTMACOBH
TOPOMYKHY, U3IMOI3BaHHU 32 MPECHH TUIOIOBE U 3€JICHUYYIH, WM OIAKOBKH 332 XpaHHW U HAITUTKH B
kaeHeTa ¥ PECTOPAHTH.

B [loyrn BcHYKHM ONAKOBKM Lie TpsOBa Aa ObAaT TOXHM 3a peuuknupaHe. Bceska mimactmacoBa
OTaKOBKa IIe TpsAOBa Ja BKIOYBA MUHUMAJIEH IPOLEHT HAa PEIHKINPAHO CBHABP)KAHUE OT
wiactmacou otnanbin. Crpanute ot EC mie TpsOBa fa npeanpreMaT MEpKH 3a IMOCTUTaHe Ha
KOHKPETHH LIEJU 33 PELUKIAPAHETO HA OTHAABLHU OT OIIaKOBKHU.
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B Cucremu 3a chOMpaHe Ha ONAaKOBKHUTE 3a peunukiupane: 10 2029r. 90% or emHOKpaTHHTE
IUTACTMACOBH M METAJIHU ONAaKOBKHU 33 HAIIUTKH TPsOBa J1a ObJaT chOMpaHu OTHEIHO, 3a a UMa
No-e)eKTUBEH MPOLIEC HA PeHUKINpaHe.

KaTo ocHOBHM “IUTacCTMacTOBH 3aMBPCHUTENHN: B OKOJIHATA CPe/ia Ce OTKPOSBAT CUHTETHIHHUTE
MTOJTMMEPHU YaCTHIH “MHUKPOIUTACTMACH ~ C Pa3MEPH ITO-MaJIKH OT 5 MM. ENTHAa 9acT OT TSAX MOTIbIIamMe
Ype3 pazIuyHu KO3METHYHH MPOIYKTH 3a €KEAHEBHA yHoTpeba KaTo MacT 3a 3b0H, eKcdonmupanu
OPOIYKTH, TpuMoBe M Ap. OcoOeHO TromsiMO KOJMYECTBO OT MHKPOIUIACTMAcH Oelle OTKPHTO B
ekcompaimTe IPOLYKTH, MACTH 3a 360H ¢ T.Hap “MuKpochepn”’ M KpeMoBe 3a TAIO ¢ OIECTAIH
edexT. EBponelickusT Chl03 U peauna Ipyry Ibp>KaBu 3a0paHuxa W3MO0JI3BAHETO UM B KO3METHYHH
OPOAYKTH TOpagu BpeAHHUTe MM edeKkTH BBpXY 3apaBeTo M okonHata cpea (H2 Compliance,
2025).PernamentsT Ha EC? npeaBuykaa moeTantyu 3a0paHy Ha U3MOI3BAHETO UM B Pa3JIMIHK HPOTYKTH
C TIEpUOJM Ha ITPEXO OT 5 10 8 TOAMHU 32 Pa3iIudHU HHAYCTPUH. Te3n 3aKoHOAATETHI IPOMEHH LETISIT
HamansiBaHe ¢ 30% KOJIMYEeCTBOTO Ha MUKPOIUIACTMACH OTAEISHU B okojiHata cpena ao 2030r. u ca
Ba)KHA 9acT OT EBpomeiickus 3eJIeH MaKT U IUIaHa 3a AeHCTBUE BbPXY KPhroBaTa HKOHOMHUKA.

Cnopen npoyusane Ha Rennie (2017) okono 75% oT MUKpoIutacTMacata B OKCaHUTE € OT
pasrpakiaHe Ha TMO-TOJIEMH MPOAYKTH KaTo OyTWIKH, TOpOM M PHOOJIOBHH KOHCYMAaTHBH..
CHUHTeTHYHUTE MaTepHH B W3XBBPJICHHW CTapu JAPEXH ca Jpyr HM3TOYHHK Ha pasrpakiaaHe Ha
MUKpormiacTMacy”’. PasrpaskjaneTo Ha Imo-MajiKi 9aCcTHIM UMa PeInLa BpeaHH e(eKTh. 3a pa3inka OT
OpTaHMYHHUTE MaTepualld, IUIACTMACUTE OCTaBaT C JAECETHJICTUS B PAa3IUYHUTE EKOCHUCTEMH.
MI/IKpOHHaCTMaCI/ITC Ca HOCUTCIIM Ha BPCAHU CHCAUWHCHUA OT MNPCAUIIHN XUMHUYHU O6pa6OTKI/I Ha
NPOIYKTUTE C TEKKH METalH, HMECTHLIUIN WM APYTM XUMHKAIA BPEIHH 32 MOPCKHUTE BHJIOBE.
HOI‘HLHIaHCTO Ha MUKpOIIIaCTMacu OT pI/I6I/I,pa]_[I/I, IJIAKTOH W ApPYTHM MOPCKU BUIAOBEC BOAU [0
HaTpyINBaHC B IsJIaTa XpaHUTCIIHA BEpUTa A0 MOTIBIIAHETO UM OT XO0Pa,KOUTO C€ U3XpaHBAT C MOPCKa
XpaHu. Bpennure epekTn BbpXy YOBEHIKOTO TSUIO OT HOTITBIAHE HA MUKPOIUIACTMACH ca 00EKT Ha I10-
CEPHO3HM HAYYHU H3CIICIBAHMS OT HAKOJIKO TOJMHM W TeIbpBa HETAaTUBHHUTE e(eKTH e Obaar
oOcroitHo m3cneaBanu.B unTepsro (LaMotte, 2025a) aHanu3upa pa3iavuuHu M3CIICABAHUS U CTUTa JIO
3aKJIIOUEHHe, Y€ B 3aTBOPEHH MTOMEIEHUS € Bb3MOXKHO Ja morsjaHeM 68 000 yacTuiy MUKpoIuiacTMaca
¢ pasmepu ot 1 1o 100 MmukpomeTpa, MHOTO IOBEYE OT TbPBOHAYAIHUTE MPOTHO3U Ha aBTOpUTE. Beeku
JICH CMe M3JI0KEHU Ha HEBOJIHO 3aMbPCABaHE C TIACTMACOBU YAaCTHUIIM MOPAJAX HAYWHA HU HA KUBOT.
Hamune e HaTpymBaHe Ha TosiM Opod MHKpOIJIACTMACOBM YacTUIM B YOBEHIKOTO TSUIO,
NOTCHIIMAJTHAUTE  3JpaBHH MpoOJIEeMH OT TOKCHYHOTO  BB3JCHCTBHE BBPXY  OpraHHUTE.
MukporulactMacuTe ce HaTpylBaT BBB BCHYKM OpPraHM Ha YOBEIIKOTO TSJIO, HO OCOOEHO
MNPUTCCHUTCIIHO €, Y€ B MO3bKa CC€ HATPyIBaAT MCKIY 7 a0 30 opTH HOBEYE qaCTUuI OTKOJIKOTO B
OnOperure 1 yepHus apob. B mpyra cratus (LaMotte,2025b) ciomenaBa 3a 3HAYUTEITHO MO-TOJIEMHU
KOJIMYeCTBa CHpsAMO MojgoOHO u3cnensane mpe3 2016r. IlogoOHM maHHM ca TPUTECHUTEIHHU, HO
HAIbJIHO JIOTUYHU IIPpU YABOABAHEC Ha MHPOMU3BOACTBOTO Ha IIACTMACOBHU MPOAYKTU M OTHAABLHU 3a
neproa ot 2000-2019r.(UNEP,2025) Crnopen mannure ot UNEP (2025) 3a okonnara cpenma mpu
3amas3BaHe Ha ceramHuTe Om3Hec monenu a0 2060r. MokeM Ja O4akBame TPOHHO yBEIWYEHHE Ha
obema.

YBennuaBamuaAT ce Opoii Ha MUKPOILUTACTMACUTE /B OT T.HAp “TUIACTMACH 33 €JHOKPATKHA
ynorpeba”. ToBa ca NpoAyKTH NpeJHa3HAUYCHH 33 €THOKPAaTHA WM KPaTKOCPOYHa YIoTpeda mpeny aa
Obnar m3xsbpieHu. JupextuBara Ha EC 2019/904 oTHOCHO IutacTMacHTe 3a €IHOKpaTHa yrmotpeba
knacupuippa 10 Hali-u3mon3BaHM TPOMYKTa 3a €AHOKpaTHa yroTpeda OTYMTAMKH MO-T00pH U
YCTOWYMBY aITEPHATUBH:

B [JaMy4HH OPBYNLIA 32 IIBIIKU
B [IpuGopu 3a XpaHeHe, YNHUH, CIAMKH U OBbPKaIKH
B bajoHu 1 NpbuKy 3a OaloHN

! TnacTmMacoBM YacTHIM ¢ TOJIEMHMHA MTO-MAJIKA OT 1 MM

2 PETJIAMEHT (EC) 2023/2055 HA KOMUCHSTA or 25 centemspu 2023 rojuHa 3a H3MEHEHHE Ha
npuioxenne XVII kem Permament (EO) Ne 1907/2006 na EBpomelickust mapiameHT M Ha ChbBeTa OTHOCHO
perucTpanmara, OIeHKaTa, pa3pelraBaHeTo u orpanudaBaHero Ha xumukain (REACH) mo otHomenwe Ha
MHKPOYACTHUIINTE OT CHHTETUYHH HOJIUMEPH
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CpnoBe 3a xpaHa

Yamu 3a HAaUTKU

KownTeitHepu 3a HalTUTKH

Hurapenu dacose

IImacTMacoBr TOPOMYKH

ITakeTn 1 0OBUBKH

MOoKpy KbPIIMYKY U CAHUTAPHU apTUKYIIN

3anmazeHn ca KOHKPETHH IENH 33 M3ITBIHEHHE C 11e)T HaMaJsIBAHEe Ha BPETHUTE TIOCIECTBUS C
AKIICHT BBPXY MOpPCKaTa cpejia M TUIAXKOBETE KaKTO M HaMalliBaHE Ha BPEIHUTE BB3JICHCTBUS BBPXY
YOBEMIKOTO Ts10. 3a ycnemHoTto wu3mbiHeHue EC e moctaBun 3a uen 77% penukiupaHe Ha
IJIaCTMAcOBHUTE OYTHIIKH 3a mreHe A0 2025t. ¢ aaraxkumeHT 10 90% mo 2029r., mo 25% penukimupana
mnactmaca ot PET? or 2025r. , kato mo 2030r. uenra ce ysenuuasa 10 30%.

2. GuHaHcupaHe Ha “3esieHa MHpPacTPyKTypa” mpu mnpexoaa KbM KpPbroBa MKOHOMHUKA B
ylnpasJjieHHe Ha OTHaIbLHTe

N KOHOMUYECKHUAT pacTek, MUTpALUsl OT MaJKH HaceJleH! MecTa KbM IO-TOJIEMHU MOCIEAHNUTE
U YBEIMYCHUETO HAa CBETOBHOTO HACEJIEHHE BOIAT O MO-TOJIEMH KOJIMYECTBA OTMAABILH, KOUTO
M3UCKBAT HOBU MHBECTHIINY B [10-100pa 1 epekTrBHA HHPACTPYKTYpa 3a YIPaBICHUE HA OTIIaIbLIUTE.
MopepHu3rpaHeTo Ha HHPPACTPYKTypaTa 3a YIpaBiIcHUE Ha OTHAIbLIUTE UMa JIBYSK e€(EeKT, OT eqHa
CTpaHa € KpUTHYHO 3a 3/IpaBEeTO W MO-J00bp HAauMH HA JKUBOT, a OT ApPYyra € OrpOMHAa Ba)XKHOCT 32
pexoAa KbM KpbroBa HKOHOMMKA 4Ype3 EKCIUIOATallMs Ha IO-HOBH U I0-€HEPrMHHO e(eKTUBHU
cbopakeHus. [TooOHN MaraOHU UHBECTHUIIMK B HallMOHATHA MHOPACTPYKTYypa ca HEBB3MOXKHH 0€3
y4acTHETO Ha MeXKIyHApOIHO (pHHAHCUpaHe oT baHkoBuTe MHCTHTYIMK. Zhang, lonkova & Boukerche
(2025) ciomenaBart, ye CBeroBHata OaHka e (huHaHCHpana 5.1 Mumuapma jgonapa mox ¢popMara Ha
3aeMH Ha npasuTescTsa npe3 nepuoaa ot 2001 r. no 2021 r., koero e 35% oT 1swI0TO PUHAHCUPAHE B
cexTopa. PoKyChT Ha TO3U TUI (UHAHCUPAHE € HACOYEH KbM CTPAHUTE C HUCKH JIO CPETHU JJOXO/H, 32
Jla ce agpecupaT MOTEHIUAIHUTE IPOOIeMHU OT HEAOCTaThYHOTO (PMHAHCHPAHE HAa TO3H THI JCHHOCTH
Mopaay OrpaHUYCHO HALIMOHAIHO (PMHAHCHPAHE.

Crpanurte ot EC cnenpar [InanbT 3a mpexoj] KbM KpbroBa MKOHOMHUKA M pa3IUYHUTE CEKTOPHU
MIOJINTKY, KaTO M3IBJIHSIBAT IENUTE 3a YCTONYMBO pPa3BUTHE 3aJI0KEHU B 3aKoHaaencTBoro Ha EC.
EBpornefickata wnBectuimonHa ©6Oanka(EIB,2025) mpemmara npearocpouHo ¢uHaHCHMpaHe Ha
IBITOCPOYHH YCTOHYMBHU MPOEKTH B cpepara Ha YNpaBiIeHHWE HA OTMAABIUTE KaKTO 32 JbPIKABHH
WUCTHTYIIMM, Taka ® 3a 4YacTHHsA cektop. [Ipoekture TpsibBa Ja  OTroBapsAT Ha
3aKOHOJATEJICTBOTO,ABITOCPOUHHUTE LS 32 MPEX0J] KbM KPbroBa HKOHOMHKA U YCTOWYMBO Pa3BUTHE.
[Ipuopurer ce 1aBa Ha MPOEKTH CTUMYJIMPAIIY OIPaHUYaBaHE HA 3aMbPCABAHETO, IOBTOPHO MOJI3BaHE
u penmkinupane. [loj roiasiMo BHUMaHWe ce B3UMa eHepruiiHata eeKTUBHOCT Mpu (pUHAHCHpaHE Ha
MHCTAJAINK 3a yrpaBiieHue Ha 6okiayka. EBpomneiickata Musectunnonna banka (EIB,2024) ormycua
Ha bearapus 3aem ot 250 MITH. €BpO KaTo MOJAKpPENa 3a Ba>KHHU MIPOEKTH 10 €BPONEHCKUTE IPOrPaMH B
nepuoja 2021-2027 r. HacOYeHU KbM €HEpruifHaTa e)EeKTUBHOCT, TPAHCIIOPT M HAYYHU HU3CIIEBAHHUS.
bruzo 22 500 000 muH. eBpo OT 3aeMa € MPEABUICH 32 M3ITBIHEHUE Ha MPOEKTH 3a YIpaBlIeHHE Ha
ornagbuure B boarapus.. Obmmna byprac(2023) r. ThpKECTBEHO OTKPH MOJAEpPHa aHaepoOHa
uHCcTanmamuss ¢ kamanurer ot 30 000 ToHa oOTmagpOM TOMWIIHO OOCTYXBaKu TpH
oomuuan(byprac,[Tomopue,HeceObp). BbBexkmanero ¥ B ekcIuioaranus IeNM HaMasBaHETO Ha
JETIOHUPaHE Ha OTNAABIM B PETHOHATHUTE KJIETKU U OTPAaHWYaBaHETO HA OTACIISTHETO Ha MTAPHUKOBUS
ra3 MeTaH B aTMoc(eparta B YHHCOH C €BPOIIEHCKOTO 3aKOHOIATENICTBO U Hall-noopute npakTuku B EC.
WucrananusiTa pa3nonara ¢ Hail-ChbBpEMEHHUTE CUCTEMH 3a IIpoliec Ha 00paboTKa Ha OTHAIBIIUTE, KATO
M3II0JI3Ba €CTECTBEH MPOIIEC Ha Pa3TPaKIAHETO HA OTHAIBINTE C OaKTEPHH IIPH JIUTICATa Ha KACIOPOZ.
Ot ycnenHoTo pasrpaxiaHe ce noixydaBa koMiocT U MetaH. [lo manau ot O6umna byprac(2023) ce
OYakBa OKOJIO 5 MJIH. KHMJIOBaT4aca e€JleKTpHUYecKa €Heprusi TOJUIIHO.AHaepoOHaTa MHCTANIAINs 32

! PET (nosnuerwsien TepedTanaT) € IMMPOKO M3MON3BaH TEPMOILIACTHYEH TOJMMEpP, NPUHAICKAIL KbM
ceMercTBOTO Ha monuectepute. Toil e H3BecTeH ChC CBOSTA MPO3PAYHOCT, 3APABHHA U PELUKINPYEMOCT, KOETO
T'0 TIPaBH MOMYJIAPEeH N300p 3a OITAKOBaHE HA XPAaHU M HAIIUTKH, 0COOCHO OyTHIIKH 32 BOJIA M Fa3MpaHH HAIIUTKH.
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npepaboTKa Ha pas3feNHO ChOpaHH OWOpasTpaAMMH OTHAABIM € u3rpageHa no IIpoekt
NeBG16M10P002-2.004-0002, oiito ce peanusupa mo OneparusHa nporpama ,,OxoiHa cpena 2014 -
2020%, nmogkpenen ot EOPP.

3.M3no13BaHe HA TEXHOJIOTHYHH PellIeHNs 3a M0-100po ynpaBJieHle HA OTHaAbIHUTe

Karo pernienue 3a no-e()eKTUBHO yIPABICHHE HA OTIMAABLUTE B Ta3W JUHAMHUYHA CpEa UIBAT

Ha TOMOII W3KYCTBEHHsI MHTENCKT(Al), JeNeHTpanu3upaHu JUTHTATHH DPEIICHUS 4pe3 OIOKYCHH
TEXHOJIOTHS. U Bce Io-paspacTBamara mpexa “HMuTteper Ha memara” (10T)L. Cebps3anoctra Ha
MHOTOOPOWHHU YCTPOWMCTBA B HHTEPHET JIJaBa Bh3MOXKHOCT 32 MO-€(PEKTHBHO MPOCIICAiBaHe HA HUBATA
KOJNIMYecTBaTa Ha B KOPUTE, MO-MATBK PHCK OT 3JI0yNOTPeOH U Mog00p Ha Hail-qoOpUTe MapIIPYTH 3a
chOMpaHe W W3BO3BaHE Ha OTHanbIH. [lomoOHAa CBBP3aHOCT JaBa BB3MOXKHOCT 33 €(PEKTHBHOTO
M3M0JI3BaHe Ha OJOKYEHH TEXHOJOTHUATA 3a MOJ00pEeHUE Ha JOOpUTE MPAKTUKU B YIPABICHUETO Ha
OTIABIUTE C TIO-TOJISIMA TPO3PAYHOCT, MOHUTOPUHT U YCTOHYMB MPOIIEC HA ChOMpPaHe HA OTIAIBIIH.
Wurerpampsta Ha W3KYCTBEHHsS HMHTEJICKT W T.Hap Mpeka “Uuteprer Ha Hemiara” (10T) nasa
BB3MOXKHOCT 3a 10-100p0 “yMHO™ yIpaBieHHe Ha OTHaabuTe B “ymHuTe rpagose”. Alabdali. A(2025)
mpejyiara M3MOJI3BaHETO Ha HOB MOJEN Ha YINpaBlieHWE Ha OTMAgbLIUTE Ype3 WHTEeprpaunusTa Ha
M3KYCTBEH HHTEJICKT, ¢ MaKCHMAJHA MPO3PAYHOCT W JaHHH B PEATHO BpeMe 3a MpocielsBaHe Ha
pesynratu. Criopesl HEro upe3 HW3MOJ3BAaHETO Ha “YMHW KOHTEHHEpPH 3a OOKIYK, CHaOIeHH ChC
CEH30pHU 3a OTUYHTAHE HA HUBOTO HA OTMAIbIU CE TIOCTUTA MO-ToJsIMa €(pEeKTUBHOCT Ha KypCcOBETE Ha
KaMHOHUTE 3a OokiyK. CEeH30pHTe MOJaBaT CUTHAI B PEaJIHO BpeMe KbM MOYUCTBAIINUTE (GUPMU ITPH
JOCTHUTaHe Ha MPEJeTHO HUBO 3aeHO C aHAIU3 Ha BUIOBETE OOKIYK, C e MO0-100p0 U HAaBPEMEHHO
crbupane Ha 6okmyk. Lettieri(2023) mama 3a nmpumep kommnanusta Pello, kosito Ha TepuropHsTa Ha
eAMH OT Hai-rosmemute yHHBepcuTeTd B Kanaga e momornana ga ce cnectar Hax 30 000 momapa
MECEYHO 32 CMeTOoChOMpaHe U m3Bo3BaHe. Upe3 m3mon3BaHeTo Ha 204 ceH3zopa B Kodure 3a OOKIYK,
cucremara e OTKpuia, ue camo 48% ot ko¢uTe ca Owin IbJIHM IPU U3BO3BaHEe U Npu 64% oT KoduTte
32 KapTOHEHHW OTMagbLIM ca OMIM 3aMBpPCEHH C IUlacTMaca. KoMmmaHusTa € M3Moj3Bana MOJAET C
M3KYCTBEHH HWHTEJCKT 3a OTKPMBAHETO HAa CMECBaHETO Ha ortnagbiure. Lettieri(2023) crura no
M3BOJIa,9€ M3IOJI3BAHETO Ha jaurataiHute pemenus Ha Pello e mamammio cpemnurte KypcoBe Ha
nu3Bo3aHe oT 5.74 na 2.28 Ha cemMuuna 0a3a, 3HAYNTEIHO HaMaJIIBaiKu OI0KETa 3a CMETOM3BO3BAHE.
KombuHanusaTa oT uHTErpamusra Ha u3KycTBeH wuHTeNeKkT(Al), MpexaTa Ha CBBP3aHOCT Ha
mHoroopounu ycrpouctBa(l0T) u OJOKYEHH TEXHOJIMTHUTE  IE JIOBEAE 10 IOJ00peHHs B
orepaTtuBHaTa e()eKTHBHOCT, CHTYPHOCT B Pa3IlIall[aHuATa U 10-100pa epekTUBHOCT. [loTeHIMaTHNUTE
MOJI3U Ha JIUTHTAIHA “‘CUMOM03a” ce OTKpOSBAT:
v' CpoucrBara Ha OJIOKYEWH ja Obje CUTYpPEH METOJ Ha ChbXPaHEHWE Ha JJaHHH OT JeHHOCTTa 03

BBH3MOXHOCT 32 MaHUTYJIAIUs
v NHurerpanusta Ha MOJIENIA C U3KYCTBEH MHTEJEKT LIE JOBEJE 10 ONTUMU3ALIMS HA Pa3Xxoy U Mo-

HUCBHK BBIVICPOJACH OTIIEYATHK
v' BB3MOXKHOCTTa Ha H3KYCTBEHHS HHTENEKT Ja aHaJIM3upa JaHHM M Jia JaBa MOTHBHPAHU

npesIoKeHNs 3a ObIela ONTUMHU3AIIHS.
v' CxeMH 3a CTUMYJIMPaHEe Ha “3€JIEHU NMPAKTUKK upe3 3aIlialiane Ha 6a3aTa Ha OJIOKYENH

Biok4eiiH TeXHOJIOrHsATa B €/IHa ICIEHTPATU3UPaHa MpPEKa Ch3/1aBa MAaKCHMAITHO HUBO Ha
MPO3PAYHOCT M JIECHO TMPOCIEAsSBAHE Ha Pa3MYHUTE OTIMAIBIM IO IEJUS WM IIBT [0 BEpUTrara.
ITpo3payHOCTTa Ha JEUCTBUATA HA CTEHKXOJIBPUTE 110 BEPUTATA HA yIIPABJICHHE Ha OTIAIBIIUTE YPEe3
3aMKC Ha JEWHOCTHUTE T000psABa OTYETHOCTTA. BIIOKYElH 1aBa Bh3MOKHOCT 3a HAOJIIOJEHUE B PEATHO
BpeEMe Ha BCAKO JIBIDKEHHE Ha OTNAaAbKa MW TPAHCAKIWH MEXAy YYaCTHHIUTE B
cucteMaTa(cMeTochOMpaHe, CMETOM3BO3BaHE,COPTUPAHE, peUUKiIupane). [IpociensBaHeTo Ha
JICHCTBUSTA B YIIPABJICHUE HA OTMABIIUTE JaBa Bb3MOKHOCT 3a ¢(DEKTHBHO TMpUIIaraHe Ha peryalvy,
ONITUMM3AITKS Ha Pa3sXxOoId 4Ype3 M3IOo3BaHe Ha T.Hap “ymuu morosopm’’(Bulkowska et. Al,2023). Ha
0aszara Ha OJIOKYEHH TEXHOIOTHS MOTAT Ja OBJaT 3a1aJeHH PEABAPUTEIHN YCIOBHUS 3a M3ITbIHEHUS,

Ton “MurepHer Ha HelaTa” MMaMme BIIPEIBML OTPOMHATA MPEXa 3a ChOUpaHe  0OMEH Ha JIAHHU OT (PU3HYECH
YCTpOIicTBa, ypel U ApyTH CHaOIEHHU ChC CEH30pH, Xapayep U copTyep, KOUTO MO3BOJISIBAT CBBP3AHOCT U OOMEH
Ha Ha JaHHU ITIOMEXAY CH.
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IpHU YCIEIIHOTO UM M3IBbJIHEHHE Ce M3BBbpIIBa Iutaniane Ha ycmyrure. Criopen Taylor et. Al(2020)
ABTOMATHU3WPAHMAT “‘yMEH AOroBOp” Ha 0a3a OJIOKYEHH HaMalsBa PUCKa OT W3MaMH, Hee(DeKTHBHO
yIpaBieHHEe W JPYrH XapaKTEepHH 3a TPAJULIMOHHHUTE CHUCTEMH 3a YIpaBICHUE Ha OTHIAIbIUTE
HenocTaTbly. Ha 0a3aTa Ha aBTOMaTU3MpaHU IUIANIaHus OJIOKYCHH 1aBa BB3MOYKHOCT 32 TIOOIIPUTEITHH
MPOTpaMH ¥ HOBU OM3HEC MOJISNN M3ITOJI3BAKH TOKEHHM3ALM 3a CTIa3BaHe Ha ‘‘3eNICHN” MPAKTHKHU 32
penylypaHe Ha OTHAagbLM B OKOJHATa cpega. MMa HAKONKO IpuMepa 3a H3MOI3BAHETO Ha
JCUCHTPAIN3UPAHN TIPHIIOKEHHS OCHIIECTBIBALINA BPb3Ka ChC CMETOM3BO3BAIIN (DHPMHU, ChOPAKEHHS
3a peHUKINpaHe, IMOTPEOUTETH H3MOI3BAHKM OJOKYCHH 3a MpO3padyHM TPaH3aKIMH M METOX 3a
CTUMYyJIUpaHe Ha 3eJIeHH MOJUTHKHU 4Ype3 3artamiane. [Ipumep 3a Toa ¢ Plastic Bank(2025),kosto
npejsara JUruTalIu3upaHy PeIIeHNs KAaKTO 3a TOJIeMU OM3HEC KOPIOpAIHH, TaKa ¥ 38 MAJIKU U CPESTHHS
OuzHec Ha 0a3a Ha XuOpuaeH OJoOk4eiH mopaen. MHTerpauusiTa Ha MOAEN C M3KYCTBEH HHTEJIEKT
OCHUTYpsiBa BB3MOXKHOCT 32 aHAJM3 Ha MHAMBUIYATHUTE HYKAN HA BCEKH KIMEHT KAaTO C€ M3IOI3BAT
pCaJHU JaHHW, OCHUTYpSBaKM MO-TOJIsSIMA 3alluTa OT HM3MaMHM WM HENOSUIHM TPAKTUKU 4pe3
aBTOMAaTH3MPaHH HMHAMBYIyaJTHH PEIICHHMS 32 KIMEHTCKA MOJIPHKKA.

3axiiroueHue

HMKOHOMHYECKHAT pacTeX, yCKopeHaTa ypOaHH3anus mpe3 MOCIEAHUTE JeCEeTHIICTUS T0BeIe
0 “CBPBXKOHCYMAaTOPCTBO’, KOETO H3pPa3XoABa 3E€MHUTE PECYpPCH C H3MIPEBAPBAILU TEMIIOBE.
JIMHEWHUAT NKOHOMUYECKH MOJIET BOAM JI0 TeHEpHpaHe Ha OTPOMHH KOJIMYECTBA OTHAbIH, C KOUTO
TPaJUIIMOHHUTE MOJCIHM Ha yMpaBlieHHEe Ha OTMAABIUTE HE MOrarT Jia ce ChpaBsT e(eKTUBHO,
yBEIMYaBailku pa3XxoguTe 3a CMETOM3BO3BAHE,CEMapupaHe M penukiIupaHe. JlanHute oOT
TPAJAWIMOHHUTE  MOJENM Ha  yIOpaBieHHEe Ha  OTNAABIMTE B  [EJUS  MpoIec  OT
cbOupaHe,cenapupane, TpaHCIIOPT U PELMKINpaHe ca TPYAHHU 3a TIPOBEPKa, HEMBIHU U C TOJSIM PHUCK
OT MaHumynanus.Jlururannzanusra U pa3BUTUETO Ha TEXHOJIMTHUUTE TMpeiaraT WHOBAIMH 3a I10-
e(eKTUBHO U ONTUMAJIHO YIPABJICHHE HA OTHABIM 3a€THO C HOBH BH3MOKHOCTHH 32 peIyLpaHe Ha
OTHAIBIHTE ChC CTYMYJIMpAIIM MPOrpaMH KbM Om3Heca M motpeburenure.llopamy ToBa GriokdyeiH
HAaBJIM3a I10-0CE3aEMO B CEKTOpa 3a yNpaBJeHHE Ha OTHAJbLUTE KaTO OTTOBOP HAa HEJIOCTATBIUTE OT
TPaIUIIMOHHUTE MOJICITH,0CUTYPSIBAHKHU PO3pavHOCT,e(peKTUBHOCT U pocieaumoct. [Ipunaranero Ha
HOBHU CHCTEMH 3a yNpaBJieHHE Ha OTMAIbIMTE W3UCKBA OTPOMHH MHBECTHUIIMU B MH(PACTPYKTPYpPHH
MPOEKTH, BHEIpsBaHe Ha cOPTyepHH U XapAyepHHU mpoAykTu.HyxHa e u cranmapTuzanus, 3a Aa ce
OCUTYpH €MHHA IIbpBUYHA HHpopManusi(garbage in”-’garbage out”), 3a 1a € HamUIE peaseH 0OMeH
Ha BTOPHYHU CYpOBHHH,KQueCTBO Ha PEUUKIUPAHUTE MaTepUald U MOHHTOPHHI Ha BBIVICPOTHHUS
OTIHeYaThK. B yckopsiBaHETO Ha T€3M MPOLIECH OCBEH JbpKaBHATA POJISi ChC 3aKOHOATEITHU IIPOMEHU
Y CTUMYJIMpAIly MpOrpaMu, OAHKOBHUS CEKTOpP 3aeMa KIII0oUOBa PO KaTo “KpalbrblieH KaMbK~ 3a
(uHAHCHpaHe HA IbP)KAaBHU M YaCTHU MIPOEKTH B CEKTOPA HA YIPABJICHHE HAa OTIAIbLIIUTE B KOHTEKCTa
Ha yCTOWYMBO U 3eleHo pa3BuTHe. TakcoHomusTa Ha EC u rmobanaute ESG usnckBanus npeBpbIiaT
(uHaHCUpaHETO HAa MHPPACTPYKTYpa U TEXHOJIOTHU B IPUOPHUTET 3a OAHKOBHUS ceKTop. Upe3 pasnuuHu
(MHAHCOBH WHCTPYMEHTH TNpeajiaraHd OT OaHKOBHS CEKTOP CE€ OCHTYpsiBa HYXKHHS KalHTall 3a
pPELUKIMpaHe W JUTUTAIN3AMs ¢ OJIOKYSHH Ha MPOLECHTE Ha ONTUMH3ALMs Ha YIPaBICHUETO Ha
OTIAIBIHTE.
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Abstract

Green finance has become one of the most discussed topics worldwide and governments are realizing its
role as an accelerator of sustainable development on the one hand as a conduit for sustainable legislation, and
on the other hand as a source of financing for new and more efficient projects. Governments around the world
rely on banking institutions to encourage and limit investment in resource-inefficient and polluting projects.
Green finance combines green bonds, green credit lines, green lending and carbon finance.

Keywords: green bonds, green finance, circular economy

BnBeaenne

3eneHoTo (hUHAHCHpaHE ce MPEBbPHA B €HA OT HAl-OOCHKAAHUTE TEMHU B CBETOBCH ILIaH U
MPaBUTEJICTBAaTa OCH3HABAT POJIATA My Ha YCKOPHTEN Ha YCTOHYMBO Pa3BUTHE OT €HA CTpaHa KaTo
MPOBOJHHUK HA YCTOWYHMBO 3aKOHOJATENICTBO, a OT Jpyra KaTo U3TOYHUK Ha ()MHAHCHPAaHE 32 HOBU H
no-ehektuBHU TpoekTu. [loj “3eneHo ¢uHaHcHMpaHe” o00oIlIaBaMe MNpPEIaraHeTo Ha (PUHAHCOBU
YCIYTH M TPOAYKTH, HACOUYSHM KBbM IIPOCKTH C HHCKO HHMBO Ha 3aMbpCSBAHE Ha OKOJHATa Cpeja.
Cnopen Peng and Zheng (2021) 3emeHOTO (HUHAHCHpaHE € HACOYEHO KbM ‘‘CBBKYNHOCT OT
WKOHOMHYECKH JEHHOCTH, KOUTO CHKHMBABAT OKOJIHATA CPela W ONTHMHU3UPAT H3MOJ3BAHETO Ha
pecypcu”, Koero oOenuHsABa (pUHAHCHpaHE HA TO-yCTOWYMB TPAACKH TPAHCIIOPT, EHEPTrHUHHO
e(EeKTUBHO CTPOUTEJICTBO, CKOJIOTMYHA M 4KcTa eHeprus. I[IpaBurencrBaTa mo cBera pa3uuTaT Ha
0aHKOBUTE WHCTUTYLHH Ja MOOMIPSBAT W OrpaHMYaBaT WHBECTHUPAHE B PECYpCHO HeeeKTUBHHU H
3aMbpCSBAIIN MPOEKTH. 3eleHoTo (MHAaHCUpaHe OOeJMHSBA € €IHO 3eJeHU OOJHralyu,3eleHH
KPEIUTHH JINHHUM, OTITyCKaHEe H3a3eJIeHH KPEAUTH U BBIJIEPOIHH (PMHAHCH.

Ha maxkpopaBHHIIE MOXEM Jla KaXXeM, Y€ Pa3BUTHUETO Ha 3€JIeHUTEe (UHAHCH BOAM JIO
noJo0psiBaHe Ha CBETOBHATA WKOHOMHKA 4Ype3 MO-I00p0 M KauecTBeo IpejajiaraHe, IMoOBeue
OCBEZIOMEHOCT 3a MOATbp)KaHE Ha MKOHOMHYECKHs pacTex M ThpceHero(Zhang et al., 2021). Ot
MHUKPOHUBO 3€JIEHOTO (PHHAHCUPAHE IIe J1a]I¢ BB3MOXKHOCT Ha MPEANPUEMAYHTE, Ja HHBECTHPAT B HOBU
yCTOWYMBH OM3HEC MOZEM KaTo TOBa UMa MOTSHIIMAI JIa OBEJIE 10 HaMalleHHEe Ha TPaHCAKIIMOHHUTE
pa3xoau U Ja HaChbp4H NOTPEOJICHUETO HA “3eTIEHU TTPOIYKTH .

PazButnero Ha 3eideHM (UHAHCH CTBIIBA BBPXY IIOJIOXKHUTEIHATA BPB3KAa MEXKIY
MPOM3BOJICTBEHU (DYHKIIMK U Pa3BUTHETO Ha TEXHOJOTUUTE B MKOHOMHUKATA. [10JOXKHUTEHUAT eeKT
HaMHpa OTpPaXKEHHE B TM0-e(DEKTUBHO HM3IIOJI3BaHE HA MPOM3BOJCTBEHH PECYPCH, a OT TaM MOJI00pEHO
Ka4yecTBO Ha OKOJIHATa cpela. Y CTOWYMBOTO pa3BUTHE € €Ha OT OCHOBHHUTE TEMH 3a IPaBUTEJICTBATA
Mo CBeTa, 3a J]a c€ OCUI'Ypu MO-7100pa OKOJHA cpela 3a cielBalluTe MOKojeHus. Hapacrtamoro
3aMbpCSBaHE OT Pa3IMYHK QOPMHU € €JMH OT roJIeMHTE TPOOJIEMHU Ha pacTsIaTra WHIyCTUPHS, KOSITO
3acsra KauecTBOTO HA KMBOT Ha BCHUKM XHBH opranu3mu. Rafiq et al. (2022) tBppasT,ue npodiema
ChC 3aMBPCABAHETO HAa OKOJIHATa CpeAa € OOIIECTBEH, a He YaCTeH M He € TaiiHa, Y€ YOBEYEeCTBOTO
JTHEC € U3MPaBEHO IpeJI cpelia, BpaxieOHa KbM IeJITa 3a Mo-100bp )KUBOT. KauecTBeHaTa okoliHa cpena
B TIOCJICJITHUTE TOJMHU C€ BB3MpHEMa Karo WKOHOMHYecko Onaro. HaGmiogaBa ce TeHIeHIUS 3a
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MOBUIICHO JKEJaHNWE BbB BCHUYKH MKOHOMUYECKU arcHTH Ja BB3IpPHEMaT YHCTaTa OKOJHA Cpe/ia KaTo
CTOKa, 32 KOSITO ca FOTOBM Ja 3arulamar. Thil KaTO MKOHOMHMYECKaTa eKCIIaH3US U TeXHOJIOTWYIHHUS
Mporpec ChIIECTBYBAT €AHOBPEMEHHO, € MPaBIONOJ00HO /1a ce MPEANON0oXKH, Y& TPaXIaHUTEe B 1O-
OoraTtute CTpaHM UMAaT AOCTBI O TEXHOJOTMYHU TMOCTIKEHHS, KOUTO MPaBAT MOXOOpsIBaHETO Ha
Ka4eCTBOTO Ha Bh3jyXa Ha MECTHO HUBO 3HauyuTenHo mo-esruHo(Nisar et al,2022). Emmepudno
n3cnensane Ha Science Publishing Group (2024) moka3zBa Bpb3Ka MEXy YBEIMUSHUETO HA TOXO0/1a HA
YOBEK ChC CKIIOHHOCTTA J1a 3aIulallia 3a MMo-4KicTa OKOJHA Cpefia MpH cTabMIHOCT Ha nenute. Ha Ga3za
Ha [IOCOYEHHTE IO-TOPe TBHPIACHMSA CE Mpenrojara OTpULATeNHa BPb3Ka MEXIY 3aMbPCIBAHETO U
JOXOJ Ha I71aBa Ha HaceseHuero. OT npyra cTpaHa MHOVMBHUYaTHUTE YCHIINS IOPOACHU OT YBEJINYECHHUE
Ha JTIOXOJUTE M OJIATOCHCTOSHUETO Ca HEJOCTAThUHH 3a CHIIECTBEHH IMPOMEHU B MOCOKA YCTOWYHBO
pasBuTre. Ona3BaHeTo Ha OKOJIHATA CPE/ia M 3€JIeH PAacTeK € Bb3MOXKEH Ype3 KOJICKTUBHU ACHCTBHS
HacbpueHH OT IPOMEHM B HAIMOHAJIHWTE 3aKOHOJNATEJCTBA M BB3MOXKHOCTH 3a (MHAHCOBO
CTUMYJIMpaHE KbM “3€JI€HH UHBECTHLIUN .

YBe/IMYEHUETO B CBETOBHUTE EMHUCHU HA BBIJICPOJICH TUOKCHA M YBEITMYCHUETO HAa CPETHUTE
TeMIIepaTypu Ha IUIAHETAaTa ca OBJIMSIHU OT YOBEIIKUTE ACHCTBHS U CBPBbXKOHCYMAaTOpCKaTa KyaTypa,
KOSITO € JIBUTATENIA Ha T.HAp “JMIMHECH MOAeN” Ha MKOHOMHUYECKO pa3BUTHE. KOJIEKTUBHUTE TEHCTBUS C
yHI/I(bI/I]_[I/IpaHI/I 3aKOHOJATCJICTBA Ca BaKHU 3a HaMaJIIBaHC HAa BPCIHUTC €EMHUCHU U OrpaHUYaBaHC Ha
rI00aTHOTO 3aTOIUISIHE, 3a N1a HE C€ Ch3/IaBaT “‘yOexHIna Ha 3aMbpcsBaHe” B IO-MalKO Pa3BUTH
peruonn. Crnopen Wang, Huang n Xiang (2021) ,,y0exwuima 3a 3aMbpcsBaHe BB3HHUKBAT, KOTATO
nmubepanu3anusaTa Ha ThPrOBCKUTE 3aKOHOJATEIICTBA MMO3BOJISIBAT MPEMECTBAHETO HA 3aMbPCSBAIINTE
WHAYCTPHUA B PETHOHU C TIO-MAaNKO CTPOT peryiatopeH KoHTpod. [lopamum rnoGanmuzanmsara M
cBOOOJHATA THPrOBUS Ca XapaKTEPHH BUCOKM HHBA Ha 3aMbPCSABAHE B Pa3BHBALLM CE AbPXKABH WIH
TaKMBa C HUCKH JOXOAM JI0 MOCTUTaHE Ha MMO-BUCOKH HWBA Ha MKOHOMHYECKO pa3BUTHE. Bpb3kara
MEX[y BJOLICHATa OKOJHA cpela U JO0XOJ Ha IJlaBa Ha HaceleHHe € rpaduuHo HM3pa3eHa upes
ekostornynara kpusa Ha Kysnen.! Ha nes e n3o6pasena rpaguuno o0bpHaTta U-06paszHa Bpb3Ka MEKILY
3aMBpPCSABAHETO M [0XOJa T.6. B HAYAJIOTO HAa HMKOHOMHYECKO PAa3BUTHE 3aMBbpPCSBAHETO CE
yBeNMYaBa(MKOHOMHUECKHS pacTeX € TPUOPHUTEH), HO BIOCIEACTBUE, C YBEIMYaBAHETO Ha
6OF3TCTBOTO MOKE Oa CH ITO3BOJIMM [a MHBCCTHUPAME B IMO-UYMUCTU TCXHOJIOTHMH W PEryJialiuu C 1eJl
nofo0peHne Ha OKOJIHATA cpefa.

1. 3esienu 3aeMH KaTO HHCTPYMEHT Ha “3ej1eH0 puHaHCcupaHe”

3eneHOTO (UHAHCHpaHE € eAWH OT OCHOBHUTE HWHCTPYMEHTH 3a OrpaHHYaBaHe Ha
KIIMMaTUYHUTE TpoMeHd. [IpaBuTencrBata Mo cBera ca OOCIUHHIM YCHIUS KbM BBIJIEPOIHO
HeyTpaiHa uKoHomuka a0 2050 r. ToBa € egHa MHBECTUIMOHHA BB3MOXHOCT KAaTO CHOpEnd
BloombergNEF (2022) mie ca myxau 200 TpuiMoHa jojiapa WHBECTHIMHM WM 10 7 TPUJIMOHA Ha
rojvHa, 3a Ja ce JocTUrHaT HyneBu emucuu 1m0 2050r. bankoBaTa MHIyCTpUsS WMa OTPOMHA
W3BBHIIPABUTEICTBEHA CHJIA J1a MTOBIHUSE HA MPEX0/ia KbM KPhroBa MKOHOMUKA KaTO OCHOBEH M3TOYHUK
Ha (UHAHCHpaHe Ha OM3HEca WMa MPSK KOHTPOJ BhPXY KOH IMOJy4aBa KPEIUTEH PECypc W Ha KaKBH
ycnoBusi. B mocneanuTe roauHM OaHKOBUTE WHCTUTHLMH CH CHTPYAHHYAT C TPABUTENICTBA,
WHCTUTHIINY 32 Pa3BUTHE H TOJIEMH HHBECTUTOPH. TOBa 3a€/THO ChC 3aTATAHETO HA PETYJIAUUTE BEPXY
KOMITAaHUH C TOJISIM BBIIIEPOACH OTHEUaTHK(EHePrUiHN KOMITAHWW W Jp.), pOJisAiTa Ha OaHKHUTE IO
KOHCYJITUpaHE Ha IJIAHOBE 32 PECTPYKTYPUPaHE KbM yCTOMUNB OM3HEC MOIEI U pacTeka Ha IbPIKABHO
(uHaHCUpaHEe HA 3€JICHU TEXHOJIOTHH UMAT CTHUMYJUpAIl epeKT KbM KPBroB U YCTOHYMB MOJEN Ha
WHBECTHpaHe. 3aKOHOAATEITHUTE IPOMEHH U ITPOMEHHTE B Ma3apa IMOKa3BaT HyXKIaTa OT eKCIIEPTH3a B
3eNeH0 (PMHAHCHUpAaHE M OIEHKa Ha KIMMATHYHUS PUCK IMOPaayl HAJAHANWOHATHHUTE TIOJIUTUKH IO
YCTOMYMBOCT W HaMassiBAHE HAa 3aMbBbpCSIBAHETO HA OKOJHATa cpena. [lopamu Te3w TpPUYMHHM MMa
OTPOMHO THPCEHE 32 EKCIIEPTH B yCTOIUMBO pa3BUTHE OT CTpaHa Ha OAHKUTE M KPEAUTONOTYIaTEINTe
NOpaj CTPUKTHUTE N3UCKBaHUs KbM yacTHUs cexTop(Enable Green,2025).

EnuHusT OT HalWMYHWTE WHCTPYMEHTH Ha 3€JIEHOTO (UHAHCHpaHe ca ‘‘3eJICHHTE 3acMHu’ .
Crnopen CseroBHaTa OaHKa ‘“3eleHUAT 3aeM ¢ ¢opMa Ha (UHAHCHpAHE, KOSTO IIO3BOJIsABA HA

! Hocu umero na CaiiMbH Kys3Hen, koiTo npemnonoxu, ye HepaBeHCTBOTO B JJOXOJUTE IIBPBO CE YBEINYaBa, a
cJell TOBa HaMaJlsiBa C HAIPEABAHETO HA UKOHOMHYECKOTO Pa3BUTUE
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KpPEAUTOMOIYYaTeNIUTe Ja U3IM03BaT CPEACTBATA N3KITIOUNTEHO 32 (PMHAHCHPAHE Ha MPOEKTH, KOUTO
IOIIPHHACAT CHIECTBEHO 3a MocTUrane Ha ekonoruuna men.”(World Bank,2021).

MHoro 6aHKH Mpejiarat 3eJeHH 3aeMH 32 WHBECTUIIMOHHHU MTPOEKTH C SICHU MOJI3U 32 OKOJTHATA
cpena. Pa3mepbT Ha CBETOBHUS Ma3ap Ha Bb300HOBsAeMa eHeprus Oemie oreHed Ha 1 020,94 muinapna
maTcku ponapa mpes 2024 r. [Iporaosupa ce ma3zapsT Aa HapacHe ot 1 078,7 Munmrapaa maTcku goaapa
mpe3 2025 1. go 1 574,18 munmuapma marcku monapa mno 2032 r., moka3BaliKu TOIUIIICH TEMIT Ha pacTexX
(CAGR) ort 5,55% mnipe3 nporuno3uus nepuoj(Fortune Business Insights, 2025). B To3u 6bp30 pactsiig
nazap 3eJICHHTE 3a¢MH Ca CHJIHO THPCEHH MOpaJd MHTepeca KbM MPOCKTH 33 YHCTA M BH30OHOBsEMa
CHeprusl.

ToBa mpaBu Te3u 3aeMU CHIIHO >KEJIaHU MOpaJyl CHIHATAa KOHKYPEHLUS B OAaHKOBHUS CEKTOP M
npedepeHIMaTHUTE YCIOBUS 3a KpeaurTomonydyarein. (PUHAHCHPAHETO HAa MPOEKTH 3a 4YHCTa M
BH300HOBsSIEMa €HEpPrHs ¢ HaW-PeKus HAYWH 32 OAHKOBHSI CEKTOP Ja BB3JCHCTBA MPIKO BBPXY
HaMaJsiBaHETO Ha BBITICPOJHUTE EMUCHH.

3a onpenensHETO Ha €UH 3aeM KaTo “3eJeH” € HY)KHO Ja ce cna3saT [IpuHuunure 3a 3eneHu
3aemn”(LSTA,2025.), kouTO ca MEXIyHAPOIHO MPU3HAT CTAHIAPT OICHIBAHKH 3a€MH 110 YCTUPH
OCHOBHU TIPUHIINTIA:

Wznon3eane Ha cpenctBa: OmnpesneicHUTE 3€lCHH MPOEKTH TpsOBa Ja OCUTYpsiBaT SCHU
CKOJIOTYHH TIOJI3H, KOHUTO I1Ie OBAT OICHEHU, U3MEPEHH U TOKJIAJABAHU OT KPEAUTOMOTYIATES.

IMporiec 3a oneHka 1 U300p Ha MPoeKTH: KpeauTononyvaTenaT Ha 3eIeH 3aeM TpsiOBa sICHO Ja
OO0SICHH KaK € OpraHu3upaH MPoIeCchT Ha OIIEHKA M U300p Ha POEKTH, KOUTO IIE MOTyYaT CPEICTBa OT
3aema. OCBEH TOBa KPEAUTONONyUYaTe ST 00SCHIBA KaK IIIe yIPaBIIsiBa €KOJOTHYHUS U COLUATTHHS PUCK
Ha JIOMyCTUMHTE TIPOCKTH.

VYnpasnenue Ha npuxogute: CpelncTBara oT 3eJieH 3aeM TpsiOBa Aa ObJAT KPEAUTHPAHH I10
CrelrallHa CMETKa WK MPOCIeAIBaHU OT KPEAUTOIONyYaTels, 3a 1a Ce MOIbpKa MPO3pavyHoOCT U 2
ce HAChpuapa IIENOCTTa Ha MPOYKTA.

Otuutane: [IpuHOMOUTE NPENOPHYBAT W3MOJI3BAHETO HA KAYCCTBCHW IIOKA3aTeld 3a
e(EKTHBHOCT U, KBJICTO € Bb3MOKHO, KOJIMYECTBEHH MOKa3aTeNH 32 €EKTUBHOCT (HApUMEpP CHEPTrUeH
KamnanureT, MPOU3BOJCTBO HA CICKTPOCHEPIUsd, HaMaIICHI/I/I/I36CFHaTI/I CMHCHU HAa MTAPHUKOBU I'a30BC U

ap.)
2. 3ejIeHM M YCTOHYMBY 00TUT AU

DUHAHCOBUAT Na3ap Ha 3eJeHO (JMHAHCUPAHE HE c€ OrpaHuYaBa A0 OTIYCKaHETO Ha “3eJeHu”
kpeauTu. IlazapsT Ha “ycroiumsu™ aunrosu mucrpymeHTH(GSS+) KbM Mapt 2025 € KymyJaaTUBEH
obem ot 6.1 Tpunona mwarcku gonapa(World Bank,2025.). Ogaksa ce To3u ma3ap 1a pacte ¢ rojieMu
TEMIIOBE TOPaay 3aAbIDKUTEIHNS XapakTep Ha ESG nenure 3a ronemMure HHBECTUTOPU U KOMIIAHUH.
ITox o6moro HammenoBanune GSS+ mnomamar aBa Buia uHCTpyMeHTH GSS(3eeHu, colHManHy,
YCTOWYMBH) U B Kareropusta “+” T. Hap SLB(cBbp3anu chc ycTOHYMBOCT) 3a€IHO C IPYTH “NpexoaHu”
o0nurauuy B MOMOII HA MHAYCTPUH Ja NPEMHHAT KbM HM3II0JI3BaHE Ha IMO-YHCTH TEXHOJIOruu. B
abpemarypara  “G”(green)e  HacoYeHO KbM  (PMHAHCHpPaHE HA  EKOJOTMYHO  YHCTH
MPOEKTH(EIIEKTPUIECKH TPaHCIIOPT, BH3OOHOBSIEMH H3TOYHWIIM, €HEpPruiiHa e(eKTUBHOCT H JIp.),
“S”(social) e ¢uHaHCHMpaHe Ha COLMAIHM IPOEKTH(3ApaBeolla3BaHe, 0Opa3oBaHHE, IMOJKpena 3a
ysI3BUMHM TpynH), “S”(sustainability) e koMOMHALMS OT MPEIUIIHUTE JBE KATETOPHHU 3a IIOCTUI'aHE HA
ycroiumBH 1einu. SLB oOiuramuure mMorar ja ce M3MoJ3Bar 3a (QMHAHCHUpPaHE Ha MPOEKTH OT OOII
XapakTep, HO YCIIOBHATA M KYHNOHHHTE IUIAIAHKUS CA CBBP3aHM C M3IBIHEHHUETO HA NPEABAPUTEIHO
3aganeHu ESG nenun. YcenemHoTo u3mbiIHEHHE HA yCTOWYMBUTE 1IETIM HA €eMUTEHTA Ce OLleHd Ha 0a3a
ycroitunsu KPI2, ipu HetocTHrane Ha HEUTe KyIOHHUTE TUTAIaHUS CE yBEINYABaT.

! Tlonx “ycroiiunBu” 0GeMHsABAME BCUYKHM JIbJITOBM MHCTPYMEHTH OOO3HAYEHU KATO COLMAIIHH, YCTONYHMBH,

CBBP3aHH C YCTOWYMBOCT, IPEX0]] HA HKOHOMUYECKOTO pa3Butie(GSS+)
2 Kmrouopure nokasarenu 3a edextusHoct (KPI) 3a ycTOMYMBOCT ca M3MEPUMM I10KA3aTENH, U3MOI3BAHM OT
OpraHu3alMUTe 3a TPOCIEAIBaHE W OTYWTAHE HA CBOWTE EKOJOTWYHH, couuaiau W ynpaeieHcku (ESG)
pesyntatu. [IpumepuTe BKIIOYBAT BBITICPOJIEH OTIEYATHK, MOTPeOIeHNEe HAa €HEeprus, MmoTpedieHne Ha BOJa,
YIIPaBJIEHUE HA OTHAJbLUTE U HUBA HA PELUKIIMPAHE.
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NMa KpUTHKH TIO OTHOIICHHWE Jalld MPOCKTUTE ca JOCTAThYHO ‘‘3eleHu”, 3a na Obaar
pasriieXxaaHd B paMKHUTE Ha “3ejeHo ¢uHaHcupane”. B Kuraii aktuBHO ce emutupat SLB obmuraiun
JoKaTo OaHKOBUTE MHCTUTYyIMH (uHancupar Berimiuuau aktusu(Dialogue Earth,2023.) /To 2020 r.
MpaBuIIaTa 3a 3eJieHo (UHaHCUpaHe M03BoJIABaxa (prHaHCHpaHe Ha HaKkoi Berauau npoektr(Climate
Bond Initiative,2025)(Li,2025.). Tlo otHomieHne Ha Kwurtaii ¥Ma HaydYHH H3CICABAHUS, KOUTO
MpeNCTaBAT yOeUTEIHN TBBPACHUS 32 “CENIEKTUBHO pa3KpHBaHe”, 3asBCHUTE €KOJOTHYHH TIOI3H HE
ce peanusupar HarbaHo (Li, Yang & Dong, 2025). ima u3BeCTHU KPUTHKH M OMTACEHUS MO OTHOIICHHE
SLB oGnuranuure, ye 3anoxenute ycroiunBu KPl ca mpekaneHo HUCKH, KOETO KOMIIPOMEHTHPA
peannus “3enen” edekr(de Mariz et al., 2024). CpmiecTByBa pealieH pucK T. Hap “greenwashing”,
KOUTO IISJIU J1a TIOMYJIIPU3UPa COLUATHHUS/3EIICH aHTQKUMEHT 0€3 J1a € HAIMIIe PEATHOTO U3IIbIIHCHUE.

B Opaemie ce ouakBa T€3M c1abOCTH J1a ObJAT MPEOJOISHU ChC SIWHHA CTaHIApTU3aIus, T10-
no0pa OTYETHOCT U MPOCIIE/ISIBAHE B PEATTHO BPEME 3a TIOCTHI'AHETO Ha 3aJI0)KEHUTE TICITH.

3. Poasita Ha GaHKOBMTE MHCTHTHIINY 32 PeIHIyPaHe HA BPeHUTE eMUCUH

Hanunne ca KpuTHKHM OT peanlia HENPAaBUTEICTBEHU OPraHU3AlMHM KbM OAHKOBHS CEKTOp U
NpobIDKABAIO (HHAHCHpaHe Ha “KadsBu NpoekTn” oT ronemure (unancoBu rpymu(Science
P0,2025). JIpyro mpoy4BaHe IMOKa3Ba,ue OT 2,5 TPHJIMOHA IMATCKH 10Japa 3aeMH W OOJHraldu
HAacOYeHW KbM €HEPTUHHU NEeHHOCTH, OT mopTdeitnmute Ha 60 Tojemu OaHKH, mMpempocTaBeHHu Ha 377
BOJICIIIM SHEPIUIHA KOMIIAaHWM, camo 178 Muinapnia miaTcku jonapa, wid 7% oT o0IuTa cyma ca
YCBOGHH 32 TIPOSKTH CBBp3aHu ¢ uncrta eneprus.(Sierra Club,2023.) Baxxen MoMeHT, KOUTO TpsiOBa aa
orOenexuM €  Hamyckanero oT I[lapmkkoto cmopasymenue ot CAILl, xoero mnpuHYyXIaBa
aMepHUKaHCKHs 0aHKOB CEKTOp Ja HE CIa3Ba C TJI00AHO MOETUTE AaHTAKUMEHTH 32 PEeAyKLUS Ha
kauMatnanute npomeru(Bloomberg TV Bulgaria,2023). ToBa npoMeHn HOPMATUBHHS, PEryJIaTOPCH
1 “IONIMTUYECKH HATUCK KbM aMEPUKAHCKUTE OAHKH J1a TTOAKPEIsl YCTOWYNBH U 3€JI€HH WHBECTHIIH.
MHoro 6aHK{ BKIIIOUHTETHO AaMEPUKAHCKHU ce 0s1Xa NPUChEANHIIN KbM CIIa3BaHE HA LEIUTE 3JI0KEHH
B MApIDKKOTO CIIOpa3yMEHHe: HaMalsiBAHE Ha KPEIUTHPAaHETO 3a (OCHIIHU TOpWBa, MOJKpena Ha
ycToiumBH NpoekTH. OOCIUHIBAHETO HA OOINUTE YCHIUS Jajie CTapT Ha JOOPOBOJIHATA WHUIMATHBA
Net-Zero Banking Alliance(NZBA) mpe3 2021 r. , B ko510 10 2024r. 6eme obenunma 140 6aHku che
CTOMHOCT OT 74 TpunuoHa moiapa ¢ Iea HyldeBH HeTHH emucuu a0 2050r.IlpomsHara Ha
nonuTHYeckara o0ctanoBka ot HammyckaneTo Ha CAILl ot [Tapmwxkkoto ciopasymenue npunynu NZBA
7la ce OTKaXEe OT CIIOMEHATHTE aHTaKUMEHTH mpe3 anpuwil 2025T 3a orpaHuueHHE Ha rI100aIHOTO
3aToruisiHe o 1.5 rpamyca ot mpemHmycrtpuanHute HuBa (Business & Human Rights Centre,
2025)[ocnenBanoTo HalyCKaHETO HA TOJNSIMa YacT OT TOJEMHUTE aMEPUKAHCKW OaHKH M JIPYTH
cuctemun 6anku ot NZBA Hanoxu npekpatsiBaneTo Ha jaeitHoctTa i (Segal, M., 2025). Beuuko ToBa
MOJICTaBU MO BBIIPOC €(PEeKTUBHOCTTA Ha MOX00HH TOOPOBOIHU CHIO3H U OEMAHETO Ha 10OPOBOIHU
AQHTQXKMMEHTH € CUITHO TIOBJIMSHO OT MOJIUTHYECKUTE TpoMeHH. [ oisiMa poist 3a pa3naiaHeTo Ha Chio3a
WABa OT CWJIHHUS PEryJaTOpeH M TOJUTHYECKH HATUCK Jla HEe ce HajaraT OrpaHWYeHHS BBHPXY
enepruiinusa cexrop (Costa, M, 2025) 3asgBkaTa Ha amMmepuKaHCKaTa aAMUHUCTPALMs € Ja pa3lnpsBa
nobuBa Ha QocuiHE TopuBa( HEPT, MIMCTOB ra3, NPUPOJIEH I'a3) U pa3xjiabBaHe HA MHOTO JbPKaBHU
OrpaHUYEHHS KbM CHEPrHHHUS CEKTOpP. M3TErsIHeTo OT MEXyHApOHH aHT&KUMEHTH M TIPOMsIHATA
Ha nppkaBHUTe perynanuu B CALLl nosene 1o mpeHapexJjaHe Ha IPUOPUTETHU OT “‘3€JIEH PacTeX KbM
TPaJULUOHHU EHEPIUUHU CEKTOPH MPU HAJIMYUE HA JOXOAOHOCTHOCT.

Nzepa CAI] npogbikaBaT J1a ce MPOBEXKIAT aKTUBHO ‘‘3€JICHU TOJUTHUKKA U TOMYyJIN3UPAHE
Ha 3eJieHH (PMHAHCOBU MHCTPYMEHTH. EBporeiickara MHBECTHLMOHHA 0aHKa, YHATO L]l € IOCTUraHe
Ha nenute Ha EC 3aeMa OCHOBHa pOJIsl B MEXIYHAPOIHUTE “3eleHH (PMHAHCH KaTo €IHa OT Haii-
rOJIEMUTE WHCTHTYIIUHU TIOAKPEISIH “3eJIeHH MPOSKTH W MbpBara Mpejsiaraia 3eJ1eHd OOJIUTaium
npe3 2007r.(EIB,2025). B Heiinara “xiaumarnyHa kapra 2.0” 3aiara 3a e 1a GuHaHCHpa IPOSKTH 32
1 Tpunmon eBpo no 2030r. Kem cenremspu 2025t., EVb e nnBectupana 560 Munuapaa €Bpo B 3€€HU
NpPOEKTH rojsiMata dact Ha Tepuropusita Ha Crro3a(EIB,2025.). He3aBucuMo OT MeXIyHApOIHUTE
MIOJIMTHYECKH TPycoBe aHraknMeHTa Ha EC KbM “‘3eneHus mpexoa” ocTaBa CHJIEH KaTo TOKa3aTEICTBO
EWb 06sBu yiecHsSBaHETO M ONPOCTSIBAHETO Ha MPOLEAYPH 32 KaHIUIATCTBAaHE 32 (PMHAHCHpAaHE Ha
“senenu kpenutn’”’(E1B,2025.) bes noaxpenara Ha EMb ronemure 3eneHu nHQpacTpyKTypHU TPOSKTH

1 HpOGKTI/I, KOUTO UMAT HETAaTUBHU MOCJIEACTBUA BbPXY OKOJIHATa Cp€aa U KiinMara
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€ HeBBb3MOJKHO Jia ce peanmzupar. C nogkpenata Ha EBporneiickaTa komucus Oerie o100peH MeXaHu3bM
OT I'bBKaBH OAHKOBY TapaHIIMK Ha CTOMHOCT 5 MUIHapa €Bpo, 3a J1a ce pas3mupsIT onepanunte Ha Eb
n3BbH pamkuTe Ha Chblo3a ¢ moTeHmuan 3a Hax 10 Mwinapaa €BpO WHBECTHIMH B KIIOYOBH
paiionn.(ESG News,2025). [Ipyra wio4oBa 0aHKOBa WHCTHTYLUS,KOSTO € PEIHO Ja CIOMEHEM €
EBpomneiickara Oanka 3a Bb3cTaHoBsBaHe W pa3BuTHe(EBBP), kosro mMma orpomna mporpama 3a
¢uHaHCHpaHe Ha 3eJeHa HHYPACTPYKTypa U OCUTYpsiBa OTPOMHA IOAKPENa 32 CHEPTUMHUS IPEX0l Ha
Bankanute u B yactHocT 3a bparapust.

EBBP cu napraupa ¢ YauKpeaur bynbank , 3a ga mpegocTaBu rapaHIMH Ha CTOMHOCT 50
MUIIHOHA eBpo 1o tporpamara “InvestEU” ma Espomneiickus crio3.(EBRD,2025)

OuakBa ce rapaHusiTa Aa noAnomMorue 6usneca Ha YauKpenut Bynbank, kato otkmoun 100
MUJIMOHA €BPO HOBH 3aeMHU 3a (PMHAHCUpAHE Ha 3€JIeHHM MHBECTHIWHU B €HEPruifHa e()eKTUBHOCT U
BBH300HOBsSEMA €HEPIHs 3a CTPAIH U YCTOHYUB TPAHCIIOPT.

HopmaruBhara u perynaropHa pamka B EC crumynupa TbproBckute O0anku B EC na
WHBECTUPAT aKTHBHO B “3€JI€HU MPOCKTH U Ja OrpaHUuaBaT “KasBU MPOCKTH OT KPEOUTHUTE CH
noprdeiinn. Vcnanckara 6anka BBVA (BBVA,2025) ynsou 1ienure 3a WHBECTHIIMH B YCTOHYMBU
mpoektu 1o 700 munmapaa espo mo 2029, karo ycns na NMpem3nbiIHU MpenumiHara cu nei ot 300
MUIIMapJa eBpo C €AHa FOJMHA M0-PaHo OT JIajeHus rpaduk.. [IoTBbpKIaBaliku aHTaXKMMEHTA CH 32
Hysesu emucuu 10 2050 1., repmanckara “Deutsche Bank™ e my0iukyBasia CBOUTE [IEJH 3@ peayLUpaHe
Ha BBIJICPOJHUTE €MHCHU 33 OCEM OT Hail- BBIJICPOJHO-MHTEH3MBHHU CEKTOPH B KPEAUTHHS CH
noprdeiin 10 kpas Ha 2030 1. u croTBeTHO 10 Kpas Ha 2050r.(Deutsche Bank,2025).

BaHkoBHAT cekTOp B A3usl MPOABIDKABA aKTHBHO J1a (UHAHCHPA 3€JICHH H YCTONYNBH POCKTH.
OcHoBeH jaBuraten ¢ Asumarckarta OaHka 3a WHBecTHIMH B uH(ppactpykrypa(AllB), kosto B
KOpIIOpaTHBHATa cH cTpaTerus mpuera npe3 2025r. ce anraxkupa Han 50% oT coOCTBEHOTO U
(MHAHCHpaHEe Ja € HACOUYEHO KbM KIMMATHYHO OpHeHTHpaHo (unHaHcupane mo 2030 r. Cmopen
nyOonnuan nanad npe3 AllB e mpemsmbianuna nenta cu npe3 2024r. xato e Hacoumna 67% ot
(HHAHCUPAHETO CH KbM KIMMATHYHO-OPHEHTHUPAHH MPOEKTH B 36 HAIMOHAIHH HKOHOMHUKH.(ESG
Times India,2025) Ipe3 mexemBpu 2025 r. Asmarckara OaHka 3a MHQPACTPYKTypHH HHBECTHIIMU
(AIIB) u mpaBuTENCTBOTO Ha Y30€KHCTaH MOJIKMCaxa CIopasyMeHUe 3a (PMHAHCHPAHE HA CTOMHOCT
500 munuoHa gojsapa B moakpena Ha IIporpamara 3a 3efieHa W yCTOMYMBA Ma3apHa MKOHOMHUKA Ha
cTpanara, o0siBu OaHkaTa Ha 28 HoeMBpH. VHWIIMaTHBaTa € MpeJHa3Ha4YeHa Ja YCKOpHW Mpexojia Ha
VY30ekucTan KbM M0-3eNeHa, TI0-yCTOHYMBA U Ma3apHO OPUEHTUPaHA MKOHOMHKA Ype3 LSUIOCTEH MaKeT
OT MOJHUTHYECKH M MHCTHTyIHOHANHU pedopmu(Times Ca, 2025). Tlono6uo Ha EWB, Asuarckara
0aHKa 3a MHBECTHLMH M HH(PACTPyKTypa € Hacouuja YCWIus KbM (PMHAHCHpPAHE Ha yCTOMYMBH
MPOEKTH M3BBbH A3NTCKO-THXOOKEaHCKHUSI PErHoH KaTo 0,100pu mpe3 2023 r. HHBECTHUIIMOHEH KPEeIUT
3a Ha croitHOoCcT 100 MIITMOHA €BpO 3a M3rpaXIaHe Ha eHEPTUitHO e(DEKTUBHU ‘‘3eJIEHH JIOMOBE™ 3a€THO
c m3maBaHe Ha |0-rogumHmM oOiMrauuu, eMuUTHpaHa OT pyMbHCKaTa OaHka mapTHeOp, Banca
Transilvania, B mogkpena Ha JOMYCTHMH MOIIPOCKTH HA WHAWBUAYIHUS Ma3ap Ha 3eJICHH UITOTEKH 32
npeoHo B Pymbuusi(AllB,2025).

CunHata moIKpena OT TOJNWTHYECKH M HWHCTUTYLUHOHANHM pedopmMu B A3HMATCKO-
THXOOKEaHCKHsI pETMOH HaMKpa CBOETO OTPAKEHHE B ONEPAIMUTE Ha THPrOBCKUTE OaHKH B PETHOHA.
JBanieceT THProBCKM OaHKU C aKTHBH HAJIXBBPISHKH 5.6 TPHIMOHA MIATCKU Jlojapa y4peIsBaiKku
“AnuaHca 3a 3eJeHM TBHPrOBCKM OaHKHM’ HAco4eH KbM YCKOpsABaHE Ha TpaHchopmaunusita Ha
THPrOBCKUTE OAHKW KBM ‘‘3eJIeHO OaHKMpaHe™ MpHiaraiku Hali-100pUTe MPAKTUKA U OU3HEC MOJIEIH
3a  ycTOW4YMBO (UHAHCHpaHe B  A3HMaTCKO-THXOOKEaHCKUS PErHOH W pa3BHBall  CE
uxkonomuku(IFC,2025).

Hunepnannckara 6ankosa rpymna ING B cBost mokmax “Sustainable Finance Pulse” u3passisa
HaMEpeHHE JIa 3aCUIIM HHBECTHUIIUHITE CH B A3Hs 33 yCTOWYMBO (HMHAHCHPaHE BBB popMaTa Ha 3esieHH
KpEeOuTH, 3eJdeHH obOmuranmu u apyrd ycroiumBu uHcTpyMmeHTH(ING,2025). Karo mumep B
YCTOMYMBOTO (PUHAHCHPAHE Ca OTYETEHH MOJUTHUYECKUS OTIMB KbM YCTOWYMBHUTE WHBECTUIIMU B
CAIll, HO B ;OKJIaJa € OTYETEH TEHJCHIMS 32 3aCHJIBAHE Ha YCHIIMATA 32 YCTOHUYUB U 3€JICHH
WHBECTHIIMM B A3Wsg B MyOIWMYHMS W 4YacTHUA cekTop. OdYakBa ce pacTeXX Ha Ia3apa Ha 3CJICHH
O0JIMTaluy O] CUJIHUS PETyJIaTOpeH HATHCK 0T HOBUs EBponelicku ctaHIapT 3a 3eJ1€HU 00JIUraiuy 1
pacTsIys UHTEPEC Ha HHBECTUTOPH B YCTOMYMBY WHBECTULIMH.
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3akuouenne

3enenute (UHAHCH Ca KITFOYOBH 32 e(eKTHUBEH MPexo] KbM HHUCKOBBITIEPOJa M PECYPCHO-
eeKTHBHA NKOHOMHKA. DMHAHCOBUTE HHCTUTYLIMHU B Pa3BUTUTE PETUOHU 3aeMaT LICHTpaHa POJis, Thii
Karo MMEHHO TE€ KOHTPOJIMpAT KamUTaJIOBUTE IOTOLM, OMpEIeNAHKM Mamiada W IOocoKaTa HM.
[Ipunaraiiku 3e7eHN MOJWUTHKH, WHBECTUIIMOHHY PEIIeHUs W CTaHIAPTH 3a YIpaBJIEHHE Ha PHCKA,
0aHKOBHS CEKTOP € KIIFOUOB 32 YCIEITHO yCTONYNBO pa3BUTHE.

[Ipe3 mocnenHOTO AeceTuiaeTHe Osixa MOJIOKEHH 3HAYUTENHN YCHIIUS B MOMYJIApH3HpaHe Ha
3eneHN GUHAHCOBU MHCTPYMEHTH. 3HaunTenHu npuHoc nva EC u EBpornelicknte OaHKH BbBEXTANKH
crpukTHr ESG crannmapty, 3eJeHN 3aeMH, 3€JIEHU OONHUrallid U JIPYTH WHCTPYMEHTH CBBP3aHH ChC
YCTOMYMBOTO  pa3BUTHE. MeXIyHapoAHW (UHAHCOBM MHCTHTYUMHM Karto EBpomeiickaTta
WHBECTUIIMOHHA OaHka, EBpomelicka 6aHka 3a BH3CTaHOBSIBAHE W Pa3BUTHE M A3HMaTcKaTa OaHKa 3a
WHBECTHUIINH B MH(PACTPYKTYpa HACOUBAT IOJIsIMa YacT OT CBOUTE MOPTQEIMINTE KbM HPOEKTH C HUCHK
BBITIEpOJeH oTneyarbk. CTpOruTe peryjiaTopHH HM3MCKBaHMs KaTto EBpormelickara TakCOHOMHS 3a
ycroiunBu  uHBecTHumu(EU  Taxonomy) u  MeXIyHapOAHUTE CTAaHAAPTH HAJIOKCHH OT
MexmyHapoIHUS CHBET MO CTaHIapTH 3a ycToiunuBoCcT(ISSB) monpHHACST 3a SICHU U €IMHHH TIPaBUIa
,KOETO BOJH JI0 TIPO3PAYHOCT U IOBEPHE.

Wudopmanusra B 10KIaAa NOAYEpTaBa 3HaYMMaTa poiisi HAa OAHKOBHSI CEKTOP OCBEH Karo
M3TOYHUK Ha ()MHAHCHWpaHEe W KAaTo MpHUIIAraHe Ha eIWHHHU CTaHIapTH: BKIIOYBAHE HA KIMMATHIHH
PUCKOBE B aHaiW3a Ha KPEIWTHHUS PHUCK, OTpaHWYaBaHE Ha OTKPHUTOCTTa KBbM EKCIIO3HMIMK Ha
BBITIEPOJHO-MHTEH3UBHU CEKTOPH M HAChpUaBaHe KbM 3€JICHU UIMOTCYHH U WHBECTUIIMOHHH KPEAUTH
KaTo MHCTPYMEHTH 32 TpaHCPOpMaIusl Ha HKOHOMHUKATA.

Brmpeku ToBa 3eneHHTE (PMHAHCH Ca €IHO TOJNSIMO IPEIU3BHKATENICTBO. BBIpeKu moerure
NyONWYHN aHTa)KMMEHTH TpsiOBa Ja ce Cllei PEATHOTO H3MBJIHCHHE W € HalIWle PUCK T. Hap
“greenwashing”-pa3IM4Hu peryIaTOPHHU PEKUMH B Pa3TUYHUTE PETHOHH, JaHHUTE OT Pa3BUBAIIUTE CE
CTpaHW TOHSIKOTa Ca HEAOCTATHYHM, IO/ BBIPOC € HANCKIHOCTTa WM. BBIpEKH TpyIOHOCTHUTE,
TEH/ICHIIMATA € SICHO BUUMA- 3€JICHOTO (PMHAHCUPAHE Ce MMPEBPHIIA B OCHOBEH HHCTPYMEHT Ha PAaCcTEex
W KOHKYpEHTHO TPEAUMCTBO. 3eJcHUTEe (UHAHCH OOeAWHSIBAT HMKOHOMHUYECKaTa e(EeKTHBHOCT,
EKOJIOTMYHATa W COLMalHa OTTOBOPHOCT KAaTO CHBMECTUMH IIEIH, & OAHKOBHS CEKTOp € OCHOBEH
JBUTATEN HA TIIO0ATHUS 3€JIeH MPEXO/I.
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Abstract

The integration of artificial intelligence is transforming the digital marketing landscape, promising a
transformative change in the way businesses interact with their audiences and deliver compelling messages. It's
all about creating smart campaigns, establishing authentic connections, and laying the foundation for a future
where marketing is more effective, efficient, and personal than ever before.

Keywords: artificial intelligence, digital marketing, economic expediency

1. BbBenenue

Obexm na uzcnedgane B TOKJIAA € JUTHTATHUS MapKETHHT.

Ilpeomem na u3cnedsane 6 00K1Ada € VMKOHOMHYECKATa I1€JIEChOOPA3HOCT, BB3IEHCTBUS U
MOCJIE/ICTBUS OT ABJITOCPOYHATa YIOTpeOa Ha W3KYCTBEHUS MHTENEKT KaTo TIOMOIIEH WHCTPYMEHT 3a
nmonobpaBaHe Ha eEeKTUBHOCTTA.

Ilen na ooxnaoa:

LenTta Ha HACTOSIIUS TOKIIAJ € Aa e pa3Kphe HKOHOMHYECKaTa [elecho0pa3HoCT, Bb3ICHCTBUS U
TIOCJIC/ICTBHS OT M3IIOJI3BAHETO HA M3KYCTBEHHAT MHTEIEKT B AUTUTATHUS MAPKETHHT U OTPKEHHETO
MY BBPXY JCHHOCTTa M KOHKYPEHTOCIIOCOOHOCTTA HA OPTaHHU3AIIHATA.

2. B'bBe)IeHI/Ie B ITUTHTAJHUSA MAPKETUHT

2.1. KakBo e qpururajieH MapKeTHHT
Benuky MapKeTMHIOBH YCHIIMSI, CTPAaTerMd M KaMITaHUM, TPOBEXKIAHH OHJAWH M Ha MOOWITHH
YCTpOUCTBA.

KakBo Biin3a B 00xBaTa Ha AUTUTAIHUS MAPKETUHT?

SEO (onrtuMu3arius 3a ThpCauKh)

OmnuaiiH 1 MOOMITHO peKJIaMUpaHe

MapKkeTHHT B COIUATHUTEMEINT

Email mapketunr

MapKeTHHT Ha CbhIbPKaHUETO

Affiliate (mapTHbOPCKH) MapKETUHT

MapxkeTHHr ¢ uH(pIyeHCHpH

Mo0uer MapKeTHHT

Omnunaiin nponaxou

Omnunaiin PR

AHanu3 Ha JaHHU

JlururaneH MapKeTUHTOB MUKC
*Product —mpoayKThT MOAXOAII JIM € 32 OHJAMH mpoaaxkda OT TJeJHa TOYKa Ha MOTPEOUTENH,
MOAAPBHAKKA U ynoTpeda
*Price —0bp30 cpaBHEHHUE HA [ICHUTE M OYAKBAHETO, Y€ MPOAYKTUTE B UHTEPHET OOMKHOBEHO Ca T10-
€BTUHU
*Place —SEQO;y100CTBO HIOCTHITHOCT Ha yCiIyrara
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*Promotion—orpann4eno BpeMe U NpoCcTpaHCTBO, T'bBKABOCT U MH(OpMAIKs, BB3MOXKHOCT U HYK/1a
OT TECTBaHE HAa MHOT'O CTPaTeruu

SEO unu Search Engine Optimization

Hedpunnmmsa -SEO nmm Search Engine Optimization(onTuMu3anus 3a ThpCadyKUTE)Ce M3pa3siBa B
JCMCTBUS, HACOUCHH KbM YBEJIMYaBaHE HA KOJIMYECTBOTO M KAYECTBOTO Ha TpaduK KbM yeOcaliT, upes
nosiBaTa My Ha IMO-BHUCOKa IMO3MIHUS B TaKa HAPEUCHHUTE ,,0pTaHUYHU  WIM HETJIATCHU PE3yJITaTH B
ThPCAYKHUTE.

3naunmoct —SEQO e elvH OT eIMHCTBEHUTE OHJIAIH MapKETHHT KaHAITW, YAETO PA3BUTHE OCUTYPSIBA
pe3yATaTH B IBATOCPOYUCH IJIaH, KAKTO U HAH-TOJIEMUST N3TOYHUK Ha Tpaduk.

MapkeTrHTOBH IeHOCTH B cepara Ha SEO

YnpapieHue Ha ChIIbPKAHUETO - Ch3/IaBaHE U ONTHUMH3HPAHE HA ChIBPIKAHUETO HA CTPAaHUIATA
TexHuvecka onTUMHU3ANYS - pa3paboTka U Mo o0psIBaHEe HA TEXHUYCCKUTE aCTICKTH Ha CTPaHMIIATa
SEO ctparerus - n360p Ha KIIFOYOBH TyMH U TOTPEOUTEIICKN CETMEHTH, M ITOAXOISIIO ChAbPKaHNE
IMocTposiBaHe Ha BPB3KH - Ch37aBaHE HA MPEXA OT BHHINHU U BBTPEITHH BPH3KH

2.2. Kak BJusie 1 IpoMeHsi M3KYCTBEHHMS HHTEJIEKT JUTUTAJTHUS MAPKETUHT

C pa3BUTHETO HAa BB3MOXHOCTUTE Ha W3KYCTBEHHsI WHTEJICKT, OM3HECUTE C€ OCBOOOXKIABAT OT
OrpaHWYEHHATA HA YOBEIIKHS PUTBM Ha pabora . OpraHu3anuuTe, 3aJBHKBAHH OT H3KYCTBECH
HHTEJIEKT, YMEJIO CE€ BB3MOJI3BAT OT BBJIHATA OT JAHHHU, CTPATErMYECKH BHEIPSBAWKU W3KYCTBEH
WHTENIEKT, 3a Ja ToJydaT KOHKYPEHTHO MpPEeIUMCTBO, HENPEKbCHATO BHEIPSIBAKM WHOBAlMU H
MoI00psIBaliKM KITMEHTCKOTO UKMBsBaHe. OUEBUIHO €, Y€ M3KYCTBEHHUST UHTEJIEKT € TOTOB Ja Ce
MPEBBPHE B 3BE3/I€H UI'payd B ObACIINS MAPKETUHIOB PUTHM.

Brnpekn Heocmopumara cuiia Ha U3KYyCTBEHHMSI MHTENEKT B JUTHMTAIHHUA MApKETHHI , MHO3MHA
pasMHIILUIABAT BHPXY MOCIEAMINTE 3a oOnactrta. KakBo TOWHO 03HayaBa TOBa M KaK IIe MPOMEHHU
[0/IX0Ja HU KbM MapKeTuHroBute ctpateruu? llle pasriename Te3u BBIPOCH, TOKATO C€ MOTAIsIME B
CBETa Ha MapKETUHTa, 3a[JBUKBAH OT U3KyCTBEH MHTEJCKT.

[opTdelinbT Ha N3KYCTBEHUSI HHTEJIEKT pacTe

KbM nHeniHa gata (MHAHCOBOTO BB3JCHCTBHE Ha M3KYCTBEHUS MHTENEKT ¢ BrieuaTisBaiure 100
MuIMapa fojiapa . [Ipornosure Ha ekcnepture nokassat, ye 10 2030 r. Ta3u nudpa e CKoYH ps3Ko
710 U3yMUTENTHUTE 2 TpuianoHa fnojiapa. He craBa Bempoc obaue camo 3a yuciiaTa; Ta3d WHBECTULHS
MIpe/CTaBIsiBa 3HAUMTEIIHO HHUBO Ha JIOBEpHE, BSIpa W CIOJEleHa BU3WA 3a Oblerie, B KOETO
W3KYCTBEHUST MHTENEKT 3aeMa HeHTpanHo wmscto. Cnopen Gartner , 37% OT opraHuzauuuTe ca
BHEIPHIIM HM3KYCTBEH HMHTENEKT MOJ HAKakBa ¢opma. IIpoLeHTHT Ha NPEANPHUATHATA, U3IIOJI3BALIH
M3KYCTBEH MHTEJEKT, € HapacHal ¢ 270% mpe3 nmocaeqHuTe 4eTUPU TOJUHH.

Psi3koTO HapacTBaHe HAa (UHAHCOBOTO BH3JICHCTBUE HA H3KYCTBEHHUSI MHTEIIEKT MOXKE J1a ce 00SICHU
C MOBCEMECTHOTO MY IIPUCHCTBUE B Pa3IMYHU NMPHIIOKeHUs. Hsikon yecTo cpelmany NpuiiokeHus Ha
W3KYCTBEHHS] HHTEJIEKT BKIIIOYBAT:

»  Bupryannu acucrenTn kato Siri u Alexa

*  Cucremu 3a IpenopbKU Ha IIATGOPMH 3a €IEKTPOHHA THPTrOBHS

*  Pa3skpuBaHe Ha U3MaMH BbB (PMHAHCOBUTE MHCTUTYLIH

*  ABTOHOMHHM IIPEBO3HHU CPEJICTBA

*  OO6pabotka Ha ectecTBeH e3uK (NLP) 3a yar6oToBe 1 00CiTy>kBaHEe Ha KIIMEHTH

*  Pa3smoznaBane Ha N300pa)XEHUS U JIMLA B CUCTEMUTE 332 CUTYPHOCT

*  MeauumHCKa AUATHOCTHKA M 3/IPaBHU CUCTEMH

Komnanunte ce kauBat Ha BhJIHATA HA U3KYCTBEHUS MHTEIEKT

Crnopen wHAeKca 3a TI0OANHO BHeApsiBAaHE Ha W3KyCcTBEeH HHTeNnekT Ha IBM 3a 2022 1. |,
3abenexutenaute 35% oT OM3HEca aKTUBHO BHEIPSBAT M3KYCTBEH MHTEJEKT , KOETO O3Ha4yaBa, 4e
MoBeYe OT €HAa Ha BCEKHM TPH KOMITAHWW WHBECTHpA B M3KYCTBEH WHTENIEKT 3a TpaHC(OpMarusd,
WHOBAallMM M KOHKYpPEHTHO mnpenumctBo. OcBeH ToBa, cropen Servion Global Solutions , ce
nporHosupa, ye no 2025 r. 3amemersBamute 95% OT B3auMOJIEHCTBHUATA C KIMEHTUTE Ie ObIar
MMOAXPaHBaHW OT W3KYCTBEH WHTeNeKT. JlokimamxhT TOKa3Ba HapacTBallaTa 3aBUCHMOCT OT
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TEXHOJOTHHUTE 3a M3KYCTBCH WHTCICKT B PA3JIMYHM WHAYCTPUU W OYAKBaHATa UM pOJIs BBB
dhopmupaneTo Ha OBACIINA TTeH3aK Ha OM3HEC B3aMMOICHCTBUATA.

CrpyBa Jii CH U3KYCTBCHHAT UHTEJICKT IIIyMa OKOJIO JUTHTAIHUS MapKETUHT?

AOCOIOTHO, W3KYCTBEHUST HWHTEJICKT HAWCTUHA CH 3aciyXaBa IIIyMa OKOJIO JWTHUTAJTHUS
MapkeTusr. Criopes; cpmiotTo npoyuBanHe Ha IBM , monoBrnHaTa OT aHKETHpaHWTE OW3HECH ca Jaiu
3HAYNTEITHA TMOAKpPETa Ha N3KYCTBEHHUS HHTEIEKT, TOCOUYBAUKH SICHU MPEINMCTBA KaTo:

1. Hawmansgane Ha pa3zxogute. 54% OT IpEANPUATHUATA Ca OTYCITU HAMAJICHHE HA PA3XOIUTE.

2. Tlomobpena UT m mMpexkoBa mpousBomuTenHOCT. 53% ca w3nuranmu momobpenust B UT u
MpeKoBaTa MPOU3BOIUTETHOCT.

3. TomoOpeHo knueHTCKO H3KUBsBaHE. 48% OTOEIA3BAT, Ye U3KYCTBEHUSIT UHTEIICKT JOMPHHACS
3a MO-UIACTIUBUTE KIMEHTH Ype3 MoT00PSHO KIIMEHTCKO U3KUBSBaHE.

C mornen Hampexa, OBAEHIETO W3MIIEXKAA Omie Mo-oOemaBamo. [IpoydBaHeTro mokasBa, We mpe3
CJICJIBAIIMTE MET F'OJIMHY MTOYTH TPUMa OT YSTHPUMa MAPKETOJIO3H III¢ M3M0I3BaT U3KYCTBEH UHTEIICKT,
3a Jla ce CIpaBsT C TIOHE eHa YEeTBBPT OT padoTaTa cu. ToBa Moka3Ba HapacTBAILlO OCh3HABAHE CPEX
MapKeTOJO3UTE Ha 0CE3aeMHUTE MPEIUMCTBA, KOUTO M3KYCTBEHHUSAT MHTEIEKT HOCH TI0 OTHOIICHHE Ha
e(eKTUBHOCT, TIPOU3BOIUTEIHOCT U YAOBIETBOPEHOCT HA KIIMEHTHUTE.

3. IllecT HAYMHA, 10 KOUTO U3KYCTBEHUSAT HHTEJIEKT BJIMsie BbPXY OblelIeTO HA JUTUTAJIHUS
MapKeTHHT

TexHomorusita ¢ HU3KYCTBCH HHTCJICKT HMa IIOTCHIIMAJIa Aa PEBOJIONHMOHHU3HPA JAUTHUTAIHUA
MapKeTHHT, KaTo JOBeNe JO MOBUINCHA WHIMBHIYAIN3AIHs, TPOU3BOJUTEIHOCT U Bh3jekcTBHe. C
Pa3BUTUCTO Ha U3KYCTBCHUA UMHTCJICKT € BCPOATHO Ja CC IOABAT HOBH MNPHUIIOKCHUA B AUTUTAIHATA
PpEKi1amMa. ETo0 HsAKOM KII0UOBHU O6J'IaCTI/I, B KOHUTO U3KYCTBCHUAT MHTCIICKT OKa3Ba BJIMUAHUC!

1. AnropuTMmuTe C U3KYCTBEH HHTEJICKT MOTAT Jia IEPCOHATU3UPAT ChIbPKAHHUETO Bh3 OCHOBA HA
MOBEJICHUETO Ha KJIMEHTHUTE NIPU Chphupane, [eMorpackute UM TaHHH U IPeIIoYnTaHusaTa um . Tora
moMara Ha MapKeTOJNIO3UTe Ja TepPCOHATU3UpAT ChIbPKAHHETO, OQepTHTE W peKIaMHTe,
MOIOOPsABAaHKUA TIOTPEOMTEIICKOTO HM3KHUBSIBAHE U IIO3BOJIABAKM IIO-IICJICHACOYCHH W €(EKTHBHH
MapKEeTHHTOBH KaMIIAHUH, KOMTO MTOBUIIABAT MPOIICHTA HA KOHBEPCHSI.

2. I‘121T60TOBGTC, 3aABMKBAHU OT U3KYCTBCH HMHTCIICKT, UI'PAiAT KIIFOUOBA POJIA B MOAKPCIIATa HA
JUTUTATHATC MAapKETUHI'OBU KaMIIaHUU. Te IpeaOoCTaBAT NEpPCOHATIU3UPaHa NOAAPHIKKA Ha KIIMCHTH,
chOUpaT IaHHM 32 TEHEPUPAHE M aHAIN3 HA MOTCHIMATHH KIIMCHTH U MOBHUIIIABAT aHTAKUPAHOCTTA U
YIOBJIETBOPCHOCTTA HA KIIUCHTHUTE.

3.  AJIrOpUTMHUTE C HM3KYCTBEH HMHTEJICKT IIOMaraT Ha MapKeTOJIO3UTE Ja pa3depar mo-io0pe
CBOUTE KIUCHTH. ANITOPUTMUTE 32 MAIIMHHO OOydYeHHE MOTAT Jia aHAJIM3UPAT OTPOMHHU KOJHYECTBA
JIAHHU OT COLMAITHUTE MEJTUH, aHAITM3H Ha yeOCcalToBe U 00paTHa BPb3Ka OT KIIMEHTH, MPEIOCTABIHKH
HeHHa HHpOpMAaIHSL.

4. TexHonorusTa ¢ W3KYCTBEH HMHTEJIEKT IOMara Ha MapKeTOJIO3UTE Ja CIECTAT BpeMe W Ja
MOJIOOPAT KAueCTBOTO HA ChAbPIKAHHMETO. M3MON3BaKK NaHHH M MOTPEOUTETICKH MPEANOYUTAHUS,
HUHCTPYMCHTUTC 3a Cb3JaBaHC Ha CbAbPKAaHUC, 3aJIBUKBAHNU OT U3KYCTBCH MHTECJICKT, ITCHEPUPAT I10-
AQHTQXUPAI0 U MOAXOASIIO ChAbPKAHHE 32 OJIOTOBE W COIMAIHM MEIHH, KOETO B KpallHa CMeTKa
MOBHIIIaBa e()CKTUBHOCTTA HA KAMITAHHHTE.

5. B uz0o0pakeHHs ¥ BHICOKIHMIIOBE, U3KYCTBEHHUAT UHTEICKT MOXKE Jla WACHTH(HUITHpA 00EKTH,
XOpa W JIpyrd eJeMeHTH. ToBa TMO3BOJsiBA aBTOMATH3MPAHO MapKHpaHe, MEepPCOHAIM3MpaHe ,
(YHKIIMOHAIHOCT 32 ThPCEHE M TBOPYECKO BIBXHOBEHHE, MOJOOPABAMKK BH3YAHUTE ACIEeKTH Ha
JUTUTATTHHAS MAPKETHHT .

6. AnropuTMHTE C U3KYCTBEH UHTEJEKT CEe OTIIMYAaBAT C OTKPHBAaHE HA aHOMAJINH, U3OJI3BaHE HA
MPOTHO3HO MOJICIIMPAHE, aHAIN3 Ha TEKCTOBH JIaHHW, HAOJIIOJICHE HA aKTUBHOCT B PEaTHO Bpeme U
omlpe/ieNiTHE Ha OIECHKH 3a M3MaMH. 1a3W BB3MOXKHOCT TMOMara Ha OuW3Heca Ja HWISHTHQUIHpa U
npeaoTBpaTu U3MaMH1 B TUTUTAJIHUA MapKETUHT .

4. U3Boau

B 0600111eHIEe MOJKE 1 Ce 3aKIIF04H, Y€ OIaroapeHne Ha JUTepaTypHus 0030p 10 TeMaTa, Hapes ¢
Pa3KpUBaHC Ha CbIMHOCTTA HA AUTUTAJITHHUA MAPKETUHT U CbUCTAHUCTO C U3II0JI3BAHETO Ha U3KYCTBCHUSA
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HUHTCJICKT CC€ IIOCTUT'a PpCIIaBaHC Ha IIbpBAaTa IMOCTaBCHA B JOKJIaJa 3aaava. Ha BTOpHU IIJIaH Ca
npe€aCTaBEHU UKOHOMHUYECKAaTa I_ICJ'ICCT;O6p3.3HOCT, BB3JICHCTBUS U IIOCICICTBHUSI OT ABJITOCPOYHUTE U
yCneurHn Kona6opau1/m MCKAY MAapKECTUHIa MW HU3KYCTBCHUA HHTCIICKT Hapea C HOI[O6pCHI/ITC
q)HHaHCOBI/I IMoKa3aTcJiu v Io-rojiiMaTta e(beKTI/IBHOCT OT ACHHOCTTA Ha MAapKETOJIO3UTE. B 3akmouenue
0sixa HabellsI3aHW OCHOBHHUTE ITOJI3W OT M3ITOJ3BAHETO Ha NU3KYCTBCHUSI HMHTCIICKT 3a HOI[06p$IBaHC
HNKOHOMHYCCKATa I_ICJ'ICCT:O6pa3HOCT OT OABJTOCPOYHUTE U YCHIECIIHU IMTPAKTUKU MEXKAY MAPKETOJIO3UTE
C KJIIMCHTH COI'JICA ITOBHIIIaBaAHC Ha IIOTCHIHMAJIa 3a Q)HHaHCOBI/ITC PE3YITATH HA OpraHu3anudTa.
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Abstract

Bulgaria has excellent conditions for practicing health tourism, and the role and importance of human
resources for its development are constantly growing. The quality of the health tourism product that Bulgaria
offers is an important prerequisite for strengthening the country's image internationally. Care is needed to train
a qualified workforce, and the training of personnel in the field of healthcare is of utmost importance. Participants
in health tourism, and especially medical tourists, have specific needs that must be met. The specialization index
shows the specialization of health tourism in different parts of Bulgaria and the need to eliminate significant
differences in terms of personnel.

Keywords: health tourism, development, education, human resources.

BnBenenue

CBHBpEMEHHHAT TYPU3HM € CIOKEH COITUATHO-UKOHOMUYECKH U KyJITypeH (DeHOMEH Ha HaIlleTO
Bpeme. OCBEH TpaJUIIMOHHUTE BUIOBE TYPH3bM, CbBPEMEHHHUTE (AITEPHATHBHH, CIICHUATU3UPAHH)
BUJIOBE TYpPH3bM NpUA0OMBAT Bce MO-roysiMo 3HadeHue. Cpea TAX € W 3JpaBHHUAT Typu3bM. Toii
o0eqrHsIBa BCHUYKH BApUAHTH HAa TYypU3bM C TPOQWIAKTHYEH, BH3CTAHOBUTENEH JiedeOeH edekT
(Vladeva, 2018, 149).

3paBHUAT TypU3bM 00XBallla HIKOJIKO MOJIBH/IA TYPU3bM:

> Bbanneo, pasrinexxaaH KaTto: TYpU3bM, CBbP3aH ¢ e()EeKTHUBHO JICUCHUE U pexadunuranus
M0JI MEOULMHCKH KOHTPOJ, IOCPEACTBOM MHUHEpaiHa BOJIa, jJeueOHa Kajl U JIp.;
> Cna u yenHec, pasrieaaH KaTo: TypH3bM, CBbP3aH C PelaKkcHpamy U KoM(pOopTHU

MPOIIEIypH 3a TSIIOTO U AylaTa, 0a3upaHu Ha Pa3UdHU MIPHPOIHH PECYPCH U IPOIYKTH (MUHEpaTHA
BOJIa, €TEPUYHHU Macia, ieueOHa KaJl, BUHO, IIOKOIaJ U JIp.);

> Tamacotepanus, pazOupana KaTo: TYpH3bM Kpail MOpETO, CBBp3aH C MPOTPAMU H
PpUTYaITH, BKIIFOYBAIIY H3IIO0JI3BaHE HA MOPCKa BOJIA W/VITH TIPUPOJTHY IPOU3BOJIHH, U/WIIN €CTyapHa Kall,
ype3 KIJIACMYECKH W HETPaJULMOHHM TEPAaNeBTUUYHU METOAM Ha BB3ACHCTBUE, HACOUEHH KbBM
BBH3CTAHOBSIBAHE HA IICUX0-EMOLIMOHAIHATA M (PU3NUECKO 37]paBe, KAKTO U HACOUEHH KbM KpacoTaTa Ha
YOBEUIKOTO T5JI0, KOUTO CE MPOBEXKAAT B CHEIMATU3NPAHN KaOMHETH, 3aJI1 U TIOMEIIECHUS;

> MeaunuHCKHAAT TYpH3bM, CE€ pasliiexaa Karo: Typu3bM, UYHATO OCHOBHA IIEN €
nofo0psiBaHe WIH BBb3CTaHOBSBAHE Ha  3JIpaBeTo upe3 MEINIUHCKA Hameca
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(https://www.tourism.government.bg/sites/tourism.government.bg/files/uploads/2019_gg/produktov_
analiz_-_zdraven_turizam.pdf 2019, 4-5.).

,,MGILI/IHI/IHCKI/IHT TYpU3BM € CBBKYIIHOCTTA OT BCUYKU OTHOIICHHA W SBJICHHSA, Bb3HUKBAIIU
npu CMAHA Ha MECTOHAXOXIACHHUCTO Ha XOpaTa C OCHOBHA ICJI Bb3CTAHOBABAHC U CTa6I/IJ'II/I3I/IpaHC Ha
TSAXHOTO 3/IpaBe upe3 JieueOHu (Meauuucku) yeayru ~ (Stoynev, 2018).

Criopen HIKOY aBTOPH TOHATHETO ,,3/[paBEH TypU3bM** HE TPSAOBa J]a Ce aCOIMHpPa C TIOHATHETO
, MCAUTTNHCKHN TypI/IB’bM“. Toi kaTo npu MCIUIIUHCKHA TYPU3BM OCHOBCH (bOKyC ca JUuarHoCTukara u
BHUCOKO CHCUUAIM3UPAHA MCIAWMLOHUHCKU TMPOUCAYPH, KATO XUPYPIrUYCCKUTE MHTCPBCHIHHU Ca
mpeobaamasamu (Aleksandrova, 2020, 159).

Camoro peanusupaHe Ha MOTEHLWAIAa Ha 3ApaBHUS TYPH3bM OKa3Ba IOJIOKUTEICH e(peKT
BBbpXY LOdj1aTa HUHAYCTPHUA, KAKTO M CBOBTCTBALIUTEC S HMKOHOMUYCCKHU ﬂeﬁHOCTH. Tosa namara
HCO6XOI[I/IMOCTT8. OT Pa3BUTHE Ha YOBCHIKHM PECYpPCU M YIHPABJICHCKU KallallUTET, HCOGXO,Z[I/IMI/I B
TYPUCTUUCCKUTE ACCTHUHAIIUU, KBJACTO TO3U TYPU3BM CC PA3BHBA.

Hpedmem Ha MU3CJICABAHE € 3APABHUAT TYpU3BM U H€06XOHI/IMOCTT3 My OT obe3neyaBale ¢
npodecrnonanau kaapu. Obexm Ha W3CIENBaHE € 3APABHUSAT TYPHU3bM B bbirapus v BB3MOKXHOCTHUTE
3a TIOATOTOBKA Ha KBaJH(HUIMPaHU KaJpH, MOAMOMAaramiyd HeropoTo (pyHKimonupane. [leama e na ce
najae nAJI0CTHA BU3KMA 3a PAa3BUTUCTO HA 3ApaBHUA TYPU3BM B CTpaHaTa U Bb3MOXKHOCTUTC 3a HETOBOTO
ocurypsaBaHe€ C KaIpu. Uzmon3Ban e cuUCTEMHUS nmoaxona, KaKTO W HAKOM TpadulMOHHU
UZCNE008AMENCKU MEMOOU: HUCTOPUYECKHU, CPABHUTECIICH, TCOPETUUCH aHAJIM3 U CUHTE3, KOHBEPTCHTCH
aHayn3 v rpaduuHu MeToau. [Ipuiara ce JIoKaM3alMOHHHUST HHICKC, KOMTO € BaXKeH IoKa3aTes npu
aHaliM3a B Typu3Ma, HapeJ C peauiia Apyrda MaTeMaTH4eCcKl METOAU U Mozenu. Tol Moxe Jla ouepTae
MSCTOTO Ha Typu3Ma B CUCTEMATa Ha pErUHOHAIHATA WM HallUOHAaJITHATa NKOHOMHUKA U IMOATOTOBKAaTa
Ha KaJpud OT CHOTBETHOTO NPO(GECHOHAIHO HampapiicHue. [IpoydeHu ca pemuiia H3CIICIABaHUS,
CBBP3aHU C Pa3BUTHETO Ha 3apaBHHs Typu3bM B bwirapus: Stankova, 2006; Yordanov, 2008;
Shishmanova, 2011; Veleva, 2013; Stoyanova, 2016; Tsonev, Basmadzieva, 2016; Stoynev, 2018;
Vladeva, 2018; Aleksandrova, 2020; Basmadzieva, 2020; Veselinova, 2021; Belichenova, 2021,
laneva, Basmadzieva, 2022; laneva, Basmadzieva, Doneva, Georgieva, 2022; Bozhinova, Georgieva,
2023.

Temarta € 3acerHara B peauua CTpaTeTHYecKu JOKyMEHTH, kKaTo KoHIenus 3a TypucTU4ECKO
paiionupane Ha bwarapus, 2015 r.; Aktyanusupana HanmonanHa ctpaTerus 3a yCTOMUMBO pa3BUTHE
Ha Typmsma B PenyOmuka Bwarapus, 2014-2030 r., [Ipoext Ha HammonanHa kapTa Ha BHCIIETO
oOpaszosanne B PenyOnmka bearapus, 2021 . u ap.

1. OcoGenocTH Ha 3ApaBHUSA TYPU3bM B CBEeTOBEH M HAIIMOHAJIEH MJIaH

TypusmbT € eqHa OT BOJEIIUTE WHIYCTPHH B CBETOBEH Malad, KOSATO MpEACTaBisABa eIHA
necera oT cBetoBHUs BBII u 3aetocrra. [Ipe3 2024 r. MexXAyHapOIHUTE MPUCTUTAHUS JOCTUTHAXA
1,470 mapa., xoero e pbeT oT 12% B cpaBHenue ¢ 2023 1. umm 184 MuIH. TypuCTH TOBeEde.
MeXayHapoMHUST TYypW3bM HaAXBBpIM HuBata mpean Kosua-19 mnanmemwmsta. [Ipuxomute
nocturraxa 2,0 Tpi. gomapa, koeto € ¢ 14% mnosede ot pekopauute 1,7 Tpi. nonapa mpes 2019 r.
(https://www.unwto.org/un-tourism-world-tourism-barometer-data, 2025).

31paBHUST TYpU3BM CTaBa BCE MMO-aTpPaKTUBEH B riiobaneH Mamad. Ha cBeroBHUTE mazapu
MEIUIIMHCKH TyPU3bM CE OlleHsIBa Ha OKoyio 60 MIIpA. Jojapa U ce pa3upsiBa HEMPEKbCHATO. 3aTOBA
JOTIPUHACAT OJIATONPHUSTHUTE (AKTOPH, Cpel KOUTO ca TO-A00pOTO 3]paBeora3BaHEe, HOBUTE
JIEKapCcTBa, MOAEPHO 00OpyABaHe, MO-aTPAaKTUBHUTE XOTEJICKH YCIYyTH U MepCOHANN3NpaHa Tpuxka ca
OT pellaBallo 3HaYeHHe 3a TO3M Masap. 3a MbTyBaHe C MEIUIIMHCKH IIeJI TOJIIMO BIIMSIHHE OKa3Ba U
JOCThIA JI0 KBATH(DHIMPAHA CHEIUATUCTH. 32 pa3iiuKa OT PEAWIIa BUIOBE TyPU3BM, NPHU 3PaBHUS
TypU3bM CE30HHOCTA € M0-ci1abo m3pa3eHa. Toil BCHITHOCT MOXE Ja TMPOTHBOAEHWCTBA Ha CpenHaTa
CE30HHOCT B TypH3Ma KaTo II510.

[ToBeuero mHpOpMaIMs 3a 3ApaBHUS TypU3bM Kacae TJIaBHO MEIUIMHCKUS TypusbM. [Ipe3
2011 r. e npueta EBponeticka qupextusa 2011/24, kacaelia TpaHCIPaHUYHOTO 3IPaBHO 00CIyKBaHe,
KOETO 3a/IbJXKaBa CTpAaHUTE-WICHKH Jia o0e3reyaBar 0e3riaTeH J0CThII JI0 JedeHne B pamkute Ha EC
3a BCUYKH CBOM TpaKJIaHH. TOBa OT CBOS CTpaHa € CBbP3aHO C IMPeIaraHeTo Ha MO-MPOQECHOHATHO
oOciTykBaHe Ha KJIMEHTUTE OT CTpaHa Ha paboTeIuTe B Ta3u cepa.

bparapust e momynsipHa JecTUHAIMS 3a 3ApaBeH Typu3bM W npodmnaktuka. CTpaHaTa uma
Ooratu TpaaWIlMK B paiioOHA IO peauila MPUYWHH, a HATMYMETO HAa MHUHEPATHH H3BOPH, TOKAa3aHO
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MOJIE3HH 3a 3IPaBETO, € Cpel Hal-MomyIspHUTEe 00JacTH Ha 3ApaBeH TypusbM B bbarapus. Muoro
0aTHEONOXKKN KypopTH B bbirapus mpeanaraT pasHooOpasue OT CIIEMUAN3UPaHd MPOQEeCHOHATHU
yeayru (Tsonev et al., 2016, 131).

B noBedeto ciny4an 3ApaBHUAT TYpU3bM B bbirapus e ch4eTaH ¢ MOYMBKA B YePHOMOPCKH WIIH
IDIAHWHCKH KYPOPTH, C TTOCEIICHHUS Ha OATHEOIOKKH [IEHTPOBE, MPeAIaramii 100pu Bb3MOKHOCTH 32
pexadunuTaIys 1 Bb3CTAaHOBSABaHE, HAIIpUMep cien xupypruuan uHtepBeHun (laneva, et al., 2021,
91).

B nenust EC nMa TeHeHIns KbM MOBUIIIEHAa MOOWITHOCT Ha MTAIMEHTH U 37PaBHU CIIEITHATHCTH.
ToBa e mpeamocTaBka 3a MO-100pa AOCTHITHOCT U MO-BHCOKO KAa4eCTBO HA 3/IPABEOIA3BAHETO C IIENT
MpUBJIMYaHEe Ha MalueHTH. KaTo Lsmo cnopen pasiuuHU MPOYYBAaHUS UYXKIECTPAHHUTE TYPUCTH
ocTaBaT ¢ MHOTO JOOpH BIIEYATICHHUS M OT3UBH 32 3ApaBHUS Typu3bM B bearapus. Hali-ronemure Hu
KOHKYPEHTH B 00JIacTTa Ha 3ApaBHUs Typu3bM ca Typmusa, Uexus u [lomma (Basmadhzieva, 2020).

OT OCHOBHO 3Hau€HHE 3a PA3BUTHUETO HA 3PaBHHUsS TypU3bM B CTpaHaTa € HAIWYHETO Ha
pecypceu, KOUTO ONarompusTCTBaT HEroBOTO pas3BuTHe. Cpell Hail-LIEHHWTE MPUPOAHU PECYpCH Ha
breirapust ca pazHooOpasneTo W H300WIMETO Ha: XHAPOTEpMATHH MHUHEPATHH BOMH, jJedeOHa Kal,
MOpe, 3PaBOCIOBEH MOPCKH U TUIAHWHCKH KJIMMAT, KpacuBa MPUPOAA W KUBOIMCHU TEH3aXH, HAJI
1600 u3Bopa, ot kouto Hax 600 ca MUHEPATHH, PA3MOI0KEHH IPETUMHO B IIOJHOKHUETO HA IJITAHUHUTE,
JIECETKY JIaryHH W HaXOJWIIIa Ha JiedeOHa Kall, MI3TOYHHIN Ha JiedeOeH Topd.

brearapus e Bropa B EBpomna cien Micanawst u u3npeBapBa IbpXKaBH, ¢ JOKa3aHU TPAAULINU B
OanHeoNorusATa, MO OTHOIICHHWE HAa CHIIECTBYBAIIM, Pa3BUTH W PETHCTpHpaHd (cepTUHUIMPaHN)
pecypcu Ha muHepaiHa Boja (Kontseptsiyata za turistichesko rayonirane na Balgariya, 2014, 49).

bamHeoTypu3MbT € TpaguIMOHEH eNeMEeHT OT UMHKa Ha beirapus Kato TypHUCTHYECKa
necruHanus  (Stankova, 2006, 460). B OamHeole4eHHETO WMa TBJITOTOAUIIHA TPAJUIHHA -
W3ION3BAHETO HA CHIJIaTa HA MUHEPATHUTE U3BOPH aTHpa OT ABJIOOKA APEBHOCT. B mo-HOBO BpeMe U
IO JTHEC TI0 Te3W MecTa ce (popMupar HammuTe OANHEO- W KIMMATHYHH KypOPTH, YAHUTO PECYPCH Ce
M3IIONI3BAT 3a JieueHue u oTaux. [Ipe3 mocnemqauTe roquan ce HabMIOgaBa H3MECTBaHE Ha MHTEpeca Ha
MHBECTHTOPUTE OT CE30HEH MOPCKH U CKH Typu3bM KbM Lienoroauiner CITA typussm (Shishmanova,
2011, 40). MonepHuTe cria XOTEIH U CIla IIEHTPOBE IpejIarat MeJOTOAUIIHU CTia U YeITHEC MaKeTH U
MenuInuHCKH Tporpamu. [loutn Bemukm ca ¢ 4 wim 5 3Be3ad W pasmoiarat ¢ OaceilHH, cayHH,
cojlapuyMH, (QUTHEC LEHTPOBE, (DUTHEC 3aH, CAJIOHH 3a KpacoTa M Jp., KAKTO M CKHIIH OT J00pe
00y4eHHU MPOPECHOHATUCTH.

OCHOBHOTO TIPETUMCTBO Ha OBJITapCKUTE OANHEO NECTHHAINU €, Y€ C€ HaMUpaT B pallOHH C
W3KITIOUYNTENHO OnaronpusiteH kinuMar. CtpaHata pasmosiara ¢ 58 OallHEONOXKH KypopTa, 55
KIIMMAaTUYHU IJIAHWHCKHU KypopTa u 48 KIIMMaTHYHH MOPCKH Kypoprta. [loBeueTo oT TsX pa3monarar c
OIaronpHUATHHU YCIIOBHUS 32 ChUeTaBaHe Ha MPO(UIAKTHYHY U JIeYeOHN JEHHOCTH C IPYTH aTPaKIHH 32
pa3HooOpassiBaHe Ha Typucthuueckus mpoaykt (Ianeva, et al., 2022, 102).

MUHHCTEPCTBOTO Ha Typu3Ma pa3padoTH JACCTUHAIMOHHM MapUIPYTH, BKIIOYBAIIA PEAMIA
0anHeo W crha JIECTUHAIMU, KOWTO MPHUBIMYAT BCE MOBEYE UYXKICSCTPAHHU TYPUCTH OT PymbHUS,
I'spunsi, Yxpaiina, [lonma, Peny6nuka CeBepna Makenonus, Pycus, Yexus u gp. (Bozhinova et al.,
2023, 4-6).

[lpe3 mocineaHWTE TOAWHM PAa3BUTHETO HA MEAMIUHCKHS TYpU3bM, OalHeo WU
KIIMMATOIPO(MITAKTHKATA M PEKpealnsiTa Bce 10 CEPHO3HO e 0OBBP3BAT C €KOJIOTUYHOTO ChXPaHEHHE
W yCTOWYHBO U3IOJI3BaHe Ha npupoaaute pecypeu (Belichenova, 2021, 59).

2. TloaroroBka Ha KaJapH

[ToaroToBkaTa Ha KaJpu B 00JacTTa Ha 3PaBEONA3BAHETO € OT M3KIIOYHTEIHO 3HAYCHHE.
OcCBeH JBIATOCPOYHOTO IUIAHMpPAaHE B JWHAMHYHA cpeja Ha TJ00ATHO W HAIMOHAIHO HHUBO €
HEOOXOJIMMO JIa C€ OCUTYPH IICHEH PECypC B OCHIECTBIBAHETO HA TACHA BPH3KA MEKIAY O0YUCHHUETO,
¢dopmanmHaTa 3a€TOCT U peaJHUTE OTrOBOPHOCTH. TpsiOBa ma ce OCUTypsT BB3MOXKHOCTH 32
aIallTUBHOCT KbM IIa3apa Ha Tpyda, a CbIIO Taka Ja C€ IOoJIydaT KOMICTCHIUHUTE, IMoAroMaramniu
VIpaBJICHUETO HA HHOBAI[MMTE U HOBUTE TEXHOJIOTHH B 3J[PaBEOIa3BaHETO, KAKTO U M3IOI3BAHETO HA
W3KYCTBEHUS MHTENEKT. JIuncara Ha KBanuuIUpaHy TPyAO0BH PECYpCH MOXKeE /1a JOBEAE 10 TucOanaHc
Ha rasapa Ha TpyJa.

HoxmansT Ha CBeroBHaTa 3apaBHA opranusamus oT 2003 r. oTOenss3Ba, 4e ,,HA-TOJIEMHUST
npoOJeM 3a pa3pelaBaHe B CBETOBEH Mamlad, € HeJJOCTATHYHUSAT Opoi KBaTu(UIMpaHH KaJpH, KOUTO
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na pabotsat B 3apaBHata cucreMa‘“ (The World health report, 2003). B momenTa B rio6asnen mamad ce
3a0ensi3Ba JIMTICaTa HA MEIWIIMHCKH KaJpW, Hail-Bede Ha MEIWIIMHCKH CecTpy. Bb3mMoxkHOCTHTE 3a
MOOWJIHOCT Ha 3ApaBHHUTE CIELUAIMCTH, KAKTO M Ha MOTpeOIeHNneTo Ha 31paBHu yeiayru B EC, cbio
YCJIOXKHSIBA TUITAHUPAHETO Ha HAI[MOHAIHO U perrnoHanHo Huso (Veleva, 2013).

IIpe3 2024 r. B 3mpaBHaTa cucteMa Ha crpanara padorst 30 149 nexapu Ha OCHOBEH TPYIOB
JOTOBOP, KoeTo e yBenndenne ¢ 5,8% cupsamo 2010 r. u pwer ¢ 1,5% copsimo 2020 r. [Ipes 2024 t.
JIeKapuTe 1O JeHTaIHa MeanuHa HabposBaT 7 784, koeto e pbeT oT 1,9% cnpsamo 2020 1. U pBCT OT
24,6% cupsimo 2010 r. Criopen uadopmarnmst ot Hartmonamaus craructudeckn nHetutyT (HCH), 6 347
OT JIeKapuTe TO JeHTalHa MeAWIruHA padoTAT B TPAKTHKH W WMaT MOANHCAHH JIOTOBOPH C
Harmonannara 3apaBHoocurypurenna kaca (H30K).

ITo Opoii nexapu Ha 100 000 mymu Hacenenue (218) ctpanata Hu ¢ uerBbpra B EC cien
I'epmanus (422), JIutea (449), Asctpus (515). B mepuoga 2010-2022 1. OpoaT Ha MPaKTHKyBAIUTE
nexapu B benrapus napactsa c 5,8%, JokaTo B peania ApyTd IbpKaBu € 0TOeNsI3aH MHOTO TIO-TOJISIM
poet - Kunbp (30%), Coenust (24%), Manta (24,2%), Pymbaus (19,9%), Jlateus (16,6%), XwpBatus
(16%) u np. (https://ec.europa.eu/eurostat/databrowser/view/tps00045/defult/table?lang=en).

Ha 100 000 »xurenu B beirapus ce magar 118 3p0071ekapH, KOSTO CHIIO HApeXaa cTpaHaTa Ha
enHo ot mbpBuTe Mecta B EC. Camo B I'bpiiust iMa mo-Brcok Opoii 3p00mekapu Ha 100 000 x. (130,2)
nim o6mio 13 792, mokato cnex bearapus ce Hapexaar [lopryramms ¢ obmo 12 162 3p00nekapu u
117,2 wa 100000 x., mw Kumpp c¢ o0mo 999 3wbomekapm u 111 mwa 100 000 x.
(https://ec.europa.eu/eurostat/statistics-explained/index.php?title.).

MeaUIMHCKUTE CIICIUAIMCTH 110 31paBHU TprkU B bbirapus npe3 2024 r. nabposisar 44 554,
oT kouto 28 393 ca MEIULUMHCKU cecTpH U 3 254 ca aKyIlIEepKHu.

BakeHo 3HaUYeHHE OTHOCHO MPEABUAMMOCTTA Ha KaJpOBOTO OCUTYpsIBAHE € TPYIUpPAaHETO Ha
MEJUIMHCKHS TIepCoHall TI0 Bb3pacT. B Bearapus npeobiagaBat nekapuTe BbB Bb3pacToBara rpymna
55-64 roguan - 10 387, niu 34,9% OT BCHYKH MPaKTUKYBAIX. MIlaauTe MPaKTHKYBAIIH - 10 35 TOAMHA
ca 3 757 nmm 12,6%, nokaro Hali-Bh3pacTHUTE (Ha 65 1 moBeue roAnHN) HaOposBaT 4 865 wim 16,3%.
ITo To3m mokazaTen cTpaHaTa cielBa TCHICHLUATA 32 ObpP30 3acTapsBaHe HA TPYAOBHUTE PECYypCH B
cdepaTa Ha 31paBeONa3BaHETO, KOETO € XapaKTEepHO 3a moBeueTo cTpanu ot EC.

CrhllecTByBa CpaBHHUTEICH OalaHC MO OTHONICHWE HAa TEPUTOPHATHOTO pasIpe/eieHrne Ha
JISKapUTe B CTpaHaTa CIpsAMO o0mus Opoii Ha HaceneHueTo. Ot o61mio 30 194 nekapu, MPaKTHKYBAITH
B bearapus npes 2024 r., ca B CeBepHus 1eHTpaseH peruoH - 8,3%, a Haii-mHoro B FOro3amagHus
peruoH - 33,2% (Pwur. 1):
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Quzypa 1. Ipaxmuxysawu nexapu 6 bvieapus (2010 - 2024)
Hsmounux: NSI, 2025.

B crpykrypara Ha nekapuTe MO CHEIHaTHOCTH HAW-TOJSM 51 UMaT OOIIONPaKTUKYBAIINTE
nexkapu - 13,2% cnopsiMmo oOmius Opoli jiekapu B cTpaHata, cieapar no: Kapauomorus - 6,3%,
AKy1epcTBo U ruHeKonorus - 5,9%, Xupyprus - 5,1%, [leanatpus u Hepsuu 6onectu — 4,9%.

Ot 2014 1. BBB BpB3Ka ¢ MPWIAraHeTo Ha 3akoHa 3a TypusMa oT 2013 r., mpaBo Ja U3MoI3BatT
B HAMMEHOBaHUETO cH abpeBuarypara ,,CIIA*, cboTBeTHO 0003HaUEHHATA ,,0aTTHEOIeUeOeH (METUK BT
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CITA)*, ,,yerHec u ,,TajacoTepanus‘ WK Aa MPEAOCTaBAT YCIIyTH, OOCAUHEHU TI0J] HANMECHOBAHUSITA
,oamHeoneueonn" wimn ,,CIIA/yemHec yciayru®, moco4eHrn B pekJIaMHH OpOIITypH, JIMCTOBKH WA Ha
WHTEPHET CTPAHMIIM, MMAT CaMO JIUIaTa, WU3BBLPIIBAIIMA JCHHOCT B CTPAJUTE WM IMOMCIICHUSATA,
nony4yunu ceptudukar 3a ,.0anneoneuedben (Meaukba CIIA) uentsp®, ,,CIIA umeHTBp®, ,yemHec
HEHTHP" UIIH ,,TallaCOTEPAIIEBTHYEH LIEHTHP IO pea Ha To3u 3akoH (Stoyanova, 2016).

Cnopen Hapen6a Ne2 ot 29.01.2016 r. oTHOCHO ycloBHATa W pena 3a cepTuduurpane Ha
,barHeoneueden (memuiuacku CIIA) nentsp®, ,,CITIA nenTsp®, ,,YemHec ueHTsp u ,,lleHTHp 3a
TajacoTepanus’ ce M3NCKBAT CICTHUTE CIEIHATUCTH 3a (PYHKIIMOHUPAHETO Ha IICHTPOBE:

* 3a Gamneoneuenne (Meaukba CIIA) u meHTHp 3a TallacoTepamnus: ympaBUTeN - JIMIETO €
HE00XO0IMMO J1a OTrOBaps Ha M3UCKBaHUATA HA 3aKOHA 3a JICUCOHUTE 3aBE/ICHUS 32 ChOTBETHUS BUJI HA
JIe4eOHOTO 3aBEACHME; PHKOBOAMTEN Ha JieueOHaTa JEHHOCT - JieKap C BaJIMJHA MEIUIIUHCKA
CHEIMaTHOCT M0 (U3MKaTHA W pEexXaOWINTAlMOHHA MEIUIINHA, MEIWUIIUHCKH W HEMEIWIIUHCKA
CHCIMATIUCTH, ChIIACHO m3ucKBaHUATa Ha Hapenbara Ne 30 ot 2004 1. ¢ yTBBPACH MEAMIIMHCKU
cTanapt ,,Ou3ukKanHa W pexaOWwIMTalMOHHA MEIUIMHA, TPUAOOWIN CBOETO 0Opa3oBaHUE B
aKpeIuTUPaH! BUCIIN YUUIIUIIA;

* 3a CIIA neHTHp: YIpaBHUTEN - JIUIE C BUCIIE 00pa30BaHUE OT MPOPECHOHATHO HATIPABICHUE
»MenuiuHa“, ,,001mecTBeHO 3apaBe’, ,,3npapau rpwxu‘, ,, Typuzsm* u ,,Cnopt™; MeaunuHcku u
HEMEJWIIMHCKH CIIEIUANHUCTH, TTOMYYMUIH 00pa30BaHUETO CH B aKpEAUTHPAHN BUCIIN YYHIUINA (HAH-
MAaJIKO €Ha OT MMOCOYCHNUTE MPOEeCcHn): KWHE3UTEPATIEBT; PEXaOMIUTATOP; METUIIITHCKA CeCTPa;

* 3a yeJHec UEHTBP: YIPABHUTEII - JIULIE C BUCIIE 00pa3oBaHUe OT NPo(eCHOHATHO HATlpaBJICHUE
»MemurHa“, ,,001mecTBeHo 3apase”, ,,3apaBeona3Bane’, ,, Typussm®, ,,Cropt®, ,,ATIMUHUACTpAITUS U
yrmpasienue*, ,,Jikonomuka*“ wmm ,JIIpaBo“ u moHe 3 roauiueH cTax B NpEIJIaraHETO HA YCIYTH,
CBBpP3aHH ChC 3[[PaBE W/WIM KpPacoTa Ha YOBEIIKOTO TSUIO U IPU BH3CTAHOBSBAHE M MOJOOPsSBaHE Ha
MCUXO(PU3NYECKOTO ¥ E€MOI[MOHAIHOTO CHhCTOSHUE HAa WMHIWUBHUAA;, MEIUIMHCKH U HEMEIMIIMHCKU
CHETMATUCTH, MPUAOOHIN 00pa3oBaHWe B aKPEAWTHPAHW BHUCIIN YYWIUIIA (€IHA OT IOCOYCHHTE
npoecun): KHHE3UTEPAIIeBT; pexadunuraTop
(https://www.tourism.government.bg/sites/tourism.government.bg/files/uploads/2019_gg/produktov_
analiz_-_zdraven_turizam.pdf 2019, 110-111).

OT craTuCcTHKAaTa € BUIHO, Y€ TT0BeUeTO o0macTu B bearapus pasmonarar cbC CIEIUAIUCTH 110
¢uzukanHa tepanus U pexabunmranua (oomo 728). B mepuoma 2010-2024 1. GposT MM HapacTBa
3HAYMUTENHO B HAKOM 00nacTHU rpajose: byprac (o1 27 Ha 56), [1nosnus (ot 53 Ha 88), Codus (ot 110
Ha 137). B npyru xaro Krocrenann, Texuuar Opoit Hamanssa (HCU, 2024).

3abens3Ba ce HEPAaBHOMEPHO paslpelielieHne Ha JIEKapUTe-CHEeIHAINCTH 110 CTaTUCTUYECKU
PETHOHH U 00JIACTH OT €/IHA CTPaHa, KAKTO U ChIIIECTBYBAHETO HA 3HAUUTEIIHU KOJICOAHUS Ha JIeKapuTe
C Pa3IMYHY CIICIUATHOCTH TPe3 Pa3TUIHUTE TOANHH, JaXKe B PAMKHUTE Ha €JTHU M CHIIU CTATUCTUIECKH
peruonu u obnactu. Criopen cratucTukara ce naaar 214 mymmu Ha 1 nexap, a mpu cromaronosure - 827
JIYIITK OT HACEJICHUETO Ce Majat Ha 1 Jiekap 1o JeHTalHa MeauIiuHa. To3u moKasaTell € 3HaYUTETHO 10~
BUCOK B PErMOHHTE, KBJICTO IICHTPOBETC MMAT YHHUBEPCHTETH IO MEIUIIMHA U YHUBEPCHUTETCKH
Ooxanny. Haif-HUCHEK e OposiT Ha HaceleHHWeTo Ha equH Jekap B obiactute [lnmeen (125, 2/3 or
CpeaHoTO 3a cTpaHara), cieasanu ot Codus (cronuua) (173), [lnosaus (174), Bapua (192). Haii-nora
€ OCHT'YpPeHOCTTa ¢ Jiekapu B obsactute Kbpmkamu (399), AAmoon (341), Pasrpan (336) u XackoBo
(336). Haii-no06pa e ocurypernoctta cbe 3p00nekapu B [mosnus (513 - 2/3 oT cpenHOTO 3a CTpaHaTa),
Bapna (633), Codus (crommna) (646), [lepank (704), Cmounsa (774). Haii-Hucka € oCUTypeHOCTTa B
Codus (1677), Pazrpan (1579), Cunuctpa (1509), Twprosuiie (1393) (HCH, 2024).

3. OOpa3oBaHueTo B cepaTa Ha 3ApaBeoNna3BaHeToO

KaugectBOoTO Ha MMPOAYKTAa Ha 3ApaBHUA TYPHU3BM € BaXKHa IMPEAINOCTAaBKa 3a pa3BUTHUETO U
YTBBP)KIIaBAaHETO HA UMHUKAa Ha beiarapus B MexayHaponaeH miaH. Toi ce dopMupa B pe3ynrar Ha
penuna ycioBHsS M BIMSHUETO Ha (aKTOPU KaTO pecypcH, MpaBHA M PEryjaTopHa paMka, siCHa
MapKETHHIoBa CTpaTerusa, HHTCIUTICHTHO YIPaBJICHUC. YoBenIKusIT (1)aKTOp € OT HU3KIYUTCIHO
3HAYCHUEC 3a KaYCCTBOTO U UMH/PKAa HA 3JIpaBHUA TYPHU3bHM.

OcHoBaBallki c€ NpPEeJUMHO Ha 3ApaBEONa3BaHETO, KaueCTBOTO Ha MPOAYKTa 3aBUCU B
OIpesieNIeHa CTENEH U OT KOMIIETEHIIMUTE U YIPABIECHUETO HA YOBEIIKUTE PECYPCH, Tall KATO UMEHHO
T€ PBKOBOJAT IPOLECUTE Ha Ch3/aBaHE, peajln3alysl U MOTpeOJIeHHe Ha Ch3IaJAEHUsl OT 3JpaBHUS
TypU3bM MPOAYKT. Bosenm ca 4oBemKuTe pecypcu, KOUTO ca TACHO CBBP3aHH ChC 3/IPaBEOIIa3BaHETO
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KaTo ILIUI0 M ca BXOIBT KbM 3ApaBHATa cHcTeMa. TaxHaTa e(peKTUBHOCT M MOJIE3HOCT 3a 3[paBHATa
crcTeMa 3aBUCST U OT 3HAHUTA, YMEHUATA U MOTHBALUATA HA JIULATA, KOUTO IPEIOCTABAT 3APABHUTE
ycnyru. B cpI110TO BpeMe pakTopuTe, KOUTO T'H Ch3aBaT, BKIIOUBAT Oposi, ChCTaBa U pa3mpeieIeHUETO
Ha 37paBHaTa pabOTHA cHUia, MPOOJEMHTE Ha TPYAOBOTO OOydeHHE, MHIpalHATa Ha 3IpPaBHUTE
paOOTHUIIM, CTEIIEHTa HA HKOHOMHYECKO Pa3BUTUE B ONPEEIeHa CTPaHa U COLMAIHO-IeMOrpadceku,
reorpa)CKu ¥ KyNnTypHHU (PaKTOpH.

Bposr, pasnpeneneHreTo U ChCTaBbT Ha HAIMYHUTE 3/ApaBHU PaOOTHUIIM B J1ajieHa CTpaHa ca
OCHOBEH II0Ka3aTel 3a KalalyuTeTa Ha Ja/ileHa CTpaHa Aa IPeAoCcTaBs MEIULMHCKU TPUXKH.

OO0pa3oBaHHeTO M TOATOTOBKAaTa Ha pabOTHATa CWiIa MMa HU3KIIOYUTETHO 3HAYCHHE 3a
OCUTYpsIBaHE Ha HEOOXOAMMUTE YOBEIIKH PECYpPCH 3a MpEeAOoCTaBsHE Ha 37paBHH ycinyru. HoBute n
WHOBaTHBHU Bb3MOXKHOCTH 32 00pa30BaHue U 00y4eHHE Ha pabOTHOTO MSICTO ca TapaHT, 4e paboTHATa
cuia e 00y4eHa 1 KOMIIETEHTHA 3a (JyHKIMOHMPAHETO Ha cTaOMiIHA 3/paBHa cucrema. V3non3BaHeTo
Ha HOBHUTE TEXHOJOTMM B MEAMIMHATA U Hail-Bede Ha M3KYCTBEHHMS HHTENEKT MOopaxkaa
HEOO0XOIMMOCTTa OT MOCTOSHHO MPHUI00MBaHE HA HOBM KOMIIETEHIIMHU. TOBa Il OTTOBOPH Ha HYXAUTE
Ha CTpaHaTa ¥ 1€ s HalpaBU MO-NPHUBJICKATEIHO MSCTO 3a JICYEHHE Ha MALUEHTH OT 4y)KOMHAa U
[IPUBIMYAHETO HA T0OBEUEe MHBECTHLIMH. B HamaTa crpana, kakto 1 crpanute ot Llentpanna u M3rouna
EBpoma (OMBIIM COIMATMCTUYECKU CTPAHM), MHUTpAIMATA HAa 3[paBHH PAOOTHUIM € OT TOJISIMO
3Ha4YeHUE 3a e(EeKTUBHOTO M MOJEPHO (DYHKIMOHMpAaHE Ha 3[paBHATa cUCTeMa. MUIPalMOHHUAT
MOJIEJI MOXKE J1a C€ MPOSIBM CHJIHO BbB BBTPEIIHOCTTA Ha JajJcHa IbpPKaBa U Ja NPEAU3BHKA TOJISIM
nrcOanaHc Ha YOBEHIKHTE pecypeu. [IporechT e XxapakTepeH 3a MOUTH BCSAKa CTPaHa U ChILIECTBYBA OT
JBIITO BpeMe
(https://www.tourism.government.bg/sites/tourism.government.bg/files/uploads/2019 gg/produktov
analiz_-_zdraven_turizam.pdf 2019, 112-113).

Perynupanero My M3MCKBa Mo-a/IeKBaTHO IJIaHUpaHE Ha paboTHAaTa pbKa, U HACOUBAaHE Ha
BHUMAaHHUETO KbM MPOOJIEMHTE ChC 3aIUIAIIAHETO U LAJIOCTHOTO YIpaBIeHHE Ha TPYJOBUTE pecypcu. B
MOBEYETO CTPAaHU CE€ M3IMO0JI3BAa JAONBIHUTENHO CTUMYJIHMpaHe, HACTaHABAaHE HA MEIULUHCKH
CHELUAMCTH, BB3MOKHOCTH 32 poTalus Ha padorta. Te3u Mepku ca HEOOXOAMMH U 3a pelllaBaHe Ha
rojJieMusi MpoOJieM ¢ eMUTpalusATa Ha 37paBHUTE pabOTHUIM, Ha MHPBO MSCTO MOpaau ciabaTta
MOTHUBAIMA U HUCKUTE Bb3HArpakaeHus. Heobxoanmo e na ce cb31ae v aHra)kKUpaHoCT Ha IEpCoHaa.

Ot 1 snyapu 2021 1. crapToBaTa 3arjiara Ha MiIauTe Jekapu B bearapus crana ensa 1150 ns.,
a Ta3u Ha MenuiuHckUTE cecTpu € 950 nB. ToBa e MHOro mo-HUCKO OT cpeaHoTo 3aruamane B EC
(MuHmcTEepcTBO Ha TpyAa M couuanHaTa nonutuka). Ot 1 mapt 2024 r. Bie3e B CHJla U HOB aHEKC,
KOHTO NpenBrKJa YBEJIMYCHHUE Ha LIEHUTE Ha KIMHUYHUTE I'bTEKH, CHOTBETHO HA NPHUXOAMTE Ha
OonHunmTe. B JMOKyMeHTa ce 3amarar W CaHKIMU 32 Te3W OT TIX, KOUTO HE YCIsBAaT Jia IJiamar
3anoxenus B Konekrusaus tpynos morosop (KT/1) B MomenTa muaumym ot 2000 nB. Ha nekap u 1550
JIB. HA MEJUILIMHCKA CECcTpa.

KbM BCHYKO TOBa MOXKeM Ji1a T00aBUM U CBOOOHOTO JBM)KEHUE HA Xopa B rpaHunure Ha EC B
00J1acTTa Ha 3/[PaBEONa3BaHETO, KOETO OIIBIIHUTEIHO U30CTPsI ChillecTByBamuTe npoodnemu. Hax 50%
OT JIEKapUTE U 3[PaBHUTE CIICLUAINCTH, KOUTO HalmycKat brirapus, ca BbB Bb3pacTOBHS AUana3oH 46
u 60 roguHU.

Bce ome criopes ocurypeHocTTa ¢ MEAUIIMHCKY CIIEUAINCTH, bbiarapus 3aeMa mo3unuu Haj
cpeanuTe 3a rppxkasute oT EC. 3a chxaneHnue, Bb3pacToBaTa CTpyKTypa Ha paOOTHHULIUTE CE€ OYepTaBa
KarTo JocTa HebmaronpusaTHa B 0m3Kko Obaemte. B Hanmonannara 3apaBna crparerus 2020 e 3anucaHo,
4ye ,,peTHOHAJIHOTO pasmlpeiesieHHe Ha MEIUIUHCKUTE CIEHUAINCTH € HEepaBHOMEPHO U
HebaaHCHpaHo, KOETO I1e 3aTPYJHH JOCTHII Ha XOpaTa 0 3ApaBeolla3BaHe, MOHWKAaBAaHE KAYeCTBOTO
Ha MEAMIHMHCKATa MOMOII U IIe OKaXKe BBb3ACHCTBHE BBPXY €(PEKTHBHOCTTa M €(PHUKACHOCTTa Ha
MeauirHcKkara padora (Natsionalna zdravna strategiya, 2015 r.).

bearapust mpemrara g00pu BB3MOXKHOCTH B cdepaTa Ha METUIIMHCKOTO OOpa3OBaHUE.
Cw3naBaneto Ha MenunuHcky QakynreT KbM CoQUHCKUS YHUBEPCUTET € IPUETO chC 3aKkoH OoT XVII
Hapozano cr6panue Ha 10.11.1917 1. u cTaBa mbpBOTO MEAMIMHCKO yuniuine B benrapusa. B bearapus
rMa 11 BHCIIM y4ywiWIna, KOUTO ca aKpEeAWTHPAHH Jla MPENOCTaBAT 0Opa3oBaTeTHH YCIYTH H J1a
oOyyaBat npodecroHanHu O0akaiaBpH, OakalaBpd U MarucTpy B 00JacTTa Ha BUCIIETO 0Opa3oBaHHE:
7. 3apaBeoma3BaHe W CHOPT B CieqHUTE NpodecHoHaTHW HanpasiueHws: 7.1 MenununHa;, 7.2.
Cromaronorust; 7.3. @apmanus; 7.4. ObmectBeHoTO 3apaBe; 7.5. 3apaBeomna3Bane. MHOro ot
CHEIMaTHOCTUTE Ca 3acCThIIEHHM B NPO(ECHOHATHH KOJNEXKH KbM ChHIIECTBYBALIUTE MEIULIMHCKU
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yHuBepcuTern: Meuiuucku konex , Mopnanka Gumaperosa” — Codus (MeIHUMHCKH YHHBEPCHTET,
Codmus), Menummackn konexx — byprac, Bapra, Bpana, [Inesen, IltoBaus, Ctapa 3aropa, binaroesrpan
(https://www.tourism.government.bg/sites/tourism.government.bg/files/uploads/2019_gg/produktov_
analiz_-_zdraven_turizam.pdf 2019, 113).

,VHIekchT Ha mokanm3anus (IL)* momara 3a ompezensHe Ha 37apaBHATa CIICIHATH3ANNAS U
MACTOTO HAa TypuW3Ma B MeCTHaTa WKOHOMHKa WM KaTo 9YacT OT HarnmoHamHaTta. [lompuHacs 3a
oIpeieNisiHe Ha 37jpaBHATa CIeUUalN3alMsi U 32 HAMUpaHe Ha MAICTOTO Ha TypH3Ma B cHCTeMara Ha
MeCTHAaTa, perHOHAHATA WITN HallMOHATTHATA NKOHOMHUKA:

=SS,
Nj:N

KBbAETO Sje OposIT Ha JIeKapHuTe B MHAECKCHATa 001acT;

S e OposT Ha 3aETUTE B TPETUIHHSI CEKTOp B 00J1aCTTa Ha MHIEKCA;

N;j e OposiT Ha nekapuTe B bbarapus;

N e OposiT Ha 3aeTUTE B TPETUUHUS CEKTOp Ha bhiarapus.

W cnenoBarenHo, KbpIETO Sj € OposT Ha XOpaTa, 3a€TH B CEKTOpa Ha Typu3Ma B o0yiacTTa Ha
WHIEKCA;

S ¢ OposT Ha 3a€TUTE B TPSTUYHHMS CEKTOP B 00J1aCTTa Ha MHJICKCA;

N;j e OposT Ha 3aeTHTE B TYPUCTUYECKUS CEKTOP Ha bhirapus;

N e OposIT Ha 3aeTHTE B TPETUYHUS CEKTOp Ha brirapus.

Korato nnaekcsT € Hax 1, TOBa 03HauUaBa, 4e CEKTOPHT € BOACII, CTICUaTIH3HUpall 32 00J1acTTa.

Bwarapus e pasnenena Ha 28 oonactu. Ot Ts1x 5 umat unaekc Haja 1 (Dwur. 2), koeTo o3HauaBa
4e ca CIennaIn3upaHd B 3ApaBeoa3BaHeTo.
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Queypa 2. Unoekc na cneyuanuzayus 6 30paeeondssanemo u mepumopudiHomo
pasnpedenenue na nekapume 8 Bvacapus
Mmounux: NSI, 2025.

TypusmbT uMa Bojiela poss B 8 ot obsacture (Dur. 3), 3a KoeTo pa3dupa ce nMa 00sICHEHUE.
ToBa ca TepuTOpPHH pasrojiaraiid ¢ IPUPOIHNA M aHTPOIIOTEHHH PECYpPCH 3a Pa3BUTHE HA TYPH3bBM,
BKJIFOUmTENHO o3apasuteneH u CITA Typussm (Yordanov, 2021, 171).
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Hsmounux: NSI, 2025.

ChIecTByBaT U peryiupanu npodecu, KOUTO MOoIydaBaT 00pa3oBaHUE MO 3/paBeoNa3BaHe.
TaxuBa ca: nekap, 3p001eKap, hapManeBT, MEAULMHCKH (eNalep, akymepka, 3500TEXHHK, 3ApaBeH
WHCHIEKTOp, (pU3moTepaneBT, MacakwcT (3a Xopa C YBpPEIACHO 3pEHHE), MEAWIWHCKA J1a0OpaHT,
MEIUIIMHCKA CcecTpa, oOpTomeandeH JabopaHT, ITOMOIIHUK-(papMareBT, PEHTICHOB JIAOOpaHT,
pexabunurtatop, Qenamep. llpenogaBaren mo mNpakTHKa MO CHENHMATHOCT OT MPOPECHOHATHO
HampaBneHue ,,3apasau rpmxu‘ (http://nacid.bg/sites/qual/index.php?id=24/14.0 8.2021).

Mennmmaa (xkon 7.1) ce m3ydaBa B 7 yHHBepcHUTeTa, a JleHTanHa MeAWIMHA ce M3ydaBa B
Menununackn yauBepcutetd Codus, Bapna wu I[lnoBauB. B moutu Bcuuku TOpen3dpoeHH
YHHUBEPCUTETHU CE U3y4yaBaT CIEHUATHOCTH B 7.5. 3qpaBeona3BaHe.

IIpes 2024 t. ce mumumommpar 832 mpodecuonannu OakanaBpu, 1214 GakamaBpu m 3 505
MarucTpu (06mo: 5551). O6mmar 6poit Ha 3aBbpIIMINTE Ipe3 2024 r. B TpuTe crienuanHocty e ¢ 42,0%
noseye oT 2001 1. (NSI, 2025). ToBa moka3Ba ycTOWYMBO HapacTBaHE KaKTO HA MPHETUTE, Taka U Ha
Opost Ha 3aBBpUIUINTE OakajdaBpyu U MarucTpu. [lo crermuamHocTUTE OT perynupannte npodecun ot
npodecnoHanHo HampasieHue OOIIECTBEHO 3ApaBe M MEIUIMHA MPOCBETHUAT MUHHUCTBD MOXE Ja
npemiara Ha MC 3a yTBBpKIaBaHe M MO-TOJISIM Opoil CTYyJIEHTH cliell ChITlacyBaHE ChC 3PaBHUS
MUHUCTBP. TakoBa mpemiokeHne Oe HampaBeHO M 3a ydeOnara 2024/2025 ., KOETO € M3IUI0
ChOOpa3eHo ¢ MOTPEOHOCTUTE Ha Ma3apa Ha TPy/a.

HabnronaBa ce ceprno3HO yBeNMYEeHUE HA AUTUIOMHPAIIUTE Ce B MPOGECHOHATHO HAIIpaBJICHNE
7.0 3npaBeona3BaHe U CHOPT B OakalaBbpckaTa CTENeH, pbeT OT 13,5%, KakTo M B MarucThpcKara
CTereH, pbeT oT 16,6%. Bucokuar peeT Ha 3aBbpLIMIINTE B IpodecoHanHo HanpasieHue 7.0, Moxe
Jla OCUTYPH JIOCTaThYHO 00y4YeH HeoOXoauMust Opoil u mpodecuoHanHa CTpYKTypa KaJpH 3a 3paBHUS
CEeKTOp.

[IpaBsar BeyaTieHue 3HAUUTETHUTE PETHOHATHY Pa3INyKs B IOArOTOBKATa Ha 3APaBHU KaJpH
(ITpoexT Ha HanmmonanmHa kapTa Ha BucIIeTo oOpa3oBanue B PemyOmmka benrapus, 2021, 23). Ilet ot
BUCHIUTEC y‘Ie6HI/ITC 3aBCICHUA Ca PA3IIOJIOKCHHU B IOFO3aHaILHI/ISI paﬁOH, J0KaToO B OCTAHAJIMTE PETUOHHN
¥Ma 10 eHO y4eOHO 3BeHO (Dur. 4).

Bucmmn yuedmn 3aBeIeHnst
. Memnpmcxy yrpepcurer - Cogua

. Codmitcsas yrmeepenrer "Ce. Kmmvent Oxpumcsar”
. Hapromanna cnioptia axagenatx "Baciur Jlescxn”
. Hoe &marapesa yHMEepCHTeT
. IOrozanagen yrmepcirer "Heodur Priicior”
. Memupmcxy yismepcurer - [Lnosms
.Tpasaniciat yHmsepenrer - Crapa 3aropa
8. Bypraci vimsepcurer "Tipod. a-p Acen 3narapos”
2. Memmnpmcin yamsepenrer "Tipod. p-p I1. Croanor" - Bapna
== oo 2 - | 10. Pycencior yrusepeuter " Anren Korues”
rePuug ¢ 11. Memunmciat vHMEepcsTer - [lnesen
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Duzypa 4. Axpedumupanu sucuu y4eOHU 3a6e0eHUs, KOUMO NpedoCmasam oopa308ameHu
yeayeu u obyuagam npogecuonannu baxanagpu, OaKaiaspu u MAsUCmpu 8 00IACMMa Ha GUCULETO
obpaszosanue 7. 30pase u cnopm
Hsmounux: Proekt na Natsionalna karta na visheto obrazovanie v Republika Balgariya,

2021.

Crnen 2001 . ce oTKpHrXxa Bh3MOKHOCTH 32 00yUEHHE 110 CIIESIUATHOCTTA B HOBH YHHUBEPCUTETH,
karo ot 2019 r. ce BbBene 00yuenue no meauuuHa (7.1) u 3npaBHU TPHKU B Byprackust yausepcutet
»AceH 3marapoB®.

JoOpu ca Bb3MOXKHOCTUTE CBBP3aHU C IMO-HATATHITHOTO Pa3HOOOpa3siBaHe Ha OOYYEHUETO B
cdepara Ha BUCIIETO 0OpazoBanue. 7. 3apase u ciopt. Hapen ¢ TpaaunmonanTe npodecun MeuIiaa,
CTOMATOJIOTHS, hapMaItus ce pa3mupsiBa 00yIeHHUETO 32 MEIUIIMHCKY CECTPH, aKyTIePKH, Ta00paHTH,
3b0OTEXHHMIIU U JIP.
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B Meauuunckn yHHBepcuTeT — BapHa ce paskpm HoOBara MarucTbpcka mporpaMa
,Pexaommurarms, Mmopenedenue, yemHec U CIIA® kpm Pakynrera mo oOIIECTBEHO 3/IpaBeolla3BaHe,
Kakto W ,Kunesurepamus“ — OakanmaBbp kpM MY Codus, ,MenunuHcka pexaOWiauTauus H
eprorepanus’ - Mmaructep B MY IlneBeH.

Ce3magern mpe3 1991 1. xem Hammonamnara cnoptHa akagemus, QDakynaTeThT II0
KHHE3UTEpaIwsi, Ce HapuJa CJIe]l ToBa Ha ,,KuHe3uTepanusi, TYpU3bM H CIIOPTHA aHUMAIIHS *, C€ HATOXKH
B 00yueHHeTO M0 KMHe3uTepanwus, jedeOHa puskynrypa u pexabunmuranms, CIIA xynrypa, xuapo-,
JUTO- W TaJlaCOTepanus TMPAKTUKA. TakWBa CHENHATHOCTH MOJMOMAaraT pa3BUTHETO Ha 3APaBHUS
CEeKTOp B TypW3Ma B CTpaHaTa ¥ IpeajaraT mOOpH TEpPCHeKTHBH 3a HEroBOTO pa3BHUTHE,
nuBepcuduIupaHe U yChbBbpIICHCTBaHe. Ha HacTOSIINS eTan KHHE3UTEpaneBTH ce 00ydaBaT HE CaMo
B HCA, Ho 1 B Meauuunckus yausepcuteT B Codust, B FOrozanaguust yHuBepcuTeT U B PyceHckus
YHUBEPCHUTET.

B oTroBop Ha pa3BUTHETO HAa HOBH NPOAYKTH, Hpeajaramy ce B 00nacTTa Ha 3ApaBHUS
TypuU3bM C€ TIOSBUXa TMO-aTPAaKTUBHH CIIEHUATHOCTH, Karo ,,MeOWIWHCKa pexaOumuTauus u
eproreparmusa’ B MY-Ilnesen. [Ipe3 2014 r. MeaunnHCKHAAT KONEX KbM TpakUCKUs YHHUBEPCUTET B
Crapa 3aropa pa3kpuxa CIeIHaTHOCT ,,I epraTpuaHu rpmkn’ u ,,[lapameaummHa“.

3aeqHO ¢ yHHMBEpcHUTETCKaTa oOpa3oBaTeilHa MH(QPACTPYKTypa, CTpaHaTa MpHUTEKaBa JOOpU
BB3MOKHOCTH ¥ 32 00yUYE€HHE TI0 HOBH CIIEIIUATHOCTH, KOPECTIOHAUPAIIY C PA3BUTHETO HA HOBH (POPMHU
Ha 37[paBeH TYPU3bM B cTpaHaTa. MoxkeM Ja IocoYmnM, 4e oOpazoBaTellHaTa HU cUcTeMa B cdepara Ha
3[[paBeoNa3BaHETO C€ OTJIM4aBa C BHCOKO KadecTBO Ha 4yoBemkus (akrop. HmeHHO B
npodecuoHanHuTe HanpasieHuss Meaununa, ®apmarust 1 CTOMaTONOr |, BIM3aT YYCHUIIUTE C Haii-
IOOBp ycIieX OT CPeTHOTO 0Opa3oBaHueE.

Te3u Tpu HampaBlieHHs TPUBJINYAT U HAH-MHOTO CTYJICHTH OT 4y>KOMHA. UyKJecTpaHHUTE
cTyneHtH ca 16 525, ot tax 8 667 (58,5%) ydat meaunuua. Camo ,,MenunuHa“ ¢ mpoheCUOHATHOTO
HampaBlieHHe B bwarapus, B KoeTo MpeoOiafaBaT YyKIECTpaHHUTE CTyIeHTH — 57% ca dyxiau
CTyAeHTH, cripsiMo 43% Obarapcku. B IIpodecnonanto nanpasnenue ,,CTOMATONOTHS CTyIEHTHTE OT
gyx06una ca 44%. (Proekt na Natsionalna karta na visheto obrazovanie v Republika Balgariya, 2021,
19).

[Ipe3 mocneqHUTE HAKOJIKO TOAWHU OpOAT Ha CTYJNEHTHTE O MEAWIMHA M3MpPEBapBa IOPU
cTyaeHTHTe 1o npaso B beirapus. Ot exHa cTpaHa ToBa ce 00sCHSIBa ¢ KOHCTaTUpaHaTa MOTPEOHOCT
Ha Ta3apa Ha TPYyJa, a OT JApyra - Ha JOOPUTE BE3MOXKHOCTH 32 peau3alus Ha AUIUIOMHUPAIUTE CE B
Te3n mnpodecroHaTHN HampaBieHus. B cdepata Ha 37paBeoma3BaHeTO ce HaOMOgaBa CTaOWIICH
WHTEpeC W HapacTBaHe Ha OpOs Ha CTYACHTHUTE 3a pasziiMKa OT HeONAronmpUsTHUTE TEHACHIIUU IO
OTHOIICHHE HA HaMaysBaHe Ha Oposi Ha CTyAeHTHTEe B cTpaHara. Criope]] JaHHUTE OT PEHTHHroBaTa
CUCTEMa Ha BUCIIIUTE YUIINIIA B bhiarapus, He3aBUCHUMO OT BUCIIETO YUYHITUINE, B KOETO Ca 3aBhPIIIIN
MEJHIIMHA, BCHYKU TPUTEX)aBa JMo0pa mpodecroHalHa peanu3anusi, a Oezpaboruiiata e mox 1%.
Hugsoro Ha nperno/iaBaHe CBIIO e BHCOKO
(https://www.tourism.government.bg/sites/tourism.government.bg/files/uploads/2019_gg/produktov_
analiz_-_zdraven_turizam.pdf 2019, 114-115).

Bermpekun ToBa obekture, pasBuBamm u npemnaran CIIA Typussm B bbiarapus, umar
npobJeMH ¢ TIOKPHBAHETO Ha HEOOXOJAWMHUTE H3HMCKBaHUS 3a TpodecHoHaTHA W €3MKOBa
KBaM(UKANKS Ha TEepPCOHANa, KOUTO TpsOBa na orroBapsT ckriacHo Hapemba 2/29.01.2016 r. 3a
YCIIOBUSATA U pelia 32 CepTUPUIMPAHE HA IIECHTPOBETE.

4. OOyuyeHMe U KOMIIeTEHIMH B c(pepaTa Ha 3ApPaBeoNa3BaHeTO

[lpakTukyBamure 3ApaBeH TYypU3bM U Hal-Be4e MEIUIHUHCKUTE TYPUCTH HMaT IO-
CHeHI/I(i)I/I‘-IHI/I HYXJU B CPAaBHCHUC C MECTHUTC MNAIIUCHTH. B ocHoBara Ha MOAXOJAIINUTE T'PHUXKHU 3a
MCIUIUHCKHUTE TYPHUCTH € OT M3KIIOYUTCIHO 3HAYCHHUEC HWHCTUTYHUOHAIIHOTO OCBH3HABAHEC Ha
creun(pUIHUTE PA3IUMKH MEXIY MECTHHUTE MAlMeHTH U MEJULUMHCKUTE TypuctH. HeoOxoaumo e mo-
n00po pazbupaHe Ha TOBA KaKBO METUITMHCKATE TYPUCTH M TEXHUTE JICKApH y JIOMa OYaKBaT OT
npremMariaTa O0JIHUIA WITH KIIMHYKA B 3/I[paBHATa IeCTUHAIMS. ToBa OIpe/ieneHo BOIU 10 TIOBUIIIaBaHe
KaueCTBOTO Ha MPEUIaraHUTE TPIIKHU 32 MBTYBAIUTE C MEAUIMHCKA IIET.

Penuua OonmHMIM M KIMHMKA WMaT MAaJKO WM HHMKAakBO OOy4deHHME 3a OOCIy>KBall U
npodecHoHalIeH MEPCOHAN MO-OTHOIICHHE Ha PA3IMYHUTE TPYKH, MIPEJIaraiiyd ce Ha MEeTUIIHHCKUTE
TYPUCTH.
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Cropen 3akoHa 3a 3ApaBETO MEAWLUHCKOTO OOpa30BaHHME € HEOOXOAMMO Ja OCHTYPH U
rapanTiupa obeMa 1 Ka4ecTBOTO Ha 00yYEeHHETO Ha METUIIHCKUTE CIIEIUANNCTH, BKIIOYATEIHO U Ha
HEMEUIIMHCKUTE CHEUUAIUCTH, paboTelmM B CHCTEMaTa Ha HAIHMOHAIHOTO 3JpaBeolla3BaHe.
Omnpenenenu ca 1 OCHOBHUTE MPHHLUIIHM 32 OCBIIECTBABaHE HA MEIUIIMHCKOTO O0y4YeHHEe — HEroBaTa
MPOIBIDKUTEITHOCT M BHCOKO KAadecTBO Ha OOY4YEHHETO C TOoNlydaBaHe Ha TapaHTHpaH O0eM OT
TEOPETUYHU 3HAHUA M IPAKTHYECKH YMEHHSA, TOCIEI0BATEIIHOCT Ha 00yUeHHEeTo, IPaBo Ha u300p Ha
CTHELUATHOCT.

Bbp3moxHOCTH 3a CHENOWITIOMHO OOyYeHHE TOIydaBaT camo JMIaTa ¢ 0o0pa3oBaTelHO-
KBATU(UKAIMOHHN CTETICHH ,,JIOKTOP®, ,,MaruCThp"* 1 ,,0aKanaBbp’, ¥ ca aHTAKUPAHU B CHCTeMaTa Ha
HAIIMOHATHOTO 3JIpaBeona3BaHe. B Hero ce BKIOUBaT 00yYeHHETO 3a MpUA0OMBaHE HA CIICIHATHOCT
0 3PaBHU IPWKH, a CHILO U MPOABIDKABAIIO METUIIMHCKO 00yUYeHHE.

Beska rogmHa MUHHCTBPBT Ha 3ApaBeONa3BaHETO OMpelens Opos Ha MecTaTa 3a
CIICATUINIOMHO OOYy4eHHE B CIEHHATHOCTUTE, CYOCHANPAaHU OT ABPXKAaBaTa, KOETO € B YHHUCOH ChC
3aJauuTe Ha HalMOHAlTHAaTa 3ApaBHA cTpaTerus. He ce mimaHMpaTr M KOOpAMHUpAT IEHHOCTHUTE IO
OCBIIIECTBABAHE Ha CIEIAAIDIOMHO OOydYeHHe 3a TOJydaBaHe Ha CIHEIUATHOCT OT MEIUIIMHCKHUTE
CHETMATUCTH KOWTO HSAMAT MEIUIIMHCKO 00pa30BaHWE, HO paboTAT B cHCTEMaTa Ha HAIIMOHAIHOTO
3[paBeona3BaHe.

TeopeTnuHaTa MOATOTOBKA 32 MMOJyYaBaHE Ha CIIEIHATHOCT T10 3[[paBeoIa3BaHe ce MPOBEXKIA
OT BHCIIM y4YeOHHM 3aBEACHUS, KOWUTO TPHUTEKABAT MOJOKUTEIHA aKpEeAWUTAIFIOHHA OIEHKa II0
31paBC€oI1a3BaHC, BHB BOGHHOMCILI/IHI/IHCK&T& aKaJIcMUA 1 HAIUOHAJTHUTE LCHTPOBE I10 O6H_[eCTBCHO
3[paBeornasBaHe, aKpEeAUTUPAHH 32 TEOPETUYHO U MPAKTUYHO OOYUCHHE - B JIeueOHU 3aBEJICHUSI, KOUTO
MMaT TIOJIOKWTENTHA AaKpeIWTAIlMOHHA OIeHKa, JaBalla WM TMpaBo Ja oOydaBaT CTYISHTH H
CHCIUAIN3aHTH.

[Tony4yaBaneTo Ha cTemeH Ha Mpod)eCHOHaIHa KBadH(UKAIUSA ce U3BBPIIBA B CHOTBETCTBUE
cbc 3akoHa 3a TPoQeCHOHATHOTO oOpa3oBaHme u oOydeHme. Cucremarta 3a NpodhecHOHATHO
o0Opa3oBaHre U 00y4YEeHHE MTOATOTBS TPAXKITAHNATE 33 pealln3upaHe B MKOHOMHUKATa U B IPYTH 00JIaCTH
Ha OOIIECTBEHUsI KUBOT, MPEJOCTaBs YCIOBHS 3a MOTydaBaHe Ha TpodecroHalHa KBaTUQUKALUS U
BB3MOYKHOCTH 3a HeiHoTo mosuinasane (https://www.navet.government.bg/bg/spisakna-profesiite-za-
poo/).

[Mpodecnonanno oOydyenue u oOpa3oBaHHe B cucTeMara Ha bearapus cbriacHo wi. 18 or
3ITOO0 ce mpoBexaa B HIKOJIKO HHCTUTYIHH: TPO()ECHOHATHH YUHIIUILA W TUMHA3UH, TPO()ECHOHATHH
KOJIeKH, IIEHTpOBe 3a mpodecroHamHo 00y4eHre, MEeHTpPOoBe 3a HH(pOpMaIus ¥ MPOPECHOHAITHO
OpHEHTHpaHe, IIEHTPOBe 3a 00y4yeHne Ha o0yuuTenu. CamMute nMpo(eCHOHATHN YUWIIHINA ITPOBEXK AT
M'BPBOHAYATTHOTO MpodeCHOHATHO OO0yueHHe upe3 TpuaoOWBaHe HAa IHPBa W BTOpa CTENEH Ha
npoecnoHamHa KBaduUKaIys 1 KBATU(PUKAIUS [0 YACT OT MPodecrsTa ChC CPOK JI0 YETUPH TOTUHU.
ToBa ca BB3MOXHOCTH 3a TpuI00MBaHEeTO Ha mpodecusara ,,.3npaBeH acHCTEHT, ,,MemuIMHCKa
cectpa“, ,,Denmmep®, ,llomomuuk 3b0OONEKap”, ,,OueH ontuk™, ,M3nbIHUTEN HA TEPMaJIHU
npoueaypu’ (M3nbaHUTEN Ha TEPMaTHHU MPOLEAYPH B OAJIHEOJOTUYHU U JIPYTH PeXaOMINTAIIMOHHH
LIEHTPOBE) U Ap. B cTpaHara nmricBa TOYHA CTATHCTUKA M TPYTHO MOJKE JIa CE€ OIIEHH TO3HU pecypc.

B mnpodecuoHasiHuTe THMHA3UM C€ OCBIIECTBSIBA W NPOdeCHOHATHO o0Opa3oBaHHE 3a
MoJIy4aBaHe Ha KBATM(UKAIIKS 110 YacT OT IPOoQecHsITa ¢ IPOABDKUTEIHOCT JI0 4 TOJMHM, a ChIIO TaKa
u npoecnoHaTHO 0Opa30oBaHME 3a MOTyYaBaHE Ha BTOpPA CTENEH Ha npodecroHamHa KBalu(uKaIs,
KOSTO TOpAB/DKaBa YETUPH TOAWHMA WIW TpeTa CTemeH Ha mpodecHOHaNHa KBadU(pUKAIM,
npoabKaBalla 4Y€TUpu Uik €T rOAuHUA.

OcgeH B npodecroHanauTe yuuiauma B bearapus, o0y4denue mo npodecus ,Ilapamenux’ ce
MIPEeIBIDKA Jla ce TIpeJyIara U Ha perucTpupaHu 0e3pabOTHH JINIA, KOUTO OTTOBAPAT Ha U3UCKBAHUSITA
3a BKIIOuBaHe B oOyueHneTo. OOydeHneTo ce (hPMHAHCHpaA OT IbpKaBHUS OrOJpKeT Ha PermyOnmka
anrapm{ 1 CC IMPOBCXKa B CiICHHUAIM3UPAHU HECHTPOBE. Nman IMPpaKTUYCCKa 4acT B 6OJ'IHI/IIII/IT6.

B LlenTpoBe 3a npoab/pKaBaiio o0ydeHne MOXKeE J1a ce TIPOBeXAaT o0ydeHus no npodecusra
»3apaBen acucteHT (Kom mo CIIIIOO 723010), ,,Memummucka cecrpa®™ (Kox mo CIIIO723020),
,,VI3ITBIHATENl HA TEPMAaJHW NPOLEAYpPH B OATHEONOXKKH U JAPYTH peXaOWJIMTAIIMOHHU IEHTPOBE",
»3npasan rpmwxu’ (Kog mo CITIIOO 7230101 Acuctent) Ha 3p001nekap (ko mo CIIIIOO 7240101) u
ap.

3aeroctTa B podhecrn, CBP3aHU ChC 3JIPABETO, KATO 3JIPABEH TYPU3bM, OTOEISI3BA PBCT OT
12% mpe3 mocnenHuTe TOAUMHH, a MPOTHO3UTE 3a yBenmueHue ¢ ome 11% mo 2030 r. TpamunmornHO
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MOBEYETO 3JIpaBHU CIICHUAINCTH HMMAT cpenHa Keanudukamnus. Bopemmre KIIOUOBH YMEHUS,
HeoOxoamMa Ha Te3w paboTHumm ca: 1. ymeHus 3a pabora B exum; 2. JOOpH KOMYHHKATHBHH
cnocoOHoCTH; 3. pa3pemaBaHe Ha criopose; 4. yueHe; 5. cienupuvan pabotHu ymeHwus. VIMeHHO Te
IIIe IIOMOTHAT CITYXKUTEJIUTE Ja IMOCPEIIHAT ObACIIUTE MPESIN3BUKATEIICTBA MIPH TAXHATa padora.

Bce mo-3acrapsBanioro HaceneHHeTo Ha EBpora mopaxkja HOBH NPEIU3BUKATENCTBA, MPEN
KOUTO Ca M3MPaBeHU MOJUTHUKUTE 3a OOIIECTBCHO 37paBeola3BaHe W, CJIEAOBATEIHO, ThPCEHETO Ha
3IpaBHU CHCIHMATUCTA. BBpXy 3IpaBOCIOBHOTO ChCTOSHHE HA HACCIICHUETO BIIMSHUE OKAa3BaT H
penuna apyru ¢axropu (Veselinova, 2021, 71). Cmsirta ce, 4e MPOMEHHTE B HAYWHA HA YKUBOT MMAT
CHJTHO BB3ICUCTBHE BBHPXY pa3lHYHUTE 3a00JIABaHHS, KOHTO CBHTPYIHHIUTE BCE IOBEYE IIIE
ynpasisBaT u JekyBar. llle ce mosBu HEOOXOAMMOCT OT TOMTBIHUTEIHN YMCHHSI B 3/[PaBHHS CEKTOP.

3akiaiouenue

v Bwarapus e nmomynsipHa TypucTHYECKa JECTUHALIMS B €BPOICHCKH U CBETOBEH MaIao.
Pa3ButHeTo Ha 31paBeH TYpU3HM IIe UMa MOJIOKUTENEH e(heKT BbPXY ThPCEHETO Ha Pa3IndHU 3IPABHA
yeryru. CtpaHata pa3nosara ¢ 7oopa 6a3a 3a HacTaHsBaHE B UyJ€CHH PEXaOMITUTAIINOHHH [IEHTPOBE C
OnarompusTHO BIHMSHAE HAa KIMMAaTHYHHUTE YCJIOBHs, KpacHMBa W YHHKaJHa MpPUPOAHA Cpeaa
MOATIOMAraIia Bb3CTAaHOBUTENHUS NIEPHUOJ Ha JieueHre. ChIecTBYBAT OJaronprusTHH Bb3MOKXHOCTH 3a
ChUeTaBaHe C JAPYTH ANTEPHATUBHU W TPAIUIIMOHHU BUOBE TYPHU3bM H ITO-XapPMOHUYHO Pa3BUTHE HA
TypUCTUYECKUTE PaliOHU, KATO OCHOBHA U JIOMIBIIHUTENHA CTICIHATH3AIINS;

v Crpanara pasmosnara ¢ oope 00opyBaHa jieueOHa U 3ApaBHO MEIUIIMHCKA 0a3a, BKIL.
0OIIIeCTBEHN W YaCTHH 3aBEJCHUS 32 HACTAHSIBAHE, PA3IIONIOKEHH 10 KAYECTBEHH 3APAaBHU MPUPOIHU
pecypeH U 4yleCHH Bb3MOXHOCTH 3a (pU3MKaiIHa Tepanus U pexabunuranus. ToBa MOXKe a OCUTypH
BHCOKO HHMBO Ha €(QEKTHMBHOCT M CHUTYpHOCT Ha JieueHHeTo. ChINecTBYBaT OTIMYHH YacTHH
MEIUIIMHCKA W 3IpaBHU 3aBeJeHHs W KaOWHETH 3a JEHTANeH TYpU3bM, a CHOTHOIICHHUETO
KauecTBO/IIEHA Ha MENWUIUHCKUTE YCIyTH € MHOTO J00po. YIIeCHEHHST AOCTHII A0 JlieueHune 0e3
CIHCBHIM HA YaKalld JaBa BB3MOXHOCT Jla Ce MpoBele KOMOMHHMpaHE Ha OOJHUYHOTO JIYEHHUE C
BB3CTAHOBHUTENCH TEPHOJl U PEXaOWIUTAMOHEH IEPHOJA - KaKTO METUIMHCKH YCIYT'H, Taka |
pexabunuTanonHa Tepamus. ToBa MoXke Ja IToBene M0 YIbDKABAHETO Ha TYPUCTUYECKHUS CE30H U
MpeJlaraHeTo Ha MEIUIIMHCKU U JICHTAICH TYpU3bM, KHHE3UTEpaNus U pexaOuiuTanus mnpe3 msuiata
TOJIMHA;

v benrapus pasnmonmara ¢ go0Ope TOAroTBeH IiepcoHan. Ha pasmnonoxenwme ca
KBUTM(OUIIUPAHN METUIIMHCKH CHEIHATNCTH B pa3inudHu oOmactu. OChHIIECTBSIBA C€ IOJUTHKA 3a
MPUBJIMYAHE HA TIOBEYE U MM0-KaYeCTBEHH KaHANUAaT-CTYIEHTH, KaKTO OT CTpaHaTa, Taka U OT 4y>KOHHa,
B CIIEI[MATHOCTH, CBbP3aHU ¢ OATHEOJIOKKHS TYPU3bM U PEXaOUITUTAIINS,

v OTKprBaHETO HAa HOBH O0pa30BaTENHW MpPOrpaMH W IOA0OpsBaHE Ha ydeOHaTa
JOKYMEHTAIIHS € B OTTOBOP Ha Pa3BUTHETO Ha TYPUCTHUYECKHS MPOJYKT U MOCTUT'AHETO Ha TIO-BUCOKA
CTETIEH Ha CBHOTBETCTBHE MEXAYy KBATU(QHUKAIMOHHUTE XapaKTEPHCTHKH, Y4YeOHHsI IUIaH W
crenu(UKUTe Ha TPOPECHOHATHOTO HAIIPABJICHUE;

v HabnronaBa ce TeHieHIMS 32 HApACTBaHE Ha 3aBBPIIUINTE B TPUTE CTETICHU HA BUCIIIE
oOpaszoBanue B [Ipodecuonanuu Hamnpapienus: 7.1. Meaununa, 7.2. Ctomarosnorus, 7.3. ®apmarius,
7.4. 3npaBeomnasBaHe, 7.5. KunHesurepanuss u pexaObuiauranus. YBEIHUCHHAT OpoOil CTyIEHTH B
npodecnonanHo Hanpapierne 7.0, 1€ TO3BOIU OCUTYPSIBAHETO HA IOCTATHYHO IMOATOTBEHU KaJ[pH 3a
CEKTOpa Ha 3/[paBeoIa3BaHETo;

v Ch3aBaHETO Ha HAIPABJIEHUS CHC 3JIPABHO-TYPUCTHYECKA CIICUANH3ANS MOXE Ja
MTO3BOJIM TIPEOJIONIIBAHETO HAa CHINECTBYBANUTE PETHOHATHY Pa3jildusl B MOJArOTOBKAaTa Ha KaJpUTE.
OOyueHnero  MOJArOTOBKaTa Ha KajJpu B cdepaTa HA 3[paBHUS TYPU3bM CE OCBHIICCTBIBA KAKTO B
IbpPKAaBHUTE YUYWIIMINA, TakKa W B CHEIMAIM3UPAHU IIEHTPOBE, KOUTO OTrOBApAT HA KPUTEPHUTE 32
IbpKaBHU 00pa30BaTeTHA U3UCKBAHMS.
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Abstract

This study explores the educational and emotional role of the kindergarten nurse in introducing basic
anatomical knowledge and fostering trust among children aged 3-6 years. The research involved 104 children
from Kindergarten “Detelina” in Pomorie, of whom 81 participated in a one-year training program. Using
anonymous surveys and comparative analysis, the findings reveal that most children show curiosity and
willingness to expand their understanding of the human body. More than half of the respondents perceive the
nurse positively, describing her as kind, smiling, and friendly. At the same time, 57.7% of the children reported
no fear of medical professionals, while the remaining expressed concerns linked to uniforms and instruments.
Parental involvement enhanced the effectiveness and sustainability of the acquired knowledge. The study confirms
that integrating the nurse into the educational process is an effective model for combining health culture and
emotional development in early childhood.

Keywords: nurse, anatomical knowledge, emotional development, health culture, kindergarten

BruBenenne

MucusTa Ha MEJUIMHCKAaTa CecTpa KbM OOILECTBOTO CE ChbCTOM B OKA3BaHE Ha IOMOI Ha
OTJCNHH JINYHOCTH, CEMEHCTBAa M TPYIH 3a JIOCTHUraHe M Pa3BUTHE Ha COOCTBEHHS MM (U3IUUECKH,
YMCTBEH U COLIMAJIEH MOTEHLIMAI U MOJAbP/KaHETO My Ha ChOTBETHOTO HHUBO B CIOXHHUTE YCJIOBHUS, B
KOHTO T€ XKHBESAT, yyaT 1 padoTsAT. B3pactra Mexay 3 1 6 roguHy € KpUTHYEH NEPUOJ] 32 U3TPAXKIaHEe
Ha OCHOBHM TIPEJICTaBU 3a CBETA, BKIIOUUTEIHO 3a COOCTBEHOTO Tsuio. Jlemara B Tasu (aza Ha
M3pacTBAHETO CH ca JIIOOOMUTHH, aKTUBHH U CKJIOHHHU JIa 33JaBaT BBIIPOCH KaTo ,,KakBo nMa B Kopema
Mu? wim ,,3amo TynTu cepuero mu?“. ToBa € WACATHUAT MOMEHT Ja 3amo4yHe (OPMHPAHETO Ha
0a3MCHU aHAaTOMUYHHU 3HAHWS, KOUTO HE CaMmoO Pa3BHUBAT IO3HABATEIHUTE MM CIOCOOHOCTH, HO M
M3rpaKAaT OCHOBA 32 3APABOCIOBHO OTHOIIEHHE KbM TSUIOTO U METUIIMHCKUTE TPUKH.

B To31 KOHTEKCT MeaMUMHCKATa CecTpa B IeTCKaTa rpaJuHa urpae KiIr4uoBa poJisi He caMo
B OCUTYpPSBAaHETO Ha PYTHHHHM 3ApaBHU T'PHXH, HO M BbB BBBEXKJAHETO Ha JAeLaTa B CBETa Ha
aHAaTOMUATA TO JIOCTBIIEH W pa3bupaem HaumH. Koraro yuymm jenara jga Mmo3HaBaT OpPraHUTE Ha
YOBEUIKOTO TS0, HUE MM TIOMaraMme Jia OTMO3HasAT cebe CH M MO TO3M HauWH HachpyaBaMe TSIXHATa
HE3aBUCHMOCT, YBa)KEHHE M TpIKa 3a cebe cH, ch3AaBallku TpaliHM XUTMEHHU YMEHUS, HABULIH H
noBegeHre. To3u mpolec CTHMyJdMpa pa3BUTHETO Ha cebOemo3HaHue, ceOeoCh3HaBaHE,
YCHBBPIICHCTBAHE HA TPYOHTE, (UHUTE M CEH30PHH JBUTATEIHH YMEHHUS, KAKTO W Pa3BHBAHETO Ha
CaMOCTOSITETTHOCT, HATPYTIBAHETO HA COLMAJIEH M €EMOLMOHAJIEH OIUT, BHUMAHUE, TaMET U YMEHHS 3a
obmryBane.(6)

UYecTto mppBaTa cperia Ha JETETO C MEAUIIMHCKH CIIEIUAINCT MOXe Ja ObJe CHIIPOBOACHA ChC CTPax

n HecurypHocT. ETo 3amo ymenoTo W BHHMATEIHO OTHOUICHWE Ha MEAWIMHCKaTa CecTpa € OT
CBILECTBEHO 3HAUYECHUE 32 M3rPaXkJaHE HA JOBEPHE U MOJOXKHUTEITHO OTHOIIEHUE KbM MEAUIIMHCKHUTE
CHENMATIUCTH U TAXHATa paboTa, CBbp3aHa ChC 3/IpaBeTo. Upes afanTupanu U Ch00pa3eHr C Bb3pacTTa
Ha Jenara METOAM, UTPOBH IOAXOMM M Pa3TOBOPH, CBBP3aHH C E€XKETHEBHUTE IEHHOCTH, KOUTO
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MEJUIIMHCKATa CEeCTpPa OCBIIECTBABAa B JIETCKaTa TpajJMHA, CE W3TPaxJa JoBepue, yOeAeHOCT B
JEWCTBUATA U NCKPEHOCT B 100OpuTe Hamepenus.(4)(5)

Heara Ha mpoy4YBaHETO € Ja Ce YCTAaHOBH /0 KakBa cTeneH aenara (3—06 r.) mo3HaBaT YOBEIIKOTO
TSJI0, OCHOBHUTE (DYHKIIMU Ha OPTaHUTE M KaK Bb3IpUeMaT o0pa3a Ha MEMIIMHCKATa CecTpa B IeTcKaTa
rpajHa.

Oo6exT Ha m3caeaBanero: lema ot [JI' , Jleremuna®, rp. Ilomopue, upe3 aHOHHMMHO AaHKETHO
mpoy4BaHe (c MOMOIITA Ha POJUTENIHTE 32 MObJIBaHe Ha aHKeTHTe). bpoil anketupanure aena — 104,
Ha BB3PAaCT OT 3 10 6 TOIWHH, OT KOUTO 58 OT KCHCKH OJ M 46 OT MBKKH TTOJI.

IIpemunanu odyuenue: 47 nena oT )KEHCKH 10T U 34 OT MBKKH TI0J 3a ieprona MapT 2024 — mapt
2025 .

3agaun, KOUTO CH MOCTABUXME:

1. a meduHupame moaxosina TeMa 3a fera ot 3—6 TOauHH.
2. Jla BKJIFOYUM MEIUITMHCKHUS 00pa3 Mo JOCTHIICH U MPUATCIICKA HAYVH.
3. [la mpoyuum yIoBIETBOPEHOCTTA HA PECIIOHJCHTUTE, IPEMUHAIIN 00YYEHUETO.

Martepuanu u wmetoau: TeopeTwueH aHanM3 HA JUTEparypara IO TeMara; METOAW Ha
COIIMOJIOTHYECKO TPOYyYBaHe, OHJIAIH aHKETHO MPOyYBaHE M CPaBHHUTEICH aHaimu3. Pesynrarure ca
oOpabotenu ¢ nporpamute Google (Google Forms), Microsoft Office Excel u StatGraphics.

Pe3yararu u anaau3 Pecionaenture ca 104 nena, ¢ momMolira Ha TEXHUTE POAUTEIH 32 ITOIbJIBAHE
Ha aHketute. OT Ts1x 58 (55,77 %) ca ot xeHcku mon u 46 (44,23 %) — oT MBXKH 0. B 00ydernero
ca yuactBaiu 81 (77,88 %) oT aHKeTHpaHUTE 3a NIEPUOJ OT €/[HA TOJAUHA. Bh3pacTOBUAT MUana3oH Ha
nerara Bapupa ot 3 10 6 roguHu. ChOTBETHO Te ca pa3NpeeseHH B IPYIIH:

e 61.—49 nena (47,12 %)
e 51.-29 nena (29,90 %)
e 4r.—24 nena (23,08 %)
e 3r1.—06 nmeua (5,76 %)(Que. 1)

3 roguvHn
6%

4 rogvHKU
23%

6 roogvHKU
47%

5 roavHn
24%

®urypa 1. Bb3pacToB 1uana3oH Ha Aenara

Cp3mamoxme CrieHapuii Ha TeMa ,,A3 ITo3HaBaM YOBEIIKOTO TSUIO, KATO BKIFOYMXME UTPOBHU
MOAXO0M, POJIEBU UTPH, KPAaTKU PA3roBOPU U AEMOHCTpALMM C MAaKETU U KapTUHKU. 3a Ja HalpaBUM
o0Opa3a Ha MEIUIIMHCKATa CECTpa IMO-JOCTBIICH M MPHUITEICKH, 3aMECHHUXME OsilaTa MPECTHIIKA C
uBetHa.(3)(7)(8)(9) Ocurypuxme HEOOXOAMMUTE MaTepUaid — MEAULIMHCKU IIANKH, MPECTUIIKH,
CIIYILIAJNKH, COPUHLIOBKY, JbPBEHH MAKETH HAa YOBEIIKOTO TSUIO C MOJBHXKHU OpraHU 3a MOMHUYETa U
MOMYETa, KAaKTO U JPYTd HOMOIIHU CPEACTBA.
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Ha Bwnpoca ,,Mckate mu aa pasmmpuTe 3HAHUATA CH OTHOCHO BBTPEIIHUTE OPraHW Ha HAIIETO
Tam0?“ 62 mera (59,61 %) ca orroBopunu ¢ ,,Jla, Hue MO3HABaMe, HO I C€ pajJBaMe Ja HAyYUM
noBeue™, a ocrananure 42 (40,39 %) — ,,He cbM 3amo3HaT MHOTO A00pe, HO UCKaM Jia TH Hay4da U jJa
pas3bepa noseue 3a Texaute GyHKIUu“. I3rorBuxme rpapuk 3a o0ydeHue, chbo0paseH ¢ Bb3MOKHOCTTA
Jla IPUCHCTBAT U CEMEHCTBaTa Ha JIelaTa, MHOT'O OT KOUTO aKTHBHO C€ BKJIIOYMXA B IPOLIEca.
3a ;a mpoy4nuM Harjacara KbM MEJIUIIMHCKATA CECTPa, IOJrOTBUXME BBIIPOCH Ha TeMa ,,KakBo paboTu
MEIUIIMHCKATa cecTpa?*, KaTo:

e A3 3HaMm KakBO padOTH MeAUIIMHCKATa cecTpa?‘
e B nerckara rpajnHa 03HaBaM JIM MEAUIIMHCKATa cecTpa?™
e JV3nuTBaM 1M CTpax W MPUTECHEHUE OT MEAUIIMHCKN CIEITHaINCT?
Oxko10 60 % OT OTTOBOPHUTE Ca MOJOKUTEIHHI U CHITPOBOJCHHU C BUCOKA €MOIIMOHAIHA aHTQXKHPAHOCT.

Bovnpoc 1 — ,,A3 3HaM KaKkBo pa0oTH MeJULIMHCKATA cecTpa?®

e Orrosop ,,/la, 3Ham, HO MCcKaM ja Hayda moBeue — 61 (58,7 %)

e OrtroBop ,,Bce orie He 3HaM, HO 111 ce pajaBaMm jaa Hay4a noseue” — 43 (41,3 %)
[Ipumepwn 3a onrcaHust OT AenaTa npu OTroBop ,,Jla* (4acT OT MHOTOTO, KOUTO CE€ MPUIIOKPHUBAT):

e ,Mua, 1oOpa ¥ MHOTO BUCOKA"

e Jlens Mumu e MHOTO JO0Opa ¥ raju Kocata My

e _MHoro e ycMuXHaTa, JTb4€3apHa 1 MHOTO 100pa‘

e ,.CrpaxoTHa U yCMHUXHaTa, UMa MHOTO KbJipaBa koca*
[Ipu otroBop ,,He* He ca majgeHu onucanus.

Bbnpoc 2 —,,B neTckara rpaguHa mo3HaBam JiM MeTUI[HHCKATA cecTpa?®
e ,Jla“—68 (65,4 %)
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He* — 36 (34,6 %)

ITpumepu 3a onucanus OT Jenara npy oTrosop ,,Ja*:

3

,Halara MeTUIMHCKa CeCTpa € MHOTO JIPYKeJIF00HA ¥ yCMUXHATa U MHOT'O MU OOsICHSIBA'
,,O0seyena B 051710

»MennuImHCKaTa cecTpa € BICOKa, 100pa M HU MepH TeMIleparypara i HU TJie/ia TbPIIoTo
»110Ka3a MM Kak Ja ckadyam, cynep e

[Ipumepu 3a onucanus mpu oTroBop ,,He*:

,»He CBM s cperman, Ts riena 6oHuTe
,»A3 CBbM 3]IpaB, MaMa Ka3a, e ToBa € Xy0aBo*

Brnpoc 3 — ,,MU3nuTBam JiM cTpax ¥ NpUTeCHeHHe 0T MeAUIMHCKH CrienuaancT?*

He* — 60 (57,7 %)
Jla“ — 45 (43,3 %)

[Tpumepu 3a onucanus OT AeLaTa mpu OTroBop ,,Ja*:

C

,»MHOro Obp3ar u He ce yCMUXBaT
,,BCHUKH ca B 05710, MaJIKO € CTpaIrHo
,,CIyIankara € MHOTO CTy/IeHa ¥ MaJKO Me T'bAelTnJKa‘
,»IMHOTO X0Opa M€ IJIe/IaT ¥ He 3Hasl KaKBO Jia MpaBsi, ICKaM BKbBIIU
MOMOIITa Ha POJUTEIUTE W BB3MHUTATENNTE B JeTcKaTa rpaguHa Oemle mpoyveHa

YIOBJICTBOPCHOCTTA HA PECHOHACHTHTE, MPEMUHATN o00ydeHHeTo. BwopocuTe ce oOTHAcAT 0
MPOBEJICHUTE O0YUYCHHMS, YCBOCHUTE 3HAHMUS, OTHOIIICHUETO KbM MEIUIIMHCKATA CECTPa U MO3UIUATA Ha
ponutenute. Ciex BCIKO OOydyeHHE Jelara MojydyaBaxa cepTH(HKAT 3a ydyacTHe U CHUMBOJIMYCH
TeMaTH4eH NoJapbK. (Que. 2; Que. 3; Que. 4; Due. 5)

"Pa36pax, ye OpraHHTe H3INBJIHIBAT KH3HEHO
BAKHH (DYHKIHH, KATO HH OMAarart 1a'':

- 1a Ce XpaHuM; "Cppuero cIyxku 3a?":

- 1a JTHIIaMe; - TH0GOB:

- Ad 3aTOMHIAME, - J]a IoMara Ha KpbBTa JIa ce
- J1a ycelmame; JBHAKH.

- 1a Osirame B ITapKa; - 100% - Bapso!

- JIa CH KyIIyBaMe clafoneT H APYTH. Purypa 3. Odyuenue

100% - BspHo!
durypa 2. OdyueHne

"KoJKo mHoJe3HO Oeme 3a Bamerto
geTe o0yueHHeTO?':

"Uckate JH [Oa HaOpaBHM
oOyJueHHe HA Ipyra Tema?': - MHOrO MOJIe3HO, MOETO JeTe OcCTaHa

JIOBOHO cliefl OOyUEeHHETO, MHOTO

- - 0

A =17 eHTycHasupaH - 100% oTroBop.;
- - No

L =17 - He Oelle eHTyCHa3sHpaH, Clel
durypa 4. YIoBI€TBOPEHOCT o0yuenneto - 0% OTrOBOP.

durypa 5. YI0BI€TBOPEHOCT

O000mEeHNAT AHAJIN3 HA pe3yJTaTHTe OT MPOBEJIeHATA AaHKETA 0YepPTaBa CJeJHHTE U3BOIM:

1.

2.

AHrakupanoct: 77,88 % OT aHKeTUpaHHTE Jela ca MPEeMUHAIN 00y4YeHHETO, KOETO MoKa3Ba
BHCOKA MOTHBAIUS 1 HHTEPEC KbM TEMaTa.

Bn3pacTtoBu ocobeHocTu: Haii-romsm msanm mmar gemarta Ha 6 roguau (47,12 %), xoero
MOTBBPXKIaBa TOTOBHOCTTA MM 3a YCBOSBaHE Ha 0Oa3MCHU aHATOMWYHHW 3HAHMS B Kpas Ha
MIpe Iy YUIUIIHUS TIEPHO/I.
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6.

[o3nanuss u JmoGomutcTBO: [loBeue oT monoBuHata pecnonaeHtd (59,61 %) Beue
MpUTEX)aBaT 0a3MCHU 3HAHMA 332 OPTaHHUTE, HO MPOSBIBAT JKEIaHNE 33 TIXHOTO paslINpsBaHe.
OO0pa3bT Ha MeqMIMHCKaTa cecTpa: [leriata Bp3npuemMar MeIUIIMHCKaTa cecTpa IpeIuMHO
MTOJIOXKUTEITHO, KAaTo 51 OMHKCBAT C XapaKTePUCTUKH ,,MWIIA", ,)yCMUXHATa®, ,,IPyKeI00Ha .
ToBa mokasBa, 4e aganTHpaHUTE MMOAXOAN U HTPOBUTE METOIN M3TPAXKIAT TOBEpHE.
EmounonanHo Bw3npusitue: 57,7 % oOT genata He M3NUTBAT CTPax OT MEAULMHCKU
cneunanuct. [Ipy ocraHanmuTe CTpaxbT € CBBp3aH C BBHIIHK (akTopu — yHH(DOpMa,
WHCTPYMEHTH, JINTICA Ha YCMHUBKA.

PoauTencka nmogkpena: AKTUBHOTO yYacTHE HA ceMelcTBaTa 3aciiiBa e(hekra oT 00y4eHHETO
U JIOTIPUHACS 32 YCTOMYMBOCTTA Ha MPUAOOUTHUTE 3HAHUS M HArJIacu.

3akiouenne MenunuHCKaTa cecTpa B JIeTcKaTa rpaJlHa U3IIBJIHSABA ChueTaHa oOpa3oBaTeliHa U
emMonyoHanHa (GyHKIHA. Upe3 WIpoBH METOIM, POJEBH JACHHOCTH W aJalTHPaHH IOIXOTH TS
noanomara (GopMupaHeTo Ha Oa3MCHM aHATOMHYHHM 3HAHWS M W3TpaKAa JOBepHE y AelaTa KbM
MEIUIMHCKUTE clenuanucTtd. Pesynratute mokas3par, 4e Jenara MposBSIBAaT BHCOKA CTENEH Ha
JHOOO0MMUTCTBO U JKEJIAaHHE 3a PAa3LIMPsIBaHE HA 3HAHUSTA CH, & [TOJIOKUTEIHUAT 00pa3 Ha MEAULIMHCKATa
cecTpa AOIPUHACS 33 HAMAJISIBAaHE Ha CTPAaXxOBeTe U 3a (JopMHUpaHe Ha TPaHU XUTMEHHU HaBUIIU.
Wnterpupanero Ha MeIUIMHCKaTa cecTpa B 0Opa3oOBaTeNHUsl TpoLEeC B JAETCKaTa TIpajnHa
npencTaBisiBa e)eKTUBEH MOJEN 3a ChbUETaBaHE Ha 3paBHA KyJITypa U EMOLMOHAIHO Pa3BUTHE.

IIpenopbku

1. Cucrematu4HO BKJIIOYBAaHE Ha MEAWIMHCKATa CecTpa B OOpa30BATENHUTE JICHHOCTH B
JNETCKUTE TPaJNHU.

2. PaspaboTBaHe Ha JONMBIHHUTETHH BH3YaJHH M UTPOBH MaTepHaIH (MaKeTH, KapTH, KHIKKH),
KOUTO JIa YJIECHST Bb3MPUEMaHEeTO Ha aHATOMUYHU 3HAHUSL.

3. ChTpyAHHYECTBO MEXKIY MEAMLIUHCKH CICHHAINCTH M TEaro3d 3a TrapaHTHpaHe Ha
WHTETPUpPaH MOAX0A KbM 3APaBHOTO M EMOLMOHATHOTO Pa3BUTHE Ha JIeLaTa.

4. AKTHMBHO y4acTHE Ha POAMTENUTE B OOYUUTEIHUTE MPOrpaMH, 3a Jia ce 3acuiu eeKThT U 1a
Ce OCUT'ypH IIPHEMCTBEHOCT MEX]Ly JIeTCKaTa I'paJiHa U ceMelHarta cpefa.

5. ApantupaHe Ha MeIWIMHCKUS 00pa3 (UBETHH YHUPOPMHU, MPUATEICKH TOH, HWIPOBU
JIEeMOHCTpPALUM), 32 ]a C€ HaMaJld CTPaxbT U Ja Ce U3IPaaH AOBEpHE.

6. PasmupsiBaHe Ha mporpamara KbM JIPyTH IETCKH TPAIUHU U Ch3/1aBaHE HA YCTONYMBH MOJIEITH

3a 3IpaBHO O6pa3OBaHI/Ie B paHHa BbB3pPacT.
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BJIaFOJIapHOCTZ Hactosmoro wu3cneaBane He O0u MOTJIO JAa 6’[>I[€ peajm3npaHo 0e3

ChACUCTBUETO U mojkpenarta Ha Jlercka rpaauna ,Jlerenuna®, rp. Ilomopue, KOSTO IpenocTaBu
HeoOxoammara 0a3a M aKTHBHO CHJAEWCTBA 3a MPOBEXITaHETO Ha o0ydeHueTo. M3ka3Bam crnennanHa
mpU3HATeNTHOCT U KbM ¢upMma ,.bnaru OO/, tp. [InoBauB, 3a TAXHOTO WIEAPO CIIOHCOPCTBO,
OnarogapeHue Ha KOeTo OOyUUTEeTHUAT MpoLec O OCBIIECTBEH B IIBIHUSA CU 00eM.
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Abstract

Relationship Marketing (RM) has emerged as a modern business philosophy aimed at building long-
term and sustainable relationships with clients through trust, personalization, and value creation. In
the entertainment industry, which is highly dynamic, emotionally intensive, and increasingly
competitive, the implementation of RM strategies becomes a critical factor for success. This article
examines the application of relationship marketing in the entertainment sector, with a particular focus
on tourist animation and the practices of “BVS Entertainment” Ltd. The analysis integrates theoretical
frameworks, international good practices, and empirical data collected during the period 2014-2024.
Findings reveal that the adoption of RM strategies leads to higher customer satisfaction, improved
organizational culture, and sustainable competitive advantages, thereby confirming the relevance of
relationship marketing as a driver of business development in the entertainment industry.

Keywords: relationship marketing, entertainment industry, tourist animation, CRM,sustainable
development

BbBenenne

WNupycrpusra Ha pa3BIiedeHHATA € €IMH OT Hal-ObP30 pa3BUBANINTE CE€ U KOHKYPEHTHH CEKTOPHU B
ChBpEMEHHATa TJI00AIHAa UKOHOMHKA. Ts BKIIIOUBA PazHOOOpa3ue OT NEHHOCTH — OT TYpPUCTHUYECKA
aHUMAINHS ¥ KyJITypHU CHOUTHS O TEMAaTHYHU IMapKOBE, KOHIIEPTH M MHTEPAKTHUBHH III0Y TPOTPAMH.
OO0moTo Mexay BcHYKHA Te3n (OpPMH Ha pasBIEKaTeNHA JIEHHOCT € TAXHATa OpPUEHTAIWs KbM
MPEXHUBSIBAHETO, KOETO KIMEHTHT mosryuaBa (Anastassova, 2015). menHo mopaau Tazu 0coOeHOCT
MapKETUHI'BT HA B3aUMOOTHOIIICHHUATA NMPHI00MBAa OCOOCHO 3HAUCHHE B CEKTOpa. 3a pas3jiuKa OT
TPaIUITUOHHUTE MApPKETHHIOBH MPAKTUKH, KOUTO IMOCTABAT aKIEHT OCHOBHO BBPXY MpPONaXOUTE U
€IHOKPATHUTE TPAH3AKIINU, MAPKETUHI'HT Ha B3aMMOBPB3KUTE CE€ CTPEMHU JIa CH3/aJ]le IBITOCPOIHH
BPB3KH C KIHEHTHTE, OCHOBAaHHU Ha JIOBEPHE, JIOSUTHOCT M €MOIIMOHATHA aHTaKkupaHocT (Anastassova,
2018).

AKTyaJlHOCTTa Ha TemaTa ce o0yciaBs OT (hakTa, ye ChbBPEMEHHHAT MOTpeOuTen B cepara Ha
pa3BiicUCHHUATA HE CE 33]J0BOJISIBA €IMHCTBEHO ChC CTAHJIAPTHO 0OCITy)KBaHEe WIIH IPOAYKT. Tol Thpcu
KOMIUIEKCHO TIPEXHBSIBAHE, KOETO BKIIOYBA EMOIMH, TEPCOHATHO OTHOIICHHWE M ycellaHe 3a
MIPUHAUIKHOCT KBbM ompeseneHa oOmHocT (Atanasova, 2017). ToBa u3HWCKBa KOMIIAHUHUTE Ja
MIPOMEHST TOJIX0/Ia CH — OT OPUEHTHUPAH KbM MPOIYyKTa KbM OPHCHTHPAH KbM KJIMCHTA M HETOBUTE
creru(UUHU HYKIU. B TO3W KOHTEKCT MapKETHHIBT HAa B3aWMOOTHOIICHHSATA C€ SIBSBA OCHOBEH
HHCTPYMEHT 3a M3TrpaXkIaHe Ha KOHKYPEHTOCIIOCOOHOCT U ycToHYnBOCT (Anastassova, 2018).

B MexayHapoaeH IulaH Bede ce HAONI0maBaT peauila MPUMEPH, B KOUTO Pa3BICKATCITHHUTE
KOMITAHWH YCITEIITHO WHTETPHUPAT PENAlMOHHU CTPAaTEruu B CBOMTE Om3Hec momenu. lIporpamu 3a
JIOSTHOCT, MHTEPAKTHBHH TUIAT(HOPMHU 3a KOMYHHKAIMS C KIUEHTUTE, TIEPCOHAIM3UpPAaHU odepTH U
JUTUTATHA KaHaJK 32 00paTHa BPb3Ka ca CaMo YacT OT MPAKTUKHUTE, KOUTO BOJIAT 10 ITO-BHCOKA CTEICH
Ha YJIOBJICTBOPEHOCT W J0 M3TPAKIaHE HA JBJITOCPOYHU B3aUMOOTHOIICHMs ¢ KiueHTuTe (Peppers &
Rogers, 1993; Reichheld, 1996). ITogo6uu noaxoau ce npuiarat u B beirapus, karo ¢pupma ,,bu Bu

128


mailto:office@bvs-entertainment.com
mailto:petkoiangiozov@abv.bg
mailto:office@bvs-entertainment.com

Ec EntepreitaMpHT OO/l ce OTKposBa C aKTHBHOTO BHEAPSBAaHE HA MAapKETUHra Ha
B3aMIMOOTHOIIIEHUSTA B chepara Ha TypucTudeckara annmanus (Karadzhova & Angelov, 2018).
3HauE€HHWETO Ha [MpUJaraHeTo Ha MapKeTHMHra Ha B3aMMOOTHOLIEHUSATa B TypHUCTHYECKaTa
pas3BiekaTeiHa MHAYCTpUS C€ 3achiiBa W OT HACThOMJATa JUTHTaidHa TpaHchopmauus. OnHmaiiH
KaHAJINTE 3a KOMYHHUKAIMsA, COLHAJHUTE MPEXH M MOOMIHMTE NPWIOKEHHS CbH3AaBaT HOBH
BB3MOKHOCTH 3a MW3TpaXJaHE Ha BpPb3KAa C KIMEHTAa, HO CBHIICBPEMEHHO IIOCTABAT M HOBH
Mpeau3BUKATEICTBA, CBBP3aHU C YIPABICHUETO Ha KIMEHTCKUTE OYaKBaHUS M yIOBIETBOPEHOCT
(Kotler et al., 2017; UNWTO, 2022). B 1031 CMHCHI MapKETHHT'BT Ha B3aUMOOTHOIICHHATA CE
IPEeBpBLIa B HEOOX0aUMa ympaBiieHCKa ¢uinocodus, 4pe3 KOSITO KOMIIAaHUUTE MOTaT Ja MOCTUTHAT
YCTOMYMBO Pa3BUTHE, 1a HAMAJST PUCKOBETE OT 3ary0a Ha KJIMEHTH M Jla U3rpalsT CTaOMIHN On3HeC
MOJIENH.

Hacrosimata cratuss cu mocTaBd 3a LeJ Jla H3CIEABAa NPWIOKEHHETO Ha MapKeTHHIa Ha
B3aMMOOTHOILICHHUATA B UHAYCTPHUATA HA PA3BJICUCHMATA, KATO CE aKLUEHTHUPa BbPXY TypUCTHUYECKaTa
aHuManust ¥ goopure mpakTuku Ha ,.bu Bu Ec EnrppreitnmMbpat OO/ Upes cpbueraBaHe Ha
TEOPETUYHU ITOCTAHOBKH, EMIIMPUYHU JaHHU U NPAKTHUECKH HAOIIONEHUS IIE CE€ M3rPaayl LUIOCTHA
IIPEICTaBa 3a POJsiTa HA MAPKETHHI HAa B3aHMMOBPB3KUTE KAaTO (DaKTOp 3a KOHKYPEHTOCIIOCOOHOCT M
yCTOWUYHBOCT B passiekareanus cekrop (Kotler, 2002; Gronroos, 2007; Baran & Zerres, 2014).

O0ekT, npeaMeT, e, 321a41 H MeTOAU HA U3CJIeIBAHETO

Obekm mna wu3ciedeanemo € WHIYCTpUATA HA pa3BICUCHUATA, paslVIeKJaHa B HEHHOTO
MHOT000pa3ne — TypUCTHYECKa aHUMalUs, KyJITYpHH ChOWTHS, TEMaTHYHH HpOrpamu, (ecTUBaIIH,
IOy TpeacTaBleHUs W Ipyrd (QOpMU Ha OpraHU3MpaHd YCIYTH, HACOYCHM KbM Ch3/aBaHE Ha
npexusaBanus (Karadzhova & Angelov, 2018). ToBa e cexTop, KOWTO HE TIPOCTO TIpeIara yciyra, a
Ch3laBa €MOIIMH, H3TpaXaa arMocdepa M OCTaBs TpaWHW BIEYATICHUS Y TOTpeOUTENnUTeE.
W3cnenBanero mocTaBsd akIEHT BBbPXY 3HAUEHHETO HAa MAapKETHHIa Ha B3aMMOOTHOIIEHHTAa KaTo
ympaBieHCcKa (Guiocodus ¥ MHCTPYMEHT 3a YCTOWYHMBO pa3BUTHE Ha TO3W BUA OmsHec (Gronroos,
2007).

Ilpeomem na u3cnedsanemo ¢ TPHIOKCHHETO HA MapKETHHTa Ha B3aUMOOTHOIICHUSITA B
pa3BIEKaTEIIHUTE YCIYTH U HETOBOTO BIUSHUE BBPXY KIMEHTCKATa YJOBIETBOPEHOCT, JOSIHOCTTA U
ycToiumBocTTa Ha opranmanuute (Ivanov, 2024). Ilo-koHKpeTHO, IpEeAMETHT BKIOYBA aHAIA3 Ha
npaktukute Ha ,,bu Bu Ec Enrepreitnmbpat® OO/ — enna ot BoaemuTe KoMmanuu B briarapus B
o0yacTTa Ha TypUCTHYeCcKaTa aHuManus. Upes eMIupiuyHu JaHHH, cChOpaHu 3a nepuonaa 2014-2024 r.,
ce m3cienBa kak BHenpssaHero Ha CRM crparernn m mepcoHaau3upaHd MOAXOMU BIHUSIST BBPXY
KOHKYPEHTHHTE IIpeInMCTBa Ha Komnanusta (Baran & Zerres, 2014).

OcHoBHara 1€l Ha U3CJIEBAHETO € Ja Ce [OKaXe, 4Ye IpPUIaraHeTo Ha MapKeTHHra Ha
B3aMMOOTHOILICHHUATA B HHIYCTpUATA Ha pPas3BICUCHUSTAa € KIOYOB (PakTop 3a HM3rpakJaHe Ha
IOBITOCPOYHM B3aMMOOTHOILIEHHS C KIMEHTHTE, 32 MOBHIIABAHE HAa TSAXHATa YAOBJIETBOPEHOCT M 3a
cb3naBaHe Ha yctoidumBu OmsHec moxaenu (Kotler, 2002). Lenrta mpexamonara He caMo TEOPETHUYCH
aHaM3, HO W MPAKTHYECKO M3MepBaHe Ha eEeKTUTE OT MapKEeTHHra Ha B3aWMOOTHOIIECHHSTA BHPXY
OpraHU3allMOHHATA KYJITYpa, IOBTOPHOTO NOTPeOIeHNE M MKOHOMUYECKUTE Pe3yATaTH Ha KOMIIAHUUTE
(Reichheld, 1996).

3aoauume na uscneoganemo ca:

- Jla ce CUCTeMaTH3MpaT M aHaJIM3upaT OCHOBHUTE TEOPETUYHU KOHLETLUN Ha MapKeTHHIa Ha
B3aMMOOTHOILIEHHATA U TSIXHOTO PAa3BUTHE BbB BPEMETO;

- J1a ce M3cieqBaT Crenn(pUIHUTE XapaKTePUCTHKY Ha HHIYCTPHUSATA Ha Pa3BICUCHHATA, KOUTO 5
MpaBsAT 0cOOEHO Mo axoasma 3a npuiaranero Ha CRM crparernm;

- Ja ce MpeJCTaBu M aHaIu3upa MpakTukara Ha ,,bu Bu Ec Exrepreiinmbat OO/l cBBp3ana ¢
BHeApaBane Ha CRM mnoaxonu, mepcoHaIN3UpaHu YCIYTH U IPOTPaMH 3a JOSITHOCT;

- Ja ce OlEeHH BIWAHMETO Ha MapKeTHHra Ha B3aWMOOTHOIIEHHSTAa BBPXY KIMEHTCKaTa
YIIOBJIETBOPEHOCT, JIOSUTHOCTTa 1 HKOHOMHUYECKUTE PE3YJITATH Ha KOMITaHUSATA;

- 5a ce GopMynHpar MpakTUYEeCKH MPENOPHKU 3a MO-e(PEeKTUBHO MpUilaraHe Ha pellallMOHHUS
MapKeTHHT B pa3BJeKaTeHUTE yCIYTHd M 3a M3rpakJaHe Ha YCTOWYMBH OM3HEC CTPAaTErHH
(Peppers & Rogers, 1993).

Memooonozuama na uscnedéarnemo ce OCHOBaBa HA KOMIUIEKCEH MOAXO0/I, KOMTO BKJIIOYBA KAKTO

Ka4yeCcTBEHH, TaKa M KOJMYeCTBEHH MeToIu. [IpoBe/ieHn ca aHKeTHH IPOYYBaHUs Cpel KIIMEHTH Ha ,,bu
Bu Ec Earspreiinmbat OO/], Upe3 KouTo ca cbOpaHu JaHHW OTHOCHO HUBOTO Ha yIOBJIETBOPEHOCT,
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CTETIEHTa Ha JIOSITHOCT U HarjiacuTe 3a MOBTOPHO notpebnenue (Atanasova, 2017). JlombiHuTenHO ca
HalpaBeHHU UHTEPBIOTA ChC CIIYKUTENIM U MEHUPKbPU HA KOMIIAHMATA, 33 /1 CE U3CJIEIBAa BHTPEIIHATA
OpraHM3allMOHHA KyATypa U BiausHHeTo Ha CRM mpakTHKUTE BbpXYy MOTHBAIUATa HA NEpcOHaia
(Guerola-Navarro et al., 2024).

W3non3BaHu ca CTaTHCTHYECKHM METONM 3a 00pa0oTKa Ha IaHHUTE — CPAaBHUTEICH aHANIN3,
KOPEJIAaLMOHEH aHaIM3 M OIHMCaTeNIHA CTaTUCTUKA. TeopeTHyHaTa paMKka € M3rpaZieHa Ha 6aszara Ha
KPUTHYCH Mperiie]l Ha HayyHaTa JIUTepaTypa U CbBPEMEHHH MEXIyHapOIHHU H3cIeIBaHus B 00JacTTa
Ha MapKeTHHTa Ha B3aWMOOTHOIIICHHUATA U JUTUTATHUS MapKeTHHT B Typu3ma (Buhalis & Sinarta, 2023;
Georgiev et al., 2023).

Teopernyna yacr

MapKeTHHI'BT Ha B3aHMOOTHOIICHHUSITA BB3HHKBA KATO €CTECTBEHO PA3BUTHC HA KIIACHUYECKUTE
MapKETHHTOBH KOHIEMIMH. JOKaTo TpaJWIMOHHHUAT MAapKETHHI C€ ChCPENOTOYaBa BBPXY
MPUBIMYAHETO HA HOBU KIMEHTH M KPATKOCPOYHOTO YBEIHUYaBaHE HA MPOAaXOUTE, MAPKETUHI'BT HA
B3aMMOOTHOIIICHHUSTA [TOCTABS AKIICHT BbPXY M3IPAKIaHETO HA ABJITOCPOYHU BPB3KH C IOTPEOUTEIUTE
(Kotler, 2002; Gronroos, 2007). OcHoBHaTa My 1€ € Ja Ch37ajie J0OBEPUE U JOSUTHOCT, KOUTO BOJST
JI0 TIOBTOPHO MOTPEOIEHHUE, MMOJOKUTEIHA PEMyTAIMS U YCTONYMBO Pa3BUTHE Ha OpPraHU3alusITa.
TeopeTnyHaTta paMKa Ha MapKETHHTa HA B3aWMOOTHOIICHUATA CE TPAJU BHPXY HAKOJKO KIFOYOBH
MPUHIIAIA:

- Jvazocpouna opuenmayun — KOMIAHWNATE CE CTPEMAT HE MPOCTO Ja MPUBJIEKAT KIHCHTH, a
J1a TH 3aIbpIKaT U Ja U3TPAIAT TPAiHU B3aMMOOTHOIICHHS.

- Josepue u é3aumnocm — yCTOWINBUTE B3aMMOOTHOIIICHHS CE OCHOBABAT Ha B3aMMHA H3r0/1a,
MPO3PAYHOCT U KOPEKTHOCT.

- Ilepconanuzayus — upe3 chOUpaHe W aHATM3 HA JaHHA GUPMHUTE aJalTHPAT CBOMTE YCITyTH
KbM HHIUBHIYATHUTE MOTPEOHOCTH M MPEANOYUTAHUS Ha KJIMECHTHUTE.

- CvemecmHo cb30asane Ha CMOUHOCH — KITMCHTHT BeUe HE € ITACHBEH KOHCYMATop, @ aKTHBEH
MapTHLOP B U3TPaXKIAHETO HA MPEKUBABAHETO.

WuaycTpusTa Ha pa3BlIcUCHUATA € 0COOCHO MOAXO/IAIIA 32 PUIAraHeTO Ha Te3U MPUHIIUIIH TOPaIH
cBosiTa crieruduka. Ts He Mpezyiara MaTepUalieH MPOLYKT, a IPSKUBSIBAHE, KOETO € €MOIMOHAIIHO,
CYOEKTHBHO W TPYIHO BBH3IPOU3BOJMMO. Y IOBJIETBOPEHHETO HA KIMEHTA B TO3H CEKTOD 3aBUCH HE
CaMo OT ChABPKAHHETO Ha YCIIyrata, HO U OT HaYMHA, 110 KOWTO TS CE MPEI0CTaBs — OTHOIICHHETO Ha
nepcoHasa, armocdepara, CTEleHTa Ha MEPCOHATM3aIMs ¥ HUBOTO Ha €MOIIMOHAHA aHTaKHPAHOCT
(Ilvanov, 2024).

B TypucTrueckara aHuMaIus, KaTo KJIIF0Y0B CEMMEHT Ha pa3BlieKaTelIHATa MHIYCTPUS, MAPKETHHIBT
Ha B3aMMOOTHOIIIEHHTA ce MposiBsiBa Haii-sicHo (Karadzhova & Angelov, 2018). Anumarusrta cb31aBa
JOITBJIHUTENIHA CTOMHOCT KbM XOTEJICKHUS TIPOIYKT, KATO MPEBPBIIA MPECTOS HA TYPHUCTA B IILIIHOLEHHO
npexuBsiBaHe. MapKeTHHIOBUTE CTPATETHH CE M3pa3siBaT B M3IPaKJaHE HA €MOILMOHAHA BPb3Ka
MEKIy aHUMATOPUTE W KJIHMCHTHTE, B MpPEIJaraHeTo Ha IpOrpaMH, ChOOpa3eHH C Bb3pacTTa,
HMHTEPECHUTE M KYJITYPHUTE OCOOEHOCTH Ha TYPHCTHTE, KAKTO M B Ch3/[aBAHETO HA YCIIOBHS 33 COIUATHH
KOHTaKTH MEXIY TSX.

ChbBpeMEHHUTE M3CJIEBaHMs TIOKA3BaT, 4¢ B YCIOBUATA HA 3aCHIICHA KOHKYPEHIMS UMEHHO TE31
HeMaTepHalHu (PaKTOpH — JIOBEPHE, EMOIMOHAIHA aHTAKUPAHOCT M MIEPCOHATM3UPAHO 00CITyKBaHE —
ca pelraBallli 3a yClexa Ha KOMIIaHUUATE. B TO3W CMUCHJI MAPKETHHI'BT HA B3aMMOOTHOIIECHHSTA € HE
POCTO MApKETHHIOBa CTpaTerus, a (GpyHIaMeHTalHa ynpasiieHcKa (Quiiocodus 3a WHIAYCTpHATA Ha
passieucHusita (Guerola-Navarro et al., 2024).

MapKeTHHI'BT Ha B3aUMOBPB3KHUTE € TSCHO CBbP3aH M C KOHIIEIIHMATA 38 YCTOMYMBO pasBuTue. B
TypHM3Ma M pasBlICUYCHHUATa YCTOMYMBOCTTA HE O3HAYABA €IUHCTBEHO MKOHOMHYECKA €(EKTHBHOCT, a
CBIIO TakKa COIMAJHA OTFOBOPHOCT, OIa3BaHe Ha KYJITypHATa HICHTHYHOCT M H3TPaXKIaHE Ha
JTBJITOTPAHU MAPTHHOPCTBA ChC 3aMHTEpecoBaHuTe cTpaHu. Koraro xommanunte npuiarar CRM
MPaKTHKH, TE€ HE CaMO YBEINYaBaT MPUXOIUTE CH, HO M Ch3/1aBaT CTAaOMIIHA OCHOBA 3a JBJITOCPOYHA
KoHKypeHTocnocooHoct (Sustainability Editorial Board, 2025; UNWTO, 2022).

Pe3yararu ot u3cieaBaHeTO
3a Aa ce OUEHUM NPAKTUUYECKOTO NPUIOKEHHE Ha MApKETHHra Ha B3aUMOOTHOLICHUSITA B
WHIYCTPUATA HAa pa3BIICUCHUATA, Oelie IpoBeIeHO 3aabI00YeHO U3cieaBane BsB ¢upma ,,bu Bu Ec
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Entbpreitnmbat® OO/l — egHa oT BoJeUIUTe KOMIAHWU B bbiarapus, coenuanusupaHa B
MIPENOCTABSIHETO HA AHUMAIMOHHHU YCIYTH 33 XOTENIM M TYPUCTUYECKH KOMIUIEKCH 110 YepHOMOpHETO
U B 4y>KOUHa.

Uzcnensanero ob6xBama nepuoga 2014-2024 r. u ce 6a3upa Ha KOMIUIEKCHA METOAOJIOTHS,

BKJIIOYBAIIA: aHKETHHU IpoyuBaHus cpe Hax 500 kiaueHTH, nHTepBIoTa ¢ S0 CIIy>KUTENN U MEHUDKBPHY,
KaKTO M aHAJIM3 Ha BbTPEIIHATA JOKyMEHTAIHs ¥ OM3HEeC OTYETHTE Ha (pupMarta.
Pesynrarute oT aHKeTUTE TOKa3BaT, 4ye 72% OT KIMEHTHTE OLCHSABAT aHUMALMOHHUTE MPOrpaMH Ha
,»bu Bu Ec EnTBpTetHMBHT* KaTO ,,MHOrO moOpm"™ wmm ,.orimaan (Peppers & Rogers, 1993;
Reichheld, 1996). OcHoBHuTe (HakTopu 3a TOBAa BHCOKO HHBO Ha YJOBJIETBOPEHOCT ca:
MEPCOHANM3UPAHUTE TPOrPaMH, OPHEHTHPAHU KbM Pa3IMYHU BH3PACTOBH TPYIH, WHIUBHIYaTHOTO
OTHOILICHHE Ha aHUMATOPUTE U Ch3llaJicHaTa IpusTeacka aTMocdepa.

@uzypa 1. Kax ouenasame anumamopcxkume npozpamu na bu Bu Ec Enmvpmeitnmovnm?

Kak onensaBare aHMMaTOPCKUTE IporpaMu Ha bu
Bu Ec EHTBpTEiHMBHT?

= Otnmyan  * MHOTO 100pH Jobpu =3nme = Hamam MHEHUE

Oxono 68% (¢ur. 2) OT aHKETUPAHUTE 3asBABAT, Ue OMXa N3MOI3BAIN OTHOBO YCIYTUTE HA KOMITAHUSTA
WMEHHO IOpajJy YyBCTBOTO 3a NMPHHAMJICKHOCT M BHUMAaHUETO, KOETO Ca MOJYYMJIHM MO BpeMe Ha
npectosi cu. ToBa MOTBBbpK/IABa, Y€ PENAUOHHUAT MAPKETHHT HE CaMO yBeJIN4aBa KpPaTKOCPOYHATA
YAOBJIETBOPEHOCT, HO U U3TrPaXkaa OCHOBA 3a MoBTOpHO notpediienue (Reichheld, 1996).

@uczypa 2. buxme au uznonzeanu omnoso ycnyzume na bu Bu Ec Enmspmeinmoum?

buxTte 11 n3noy3BaIM OTHOBO YCIyrUTE Ha bu
Bu Ec EnThpTeiiHMBHT?

= Jla =Ilo-ckopo na = Ilo-ckopo He He
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Bnaronapenue Ha BHEApEHHUTE MPOTPaMH 3a JIOSAIHOCT U CIEHUATU3UPAHH MTAKETH 33 PEIOBHU
KIIMeHTH, pupmaTa e nocturnana 20% yBeandeHue Ha TOBTOPHHTE pe3epBanni 3a nepuoga 2017-2023
r. JlaHHUTE MOKa3Bat, ue KIMCHTUTE, YIaCTBaJIM B MPOrPaMHTE 3a JIOSUITHOCT, OcTaBaT cpeaHo ¢ 30%
MO-ABJITO B OOEKTUTE, KbACTO KOMIIAHUSITA IIPEIOCTaBs aHUMALIMOHHU YCITYTH.

Te3u pesynratu MOTBBP)KAABAT XUIIOTE3aTa, Y€ MAPKETHHI'BT HA B3aMMOOTHOIICHHATA, KOTAaToO €
[IEJICHACOUYCHO NPHIOKEH, UMa HE CaMO HMH/PKOB €(eKT, HO M IUPEKTHO BB3ACHCTBHE BBPXY
MKOHOMHYECKHUTE Mmoka3atenu Ha pupmata (Kotler, 2002; Ivanov, 2024).

B nepuona cnen 2018 r. ,,bu Bu Ec EHThpTeiiHMBHT 3ami0uBa aKTHBHO Ja MHTETpUpa AUTHTAITHU
texHoornu B cBoute CRM mpaktuku. ConpamHHTe MpeXH, MOOWIHHTE TPHIOKEHHS W OHJIAWH
miaThopMHUTE 32 pe3epBallMM Ce MPEBPBUIAT B KIIOYOB MHCTPYMEHT 3a MOAIBP)KAaHE HA BPB3Ka C
kimeHTute (Georgiev et al., 2023).

Oxomno 60% (¢ur. 3) OT KIMEHTUTE Ca HAYYWIH 33 YCIyTUTe Ha KOMIIAHUATA YPe3 COLUAIHU
MeJIMHU WK OHJIaliH npenopbku. OcBeH ToBa pupMara 3aroysa 1a U3M0J13Ba IUTHTalIHA 00paTHA Bpb3Ka
B peasHO BpeMe, KOSTO MO3BOJIsIBa OBP30 KOPUTHPAaHE HA MPOTrPaMUTE M TO-BHCOKA MEPCOHANN3AUS
(Azhar et al., 2023).

@Duzypa 3. Kak pazopaxme 3a ycnyzume na bu Bu Ec Enmspmeiinmoum?

Kak paz0Opaxte 3a ycinyrute Ha bu Bu Ec
EHTBpTEMHMBHT?

= Ot guruTaiaHu KaHamu ® OT JOBOJHU KIIMEHTH

Ot xapTueHu Hocutenu * He 05X uyBain

HHTepBIOTaTa CHC CIYKUTEIHM MOKA3BaT, Y€ MPHIOKCHHETO HA PEAMOHHHS MAapKETHHT MMa CHIICH
BhTpelHoOpranm3anuoneH edekr. Hax 75% (¢ur. 4) ot nepconana croxess, ye padorara B cpena,
KBJACTO KIMCHTCKUTEC B3aMMOOTHOIICHHUA Ca MMOCTAaBCHU B LICHTHPA, MIOBUIIABA TAXHATa MOTUBAIUA U
ynosierBopeHoct oT Tpyaa (Guerola-Navarro et al., 2024).
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QDuzypa 4. Kaxeo Bu nocu akyenmwvm 6vpxy KiaueHmckume e3aumoomuouwienus 6vé bu Bu Ec
Eumvpmeitnmonm?

KakBo Bu HOCH aKIIEHTHT BbPXY KIMEHTCKUTE
B3anMooTHoIeHa BEB bu Bu Ec
EHTBpTENHMBHT?

* MotuBanusa = YposinersopeHocT = Humo = M3romenue = Hamam MHeHue

AHUMaTOpHUTE C€ YYyBCTBAT HE IMPOCTO H3NBJIHUTETNM Ha MNpOrpamMH, a akTHUBHM YYacTHUIU B
W3rPaXKJAHETO Ha KIIMEHTCKUS ONMUT. ToBa BOAM A0 MO-HUCKO TEKYyYECTBO Ha KaJpH U JO MO-T00pO
KaueCTBO Ha MpeAOCTaBsiHATa yCIyra.

B cpaBHenue ¢ npyru pupMH B TYpUCTHUYECKHS CEKTOD, ,,bu Bu Ec EHTBpTeiiHMBHT 3aeMa TI0-
OnmarompusTHa TO3UIMS MMEHHO 3apald MapKeTHHrOBUs cu moaxon. KommaHusra ycmsBa n1a
MPEIUIOKH YCIYTH C BUCOKA JOOaBeHAa CTOWHOCT, KOWTO BKJIIOYBAT HEPCOHATU3UPAHH aKTUBHOCTH,
TEMaTUYHU [IPOTPaMU U KYJITYPHO ChOOpa3zeHH AeHHOCTH. Te3u (aKkTOpH ce MocouBaT OT KIMEHTUTE
KaTo pelraBaly 3a TAXHOTO yaoBieTBopenue (Karadzhova & Angelov, 2018).

Jduckycus

Pesynrarute ot uzcnensaneto BbB ,,bu Bu Ec EnTbpTeitnMpaT OO/l NOTBBpKAaBAT 3HAUUMOCTTA
Ha MapKeTHHTa Ha B3aWMOOTHOIIEHHITa KATO CTPAaTErMYeCKd WHCTPYMEHT B HMHIYCTpHsTa Ha
pasBnedeHusTa (Atanasova, 2017; Ivanov, 2024; Jevti¢ et al., 2025). Te sicHo noka3Bar, 4e (HOKYChT
BBPXY H3TpaXJIaHe Ha JIOBEpHE, JIOSTHOCT ¥ TIEPCOHATTM3UPAHO 00CTy’)KBaHE HMa MHOTOILIACTOB €EeKT
— BBPXY KIIMEHTCKATa YJOBIETBOPEHOCT, BHPXY MKOHOMUYECKHUTE PE3yNITaTH Ha (upmara M BHPXY
BBTpPEITHATA OPTaHU3AIMOHHA KYJITYpA.

Ot TeopeTHYHA TJIEJHA TOYKA W3CJICABAHETO JIEMOHCTPUpPA MPHIOKHMOCTTa Ha KOHIICIUITA 32
MapKETHHT Ha B3aMMOOTHOIIIEHUsTA, pa3BuTta oT aBTopu Kato Kotler (2002) u Peppers u Rogers (1993),
B KOHTEKCTa Ha HEMaTepHAITHUTE YCIYTU, KAKBUTO Ca TyPUCTHUYECKATa aHUMAIUs W Pa3BIcUEHUsTA.
KirodoBa ocobeHOCT Ha Te3W YCIyrd €, 4ye Te He MOrar Ja Ce CKJIaJupar WIH BB3IPOU3BENAT IO
CTaHJAapTEeH HAuWH, a TAXHATA CTOWHOCT 3aBUCH M3IISUIO OT MPEKHUBIBAHETO Ha KIIMeHTa. IMEHHO TyK
MapKeTHHI'BT Ha B3aWMOOTHOIIEHMITa HAMHUpPa HAW-NIUPOKO MPUIOKEHUE, ThH KaTO 4pe3 HEero ce
M3TpaKAa €MOIMOHANHA BPbB3Ka, KOSTO TPYIHO MOXe 1a ObJe 3aMecTeHa OT KOHKYpPEHIUSATa
(Gronroos, 2007).

[IpakTidecknTe HAONIONEHUS COYAT, Y€ WHTETPHUPAHETO HA MPOTPAMH 32 JOSITHOCT, TUTUTATHU
CRM wHCTpYMEHTH W TIepCOHAIM3UPAHN aHUMAIIMOHHH MPOTPAMH BOJH JI0 PEATHM MKOHOMUYECKH
MOJI3U. YBEIMYCHHETO Ha MOBTOpHUTE mocemeHus ¢ 20% W HapacTBAaHETO HA TPUXOJIUTE 3a
W3CIIEe/IBAHUS TIEPHOJT €A SICEH UHANKATOP 33 YCTOMYMBUS XapakTep Ha To3H Moaxoj. ToBa ChOTBETCTBA
Ha MEXJYHapOIHHUTE TCHJICHIINH, KbJIETO MAPKETHHI'BT HA B3AUMOOTHOIICHHUATA CE BB3IPHUEMa KaTo
CPEICTBO 3a M3TPaXKJAaHEe Ha KOHKYPEHTHH NPEIUMCTBA W HaMalliBaHE Ha PUCKOBETE, CBBP3aHU C
nrHaMu4dHaTa nasapHa cpena (Reichheld, 1996; Sustainability Editorial Board, 2025).

OT oco0eHO 3HaYeHHWE € W BIUSHHETO BHPXY OpraHU3allMoOHHATa KyiTypa. BuB ¢dupmmure oT
Pa3BIEKATEIHUS CEKTOP YCIEXbT 3aBUCH HE CAMO OT CTPAaTETMHUTE HA BUCIINS MEHHUIKMBHT, HO U OT
©KEHEBHUTE B3aMMOJICHCTBUSI MEX/y MEpCOHaNa U KiMeHTuTe. Korato ciry>xuTenure Bh3IpHeMar
cebe cu Karo MapTHROPH B Mpolleca Ha HM3rpaxIaHe Ha KIMEHTCKOTO W3)KUBSIBaHE, CE IMOBHIIABA
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TAXHATA aHTOKUPAHOCT U MOTHUBAIlMs. ToBa BOJU JI0 MO-I00pO Ka4eCTBO HA yCIIyrara U HamalisiBaHE
Ha TEKy4eCTBOTO Ha Kaapu — ¢akTop, KOMUTO € 0cobeHo BakeH B Typuctudeckus cekrop (Guerola-
Navarro et al., 2024).

JluckycusaTa MoCTaBs akIEHT M BBbPXY HApPACTBAIOTO 3HAYCHHE HA JIUTHUTAIHUTE TEXHOJOTHH.
OmnunaiiH KOMYHHUKAIIHOHHUTE KaHAIM, COIIMATHUTE MPEXXH 1 MOOMITHATE MTPHIIOKEHHS TpaHC(hOpMHUpaT
HayuHa, 0 KOUTO KOMIIAHWUTE U3rPAKIAT B3aUMOOTHOUIEHUS ¢ KiIHeHTuTe. B cnyyas ¢ ,,bu Bu Ec
EnTbpTeiiHMBHT MHTErpHpaHeTo Ha aurutajieH CRM e mo3BOJWIO JOCTUTAHETO JI0 HOBH LICJICBH
rpyny, chOMpaHeTo Ha IeHHa oOpaTHa BPB3Ka M MOBHUIIABAHETO HA CTEMEHTAa Ha MEePCOHAIM3AIHS
(Azhar et al., 2023; Buhalis & Sinarta, 2023).

B no-mmpok 1miaH Te3u pe3ynTaty MOTBbPIKIaBaT, Y¢ MAPKETUHT'T Ha B3AUMOOTHOIIICHUATA HE ©
BPEMCHHO PEIICHUE MM MOJHA TCHICHIUS, a IBJITOCPOYHA YIIpaBlieHCKa (rtocodus. Tol Moxke na
ObJle MPUIIOXKEH YCIIEITHO HE CaMO B TypH3Ma M aHUMAIMATa, HO M B LEIHS pa3BiIeKaTelieH CEKTop,
KBJIETO MPEKMUBIBAHETO HA KiIMeHTa ¢ KiodoBa nenHocT (UNWTO, 2022; lvanov, 2024).

3aki0ueHue

M3crenBaneTro W aHAIU3BT Ha MPWIOKEHHETO HAa MapKeTHMHTa Ha B3aHMOOTHOIICHHATA B

MHAYCTPHUATA HAa PAa3BJICUCHUATA IOKA3BaT, Y€ Ta3M KOHIICMIIMS IMPEACTABISIBA KIIOUOB (hakTop 3a
YCTOWYHBOTO Pa3BUTHE M KOHKYPEHTOCIIOCOOHOCTTAa Ha KommaHuuTe (Anastassova, 2018; Peppers &
Rogers, 1993; Atanasova, 2017). B ciyuas c ,,bu Bu Ec Earepreitampat OO/] sicHO ce BmKaa, 4e
(OKYCBT BBPXY JIOBEpHE, EPCOHANN3AIMS U ABJITOCPOYHH B3aUMOOTHOIICHHUS C KIMEHTUTE BOAU JI0
peaTHu U U3MEPUMU PE3yJTaTH — MOBHUINIABAHE HA YJIOBICTBOPEHOCTTA, YKPEMBAHE HA JIOSITHOCTTA U
momoOpsiBaHe Ha BHTPEIIHATA OPTaHU3AIMOHHAA KYJITYypa.
MapkeTUHI'BT Ha B3aMMOOTHOIIICHHUATA CE€ YTBHPIK/IaBa KATO CTpaTErmuecka paMKa, KOsITO HaAXBHPIIS
TPaJIMIIMOHHUTE TOJIXOJW, HACOUEHU EJAUHCTBEHO KbM mponaxOute. Toll ce mposBsiBa Kato
yIpaBlieHCKa Quioco(us, B OCHOBAaTa Ha KOATO CTOM KIMEHTHT — HE IMPOCTO KaTO KOHCYMAaTop, a KaTo
MapTHHOP B CH3/IaBAHETO HA CTOMHOCT. ToBa MMa 0coOEHO 3HAUECHNE B MHyCTPHSITA Ha Pa3BIICUCHUSATA,
KBJIETO HEMAaTCPUATHMST XapaKTep Ha yCIYTUTE MPAaBH W3KUBSIBAHETO PEIIABAIIO 32 Bh3IpPHEMaHaTa
crorinoct (Gronroos, 2007; Kotler, 2002).

[IpakTHdecknuTe pe3ynraTH cOdYaT, Ye KOMIIAHWHTE, KOUTO CHUCTEMHO IpHJIaraT MapKeTHHT Ha

B3aMMOOTHOIICHUATA, YCIIABAT Ja U3TPaIAT yCTOfI‘-IHBH 6H3HCC MOACIN U Aa CC€ MO3UIUOHUPAT I10-
OnarompusTHO Ha KOHKYpeHTHHs nazap. [Iporpamure 3a nosumHocT, qurutanaute CRM HHCTpyMEHTH
Y TIEPCOHAIM3UPAHUTE Pa3BJICKaTeHH MPOTrpaMH HE CaMO YBEJIMYaBaT MOBTOPHUTE TOCEHICHUS U
MIPUXOJIUTE, HO U JIONPHUHACAT 32 (hOpMHUpPaHE Ha TIOJIOKUTENIEH UMUK U CHITHA €eMOIIMOHATHA BPBh3Ka
¢ ximmentute (Reichheld, 1996; Saavedra-Azabache et al., 2024).
MapKeTHHI'PT Ha B3aUMOOTHOIICHHUATA HE € MPOCTO €IWH OT MHOTOTO MHCTPYMEHTH B apceHalla Ha
Om3Heca, a CTpaTeTMYeCKH MOJXOJ, KOWTO MpOMeHs IsuiocTHaTa Quiocodus Ha ymnpasieHue. B
MHAYCTPHUATA HA Pa3BJIICUCHHATAa TOM € HE caMoO MOJie3eH, HO U HEOOXOJIUM — 3a Ja C€ Ch3JaBaT
MPEKUBABAHUS, KOWTO KIWEHTUTE IIEHAT, MOMHAT W kemast na moBtopst (UNWTO, 2022;
Sustainability Editorial Board, 2025).
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Abstract

Relationship marketing is increasingly recognized as a fundamental strategic approach for
achieving sustainable competitive advantages in the tourism industry, characterized by intense
competition, high customer expectations, and strong dependence on service quality and customer
experience. Unlike traditional transactional marketing, which focuses primarily on short-term sales
and price-based competition, relationship marketing emphasizes the creation of long-term, trust-based
interactions between tourism companies and their customers. The main objective of this research is to
analyze, systematize, and empirically justify the role of relationship marketing as a strategic instrument
for creating and sustaining competitive advantages in tourism, with a specific focus on tourism
animation as a key driver of emotional engagement, customer satisfaction, and long-term loyalty. The
study explores how core elements of relationship marketing—such as trust, commitment,
personalization of services, loyalty programs, and digital communication tools—contribute to higher
levels of customer satisfaction, repeat consumption, and positive word-of-mouth recommendations. The
research is based on a combined methodological approach, integrating a review of relevant academic
literature with an empirical case study of “BVS Entertainment” Ltd., a leading company in the field of
tourism animation. The empirical analysis includes customer surveys, employee interviews, and an
examination of internal business documentation over the period 2014-2024. The findings demonstrate
that the systematic application of relationship marketing practices and CRM systems leads to increased
customer retention, enhanced brand reputation, and measurable improvements in the company’s
competitive position. The results confirm that relationship marketing represents a long-term strategic
resource that enables tourism companies to achieve differentiation beyond price-based competition.

Keywords: tourism, relationship marketing, competitive advantage, loyalty, customer
satisfaction

BnBenenue

CBBpEMEHHHAT TYPUCTHYECKH CEKTOP € Cpell Hall-IMHAMUYHO pPa3BHBAIUTE CE OTPacid B
r1o0agHaTa MKOHOMHKA. XapaKTepu3upa ce ¢ BUCOKA KOHKYPEHIIMS, HEMPEKbCHATO MPOMEHSIIHU CE
HOTpe6I/ITeHCKI/I MnNpeaArnoYnuTaHd W HapacCTBalld H3HUCKBAHUA KbM Kad€CTBOTO Ha IMpEAJIaraHuTe
yciyra. B To3u KOHTEKCT KITaCHYeCKUTE MapKETHUHTOBH TOJIX0/T, OCHOBHO HACOUYEHHU KbM €THOKPAaTHU
HpOI[a)K6I/I U MAaCOBM PCKJIaMHH KaMIlaHWH, B€YE€ HC Ca OOCTAaTbYHHU 3a IOCTHUI'aHC Ha YCTOﬁqHBH
KOHKYPCHTHH ITO3HUIHU. TypI/ICTI/ITe O4YakKBaT HE IPOCTO CTAaHAAPTCH IMPOAYKT, a HWHIAUBUIYATHO
MIPEKUBSBaHE, CHIIPOBOICHO C BHUMaHUE, IEPCOHAN3AIUS U Ch3/]JaBaHEe HAa EMOITMOHAIIHA BPh3Ka.
MapKeTHHI'BT Ha B3aMMOBPB3KUTE C€ SABSBA OTIOBOP Ha TE3W MpeAu3BUKATENCTBA. TOH 1MOCTaBs BHB
(1)0Kyca Ha CTPATCTUUTE U3TPAXKIAHCTO Ha ABJITOCPOYHM B3aMMOOTHOUICHHUA MCEXKAY KOMIIaHHATA U
KIIMEHTa, OCHOBAHU Ha JIOBEpPHE, aHTAXUPAHOCT U B3aUMHA CTOMHOCT. B Typm3ma To3u moaxoj mma
0COOCHO 3HAYCHHE, Thi KaTo NpeUIaraHuTe yCIyrd ca HEMAaTePHaTHH U CYOCKTHBHO BB3IPUEMaHH
(Gronroos, 2007). Be3npusaruero 3a Ka4ecTBO HYECTO 3aBUCH HE CaMO OT ChHIBPKAHHETO Ha
TYPUCTHUYECKHS TIPOIYKT, HO M OT HAYHMHA, [10 KOMTO TOH € IpeICTaBeH, OT OTHOIICHUETO Ha IIEpCOHajIa
Y OT ISUIOCTHOTO KITUEHTCKO U3KUBSIBAHE.
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[Ipe3 mocieaHnTe TOAMHN MAapKETHHI'BT Ha B3aUMOBPB3KHTE BCE MO-IIMPOKO CE MpHiara B
TypUCTUYECKHUTE KOMIIAHUY — OT MAJIKK CEMEMHU XOTENH 10 TOJIEMH MEXTyHapoaHu Bepuru. Herosara
LeJI HE € caMo Jia pUBJIeYe HOBH KIIMEHTH, a M Ja 3abpKH CHIIECTBYBAIUTE, MPEBPBILANKN TH B
JOSTTHA TOTpEeOMTENM M TMOCTaHWIM Ha MapkaTa. Upes mporpamu 3a jnosmHocT, CRM cuctemu,
MEPCOHANN3UPAHN O(PEepPTH U aKTUBHA IUTMTaIHA KOMYHHUKAIMS QUPMHUTE M3rPaKAAaT KOHKYPEHTHH
MpeIMMCTBA, KOUTO TPYAHO MOTaT Aa ObAar konupanu oT KoHKypeHtute (Ivanov, 2024; Karadzhova
& Angelov, 2018).

Oco0eHO sIpKO TPWIOKEHHE Ha MAapKeTHMHIBT Ha B3aUMOBPB3KUTE HaMmMHpaMme B
TypuUCTHYECKAaTa aHMMalMsi — CHenu(pUYeH CEerMEHT Ha TYPUCTUYECKUTE YCIYTH, KbICTO
MPEXUBSIBAHETO € KIIOUOB €JIEMEHT OT CTOMHOCTTA Ha MPOAYKTa. AHUMAIMITa HE cCaMo 3a0aBIisiBa, HO
U Ch3JaBa EMOLMOHAIIHA BPb3Ka MEXIY TYPUCTa U JECTUHALHUATA, KaTO M3TPaXaa MPearoCTaBKH 3a
MIOBTOPHO TNOTPeOJICHUE U IOJOKUTETHH NPEnopbKU. VIMEHHO 3aToBa TS € OOEKT Ha CHEIMATHO
BHUMAaHHUE B HACTOSILOTO U3CIIEIBAHE.

3HaYeHHETO Ha TeMaTa HapacTBa W B KOHTEKCTa Ha AWrHTaiu3auusta. C HaBIU3aHETO Ha
OHJIAWH IUIATQOPMH, COLMATIHH MPEKHM M MOOWIHM HPUIOKEHHUS KIMEHTHTE HMAaT BB3MOXHOCT
He3a0aBHO J1a CIIOAEIT BICUATJICHHUSTA CH, a PENyTalysITa Ha TYPUCTHYECKHTE KOMIIAHMM CTaBa
nskmountenHo ysazeuma (Kotler et al., 2017). B Ta3u cpena MapKkeTHHI'BT Ha B3aMMOBPB3KUTE CE SIBSIBA
HE CaMO CPECTBO 32 KOHKYPEHTOCIIOCOOHOCT, HO M1 HHCTPYMEHT 3a YIIPaBJICHUE HAa PHCKA, CBBP3aH C
UMHKA U YCTOMUMBOCTTA Ha OM3HEcA.

Hacrosimata cratust cu moctaBsi 3a el Aa U3CJeBa KaK MapKETHHI'BT Ha B3aMMOBPB3KUTE
MOXE Ja ce TPEBbpPHE B WHCTPYMEHT 3a Ch3/laBaHe Ha KOHKYPEHTHH NPEAUMCTBA B TypH3Ma
(Karadzhova & Angelov, 2018). 3a menra ce aHATM3UPAT KAKTO TCOPETUYHUTE MMOCTAHOBKH, TaKa H
pe3yaTaTuTe OT MpaKTHYECKO MpuiiokeHue BB Gupma ,,.bu Bu Ec Enarspreitnmbpat OO/] — Bonema
KOMIaHus B chepaTa Ha TypUCTHYECKaTa aHUMALIUSI.

O0eKT, npeamer, e, 3aJa44 1 METOAH HA U3CJIeIBAHETO

Obexm Ha W3CIEABAHETO € TMPWIATaHETO Ha MAapKeTHHIa Ha B3aUMOBPB3KHTE B
TYPUCTUYECKUTE YCIYTH, KATO OCOOCH aKIEHT CE€ IMOCTaBsl BHPXY aHMMAIMATA U Pa3BICKATCIHUTE
MpOrpaMu, KOWTO H00aBAT CTOMHOCT KbM XoTelckus mpoaykt (Karadzhova & Angelov, 2018).
N360pbT Ha TO3M OOEKT HE € CIIydacH — aHUMaIHsITa € OHAa3HM YacT OT TYPHUCTUYECKOTO MPEKHUBSIBAHE,
KOSITO Haif-CHITHO BIIHsIe BHPXY EMOLIMUTE U yIOBIECTBOPEHOCTTA Ha KIIMEHTA, 8 UMEHHO TOBa € cepara,
KbBJIETO MAPKETUHT'BT Ha B3aMMOBPB3KUTE MMOKa3Ba Haii-romsiM noreHiman (Buhalis & Sinarta, 2023).
Ilpeomem Ha WM3CIIEABAHETO € BIMSHUETO HA MAPKETHHIa HA B3AaUMOBPB3KHTE BBPXY Ch3aBaHETO HA
KOHKYPEHTHH TpeauMcTBa B Typusma (Ivanov, 2024). ToBa BKIIIOYBaA aHAJIM3 Ha pOJIsATa HA JOBEpHE,
JIOSJIHOCT, NEpPCOHANM3alMsd W JAWTUTAIHA KOMYHMKAlMsl 3a IIOBMIIABaHE HA KJIMEHTCKaTra
YAOBJIETBOPEHOCT, KAKTO M OLIEHKA HA TSAXHOTO OTPAXXKEHHWE BBbPXY MKOHOMHUYECKHTE M UMHIDKOBH
mokazarenn Ha Typuctndeckute kommanuu (Guerola-Navarro et al., 2024; Saavedra-Azabache et al.,
2024).

OcHosHa yen Ha U3CIIEABAHETO € Ja Ce JOKaXe, Y€ MApKETHHI'bT Ha B3aUMOBPB3KUTE HE CAMO
MOBHINIaBa YJOBJIETBOPEHOCTTa U JIOSUIHOCTTA HAa KIMEHTHUTE, HO W TPEACTaBISBA CTPATETHUYECKH
pecypc 3a U3rpakJjaHe Ha yCTOWYMBH KOHKYPEHTHH npeauMcTBa B Typusma (Peppers & Rogers, 1993;
Georgiev et al., 2023).
3a moCTUraHeTo Ha Tasu 1en 0s1xa GOpMyJIUpaHH CIEIHUTE OCHOGHU U3C1€008AMENCKU 3A0aUU

1. [Jla ce w3BBpIWIM 3aIbJIOOYEH Mperyie[i Ha ChINECTBYBAllaTa Hay4Ha JUTEparypa BBPXY
MapKeTUHra Ha B3aUMOBPB3KHTE W HEroBaTa €BOJIIOLMS OT KJIACHYECKHS MAapKETUHI KbM
penannonnute crpateruu (Kotler et al., 2017).

2. Jla ce ananmm3upart ciennpUIHUTE XapaKTEPUCTUKN HA TYPUCTUIECKUTE YCITYTH, KOUTO TIPaBST
CeKTopa 0COOEHO MOAXOIAII 3a MpUiaraHe Ha MapKeTHHT Ha B3auMOBpB3kHUTE (Grénroos,
2007; Buhalis & Sinarta, 2023).

3. Jla ce um3cnenBa kKak aHMMalMATa W Pa3BIEKATEIHUTE JCHHOCTH MOTaT Jia CIyXaT Karo
WHCTPYMEHT 32 Ch3[[aBaHe Ha JI0OBEpHE, EMOIIMOHATHA BPb3Ka U IBJITOCPOYHA JIOSUITHOCT CPeJl
kimmeHTute (Karadzhova & Angelov, 2018).

4. Jla ce mpoBene emmnupu4yHO npoyuyBaHe BbB ¢upma ,.bu Bu Ec EnrbpreitambaT OO/,
BKITIOYBAI0 AHKETHH IPOYYBAHUS, HMHTEPBIOTA ChC CIYKUTEIM W aHalu3 Ha OHW3HeC
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JIOKYMEHTH, 3a J]a C¢ OIICHU PEATHOTO MPUIIOKCHHE Ha MAPKETUHTA Ha B3aUMOBPB3KuTe (Azhar

et al., 2023; Jevti¢ et al., 2025).

5. Jla ce ¢dopMmynupar TpaKTUYECKH MPEMOPHKA 3a TYPUCTHUYCCKUTE KOMIIAHHUH OTHOCHO
WHTETPUPAHETO HAa MApPKECTUHT Ha B3aUMOBPB3KHTE KaTO HM3TOYHMK HAa KOHKYPEHTHH
npenuMmcTBa (Sustainability Editorial Board, 2025; UNWTO, 2022).

B wu3cnenBaHeTo € TPUIOKEH KOMIUIEKCEH TIIOAXOM, ChUeTaBall KaKTO KOJMYECTBEHH, Taka |
KauecTBeHH MeTou. [IpoBeicHN ca aHKeTHU Mpoy4uBaHus cpe moBeue ot SO0 kimueHTH Ha GupMma ,,bu
Bu Ec Entppreitampat OO/l B mepmoma 2014-2024 r., ¢ men Aa ce YCTaHOBH BIIMSHHUETO Ha
MapKeTHHT Ha B3aMMOBPB3KUTE BBPXY TAXHATA YAOBIETBOPEHOCT U JOsLTHOCT (Ivanov, 2024). Ocsen
TOBa ca HanpaBeHU 50 MOIYCTPYKTYpUPaHU HHTEPBIOTA ChC CITYKUTEIN U MCHUDKBPH, 34 J1a CE OLICHU
poJifiTa Ha OpraHWU3allMOHHATa KYJITypa 3a IPUIAraHeTO Ha MapKEeTHHTa Ha B3aMMOOTHOIICHUSTA
(Baran & Zerres, 2014).

K®M TOBa ce 100aBs 1 aHamU3 Ha QupMeHaTa JOKYMEHTANUs — QUHAHCOBH OTUYETH, TPOTPaMHU
3a JIOSUTHOCT, BBTPEUIHU OTYETH 33 KJIIMEHTCKa oOpaTHa Bpbh3ka. CPaBHUTCITHUST aHAIU3 C JPYTH
KOMITAHUH B TYPUCTUYECKHUSI CEKTOP J1aBa BB3MOXKHOCT JIa CE OTKPOSAT KOHKYPECHTHUTE MPEIUMCTBA,
NpOM3THYAIM OT IPHJIAraHeTo Ha MapKeTHHT Ha B3ammoBpbikute (Guerola-Navarro et al., 2024,

Saavedra-Azabache et al., 2024).

TeopernuHa yact
MapKeTHHTPT Ha B3aUMOBPBH3KHUTE CE€ YTBHPIU KAaTO €Ha OT Hal-BIMSATEITHUTE KOHIICIIIIUHN B
ChBpEeMEHHaTa MapKeTHHroBa Teopus u npaktuka (Peppers & Rogers, 1993). Toit Bp3HMKBa Ipe3 80-
Te ToauHU Ha XX BEK KaTO peaklys Ha OrPAHMYEHOCTUTE Ha TPAH3aKIMOHHUS MApKETUHT, KOUTO ce
(hokycHupa OCHOBHO BBPXY €IHOKpaTHaTa ciaeika. ABropu karo L. Berry, P. Kotler, D. Peppers u M.
Rogers moguepraBar, 4e yCTOWYHMBHAT yCIeX Ha OpraHM3aluuTe ce 0asupa HE TOJKOBa Ha Opos Ha
HOBHUTE KIMEHTH, KOJIKOTO Ha CHOCOOHOCTTa Jla C€ M3rPaXkAaT ABITOTPadHH OTHOIICHHUS C Beye
cbiectByBanmTe (Reichheld, 1996; Ivanov, 2024).
B ocHOBata Ha MapKeTHHT Ha B3aWMOBPB3KHTE CTOM KOHIENIWITa 3a CTOHMHOCT dpe3
B3amMooTHomeHusTa (Gronroos, 2007; Georgiev et al., 2023). ToBa o3Ha4aBa, 4e KIHMEHTHT HE
MoJIy4aBa €JIWHCTBEHO MPOAYKT WM YCJIyra, a IUIOCTHO NpEeXKHBSBaHE, KOCTO BKIIOYBA JOBEpUE,
BHUMAaHUE, TIEPCOHATM3AINS U €MOLIMOHATHA aHTaKUpaHOCT. IMEHHO Ta3u jAo0aBeHa CTOWHOCT ce
MPEBPBIIA B KIIFOYOB (HaKTOp 32 U3rPaKIaHETO HA KOHKYPEHTHH MPEIUMCTBA.
B Typu3ma KOHKYPEHTOCIIOCOOHOCTTA € U3KITFOUUTEITHO TMHAMUYHA ¥ 3aBHCH OT MHOXECTBO (DaKTOpH
— reorpad)CKo MECTOMONIOKEHHEe, HHQPACTPYKTYpa, Ka4ecTBO Ha ycIayrurte, nHoBaiuu. Ho B ocHoBaTa
1 BCE TI0-9€CTO C€ MOCTaBAT HEMATePHAITHU PECYPCH, CBBP3aHU C JOBEPHETO Ha KIIMEHTUTE U TEXHUTE
eMonoHaHU TpexxuBsBanus (Buhalis & Sinarta, 2023; Jevtic et al., 2025). B To3m cmucen
MapKeTUHI'BT Ha B3aHMOBPB3KUTE UTPae CTpaTernyecka poiisi, Thil KaTo:
1. TloBumaBa KJIMEHTCKATA yI0BJIETBOPEHOCT — Upe3 NIEPCOHATU3UPAHH YCIIYTH, aIallTUPAHN
KbM WHAWBHIyalTHUTE TIpeanounTanus Ha Typuctute (Azhar et al., 2023).
2. Cwb3naBa JIOSJTHOCT — JIOBOJIHUTE KIIMEHTH Ca CKIIOHHU Ja C€ BbPHAT OTHOBO U JIa IPETOphyaT
yciyrute Ha apyru (Reichheld, 1996; lvanov, 2024).
3. Hamansia pa3xoauTe 3a MNpPHUBJIHYAHE HA HOBM KJIHEHTH — 3aJbpKaHETO Ha
CBIIECTBYBAIIUTE MOTPEOUTEIH € MMO-EBTHHO U TM0-e(EKTUBHO OT MMOCTOSIHHUS CTPEMEK KbM
nosu (Peppers & Rogers, 1993).
4. Hsrpaxna Gapuepu mnpel KOHKYPEHIHATAa — IBITOCPOYHUTE B3aMMOOTHOIICHUS TPYIIHO
MoraT Jja ObJaT MPEeKbCHATH OT KOHKYPEHTHTE, JOPH KOTaTo Te MpeAJiarar Imo-HHcKa IieHa
(Kotler et al., 2017; Ivanov, 2024).
5. @opMupa moJI0KUTEJIeH MUK H PemyTanus — yCTOHYMBaTa Bpb3Ka ¢ KIIMEHTUTE Ch3/1aBa
CWJICH OpaH/I, KOWTO € 3aIlUTeH OT na3zapau konedanus (Gronroos, 2007; Georgiev et al., 2023).
AHNMaIUITa B TypU3Ma € OTIIMUYEH MPUMEp 3a MPHIOKECHUETO Ha penanuonnus noaxoy (Karadzhova
& Angelov, 2018). Ts He e mpocro pa3BieKaTeliHa YCIIyra, a MHCTPYMEHT 3a Ch3JaBaHe Ha
E€MOIIMOHAITHYU TPEKUBSIBAHMS, KOUTO YKPEIBAT BPh3KaTa MEX/Yy TYPUCTA U TYPUCTHUECKUS ITPOIYKT.
Uscnensanusra mokas3ear, 4ye TypUCTUTE, KOMTO Y4YacTBAT aKTHBHO B aHMMAI[IOHHH IPOTPaMH, ca

3HAYUTEJHO TO-CKJIOHHM Ja TMOBTOPAT MOCEHICHHETO CH B chinara aectuHainus (Buhalis & Sinarta,
2023).
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Upe3 aHUMaIMITa XOTSIUTE W TYPUCTHUYSCKUTE KOMIIAHUM YCISBAT Jla CE pa3rpaHUdaTr OT
KOHKYpPEHTUTE, TMpeyiaraliki yHUKaTHH W TEPCOHANIM3UPAHU TpeKHUBABaHUSA. ToBa Ch3laBa
KOHKYPEHTHO MPEUMCTBO, KOETO HE MOXeE J1a ObJIC JISCHO KOITUPAHO, 3aIlI0TO € CBbP3aHO C YOBCIIKHSI
(hakTOp — aHUMATOPUTE, TAXHOTO OTHOIICHHE, XapU3Ma M CIIOCOOHOCT 3a M3rpakJaHe Ha BPb3Ka C
kimenTa (Karadzhova & Angelov, 2018).

B mocneaHnTE TOMUHHA TUTUTATHUTE TEXHOJIOTUU MPOMEHIXA HAYWHA, MO0 KOWTO ce Tpuiiarar
penanuoHHuTe cTparerud. COIMATHUTE MPEKH, MOOWITHUTE TIPHUIOKCEHHSI W OHJIAWH IUIaThOpMHUTE
MO3BOJISIBAT JUPEKTHA U TIOCTOSTHHA KOMYHUKAIIHS ¢ KJIMEHTHTE. B TypH3Ma ToBa € OT W3KIFOUUTEITHA
Ba)XHOCT, 3aI[0TO TYPHCTUTE CIIOJCIAT BICUYATICHUATA CH OHJIAMH W BIHSSAT HAa M300pa Ha APYTH
(Kotler et al., 2017; Guerola-Navarro et al., 2024; Saavedra-Azabache et al., 2024). B T0o31 KOHTEKCT
MapKETUHI'BT HA B3aUMOBPB3KUTE, KOMOMHHPAH C JUTUTATHU MHCTPYMEHTH, CE€ MIPEBPbBINA B MOIICH
pecypc 3a usrpaxnane Ha KoHKypeHTHH npequmctBa (UNWTO, 2022; Sustainability Editorial Board,
2025).

MeTo010risl HA H3CJIEIBAHETO
W3cnenBanero € mpoBeieHO Ype3 KOMOMHUPAH TTOIX0/T, KOWTO ChUeTaBa KAKTO KOJINYECTBEHH,
Taka W KAa4eCTBCHM METOJM 32 aHAIMW3 Ha BIMSHUETO HAa MApPKETHHT HA B3aHMOBPB3KUTE BBPXY
KOHKYypeHTHHUTe npenumctBa B typmsma (Ivanov, 2024; Guerola-Navarro et al., 2024). OcHOBHUST
MHCTPYMEHT 3a ChOMpaHe Ha KOJIMYECTBEHH JAHHU € aHKeTa, KOSATO € pa3paboTeHa CIenuaiHo 3a
LEJIUTE HA U3CTICIBAHETO.
AHKETHUTE KapTH ChIBPKAT BIPOCH, CTPYKTYPHPAHHU B HAKOJIKO OJIOKa:
1. Jlemorpadgcknm XapakTepHCTHKH HA PeCNOHIEHTHTE — BB3PACT, IIOJI, HAI[MOHAIHOCT,
4YeCcTOTa Ha IbTYBaHUSATA.
2. OueHka Ha TYPHUCTHYECKHTE YCJIYIH — YJOBIETBOPEHOCT OT aHUMALMOHHHU IPOTPaMHU,
MIepCOHATM3AIMS Ha YCIIyTHTE, KAYeCTBO Ha 00CITy)KBaHe.
3. BuausiHHe HA MapKeTHHIa Ha B3aHMOBPB3KHTE — JIOBEPHE KbM KOMIIAHHATA, JIOSIHOCT,
TOTOBHOCT 32 MMOBTOPHO MOTPeOICHHE 1 MPENOPbKH Ha APYTH TypUCTH.
4. JIMruTaJlHM KaHAJIM M B3auMMOJeliCTBHe — M3IMOJI3BaHE HA COLMAIHU MPEXH, MOOWIHU
TPWIOKEHUS U OHJIAKH IUIaTGOPMH 32 KOMYHHKALS C KOMITAHHSATA.
AHKeTaTa e pa3lpocTpaHeHa Mo eJJeKTPOHEeH MbT Ype3 UIMEHIT M OHJIAiH I1aThOopMHU, KAaKTO U Ha MSICTO
B XOTEJICKU KOMILJIEKCH, KbIETO (prpMaTa npeocTaBsi aHUMalluoHHu yciryru. [lepuoasT Ha ch0upane
Ha 1aHHm oOxBamia 2014-2024 r., c Hag 500 aHKeTHPaHU KJIMEHTH.
3a KauecTBEHaTa YacT Ha M3CJIEIBAHETO Ca MPOBEICHH MOJYCTPYKTYPHPaHH HHTepBIOTa che 50
CJIYKUTE]IM 1 MEHWIKbPU Ha $upMara, 3a Jia ce OICHH POJIsATa Ha OpraHU3alMOHHATA KYNTypa M
YOBEIIKHS KaluTajl NP NPWIaraHeTo Ha MapKeTUHT Ha B3auMoBpb3kuTe (Buhalis & Sinarta, 2023;
Jevti¢ et al., 2025).
JIOIBITHHUTEITHO € U3BBPILICH AHAJM3 HA (PUPMeHa TOKYMEeHTAIUs] — BETPEIIHNA OTYETH 32 KJIMEHTCKA
oOpaTHa Bpb3Ka, MPOTpaMu 3a JIOSUTHOCT, (PMHAHCOBH OTYETH M MapKeTWHTOBH cTpaTteruu. LlenTa e na
ce OleHH peasHoTOo mpmiokeHHne Ha CRM mpakTHKM M TAXHOTO BIMSHHE BBPXY KOHKYPEHTHHTE
npeauMcTBa Ha upmara (Saavedra-Azabache et al., 2024; Georgiev et al., 2023).
KomOuHMpaneTo Ha KOTMYECTBEHH U KAYECTBEHH METO/TU MTO3BOJISIBA JIa C€ Ch3/aJIe [SUIOCTHA KapTHHA
3a e(eKTHBHOCTTA Ha MAapKeTMHra Ha B3aMMOBPB3KUTE B TYPUCTHYECKAaTa aHMMalmUs U Ja Ce
UJEHTU(DUIHPAT KIIFOUOBU (PAKTOPH 32 YCTONYMBO KOHKYPEHTHO TTPEAUMCTRBO.

Pe3yaTaTi oT H3cjIeBaHETO
3a ;1a ce OIeHM KaK MapKeTHHI'hT Ha B3aMMOBPBH3KHTE Ch37aBa KOHKYPEHTHH NPENNMCTBA B
TypuUCTHYECKaTa HHAYCTpHs, Oelle TNPOBEJEHO eMIMpPUYHO wu3cienBaHe BbB ,bu Bu Ec
EntepreitaMmbaT OOJ] — Bomema OBATapcKka KOMITAHWSA, CICIUAIM3UPAHA B TMPEIOCTABSIHETO HA
AHMMAIMOHHH YCIYTH 32 XOTENIN U TyPUCTHYECKH KOMITIeKCH. M3cnenBanero ooxBaima neproga 2014—
2024 r. ¥ BKJIIOYBA aHKETHU MPOYYBAHUS CpEJl KIMCHTH, MHTEPBIOTA ChC CIYXHUTEIW U aHAIN3 Ha
¢upmena gokymentauus (Ivanov, 2024; Azhar et al., 2023).
Amnkerute cpea Han S00 kiveHTH mokasear, 4e 72% (¢ur. 1) oT TAX OlEeHIBAT AHUMANMOHHUTE
nporpamMu Ha d¢upmMaTa Kato ,,MHOro ao0pu“ wiau ,oraumyHu“. KirodoB ¢akrop 3a Tasm
MOJIOKHUTENHA OLICHKA € IEPCOHANN3ALIMATA Ha YCIIYTUTE — IPOrPaMuUTe ca aJaNTUPaHu KbM Bb3pacTTa,
KyJITypHHTE 0cOOEHOCTH U MHTepecuTe Ha kimueHTute (Karadzhova & Angelov, 2018). Toa Bou 110
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MO-BMCOKO HHMBO Ha YAOBJICTBOPCHOCT, KOCTO CC MPEBPbBIIa B KOHKYPCHTHO NPEAUMCTBO, TBH KaTO
KITUSHTUTE MPEIIIOYUTAT KOMIIAHUATA TPl KOHKYPEHTHH (UPMHU C TI0-001IH Tpeioxenus (Saavedra-
Azabache et al., 2024; Buhalis & Sinarta, 2023).

QDuzypa 1. Kax ouenasame anumamopckume npozpamu ha bu Bu Ec Enmvpmeiunmvnm?

Kak oueHsBaTe aHMATOPCKMTE Nporpamm Ha bu
By Ec EHTbPTEHMBHT?

= OTAanmyHmM = MHoro gobpu Oobpn = 3ne = Hamam mHeHue

Pesynrarute couar, ue GnaronapeHue Ha MPOrpaMuUTe 3a JIOSITHOCT M CIICIMATHUTE TTAKETH 33 PEIOBHH
KJIMEHTH, KOMIIAaHHUATA ¢ ocTurHana 20% pbCT Ha MOBTOPHUTE pe3epBanuu B nepuoaa 2017-2023
r. (Reichheld, 1996; Ivanov, 2024). ToBa o3Ha4aBa, 4e rojsMa 4acT OT KIIMEHTHTE U30MpPaT OTHOBO
yCIyruTe Ha Gupmara, KOeTo HaMalsiBa pa3XxoJMTe 3a MPUBIUYAHE HA HOBU MOTPEOUTEIH U Ch3lIaBa
YCTOWYMBY KOHKYPEHTHH TO3UIINH.

,»bn Bu Ec EHTBpTEMHMBHT akTMBHO H3II0J3Ba COLMATHUTE MPEXH M OHJIAHH miatdopMmH 3a
KOMYHHKalus ¢ knuentute. Crnopen cpOpanure aaHad, 60% ot kaueHTuTe (ur. 2) HayyaBar 3a
KOMIIAaHUSATA UMEHHO 4pe3 aurutainu kaHamau (Georgiev et al., 2023; UNWTO, 2022). Tosa
MoKa3Ba, 4e MHTerpupanero Ha aurutaieH CRM He camo mojarmomara M3rpakAaHeTO Ha BPb3Ka C
KJIMEHTUTE, HO M 3aCHiBa KOHKYpEHTHAaTa IIO3WLHUS 4Ype3 NO-IIMpPOKa Ia3apHa BHIUMOCT H
pasuiipsiBane Ha kimeHTckara 6a3a (Kotler et al., 2017; Azhar et al., 2023).

@Duzypa 2. Kak pazopaxme 3a bu Bu Ec Enmvpmeiunmvnm?

Kak pa3bpaxte 3a bu By Ec EHTbPTEMHMBHT?

= Or AUTUTANHU KaHanu = OT AOBOJIHU KNINEHTU = 0T XapTUEHU HOCUTENN
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WHTepBroTaTa che CIIy>)KUTENUTE MTOKa3Bar, 4e Hax /5%0 (¢ur. 3) oT THX ce YyBCTBAT MO-AHT AKMPAHH
U MOTHMBHMpPaHU Onaronapenne Ha GoKyca BbpXY KIMEHTCKUTe B3anMooTHomeHus (Peppers & Rogers,
1993; Buhalis & Sinarta, 2023). Bucokara cTerneH Ha yJOBJIECTBOPEHOCT Ha MEPCOHANIa BOAU O TIO-
KayecTBEHO OOCITy>KBaHE U MO-HHCKO TEKY4YEeCTBO, KOETO € TPYAHO IOCTHXKMMO KOHKYPEHTHO
MIPEeIMMCTBO, Oa3MPaHO HA YOBEIIKHS KAITUTaI.

QDuzypa 3. Kaxeo Bu nocu akyenmwvm vpxy KiaueHmcxkume e3aumoomuouienus ¢vé bu Bu Ec
Eumvpmenmonum?

KakBo Bn HOCK aKUEHTBT BbpXYy KAMEHTCKUTE
B3aMMOOTHOWEeHUA BbB bu Bu Ec
EHTbPTEMHMDBHT?

= MoTtuBauma = BMCOKa aHraxknpaHoct Huwo M3ToweHne = Hamam mMHeHue

CpaBHUTETHUAT aHANU3 C APYTHM KOMIIAHUU B TYPUCTHUYECKHUS CEKTOP IOKa3Ba, Y€ CHUCTEMHOTO
MpUJIaraHe Ha PENalMOHHU CTPATErHH € KIFOYOB (DaKTOp 32 MOCTUTAHETO Ha JUACPCKU TMO3UINH
(Karadzhova & Angelov, 2018; Guerola-Navarro et al., 2024). Jlokato KOHKYpEHTHH (UPMH 3aarat
OCHOBHO Ha IICHOBH CTpaTeruy, ,,bu Bu Ec EHTbpTeHHMBHT ycIisiBa 1a U3rpaay qudepeHiyaiys upes3
YHUKaJIHU TPEXUBABAHUA U EMOIMOHATIHA BPb3Ka C KIIMEHTa — MPEAUMCTBO, KOETO TPYAHO MOXKE /1
0b1e xormmmpano (Ivanov, 2024; Buhalis & Sinarta, 2023).

Juckycus

Pesynratute ot uscnensanero BbB ,.bu Bu Ec EnrbpreiinmMbHT OO/l sicHO mokasBat, ye
MapKETUHI'BT Ha B3aMMOBPB3KHTE MMa CIIOCOOHOCTTA /1a NPEBbPHE HEMAaTepHUAHHU EJIIEMEHTH KaTo
JIOBEpHE, JOSLUTHOCT M eMOIIMOHAIHA aHT&XUPAHOCT B peallHi KOHKypeHTHH npeaumMcTBa (Kotler et al.,
2017; Ivanov, 2024). ToBa OTKpPHUTHE € B IBIIHO ChOTBETCTBUE C TCOPETUUHHUTE MOCTaHOBKU Ha Kotler,
Payne u Ballantyne, kouto mogueprasar, 4e yCTOHYMBOTO KOHKYPEHTHO IIPEUMYIIECTBO B YCIYTUTE CE
[IOCTUTA Ype3 M3rpakJaHe Ha JBITOCPOYHH B3aMMOOTHOIIEHUS, a HE Ype3 €AHOKPATHU TPaH3aAKIHH
(Peppers & Rogers, 1993).

JloBepueTo, KOeTo KIMEHTHTE U3NUTBAT KbM (UpMara, ce MposiBsiBa B TAXHATa TOTOBHOCT 32
MOBTOPHO HOTpeOJICHUE U MPENOPBKHU ,,0T ycTa Ha ycra®. To3u eQeKT € 0coOeHO LIeHEH B TypU3Ma,
KbJIETO JTUUYHUTE BIEYATICHUS U MPENOPHKA UMAT 3HAYUTETHO MO-TOJISIMA TEKECT OT TPaIUIIHOHHATA
pexmnama (Reichheld, 1996; Buhalis & Sinarta, 2023). Cp3naseHaTa JIOSUIHOCT HE caMO OCHUTYpsiBa
CTaOMIIHU NPUXOJH, HO M Mpera3Ba KOMIAHMATA OT 1IEHOBA KOHKYPEHIIUS, Thil KaTo MOTpeOUTEeNnTe
ca TOTOBH Ja m30epaT Mmo3HaTa U J0BEpPEeHa MapKa, JOPH IPH HAJTUYMETO Ha TO-€BTUHH aNTEPHATHBU
(Ivanov, 2024; Saavedra-Azabache et al., 2024).

®unHaHcoBUTE pe3yntatu Ha ,.bu Bu Ec EHTBpTEHHMBHT® moka3Bar, 4e NporpaMuTe 3a
JIOSTHOCT M TIEPCOHAIM3UPAHUTE YCIYrH BOAAT A0 20% pbeT HA MOBTOPHHTE pe3epBaluM 32
ananmsupanus nepuon (Reichheld, 1996; Ivanov, 2024). ToBa o3HauaBa, ye ¢upmMara e ycrsuia Jia
TpaHchopMHpa B3aHMMOOTHOILIEHHUATA C KIHMEHTUTE B KOHKPETEH HMKOHOMHYECKH €(EeKT, KOHTO s
MOCTaBsl B IMO-OJaronpusiTHa KOHKypeHTHa mo3uius. [lomoOHM naHHM TOTBBpXKOABaT Te3ara, ye
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3abPKAHETO Ha KIIMEHTH € MO-M3TOHO OT HEMIPEeKbCHATOTO ThpceHe Ha HoBH (Reichheld, 1996; Azhar
etal., 2023).

WnTterpanusita Ha AUTUTAIHU KaHAIIU, KOSITO BOJH 0 IPUBIXYaHETO HA 0K0JI0 60% OT KIIMEHTHTE upe3
COLIMAITHM MPEXU M OHJAaiH IUIaTPOPMH, [TOKa3Ba, Y€ MAPKETUHI'BT HAa B3aUMOBPB3KUTE HE MOXKE A2
Obe pasriexaaH U3BhH KOHTEKCTa Ha nurnranusamnusra (Georgiev et al., 2023; UNWTO, 2022; Kotler
et al., 2017). ToBa e 0coOeHO Ba)XKHO B TypHU3Ma, KbJETO JUTHUTAIHATA PEMyTallls U OHJIAIH OT3UBUTE
MMarT pelaBallo 3HaueHue 3a n30opa Ha norpedutenute. B To3u cmuckn nurutanauat CRM e He camo
CpPE/ICTBO 32 KOMYHHKAIIWS, HO H CTPATETHYECKU PECYPC 3a M3TPAXKIaHe HA KOHKYPEHTHHU TPEINMCTBA
(Buhalis & Sinarta, 2023; Azhar et al., 2023).

WHTepeceH acreKkT, KOHTO YecTO OCTaBa Ha 3a/eH IUIaH, € BIMSHHETO HAa MapKeTHHTa Ha
B3aMMOBPB3KHUTE BbPXY BBTPEIIHATA OPraHNU3alIOHHA KYJITypa. Bucokara cTemneH Ha aHTaXHPaHOCT U
YAOBIETBOPEHOCT Cpej CiIykutenute Ha ,,bu Bu Ec ErrspreiinmbpHT IOKa3Ba, ue CRM cTparerunte
uMar ABOEH e(eKT — Te MoA0OpsIBaT He CaMO KIIMEHTCKOTO MPEXKHUBSIBaHE, HO U BBTPELIHUS KIUMaT
(Peppers & Rogers, 1993; Buhalis & Sinarta, 2023). ToBa € KpUTHYHO KOHKYPEHTHO PEAUMCTBO, Thi
KaTo No0pe MOTUBHPAHUSAT IMIEPCOHAT MPEIOCTaBS MO-KauyeCcTBEHA YCIIyra, KOETO OT CBOSI CTpaHa BOJU
IO TT0-100pa Mma3apHa MO3UIIH.

CpaBHUTETHUST aHATU3 COYH, Y€ KOHKYPEHTHUTE KOMIIAHWH, KOUTO ce (DOKYCUpAT MPEITUMHO
BBPXY IICHOBH CTPATETMH WJIM CTAHAAPTHH YCIYTH, TPYJHO MOTAT Jia MOCTUTHAT CHIIOTO HUBO HA
YAOBJIETBOPEHOCT H JIOSITHOCT CpeJl KITMeHTUTE. TyK MapKETHHI'BT HA B3aUMOBPB3KHUTE ITOKa3Ba CBOSTA
cTpaTermuecka CTOHHOCT — TOM m3rpaxkaa OapuepH mpei, KOHKYpPEHIUATa, KOUTO HE MOTaT Ja Obaar
JIECHO MPEO0ICHH Ype3 [IEHOBU OTCTHIIKH WM CTaHAAPTHU TpoMoliMoHaHU Kamnanuu (Ivanov, 2024;
Saavedra-Azabache et al., 2024; Guerola-Navarro et al., 2024).

3akiouenne

W3cnensanero BbpXy NPHUIaraHeTO Ha MapKETHHra Ha B3aMMOBPB3KHUTE B TYPHUCTHUECKHUS
CEKTOp, C aKLIEHT BbpPXY AeiHocTtTa Ha ,,bu Bu Ec ExThpreiinmbat OO/], MoOKa3Ba HEIBYCMUCIIEHO,
ye CRM mogxonbT € He caMo CPEICTBO 3a MOAOOpsBaHE Ha KIMEHTCKATa YAOBJIETBOPEHOCT, HO H
CTPAaTETUYCCKN MHCTPYMCHT 3a Ch3/JaBaHC Ha KOHKYPCHTHU NPCAUMCTBA.
AHanu3bT HA EMIMPUYHUTE JaHHHU Pa3KpHBa, Y€ BUCOKUTE HUBA HA yIOBIETBOPEHOCT, JOSUIHOCTTA Ha
KIMCHTUTE W TIOBTOPHOTO MOTPEOICHUE ca MPSIKO CIEACTBUE OT MPHJIaraHeTo Ha MEepCOHATU3UPaHH
YCIYTM M M3IPaXAAHETO HAa E€MOLMOHAJIHA BPb3Ka MEXAY KIHMEHT M KomnaHus. IIporpammure 3a
nosmHOCT M gurutanaure CRM HHCTpyMEHTH [0Kas3Bar cBoOATa €()EKTUBHOCT, KaTO BOIAT O
yBeJIM4aBaHe Ha MPUXOJUTE U yKpEIBaHEe Ha Na3apHaTa MO3UIHsI Ha KOMIIAHUATA.
OcobeHo 3HaunM € (HakThT, 4Ye MAapPKETUHI'BT HA B3aUMOBPB3KHTE OKa3Ba MOJIOKUTEITHO BIUSHHUE H
BbPXY BBTpELIHATa OpraHU3allMOHHA KyiTypa. CIyXHUTeNIuTe, KOWTO Yy4acTBaT aKTUBHO B
W3rPpaXJaHETO Ha  KIMEHTCKH  B3aUMOOTHOLICHHWS, pPAa3BHBAT I0-BHCOKA MOTHBALMA U
yIIOBIIETBOPEHOCT, KOETO JIOIBJIHUTEIHO YyKpenBa KOHKYPEHTHUTE IO3WIMH Ha (upMaTta upes
MOBHUIIICHO KAaYCCTBO HA YCIIYT'UTE.
B nmo-mmpok mina" Moe Jja ce 3aKII04YH, Y€ MAPKETHHI'BT Ha B3aUMOBPB3KUTE B TYPHU3Ma M3IIBIHIBA
poJIsiTa Ha IBJITOCPOUEH CTpaTernuecky pecypc. Toll mo3BossiBa Ha KOMITAHUUTE Jia U3rpasisT Gapuepu
Cpelly KOHKYpEHIIHsTa, KOHUTO He ce 0a3uparT eJWHCTBEHO Ha IICHOBH IPEIUMCTBA, & BBPXY
HEMAaTepUaIHU aKTUBH KaTo JOBEpHE, EMOLMOHAIIHA CBBP3AaHOCT U penyTauus. IMeHHo Te3u pakropu
OCUTYpSIBaT yCTOWYHMBO PA3BUTHE U FAPAHTUPAT ABITOCPOUHA KOHKYPEHTOCIIOCOOHOCT B JUHAMUYHATA
TypUCTHYECKA CpeJia.
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Abstract

Business hotels in Bulgaria are undergoing significant transformation, marked by the adoption of
international standards, digital innovation, and expanding conference infrastructure. The sector is shaped by
competition between international hotel chains and leading local operators, as well as by the accelerated
introduction of contactless technologies and smart guest services. While the market demonstrates dynamic
growth and adaptation to global trends, Bulgarian business hotels also face challenges related to regional
disparities, investment in infrastructure, and the need for continuous staff training. This study outlines key
characteristics, current market conditions, and the principal trends that define the evolving landscape of
business hospitality in Bulgaria.

Keywords: business hotel, Bulgaria, conference infrastructure, digital transformation, corporate
travel

BoBenenne

Cropen CeetoBHUsI cbBeT 3a mbTyBaHusi u TypusbM (WTTC) pasxomute 3a OuzHec
IpTyBaHUS B EBpoma ce odakBa ma gocturHaT okono 391 mmmmapaa monapa (USD) mpes 2024 r.,
KOETO 5 HapeKAa Ha BTOPO MSCTO B CBETA 10 Pa3X0IH 32 KOPIOPATUBHU IIbTYBaHU ciiell A3UaTCKO-
tuxookeanckust peruon (WTTC, 2024). B boarapust BpTpellHUAT TypU3bM I€HEpHUpa OCHOBHATa
4acT OT MpUXoauTe, kato Gopmupa 79% oT oOIIUTE TYypUCTHYECKH pa3xoau. B pamkuTe Ha mazapa
Ou3HeC MbTyBaHHWATa UMaT A1 OT 34,6%, a MbTyBaHMATA 3a MOYMBKA M CBOOOJHO BpeMe —
65,4%.(Forbes bvirapus, 2025).

EctecTBeH pesynrar OT pa3lmIMpsBAIIOTO ce ThpceHe Ha Ou3Hec Typu3bM B bbirapus e
MOsIBaTa M €BOJIIOLMATA HA CHENUAIN3UPAHU OM3HEC XOTENH, KOUTO CE OTIMYABAT ChC CBOSITA BUCOKA
Kareropusi, MojJiepHa KoH(epeHTHa 0a3za M MPWIAraHETO Ha MEXIYHapOIHHM CTaHIApTH 3a
o0CTy)XBaHe.

AKTyaJHOCTTa Ha Temara € MPOAMKTYBaHA OT peaula (PaKTOPH — HAPACTBAILMUAT A7 Ha
Ou3HeC Typu3Ma, 3acHiieHaTa KOHKYPEHLHS B TPAJCKUTE TYPUCTUYECKH LIEHTPOBE, HEOOXOIMMOCTTA
OT ajanTanus KbM HM3UCKBAHHUATA HAa MEXIYHApPOJHHUTE KOPIOpPAIMU M YCKOPEHHTE TEMIIOBE Ha
nugpoBuzanus cien nagaemusita or COVID-19. B To3u koHTEKCT Ou3Hec xoTenute B buiarapus ce
HamMHpaT Ha KPBCTOIBT MEXAY TPAAULUOHHUTE (JOPMH Ha TOCTONPUEMCTBO U HEOOXOIUMOCTTA 32
nHoBanys. llenTa Ha Hacrosmata nyONMKanusTa € Ja aHaTu3upa OCOOCHOCTUTE, J1a OlEHH
aKTYaJIHOTO ChCTOSHHE U JIa OuepTac OCHOBHHUTE TCH/ICHIIUN B Pa3BUTHETO Ha OBJITapCKUTE OM3HEC
XOTeNMd — KaTo ce B3eMaT I10J BHHMaHME HOpPMAaTHUBHATa paMKa, HHQPPACTPYKTYpHUTE
XapaKTePUCTUKH, HOBUTE TEXHOJIOTMYHU PELICHHUS U BIUSHUETO Ha HAIIMOHAIHUS U MEKIYHAPOJHHS
nasap.

1. Jepunnuus u nHGpacTPyKTypHA XapaKTepUCTHKA HAa OU3HeC X0Tesa

Perymatopnara pamka, ypexnama (QYHKIIMOHUPAHETO M KaTeropusalusara Ha OW3HeC
xorenute B bwarapus, ¢ nmedumrmpana mpe3d 2020 r. B Hapegbara 3a W3HCKBaHWSITA KBM
KaTeropu3MpaHUTE MECTa 32 HACTAHSIBAHE U 3aBECHUSTA 3a XpaHEeHe U paspiedeHus (o0H. [IB, Op.
56 ot 2 romm 2020 r.). Cnopex Ta3um Hapenba, OM3HEC XOTENBT C€ OMNpenaeNs KaTo MsCTO 3a
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HACTaHIBAHE C KATETOPHS “‘USTHPH 3BE3AH WU “TIET 3BE3/I1”, B KOETO Ca OCUTyPEHH HEOOXOAMMHUTE
YCIIOBHS 32 TIPOBEXKIaHe HA pabOTHH cpern, KOH(EepeHIINN, KOHTPECH, CEMIHAPH U JPyTH OH3HEC
ceoutns (wi. 4, T. 1, 6. B). OcBeH BUCOKaTa KaTeropus, 0a30BUTE KPUTEPUHU BKIIOUBAT HAIMYHETO
Ha CrelHMaInu3upana KoHpepeHTHa HHYPACTPYKTypa — 000pYyIBaHU 3aIM C MOAXOJSII KalaluTeT,
Om3HeC IEHTHpP, BUCOKOCKOPOCTEH MHTEPHET, ayJIHOBH3yallHA TEXHWKA M JOMBIHUTEIHN YCIYTH,
obcyxBamy MICE mazapa (Meetings, Incentives, Conferences, Events).

ChllecTBeHaTa pa3iinKa MEKIy OM3HEC XOTeln W TPaJCKU XOTeN CIope] HOpMaTHBHATA
pamMKa € CBbp3aHa C OCHOBHHS KPHUTEPHI Ha KIACHU(HUKAIUSA: MPH TPAACKHS XOTeNl OMPEaesIsi] e
reorpad)CKUAT MPHU3HAK - HAMHUPAT C€ Ha TEPUTOPHATA HA HACEIIEHO MACTO, O€3 /la ce BKIII0YBa
3eMJTUIIIETO, JOKATO MpU OM3HEC XOTea € BoJella (pyHKIMOHATHATA CIICIIMATU3aIis, OPUCHTUPaHA
KBbM KOPITOPATUBHUS CErMEHT. ToBa 1o3BoJisiBa TU(EepeHIIMPAHE HA XOTEIUTE CIIPSIMO ay TUTOPHITA,
KOSITO OOCIY>KBaT W CHEKTbpa MPEAOCTaBSHU yciayrd. ChIIECTBEHUTE Pa3rpaHUYUTENIHU Oene3n
MEXTy JIBaTa THIa 00EKTH ca CUHTe3upanu B Tabiuya 1.

Tabnuya 1. Kniowosu xpumepuu 3a 2padcku xomen u OusHec xomen cnopeod OwvjeapcKume

cmanoapmu
Kpumepuii I'paocku xomen busnec xomen
Onpeoenernue Hamupa ce Ha Kamezopusa 4 unu 5 36e30u, ¢
mepumopusima — Hd ~ HACENeHO YClosus  3a  pabomuu  cpewju,
MsCmo, obxeanama om KoHpepeHyuu, cemunapu u op.
epaunuyume My, ONpeoeleHu Oom
YCMpOUCMEeH NilaH
Kpumepuii  3a Teoepaghcku — 8 Dyukyuonanen — Haluyue Ha
Kaacugurxayus epaHuyume Ha HaceieHo MACHO cneyuguuna uH@pacmpykmypa u
yeayeu 3a busnec cvoumus
Kamezopus Om 1 00 5 36e30u 4 u 5 36e30u
Konghepenmmu He ca 3a0viocumennu Kougpepenmen  Onox  cwve
CHOPBIHCEHUS 34714, MeXHUYECKo obopydesate,
busHec yenmvp u busHnec yciyau
Ljenesa Bcuuku munoge cocmu Ilpeobraoasam ousHec
ayoumopus mypucmume
Yenyeu Onyuonannu  Ousnec u Dokycupanu buzHec yciyeu:

KOHGhbepeHmHu ycaueu, Hati-uecmo Ovbp3  UHMEPHem,  CeKpemapcKu
@oxyc Kom yoobcmea 3a 6cuuku yciayeu, npesoou, pabomuu cmau,
cezmenmu KOHhepeHmHu naxemu

Hsmounux: Cvcmasena om asmopa

CpBpeMeHHUAT OusHec xoTell B bwirapus ce omiM4aBa ¢ MOJEpHA, TbBKaBa W
BHCOKOTEXHOJOTHMYHA HWH(PPACTPyKTypa, OTroBapslla HAa MHOTOOOpasHHTE HYXIH Ha
KOPIOPAaTUBHUTE KIMEHTH. [IpofyKThT My KOMOMHHpa BUCOK CTaHJApT Ha HACTAaHSBaHE, pa3BHUTa
KOH(epeHTHa 0a3a U JIOMBIHUTEIHH YCIYTH 32 KOM(MOPT U Bh3CTaHOBSBaHE Ha JiesioBHUTE rocTu. [1o
OTHOIIIEHWE Ha HACTAHSIBAHETO IOMHHHPAT MPOCTOPHH CTaHAApTHH cTau (okomo 20-35 kB.M) u
anapramenTn (50-60 kB.M), ¢ SCHO H3pa3eHa pa0OTHA 30HA W JOMBIHUTENHH YIOOCTBa 3a
MPOABIDKUTENCH paboTeH mpecToil B cTasgra. OCHOBHHMTE €JE€MEHTH Ha CIelHalu3ipaHara
(hyHKIIMOHAIHA Cpefla BKIIFOYBAT KOH(EPEHTHHU 3aiu, OW3HEC IIEHTPOBE, paOOTHH MPOCTPAHCTBA,
BHCOKOCKOPOCTEH WHTEPHET W WHTETPUPAHMW TEXHOJOTHMYHHU PEIIeHUs, KOUTO CIIOCOOCTBAT 3a
MPOBEXAAHETO Ha CHOMTHS OT pasziuueH mamad u gopmar. KoHpepeHTHHIT OJIOK € IEeHTpalIeH
elleMeHT Ha Om3Hec XoTena. KoHdepeHTHUTE 3aimu BapupaT MO pasMep M KamaluTeT — OT MaJIKU
3acenatenHu 3anu 3a 10-20 yyacTHUIM 10 TosieMu OaimHu 3anu ¢ KamanuteT Han 200-400 mecTa.
CrnenurIHATE N3NCKBAHKS BKIIFOYBAT I'bBKABH KOH(PUTYPALIMH HA ceAsuTe MecTa (Th "Teatsp",
"kmacHa cras", "kperiaa maca', "[I-o0pazHo"), BB3MOXKHOCT 3a 30HUpPAHE UYPE3 MPEMECTBACMH
Mperpajan, eCTeCTBEHa CBETIMHA M ChbBPEMEHHO OCBETJIEHHE, KIMMAaTH3alus U OTJIIMYHA aKyCTHKa.
TexHuueckara 00€3MEUEHOCT Ha 3ajJIMTE BKIIOYBA MynTUMeAuiHHU npoektopu, LED/LCD expanu,
O3BYYHTEIIHA CHUCTeMa, O€3KMYHH W JIMCKyCHOHHH MHUKpPO(QOHH, (QIuumyapT JIbCKH,
BHIEOKOH(EPEHTHO 000py/aBaHe, CHCTEMAa 3a CHMYJITaHEH MpeBoia. BucokockopoctHusaT Wi-Fi

145



WHTEPHET € CTaHIapT 32 BCUYKH KOH(PEPEHTHHU MPOCTPAHCTBA, KaTo ce ocurypssaTr u LAN xabenHu
BPB3KH 32 CTa0MIJIHA CBBP3aHOCT.

B pesynrar na TexHomormuHus Hampeabk U mangemusata ot COVID-19 ce ytBwpam
XHOpUAHUAT popMaT Ha OM3HEC IBTYBAHHUATA — MOJIEII, KOWTO KOMOWHHUpA MPUCHCTBEHO YUYacTHE C
BUPTYaJIHU BPB3KU. TOBa pa3BUTHE NPEBbpPHA HATMUUETO HA JO0Ope 000pyABaHU OU3HEC LIEHTPOBE,
CroeTIeHN O()UCHY 30HHU U I'bBKAaBU PaOOTHM IIPOCTPAHCTBA B 3aIBJDKUTEINICH €JIEMEHT OT npoduia
Ha ChBPEMEHHHUsI OM3HEC XOTell, Thi KaTO KMEHHO T€ OCUTYPSIBAT yCJIOBHUS 32 MIPOBEKIaHE KAKTO Ha
npodeCHOHAIHY CPEILH JIMLE B JIUILIE, TaKa U Ha IapajielH HHANBUAYAIHH OHJIAHH CECUH.

EnnoBpemenHo ¢ koHdpepeHTHara (YHKIUSA, 3HAYUTENTHA YacT OT OW3HEC XOTEIuTe
uHTerpupat ao6pe pasButu wellness u SPA 30HM. B cranmapTHOTO Tpeanarane ce BKIIOYBAT
JCHOHOIIHU (PUTHEC LIEHTPOBE, 3aKPUTH OaCEHHH M TEPMO 30HH, KAKTO U CTICHUATN3UPaHH IPOrPaMu
3a Bb3CTaHOBsABaHe. HajmuneTo Ha cma chOpBKEHUS MPEAOCTaBsI BB3MOXKHOCT 3a ChUCTaBaHE Ha
WHTEH3UBHUTE JIEJIOBH aHTKUMEHTH Ha TOCTUTE C Pejlakc U [elieHacoueHa 37jpaBHa IpIKa U € IpsK
OTrOBOp Ha YTBBPKAABAIIMS C€ KaTO OCHOBHA MPaKTHKa cpell OM3HeC MbTHULIMTE MOJIEN ,,bleisure®
(chueTanue Ha OM3HEC U OTANX).

PectopanThopckarta 06a3za B OW3HEC XOTENUTE € OpPraHU3UpaHa B CHOTBETCTBHE C
MOTPeOHOCTHTE Ha KOPIIOPATHBHUS CETMEHT U 00MYaifHO BKIIIOUBA OCHOBEH OI0(EeT-PecTOPaHT, €TUH
WJIM HIKOJIKO A la carte pecropaHTa, 100U U CHieNHaIM3UpaHu 0apoBe, KAKTO U KETHPUHT YCIYTH 32
koH(pepeHnnn 1 crouTus (Kade maysu, paboTHU 00eIr, KOKTEWIIH, raja BeYepH).

CpBpeMeHHHUAT OU3HEC XOTeN MPECTaBIsiBa KOMIJIEKCHO OpraHu3upaHa HHPpacTpyKTypHa
crcTeMa, KOSTO HHTETpUpa BHUCOKOKAaTeropHiiHa 0a3a 3a HacTaHABaHE, MHOTO(YHKIIMOHAJEH
KoH(epeHTeH OJOK, CIeIMalu3upaHd OW3HEC IEHTPOBE W CIOAENeHHM paOOTHH MPOCTPAHCTBA,
pasumpenn wellness u SPA 30HM, KkakTo W AuBepcuUIMpaHa PECTOPAHTHOPCKA YCIIyTa.
B3anmosieiicTBHETO MEXTy TE€3U IMMOJACUCTEMH OCHTYPsIBa ISTOCTHA Cpefia, CIoco0Ha eTHOBPEMEHHO
Jla TOAIBPIKA MPOQEeCHOHANTHATAa AKTUBHOCT Ha KOPIIOPATUBHUTE T'OCTH U /12 YIOBJICTBOPSBA TEXHUTE
MOTPeOHOCTH OT BH3CTAHOBSABAHE, COLMAIHO OOIyBaHE U U3KIIIOUUTEITHO IPESKUBSIBAHE.

Karo crtpana — umen Ha EBpomelickusi cbio3, bbarapus ce crpemMu Ja XapMOHH3Upa
MpaBUiIaTa CHU ChC CTaHAapTuTe, yctanoBeHu oT Hotelstars Union u EBpomnelickara aconuanus Ha
xorenn, pecropanti u kapernera (HOTREC), kouTo akmeHTHpaT BBPXY M3UCKBAHUSTA 32 OW3HEC
(YHKIIMOHAIHOCT, KayecTBO Ha pPa0OTHUTE M KOH(MEPEHTHH 30HHW, IWTHTAIHO OOCITy>KBaHE,
CUTYPHOCT ¥ YCTOMYMBOCT. MeXIyHapOJAHUTE MPAKTHKH U MPUCHCTBUETO HA BOACUIM TI00ATHU
Bepurn B bwiarapus (Hilton, InterContinental, Radisson, Accor) yckopsBar mnpouecuTe o
BBBE)KJAHETO HAa HOBH YCIYT'M M TEXHOJIOTUYHHU DEHICHUS W IOBHIIABAT OOIIOTO paBHMIIEC Ha
Ou3Heca — ¢ OrieJ] KOHKYPEHTOCIIOCOOHOCTTa Ha HAIMOHATHHS TYpUCTHYECKH Maszap CHpSMO
OCTaHAJIMTE EBPOIEHCKH JECTUHALIUH.

2. ITazapHo no3unmoHnpane Ha Ou3Hec xotesqnTe B bparapus

PazBuTHeTo Ha OM3HEC TypH3Ma y HAC OTpa3siBa III0OaTHUTE TEHACHIIMH B TypUCTHIECKATA
WHAYCTPHS, B KOSTO CIELUATU3UPAHUTE XOTEIU 32 KOPIOPATHUBHU HYKAM 3a€MaT BCE MO-3HAYNMO
MmsacTo. B bearapus ce oTkposiBat 1Be TEHAEHIIMH: OT €HA CTpaHa, IPUCHCTBUE HA MEXIyHAPOIHU
XOTEJICKU BEPUTH, KOETO BOJIM JI0 BHBEXkK/IaHE HA CBETOBHU CTaHIAPTH 1 PO(eCcHOHATHN PAKTHKH,
ocoOeHo B Codus, a OT Apyra cTpaHa, perHOHATTHUTE PA3IMKH B Pa3BUTUETO HAa HH(PpacTpyKTyparta
oCTaBaT 3HAYMTENIHU, KaTO MAJKHAT Opod cCrHenuanu3upaHd OM3HEC XOTEeNd HM3BBH CTOJIMLIATA
OrpaHNYaBaT Bh3MOXHOCTHUTE 32 IPOBEKIaHE HA HAIMOHAIIHU U MEXITyHAPOJIHU CHOUTHSI.

Crnopen nannute oT HanmoHamHus TypHCTHYECKH PETHCTEP KbM Mecell HoeMBpu 2025 r. Ha
TeputopusTa Ha beirapus GpyHkunorupar obmo 612 xorena ¢ KaTeropus ,,leT 3Be3AU " U ,,4ETHPH
3BE3MU‘, KaTo caMo 16 OT TsAX ca opUIHATHO KIacu(UIMPaHu B OATUNIA OuzHec xomen. Equn ot
Te3u 00EKTH € pa3moiiokeH B Tp. TpsABHA, a OcTaHATUTE ca KOHIIEHTPUPAHU B FOJeMHTE Tpagose. B
yetupute Hai-mamaOHu rpaga Codus, [InoBaus, Bapua u Byprac B cermeHTa Ha meT3Be3IHUTE
XOTEJH ca PETUCTPUpPaHU 00110 26 00eKTa, OT KOUTO 6 ca KaTeropu3upaHu Kato 6uzHec xorenn. 10
pasznonarar ¢ UHppacTpyKTypa, KOSTO MM T03BOJIsIBA Jia (HDYHKIIMOHUPAT KaTo TaKuBa (KOHPEPEHTHH
3aM, OM3HEC YCIYTH | JIp.), HO HE ca ONpe/eieH KaTo ,,0u3Hec XoTenu . Pasnpenenenu ca KakTo
cieasa: 5 B Codus u | BpB Bapna. B rpynara Ha yeTupu3Be3IHUTE XOTEIH B CHIIUTE IPaJOBE Ce
otuuTa 00111 Opoit OT 83 0bekTa, cpea kouTo 9 ca Kiacuduipanu kato ousnec xomeau (B Codus -
7, BpB Bapna u Byprac no 1). Unentudunupanu ca o0mo 44 4eTHpPU3BE3IHU XOTEa, KOUTO
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OTTOBapSAT HAa U3MCKBAHUSATA 34 ,,0M3HeC XoTen  — 23, nokanusupanu B Codus, 13 B [Inonus u mo 4
BBbB Bapna u Byprac, HO He ca perucTpupaHy KaTo TaKKBa.

[TazapbT Ha OM3HEC XOTEIH U TPAACKH XOTEIH, OTTOBAPSIIA Ha M3UCKBAHUATA 32 ,,0M3HEC
xoren“ B bearapus ce xapakrepusupa ¢ KOMOUHAIIMS OT MEXKTYHAPOJIHU XOTEICKU BEPUTH U MECTHU
HE3aBUCHUMHU OTiepaTopu. PeaaHo MpUCHCTBHUE B TpajioBeTe B bhiarapus UMat CieTHUTE BEPUTH:

e Marriott International — upe3s 6panga Hyatt - Hyatt Regency Sofia

e Hilton Hotels & Resorts — Hilton Sofia u DoubleTree by Hilton Plovdiv Center
o InterContinental Hotels Group (IHG) — InterContinental Sofia u Crowne Plaza Sofia

e Wyndham Hotels & Resorts — Ramada by Wyndham Sofia City Center u Ramada by
Wyndham Plovdiv Trimontium

e Accor — Mercure Sofia City u The Emporium Plovdiv — MGallery

o Radisson Hotel Group - Radisson Hotel Plovdiv u Metropolitan Hotel Sofia, unen Ha
Radisson Individuals.

B’LHpCKI/I Y€ HICSCT OT ACCETTE Hal-TOJIEMHU XOTEICKH BCPUTI'H B CB€TA UMAT IIPCACTABUTCIICTBO
B I'PaJICKUTE IIEHTPOBE B bbirapus, Te ca KOHIEHTPUPAHA OCHOBHO B CTOJIMIIATA U €A HACOUCHU KbM
ousHec cermenTa. MectauTe orepatopu karo Galaxy Investment Group u Festa Hotels coimo urpast
Ba)KHa POJIsi, KATO YNPaBIABAaT KAKTO COOCTBEHH, Taka M (hpaHyaii3 OOCKTH TOJA MEKAYHAPOIHU
Mapku. Jlpyra mectHa kommnanus e Sofia Hotels Management, yrnpasnsBaiia Tpute eMOIeMaTHIHI
xorena Grand Hotel Sofia, Grand Hotel MillenniumSofia u Kings' Valley Medical & Spa Hotel B
Kazanibk.

[To oTHOLIEHNE CHCTOSIHUETO HA Ma3apa, MOKEM Ja HAIPaBUM CJICAHUTE 0000IICHUS:

- CPaBHUTEIHO MAaIBK I Ha MPOQHIMPAHUTE OM3HEC XOTENM BHB BHCOKHS KaTETOPHUCH
CCTMCHT U €AHOBPEMCHHO C TOBA ,,CKpI/IT“ MOTCHUHAJI — 3HAYUTCIIHA YaCT OT YCTUPHU U ICT3BE3JHUTEC
00eKTH peaHo OOCIyKBaT KOPIIOPATUBHU HYXJH, 0€3 TOBa Jia € OTPAa3eHO Ype3 MOJTHUIIA OU3HEC
XOTEJ B PETUCTHPA;

- ToIsAM Opoil TPajCKu XOTENM C TOIXOIIIa MHPPACTPYKTypa, KOHTO HE H3IIOJ3BAT
peryinatopHaTa KaTeropusi ,,0M3Hec XOTeNl™ 3a Ma3apHo MO3UIMOHUpPaHe U OpaH] HICHTU(DUKAIINS,

- Codust ce yTBBbpKIaBa KaTO OCHOBEH LICHTBP 33 KOPIOPATUBHU MbTYBaHHs, KOHTPECH H
MEKIyHApOIHH CHOUTHS, TOKATO APYTUTE TOJIEMH I'PaI0BE U YEPHOMOPCKH LIEHTPOBE N30CTaBaT B
TOBA OTHOIIICHHE.

[MpuunHuTEe 3a pa3MHUHABAHETO MEXIYy pealHarta (YHKIMOHAIHA CHEIUANU3alus |
oduMaTHaTa KaTeropu3amus Ha XoTenuTe, ocurypsiamu yciaoBus 3a MICE Typussm 6uxme Mormm
112 OTIPE/IeNIUM KaTo:

» JHIICa Ha J0CTaTh4yHAa HHPOPMHUPAHOCT WM MOTUBALIUS 32 TIpe-KaTerOpu3alus;

» cTpaTermyeckd n300p J1a ce 3armasy no-IHpoK, leisure-opueHTHpaH UMUK,

» CHUTHAJI 32 HEITbJTHO M3IOJI3BaHE HA PEryJIaTOPHUS HHCTPYMEHTApUYM 32 U3TpakJaHe Ha
siceH Tipo¢uT Ha OM3HEC MPOIYKT B HAIIMOHAJIEH Maral.

B TO3M KOHTEKCT mpaBW BIIEYATICHHE, Y€ HHUTO CJUH OT XOTEeNUTEe Ha TIOOATHUTE
XOTeNUepCcKu Bepury, onepupamy B Copus u [lnosaus, He € opuLHanIHO KaTETOPU3UPaH B ITOITHII
,,OM3HEC XOTEN, BBHIIPEKH Y€ MPOAYKTHT MM € SICHO OpUEHTHpaH KbM KopropatuBHu U MICE
cerMeHTH. IlapanenHO ¢ TOBa 3HAYMTENIHA YacT OT TIPAJCKUTE XOTENH CE CaMOOIPEHENAT M
MPOMOTHpPAT WMEHHO Karo ,,0M3HEC XOTeau B COOCTBEHHTE CH yeOcaiiToBe W B pa3iIW4YHU
MapKEeTUHIOBH W MeIuiiHM myOsmkanuu. Taka odepTaHOTO pa3MHUHaBaHE MEXIY ACHCTBHTEIHATA
CHeHaIN3aIHs, caMoJIeKIapupaHaTa na3apHa MO3HIUS U HOPMATUBHOTO MPOQUIMpaHe IMOCTaBs
MOJi BBIIPOC CTENEHTa, B KOSTO MOATUIBT ,0u3Hec xoren” (yHKUIHOHHpAa KaTo e(eKTHUBEH
WHCTPYMEHT 32 peryJiaTOpHa 1 MapKeTHHI'OBa AU(epeHINAIHS.

147



3. TengeH MY ¥ HHOBAIINH

TeHIeHIIMUTE B CErMEHTAa Ha OHM3HEC XOTENUTEe B BbIrapus Tpe3 MOCIeIHUTE TOIUHH
cieasat obmara Tpancopmanys Ha riio0alHaTa XOTelCKa HHAYCTPHSA, B KOSTO JUTHTATH3ANUATA,
0E3KOHTAKTHOTO OOCITy’KBaHE M MHTErpalusta Ha cMapT TEXHOJOTHUH C€ MPEBPBIIAT B KIFOYOBU
(hakTOpH 32 KOHKYpEeHTOCTIOCOOHOCT. Bee moBede xoTenn npemMuHaBaT kKbM oomadan PMS cucremu,
MOOWJIHU TIPHUJIOXKCHUS W WHTETPUPAHM IUIATGOPMU 32 YIPABICHUE HA TPUXOJUTE, KOWTO
MO3BOJISIBAT B pEATHO BpeMe Jla C€ ONTHMHU3UPAT NPOJaKOUTe, NEPCOHATN3AIMATA U KOMYHHKALIUATA
¢ roctuTe. B TO3W KOHTEKCT OBIrapCKUTE IPaJCKH U OU3HEC XOTEIN YCKOPSHO BHEAPSBAT PELICHUS
KaTO BUPTYaJIHH KOHCHEPIK yCIyTH, 4aT00TH, MoOmieH check-in/check-out u nururanuu Kio4ose,
KOUTO OTrOBAapsAT Ha OYAaKBAHETO 3a IMO-OBP30, CUTYpPHO M OC3KOHTAKTHO OOCIY>KBaHE CIIe]
COVID-109.

Xubpugaute ¢popmat 1 MoAersT "bleisure" Bede He ca HUIIOBH TCHICHIINH, & OCHOBHH
€JIEMEHTH Ha ChbBPEMEHHUTE OM3HeC MbTyBaHMs. ToBa ce IbIKM OCHOBHO Ha MPOMsIHATa B poduia
Ha ChbBPEMEHHHS KOPIOPATHBEH ITbTHUK, @ UMEHHO TPEIIIOYUTAHUATA MY KbM I'bBKaBUTE MOJICITU Ha
paborta, HapacTBamusa My (Gokyc BepXy OanmaHC paboTa — JMYEH JKUBOT M CTPEMEX CITy:)KeOHHTE
OBTYBAHUS Jla C€ TPEBPBIIAT B IMO-CMUCIEHH M TPEKHUBEIHIIHUA MbTYBaHHA. TOBa MPOMEHS
W3UCKBaHMUATA KbM OW3HEC XOTENUTE — OT TSAX CEe OYaKBa HE CamMO BHCOK Kiac KOoH(pepeHTHa
nH(pacTpyKTypa W OW3HEC YCIYyTH, HO W aTPaKTHBEH leisure KOMIOHEHT: kadecTBeHH SPA u
wellness 30HH, Bb3MOXHOCTH 32 CIIOPT, JOCTHII A0 KyITYPHH M TaCTPOHOMUYECKH MPEKHUBSIBAHUS,
KaKTO M T'bBKABH MOJIMTHKH 32 YAbDKaBaHe Ha MPECTOs Mpe3 YUKEHIUTE.

B Obarapckd KOHTEKCT peaunia OOSKTH Be4e ACMOHCTPUPAT HHTETPHPAH MOJAXOI KbM
nHoBaruute. [1Iupoko pasnpocTpaHeHH ca: NEHTPATM3HPAHOTO YIpaBICHHE Ha TOCT-poduin u
MePCOHANTN3ALUS, BUPTYaIHUS! KOHCHEPK, pOOOTH3MpaHa TIOMOI B KyXHsITa H YCTOWYNBHU MPAKTHKH
KaToO AUTHUTaIHU (I)J'H/IH‘IapTI/I U CJIMMUHUPAHC Ha €AHOKPATHUTC IUIaCTMACH. HOI[O6HI/I pCUICHUA
HaMaJlsiBaT Pa3XxoUTE U HATOBAPBAHETO HA MEPCOHANA, YCKOPSIBAT 00CTYKBAHETO U CHICBPEMEHHO
MoJI00PSBAT EKOJIOTUYHUS Tpodun Ha xorena. CbBPEMEHHHTE CMapT TEXHOJIOTHHM CrioMaraT B
3HAQUHUTENIHA CTENEeH CBh3JAaBaHETO Ha IIEPCOHATHO TPEKUBSABAHE, KOETO ONTHMHU3UPA
yIOBIETBOPEHOCTTA HA MOCETUTENNTE U MHHUMH3HUPA MOTPEOIICHUETO Ha SHEPTUsl M 3aMbpCsIBaHE
(Aranacoga, 2023).

Buenpsiear ce Al uarGoToBe 3a o0OciyxBaHe Ha 3asBkH, QR-0a3upaHu MEHIOTa U
pe3epBalii, CMapT CTal C aBTOMATH3MPAHO YNPaBICHHE HA OCBETJIEHHME M KIMMAaTHU3alusiTa,
WHTPEAKTHBHA TEJICBU3MUS, KAKTO U JUTHTATHU wellness MpuitoskeHus 3a IUIaHUpaHe Ha Teparuu U
AKTHBHOCTH.

I'moGanHaTa KOHKYPEHIUS 1 HapacTBAIIMTEe OYaKBaHUS HA OM3HEC IBTYBAIIUTE YIIPAKHSIBAT
JOMBITHUTENICH HATUCK BBPXY OBJIrapcKUTe OHM3HEC XOTEMH Jia YCKOPAT BHEIPSBAHETO Ha
TEXHOJOTMYHM M TPOAYKTOBM HWHOBAlMKM. BH3HEC TYpPHUCTUTE BB3NMPHEMAT TEXHOJIOTHYHOTO
y10OCTBO, MEPCOHAIM3UPAHOTO YIPABICHUE U YCTOWYUBUTE PEIICHUS KATO MHTETPAIHU €J1eMEHTH
Ha CbBPEMCHHOTO XOTCJICKO M3KHMBSABAHEC. Te CpaBHABAT NPCKUBABAHECTO HE CaMO MCKAY OTACITHU
XOTENIH, HO U MEXIy JNECTUHAIMU M BEPUTH, KATO OYAaKBAT [VIAJKO JUTHTAIHO MBTEIICCTBHE — OT
TUTAHUPAHETO W pe3epBalysiTa, Ipe3 MOOMITHOTO YIPaBJIeHUE Ha MPECTos, /0 00paTHATa BPb3Ka U
MPOTPaMUTE 32 JIOSUTHOCT. B OTroBOp Ha Te3W TEHISHIIMH B CTPaHAaTa CE MPOBEXKIAT CIICIHAT3UPaAHH
(bopyMHu ¥ KOHPEPEHIIMH, KOUTO CBHP3BAT XOTEIHEPH U TEXHOJOTHYHU KOMIIAHUK M CTUMYJIHpAT
oOMeHa Ha JJOOpH TPaKTUKK B O00JACTH KAaTo M3KYCTBEHHS WHTENeKT, smart building pemenus u
YCTOMUYMBO YIIPABJIEHUE HAa PECYPCHUTE.

Kato 1510, chBpeMeHHUAT OU3HEC X0TeN B bhirapust ce pa3BuBa OT KIACHYECKH ,,MSCTO 32
HACTaHsABaHEe C KOH(EpEeHTHA 3ala‘“ KbM BUCOKOTEXHOJIOTHYCH, XHOPUICH TMPOIYKT, KOWTO
KOM6I/IHI/IpaI JUTUTAJIM3UPaH U O€3KOHTAaKTHH mpouecCu; TI'bBKaBU paGOTHI/I n CIOJCIICHU
MPOCTPAHCTBA, TMOJANOMAramy XuOpUIHHUS MoJell Ha paborta; Oorara wellness wu leisure
uHppacTpykTypa, oTroBapsimia Ha ,bleisure” mpopuna; M yCTOWYMBH PpEIICHUS, OYAKBAaHU OT
KOPIIOPATHBHUTE KJIMEHTH U rII00aHnTe Bepury. To3u npuiiec od6ade mpoTuya ¢ pa3iindHa CKOPOCT
B OTACITHUTE PETUOHU U XOTEJIN, KOETO OTKpHBA I10JIC KAKTO 3a JOIIBJIHUTCIIHU MHBECTUIIUHN, TaKa 1
3a L[eJIEHACOUYEHH IOJIMTHKH 32 TUTUTAIHO U MPOLYKTOBO OOHOBSIBaHE Ha OM3HEC XOTeICKUs QOHI.
MopepHu3zanusaTa Ha yCIyrure U MHQPaCTPYKTypaTa € KOMIUIEKCHO NPEeIU3BHKATENICTBO, KOETO
HU3UCKBa CTPATCrMYCCKU MOAXO0J, 3HAYUTCIHHM HWHBCCTUIIMM W BHHUMATCIHO YIIPAaBJICHUC Ha
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MpoMsiHATa. XOTEIUTE, KOUTO YCIEITHO HABUTHUPAT TO3H MPOIIEC, IIIe CE MO3UITUOHUPAT MO-100pe 3a
ObIemuys pacTexx 1 KOHKyPEHTOCIIOCOOHOCT Ha Ta3apa

4. Illpean3BUKATEJCTBA M BH3MOKHOCTH Npe/ Ou3Hec XxoTeauTe B Bhiarapus

Cren nmepro/ia Ha Bb3CTAHOBSBAHE OT MAHJIEMHATA OM3HEC XOTEIUTE OTIEPHPAT B KAUSCTBCHO
HOBa cpeja, Oens3aHa OT HAPACTBAIIM OMNEPATHBHU Pa3XOld, TPacH HEJOCTUT HA TIEPCOHAN H
CBIIECTBEHO MPOMEHECHU OYaKBaHUS HAa KJIMEHTUTE. B TO3M KOHTEKCT 3acHiiBallaTa ¢ KOHKYPEHIIUS
B CEKTOpa M3UCKBA TO-BHCOKA €(hEKTUBHOCT, ThBKABOCT U SICHO TU(EpEeHIMpaHe Ha TpeIIaraHus
MPOIYKT.

Ha ¢oHa Ha yCKOpEHUTE TEXHOJIOTUYHH IIPOMEHHU U €BOJIOMPALIOTO MOBEICHUE HA TOCTUTE,
XOTEJICKUTE ONEPAaTOPH CE M3MPABAT Mpel HeOOXOJUMOCT OT ISTIOCTHO OOHOBSIBAaHE HAa CUCTEMHTE U
MpOIleCUTe CH. AKTyalM3WpaHEeTO Ha TEXHOJIOTHYHATA HHQPPACTPYKTypa U BBHBEKIAHETO Ha
MHOBATUBHU DPELICHHUsS BEYEe HE ca OMIMA, a KIOYOBO YCJIOBHE 3a 3ala3BaHe W yKpelBaHE Ha
KOHKYPEHTOCHOCOOHOCTTA Ha Ia3apa.

CerMeHTHT Ha OW3HEC XOTENUTE B bbiarapus mMa CBOWUTE CHIHHUTE W CJIa0W CTpaHW,
BB3MOXKHOCTH 33 Pa3BHTHE, HO U 3aIlJIaXy IPeJl HErOBOTO ONTHUMAIHO pasrpbiiane. [IpencraBeHusT
(Buwx Tabauya 2) SWOT aHa3nu3 mpeiara CHHTE3MpaH BapUaHT Ha TUAarHo3a Ha ChCTOSHHETO Ha
Ou3Hec XoTenuTe B bhirapus W ycioBusTa, B KOUTO (DYHKIIMOHUPAT, U OUEPTaBa CTPATETHUYCCKU
HACOKH 32 TAXHOTO OBJICIIO Pa3BUTHE.

Tabnuya 2. SWOT ananuz na 6usnec xomenume 6 bvacapus

Cunnn crpanu (Strengths) Caabu crpanu (Weaknesses)

Crparerudecko reorpacko
M0JIOKeHHE Ha bearapus xato Bpb3ka MeXay
EBpoma, bmm3kuss wm3tok u  Asus, mobpa

Orpannuen Opoit KaTerOpU3upaHu
Om3HeC XOTeNH (CaMo MaJIka 9acT OoT 5* 00eKTHTe

ca ¢ THOJTHII ,,0M3HEC XOTEN ", BhIPECKH HAJTUYHA
aBuocbp3aHocT Ha Codust W OCHOBHHUTE

HHPPACTPYKTYpa).
rpasioBe.

KoHKypeHTHHM 1IeHOBM HHMBa Ha Cunna reorpadcka KOHICHTpauusi B
HacTaHsABaHe M KOoH(epeHTHH nakeTtu crpsmo | Codus u c1abo IPUCHCTBHE HA CIICHAIH3UPaHU
npyru aectuHanmu B EC, mopaam mo-nucku | 6msnec xorenu B IlnoBmue, Bapma, Byprac u

pa3x0JIH 3a TPYJ M YCIYTH. BBTPEUTHOCTTA HA CTpaHaTa.
[IpucbscTBUE Ha BOJEIIIN
MexayHaponHu xotencku Bepurun (Hilton, O0pa3 Ha HUCKOOIOJKETHA AECTUHAITHS,

IHG, Accor, Radisson u ap.), KOUTO BbBEXKIAT | KOMUTO 3aTpy[HsABAa YCTOMYMBOTO HajaraHe Ha
rnobanHu crangaptd 3a kadectBo u MICE | mpemMuym Ou3HeC M KOHIPECEeH MPOIYKT.
YCIYTH.

Ce30HHOCT W HEPaBHOMEPHOCT —

boraro kynTypHo HacieacTtBO U | jetHute Mecend B Codus TpaaMIMOHHO ca
OIU30CT JI0 UCTOPUYECKH 3a0eIeKUTEIIHOCTH | cnabu 3a Ou3Hec Typu3Ma, Thi KaToO JIUIICBAT
KYJITYpHH U OWM3HEC ChOUTHS

WudpactpykrypHu OTpaHUYCHHS —
n3BbH Codus numcBa JOCTaThUYHO MOJEPHA
KOH(epeHTHa HHPPACTPYKTypa

SPA  wu wellness Tpagunus ¢
MUHEPAJTHU U3BOPU

Henmoctur Ha mepcoHa — OBITapCKUST
Bucoka cpemna 3aetoct B 4-5* | XOTeICKM  CeKTOp  ce  COTBCKBa  CBbC
CerMeHTa, KbJIETO OCHOBHO Ca MO3WIIMOHUPAHH | 3aapli00ouaBaiia ce Kpusa ¢ KBATMQHUIMPAHU

OM3HEC XOTeNuTe. KaJpu, KOETO 3aTpyJHsBa KauecTBOTO Ha
00cTyXKBaHETO.
Bw3moxuocTu (Opportunities) 3annaxu (Threats)
Pacrsamnio tepcene Ha OusHec u MICE CwiHa  KOHKYpPEHIIUS OT  OJIM3KH

TypU3bM B pPETHOHA M BB3MOKHOCT bbiarapus | aectunamuu  (Typuums, D'spums, PymbHus,
Ja ce YTBbpKIaBa Kato wnenoroxumHa | CepOusi), KOWTO aKTUBHO HMHBECTHpAaT B
KOHI'PECHA JIECTUHALUA. KOHIpecHa HHPPACTPYKTypa U MapKETHHT .
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MakpouKOHOMHYECKA u

Jlururtanuzanyss  Ha  YCIYTHTE W | TEONMONUTHYeCKa  HecurypHocT  (mHDmanms,
pa3BuTHe Ha XUOPHUIHU ChOUTHS, | KOH(DIUKTH), KOSITO orpaHHYaBa
OC3KOHTAKTHU  TEXHOJIOTUH, CHUCTEMH 3a | KOPIOpPaTHBHHUTE OIO/DKETH 3a IIbTyBaHUS,
yIpaBJIeHUE HA CHOUTHUS M TISPCOHANN3AIUS HA | HAPACTBAIlM OIEPATUBHH pPa3xoau (CHeprus,
[IPEIKUBSIBAHETO. XpaHa, I[EPCOHA) W BbH3CTAHOBEHAa CTaBKa Ha
JJC ot 20%

Unencteoro B EC, Illenren wu
0YaKBaHOTO MPHUCHEINHIBAHE KbM €BPO30HATA,
KOETO  TMOBWINABA  MPEIBUAUMOCTTA U
MIPUBJIEKATETHOCTTA 3a MEXIYHAPOIHU
KOMITaHHH.

PasBurne Ha ,,.bleisure u Hapactamu W3UCKBAHUS 3a
KoMOuHHMpaHe Ha OusHec mpecrtoii c¢be CIIA, | ycroitunBocT u ESG cranaaptu, npu HEMBJIHO U
KYJATYpeH M KYJUHApEeH TYpU3bM, KBICTO | HEPAaBHOMEPHO BBBEKIAHE HA 3€JCHU MPAKTUKHU
beirapust iMa KOHKYPEHTHH PETUMCTBA. B 4aCT OT OM3HEC XOTEIHTE.

M3mounux: Cvcmasena om asmopa

YacTuyHO IpeHacouBaHe Ha OHU3HeEC
TOCTHTE KbM alTEepHATHMBHH (GOpPMH  Ha
HAacTaHsABaHE (amapTXOTENH, HAaeMH 3a JbIBI
npecTol, miardopmu Tum Airbnb).

Karo wHOBaTHBHA mpakTHKa 3a OHM3HEC XOTENHTe C€ NpernopbyBa BHEIPSBAHETO Ha
naterpupadna CRM (Customer Relationship Management) cuctema, kosTo qa 00equHsIBa JaHHUTE
OT pe3€pBalun, MMpPECTOU U C'I)6I/ITI/I$I 1 J1a T IpeBpbIlIa B OCHOBA 3a NMEPCOHAIU3UPAHN PCHICHUA.
HmenHo ype3 TakaBa cUCTeMa C€ M3TPAXKIAT ACTAWIHM MPO(UIM HA TOCTH U KOMIAHUHU C SICHO
PETHCTPUpPaHN TPEIIOYNTAHUS — TUN cTas, pabOTHO MSCTO, AWETa, JIOOMMH HAIUTKA — KOETO
no3BoJIsiBa (hOpMyJIMpaHeTo Ha 1eneBrn odeptu U aBromatusupanu upsell npeanoxenus (aamp. late
checkout, upgrade Ha cras wnu BkiIrouBaHe Ha meeting package). B nombinerne CRM monnomara
mpuiaraneTo Ha attribute-based selling (ABS), kaTto naBa Bb3MOXKHOCT Ha TOCTa MPEABAPUTEIHO J1a
n30epe KOHKPETHU XapaKTEPUCTUKH — MO-TOISIMO OI0pO, TIO-TUXA CTast, TOMBIHUTEICH MOHUTOP — U
M0 TO3W HAYMH Ja MOJYYH MPECTOW, MAKCUMAIIHO aJaNnTHPaH KbM MPOPECHOHATHUTE MY HYKIH.
Taka xoTembT mMpeMHHaBa OT Mpojaxda Ha ,,.cTas KbM mpojaxkba Ha HaOOpP OT CTOWHOCTHHU
aTpuOyTH, KOETO €JHOBPEMEHHO ITOBHIIABA YCEIIAHETO 32 KOHTPOJI U KOM(OPT y rocTa U Ch3/1aBa
JIOTTBTHUTETHU TIPUXOTHH MTOTOIH 32 00CKTa.

3akia04eHue

Bwarapckute On3HeC XOTeNmM ce XapaKTepu3upar ¢ MoJiepHa KOH(epeHTHa WHQpacTpyKTypa,
cuiHa KoHneHTpanus B Codusi, HapacTBaIlo NPUCHCTBHE Ha MEKAYHAPOJHH BEPUTH, U KOHKYPEHTHU
nenu. HezaBucumo, 4e rosiMa 4act OT XOTeNuTe KaTeropus 4 u 5 3Be3M M3MbJIHABAT (QYHKIMU HA
Ou3Hec XOTeNH, peryjaropHaTa KaTeropu3alus W Ma3apHOTO MM MO3WIMOHHpPAHE BCE OIe He
0Tpa3siBaT HAITBIHO Ta3W CIEIMaIU3alus. BhIpeKu npeau3BUKaTeIcTBaTa CBbP3aHH ¢ HEJOCTUT Ha
MIEPCOHAJ, CE30HHOCT M LIEHOBH HATHCK, CEKTOPHT MOKa3Ba MOJOKUTEIHU TEH/ICHIUH Ha PacTeK,
MOJKPENeHH OT HapacTBall MEXIYHAapOoAeH M BBTPEIICH TypU3bM. B TO3M KOHTEKCT OBIEHIOTO
pa3BuTHE Ha OBJTapCKUTE OM3HEC XOTENH 3aBUCH OT IIEJICHACOYCHU WHBECTHIIMM B KOH(EpeHTHa
WHPPACTPYKTypa W IUTUTAIU3AIMS, MM0-aKTUBHO M3IOJI3BaHE Ha IMOJTHMA ,,0M3HEC XOTeN" KaTo
MHCTPYMEHT 3a JudepeHnranusi, KakTo M OT IMPOBEKIAHETO Ha IIOCIEIOBATEIHM MOJIUTHKH 32
MOBHIIaBaHE HA KAYECTBOTO M BUAMMOCTTA Ha CTpaHaTa KaTo KOHKypeHTocnocobHa 6usHec u MICE
JIeCTUHAIINS.
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Abstract

The current study explores the implementation and evolution of contactless technologies in business
hotels, emphasizing their growing role in operational efficiency, guest satisfaction, and competitive
differentiation. Building on examples from global hotel chains such as Hilton, Marriott, Accor, it examines the
adoption of mobile check-in, digital key systems, contactless payments, and smart room solutions. The study
highlights measurable outcomes - including reduced operational costs, enhanced data security, and sustainable
resource management - while identifying challenges related to system integration and staff adaptation. Emerging
trends such as artificial intelligence, biometric access, and green digitalization further indicate that contactless
solutions are not temporary innovations but strategic necessities shaping the future of corporate hospitality.

Keywords: contactless technologies, business hotels, digital transformation, guest experience, Artificial
intelligence (Al)

BouBenenne

IIpe3 nocneaHnTe ronuHN OE3KOHTAKTHUTE TEXHOJIOTHH 3a€MaT LEHTPAIHO MSICTO B JUTHTAJIHATA
TpaHchoOpMalusl Ha XOTelckara HMHAYCTpus. Te o0equHsABAaT pelIeHHsT Karo MOOMJICH YEKHH,
JUTUTATHHA KIIOYOBE, OC3KOHTAKTHHU IUIAIIAHUS, TJIACOBH acUCTeHTH M mHTenureHTHU loT cucremu,
KOUTO LT 1a eTUMUHUPAT QU3NYIEeCKUsl KOHTaKT MEXy TOCT U ITepCcoHal, 0e3 1a ce KOMIIPOMETHpa
Ka4yecTBOTO Ha 00CITyKBaHETO.

3a OuzHec XOTENWTE TE3H TEXHOJOTHH TMPHI00MBAT CTPATETMYECKO 3HAYCHUE, TPEABH
crenn(pUIHUTE U3UCKBAHUS HA KOPIIOPATHBHUTE KIIMEHTH - OTPAHUYEHO BpEeMe, BUCOKH OYaKBaHUS 32
ornepaTuBHa e(EKTUBHOCT, CHUTYPHOCT M YyHOOCTBO. bBE3KOHTAKTHUTE YCIyrd ONTHMH3HpPAT
ONIEPAaTUBHHUTE NPOLECH, PEOyLUpaT HATOBAPBAHETO Ha II€pCOHAla M Cbh3AaBAaT KOHKYPEHTHO
MPEIMMCTBO Ype3 YBEJIIMYeHa I'bBKABOCT U BB3MOXKHOCTH 33 MEPCOHAIM3AIMS HA 00CTYKBaHETO.

[Mannemusita or COVID-19 karanu3upa BHEAPSIBAHETO HAa MOJOOHM PELIEHUS, TPEBPBIIAHKU TH OT
EKCIEpUMEHTATHY HMHOBAllMM B HEOOXOAWM CTaHAAPT Ha MHOYCTpUATA. TeHOCHUUATa KbM
JTUTUTATIA3ANUs YTBBPIN TEXHOJIOTMYHUTE HHCTPYMEHTH KaTo ChIECTBEH MEXaHNU3bM 32 O/ bpiKaHe
Ha YCTOHYMB OM3HEC MOJIEN M YKPEIBaHEe Ha JJOBEPUETO Cpe/i KOPIOPATUBHHUTE KIIMEHTH.

HacrosimaTa myOnukanus nMa 3a Lel 1a aHaJU3Upa OCHOBHMUTE HAlpaBlICHHS B Pa3BUTHETO Ha
OE3KOHTAKTHUTE TEXHOJOTMHM B OW3HEC XOTENUTE, Ja MpEeACTaBH JOOpPH MPAaKTHKH Ha TI00ATHO M
HAIIMOHAJTHO HUBO, KAKTO W Jia OYepTae Bh3HUKBAILIUTE TCHCHIIMHN, KOUTO (OPMHPAT MEPCIEKTHBUTE
3a KOPIIOPaTUBHOTO XOTEIMEPCTBO.

1. OcHOBHM 0€3KOHTAKTHHU pelieHusi B OM3HEC X0TeJIuTe

Be3koHTakTHAaTA TEXHOJOTHS B XOTEIMEPCKHUS CEKTOP MOXKEM Ja OmpelesiuM Karto Habop OT
M(ppPOBU PEIICHHUS, KOUTO TTO3BOJISIBAT HA TOCTUTE JIa MMAT JIOCTHIT U JIa TTOJI3BAT OCHOBHUTE YCIYTH
Ha XoTeja 0e3 JUpeKTeH (PU3UYECKM KOHTAKT MM CHHXPOHHO B3aMMOJICHCTBUE JIMIE B JIUIE C
nepconana. OOukHOBeHO ce mpwiara upe3 Ommszka komyHukarms (NFC), paguodectoTHa
nnentudukanus (RFID), QR xomoBe, MOOWIHM TpPHIOKEHUS H OOJaYHM KOMYHHKAIIMOHHU
mwatGopMu, KOUTO 3aeAHO TOUIBPXKAT MPOIECH KAaTO HACTaHsIBaHE, JOCTBII JIO CTas, MOphYKa Ha
ycayru U miamane 6e3 monwp. OCHOBHATA 1€/ Ha TE3W TEXHOJIOTHH € Ja peaynupaT T.Hap. KpUTUIHU
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TOYKM Ha HATOBapBaHe M Hee()EKTMBHOCT B XOAa HAa MPECTOS HA TOCTUTE Ype3 3aMecTBaHE Ha
TPaAWIIOHHH TIPOLEAYPH, U3UCKBAIIN 3HAYUTEIHN pecypcH (M3YaKBaHE HA pEleNNus, W3AaBaHe Ha
IIaCTMACOBH KapTH, 00paboTKa Ha IUIallaHusl B Opod) Chc caMOOOCTyXBalld c€ W MOOWIIHO
noJAbpKaHu B3auMojieiicTBus. OT omepaTuBHA TJeJHA TOUYKAa OE3KOHTAKTHUTE CHCTEMH OOMKHOBEHO
ca MHTETPUPaHH ChC CHCTEMH 3a ynpapieHue Ha umMotd (PMS), muiatexxHu nopranu u 6a3u JaHHU 3a
nosutHOCT upe3 API-opueHTHpaHn apXUTEKTypH, KOUTO ITO3BOJISIBAT CHHXPOHM3AIMS B PEATHO BpeMe
Ha MpoduIUTe, MPEANOYUTAHNATA U TPAH3aKUUUTE HA TOCTHUTE B MHOXKECTBO TOYKH Ha KOHTAKT M
WHCTpyMeHTH 3a Oek-odwuc. [lo To3m HauWH OE3KOHTAKTHATAa TEXHOJIOTHS (PYHKIHOHHpA HE Camo
KaTo OCHOBEH KaHaJl 32 B3aMMOJICHCTBHE C TOCTA, HO M KaTO MH(PPACTPYKTYPEH CIOH, KOWTO TMOIKPETISt
€THOBPEMEHHO YJO0OCTBOTO Ha TOCTHTE M ONTHMHU3UPAaHUTE ONepaluy Ha XoTena. B chbBpeMeHHUs
OuzHec xoTesn OE3KOHTAaKTHHTE TEXHOJIOTHH BeYe ca HE MPOCTO YAOOCTBO, a CTpaTermyecku
MHCTPYMEHT 32 ONTHMH3ALS HAa BPEMETO, PECYPCUTE U KOMYHUKAIMATA MEKTY TOCT M IepcoHal. Te
uHTerpupat MoOwiHu, obOmaynn u loT pemieHus, KOMUTO MPaBAT MpecToss MO-OBbpP3, CHTYPEH H
MEePCOHANN3HUPAH.

WHTeTprpaHeTo HA OUCUMAIHU KII0HU08€ U MOOUTIHU CUCHEMU 3G PESUCIPAUUA B XOTECTHEPCKHU
CEKTOp INPEACTABIIsIBA CHIIECTBEH €TAIl B PEOPTaHM3aIMATa HAa MPOLIECHTE MO 00CITyKBaHE, HACOUCH
KbM MOBHILIABAaHE Ha KAYECTBOTO Ha MPIKUBSIBAHETO HA TOCTA U OTlepaTuBHATa €)EeKTUBHOCT.

Jucumannuam kawou MpeaCTaBIsIBa MHOBATHBHO PEIICHHE 32 €IEKTPOHEH KOHTPOJ Ha IOCThIA B
XOTEJICKaTa CTasl, IIPH KOETO TOCTHT HM3I0I3Ba CBOETO MOOWMIHO YCTPOMCTBO, BMECTO TpaIUIUOHHU
(U3MYECKH KITIOYOBE WIIM KapTH. B TEXHONOrMYHO OTHOIICHHE IUTUTATHHAT KIIOY MOXe Aa Obiae
peanu3upaH 4Ype3 pa3iudHd GOpPMHU Ha €JEKTPOHHU WACHTHU(PHUKALMOHHH CPEACTBA — PaJNOYeCTOTHA
komyHukanws (Hamp. Bluetooth Low Energy, NFC), akyctuunn curnamu, nsymepHu (2D) xomose,
nepcoHanHu uaeHTugukannonau Homepa (PIN), kakTo 1 upe3 OMOMETpHYHH HACHTU(PUKATOPH, KOUTO
OCHUTYpsIBAT MIO-BUCOKA CTEIEH HA CUTYPHOCT U IepcoHanu3aius Ha noctena (Jlykanora, 2022).

Bepurara Hilton BeBexma mpe3 2015 r. ,Hilton Digital Key®“, wnTerpmpan B MOOWIHOTO
npunoxkenue Hilton Honors, koeTo mo3BomsiBa He caMo AUTHTANIEH AOCTHII IO CTauTe, HO M H300p Ha
KOHKpPETHO IoMelIeHne npeau npucrturane. Crnopen npoyuBane Ha Hilton npe3 nepuona ot siHyapu 10
aBryct 2024 r. ca u3TerjacHH npuONIM3UTEIHO 14,3 MuIIMOHA IU(POBU KIIOYa 4Ype3 MOOHIHOTO
npmnokenue Ha Hilton, karo max 870 000 oT TsX ca OWIM CHOJIENIEHN C MPUAPYKABAITUTE THTHUIIH.
Uznon3saneTo Ha MU(POBU KIFOUOBE €KETOHO BOAM JI0 CTiecTsBaHe Ha okoio 100 ToHa miactMaca,
KOETO JIOTIPHHACS KaKTO 32 €KOJIOTHYHATAa YCTOMYMBOCT, TaKa U 3a TIOBUINIABaHE Ha e(DEeKTUBHOCTTA Ha
xotenuepckure oneparuu (Hilton, 2025).

Marriott International mHTerpupa ¢yHkimonanrHocrra Mobile Key B mpuimoxenuero Marriott
Bonvoy, koeTo 1o3BosisiBa Ha WICHOBETE Ha ITPOorpaMara Jia U3Moj3BaT MOOMITHOTO CH YCTPOWCTBO KaTo
KJIFOY 32 JIOCTBII JI0 CTAWTE M ONpEeICHH OOLIM 30HM B M30paHU XOTEIH Ha BepHrara. Yciyrara ce
MO3UIIMOHUPA KATO YacT OT MO-IIUPOKA CTPATETHs 32 OCUTYpsiBaHEe Ha O€3KOHTAKTHO, AUTUTAITM3UPAHO
MpeXHBsIBAHE HA TOCTA.

Bepurara Accor akiieHTHpa BbpXy aHaju3a Ha MPOMEHSIIUTE CE OYaKBaHUS Ha TOCTHTE B
KOPIOpPAaTHBHUTE CH JOKJIaJH M B W3CIEIBaHUS, IIOCBETEHH Ha JUTHTANHATa TpaHchopManus Ha
rpynata. B TsX ce momuepraBa, ue TOCTHTE OYaKBaT IUIaBHO, 0e3nmpoOiIeMHO M OE3KOHTAKTHO
MPEeKUBSBaHE, BKIIOYBAI0 MOOMIICH check-in, TUIHTAIHH KIIFOYOBE U MIEPCOHAIM3UPAHU YCIIYTH TIPe3
npuitoxkennero ALL-Accor Live Limitless. To3u ¢okyc BbpXy MOOHIHO OIOCPEACTBAHO,
O€3KOHTaKTHO B3aMMO/ICHCTBUE CE MPE/ICTaBs KaTo HEOOXOJUM CTaHIapT 3a 0OCIy)KBaHE Ha HOBHTE
MOKOJICHUS] OM3HEC BTYBAIIIH, 32 KOUTO T'bBKABOCTTA, aBTOHOMUSTA M IUTUTATHATA TIEPCOHATN3AIIHS
ca OCHOBHHM KpuTepuu rpu u3bop Ha xoten. (Accor,2024).

JIMTUTaTHAAT KIIOY C€ MHTETpUpa Karo OCHOBHA (DYHKIMOHATHOCT B OQUIMAIHUTE MOOUTHU
npunoxcenun Ha ronemute xotencku Bepurn: Hilton Honors (Hilton), Marriott Bonvoy (Marriott) u
ALL Accor Live Limitless (Accor). Te3u MoOWIHH IaTGOPMH MpeiaraT He camo oHjaiH check-in
W JUTUTAJICH KIOY, HO BKJIIOYBAT M BB3MOXXHOCTU 32 YIPaBJICHUE Ha pe3epBalluM, U300p Ha crasi,
MEPCOHANM3UPAHE HAa TPEANOYUTAHUATA, KOMYHUKAIMS C XOTEJICKHS €KHII, JOCThI JO0 OpepTH H
JIOSITHOCTHU TporpamMu. Ta3uw MHTETpalusl OCUIYpsiBa Ha TOCTHTE BHCOKA CTEIEH Ha aBTOHOMHS U
y100CTBO, MO3BOJISIBAMKH UM J]a KOHTPOJIHMPAT BCEKH €Tal OT MPECTOs CU Ipe3 MOOMIIHO YCTPOWCTBO C
JCHOHOILIEH JIOCTHII 10 CICTHUTE YCIIyTH:

»  Permcrpanus u gocTh 10 cTasta — oHnaiH check-in, moryuaBaHe v H3I0JI3BaHE HA JUTHUTATICH
KITI04, M300p Ha KOHKPETHA CTasl PN IPUCTUTAHE;
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» VYcayru u ynoOCTBa MO BpeMe Ha NPECTOS — 3asBKa Ha JIONBIHUTCIHU KBPIH, TOAICTHU
MIPUHAAJIEKHOCTH, AOIBIHUTEIHO CHAIHO OeNbO, IOYMCTBAHE HA CTAaATa, TEXHUYECKA MOIAPBIKKA,
room service WM Mopbyuka Ha XpaHW U HAITUTKH B XOTEJIUTE, KOUTO MOJABPKAT Ta3u QyHKINS,

» KomyHukanus ¢ xoTeia — 4aT/MOOMIHM ChOOILICHUS C PELEINIHs WIH concierge 3a BBIIPOCH,
CIICLIMAJIHY 3as1BKH, JIOKAJHU IPENOPBKH, IIPOMSHA Ha yaca 3a HaCTaHsABaHE/OCBOOOXKIAaBaHE U IIp.;

> YmpaBieHue Ha pe3epBalud U NpodwI — Ipersiea U MpoMsiHA Ha pe3epBaluy, J00aBsHe Ha
npeamnounTanus (THN CTas, €TaX, BB3TJABHULUM M [p.), YIpaBlIeHHE Ha IUIaTeXHU METO.H,
MpocJeIsiBaHe Ha TOUKH, CTaTyC U MOJ3H 110 JIosLTHOCTHHTE rporpamu Hilton Honors, Marriott Bonvoy
n ALL Accor.

PazBuTHero Ha MOOWIHHTE HPWIOKEHHS M AWTCHTATHUTE KIIOYOBE MO3WIHOHHPA MOOWIHOTO
YCTPOMCTBO KaTO OCHOBEH AWTHTANEH UHTepdeic Mexay rocta 1 xorena. JIornaHo MpoAbIKeHHE Ha
Tasu TpaHcopManma ca Oe3KOHMaKmHume NIAWAHUA, KOUTO HAATPOXKIAT AUTHTATM3UPAHUS
mpoliec Ha 00CIyKBaHe HA TOCTUTE Ype3 OCUTypsiBaHE Ha ObP3H, CUTYPHH U C MUHUMAJEH (U3HYECKH
KOHTaKT TpaH3aK[HUU. Y CKOPSBAHETO HA IUIATEKHUTE MPOIECH € OT 0coOeHO 3HaueHWe 3a Om3Hec
TOCTHTE, 332 KOUTO BPEMETO IPEACTABIABA CBHIIECTBEH U CHJIHO OrpaHuueH pecypc. MHTerpupanute
POS cucremu n mobunauTe MeToau kato Apple Pay, Google Pay wimu apyru nqurntanan noprdeinm
MO3BOJISIBAT He3a0aBHY TPaH3aKLIUU Upe3 cMapT(HOH, CMaPTYACOBHHK HJIM KapTa ¢ OE3KOHTAKTEH YHII.
Janau Ha EBpormelickara nieHTpaiHa OaHKa TTOKa3BaT, 4e Mpe3 IIbpBaTa rmoyoBruHa Ha 2024 r. 6posr Ha
0E3KOHTAKTHUTE KapTOBH IDIAMAHUS B €BPO30HATA JOCTUTA 25,8 MIIp/., @ CTOMHOCTTA M HapacTBa JI0
npubu3uTenHo 0,7 TpUIHOHA €BPO, KaTo OC3KOHTAKTHUTE omepaiuu Bede Gopmupar Hax 60% ot
BCcHuku KaptoBu Tpan3akuuu.(European Central Bank, 2025). I'moGaiHu aHAJIUTHYHHU IOKJIAIN
MOTBBPXKIABAT NPOTHO3MPAHO YJBOSBAaHE Ha OOEMWUTE Ha AWTHTAIHMTE IUIAIIAHMS A0 Kpas Ha
JECeTUIICTHETO W JOMUHHpamia pojsl Ha JWTHTANHUTE TopTdeinn B Oblemara CTpyKTypa Ha
pasmiamanuara. Ha HMBO XOTEIMEPCTBO TOBAa CE MpOSABSBA B 3aCUJIEHO BbBEXAaHE Ha tap-to-pay
TEXHOJIOTHH, NPH KOETO 3HAYUTEICH A OT XOTEJUTe Bede IUIAHUpAT NPUOPUTH3MPAHE Ha
0E3KOHTAKTHUTE TUIAIAHUS KaTO CTaHAapT 3a ¢poHT-oduc u F&B omepanuu, ¢ 1ien HamansBaHe Ha
(U3MUECKOTO B3aMMO/ICHCTBUE, OTpaHUYaBaHe Ha TPEIIKUTE U MO-A00pO NpocyeIsiBaHe Ha Pa3XoAnuTe
1 JIOSUTHOCTTA Ha TOCTHUTE.

[TapanenHo ¢ turuTanu3anyATa Ha MPOLECUTE 10 HACTAHIBAHE U IUIAIIAHE, BCE I0-3HAUYMUMa POJIs B
OE3KOHTAKTHOTO OOCITy’KBaHE 3aloyBa Ja UTpae U OUZHMANHUA KOHCUEpP)C, PEaNn3UpaH upes3
yaméom. Toli (pyHKIMOHMpPA KAaTO BUPTY&ICH IOPTHEP, BrpajJicH B yeOcadTa WM MOOHIHOTO
MPUIOKEHUE Ha XOTeNa, KOMTo 24/7 oTroBapsl Ha CTaHAAPTHH 3alIMTBAHUS HAa TOCTHUTE, IIOAIIOMAara r'u
npu pesepBauuu Ha yciayru (pectopant, CIIA, TpaHcdepu), nmpuema 3asBKH 3a JOIBIHUTETHH
yn00CcTBa U MPEAOoCTaBs MPEMOPBHKU 32 OKOJIHM aTpakiuu. Upe3 MHTErpanus ¢ XOTEJICKUTE CHUCTEMH
JOUTUTATHUAT KOHCHEPK IMOANBPIKA HAIIBJIHO OE3KOHTAKTHA M CHHXPOHHA KOMYHHKALUs, TOIIPHHACS
32 ONTUMM3ALUMS Ha Ppa3XxOAMTE 3a IEPCOHAJ, eIUMHUHHpA (U3NUECKUS] KOHTAKT M IPEJOCTaBs
MEPCOHAIM3UPAHU YCIIYyTH C TIOBUIIIEHA e()eKTUBHOCT U YIOBJIETBOPEHOCT 3a TOCTHTE.

Yar6oTu u Al-6a3zupaHu TUrMTaTHA KOHCHEPK PELICHNS Ce TIPUIIaraT KakTo B eTara Ha pe3epBalys,
TakKa ¥ 10 BpeMe Ha IPecTosl 3a 00CIyKBaHE Ha CTaHIAPTHH 3aiBKH U uHpopmarus. Al uatOorogere,
paspaboTenu oT Obarapckara miatdpopma Umnibg, Bede ce M3MOJ3BAT KATO JUTHUTAIHU KOHCHEPXK
pelleHns B CaMOCTOSITETHN XOTeNCKH 00ekTH B bbnrapus. ToBa moaueprasa, de mofo0HN TEXHOIOTUN
HE ca NPUBHWJIETUS €AUHCTBEHO HAa MEKAYHAPOJHUTE BEPHUTH, @ HAMHPAT YCIICIIHO NPUIOKEHHE U B
HE3aBUCHMH XOTEJIH Ha MECTHO HUBO.

Jdpyr BUA pemieHus 3a AWTHTANEH JOCTBI JI0 XOTEICKUTEe yciuyru ca QR ko0 MeHioTata u
UHQOPMAUUOHHO-UHmMEpaKmugHume meneguzuonnu cucmemu B craute. QR xogosere ca Bapuanus
Ha MarpudyHd koxose. QR koj e aBym3MepeH Oapkoa WM MaTpuua OT TOYKH, KOMTO BOJAAT KbM
orpeneneH yeb ajapec, ¢ NMPUIOKEHHUs 3a 4eTeHe Ha MOOWIHU ycTpoicTsa. M3momsBaneto Ha QR
KOJIOBE B TypHUCTHUYECKHS CEKTOp Cce yBenu4aBa, 3amoTo QR komoBeTe mo3BoisBaT OBP30 U JIECHO
B3aMMOJICHCTBHE MEXIY TyprCcTHTE U 00ekTa. (AtaHacosa, 2024). QR ko1 MeHIOTaTa OCHTYypsiBaT Ha
TOCTUTE MUTHOBEH JIOCTHII TIPe3 MOOWITHUS Tene(OH JI0 pecTOpaHTCKu 1 0apoBu MeHioTa, CIIA ycmyrw,
PYMCBpBU3, pe3epBalliii Ha KOHPEPEHTHH 3aJIH, KAKTO U Bb3MOXKHOCT 32 TUPEKTHO IJamane, 6e3 aa e
HeoOXxonuma  (u3MYecKka  XapTHeHA  JOKYMEHTalus  WIM  KOHTakT €  IIepcoHall.
WndopmanmonHo-uHTEpakTHBHUTE TV CHCTEMH, MHTETPUPAHU C XOTEJICKUS cOPTyep, MO3BOJISIBAT
Ype3 ANCTAHIIMOHHOTO YIPABJICHHE /1a CE TPEreK/1aT HATMYHUTE YCIYTH, 1a CE€ TPABAT pe3epBallin
3a pectopant u CIIA, 1a ce moppuBa pyMCHPBH3 U J]a Ce CJIEH TEKyIIaTa CMETKa 10 BpeMe Ha MPecTos,
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MPEBPBIAWKH TEIICBU30PA B TOMTBIHUTEIICH TUTUTAJICH KaHA 32 KOMYHUKAIIHSI 1 CaMOOOCITy )KBaHe Ha
TOCTHUTE.

Baxen 11 B MOAEpHOTO O€3KOHTaKTHO oOciy:kBaHe 3aeMaT U 10T fazupanume mexwuonozu u
wVMHU cmau*, KOUTO TpaHC(HOPMHPAT XOTEICKOTO MOMEUICHHE B MEPCOHAIN3UPAHO, CBBP3aHO U
SHEepPrUiHO e()EeKTUBHO MPOCTPAHCTBO 3a MpecTor u paborta. Hilton pa3paborBa KoHmENmmATa
Connected Room, mpu KOSTO TOCTUTE YHpaBisABAT Mpe3 MOOWIHO MPWIOKEHHE OCBETICHHETO,
TemIeparypaTta, IOPUTE U TEJIEBU30pa, a MPEANOUYNTAHUATa UM MOTaT Ja Ce 3alaMeTsAT U MPHIIoKaT
TIPH CJIEIBAIIM IPECTON B IPYTH XOTeNH Ha Bepurarta. Marriott ekcriepumentupa ¢ loT Guestroom Lab
— CMapT CTaW, B KOWUTO 4Ype3 INIacoBH Komauau (pemenusi, 6asupanu Ha Alexa for Hospitality wim
Google Assistant) wiu npuioxeHHe ce KOHTPOIMPAT CBETIMHA, JyIl, KIUMAT, 3aBECH M CC aKTUBHPAT
MpeaBapuTesHo AepUHUPaHU ,,CIICHH  (Hamp. 3a padoTa WM pellakc), CBbp3aHu ¢ Mpoguia Ha TocTa.
[Ipu Accor u cBbp3anu 6pangoBe loT pemeHus 3a ympaBieHHe Ha CTAaUTe KOMOWMHHUPAT CEH30PH 3a
3a€TOCT, aBTOMAaTHYHO M3KITIOYBaHE WK PeAyLHpaHe Ha OCBETICHUE U KIMMAaTH3alMs IPU OTCHCTBUE
Ha rocta u TabJeT B cTasTa 3a 3asBsBaHE Ha yCIYTH, KOETO €AHOBPEMEHHO IOBHIIABa KOMQOpPTa
ONTUMHU3MpA Ha eHepruiiHoTo moTpedienue. loT pemennsara ca yact OT TEHIEHIMATA 32 yCTONYNBU
XOTeNH, KOUTO KOMOMHUPAT eHepTruiiHa e)EeKTUBHOCT C BUCOKO HWBO HA AWTUTATU3AINSI H KOM(DOPT.

Be3koHTakTHUTE TEXHOJOTHH BCE MO-SICHO MO3NMLMOHUPAT 6I/I3H6C XOTCINTEC KaTO AWHAMHWYHH,
BHCOKOTEXHOJOTHYHHU CPEIH, B KOUTO YAOOCTBOTO M 0€30IacHOCTTa C€ ChYeTaBaT C I'bBKABOCTTA U
orepaTuBHaTa e(DeKTUBHOCT. Te 1mo3BosaBaT nu(poBO yIpaBIeHNE Ha BCHIKH €Tall OT 00CITy>KBaHETO
Ha TOCTa — OT pe3epBalysl U HACTaHsBaHe, Ipe3 MOTpeOJIeHHe Ha YCIIyTH, JI0 IJalljaHe U HalyCKaHe —
C MUHUMaJIeH (pU3HYecKH KOHTAKT U BHCOKA CTETIEH Ha caMoo0cykBaHe. IMeHHO Ta3u KOMOMHAIHS
TH TpeBpbhlla B pemaBan ¢(akTop 3a KOHKYPEHTOCIIOCOOHOCTTa Ha OOEKTHTE, OOCIy>KBaIlH
KOPIIOpaTHBHU IMTYBaHHA B epaTa Ha HU(PPOBOTO TOCTOMPHUEMCTBO.

2. Ilpeau3BuKATeJCTBA NPH BHEAPSABAHETO HA O0Ee3KOHTAKTHUTE TEXHOJOrMHM B Ou3Hec
XOTeJIuTe

Bpopekn dve OE3KOHTAaKTHUTE TEXHOJOTMH ca TPOEKTHpaHH Ja IMOJoOpSAT oOlepaTHBHATA
e(eKTHBHOCT B OM3HEC XOTENUTE W J]a HaMallsT Heyo0CTBaTa 3a TOCTUTE, T€ YeCTO Ch3/1aBaT HOBH
OINEpaTHBHH, TEXHUYECKH U CBBP3aHU ChC CUTYPHOCTTA NMPEAN3BUKATEICTBA, KOUTO KOMIIPOMETHPAT
caMHTe L€, KOUTO Ce ONMTBAT /1a TOCTUTHAT.

OT TexHOJOTMYHa TIJeJHAa TOYKAa YEeCTO BB3HUKBAT 3aTPyIHEHHUS TNpPH HHTErpanusaTa MEXAy
MHOXECTBO CHUCTEMH 3a yrpasieHue Ha uMoTu (PMS), miatdopmu 3a Toukn Ha npogax6da (POS) u
IOpyTy cucTeMu. MHOTo XOTeNnuepcKu 00EKTH ce CONBCKBAT ChC 3HAUUTENHH MPOOIEMH, CBBP3aHHU ChC
CHBMECTHMOCTTA, TPOU3TUYAIIN OT OCTAPEIIN CUCTEMH 3a YIPABICHUE Ha IMOTH, KOUTO HE MOIbpKaT
CbBPEMEHHUTE MOOWIHHM pemeHus. ToBa € CbCTOSHME, IIpU KOETO TEXHOJIOTMYHaTa
YCBBBPUICHCTBAHOCT Ha OTAETHUTE O€3KOHTAKTHI KOMIIOHEHTH C€ IO/IKOIaBa OT HEBB3MOXKHOCTTA J1a
C€ MOCTUTHE CUHXPOHU3AIMS B Is1aTa CUCTEMA.

PasmupsaBanero Ha IoT ycTpoiicTBA M JUIMTAJIHUTE MHCTPYMEHTH M3UCKBA HAJEXKIHA
eJIeKTpUYecKa WH(pacTpyKTypa M Obp3a HHTEPHET CBBP3aHOCT BHB BCHUKM 30HM Ha XOTea,
BKJIFOUMTEJIHO B XOTEJICKaTa CTasi — U3UCKBAHE, KOETO MPEACTaBIIsABa IPEIU3BUKATEICTBO OCOOEHO 3a
Mo-cTapuTe OOCKTH WM TakwBa B reorpadcku pailoHu che cnabo mokputue. [logapbxkara Ha
OarepuuTe W 3aXpaHBAHETO HA MHOXECTBO OE3KWYHM YCTPOMCTBA BBBEXKIA JOMBJIHUTEIHA
OllepaTHBHA CIOKHOCT, @ IPEKbCBAHUATA HA €JIEKTPO3aXPaHBAHETO WIIH JIOIIOTO KAYECTBO HA MHTEPHET
BpB3KaTa MOTar Jia MoJKONasT GYHKIIMOHATHOCTTA Ha OE3KOHTAKTHUTE YCIIyTH U J1a OKAKaT HETaTHBHO
BIIUSTHUE BBPXY MPEKHUBIBAHETO HA rocTa. 3aBUCUMOCTTA OT HHTEPHET CBBP3aHOCT Ch3AaBa OTPOMEH
ornepatuBeH puck. be3 odmaiin pezepsHu pemenus (backup), cpuB B cucreMaTa MOXe Aa J0BeIE 0
HEBH3MOKHOCT 332 HACTaHsBaHE HA T'OCTH, M3JlaBaHE Ha KIFOUOBE MM 0OpabdOTKa Ha IUTAIIaHus,
napanu3upaiku XoTesna HalbJIHoO.

[IbnHOMAaImaOHOTO BHeIpsABaHE Ha O€3KOHTaKTHA WHQPACTPYKTypa W3HCKBAa 3HAYUTEIIHU
II'bPBOHAYAIIHI MHBECTHULIMH B Xapayep, codpTyep u cBbp3aHocT. Makap 0€3KOHTaKTHUTE TEXHOJIOTHH
na obemaBaT MKOHOMHS Ha TPYA M oOlepaTHBHA e(EeKTUBHOCT, KOJIWYECTBEHOTO H3MEpBaHE Ha
BB3BPBIIAEMOCTTA HA HHBECTULIMUTE € TPYIHO U OCTaBa MPEAU3BUKATENCTBO.

OpraHu3anoHHO, XOTEIHUTE CE U3MPABSIT Npe Hy>KIaTa oT [eJieHacoueHo o0yueHne Ha IIepcoHana
W pa3BUTHE HAa HOBH JIUTUTAHH KOMIIETEHTHOCTH, 33 Jia ce rapaHThpa e()eKTHBHO H3IIOJI3BaHE M
noaapexkKa Ha cuctemure. CBHIIMHCKOTO OPraHW3allMOHHO TPEIU3BUKATEICTBO  HAAXBBPIL
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TEXHUYECKOTO 00yUeHHE 1 M3UCKBa (hyHIaMEHTalIHa IPOMSIHA B HAarJIacCUTEe: BMECTO J1a C€ BB3MPHEMaT
KaTo 3aMECTHTE] Ha IEPCOHaNa, TEeXHOJOIMUTE clie/lBa Ja I0eMaT PYTHHHUTE, TPaH3aKLHUOHHU
MIPOLIECH KaTO HACTaHsBaHE U pa3IUIallaHsl, a CITyKUTEJIUTE Ce MPEBPBINAT OT U3IIBJIHUTENN Ha 3a/1a4U
KbM apXUTEKTH Ha MPeXHUBABaHUS, (POKYCUpAHH BbPXY MEPCOHATU3UPAHO OOCHyXBaHe. B To3u HOB
MOJIEJI YOBEUIKUST KOHTAaKT C€ IPEBPbIIa B INEQULUUTCH JIYKCO3€H AKTUB, KOMTO HaIrpakia
IUrUTagHaTa e(EeKTUBHOCT, TapaHTHPANKU 4e JOKAaTO TEeXHOJOTMUTE OCUTypsBaT Obp3MHA, XOopaTa
JIOCTaBAT HE3aMEHNMAaTa eMIIaTUs U MPOAKTUBHA IPUXKa.

CounanHuTe Npeau3BUKATEICTBA Ca CBBP3aHU C PA3IMYHOTO HUBO HA JUTHTAIHA I'PAaMOTHOCT U
TEXHOJIOTHYHA TOTOBHOCT CpPEJ] TOCTUTE, KOETO Hajlara rnapajieiHo HOIbpKaHe Ha TPalULMOHHU U
JUTUTATTHHA KaHaK 3a 00CITy>KBaHe, 3a J1a He ObJaT MpeHeOperHaTi No-KOHCEPBATUBHU MMOTPEOUTEIH.
Hokato Gen Z W MHJICHHAIUTE OYaKBaT OE3KOHTAKTHO OOCIyXBaHe Mpe3 MOOWIICH Tene(oH, Mo-
BB3pACTHUTE I'OCTH 4ecTo Hamupar QR komoBeTe M mpuioKeHMATA 33 OOBPKBAILM W HEXKEJIAaHH, a
W3MON3BAHETO Ha TalJIeT 3a yHpaBleHHE Ha OCBETICHUETO MOXE Ja NPEBbPHE MPECTos MM B
cTpecupano npexupsBaHe. OCBEH TOBa pa3uMTAaHETO U3ILUIO Ha cMapTdoHa Ha rocra (3a KIIod,
IUCTAaHIIMOHHO, MEHIO) € PHCKOBO, ThM KaTo M3TOLIEHAaTa Oarepus, JMICaTa Ha HHTEPHET WM
HECHhBMECTHMOCTTA Ha MPHIIOKEHUETO € Tesie()OHA HAa TOCTA MOTaT Aa I'0 OCTABST 0€3 IOCTHII 10 CTasiTa
My.

B ropunudeckn actiekT 0COOEHO UyBCTBUTEIHU Ca BBIIPOCUTE, CBBbp3aHu ¢ npuiaraHero Ha GDPR
W 3amMTaTa Ha JIMYHUTE JAaHHU, BKJIIOYUTEIHO OHWOMETPUYHH HACHTHU(GUKATOPH (JIMLEBO
pas3no3HaBaHe, MPHCTOB OTIIEYATHK) MPH MPOLIECH KAaTO CaMOOOCITYKBAIl0 HACTAHSBAHE M AUTHTAIHA
uaeHTUuKanusi. ToBa W3UCKBa SICHU TOJUTHKH 32 MH()OPMUpAHO ChIIache, MUHUMH3HUPaHE Ha
CcbOMpaHUTE JaHHU, CUTYPHO ChXPAaHEHHE M MPO3PAYHOCT CIPSIMO TOCTHTE, Taka Y€ IOJI3UTE OT
OE3KOHTAKTHUTE TEXHOJIOTUH J1a He ObAaT KOMIIPOMETHPAHH OT PUCKOBE 32 TIOBEPUTEITHOCTTA.

BHeapsiBaneto Ha GE3KOHTAKTHU TEXHOJOTMH B OW3HEC XOTENIUTE MPEACTABISBA MHOTOILIACTOBO
MPEOU3BUKATEICTBO, KOETO HAAXBBPJS TEXHUYECKAaTa HMHTETrpauus. YCHeXbT H3UCKBA HE CaMo
IpeooIsiBaHe Ha HHYPACTPYKTYPHUTE OrPAaHUYCHHUS U 3HAYUTEITHUTE TbPBOHAYAIIHY HHBECTULIMH, HO
u GyHIaMEHTaHa [TPOMsIHA B OpTaHU3allMOHHATA KylTypa. KIousT KbM e()eKTHBHOTO BHEAPSBAHE €
Chb3aBaHETO Ha OalaHCHpaH XHOPHICH MOIEN, B KOHTO TEXHOJOTHHUTE TapaHTHpar Obp3uHa |
MPEUU3HOCT, a XOpaTa [OCTaBsIT HE3aMEHMMOTO YOBEIIKO BHMMaHHe. CaMoO 4Ype3 TO3M MOAXOX
XOTEJTUTE MOTaT J]a OTTOBOPSIT Ha pa3HOOOpa3HUTE OUYaKBAHHS HAa TOCTUTE — OT AUTHUTAIHO TPAMOTHHUTE
MUJICHUATIX OO0 MTO-KOHCCPBATUBHUTEC HOTpe6I/ITCJII/I — KaTO CBhUICBPEMCHHO rapaHTHpAT 3alluTaTa Ha
JIMYHHUTE JaHHH U MPEBPBIIAT TEXHOJIOTMIHUTE MIPEIU3BUKATEICTBA BbB KOHKYPEHTHO MPEIUMCTBO.

3. TenpeHuun U ObAEIIM HACOKHM 3a pPa3BUTHe HA 0e3KOHTAKTHHTE TEXHOJIOTMM B OM3HeC
X0TeJuTe

WHoBanuure OT ciieABamio MOKOJEHHE B OE3KOHTAKTHUTE TEXHOJOTMH IOCTENEHHO HMPOMEHST
OM3HEC XOTENUTe OT , AUTHTAIHO TMOAJBPKAHU B MO CHIIECTBO ,,JaHHO-BOJICHH, NMPEAUKTUBHU H
YCTOMYMBH' CUCTEMH 3a 00CITy’KBaHE Ha KOPIIOPAaTUBHH rOCTU. Te3u pelieHus pa3upsaBaT No3HATHS
MakeT OT MOOWJIHO HacTaHsIBAaHE, TUTUTAHU KIIOYOBE U OE3KOHTAKTHHU IUTAIAHHUS KbM IMO-IBJIO0KA
WHTETpalysi Ha U3KyCTBEH MHTEJIEKT, OMOMETpHs, 3eneHa aurntanusanus u AR/VR, karo nenta e
€/THOBPEMEHHO MOBHUIIIaBaHE Ha €(hEKTUBHOCTTA, YIOBIETBOPEHOCTTA U YCTOHYHUBOCTTA.

H3Kycmeenuam umnmenekm ce TpeBpblIia B ,,MO3bKa“ Ha OC3KOHTAaKTHUTE EKOCHUCTEMH, KaTo
cebp3Ba PMS, CRM, cucremu 3a ynpaBieHHe Ha NPUXOAWUTE U MOOWJIHUTE MPUIOKEHUS B €IUHHA
aHanMTU4HA cpefia. B 6usnec xotenure Al moarmomara HHTETUTeHTHA WACHTH(QHUKAIUS U BEpUDUKAIHS
npu MoOmieH check-in, JMHAMHYHO pa3npenessiHE Ha CTad W aBTOMATH3MPaHO DPa3lOo3HaBaHE Ha
KOPIIOPaTUBHU NPOQWIN U NPEANOUYNTAHHUS.

Al-3anBwKkBanuTe 4aTOOTH W BHPTYQJIHHM acHCTEHTH Beue MPEeMUHaBaT OTBB] 0a3zoBu FAQ wu
ocurypsiat 24/7 MHOTOE3MYHA TOJUIPHXKKA, 00paboTKa Ha 3asBKM 3a YCIYI'M W pe3epBaldd Ha
KOH(EpPEHTHH 3aJI1 B peajiHo BpeMe. Ha HUBO Npuxou anropuT™MH 3a MAIIMHHO 00y4YeHHE MoAIoMaraT
OUHAMHYHO IIeHOOOpa3yBaHe, IPOTHO3WpaHe Ha 3aeTOCTTa W TAapreTUPaHd JAONBIHUTEITHU
npeuiokeHns B MoOWHUS check-in, K0eTo € 0COOEHO IIEHHO B CHJIHO NUKIMYHHS KOPIOPATUBEH
CETrMEHT.

Hilton u Marriott BHenpsiBaT Al-pemieHusi, KOUTO OCBIIECTBABAT MEPCOHATU3UPAHU NPENOPHKU
CIOpe/ UCTOpHUSATA Ha MPECTOs, MPEANIOYNTaHN U OM3HEC HYXKAWTE Ha rocTa. Hampumep mammHHO
camMo00y4YaBaIly c€ CUCTEMH aHAJIM3UPAT JIAHHU OT MPEIXOHU Pe3epBaIiU, U300pH Ha CTAsl H YHaCTHS
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B chOWTHA, 3a Aa Mpe[yiaraT ONTHMATHO paslpeieiieHHe Ha CTaWTe, MPEUIOKEHHs 3a BITpei] H
MIAKeTHU YCIIyTH.

Buomempuunume pewienus — Haii-Bede pasno3HaBaHE Ha JIMIA, HO M MPHCTOBU OTIEYATHLU U
CKaHHpaHEe Ha UPHC — CE Halarar KaTo CJIe/IBall eTan B OE3KOHTaKTHHUS JOCTBII JI0 CTau U OOIIH 30HHU.
[TunotHU npoekTH B A3Msl, BKIIOUUTEIHO B UMOTH Ha MeXAyHapoaHu Bepuru B Kurait u Cunramyp,
[OKa3BaT, 4¢ KOMOWHHMpAHETO Ha OMOMETpUS C aBTOMATHYHM KHOCKH M MOOWIHH IPHIOKEHUS
ChbKpalllaBa BPEMETO 3a HAcTaHSBaHEe M HaMaisiBa HEOOXOAMMOCTTa OT (U3MYECKH JOKYMEHTH H
IUTaCTMACOBU KapTH.

Te3n pemeHus: NOBAWraT YyBCTBUTEIHHM BBIIPOCH 3a 3alllUTa HA JIMYHUTE NAHHM, W3UCKBANKU
CTPUKTHO CHOTBETCTBHE C perynanuu kato GDPR, sicHM monmuTHKm 3a ChbXpaHeHHWE M M3TPHBaHE Ha
OroMeTpuyHM AONIOHU M BB3MOXKHOCT 32 aJTePHATHBHU MPOLECH 3a IMO-KOHCEPBAaTHBHU TocTH. B
KOPIIOPaTUBHUSI CEIMEHT AOIBJIHUTEIHO 3HAUYE€HHE MMAaT M3MCKBAHUATA Ha (UPMEHH HOJUTUKHU 3a
CUTYPHOCT, KOUTO YECTO HaJlaraT MpO3payHOCT OTHOCHO JTOCTAaBUMIMTE HA OMOMETPUYHHU YCIYTH U
JOKauusATa Ha JaHHUTE (00JalH, perHOHAIHN CHPBHPH).

CrenBaioro IMOKOJEHHE OE3KOHTAaKTHH TEXHOJIOTMH BCE II0-YECTO C€ MPOEKTHpa C BrpajeHU
[IOKA3aTeN! 3a YCTOHUMBOCT, KATO MOOMIHUTE IIPUIOXKEHUS €€ IPEBPBIIAT B HHTEpdEiic Mexay rocta
u ,3erenama“ ungpacmpykxmypa Ha xotena. CMapT-TepMOCTaTH, CEH30pU 3a 3a€TOCT H
WHTEJIMITCHTHO OCBETJIEHHEe, cBbp3aHu upe3 loT c energy management cucTeMu, MO3BOJSABAT
ONTUMM3ALMS HA KOHCYMAalUsATa B peaqHo BpeMe U HaMaJIsiBaHE Ha BBIVIEPOAHUS OTIICYATHK HA UMOTA.

loctute Morar mpe3 NMPUIIOKEHHETO Ja BIKAAT COOCTBEHOTO CH €HEPTrHiHO MOTpebicHue, na
n30MpaT eKo-oMuK (HarpuMep O0TKa3 OT €KeHEBHO MIOYMCTBAHE, ONTUMHU3NpAHE Ha CMsHA Ha OeIbo)
U J1a y4acTBaT B IPOrpaMH 3a KOMIIEHCUPaHe HA €eMUCHHU, UHTETPUPAHU KbM IPOIPaMUTE 3a JOSTHOCT.
3a OHM3HEC XOTeNuTe ToBa ce CBbp3Ba AupekTHo ¢ ESG nenute Ha KOPHIOpPaTUBHHUTE KIUEHTH, KOUTO
TBPCAT MAPTHBROPH C MPO3PavyHU, AUTUTATHO MPOCIEIUMH IIOKA3aTelH 32 YCTOWYMBOCT 332 CBOMTE
nbpTyBaHUs U chOUTHS. OCBEH TOBA MHOTO OT Te3U IUIaT(OPMH BBPBSIT PbKa 3a PbKa C M3KYCTBEH
MHTEJIEKT 32 aHaJIU3 U ONTHMU3ALMSI HAa PECYPCUTE BbB BCUUKH ONEPALUH HA XOTEa.

AR u VR ce yTBBpKAABAT KaTO AOIBIBAIIO U3MEPEHUE HAa OE3KOHTAKTHOTO MPEKUBSIBaHE, 0COOEHO
B OM3HEC XOTEIUEPCTBOTO ¢ POKYC BBPXY CHOUTHS M KOHTpeceH Typu3bM. B o0nactTa Ha npogaxouTe
VR-TypoBeTe mMO3BONSIBAT HAa KOPHOPATHBHH OPraHU3aTOpPH na ,,00X0maaT" KOH(EpEeHTHH 3aiu,
OaHKeTHH MpocTpaHcTBa U cTau B 3D, nma oneHAT KoH(UTypauuu W TeXHHYECKO oOopyaBaHe Oe3
¢duznyuecKku orien.

AR npunoxenusita Morar jaa noganoMarat opuentupane B ronemu MICE xorenn (AR HaBuramus
KbM KOH()EpPEHTHH 3alli, PECTOpaHTH, OM3HEC LIEHTPOBE), KAKTO M Ja HacjarsaT uHpopmauus 3a
YCIYTH, OTCTBHIIKH U KOPIIOPATUBHU CHOUTHS BEPXY pealHaTa cpejia upe3 cMapT(HOH HITH CMapT OYHIIa.
B nepcrniexktuBa VR 11e ce n3non3sa u 3a BUPTYaIHU NPETOBOPHU NMPOCTPAHCTBA M XUOPHUIHHU CPEILH,
KBJETO YacT OT YYacCTHULMTE C€ BKJIIOYBAT OTAAJIEYEHO, HO B MHTEPAKTUBHA BUpPTYyaJHa Cpea,
yrpaBJisiBaHa OT XOTCJICKHA C€KUIT 3a CLOUTHS.

OO6eauHeHy, Te3u HHOBAIMK IPeMecTBaT GOKyca OT ,,M30JIMPAHU JUTHUTATHU TOYKH * KbM IISIOCTHH,
1aThopMeHo-0a3upaHy €eKOCUCTEMH, KOUTO CBBP3BAT r0CTa, KOPIOPATUBHUS KIUEHT U OTIEPALIUUTE B
peanHo Bpeme. 3a Ou3Hec XOTeNuTe HapacTBamiara poys Ha Al, OnomeTpusiTa, 3eJIeHaTa TUTHTaATA3aITIs
n AR/VR o3HauaBa HOBM MOJIENH 32 CTOMHOCT — OT MO-ABJIOOKA MEPCOHANM3AIMS H MO-€(EKTHBHO
yIpaBJIeHUE Ha IPUXOJHUTE 10 JU(epeHLHanns 9pe3 yCTOMUYMBOCT U XUOPUIHN CHOUTUIHHY PELICHHUS.

3akiaoueHne

Ha 0a3a ropensnoxeHOTO, OE3KOHTAKTHUTE TEXHOJIOTHHU CJelBa N1a C€ pasliIexJaT He KaTo
BpPEMEHEH OTrOBOp Ha MaHJIeMHUYHATAa KPU3a, & KATO OCHOBEH CTHJIO B CTpATETUUTE Ha OM3HEC XOTEIUTE
3a JUTHTa]HAa TpaHchopmaius, MO3MIMOHUPAHE IMpei KOPIOPATHBHH KIMEHTH M IbJITOCPOYHA
YCTOWYMBOCT. XOTEJIUTE, KOUTO YCIHEAT Ja KOMOMHHUPAT MAla0HM TEXHOJOTHYHH PEIICHUS C SCHO
(hoxycupana qo6aBeHa CTOWHOCT 332 KOPIIOPATUBHUTB KIIMEHTH — Obp3rHA, 0€30MaCHOCT, MTPO3PAYHOCT
n ESG cpBMecTHMOCT — 1ie popMHUpaT HOBHS CTaHAAPT B INI0OATHIS OU3HEC XOTEICKH CETMEHT TIpPe3
ciaenBaioTo aecermwierue. HeoOxomumo € ma ce orOenexku, 4e 3a IOCTUraHe Ha HM3KJIIOUHMTEIHO
KIIMEHTCKO TPEKHBIBaHE, KPUTUYHO 3HAYCHHE MMa HAMHUPAHETO Ha OalaHC MEXAYy eMIIaTHSATa KbM
KIIMEHTa W TeXHOoNorunute. ToBa 03HauaBa M30sATrBaHE Ha KaraHa Ha ,,M3KYCTBEHATa HEUCKPEHOCT" HMITU
M3M0JI3BAHETO Ha aBTOMATH3ALIMATA 3a CUMYJIMPaHe Ha MHTEPeC KbM rocta. IMEHHO criocoOHOCTTa Aa
ce OaJlaHCUpa TeXHOJI0rHYHa e()EKTUBHOCT C aBTEHTHYHO YOBEIIKO BHUMAHUE € TOBa, KOETO e(huHUpa
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JIMACPCKUTE TMO3UIIUU B ouzHec XOTCIIMCPCTBOTO W M3rpaxKaa Z[’BJ'IFOTpafIHH OHapTHBOPCTBA C
KOpIIOPAaTUBHUTEC IITbTHHUILIH.
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Abstract

This study examines the role of digital brand experience in shaping tourist perceptions and destination
competitiveness. Focusing on user-generated content (UGC) such as reviews, photos, and videos, the research
highlights how digital channels—social media, websites, and mobile applications—enhance engagement, trust,
and emotional connections with potential visitors. The paper analyzes theoretical foundations, practical examples
from global and Bulgarian destinations, and the challenges of managing online reputation and information
overload. Findings suggest that strategic use of digital brand experience and UGC can increase destination
visibility, foster loyalty, and create unique, memorable experiences. The study emphasizes the importance of
integrating interactive, personalized, and culturally authentic digital strategies to strengthen destination branding
and provides directions for future research on the impact of emerging technologies in tourism marketing.

Keywords: Digital Brand Experience, User-Generated Content (UGC), Destination Marketing, Tourism
Branding, Online Engagement

BobBenenne

Pa3zBuTHETO Ha JUTHTATHUTE TEXHOJOTMU W3IS0 MPOMEHS HAauWHA, MO0 KOWTO TYpUCTUYECKUTE
JeCTUHALIMY U3TPAKIAT CBOSITA B3 U KOMYHHKHPAT CbC ChbBPEMEHHUS TOTpeduTen. B ycnosusTa Ha
BHCOKa KOHKYPEHLHS, HH(POPMALMOHHO IPEHACHIIIAHE U TUHAMUYHO NOTPEOUTEIICKO ThpPCEHE, OpaH
WJCHTUYHOCTTa Bede He ce (QopMHUpa EJMHCTBEHO MNOCPEICTBOM TPAJAWIHOHHA MapKETHHTOBH
WHCTPYMEHTH, a Upe3 IUTUTATHU KaHalW, HHTEPAKTUBHH (OPMU HAa KOMYHHKAIUS ¥ €MOIIMOHAIHO
BB3/ICHCTBHE. AKO B MUHAJIOTO TYPUCTHT U30Mpa AeCTUHAIMA Ha 0a3a pekiiamMa Win IpernopbKa, JTHEC
PELIEHUETO YECTO CE BIIUSIE OT OHJIAWH MPEKUBIBAHETO — HAYMHBT, 10 KOWTO IECTUHALMATA IPUCHCTBA
B IUTHTAITHOTO MPOCTPAHCTBO U (POPMHUpPA OYAKBAHUS OLIE TPEIN PEATHOTO MOCEIIEHHE.

Cnopen Pine & Gilmore (1999) ,,npexuBsBaHeTo ce HpeBpbIIa B IEHTpalHAa CTOMHOCT Ha
TYPUCTHYECKUSI TPOAYKT, a OpaHABT HE € MPOCTO JIOTOTHI WIM CJOraH, a KoMOuHauus OT
€MOI[OHATHY, KOTHUTUBHH ¥ CETUBHH BB3NPUATHA. VIMEHHO TO3M Mpexo]i OeNeXn U pa3BUTHETO Ha
KOHIICTIIMsITa 3a OpaH]l NpeXHUBSBaHE, KOATO OOEIWHSIBA HA4YMHA, IO KOWTO MOTpEOHTENUTE
B3aMMOJEHCTBAT ¢ MapKaTa Npeau, 10 BpEME U ciiell IbTyBaHEeTo. B KOHTeKCTa Ha TypUCTUYECKUTE
JNECTHHALMU JUTWTANHATa Cpelia MO3BOJIIBA MPEXKHUBSIBAHETO Jla 3all0YHE MHOTO NPEAHM PEaTHOTO
MOCEIeHUEe — Ype3 BHU3YallHO ChABbPXKAHUE, BUPTYAIHH TYPOBE, COIIMATHUA MPEXH, HHPIYSHCHPH U
MOTPEeOUTEIICKH PEBIOTA.

JIHEeIHUAT TYPHUCT € IUTUTATHO aKTHBEH, HH(popMupan u kputnded. Cnopenq UNWTO nag 70% ot
TYpPUCTUTE H3MOJ3BAaT WHTEPHET 3a M300p Ha JECTHHAIUS, a TIOBEYEe OT IIOJIOBHMHATA ITyOJMKYBaT
ChIbp)KaHHUE CIIe]] TbTYBAHETO CH, KOETO Ce MPEeBpPhILa B cBoeoOpa3eH myonnyeH nudpoB AHEBHUK Ha
npexuBsiBaHUATa. ToBa MOTPEOUTEICKO ChABPKAHKUE JIEHCTBA KAaTO COLMAIHO JOKa3aTeJICTBO U MMa
MT0-BHCOKa JIOCTOBEPHOCT OT Kiacuueckata pekiama (Fotis, 2015). 3atoBa aecTUHAIMUTE, KOWUTO
CTUMYJHpAT CIOJENSIHEe, O3UBH (PEBIOTAa), CHUMKH M BHJI€a, IOCTHTAT TI0-BUCOKO HUBO Ha JIOBEpUE H
pa3no3HaBacMoCT.

[omymnsipu3upaneTo Ha NECTUHAIIMN Ype3 3aBIajsABalla PEaTHOCT M3UCKBA TEXHHYECKH YMEHUS U
KBaIM(UIIMPAaH TEpCOHAN, 3a Jla C€ MOAABbPKA AHTAXUPAHOCTTAa HA TYPUCTHTE C KyITypHUTE U
TypUCTUYECKUTE TNpemiokeHus. HaumHute, mo KouTO Xopara AaBaT oLeHKa M HH(popManus 3a
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MPEKHUBSIBAHUATA CH B JICCTUHAIIMUTE, KAKTO ¥ HAYUHET, IO KONTO B3EMAIIMTE PEIICHHUS U YACTHUTE U
MyOJMYHATE YYACTHUIM T'M YIPaBISABAT, CE MPOMEHAT, KOETO COYHM KbM T'OJEMH BB3MOXKHOCTH 3a
pasBuTHE. YIIPABICHUETO U MOMYJIIPU3UPAHETO HA MECTa, TPAJIOBE U AbP)KABH M3MCKBAT HHOBATUBHU
HAYMHY 33 paboTa BHB Bph3Ka C KyJATYPHHUTE U KPEATHBHUTE UH/YCTPHUH, 3a JIa CE Ch3/1aJIc TOBA, KOETO
Hapuvame ,,TUTUTAITHO TPESKUBSIBAHE HA JIECTUHALIMUTE  Ype3 M3IONI3BaHe Ha IH(POBU TEXHOJIOTHH
(Chavez, 2022).

B nocneaHuTe TOAWHU CBETOBHHUAT TYPHU3BM JaBa MHOXKECTBO NMPUMEPH 3a YCIIEITHO H3TPayKaaHe
Ha OpaH] TPEXKWBSABAaHE uUpe3 TUTHUTATHA KOMyHUKaiwms. Mcnanmusi, Hanmpumep, MpeBpbIla CBOSTA
oHyIlaiiH kammaHus ,Inspired by Iceland B rimoGamen gururaneH ¢GeHOMEH, OCHOBAaH Ha XyMop,
HWHTEPAKTHBHOCT U WCTHHCKHA HCTOPHM HA MECTHHM KMTENIW W TypucTH. KammaHusra He MPOCTO
peKIaMupa Mei3axy U 1aBa HJICH 3a TIOCEIICHUE MPE3 Pa3InYHUTE CE30HH, a pa3ka3Ba MPEeIKUBSIBAHMUS,
CTHMYJIUpa Ch3J[aBAHETO HA TOTPEOUTENCKO CBHABPXKAHWE M HW3rPaXKIa EMOIMOHAIIHA BpB3Ka C
aymutopusata. Ilogoben e u mpumepbr c ,,Visit Dubai“, B KOHTO BH3yamHaTa HICHTHYHOCT,
BUPTYaJHHUTE TYPOBE, MEPCOHATU3IUPAHUTE MPEIOPHKH M AKTUBHOTO TMPHCHCTBUE B COIMATHUTE
1aThOPMH NPEBPBIAT TUTUTATTHHS 00pa3 Ha IECTUHAIIUATA B CBOCOOPA3HO MPEKHUBSBAHE.

Ha pervonanno nuBo, I[lopTyramnus wu3mon3Ba CTpaTersl 3a €MOIHMOHAIHO OpaHAWpaHe 4pe3
BUZICOMAPKETHHT ¥ COLUATHI MPEXH, 8 X bpBaTHsI IPUBJINYA MEXKIyHAPOAHA ITyOIrKa Ype3 KaMITaHuH
¢ WMHQUIyCHChPU W BIOI'BPH, MOKa3BaliuM peanmHa arMmocdepa. B bwarapus aurutanHoto Opana
M3TpaXkaane chIlo Oemexku pasButhe. [ectunamuum karo IlmoBaus, byprac, Cosomon m bancko
W3ION3BAT COLUATHM MPEXH, WHTEPAKTHBHU CHOUTHHHHM TIATPOPMH W BHICOKaMIaHWH, 32 Ja
U3rpajgdaT pasrno3HaBacMoO MPUCHCTBUEC U Aa aHTAXKXKUPAT MCCTHU U YYXKXKIACCTPAHHU TYPUCTH. HpI/IMep 3a
ToBa e ,,Spice music festival - Burgas*, unsaTo mururaiHa CTpaTerys pa3ddTa Ha BU3YAIHH CIOXKETH,
CHOUTHS Ha ’KMBO M MacoOBO TOTPEOUTEIICKO yUacTHE.

Te3u mpumepn moKa3Bar, 4e IUTHUTAIHUTE KaHATM HE ca IPOCTO CPEACTBO 3a peKiiama, a
WHCTPYMEHT 32 MPESKUBSIBAHE, KOWTO 0)OPMsT €eMOIIMOHAITHOTO OTHOIIICHHE KbM JICCTUHAIUATA.

HacrosimaTa craTus uMa 3a el J1a U3ciie/[Ba MEXaHUu3MHUTE, Ype3 KOUTO OHJIANH cpeiaTta ch3liaBa
OpaHIl TMpeXHBsBaHE, KAKTO M (AKTOPUTE, KOWUTO BIMSAAT BBPXY BB3IPHEMAHETO, IOBEPHETO H
JIOSUTHOCTTA Ha Typuctute. Upes mpoyuBaHe Ha Crelu(UIHUTE OCOOCHOCTH Ha OpaHAMPaHETO Ha
TYPUCTUYCCKHU JICCTUHALIMU MOXKe J1a ObJie HAlpaBeH OIMUT 3a OOPMSIHE Ha paMKaTa, KOsITo 00eTnHIBA
(hakTOpUTE, CYMTAHU 3a 3HAYMMHU 3a HACTOSIIOTO M OBJIEHIOTO OpaHAMpaHEe Ha JCCTUHAIMATA B
auruTaaHata chepa, Mo3BOJISBAMKK Ja Ce OMPEaeNd Kak Ja Ce OIEHST MPaKTHKHTE 3a JUTHTAJICH
OpaHIuHT, 32 Jla ce MOMYJSIPU3UPa AJCHO MICTO KaTO TYPUCTUYECKA JCCTUHAIUS, J1a CE aHTaXHpat
OHJIAWH MOTPEOUTENUTE U Ja Ce MpEe/JIaraT yClyrd, KOUTO YJIECHSBAT M MOA00PSIBAT MBTYBaHETO HA
BCEKH eTarl. Pasriiex/a ce Xumore3aTa, ue KOHKYPEHTOCIIOCOOHOCTTa Ha ChBPEMEHHUTE TYPUCTHUECKH
JCCTUHAIIMY 3aBUCH B 3HAUUTENHA CTEMEH OT CIOCOOHOCTTa MM Ja Mpeylarat MepcoHATU3UPaHO,
WHTEPAKTHBHO U aBTCHTHYHO JTUTUTAITHO MPESKUBSIBAHE.

2. TeopeTH4HU OCHOBM HA TUTMTAJHOTO OPaH/A NMpeKUBSIBaHE B TYpU3MA.

+ IlonsiTve 3a TypUCTHYECKH OpaH/

[onsiTHeTO ,,TypHicTUYECKH OpaHA ce pa3BUBa MapajellHO0 C Pa3BUTHETO HAa MAapKETHHTa Ha
JECTUHAIIMUTE U OPTaHU3AIMUTE, MPEOCTABIIIN TYPUCTHYECKH YCIyrd. TpaguinoHHO OpaHABT ce
BB3MpHEMa KaTo KOMOWHAIMA OT BH3YaJHU M BepOANHU €JIeMEHTH — MMe, JIOrO, [BETOBA MAJIUTPA,
CJIOTaH U Apyry TpadiIHA CUMBOIIN, KOUTO OTJIM4aBaT equH npoaykt ot apyr (Kotler et al., 2017). B
KOHTEKCTa Ha TypH3Ma obade OpaHIbT NPHI00HMBA MO-IIUPOKO 3HAYCHUE, HAIXBHPIAIIO BU3yaTHATa
UICHTU(HUKALYS, ¥ Ce IPEBPBINA B HOCUTEN Ha aCOIMAIMH, ICHHOCTH, eMOLIMH U Oo4akBaHus. ToBa ce
IBDKM Ha cHoenudukata Ha TYypHUCTHYECKHS MPOAYKT, KOWTO € HeMaTepHaleH, TPYAHO
CTaHJAPTH3UPYEM H CHITHO 3aBUCHM OT CYOEKTUBHOTO BB3IPHSITHE.

Criopen Morgan, Pritchard & Pride (2011) TypucTudeckusT OpaHj MpeacTaBisipa ,,eMOLMOHAIHA
BpB3Ka MEXKAY ACCTUHALMATA U MIOCETUTENS, OCHOBaHA Ha BB3MPUATHS M IPEKUBIBAHUI, a HE CAMO
Ha KOMYHHUKAIIMOHHU TociaHus. TaxHaTa WHTepIpeTanus HaJrpaxia Kiacuueckara MapKeTHHTOBa
KOHIICTIIMSI ¥ MO{YepPTaBa eMOIMOHAIHO-TICXOJOTHYECKHsl XapaKTep Ha TypucTHYecKara yciyra -
TypUCTBT ,,KOHCYMHpa“ HE caMO MSCTOTO, HO M HCTOpHATa, atMocdepara M UYyBCTBOTO, KOETO
JecTUHanusATa ch3AaBa. ToBa € 0COOEHO XapaKTepHO 3a JACCTHHALMOHHHS MapKETHHT, Thil Karo
JIECTUHAIIMUTE Ca HEMaTepHATHH TIPOIYKTH, U3TPaJIEHH OT MHOKECTBO E€IIEMEHTH — MPUPOJIA, KYITypa,
HHPPACTPYKTYpa, TOCTONPUEMCTBO, PENyTaIUs U MECTHU OOIHOCTH. BpaHABT B Typr3Ma UMa poJisTa
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J1a 00eTMHSIBA TE3W XapaKTePUCTUKH B SIMHHO MOCIAHUE, KOCTO Jla Ch31aBa KOHKYPEHTHO ITPEIUMCTBO
1 SICHO TIO3UIIMOHHUPAHE Ha Ma3apa.

TypuctuueckusT OpaH] € ChIIO HHCTPYMEHT 3a Ch3JlaBaHe Ha J0oBepHe. B ycioBusaTa Ha BHCOKO
MH(OPMAIMOHHO TMpeJjiaraHe Y TOJNSIMa KOHKYPEHIMs, TOTPEOUTENAT THPCH CUTYPHOCT U
pasmo3HaBaeMocT. bpaHabT rapaHTHpa KadeCTBEHOTO MPEXKHUBIBAHE U HAMAJISIBA PUCKOBETE, CBBP3aHU
C TIOKyTKaTa Ha HeMaTepHhajHa yciayra. 3aToBa MOXe Ja ce Ipueme, 4e OpaHIbT Urpae poiira Ha
,»OOCIIaHue MEXAy AecTUHaImsTa W Typucra. KoraTto 0OCIIaHOTO Ce pealim3upa B PEATHOTO
MpeXMBABaHEe, ce (OpMHpaT YIOBIETBOPEHHE, MOBTOPHH MOCEHICHWS W TO3UTHUBHU IPETOPHKH.
CrnenoBaTennHo OpaHIMpPAHETO HA AECTUHAIMH € He TPOCTO MAapKETHHTOBO JIEHCTBHE, a CTPATETHUeCKA
MEXaHHM3bM 3a W3rpaXJaHe HAa WACHTUYHOCT U JIOSUTHOCT, KOCTO € KPUTHYHO 33 JCCTUHAIUH,
KOHKYPHpAIIY CE Ha TJI00aJIeH Ma3ap ¢ MHOTO CXOJIHU TPEJI0KCHUS.

+ Konuenuus 3a 6panx npe:kussiane (brand experience)

Cnopen Atanasova (2018) npexusiBanusta ca crneruduuHa Gopma Ha mpesaraHe, KosiTo ce
OTJINYaBa OT yCIYTUTE B ChIATa CTETICH B KOSITO T€ C€ OTIIMYABAT OT CTOKHTE. [IpakTukara, B T.4. U
TYpPHCTHYECKaTa, SICHO ITOKa3Ba, Ue J0 JHeC Ta3H (opma Ha IpeuiaraHe o ToyisiMa CTETICH H30CTaBa.
3akymnyBaliku JjaJieHa CTOKa, TyPUCTHT MPUI00MBA HELIO 0Ce3aeMO, JOKATO MPH U3I0JI3BaHE Ha YCITyTa,
TOH TpHIOOMBAa KOMOWHAIMS OT HEOCe3aeMH NEHHOCTH, KOUTO C€ peayM3upar Mo BpeMe Ha
notpebienuero. Llenra Ha NMpeXUBSABAHETO €, B PAMKUTE Ha OMPENENICHO BpeMe TYPUCTBT Ja ce
HaclaJy Ha He3a0paBUMO CHOUTHE, IPEJOCTABEHO OT MpeANpHeMaya.

Konnenmusra 3a ,,0pasH npexxuBsBaHe* ce MOSBSIBA KaTO YacT OT Pa3BUTHETO HA MKOHOMUKATA Ha
MIpeKUBSABAHMATA, onmrcaHa oT Pine & Gilmore (1999). TsaxHaTa ocHOBHaA Te3a €, Ue TOTPEOUTEIIAT BeUe
HE KYITyBa MPOAYKT WM YCIIyTa, a THPCH €MOIMOHAIHO M 3allOMHALIO Ce MpeXHuBsBaHe. Ta3u uies
MPOMEHST MapKETHHIOBaTa JIOTMKa: CTOMHOCTTAa Ha TPOJIYKTa Bede HE C€ HM3MEpBa camoO upe3
(GYHKIIMOHATHN XapaKTePHCTHKH, a Ype3 TOBA JOKOJKO TOH Ch3JaBa eMOIMH M aHTaXUpaHOCT. B
TYPUCTHYECKaTa HHIYCTPHS TOBA MMa OCOOCHO 3HA4YEHHE, ThIl KaTo camara TYpUCTHYECKa yciIyra 1o
CBOSITa MPUPOJA MPECTABISABA IPEKUBSIBAHE.

Schmitt (2003) onpenenst OpaH MPEKUBABAHETO KAaToO ,,ChbBKYITHOCT OT CETHBHH, EMOIIMOHAJIHH,
KOTHUTHBHU M COIMATHHU PEaKIINK, KOUTO IMMOTPEONTEIAT H3IMUTBA IIPH B3auMOIelicTBHE ¢ MapkaTa“. B
KOHTEKCTa Ha TypH3Ma TOBa 03HAa4YaBa, ye KOHTAKTHT Ha TYPUCTA C IECTUHAIIMATA HE 3a1104YBa €/1Ba MPH
MPUCTHUTAHE, & MHOTO TIO-PaHo - Ype3 BU3YAIHO ChAbpPXKAaHUE, UCTOPUU, MHEHHS Ha JPYTU TYPHUCTH,
CHOMTHS, KyATypa M B3aUMOJEHCTBHE ¢ MeCTHUTE kuTenu. OT Ta3u IiiefHa TOYKa TypUCTHYEcKarTa
pekiiamMa Bede He € JJOCTaTh4Ha - TYPUCTHT OYaKBa MEPCOHATM3UPaHa, EMOIIMOHAIHA U HHTEPAKTUBHA
KOMYHHUKAIIHS.

OcobeHo BaxeH € HpuHOCHT Ha Jiménez-Barreto et al. (2019), xouto pasriexnar OpaHz
NPEXUBSIBAHETO B JJUTHTAIIHA CPE/a M MOJUePTaBaT, Y€ OHJIAIH KOMYHHUKAIUATAa MOXKE J1a Bb3JICHCTBa
BBPXY OYaKBAaHUSATA, JIa CTUMYJIMPA €MOIIMOHAIHN PEaKIMy | Jia BIIUSE HA PEIICHUETO 3a IbTyBaHE.
TsaxHOTO WM3ClieABaHE IOKa3Ba, Y€ IWTHUTATHOTO ChIbpPKAHWE MOXE Ja Ch3Jalie ycellaHe 3a
NPUCHCTBUE, aBTEHTUYHOCT M aHTAKHPAHOCT, JIOPH IPEIU TYPUCTHT Ja IIOCETH peaHaTa JeCTUHALMSL.
Taxa quruTaiHata cpea cTaBa ,,IbPBUAT KOHTAKT  MEX/y TYPUCT U JIECTUHALIUS, & TOBA O3HAYaBa, ye
YCIIEUIHUAT OpaH TpsAOBa Aa ObJe MPEXKUBSH, a HE IPOCTO BUJISH.

# JIMruTaIHa KOMYHHKAIMS ¥ TUTHTAIHE KAaHAJIM B TYpHU3Ma

JlurutaniHata KOMyHHKAIUS c€ TMPEBPbhIA B KIFOUOB €IEMEHT Ha ChbBPEMEHHATAa MapKETHHTOBa
cTparerust B Typu3ma. Ts BKITIOUBa BCUUKH (POPMH Ha OHJIAIH B3aUMOJIEHICTBUE MEXy JCCTUHAIUATA
U otpeburens: yeOcaiToBe, CONMAIHU MPEXH, BHICO MIATGHOPMU, MOOWITHU TIPUIIOKEHHS, OJIOTOBE,
nHpIyeHChpH M oHNalH pekinamuu kKammanuu. Criopen Chamboko-Mpotaringa & Tichaawa (2021),
JUTUTATHATE KaHald TMPEJOCTaBIT BB3MOXKHOCT 3a IO-TOJSIMA BWJIUMOCT, H3MEPUMOCT U
MEPCOHANM3UPAaHE Ha KOMYHHUKAIIMOHHUTE IOCTaHusl. ABTOPUTE TMOJYEpTaBaT W MPEAMMCTBOTO Ha
JIBYIIOCOYHATA KOMYHHKAIUS, KOSATO TMO3BOJIABA AKTHMBHO YYaCTHE HA TYPUCTUTE upe3 KOMEHTapH,
CHHMMKH, OI[EHKH U CIIOJICIISTHE.

Odunmanuure yeOcaliToBe Ha JCCTUHAIMMTE BEYe HE ca caMO MH(GOPMAIMOHHHU ILIAaTPOPMH, a
WHTEPAKTHBHU MApKETHHIOBH HWHCTPYMEHTH, TMpPEUIaraiid BHUPTyalTHH OOWKOJIKH, pE3epBallvy,
NPENopbKH, KapTH M MepcoHanu3upanu mnpemioxeHus. CoumanHute Mpexu, kato Facebook,
Instagram, TikTok u YouTube, mo3BoyisBaT BU3yajJHO M €MOLIMOHAIHO Bb3JCHCTBHE, KOETO IMPAaBH
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KOMYHHUKAIMATA [MO-aHTaXHpallla U J0CThHA. [lmatdopMuTe 3a MOTPEOUTENCKO ChIbPIKAHHUE, KaTO
TripAdvisor, meiicTBaT KaTo He3aBHCHMA Cpela, B KOSTO TYPUCTHTE OOMEHST MHEHMS W OIEHABAT
JIECTHHAIIMATA, & JOBEPUETO KBbM TSAX YECTO HaJBHIIABA JOBEPUETO KbM pekinamuu nocnanus (Fotis,
2015). ToBa mokasBa, 4e TpaJAUIIMOHHATA MAPKETHHIOBA JIOTHKA, 0a3upaHa Ha €JHOCTPAaHHHU MOCIIAHHMS,
¢ 3aMEHCHa OT MOJIEJT, B KOWTO TYPUCTHT € aKTHBEH YYaCTHHUK M ChaBTOP HA MMHUJIKA Ha JICCTHHAIIUATA.

Baxen dakTop ¢ m mepcoHanm3amuaTa. Upe3 crOupane Ha JaHHW W aHAJIA3 HA MOTPEOUTEIICKO
MOBEJICHHE, aITOPUTMHTE TT03BOJISIBAT M3IMpalllaHe Ha WHIUBHIYAIHH MPEMOPHKH, LIEJIEBU PEKIAMH U
ChIbPXKAHUE, ChOOPA3CHO C MHTEpeCUTe Ha Typucta. [10 TO3M HAYMH JUTHUTATHATA KOMYHHKAIIUSI
M3rpaXaa yCellaHe 3a WHIUBHIyalHO OTHOIICHHE, KOETO 3acHjBa EMOI[HOHAJIHATa Bpb3Ka W
yIOBJIE€TBOpPEeHOCTTa. TOBa CE BNUCBA B TEHACHIIUATA OTPEOUTEIAT J1a OYAKBaA HE CaMO UH(OPMAITHs,
a ChIbpPIKaHHUE, ,,KOETO My TOBOPH JTHYHO™.

JIMTUTaTHATE KaHaId MMaT W CTPATErMYeCKO 3HAYCHHE 3a pernyTalusaTa Ha JIeCTHHAIUHTE.
[TooKUTETHUTE PEBIOTA, CHUMKH, BUZI€A U HCTOPHH, CITOJEIICHN OT TYPUCTH U HH(IYCHCHPH, pabOTST
KaTo ,,COIMAHO J0KAa3aTeJICTBO ¥ yBEINYaBaT J0BepHeTo. FIMEHHO 3aTOBa yIIPaBIeHUETO Ha OHJIAMH
penyTranuaTa € KJII0YOB KOMIIOHEHT Ha OpaHja cTparerusita. HeraTMBHUTE KOMEHTapH, ako Obaar
WUTHOPHUPAHH, MOTAaT Jla HAaHeCaT IIETH, HO KOraTo Ce yIPaBisiBaT MPOGECHOHATHO U PO3PAYHO, TOPH
TC JOIIPUHACAT 3a JOBEPUEC U AaBTCHTUYHOCT. ToBa nogdyepransa, 4€ AUTrUTAIHOTO IMPOCTPAHCTBO € HE
caMo cpefia 3a pas3lpoCTpaHEHHe Ha MPOMOIMsS, HO M MPOCTPAHCTBO 3a yIpaBJICHHE HAa PHCKa U
UMHIDKA.

+ IloBexenne HA NOTPEOUTEIHTE OHJIAIH

Brnpekun HennHEeHHUS XapakTep Ha TYPUCTHUECKOTO MPEKUBSIBAHE, TO MOXKE J1a ObJe pa3eNeHo Ha
TPH OCHOBHU €Tara: eTar NpeAn IbTyBaHEeTo, eTall Ha IbTyBaHe Ha MSCTO M €Tall CJie/l TbTYyBaHETo.

B erama mpenu mpTyBaHETO TYPHCTHTE NPOYYBAT BAPHAHTH 32 TPAHCIIOPT, 3a0€JICKUTEITHOCTH,
oTAMX WM paspiedeHus. Ch3OaJeHOTO OT MOTPEOUTENNUTE ChAbP)KAaHUE B COLUAIHUTE MEAUU KaTo
Facebook ninu Instagram, uecto oka3Ba BIUsIHHE BbPXY Bb3IPHUATHUATA 3a 1aJCHO MSICTO, B IOIbIIHEHUE
KBbM OITUTHTE JIa CE MOIMYJISPU3Upa JeCTHHALIUATA KaTO MPUBJIEKATEIHA 32 Te3U, KOUTO HE s MM03HAaBaT.
Hsikon mopranu mpeniaratr MHCTPYMEHTH 32 CIIOACSIHE U ThPCEHE Ha MYJITUMEAUHHO ChIbPKAHUE U
OT3UBH, KOUTO TO3BOJIABAT Ha TYPUCTHUTE 1a UMAT BUPTYyaJIeH mperiieq Ha mbTyBaneto (Leung, 2019).
ITo Bpeme Ha Ta3u (aza Ha MJIaHUpaHE, TYPUCTHTE CHCTABAT II'BTYBAHETO CH, KATO KOMOWMHHpAT W
pe3epBUpaT TPAHCHOPT, HACTAHSBAaHE W YCIyrd (eKCKyp3uH, cwOutus u ap.). [lopranure, KouTo
MPENOCTaBsT ye0-0a3upaHu yCiayry 3a CpaBHEHUE U NPENOPBKU, U HU(PPOBUTE CUCTEMH 3a PE3EPBALIUU
MO3BOJISIBAT MO-JIECCHOTO B3€MaHE Ha peIleHHs 3a MNpeAlpHeMaHe Ha TYPHCTHYECKO ITbTYBAaHE.
[MocpencTBom mIaTGOpPMHUTE HA COIMATHUTE MEIVH CE CMEKYaBaT PUCKOBETE, CBHP3aHU C B3EMaHETO
Ha TPElIHU PELIeHHs 3a IbTYyBaHE M C€ IOBHUILABAa OCBEJOMEHOCTTA HAa TypUCTUTE IpU HM300pa Ha
necruranusata (Kolb, 2017). ToBa moka3Ba, 4e ChBPEMEHHUST TYPHUCT € HH()OPMHpaH, KPUTUYCH H
AKTHBHO Y4acTBa B U3rPaKAAHETO Ha COOCTBEHOTO CH MPEXKHBSIBAHE.

Wznon3eaHeTo Ha COIUATTHA MEJIH OT IOTPEOUTENINTE CE U3BBPINBA U Ciie]] M300pa Ha IECTUHAIINS,
o Bpeme u cien npexusasaneTo (Choe et al., 2017). Ome o BpemMe Ha IbTYBaHETO NOTPEOUTENINTE
3aIouyBar Jia CroJelsT COOCTBEHOTO CH IbTYyBaHE, KATO KauyBaT BU3YalTHO Chbp)KaHHE, T.€. CHUMKH U
BueokiuoBe. OCBEH TOBa, W3MOJ3BAHETO HAa MOOWJIHHM YCTPOMCTBA M MPUIOXKEHUS, KOHUTO
MO3BOJISIBAT KOHTEKCTHO-OCH3HATH CHUCTEMH U J00aBEeHa PealHOCT, KOMOMHUPAHH C U3IMIOJI3BAHETO Ha
TEXHOJIOTHH, QWITPU U MEXaHU3MH, 000raTsIBaT YAOBOJICTBUETO OT MECTAaTa, KOUTO YOBEK IOCEIIaBa
(An et al., 2021; Marasco et al., 2018). Taka TypucThT Ce NMPEBpbHINA B ,,JUTHTAJICH pa3ka3Bay’ u ce
3acuIIBa poJIsiTa My KaTo KOMyHHMKAaTOp Ha OpaH/a, a He caMo KaTo HOTpeOUTell.

O1we 1o BpeMe Ha MBTYBAaHETO MOTPEOUTEINTE 3aM04BAT Ja CIIOAEIAT COOCTBEHOTO CH ITbTYBaHe,
KaTo KadBaT BHU3yallHO ChIbpKAHUE, T.e. CHUMKH M BHJICOKIHUIOBe. OCBEH TOBa, M3IOJ3BAHETO HA
MOOWIIHU YCTPOWMCTBA M MPHUIIOKEHHUS, KOUTO MO3BOJISIBAT KOHTEKCTHO-OCH3HATH CHCTEMH U J00aBeHa
pearHOCT B KOMOMHUHALKMS C U3IOI3BAHETO Ha TEXHOJIOTUH, GUITPH U MEXaHU3MH, KOUTO 00oraTsBat
YIOBOJICTBHETO OT TToceTennTe Mecta (An et al., 2021; Marasco et al., 2018).

[TyGnukaruuTe B COMATHUTE METUU JOCTUTAT CBOSI BPBX B Kpas Ha mbTyBaHeTo (Fotis et al., 2012).
Crnen xato ce BbpPHAT Yy JOMa, IBTYBAIIUTE CHOAENSAT JMYHUTE CH ChBETH M HUBOTO CH Ha
YIOBJIETBOPEHOCT HWJIM HEIOBOJICTBO OT IIOCELICHWETO CH Upe3 Ch3JaBaHETO Ha TEHEPUPAHO OT
MOTPEOUTENH ChIbPKaHKUE, KATO HAIPUMEP OT3MBH, KOMEHTAPH, CHUMKH, BUJICOKITUIIOBE WIIH ayIHO
(Leung et al., 2017). ITo To3u HauuH TuIATGOPMHUTE TIpeaaBaT HHGOPMAIHS ,,0T IbPBA PHKA™, KOSTO
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BIMsEe BBbpPXY pemeHusata Ha npyru motpebutenu (Tham et al., 2020). bnorosere 3a mbTyBaHe,
TYPUCTUYECKUTE OOLIHOCTH B COLMATIHUTE MPEXHU U MOPTAINTE 33 OT3UBHU Ca Cpel Hal-TIOMYJISIPHUTE
KaHaJM, y9acTBalld B 0OOMeHa Ha ONHT MEXAy Typuctute. KoMyHUKanusITa B Typu3Ma € TMHaMAYHa ’
MpoJb/DKaBallla, a JUTHTaJHATa CpeAa IMpeBpbhIla WHAWBHUIYATHOTO MPEXMBABAHE B 4YacT OT
KOJIeKTHBHA WH(pOopMaImonHa 0a3a, JOCThITHA 32 OBACIN TYPHUCTH.

3. IMruTAJIHA KAHAJIM 32 M3rPaxIaHe HA OpaH/A Npe:KNBsBaHe

B cbBpeMeHHMS TypU3bM AUTMTAIHUTE KaHAJIM UIPasT LEHTPaIHa pojlsd 3a M3rpaxaaHe Ha OpaHn
IpexuBsiBaHe. Te I03BOJSIBAT HAa AECTHHALMUTE [1a KOMYHUKHPAT, aHTQXUPAaT U BIbXHOBSIBAT
TYpUCTUTE, KaTO ChLIEBPEMEHHO ChOMpAT IeHHA WHQOpMAIMs 3a TMOBEACHUETO Ha MOTpeOUTENHTE.
N3non3BaHeTo Ha pa3NUYHU KaHAJIU € CTPATETHYECKO, Thil KaTO BCEKU OT TSX MPENOCTaBs PA3INIHU
BB3MOKHOCTH 32 B3aUMOJICHCTBHE U Ch3/1aBaHE HA EMOLIMOHAIIHU BPB3KH.

+ Oduumannu yeGcaiToBe H MOGUIHHA IPUIIOKEHHS

Odwummanuaute yebcallToBe Ha JECTHHAITMUTE U MOOWITHUTE IPHUJIOKEHMS ca IThpBaTa U Hail-BayKHA
TOYKa Ha KOHTAaKT C TypucTuTe. Te MpemocTaBsAT CTPYKTypupaHa HHPOpPMamus 3a aTpPakivd,
HACTaHjIBaHE, TPAHCIOPT M CHOUTHS, KAaKTO W BB3MOXKHOCTH 3a pe3epBallMi M TEPCOHAIU3UPAHH
npernopbku. MOOWITHNTE TPUIIOKEHUS JOIBJIHUTEIHO YIIECHSABAT TYpPHCTa MO BpeMe Ha MbTYBaHETO
Ype3 HaBUTAIHS, UHTEPAKTUBHU KapTH U JIOKATU3UPAHA MPEIOKCHHUS.

Cp3agaBaHeTo Ha (YHKIMOHATHA W BH3YIHO IIPHUBJICKATEIHU yeOcalTOBE € KIIOYOBO 3a
(dopMmupaHe Ha MBPBUYHO BIeUaTicHHE 3a AectuHanusata. Cropen Jiménez-Barreto et al. (2019)
BHCOKOKA4YE€CTBEHOTO JWTHTATHO CHhABPKAHUE YBEIMYaBa OYAaKBAHOTO YAOBJIETBOPEHHE W 3aCHIIBA
eMOIOHaTHATa Bph3Ka ¢ OpaHa olle Mpean pealHOTO OCeIIeHHE.

+ CouHaJHH MPEXH

Commanaute Mpeku kato Facebook, Instagram, TikTok m YouTube mo3BomsBar Obp3a u
MHTEPAKTHBHA KOMYHHKAIMSA C MOTEHIMAIHUTE TypHCTH. Te Ch3laBaT BH3MOKHOCTH 3a BH3YAJIHO
BB3/ICHCTBHE Ype3 CHUMKH, BHJI€Aa W CTOPHTA, KOMTO MOTaT Ja MPeIM3BUKAT €MOIMH, Ja pa3Kaxkar
HCTOPHUSATA Ha JIECTUHAIMATA U JIa HAChPYAT CIOJIEIISHE.

ColaaHuTe MPEKH MPEIOCTABAT IIaThopMa 3a ABYIIOCOYHA KOMYHHUKALIUS - TYPUCTUTE MOTAT Ja
KOMEHTHPAT, CIIOJCNAT JMYHU TMPEXHUBSBAHHUA M Ja B3aUMOJCHCTBAT JUPEKTHO ¢ Opanma. Tosa
reHepupa COIMAIHO JI0KA3aTelICTBO, YBEINYaBa JOBEPUETO M CIIOMAra 3a M3rPakJaHETO Ha OHJIAMH
oburHocT oKkoJio necturarmsata (Chamboko-Mpotaringa & Tichaawa, 2021).

+ WHpayeHCHPH ¥ IMTHTAJIHH TOCIAHUIM

HNudnyeHchpuTe ¥ TUTUTATHATE TOCITAHUIN Ca CHBPEMEHHU ,,TIOCPEIHUIN MEXAY TypHUCTa U
nectuHaiuATa. Te ch3/1aBaT aBTEHTHYHO ChIIbPXKaHKUE, CIIOACISHKY JTMYHUS CH OTIMT C TIOCIICIOBATEIIH,
KOHUTO C€ JIOBEPSIBAT Ha TAXHOTO MHeHHE. M3cieBanus oKa3BaT, Y€ MPUCHhCTBUETO HA HH(IIYESHCHPH
B OHJIAl{H KaMITaHWY TIOBHIIIABA aHTXUPAHOCTTA M BIIMsC HA BHMPHUATHATA 32 OpaH/a, 0COOEHO cpes
MJIaJIUTE ayJAUTOPUH, KOUTO LIEHAT BU3yajHAaTa JJOCTOBEPHOCT U coranuus kourekct (Fotis, 2015).

JIUruTajHUTE TMOCIIAHUIM MOTaT Ja OBJAT KAKTO MOMYJISPHU JIMYHOCTH, Taka U OOHMKHOBCHH
TYpPUCTH C aKTUBHA OHJIAH ayJUTOPHS, KOETO TO3BOJIsIBA HA JIECTUHAIIMATA J1a Ch3/Aa]le pa3HOOOpa3HH
,,T7IACOBE™, OTpa3sBAIX PA3TUYHH TTPEIKUBIBAHUS.

+ OmJaiiH pekJaMeH MUKC M HHTEPAKTHBHO ChIbP:KaHHe

OmnunaiiH pekIaMHUSIT MUKC BKJTFOUBA JUCTIIEH pexinaMa, Oanepu, Google Ads, conmanHa pekiama u
ChIbPXKAHUE, TEHEPUPAHO OT caMUTe NoTpeduTenu. Upe3 NHTEPaKTUBHU €IIEMEHTH KaTO BUKTOPHHH,
AHKETH, TP ¥ BUPTYaJIHU IPEIU3BUKATEICTBA CE IIOCTHTa [I0-BUCOKA AHTAKUPAHOCT Ha 8y IUTOPHUSITA.

WNHTepakTUBHOTO ChAbPIKAHUE CTHMYJIMpa Yy4yacTHE€ W Ch3JaBa ycellaHe 3a MEePCOHATHO
npexuBsBane. Criopex Schmitt (2003), mogo0HU MOAXOMM TOBHINABAT CETUBHATA W €MOI[MOHATHA
BPB3Ka, KOSITO MMa KJIIOYOBO 3HAYEHHUE 3a M3rPaKIaHe HA CHUIICH TYPUCTUYCCKH OpaH/.

+ VR/AR, BHICOMAPKETHHI ¥ BHPTYAJIHH TYpOBe

Bupryannara u noGaBenata peanHoct (VR/AR) mpenmocraBST yHHMKadHM BB3MOXKHOCTH 3a
AMHTAIAS HAa pEaTHOTO NpexuBsBaHe. Uped VR typuctmre morar ma ,,IOCETAT JAECTHHANMSITA
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BUPTYaJIHO, Ja pasriiefaT aTpakiuud W Ja Ce OPUCHTUPAT MPOCTPaHCTBEHO. AR mpuimoxeHusTa
o0orarsBaT peaTHOTO MPEKUBSIBAHE UPE3 NOMBIHUTESITHA BU3YaITHU WITH HH(POPMAIMOHHH CIIOCBE.

BuieoMapkeTHHIBT M BUPTYATHUTE TYPOBE ChIIO Ch3/1aBaT EMOILIMOHATHA BPh3Ka Upe3 pa3Ka3BaHe
Ha UCTOPHH, BU3YAIIHU U ayJUO CTUMYJIH. Te3U KaHAIX MO3BOJISBAT HA TYPHCTUTE 1A ,,IIPEKHUBEST
MpeIBapUTENHO, yBENWYaBalKi TOTOBHOCTTa MM Jla TOCETAT aecTuHammAra ¢usndecku (Pine &
Gilmore, 1999; Jiménez-Barreto et al., 2019).

Tabmuma 1: Jlururanau KaHaIH 32 H3TPakaaHe Ha OpaH.I IPESKUBSIBAHE

Bo3aeiicTBue BbpXy OpaHA

Kanan @DYHKUIHUHA / THCTPYMEHTH
NpeKUBSIBAHETO
Odummanan Peseprarun, YBenmnuaBat 0YaKBaHOTO
yeOcaiitoBe U HHTEPaKTHBHU KapTH, YAOBIETBOPECHHUE, Ch31aBaT JOBEpHE
MPUIOKEHUS MEPCOHATM3UPAHH PETIOPBKU
Coryaaau CHUMKH, BHJEa, CTOPHUTA, CunHo €MOIIMOHAJIHO
MpEXH KOMEHTapH, aHKEeTH BB3JICHCTBHE, COIMAITHO
JIOKa3aTeJICTBO, aHT AKUPAHOCT
Nudnyencopu ABTOpPCKO  ChIOBpPKAHUE, 3acunBaT aBTEHTUYHOCTTA,
u JTUTHTATHA CIOJIEISTHE Ha OMUT JIOBEPUETO U aHTAKUPAHOCTTA
MOCJIAHULA
OHnaliH Jucrnen pexnama, BuszyanmHo W  KOTHUTHUBHO
peKIaMeH MUKC OaHepu, HHTEPAaKTUBHU UTPH CTUMYJIMpaHe, TOBWINaBaHe  Ha
MepcoHaIN3aLusATa
VR/AR u Bupryanau =~ oOHMKONKH, Cumynupane Ha
BHUPTYaJTHU TYPOBE no0aBeHa peaTHOCT, BUAECO MPEeKUBSBAHETO,  yBEM4aBa  CE

KCJIIaHUCTO 3a IIOCCIICHUC

3.1.Ka3zycu: ,,Inspired by Iceland“ u ,,Visit Dubai*
3.1.1. Inspired by Iceland
Kammanusta ,,Inspired by Iceland mpencraBisiBa chBMeCTHa WHMIMATHBA Ha VcmaHiackus
TYPUCTUYCCKH OOpJl, MECTHH KOMITAHWHU ¥ TPABUTEICTBOTO C I YBENIWYaBaHE HA CE30HHOCTTA Ha
Typu3Ma U ToOmyiaspusupade Ha Mcrmanmuss kaTo mNpHUBIEKaTeNHA JCCTHHAIMS —IISJIOTOIUIIHO
(thinkwithgoogle.com).

H3noa3Banyu AUTHTATHUA KAHAJH U MEXaHU3MU:

- YouTube TrueView pekiama — no3BoisiBaT I0OpPOBOJIEH U300p Ha BHJEO, KOETO rapaHTHpa
BHCOKA aHTa)XKUPAHOCT M TapreTHPAHO Bh3JEHCTBHE.

- HWuTepakTnBHa miardopma ,,Ask Gudmundur® — MECTHHU )KUTENH OTTOBAPAT HA BBIIPOCH Ha
MOTEHIIHATHN TYPUCTH, KOETO Ch3JlaBa aBTEHTUYHO MTPEKHUBSIBAHE.

- Commnannu meanu m UGC (User-Generated Content) — npu3uB KbM MECTHHUTE Ja CIIOJCIIST
HCTOPHHU U CHUMKH, Ype3 KOETO C€ M3TrPpax/1a OOIIHOCT U COLMATIHO JOKa3aTEeJICTBO.

- Ily0oauyHu cbOMTHS W €MOLMOHAJIHM CTHUMYJM — KOHUEPT, CTPUIIMBAH OHJIAHH, 3acUiBa
YYBCTBO Ha OOITHOCT M aHTaXKupaHocT (marketingsociety.com).

Bn3aeiicrBue BbpXy OpaH/ Npe:KUBSIBAHETO:
- TloacuiBa eMOIMOHAIIHATA M COLMAITHATA AHTAKUPAHOCT HA ayIUTOPHSATA.
- VBenuuaBa YCEIAHETO 3a aBTCHTUYHOCT YpPE3 AUPEKTHUA KOHTAKT C MECTHH KUTCIIN.
- Tenepupa gosepue upe3 UGC u counanHo 10Ka3aTeacTBo.
- JlaBa BB3MOXKHOCT 32 INI00ATHO pa3IINpsiBaHE HA ayTUTOPHUSTA.

Kputnyen ananus:
- Cunara Ha KaMIaHUATA € B YCTOWYMBOTO aHTAKUPAHE HA TYPUCTH U MECTHH XKHUTEIH.
- PucksT oT HEKOHTPOJIUPAHO CbABPKAHNUE CHIIECTBYBA, HO C€ KOMIICHCHPA C aKTHBHA
MOJIepalyisi U HHTETrpaus B OQHUIIMATHUS KaHaI.

164



- YCnemHoTo chYeTaHWe Ha JUTUTAIHU U COI[MATHU MEXaHU3MU MPaBU KaMIIaHUITa MOJIEN 32
JECTHHAIINU C OTPAHIYEHH PECYPCH.

3.1.2. Visit Dubai
Visit Dubai e odunmannara Typuctudecka opranusamws Ha JyOaii, KOATO M3M0I3Ba HHTETPUpPaHa
JMTUTATTHA CTPATETHS 32 U3rPaXKIaHe Ha Tiio0alieH OpaH] 00pa3, BKIFOUUTETHO Ype3 COIMATHN ME/IHHY,
nH(QIYESHCHhPHU U CTpaTeruuecku naptHropcTea (dubaidet.gov.ae).

H3no3BaHu TUTMTATHA KAHAIH U MEXaHU3MM:

- Comumanam wmpexu — Haa 80 kanama, BrmountenHo WeChat 3a kuTaiickust maszap, ¢
MEPCOHANIM3UPAHO ChIBPKAHUE 32 PA3TUYHU CETMEHTH TYPHUCTH.

- TI'100anHM KaMNAHWU € U3BECTHH JUYHOCTH — BU3YATHO U €MOIMOHAHO BB3JIEHCTBHE Upe3
MOMYJISIPHU aKThOPH U UH(ITYSHCHPH.

- IlapTHbopcTBa ¢ Texnoqoruynu rurantu (Tencent) — HacoyeHU KbM MEPCOHATUZUPAHU
MIPeIJIOKEHHSI ¥ TApTeTUPaHe Ha CIeNU(UIHA Ma3apH.

- UGC u unHdyyeHCHPH — CTEMYJIHPAT CIIOJETSTHE Ha PEeaHH MPEeXUBIABAHMS UPE3 XalllTaroBe
(#ThislsDubai).

- Kamnaunmus ,, Till We Meet Again® — nepcoHanu3upaHy BUAECO U COLUATHU [TOCIaHUA IO BpEMe
Ha TaHIEMUATa, TIOIAbpKAIIH Bph3kaTa ¢ Typuctute (dubaidet.gov.ae).

Bo3aeiicTBue BbpPXY OpaH/ Npe:XKNBSBAHETO:

- Cpb3paBa 17100a1HO NPUCHCTBUE U NEPCOHAIN3UPAHH ITPEKUBSIBAHUS.

- 3acuiBa eMOLMOHAIHA BPb3Ka U JIOBEpUE Upe3 BU3YyaTHO U COLMAIHO ChAbp)KaHHUE.

- VHTepakTUBHOCTTA MPEBPBILA TYPUCTUTE B aKTUBHU Ch3JaTeIH Ha OpaH/ ChIbpiKaHHeE.
- YnpapnsBa OHJANH pelyTalyATa U aHTAKUPAHOCTTA JOPH B YCIOBHS Ha KPU3H.

Kputuyen ananus:

- TlonxonbT e cuiieH U KOMIUIEKCEH, HO U3UCKBA 3HAYUTEITHU PECYPCH.

- IlapTHBOpPCTBaTa C TEXHOJIOTWYHHU IIAT(HOPMH aBaT CTPATErHYECKO MPEIUMCTBO, HO ChLIO
Ch3/1aBaT 3aBUCHUMOCT U BBIIPOCH 3a KOHTPOJI BEPXY JTaHHHUTE.

- CwpueraBanero Ha uHQuIyeHchpr 1 UGC yBenudaBa aBTCHTUYHOCTTA, HO U3MCKBA BHUMATEITHO
yIpaBJIeHUE Ha ChABPKAHUETO.

Tabnuna 2: Jlururanau 6pany Ka3ycu: CpaBHEHHE

AcneKT Inspired by Iceland Visit Dubai
OcHoBHa I'paxxnancko yJacTue, I'moGanna
CTpaTerus JIOKAJTHA aBTEHTUYHOCT IIepCOHATH3AIINS,
MYJITUILTAT(HOPMEHO MTPUCHCTBHE
N3non3eanu YouTube, COLIMAJIHA Cormanau MpEXH,
KaHaJIu veann, UGC, uWHTepakKTHBHA WHQIIYEHCHPH, TII00aTHU
iatopmu naptHeopeTBa, UGC
Emounonanno CuHa JIOKaJIHA Bucoxka BU3yasHa u
BB3/IEHCTBHE AQHTAKUPAHOCT U ABTEHTUYHOCT collMalTHa aHTKUPAHOCT, TII00aHa
eMOIIHS
ITepconanmsanu OrpanuueHa, upes3 Bucoka, ype3
o MECTHH TTOCIIaHUIN TEXHOJIOTMYHU TapTHHOPCTBA U
CErMEeHTalHs
Puckoge Hexontponupano Bucoku pecypeu,
ceappxanue UGC 3aBUCUMOCT OT  TEXHOJIOTHYHU
mw1athopmMu
OcHoBeH ABTEHTUYHOCT, COLTUATHO [Tepconanuzanus,
OpUHOC  KbM  OpaHJl JIOKa3aTelCTBO,  ydYacTHe  Ha TJI00AHO MIPUCHCTBHE,
MIPEKUBSIBAHETO TypucTa AHTAXUPAHOCT
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3akarouenue: [ 1Bere KaMIIaHMM IIOKa3BaT, 4e IUTMTAIHHTE KaHAJIM ca KIIOYOBH 3a
cb3naBaHe Ha OpaHn mpexuBsiBaHe. ,Inspired by Iceland ce Qokycupa BbpXy aBTEHTHUYHOCT M
CollMaJHa aHTAXXUPAHOCT, JokaTo Visit Dubai mpuimara xomruiekceH, Tio0alieH MOAX0J]] C BHCOKa
MEPCOHANN3AIUS U TEXHOJOTHYHH TMapTHHLOPCTBA. M B JBara ciydas NUTHUTATHATA KOMYHUKAIIWS
MIPEBPBIIIA TYPUCTA B AKTUBEH YYaCTHUK U ChaBTOP Ha OpaHja.

4. Poast Ha noTpednTeckoTo chabp:xkanue (UGC)

IMorpeburenckoro cuabpikanne (User-Generated Content — UGC) mpezcraBisiBa BCAKAaKbB THIT
JUTUTATHO ChABPIKAHUE, Ch3aICHO OT TYPUCTH — TEKCTOBU OT3UBH, CHUMKH, BUACOKIUIIOBE, OIICHKH,
OJIOT MyOJIUKAIIMY U ITyOJTUKAIIMY B COIIMATHUTE MPEXKH. 3a pa3jiuKa OT TPAJAUIMOHHUTE MApPKETHHIOBH
nocianusi, UGC ce Bp3nprueMa kato ¢popma Ha ,,JIOCTOBEpHA KOMYHHKAIIUS‘, KOSITO HOCH BHCOKO HUBO
Ha aBTCHTUYHOCT U COIMAITHO JIOKA3aTeJICTBO, IPEBPBIAUKH TO B KIIFOYOB PECYPC 32 U3TPaXKTaHETO HA
JUTUTAITHO OpaH] MpeKHUBsIBaHE U 32 (POPMUPAHETO HA MOTPEOUTEIICKU HArlacu KbM JICCTUHAIIUUTE.

+ 3HaueHHe HA OT3MBHUTE, CHHMKHTE H BH/1€aTa KATO KOMYHHKAIIMOHHH HHCTPYMEHTH

Ot3usure B mardopmu kato TripAdvisor, Google Reviews, Booking.com u Airbnb ce npeBbpHaxa
B OCHOBEH M3TOYHMK Ha MH(OpPMAIMs 3a TYPHCTHTE B €Tala Ha IPEIBAPHTEIHOTO IUIAHHpaHE HA
TYPUCTUYECKOTO WBhTHBaHE. Te€ TPeJOCTaBAT NETAMIHM, €MOLMOHATHO OIBETCHH OIMCAHUS Ha
MPEXUBSIBAHUATA, KOUTO YECTO ChIbPKAT HHPOpMAIHS, JIUIICBAINA B OQUIHATHITE TPOMOLMOHAITHU
MaTepuany. Taka HampuMep OT3WBUTE AONBJIBAT (QopManHaTa WHQOpPMAalUs C BIEYATICHUS 3a
XHTHEHa, aTtMocdepa, oOCTy)XBaHe, AaBTEHTUYHOCT WJIM OCOOCHOCTH Ha MeCTHara KyiTypa.
UscnenBanusta moka3BaT, 4e MOTPEOMTENHTE c€ JJOBEpsSBAT IOBeYe HAa OT3MBU OT JAPYTH
M'BTEHISCTBEHUITN, OTKOJIKOTO Ha OpaHl KOMYHUKAIMATA, Thi KATO T'H BB3NPUEMAT KaTo HE3aBUCUMH U
peaTNCTUYHH.

CHHUMKHUTE W BHJEaTa, TEHEPHPAHU OT TYPHCTH, UMAT OIIE IO0-BUCOKA yOETUTETHOCT, Thi KaTo
HOCSAT BU3yajlHa JIOCTOBEPHOCT. Te MoKa3BaT pealHH CIEHH, XOpa, eMOLMH M arMocdepa, KOUTO
Ch3/1aBaT ycellaHe 3a NpUChCTBHE B necTuHanuaTa. [Inatdopmu kato Instagram u TikTok npespbiar
BU3YaIIHOTO ChIbP)KAHUE B OCHOBEH MHCTPYMEHT 32 BIBXHOBEHHE, KATO HMEHHO IOTPEOUTEIICKUTE
CHHMKH YECTO CE€ OKa3BaT MO-BIHSTENHU OT MPo(eCHOHATHUTE pEKIaMHH BU3UHU. TOBa ce IBJDKH Ha
T.Hap. ,,6CTETUKA Ha aBTCHTUYHOCTTA™ — BHU3YalleH CTHJI, KOWTO Ce BB3IpHEMa KaTo HENONPAaBEeH U
OJM3BK 10 ©KETHEBUETO HA XOpaTa.

Buneara, oco6eno kpatkute Qopmaru (Reels, TikTok), ch3maBaT nuHAaMUYHHM U €MOIIMOHATHO
BB3JICHCTBAIM Pa3Ka3M 3a MbTYyBaHETO. Te MO3BOJSBAT HA TYPUCTUTE Ja CIOJEINSAT BICUATICHHS B
peasHO BpeMe: OT Pa3XOAKH MO YJIHWIUTE, KYJITYPHH NPOSBH W TPHUPOAHU TIEAKH A0 KyJIMHAPHU
n3kuBsBanus. [logoOeH THI chabpkaHHe (GopMHpa HpeIBapUTENHO yCellaHe 3a arMocdepara Ha
JIECTUHAIIMATA U YECTO CIYKU KaTo ,,MOCT" MEXJIy BUPTYaJTHOTO M PEATHOTO MPEKUBSIBAHE.

Edext Ha UGC BBpXY 10BepHETO M B3¢MAHETO HA PelIeHNne 32 IbTyBaHe

Enna ot ocHoBHute pyHnkimu Ha UGC e usrpaxaaneTo Ha gosepue. [Ipu u300p Ha TypuCTHUECKA
JECTHHAIMS, KOSATO IO CBOATA MPHUPOJA € HeMaTepHalleH MPOIYKT, MOTPEOUTETUTE Ce HYXIasT OT
OpPUEHTHPH, KOUTO Ja HaMaiAT Bh3npueManus puck. UGC m3nmbiHsABa Ta3u poJis 4pes:

- CONMAaTHO JIOKA3aTeJICTBO — KOraTo TONIsIM Opod TYpPHCTH CIIOAETSAT IOJIOKUTEIHU
MPEXUBSIBAHUS, TOBEPUETO KbM JECTHHAIUITA CE yBEIMUYaBa,

- CPaBHHUTEIHOCT — MOTEHIIMATHUTE TYPUCTH MOTAT Jla CPABHSAT ITPEKUBIBAHUS, MHEHUS U CHUMKHU
OT Pa3INYHH U3TOYHUIIH;

- eMOIMOHA/JIHA BAJIMAHOCT — JIMYHUTEC UCTOPUHN U NPECIKUBABAHNA HA APYTUTE YCCTO OKa3BaT I10-
CHUJIHO BJIMAHHUEC OT pallMOHAJITHUTEC apryMCHTHU,

- HamaysgBaHe Ha WH(OPMAIMOHHATA aCHMETPHs Mexay oduiuanHaTa nHGOpMaus U peaHus
OOJIMK Ha JECTUHAIUATA.

Xie et al. (2016) crobmraBar, ue mpudIM3UTENHO 77% OT MOTPEeOUTETNTE HA XOTENN YeTaT OHJIAiH
OT3UBH, Ipeau aa n3bepaT npoaykT. OCBeH TOBa, CPaBHABAHETO HA MH(GOpPMALUS OT OT3UBU MEXKIY
pasnuyHuTe M1aTHOPMH Ce € MPEBBPHAI0 B OCHOBHA HEOOXOIMMOCT KaKTO 3a MOTPeOUTENNTE, TaKa U
3a ponaBaunte (Cheung & Thadani, 2012).
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Tosa nmocrass UGC B HOCHTHpA Ha HOTpe6I/ITeJ'ICKaTa IIbTCKA, KaTO HCIOBOTO BJIIMAHHEC € 0co0€eHo
CHUJIHO B €CTAIIUTC HA:

-  BIBXHOBCHHUC — BU3YAJTHOTO CHbABPIKAHUEC MOpaXKJa KCJIaHNC 3a ITbTYBAHC,

- OICHKAa Ha aJITCpHATUBU — OT3UBUTEC TOMArar aa cc (1)I/IJ'ITpI/IpaT NOAXOAAIIMTE JCCTHHAIIUN,

- pPCHICHUE 3a IOKYIIKa — KOM6I/IHaLII/I${Ta OT CHUMKH, KOMCHTApHu U OLCHKU BOAU 10 I/1360p Ha
KOHKPETHO MACTO, XOTEI UIIN IIPEKUBIABAHE.

+ UGC kaTo 4acT OT AMruTAJHOTO OPaHI NPEKUBIBAHE

[MoTpeOUTENCKOTO ChABPKAHUE BEYE HE € BHHIICH CIEMEHT KbM MAapKeTHHTOBAaTa CTPATETHS, a
MHTETpUpaHa 4YacT OT OpaHI WACHTUYHOCTTa. MHOxecTBO nectuHanuu wusnomspar UGC kato
,»pa3LIIPEHo orjenano’ Ha cOOCTBeHaTa CH KOMyHHKanus. ToBa ce qaBa 4pes:

- cnonemstae Ha UGC B opuImiaiHATe COMMATHN KaHAT! Ha IeCTUHAINATA;

- BKJIIOYBaHE HAa TYPUCTHYECKU CHHUMKH B IUTUTATHUA KaMIIaHWH;

- Ch3JaBaHE Ha XallITaroBe, KOUTO HAChpYaBaT MOTPEOUTEIIUTE J1a ydacTBaT B OpaHna (mpumep:
#mylovelybulgaria, #visitgreece, #inspiredbyiceland);

- U3TpaXKAaHe Ha OOIIHOCTH OKOJIO MPEKUBSBAHHS, HHTCPECH WM TEMATHYHH MapIIPYTH.

ITo to3u Hauna UGC ce npeBpbla B MEXaHU3bM 3a KOJIEKTUBHO Ch3laBaHE Ha OpaH[ pa3Kkasu.
Bw3mpusaTHeTo 3a JECTHHAIMATA BeYe HE € Pe3yiTaT caMO OT MapKeTHHTOBHTE IMOCIAHHSA, a OT
B3aUMOJICHCTBUETO MEXKY OPHIIMATHH U IOTPEOUTEIICKU UCTOpUH. Taka OpaHIbT HA ICCTUHAIIMATA CC
,»JEMOKpaTH3Mpa“ — Ch3llaBa CE¢ 4pe3 NPEKHUBSIBAHUATA HA XOpaTa U TEXHUS HAYMH Ja TH H3Pa3sT
BH3YaJTHO ¥ EMOLIMOHAITHO.

+ Kpurnunu Habionenus

Bonpexu orpomuus norenuuman Ha UGC, ponsta My He € eAHO3Ha4HAa. ABTEHTHUYHOCTTa Ha
ChABPKAHMETO € eTHOBpeMeHHO HeroBara cwia u crnaboct. Yact or UGC moxe ma Obae
MaHMITYJTUPAHO, IPEKaJICHO MO3UTHBHO WIIM HETATUBHO, Ch3/1aBaHO OT HHGIIYEHCHPH C PEKIaMHa 1Ie],
WIK Ja TOpaXaa HepeaJuCTHYHM ouakBaHMs. ToBa ch3gaBa HEOOXOAMMOCT OT CTPAaTErHYECKO
yIpaBieHHe Ha OHJAWH pemyTanusTa U oT BHUMaTenHo uHTerpupaHe Ha UGC B MapKkeTHHroBaTa
KOMYHHKAIMS Ha JE€CTUHALUHTE.

5. lIpumepu ot npaxktukara (bnarapus, EBpona, cBeTOBHM JeCTUHAIINN)

5.1. Bearapus

B bparapust IuruTanHuTe KaHAJIA YECTO CIIY>KaT 3a JOMbJBAaHE HA TPAJUIUOHHUTE MAPKETUHI OBU
yewust. [1oTpeOuTenckoTo chabpKaHue € KIIF0U0BO 3a MpeIaBaHe Ha ,,ACTHHCKOTO  MPEKUBSIBAHE —
TYPUCTUTE BUKAAT HE MPOCTO ,,eKCKYP30BOJICKH PEKIAMU‘‘, & aBTECHTUYHU MOMEHTH OT I'bTYBAHUSITA
Ha apyru. ToBa yBennuaBa 10BEpPHETO, 0COOCHHO Cpe ITbTYBAIIUTE, KOUTO THPCST OMHT, a HE IIPOCTO
aTpaKIIHH.

- [InoBauB - rpax I1noBaAKMB B MOCIETHUTE TOAMHA aKTHBHO M3MOJ3Ba IUTHTAIHO ChIbpPXKAaHHE 32
MMPOMOTHpaHe Ha UCTOpHYECKaTa W KyJNTypHaTa CH HISeHTHYHOCT. B commannute mpexu (Instagram,
Facebook) nectunanusita crojeins Kakto npo)eCUOHAIHU KaJIpH, Taka U MOTPEOUTEICKA CHUMKH Ha
TypUCTH, OCOOCHO B CTapus TpajJ U Ha >KUBOMKCHHUTE XBJIMOBE. ToBa Ch3/laBa , KUB OpaHa™ U
CTUMYJIMpa TYPUCTH J1a MIOCETSIT, 3a J1a MPEKUBESIT JINYHO TOBA, KOETO Ca BUJCIH OHJIANH.

- baHcko - kaTo momynspeH 3uMeH Kypopt, bancko nsnonssa onnaita mardopmu ¢ UGC (cHUMKH,
BUJIea, OT3UBH) 3a MPUBJIMYAHE HA CKUOPH W JIIOOWTENIM HA TUIAHMHCKU TYpU3bM. MeCTHH XOTelu H
TypoOIepaTopu CHOJEIAT ChAbpPKAaHUE, CH3AaJACHO OT TYPUCTH, 3a Ja IOKaXaT peaHuTe
MIPEKMBSBAHUS Ha MIOCETHTENNTE (3UMHHU CITyCKaHHS, BEYEPHH pa3BIeUCHUs, TPAAUIIMOHHA KyXHS).

- Co3zormon - kpaiilOpexxHuaT rpaj usnon3sa Instagram u YouTube, 3a 1a momyssipu3upa MOPCKHUS
Typu3bM, QecTUBAIN U aTMOocdepaTa Ha ctapus rpaj. [loceTurenu kauBat Bujieo AHEBHUIHM (v1ogs),
KOUTO C€ CHOAEISAT M Mpe3 IWTUTAIHUTE KaHalid Ha OOIIMHATA M HAa TYPUCTUYECKH (UPMHU,
M3TPKIANKH MTO3UTHUBEH JIECTHHAIMOHEH UMHIXK.

5.2. Espona (ocBen bbarapus)

B eBpormeiicku KOHTEKCT IUTHTATHATA CTPATETHs YECTO KOMOWHUpA TPaTUIIMOHHUS TYPH3BM C
MOJIEpEH TMOJIX0/I, KaTo ce Habmsara Ha storytelling u npexxuBsiBaHe, 6a3UpaHO HA JIOKAJTHA UCTOPHHU.
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ToBa momara Ha iecTUHANUUTE Aa AudepeHIupar cede CH - He Upe3 CTaHJapTHUTE 3a0€IIe)KUTEITHOCTH,
a 9pe3 UPKUBIBAHUS, KOUTO ca (POTOTeHWYHH, HO U aBTEHTHYHH.

- Uranus - Benenust: MHoro kamnanuu u3nonssar Instagram u YouTube, 3a 1a mokaxart >KUBOTa B
rpaja U3BbH TYPUCTUYECKUTE MapUIPYTH — XPaHU, MAJIKH KBapTaid, JOAKU. JlecTHMHaUuUU Kato
Benenus momymsipusnpar ,,CKpUTH KbTYeTa* Ype3 OI0rbpH U HHPITYSHCHPH, CTUMYITUPAHKHA TYPUCTUTE
Jla M3J113aT U3BHH OCHOBHUTE 3a0€NIeKUTETHOCTH.

- Ucnannus - ,,Inspired by Iceland: Kakto Beue cmomeHaxme, kammnanusTa ,,Inspired by Iceland*
n3nomsBa aurntanan kaHamu u UGC, 3a fma mpencTaBW CTpaHaTa 4dpe3 TJIACOBETE M MCTOPHHTE Ha
MecTHHTE Xopa U nocetutenute (Ask Gudmundur, KOHIIEPTH, cortMaiHu MaTdopmu). ToBa ch3maBa
MHOT'O CHJTHO EMOITMOHAITHO MPEKUBSBAHE U YYBCTBO HA MPUHAJICKHOCT.

- XwpBarus: ectunanuu B XbpBatus (Harnpumep JyOpoBHuk, CILIUT) U3M03BaT HHPIIYCHCHPH U
UGC, 3a ma mpoMoTHpaT HpupoaaTa, MOPCKHS TYPH3bM U KyJITYPHOTO HAcIeACTBO. TypHCTHYECKH
KaMIIaHUU 4YeCTO pa3uuTaT Ha Instagram xamraroBe, BIOIbPM M CHUMKHU Ha TIOCETUTETH, 34 Ja
MPEACTaBAT ASCTUHALIUATA KaTo aBTeHTHYHa u Instagram-kpacusa.

5.3. CBeTOBHHM JAeCTHUHAIMHU

Ha rno6anHo HUBO TUTMTaTHHUTE CTPATETHH HA JCCTUHALMUTE Ca U3KIIOUYMTEITHO Pa3HOOOpa3HU U
YeCcTO BKIIFOYBAT MHOTO BUCOKO HHMBO Ha MEPCOHANM3AINS, TYKCO3EH U MPHUKITIOUYEHCKH TyPU3BM U
cuied storytelling. IToTpeOuTeNCKOTO ChABPKAHUE € KPUTHIHO 3a Ch3/IaBaHe Ha ,,)KUBH“ U ,,IOCTHITHH
o0pa3u Ha JeCTUHAIMUTE, M 1oMara Ha MapKeTOJNO3UTe Aa JOCTHTHAT J0 CEIMEHT OT MOTCHIMATHH
TYPUCTU, KOUTO THPCAT YHUKAJIHOCT, aBTCHTUYHOCT U CIIOACIICHU NPCIKUBABAHUA.

- Hy6ait, OAE: ,,Visit Dubai* u3monssa rimodaaHu KaMIIaHHH, HHQIIYEHChPH W MMapTHROPCTBA C
ToJICEMH TEXHOJIOTUYHHN KOMITIAaHUH, 3a [Ja Cb3AaAC MCKAYHAPOAHO JUTUTATIHO IIPCKUBABAHC (OHI/IC&HO
no-rope). [lorpebutenure croAensIT CHUIMKH U BUZEa OT JYKCO3HH XOTENM, H3KYCTBEHH OCTPOBH H
ITyCTUHHU cadapuTa - BCHYKO TOBa CE M3I0JI3BA KATO YacT OT OpaH/ CTpaTeTHuATa.

- bamu, Wuponesns: MHOTO TYpHCTH CHOJENAT CBOM NPEKUBSBAHUS B COIMATTHUTE MEIWH,
BKJIIOUUTCIIHO KaApu OT APOH, pUTyaJId U NMPUPOAHU TIJICAKH. Mectnute TYPUCTUYCCKU arcHUOUU H
BJIACTH M3MOJ3BAT TOBA ChIBbPKAHUE, 3 J]a IPOMOTHPAT OCTPOBA KATO ,,MSACTO 32 IyXOBHO U MPUPOIHO
Bb3paxaaHe™.

- Hosa 3enannus: Kamnanuu kato ,,100% Pure New Zealand* ce Bp3mon3Bar oT KpaciBa NpUpoIHa
cpena, cniopensHa 4ype3 Omorose, YouTube u conmannu Mpexku. CHUMKHTE U BHJleaTa HA TYPUCTH,
Kapaly KaskK, MPaKTHKyBaly padTHHT WIA TOXOU, C€ UHTETpUpaT B OPUIMATHITE MAPKETHHIOBH
matGopMu, TOKa3BalKH UCTUHCKOTO NIPUKITIOYCHHE.

KirouoBn nzsoam:

- AHraxvpamure IWTATaTHU KamnaHuu, Oasupanun Ha UGC, mnpaBaT AeCTHHALMHUTE I10-
MIPHUBIIEKATETHH, 3aI[0TO MPEJOCTABAT pealHi N300pakeHNsI U UCTOPUH, KOUTO Ca MO-I0CTOBEPHHU 3a
TYypHUCTHUTE.

- Unrerpupanero Ha UGC B oduumanHu kaHanu (yeOcaiToBe, COLMAIHM MPEXH) 3acHUiIBa
yCeIaHeTOo 3a OOIIHOCT U yJ4acTHe.

- Paznuunnte nectrHanmu (JOKaiHHU, eBpoIleiicku, riiodanan) moraT Aa usnon3satr UGC cropen
CBOUTE PECYpPCH M LEJEBU ayIUTOPHUH - OT MAJIKH TIPagoBe 0 JIYKCO3HH HWIIM HPUKIIOYEHCKH
JeCTUHALINY.

- YCnemHuTe NMpakTUKW TOKa3BaT, Y€ JUTHTATHUIT OpaHiuHr, kouto m3noi3sa UGC, ch3maBa
nobaBeHa CTOMHOCT, 3aL10TO BOJAH JI0 O-aBTEHTHYHO NPEKUBSIBAHE U [TOBHUIIABAHE HA JOBEPHUETO.

6. [Ipean3BuKaTeJcTBa M PUCKOBE

+ QaIUUBH PEBIOTA U YIIPABJIEHHE HA OHJIAIH penyTanust

B mururannata epa TypUCTHYECKHTE NECTHHALIMM BCE MO-YECTO Pa3uMTaT Ha MOTPEOMTENCKOTO
ceaspkanne (UGC) xaTo KIIIOYOB €I€MEHT Ha MapKeTHHIOBaTa CTpaTervs. Buhnpekn oueBUAHHTE
TIOJI3H, C€ TOSABSABAT 3HAUYMTEIIHN PUCKOBE, CBbP3aHU C HAAECKTHOCTTa Ha MHPOPMAIMATA U KOHTPOJIA
BBPXY ChAbpKaHHeTo. DalMBUTE OT3MBHU Ca €AWH OT Hail-CepHO3HMUTE IMPOOJIEeMH, C KOHUTO Ce
cOmbckBaT mecTuHanmMuTe. Te Morar ga ObJaT MOJOXKHUTENHHU (Ch3AaZeHU OT OusHec cyOekTH, 3a aa
yBeIM4aT pEHTHHTA) WM OTPUIATENTHH (CH3AaAeH! OT KOHKYPEHTH WM HETOBOJHH ITOTPEOUTENH).
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Wzcnensanus mokasear, 4e HEAOCTOBEPHUTE PEBIOTA MOTAT Ja MOAKONAST JOBEPUETO Ha TYPUCTHTE,
KaTo CHIIEBPEMEHHO IOBIWSAT HETATHMBHO Ha IOCEIIAEMOCTTa W MMHDKa Ha AectuHarmsra (Luca,
2016; Ott et al., 2012). YnpaBneHHeTO Ha OHJIAWH peryTalysITa ce MPEeBpPbhIa B KIOYOB €IeMEHT Ha
JUTUTaIHaTa OpaHj CTpaTerus, BKIIOUUTETHO Ypes:

- MonuTopuHT Ha OoT3UBHTE HA Tiatdopmu kato TripAdvisor, Google Reviews, Booking.com.

- Pearmpane Ha HeraTuBHM KOMEHTapy Mpo(ecrOHATHO U MPO3PAYHO, KATO CE€ OMUTBAT J1a perrar
npoOJIeMuTe Ha TYPUCTHTE.

- M3nomsBane Ha amroputMu W Al cucremm 3a wmaeHTH(HUIMpaHe Ha (QalmUBH peBIOTAa U
OTKJIOHSIBaHE HA M3MaMHOTO ChABP)KaHUE.

Crayvante Ha (palIIMBH MOJIOKWUTETHH OT3MBH YECTO BOJSAT 10 KPAaTKOCPOUYHO YBEIWYCHHE Ha
pe3epBanynTe, HO IBJITOCPOYHO MOAKONABAT TOBEPHETO M BpeasIT Ha Opanna. HampoTus, anekBaTHOTO
yIpaBlieHHe Ha HETaTUBHU KOMEHTAPH M MTPO3pavHaTa KOMYHUKAIHS MOXE J1a IPEBbPHE MPOOIEMUTE
B BB3MOXKHOCT 3a HM3TpaKJIaHe Ha JOBEpHE, KaTO JEMOHCTPUpPA AHTRKUPAHOCT M TOTOBHOCT 3a
nonoopenwue (Filieri, 2016).

+ HMudopManuoHeH IyM U NIPeTOBAPBaHE ¢ JAHHH

Jpyr celiecTBeH NpoOiieM B AWTHTANHATa cpefa € WHOOPMAIMOHHUAT IIyM. TypUCTHTE ca
M3TI0’KEHU Ha ToJsiM 00eM mH(opManus - pexiamu, 0J0roBe, BH/Iea, CONUATHA MEIUU U TIATQOPMHU
3a peBioTa. ToBa 3aTpynHsBa Npolieca Ha B3€MaHE Ha pPELICHHE, KaTO BOAW IO NPETOBapBaHE C
nHpOPMAILIUS, KOCTO 3aTPYAHSABA OPUEHTUPAHETO U CPABHABAHETO HA JIECTUHAIIMH, a CHIIO TakKa U JI0
pasnuisiBaHe Ha OpaHJ MOCIaHHUETO, KOraTo MOTPEOUTENNTE OTy4aBaT IPOTUBOPEUUBH OLIEHKH WU
n300paKeHUs OT Pa3IMYHU KaHAJH.

BaumanueTo KbM HETaTUBHUTE PEBIOTA € MMOBHUIICHO, TBU KaTo XOoparta ca CKJIOHHH Ja
oOpBIIAT TO-TOJSIMO BHHMaHHE Ha pPHUCKA, OCOOCHO TMpH HEMaTepHaJHW MPOAYKTH Karo
Typuctrueckute yciyru (Litvin et al., 2008).

3a ;a ce crpaBAT ¢ HH()OPMALMOHHUS IIyM, JECTUHALMUTE TPAOBa 1a pa3paboTAT CTPYKTypUpaHa
1 KOHCUCTEHTHA AWTHTAIHA CTPATETHsl, KOATO Jia BKIIOUBA: Mopeada Ha ChIbpPIKaHUETO U oA0op Ha
Hall-Ba)KHUTE M JOCTOBEPHU OT3WBH, Ch3JaBaHE Ha WHTETpUpaHH KaHamHu (opuIMalcH yeOcairT,
COLIMAITHU MPEXH, BUACO IIATPOPMHU), KOUTO LEHTPAIU3UPAHO NPEACTABIT HHYOpMAUATA, KAKTO U
H3M0JI3BAHC HAa BU3YAJIHU UCTOPUU U MHTCPAKTHUBHU MHCTPYMCHTHU, KOUTO YJICCHABAT HOTpC6I/ITCH$I Ja
MOJYYH sICHA MIPEACTaBa 3a MPEKUBIBaHETO, Oe3 1a ce TyOu B Xxaoca Ha JaHHHUTE.

+ JIpyru pucKoBe, CBbP3aHH ¢ JHTMTAIHOTO NPHCHCTBHE

OcgeH (ajmuBy peBroTa U UHOOPMALIMOHEH IIYM, IECTHHALIMUTE Ce CO'CKBAT U C IPYT'H PUCKOBE:

- 3aBUCHMOCT OT QJITOPUTMH U COIMAITHU MEJUH — IMPOMEHH B AITOPUTMHUTE HA TUIAT(HOPMHU KaTo
Instagram, Facebook nnu TikTok MoraT 1a orpaHu4aT OpraHiYHOTO AOCTHUTAHE JI0 ayAUTOPHUATA.

- CHrypHOCT M ITOBEPUTEITHOCT Ha JJAHHUTE — EPCOHATU3UPAHOTO ChIIbpKaHUE U3NCKBA ChOUpaHe
Ha JJaHHU 3a TypUCTHUTE, KOeTO mocTaBs m3uckpanus 3a GDPR u 3amurta Ha THYHUTE TaHHM.

- Henpensuaymu Kpu3u — HETaTUBHU KaMITAHWW, TPUPOJHU OCICTBUS WM TOJUTHYECKA
HECTaOMITHOCT MoraT ObP30 J1a IOBNUSAT HA OpaH/a B OHJIAlH MPOCTPAHCTBOTO.

Tabnuna 3: PuckoBe, IpUYMHA U BH3MOXKHU CTPATETHH

Bn3moxun
IIpennsBukartencrBo/Puck Omnucanue
CcTpaTeruy 3a ynpapjeHHe

QdanuuBy peBloTa [TonoxureaHu MoHUTOpPUHT Ha

WIN OTPUIIATENIHN PeBIOTa, TuaTGopmu, n3nonspane Ha Al

KOHUTO MOJIKOMaBaT 3a OTKpWBaHE Ha (alIIBI

JIOBEpUETO HA TYPUCTUTE  PEBIOTA, Mpo3payvHa

KOMYHHKAIHS ¢ TYPUCTHUTE

NudopmanmoneH nrym IIperoBapBane ¢ Ynpasnenue Ha

HHpOpMALHS OT CBABPKAHUETO, WHTETPUPAHU

MHOKECTBO KaHaJl, KaHajH, BHU3YaJIHH u

IIPOTUBOPCYUBHU MIOCIIAHUA  HMHTCPAKTHUBHU MaTCpUaIn
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3aBHCUMOCT OT aJlTOPUTMHU [Ipomenn B Jusepcudukamus Ha

Ha COIMATHU MEIUH QITOPUTMUTE MOTaT Ja KaHaJWTe, WHBECTHPaHE B
OrpaHuyYaT OPraHMYHOTO cobOcTBeHH miatdpopmu 1 CRM

JIOCTUTaHE (Customer Relationship

Management)

CurypHoct Cr0upaneTo u Warpaxnane Ha
MIOBEPHUTEIIHOCT HA TaHHUTE W3MO3BAHETO HAa IaHHW HA TIONMTHKA 3a  3alidTa Ha
TYPHUCTHTE M3UCKBAa JAaHHUTE, MPO3PAuyHOCT TIPH

cpotBercTBue ¢ GDPR

CBOMpPAHETO W W3IOJ3BAHETO
UM

Henpensunumu xpusu ITpuponuu CuenapuiiHo
OencTBusA, IMOJUTHYECKA IUIAaHMPAaHE, KOMYHHMKALMOHHH
HECTaOMITHOCT WO TPOTOKOJHM 338  KPU3UCHU
HEraTUBHU KaMIIaHUU CUTyaluH, aKTUBEH

MOHUTOPHUHI' HA METUU

H3Boau

- [Ipenn3BukarencTBara B IMTHTAIHATA Cpeia HE MOTAT Jla OBIaT HTHOPUPAHH, THil KATO T€ BIUSAT
JIUPEKTHO BHPXY JOBEPHUETO U PEIyTalMATa HA JECTUHALIUATA.

- CTpaTeru4eckoTo YMpaBlICHUE Ha OHJIAWH CBHABPKAHUETO, MOHHTOPHUHI'BT HAa OT3UBH U
Mpo3pavyHaTa KOMYHHUKALIMS ca KJIIFOYOBU 32 MUHUMHU3UPAHE HA PUCKOBETE.

- UadpopManmoHHUAT myM U (aJIIMBUTE pEeBIOTa MOTaT Aa OBJAaT NMPEBbPHATH B KOHKYPESHTHO
MPEIMMCTBO, aKO C€ H3IMOJI3BAT TMPABUIHO KypHpaHHM, aBTCHTUYHM W HHTEPAKTHBHU LU(POBH
CTpaTeruu.

7. IlpenuMcTBAa 32 1eCTHHAIIMUTE

+ IloBMIIABaHE HA BUIMMOCTTA M PA303HABAEMOCTTA HA GpaHaa

EnHO OT OCHOBHUTE NpEeAMMCTBA Ha JUTHTATHOTO OpaH] NPEKHUBSIBAHE € IOBUIIABAHCTO HA
BUJMMOCTTA Ha TYypHCTHUYECKaTa JecTHHanus. Upe3 akTHBHO H3MOJ3BAHE HA COIMATHU MEJIWH,
Osorore, BUaeo ImiarGopMu M O(QUIMAIHM yeOCAaHTOBE MECTUHAIIMMTE MOTaT Ja JOCTUTHAT JO
robanHa ayauropus. [lorpedourenckoro ceappxkanue (UGC), karo CHUMKH, BUJI€a W OT3UBH,
JOTIPUHACS 32 OPraHWYHO Pa3MpOCTPaHEHUE Ha OpaH;a, 3al0TO TYPUCTUTE CIOJCNAT CBOUTE
MPEXKUBSIBAHUS B JIMYHUTE CU MPEKH, KOETO yBennvasa JoBepue u aBrenTruHoct (Fotis et al., 2012;
Leung et al., 2017).

Hampumep, xammaann karto ,,Inspired by Iceland* wmum ,,Find Your 100% Pure New Zealand*
nsnon3sat aktuBHO UGC, 3a J1a Ch3/1a/IaT BU3YATHO M EMOIIMOHAITHO aHTKUPaHEe Ha MOTPeOUTENHTE,
KaTo ChIICBPEMEHHO YBEJIUYaBAT MEXK/yHAPOIHATA PA3I03HABAEMOCT Ha JICCTUHALIMATA.

+ IMomoOpsiBane HA JOBEPHETO M JIOSLIHOCTTA HA TYPHCTHTE

JurutanHoTto OpaH] NpeXUBsiBaHEe W aKTUBHOTO u3non3Bane Ha UGC mMaT mpsiko Bb3JECTBUE
BBPXY JOBEpHUE U JIOSUTHOCT Ha TypucTHTe. Koraro morpedurenute BIXAAT peaHi OT3UBU, CHUMKH U
UCTOPUU OT IPYTU TYPUCTH, T€ MOJTy4aBaT OOEKTHBHA MPEACTaBa 3a JECTHHAIMATA. ToBa HaMansiBa
HECUTYPHOCTTa, CBBbp3aHa C IMOKyIKaTa Ha HEMAaTepUAIHU TYPUCTHUYECKH YCIYTH, U CTHMYJIHpa
MMOBTOPHH MOCeMeHns  penopbku (Jiménez-Barreto et al., 2019). OcBen ToBa, TYPHUCTHTE Ca CKITOHHA
Jla CE aHTaKUpaT MO-CWJIHO C JECTHHALMU, KOWTO Ch3JaBaT MHTEPAKTHBHO M IEPCOHATH3HPAHO
npexxnBaBaHe oHnaiiH. Ilpumepn 3a TOBa ca BHpTyanmHUTE TypoBe, AR mnpunmoxeHus win
MEPCOHANM3UPAHUTE TPENOphbKH Ha 0azaTta Ha NPEAXOJHH WHTEpecH. TakuBa WHCTPYMEHTH
yBeJIM4aBaT EMOLIMOHAIHATA BPb3Ka U Ch3/1aBaT YCEIUIAHE 3a YHUKAJIHO IPEKUBIBAHE, KOETO € TPYIHO
Jla ce KOIMpa OT KOHKYPEHTH.

+ HWKOHOMMYECKH H CTPATErn4ecKu MmoJ3H
JlurutainHoTO OpaHI NpeXUBSIBAHE BOJAHM U 0 UKOHOMUYECKH MTPEIUMCTBA 32 JIECTHHAIUUTE:
- YBenuuyaBaHe Ha Typuctonoroka — no3utuBHuTe UGC KaMmaHuu CTUMYJIUpPAT TYPUCTUTE Ja
IIOCETAT JaJieHa JEeCTHHALIMS.
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- HamansaBane Ha MAapKCTUHIOBUTEC PA3XO0U — CIIOACIICHOTO CHAbPKAHUC OT HOTp€6I/IT€J'II/I ﬂeﬁCTBa
KaTo Oe3mIaTHa PCKIaMa 1 nmoanomMara OpraHun4YHOTO JOCTUT'aHEC.

- [loBuiraBaHe Ha KOHKYPEHTOCIIOCOOHOCTTa — JECTHHAIMUTE, KOUTO H3IOJI3BAT JUTHTATHH
KaHaJ 3a OpaH]| MPEKUBSIBAHE, CE OTKPOSBAT Ha Ma3apa W MPHUBINYAT HOBH CETMEHTH TYPUCTH.

OcBeH TOBa, TUTHMTAIHATA KOMYHUKAIUS MO3BOJISABA MO-TOYHO M3MEpPBaHE Ha ¢(h)EKTHBHOCTTA Ha
MapKeTUHTOBHUTE YCWIJIHS, KOETO TIOANOMAara CTPaTernyeckoTo IUIAHMpaHe W aJalTHPaHeTO Ha
KaMITaHUHUTE CIPSIMO pealHUTe WHTepecH W moBeaeHue Ha Typuctute (Chamboko-Mpotaringa &
Tichaawa, 2021).

+ CouMajH¥ U KYJTYPHH NPEAMMCTBA

AKTHBHOTO M3noi3BaHe Ha aurutainHu kaHami u UGC moamnomara mo-ao0poTo Hpe/CTaBsiHe Ha
KYJATYPHOTO HACJICJICTBO W MECTHHTE OOUIHOCTH. TypUCTHUTE, KOUTO CIHONCIST TPESKHUBSIBAHUS,
BKJIFOUMTEITHO B3aMMOJCHCTBUS C MECTHH JKHUTENM M yYacTHEe B KYJITYPHH CHOUTHS, yBelINdaBatr
Mo3HaBaTelIHATa CTOMHOCT Ha JeCTUHAIMATA. ToBa Cch3aaBa ePeKT Ha MO3UTUBHA OOpaTHA BPb3Ka —
TYPUCTUTE CE€ YyBCTBAT YacCT OT OOIIHOCTTA, IOKATO MECTHUTE MOJIy4YaBaT Bh3MOXKHOCT JIa TIOKaXaT
CBOSITA KyJITypa U YHUKATHOCT.

Ha 6a3a Ha Topen310’)keHOTO MOKE J1a C€ HAIPaBsT U3BOJIUTE, Ye TUTUTATHOTO OpaH I IPeKUBSIBAHE
HOCH MHOJXCCTBO IT0JI3U 3a JECTUHALIUMHUTEC — OT BUAUMOCT U JOBCPUC JO MKOHOMHUYCCKU U KYJITYPHHU
edextn, UGC e MoIeH HHCTPYMEHT 32 OPraHUYHO pa3poCcTpaHeHNe Ha ChIIbpXKaHKe, KONTO Ch3/1aBa
ABTCHTUYHOCT U CTUMYJIMpAa CMOLMOHAIHO aHI'a)KUPAHE, a CTPATCTUYCCKOTO U3I0JI3BAHC HAa JUTUTAITHU
KaHald TO3BOJIsIBA  HA  JIECTHHAIMUTE Ja  MOAOOpSIT  JIOSUTHOCTTa  Ha  TYPUCTHTE,
KOHKYPEHTOCIIOCOOHOCTTA U yCTOMYMBOTO Pa3BUTHE Ha TypHU3MA.

8. MeTo10JI0THSI M AHAJIUTHYEH pa3aes

8.1. MeToao/10rudecku mMoaxo

Hacrosmoro wuscienBaHe M3I0I3Ba KAa4eCTBEH IOAXOZ, KOWTO CE€ OCHOBaBa Ha aHAIUTHYHO
06o0IaBafHe Ha ChHIIECTBYBAIM TEOPHUH, KOHIEMIMA M TPAKTHUYECKH MPUMEPH B oONacTra Ha
JUTUTAIITHOTO 6paHI[ HpC)KI/IBﬂBaHC 158 MapKeTI/IHFa Ha TypI/ICTI/ILICCKI/I JCCTHUHAIINU.

OCHOBHHUTE METOIH Ca:

v JlutepaTypeH aHalIu3 — NpOy4YBaHe HA HAYYHH IyOJMKalMu, ToKIaau u pekoBoacTsa (Kotler
et al., 2017; Pine & Gilmore, 1999; Schmitt, 2003), KOuTO ONHKCBAT KOHIICMIMATA 3a OpaH]
MPEKUBSIBAHE U JUTHTAITHA KOMYHUKAIUS B TYPH3MA.

V' AHaju3 Ha NPAKTUYECKUTE Ka3yCH — pasriiexkJaHe Ha KaMIIAaHWW M TIPUMEPH OT JECTHHAIIUH
karo ,,Inspired by Iceland®, Visit Dubai, New Zealand Tourism, [Tnosaus, bancko, Cozomnon u Uranus,
C aKIeHT Bupxy usnon3Baneto Ha UGC u JUTHTATHN KaHATH.

v’ CuHTE3 M CpaBHHUTEIEH aHalu3 — ChHIOCTAaBIHE HAa MOAXOAUTE, e(PEKTHTE U
Hpe)II/ISBI/IKaTe.HCTBaTa, KOUTO TE3u HACCTUHAIIUN cpemaT HpI/I HpI/maraHe Ha OUTHTAaJIHU 6paH):[
CTpATETUN.

Ienta Ha METOJIOJIOTHATA € J1a CE U3BEJ/IC CUCTEMATH3UPaHA PAMKA 33 aHAJIN3 Ha JIMTUTAITHOTO OpaH|
Hpe)KI/IBHBaHe u 1a ce I/I[ICHTI/I(i)I/IHI/IpaT KIIDYOBUTE Hpe):[I/IMCTBa u pI/ICKOBe 3a ICCTUHALIUNUTE.

8.2. AnanuTH4eH pa3aes

B pamMkuTe Ha aHanu3a ca pasrieJaHd TP OCHOBHHM acIleKTa:

v' BwazeiictBue Ha UGC BbpXy JI0BEPUETO U M300pa HA JIECTHHALIUS

- Coopen wu3cnenBanusTa, okoio 70% OT TypHCTUTE TNPOBEPSABAT OHJIAWH OT3MBH MPEIU
meTyBaHe (Leung et al., 2017; Filieri, 2016).

- Tlpumepu kato xammanunte Ha New Zealand u Bali nmokaspar, 4e akTHBHOTO W3IOJ3BaHE Ha
CHUMKH, BHJI€a ¥ OT3UBHU BOJH JI0 MIOBHUIIIEHA aHTA)KUPAHOCT U JOBEpHE HA TIOTEHIIMATHUTE TyPUCTH.

v E(eKTHBHOCT Ha JIMTHTATHUATE KaHAIH

- CouunanHuTe MpEXH, BHPTyaJHU TYpOBE W MOOWIHM TPHUJIOXKCHUS TO3BOJSBAT Ha
JECTHHAIMUTE J]a Ch3/1aAaT HHTEPAKTUBHO MIPEKMBABAHE TIPEIH U 10 BpeMe Ha mbTyBaHeTo (Jiménez-
Barreto et al., 2019).
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- Anammsst Ha [lnoBaus, bancko u Co30mou mokasBa, 4e¢ JUTHTATHOTO IPUCHCTBHUE YBEIHYABA
BUJMMOCTTA U MEXTYHAPOIHUS HHTEPEC, JOPH NPU OIPAaHNYCH MAPKETHHTOB O0JKET.

v TIpean3BHKATEICTBA U PHCKOBE

- dammuey peBroTa, MHGOPMAIIMOHEH IITYM U YIPABICHHUE Ha OHJIAWH PeIyTalHsTa ca KIFOYOBH
(hakTOpH, KOMTO MOTaT Ja MOAKOIAAT e(ekTa Ha AWTUTATHOTO OpaHn mpexuBssade (Luca, 2016;
Filieri, 2016).

- Crpareruu kaTo NOJPEKAaHE HA ChABPKAHUETO, TIPO3payHATa KOMYHUKAIIUS U U30JI3BaHETO
Ha aHAIUTHYHU WHCTPYMEHTH IOMAarar 3a MUHUMH3HpaHe Ha TE€3U PUCKOBE.

8.3. Orpannyenust

W3cnenBanero e 6a3upaHO HA BTOPUYHM JaHHHW M aHAIHM3 Ha Beue myOnukyBaHa nHdopmanus. To
HE BKJIIOYBA COOCTBEHM EMITUPHYHU JAHHU KaTO aHKETH MJIM MHTEPBIOTA. Pe3ynTaTuTe ca orpaHnueHn
70 TPUMEPHUTE M JIUTEPATypHUTE W3TOUHHIM, M3MOJ3BAHM B aHAIM3a, KOCTO MOXKE Jia OTpaHHYH
reHepai3alusITa Ha H3BOIUTE.

8.4. 3akiI0ueHre HA AHAJIMTHYHHSA Pa3aes

KauectBenudar anamus MMOTBBPIKAaBa, Y€ AUTUTATIHOTO 6paHI[ MMPCKUBABAHC MMa 3HAYHUM C(i)CKT
BbPXY TPUBIMYAHETO HAa TYPHCTH, CBH3/JaBaHETO HA JIOBEpHE W  TOAOOpsBaHEe Ha
KOHKypeHTocrnocoOHocTTa Ha AectuHanuuTe. UGC ¥ MHTEpaKTUBHUTE JUTHTATHU KAHAIU Ca KIFOYOBH
HUHCTPYMCHTH, KOUTO ACCTHMHAIMUTC MOraT Jga H3I0JI3BaT CTPATCTUYCCKU. E(I)CKTI/IBHOCTTa Ha
AUTUTAIHATA KOMYHUKAIUA 3aBUCH OT IMPABUIHOTO YIIPABJICHUC HAa CbABPKAHUETO, MOHUTOPUHI'A HA
peryTanusITa U MepCOHATM3AIUATA Ha MTOCTAHUSTA.

9. O6o06menne

Hacrosimoro uscnenBaHe pasriexia TUTUTATHOTO OpaHI MPEXHUBSIBaHE B TypU3Ma U POJIATa Ha
notpeburenckoro cpappkanue (UGC) kato KIOYOB €JIEMEHT Ha ChbBPEMEHHUTE MAapKETHHIOBH
CTpaTervy Ha JICCTHHAIIMHUTE. AHAJIU3bT MM0Ka3a, 4Ye TYPUCTHICCKHUAT OpaH/1 He ce orpaHryYaBa camo JI0
BU3YyaJTHU ¥ BepOATHU €JIEMEHTH, a MPECTAaBIBA KOMILIEKC OT €MOIIMH, aCOIIUALIMH U MTPEKUBSIBAHNS,
KouTo (opMHUpAT Bpb3KaTa MEXAy Typucta u nectuHanusata (Morgan, Pritchard & Pride, 2011;
Schmitt, 2003).

JurutaniHuTe KaHAlM, COLMAIHUTE MEOUM W HHTCPAKTHBHUTE IUIATGOPMU TIPEAOCTABAT
BB3MOKHOCT 33 aHT'&KHUPAILO U MIEPCOHATM3UPAHO OpaH/I IPEKUBSIBAHE, KOETO BIIMSE HA OYAKBAHUITA,
MOBEJCHNUETO U pelieHusTa Ha Typuctute (Jiménez-Barreto et al., 2019). Ilpumepn ot npakTukara —
HaI[MOHAJIHM KaMITaHUH KaTo ,,Inspired by Iceland, Visit Dubai, New Zealand Tourism u perunoHaiHu
Obnrapcku gectuHaiuu kato IlmoBmuB, bancko m Co3omon — mokassar edextuBHOCTTa HA UGC 1
JUTUTAJIHUTE KaHAIM 32 MOBUIIABaHE HA BUAMMOCTTA, JAOBEPHETO M KOHKYPEHTOCIOCOOHOCTTa Ha
JECTHHALIMUTE.

B chmoto BpeMe wu3cieaBaHETO MOaYEpTaBa HAJIMYHUETO HA TMPEIU3BUKATEICTBA M PHCKOBE,
BKJIIOUMTENIHO (ajIIMBU peBIOTa, MHQOPMALMOHEH IIyM, YIpaBJICHHE Ha OHJIAMH pemyTauusira H
3aBHCHMOCT OT anropuTtMu. KadecTBeHHMAT aHajW3 MOKa3Ba, Y€ TE3W PHUCKOBE MoraT jaa Obaar
MUHHMHW3UPAaHU Ype3 YIpaBleHWEe M Mojpeada Ha ChABPKAHHUETO, MPO3payHa KOMYHHKAIUS M
CTpaTernyecko ynpasienue Ha qurutanante kaHamu (Filieri, 2015; Luca, 2016).

Ha O0asara Ha aHaim3a moraT Aa ce (QOpMyJUpaT CICAHWTE NPAKTHYECKH HPEHOPBKU 3a
TypUCTUYECKUTE JIECTUHAIINH:

1. HHTerpupana AMrUTaNHA CTPATErus — U3MOJI3BAaHE HA BCUUKM HAJMYHH JIUTUTATHU KaHAIH 32
Ch3/1aBaHE HAa KOHCHCTEHTHO U MHTEPAKTHUBHO OpaH/ NpEeXHUBSBaHE.

2. AxruBHO BrintouBane Ha UGC — HachpuaBaHe Ha TYpHCTHUTE Jia CHOJCISAT CHUMKH, BUjea U
OT3UBH, KaTO Ce€ TapaHTHPa aBTEHTHYHOCT U TPO3PAYHOCT.

3. MOHMTOpHHT U ympaBieHHE Ha PEMyTalusITa — NpocielsiBaHe Ha OHJIAHH OT3WBH, pearupaHe
HAa HETaTHMBHU KOMEHTapW W W3MOJ3BaHE HAa aHAUIUTHYHH MHCTPYMEHTH 3a OTKpHBaHE Ha (halllInBO
ChJIbpIKaHHE.

4. Tlepconanuzanysi Ha MOCIAHMATA — M3IOJI3BAHE HA JAaHHHU 33 MOBEICHUE HAa TYPUCTHUTE 3a
MPEJOCTaBsIHE Ha IEPCOHAIM3UPAHH MIPETIOPBKH U OQEepTH.

5. AHraxupaHe Ha MECTHHUTE OOIIHOCTH M KYJITYPHO ChIbp)KaHHE — BKIIOUBAHE HA MECTHU
KUTENH, KYJITYPHH CHhOUTHS M YHHKAITHH NPEKMUBSBAHNS 32 3aCHIIBAaHE HA aBTCHTUYHOCTTA Ha OpaHa.
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Te3u crTpateruu criomaraT HE CaMO 3a IOBHUINIABAaHE HA BUAMNMOCTTa W JIOBEPUETO, HO M 3a
YCTOMYUBOTO Pa3BUTHE HA JNECTHHAIMATA, KATO CHUETABAT MKOHOMHUYECKH, COIUAIHN W KYITYPHHU
TOJI3H.

BbIpekun ve HACTOSIIOTO W3CIEJABAHE NPEAOCTaBsS KAa4eCTBEH aHAIW3, Ca WACHTU(QUIIUPAHU
HSKOJIKO 00JacTH 3a ObJeIN IPOYIBAHMS:

1. Ewmmupuuno m3cnensane Ha edexkra Ha UGC BbpXy pelIeHusITa Ha TypUCTUTE — Upe3 aHKETH,
WHTEPBIOTA WM EKCIICPUMCHTAIIHU JIU3aHHU.

2. CpaBHWTeNEH aHAIW3 Ha pa3IMYHU JCCTHHAIMM — 32 OICHKA Ha e(QEeKTHBHOCTTa Ha
JUTUTATHATE KAMITAHWH U CTPATETUHTE 32 YIPABJICHHE Ha PEeIyTaIUsTA.

3. Bawusaue Ha HOBU TexHONOTHH — u3non3BaHe Ha Al, AR/VR u reneparuBau mnatgopmu BbpXy
JUTUTATTHOTO OpaH/I MPEeXMBSBAHE.

4.  VYCcTOWYMBOCT M COLMATHHU ACHEKTH — MPOYUYBAaHE HAa BIAMSHUETO HA JUTHTATHOTO OpaHi
MPEXUBSIBAHE BBPXY MECTHUTE OOIIHOCTH U KYyJITYPHOTO HACIIEICTBO.

Te3n HanpaBieHusi mie JONPHHECAT 3a IO0-33ABJIOOYCHO pa3dupaHe Ha JUTUTANHATa OpaH.
cTpaTervss B Typu3Ma W 3a pa3paboTBaHe Ha MPAKTHYHH HWHCTPYMEHTH 3a ONTHMHU3AIMs Ha
MapKETUHTOBUTE KaMITaHHH.
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MOJAEJI 3A PASBBUTUE HA JTUTUTAJTHO-TIEJATOI'MYECKHW KOMIIETEHTHOCTH HA
YUUTEJIA IO TYPU3BM B YCIIOBUATA HA TPAHC®OPMMUPAIIIU CE
OBPA3OBATEJIHU CPEJIN

Karsa CrankoBa ATanacosa
Byprackn nspaxaBen ynusepcuteT ,,IIpod. 1-p Acen 3natapos*- Byprac

MODEL FOR THE DEVELOPMENT OF DIGITAL-PEDAGOGICAL
COMPETENCIES OF THE TOURISM TEACHER IN TRANSFORMING EDUCATIONAL
ENVIRONMENTS

Katya Stankova Atanasova
Burgas State University “Prof. Dr. Assen Zlatarov” — Burgas

Abstract

The article presents a model for developing the digital-pedagogical competencies of the tourism teacher in
the context of the contemporary digital transformation of education. It analyzes key requirements for professional
preparation and skills related to working with digital resources, virtual environments, and interactive
technologies. The model integrates technological literacy, digital pedagogical activity, and skills for managing
digital learning processes. The main factors influencing the formation of these competencies are presented. The
study outlines the potential of the model to enhance the quality of tourism education.

Keywords: digital pedagogy; tourism teacher; digital competencies; vocational education; educational
transformation; virtual learning environments; innovations in teaching

BnBenenne

Hururannata Tpancopmanus Ha 0Opa30BaHHETO Tpe3 MOCIETHOTO MECETHIICTHE IOBEIC JI0
IBIOOKM TPOMEHH BBB (YHKIMHTE, POJIUTE M MPO(PECHOHATHUTE W3UCKBaHHA KbM yuHTens. B
obryactTta Ha MpodecHoHATHOTO 00pa3oBaHME 1O TYPU3BM TE3HW NMPOMEHH Ce MPOSBABAT C 0COOEHA
WHTEH3UBHOCT, ThH KaTO TypHUCTHYECKaTa HHIYCTpUs cama Mo cede CH € CHJIHO 3aBUCHMa OT
TEXHOJIOTUYHUTEC HWHOBAllUH, BUPTYAJIHUTC I/IH(I)OpMaHI/IOHHI/I CHCTCMHU, OHJANH KOMYHUKalMATa U
JMTHTATHAS MapKeTHHT. ToBa Hajlara y9uTesT 110 TYPH3bM Ja IPUTEkKaBa HE CaMo CIICIHAIN3UPAHN
3HaHHA 3a CEKTOpa, HO U BUCOKO HMBO Ha JUTHUTAIHO-NIEAArOrv4€CK KOMIICTECHTHOCTH, KOUTO Aa MY
I103BOJIABAT e(l)eKTI/IBHO Ja CbUy€TaBa TCXHOJOTHUYHUTE PCIICHUA C METOJUTC HA 06yquI/Ie.

CBbBpEeMEHHUAT YYEHHK B TYPHCTHYECKUTE CHELIUATHOCTH OYaKBAa MHTEPAKTHBHO ChIbp)KaHUE,
BU3yaJIN3allMi, BUPTYaJTHH CUMYJIAIIMU HA PEATHH MPOPECHOHATHH CUTYalluH, KaKTO U OBP3 JOCTHIT
0 CJICKTPOHHU y‘-Ie6HI/I MaTcpualu. ToBa mocTaBs HOBU NpEaAU3BUKATCIICTBA MPEA YUUTECIIA, KOMTO
Tpsi0Ba 1a ymee J1a n30Mpa, mpriara v aIanTupa JUTUTaTHN HHCTPYMEHTH Taka, 4e Te J1a IoIoMarar
y4eOHHS Tpoliec, a He J1a TO 3aMEHST MM YCJIOKHSBAT. B TO3M KOHTEKCT HEOOXOANMOCTTA OT SICHO
CTPYKTypUpaHa paMKa 3a pa3BUTHE Ha JUTUTATHO-TIEJJATOTHYECKUTE KOMIIETCHTHOCTH CTaBa
CTpaTernyecky Ba)kKHa 3a KAYeCTBOTO HA O0yYEHHE.

HacrosimaTa craTus cu ocTaBs 3a 1eJ Ja MPEACTaBH MOJIeN, KOWTO HHTErpUpa KIIFOUYOBH acleKTH
Ha TpogecuoHaTHaTa, TEXHOJIOTHYHATA M MearoruyeckaTa MoJAroToBKa Ha YYUTENS 10 TypH3bM B
yCIOBUATA HAa TpaHCQOPMHUpAIIH ce 00pa30BAaTENHU cpead. MoAeTbT CTHIIBA BHPXY aKTYalTHUTE
TEHJCHIIMY B JUTHTAIU3ANMUATA, TOTPEOHOCTHTE HA o0y4aeMHTe M crielduKaTa Ha TYPUCTHUCCKUS
npoduin, Karo TmpemIara CHCTEMEH MOJXOA KbM H3rpaXIaHe | YCHBBPIICHCTBaHE Ha
KOMIICTCHTHOCTHUTEC, HCO6XOZII/IMI/I 3a ycCleuiHa neaarorudycCcka IpaxKkTuka B 21 BCK, OHI/IpafIKPI C€ Ha
ycranoBenu koumerniuu kato TPACK (Mishra & Koehler, 2006) u DigCompEdu (Redecker, 2017)..

1. ChIHOCT U CTPYKTypa HA AUTUTATHO-TICAATOTHUECKUTE KOMIIETEHTHOCTH

JuruTanHo-me1arornieCKuTe KOMITETEHTHOCTH TPEACTABIISIBAT KOMIDIEKC OT 3HAHUSA, YMEHHS,
Hariacu W pedUIeKCUBHHM CTPATETWH, KOWUTO TIO3BOJISIBAT HAa Y4YUTENsS €(PEKTUBHO Jia HHTErpUpa
nr(ppOBUTE TEXHOJIOTHH B IpoIleca Ha 00y4eHNUe, OleHsIBaHEe U KOMYHHUKaIuUs ¢ o0yyaemure. Te He ce
M34YepnBaT C YMEHHETO 3a TeXHWYecka pabora ¢ ycTpolicTBa W IUATHOpPMH, a oOXBamaT
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nejarornyeckara ClocoOHOCT 3a Ch3AaBaHe Ha TUTHUTAIHO oOorareHa yueOHa cpea, KOSTO OTroBaps
Ha MOTPEOHOCTHTE HA CHBPEMEHHUTE YUCHUIM M CHEHU(DUIHUTE M3UCKBAaHHUSA HAa MPO(ECHOHATHOTO
oOpasoBanue 1o Typu3bM (Baichev, 2019).

CTpyKTYpHO AMTHTATHO-TIEIArOTHYECKUTE KOMIIETCHTHOCTH MOTaT Ja OBbAaT pas3riexaaHd Ipe3
TPU MHTETPUPAHU H3MEPEHUS:

1) TexHonormyHa rpaMOTHOCT — BrirouBa yMmeHusi 3a pabora ¢ JAWTCHTATIHA HHCTPYMEHTH,
mw1aThopMH, BUPTYAIHU CPEAM W cHenuanu3upanu Typuctuuecku codryepu (Duykinski, 2016;
Bozhidarova, 2018), (mamp. pe3epBamMOHHH CHCTEMH, BHPTyalnHH TypoBe, GIS mpumoxxeHus).
VYuaurensar TpsOBa 1a BIagee TEXHUKH 3a II0100p, aHAIN3 U Ch3/1aBaHe Ha IU(PPOBO ChIbPKAHUE, KAKTO
U J1a OLICHsIBa HETOBAaTa JOCTOBEPHOCT, 0€30MACHOCT U MeJaroruyecka CTOHHOCT.

2) JluruTanHa nejaroruyecka KOMIETEHTHOCT - OTHacs ce J0 CIHOCOOHOCTTa Ha Y4uTels Ja
IUTAaHKUPA, OPTAaHU3UPA U PEeATTU3HPa TUTUTAIHO TTOIIIOMOTHATH y4eOHN NeWHOCTH. T4 BKIIIOYBA yMEHHS
3a M3MO0JI3BaHEe Ha MHTEPAKTUBHU METOJH, Ch3[aBaHe Ha MyJITUMEIUIHN yIPaKHEHUS, TIPUJIaraHe Ha
BUPTYaJIHH CUMYJIALMU HAa TYPUCTUYECKH MPAKTHKH, KAKTO M ajanTUpaHe Ha y4yeOHUS MpoLec KbM
pasznmanu ctuioBe Ha ydeHe (Karastoyanova, 2018). B To3m acmekT ce MHTErpupaT NpUHIUIATE Ha
TPACK u DigCompEdu, kouTo momuepraBaT CHHEPrusiTa MEXIy TEXHOJOTHATA, NEeJIaroruKaTa H
npeametHoTo chabpikanue (Mishra & Koehler, 2006; Redecker, 2017)..

3) VYmnpasneHue Ha UUPPOBH OOYUUTETHH HPOIECH - BKIIOUBA KOMIIETEHTHOCTH, CBBP3aHH C
OpraHu3upaHe Ha OHJIAIH B3aUMOJIeicTBIe, (pacHIUTHpaHEe HA KOJIAOOPATUBHU JACHHOCTH, TUTHTAITHO
OLIeHSBaHE U 00OpaTHa Bpb3Ka. YUUTEIAT TPsOBA J1a yMee Aa ch3aBa 0e30MacHa v MOIKpeTIsiia OHIaiH
cpenaa, Aa ynpaBiisiBa JUTHTATHU PECYpPCH U Ja CICOV Pa3BUTHETO Ha YUCHHIIUTE 4Ype3 eNCKTPOHHH
wiatdopmu. Tyk ce BKIIOYBAT U YMEHHMS 32 €THKA, aBTOPCKO MPaBo, HU(GPOBO Oaromnoaydne 1 OHJIAH
KoMyHHUKaTHBHA KyiaTypa (Petkova, 2021).

Ta3u TPUKOMIIOHEHTHA CTPYKTypa (hopMHUpa LsUIOCTHUS MPOGUIT Ha JUTHTATHO-TIeAarorndeckara
KOMITIETEHTHOCT, HE0OX0ANM 3a €PEeKTHBHO 00yUeHHUE 110 TYPU3IBM B YCIOBHATA HAa TPaHC(HOPMHUPAIITH
ce oOpasoBaresHu cpey. B3anmonelicTBueTo MexX Iy KOMIIOHEHTUTE TapaHTHpa, Y€ YIUTEIAT He CaMo
W3I0JI3Ba TEXHOJIOTHHU, HO TH MHTETPHpa [eJICHACOUEHO, METOIUUECKH 000CHOBAHO U PO ECHOHATHO.

Taoauua 1 - CTpyKkTypa Ha IMTHTAJHO-NIeJarorn4ecKuTe KOMIETEeHTHOCTH Ha yYUTeJIs 10

TYPH3BM
Kommnonent Chabpikanue IIpumepn oT MpaKTHKATA
TexHosornuna Pabota ¢ uHCTpyMEHTH U PesepBaiimoHHu cucremMy,
TPaMOTHOCT codryep LMS matdopmu
Hururanua WNHTepakTUBHU METOH, Bupryannu typose,
regarornyecka npakTHKa JUTUTAITHH PECYPCH CUMYJIaIH
VYupapneHue Ha Komynukamnusi, orieHsiBane, OmnzaitH TecToBe, BUPTYaTHU
IUQpPOBH NPOIIECH OHJIAlH eTHKa €KUITHU TPOEKTH

2. Cneunn¢wuka Ha IPENoAaBaHETO MO TYPU3IbM B IUTUTANICH KOHTEKCT

[IperogaBanero 1O TypuU3bM TMpPHUTEKAaBa XapaKTEPHH OCOOCHOCTH, TMPOU3THYAIINA OT
MPaKTU4YeCKaTa OPHUEHTHPAHOCT HA TYPUCTUUECKUTE Npodecun M HEOOXOAMMOCTTa Y4YalUTe Aa
pa3BUBAT YMEHHS, CBBbP3aHH C DPEAJHU PAOOTHH CHUTYyalUH. [IUTHTaJHUAT KOHTEKCT pPa3LIUpsBa
BB3MOYKHOCTHTE 3a CHUMYJalus Ha NpodecHOHAHM TNPOIECH, KAaTo TO3BOJIsIBA WHTETpUpaHEe Ha
BUPTYaJIHU CpeIW, MHTEPAKTUBHM MJIAT(GOPMHU M CHELMAIM3UPaHH COPTyepH, KOMTO Hpech3laBaT
AaBTCHTHYHH YCJIOBUS HAa TYPUCTHYECKATa UHTyCTPHSL.

B mururammsmpanoro o0ydeHHe TO TYpPU3bM KIIOYOBO 3HAYEHHWE NPHUIOOMBAT BHUPTYaTHHUTE
pasxoaku, 3D Momenm HAa TYypUCTHYECKH OOEKTH, CHUMYJAIIOHHH TIPOTPaMH 3a XOTEJICKH,
TYpOTIEPAaTOPCKH MU PECTOPAHTHOPCKU ICHHOCTH 1 OHJIAMH CHCTEMH 3a pe3epBallii U 00CTyKBaHEe Ha
KJIMEHTH. €31 TEXHOJOTHUH MPEAOCTaBAT BH3MOXKHOCT 32 MPEKUBEIHITHO YUYE€HE, KOETO CTUMYJINpa
KPUTHYHOTO MHCJIEHE, B3eMaHETO Ha PEIIeHNs U poQecrHoHaTHATa YBEPEHOCT.

Hpyra ocoO0eHOCT € He0OXOAMMOCTTa OT pa3BUBaHE Ha KOMYHUKATHBHU U MPE3CHTALIMOHHN YMEHUS
Yype3 IUTMTaTHU CPEICTBA, KaTo BUPTYaJHM CPEII, YaTOBE, BUACOKOH(QEPEHIWH W TUTHUTATHH
MapKETHHTOBH HHCTPYMEHTH — BCHYKH ITMPOKO M3MOI3BaHU B ChBPEMEHHATA TYPUCTUYECKA TPAKTHKA.
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VY4auTensT no Typu3bM TpAOBa 1a MOXKeE 1a MHTErpUpa Te3H TEXHOJIOTHH B IIPETIOIaBaHETO, KATO IIoMara
Ha 00y4aeMHTe J1a M3rPaXaaT KOMIETEHTHOCTH, ChOTBETCTBAILM Ha pealHaTa paboTHa cpeaa.

B nururanHus KOHTEKCT CBIIO Taka HapacTBa 3HAUEHUETO Ha aHANM3aTOPCKUTE YMEHUs, CBbP3aHU
¢ o0paboTka Ha nHpopMalus, padboTa ¢ KIMEHTCKH MPOQWIN, OHIAHH MPOYyYBAHUS, MAPKETHUHTOBH
aHAJIM3M U TJI00aJHM TYPUCTHYECKH TEHIACHLMH. ToBa M3MCKBAa YUYHMTEAT Aa yMee 1a ChueTaBa
MPEOMETHOTO CHIBbPKAHUE C JUTHTAIHUTE WHCTPYMEHTH Taka, 4e OOyd4eHMETO Ja OCTaHe
MPaKTUYECKO, aKTYaIHO U aJalTHPaHO KbM MOTPEOHOCTUTE HA CEKTOPA.

Ilo To3u HauuH TUruTanTU3anyATa He IPOMEHs caMo (opmMaTa, HO ¥ ChIIHOCTTa HAa O0YYEHUETO 110
TYypU3bM, U3UCKBANKH OT YUUTENSI KOMIUIEKCEH Ha0OP OT IUTUTAJIHO-TIIeJarOrM4eCK: KOMIIETEHTHOCTH,
KOUTO JIa TapaHTHUpaT e(peKTUBHO M CMUCIICHO MPHIOKEHNE Ha TEXHOIOTUUTE.

3. OCHOBHU MPECAN3BUKATEIICTBA NIPEA YUUTECIIUTE IO TYPU3bM B AUT'UTAJIHATA CPpEla

I[I/IFI/IT&HHaTa TpaHC(i)OpMaLII/ISI Ha O6pa3OBaHI/IeTO NOCTaBA IMpPEA YUUTCIUTC MO TYpU3BM peaulla
MNpEAU3BUKATECIICTBA, IPOU3THYAIIU KAKTO OT CHCHI/I(I)I/IKaTa Ha HpO(beCI/IOHaJ'IHOTO 06yquI/Ie, TakKka 1 OT
HCO6XOI[I/IMOCTT8. 3a aJanTupaHe KbM HOBHUTEC TEXHOJIOTUYHU PEATTHOCTH.

Taﬁ.lmua 2 - OcHOBHH NPpEAN3BUKATECJICTBA 32 YIUTEJIUTE 110 TYPU3BM B IUIHTA/IHATA Cpeda

IIpenn3BuKaTeJICTBO IIposiBienne Bausiaue BbpXy
NPenoJaBaHeTo
HenocraTtpunu aururaiHu PaGora c HOB coTyep OrpaHuyeHa UHTErpanus Ha
YMCHUA TEXHOJIOI'u
IIpakTHyeCKH JUCLHUILIMHU TpynHoctu nnpu Hamanena peanuctuyHoCT Ha
JUTHTAIA3aHS 00y4YeHneTo
OueHsBaHE OHNANH Jlunca Ha UTHCTpYMEHTH 3aTpyJHEHO MpocesiBaHe Ha
YMEHHUS
OHJaiiH aHraKupaHocT Hucka motuBauus IToHmkeHa aKTUBHOCT B 4ac

EnHo oT KiI04oBHTE 3aTpyJHEHHS € HEeAOCTaThYHAaTa TEXHOJIOIMYHA MOJArOTOBKA, KOSTO BKIIIOUBA
yMeHus 3a paboTa ¢ BUPTyaTHH IUIaTGOPMH, CIIEHUATU3UPAH TYPUCTUIECKU COPTYEp U HHCTPYMEHTH
3a Ch3JaBaHE HA MYJITHMEAUNHHO ChAbPXKaHUE. MHOrO yuuTenu ce cOTbCKBAT ¢ ObP30TO OCTapsiBaHE
Ha TEXHOJIOTHUTE U HEOOXOIMMOCTTA OT HENpEeKbCHATA aKTyaJIN3alsl Ha JUTUTATHUTE UM YMEHHUSI.

Hpyr celnecTBeH MpoOiieM € MHTErPUPAHETO Ha JUTHTATHUTE WHCTPYMEHTH B NPAKTUUYECKHUTE
TUCLUIUIMHY, XapaKTepHH 3a Typu3Ma. [Ipeameru kato ,, TexHomorus Ha X0TenuepeKoTo 00CIyKBaHe™,
,» LypoIrepaTropcka | TypareHTcka JeiHocT uiu ,,CepBupaHe U 6apMaHCTBO™ M3UCKBAT NMPAKTHIECKa
JEMOHCTpAIs, HAOIIOJeHUE U yYacTHe, KOETO 3HAYUTEIHO YCIOKHABA AUTHTATTU3AIMATA Ha TIpoIieca.
Bupryanaure cuMmynanud ¥ JUCTAaHLIMOHHUTE (POPMH Ha MPAKTHUECKO OOyueHHE YeCTO HE Morat
HaIbJIHO J1a BB3MPOU3BEIAT peaHaTa paboTHa cpella, KOETO HOCTaBs yUUTENs pell He0OXOaMMOCTTa
J1a ThpcH e(EKTUBHU XUOPHTHHU PELICHUSI.

[Ipenn3BUKaTENCTBO MPEACTABIABA U CH3/IaBAHETO HAa aHTAXHUpaIla U WHTEpaKTUBHA TUTHTAIHA
yueOHa cpena. YUuTeIuTe Mo TYpU3bM TpAOBa Aa ObAaT CHOCOOHM Ja MpujiaraT METOIU 32 aKTHBHO
yueHe, Jia Ch3/]aBaT JUHAMHYHH BU3yaJTHU MaTEepUaNX 1 Ja (GacHIUTAPAT OHJIAHH JUCKYCHH U EKUITHH
JEHHOCTH, KOUTO Ja MOJIBPKAT HHTEpPeca K MOTUBAIIMATA HA 00yJYaeMHUTe.

ChILecTBeHO 3aTpyIHEHHE € U OLICHSBAHETO B JWUTUTAJIEH KOHTEKCT. YUHTENIUTE 4YeCTO HAMAT
JOCTaThbYHO MHCTPYMEHTH 32 U3MEpPBaHE Ha MPAKTUYECKH YMEHHs 4Ype3 OHJIAMH miaTdopMH, KOETO
3aTpy/HsBa OOCKTHUBHATA OIIEHKA HA 3HAHUS, KOMIIETCHIMM M TPOQPECHOHAIHO ToBejaeHue. ToBa
W3UCKBa pa3paboTBaHEe HA HOBU KPHUTEPUH, CICKTPOHHHU PYOPUKH, TUTUTAITHH TECTOBE M MPOEKTHO-
0a3upaHu MOAXOM.

JombnauTtenen ¢akTop € OUTHTaTHATa €THKAa W OHJIAH KOMYHHMKAlHMATa, KOWTO MPHUA00HMBAT
oco0eHa BaXKHOCT B TYPUCTHYECKOTO 00pa3oBaHue. YUHTEISAT TPSIOBa Ja yIpaBisiBa 6€301acHOCTTa Ha
JUYHUTE AaHHH, Aa (GopMHUpa TUTUTATHA KYJITypa Y YISHUIIUTE U Ja MOLAbpKa MPodeCHOHAaIeH CTHI
Ha omaiiH B3aumosetictue (UNESCO, 2018).

B 0000mienue, npean3BUKATENCTBATa TIPEl YYUTEIHUTE MO0 TYpHU3bM B JIMTHTAIHATA Cpela ca
MHOT'OIUTACTOBH M N3UCKBAT CUCTEMHA MOAKpena, 00yueHHe 1 pa3BUTHE Ha TUTUTATHO-TIEJarOTHIECKU
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KOMIIETCHTHOCTH, 32 J]a MOXK€ YYCOHHUAT IMPOIEC Jla OTroBaps Ha ChBPEMCHHUTE W3WUCKBAHUS Ha
PO ECHOHATTHHUS CEKTOP.

4. Mogen 3a pa3BUTHE HA IUTUTATHO-TIEArOTUUYECKH KOMIIETEHTHOCTH Ha YYUTENS 10 TYPU3bM

[pennoskeHUAT MOZIEN ce OCHOBaBa Ha HHTETPALUATA MEXIY TEXHOJIOTHYHOTO, IIeIarOTHYECKOTO U
IpeIMETHO-CTICIIM(UIHOTO 3HAHHUE, KATO IIeIM CHCTEMHO Pa3BHTHE HA AUTHTATHO-TIEArOTHYECKUTEe
KOMIIETEHTHOCTH Ha YUHTEJIS [T0 TYPU3BM B yCIIOBHUATA HAa TPaHC(HOPMHPAI Ce 00pa30BaTEeIHU CPEH.
KonnenrtyanHo wmonensT oOeAWHSBA TP OCHOBHH KOMIIOHEHTA, KOUTO (YHKIMOHHPAT BBB
B3aMOBpB3Ka U ce (OPMHUPAT ITOCTETIEHHO Ype3 MPO(PECHOHATHO pa3BUTHE, MIPAKTHYECKA AEHHOCT 1
oOydeHue.

1) TexHonorun4yHa v MeJUiHA TPAMOTHOCT

To3m KOMIOHEHT BKIJIFOYBAa YMEHHS 3a paboTa ¢ IIMPOK CHEKThP OT AWTHTAHU MHCTPYMEHTH H
mwiatdopmMu, He0OX0AUMU 3a e(EeKTHBHOTO MPENOIaBaHe Mo TYpU3bM. Tol akeHTHpa BBPXY:

v/ u3non3BaHe Ha oOpazosarennu mwiardgopmu (LMS), BUpTyamHu KJIaCHU CTal U MHTEPaKTHUBHU
MPUIIOKCHUS,

v' paboTa che crienuan3upan TypUCTUIeCKH coTyep (pe3epBalliOHHN CUCTEMH, XOTEICKH PMS
nporpamu, GIS uHCTpyMeHTH, MaTdopMu 3a BUPTYaTHH TYPOBE);

v/ Ch3/aBaHE W AANTHPAHE HA MYJITHMEANHHO ChABPXKAHHUE, KOETO Ja ToArnoMara 00y4eHueTo
10 Tpo(eCHOHATHH TUCIUIUINHY;

v/ yMEHHUS 3a aHalu3 Ha JWTHTAIHA PECYpCH W OILEHSABAaHE HAa TAXHATA HAJCKIAHOCT U
nejarornyecka e(h)eKTUBHOCT.

2) JlururanHa meJaroruyecka mpakTuka

B TO31 KOMIIOHEHT ca BKIIOYEHHU YMEHHSTA Ha YUUTEIS 1a U3M0JI3Ba TEXHOJIOTHUTE KaTO CPEACTBO
3a IoJ00psiBaHEe HAa METOAMKATA Ha TpernoaaBaHe. Tol chabpxka:

v IUIaHWpaHe Ha JUTUTATHO OOOTaTeHH YpOLM, HWHTETPHpaHEe HAa HMHTEPAKTUBHU METOIU
(BUpTYaJIHU Pa3X0jKH, CHMYJIAIIMK Ha TYPUCTHYECKO 00CyXBaHe, case-based learning);

v/ OpraHu3MpaHe Ha KoJaOOpaTUBHU OHJIAWH JCWHOCTH, IPOCKTH U JUCKYCHUHU;

v/ W3MO0J3BaHE HAa TUTUTATHH MHCTPYMEHTH 3a (JOpPMHpAILO U CYMAaTUBHO OLICHSIBAHE;

v/ mpunarade Ha AudepeHImpaHo oOydeHHe B AWTHUTAIHA Cpella 4pe3 ajanThpaHe Ha 3a/aqd
criope]l HUBOTO U MHTEPECHTE Ha 00y4YaeMuTe.

3) Vmpasnenne Ha MUGPOBH OOYIUTEIHH MPOIECH

TperusiT KOMIIOHEHT OT Mozeia oOXBalla yMEHMATa Ha YYHTENs [0 TYpU3bM Ja Ch3JaBa H
MOJTbpIKa TUTUTANHA y4eOHa cpela, KaKTo M Jia yNpaBisiBa KOMYHUKAIUATa, B3aUMOJICHCTBUETO U
MOTHBAIMATA B OHJIAalfH KOHTEKCT. Tol BKIIOYBA:

v/ OpraHu3HMpaHe Ha JUTUTAJIHA KOMYHHKAIUs U €TUKET, yIIpaBJIeHHEe Ha BUPTYaIHU OOITHOCTH U
MOJIKpeTa Ha 00yJaeMure;

v/ mpuiarase Ha MeXaHW3MH 32 OOpaTHa BPB3Ka Upe3 eJICKTPOHHH TUIATQOPMU;

v’ mojibpKaHe Ha KHOEPCHTYPHOCT, 3allliTa Ha JIMYHUTE JIAaHHU U (opMUpaHe Ha TUTHUTaHA
KyJTYypa;

v\ ympaBiieHHe Ha XUOPHUIHM MOJIeNIM Ha oOydeHHne (KOMOHMHAIMS OT MPUCHCTBEHH, OHJIANH H
BUPTYaJIHU MIPAKTHKH).
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Ynpa-

®@ur. 1 — [lnpamMugaieH MoIe] 32 TUTHTATHO MeJATOTHYECKUA KOMIIETEHTHOCTH HA YUHTEA
10 TYpU3bM

TexHONIOrHYHA U MEAUKHA IPAMOTHOCT (OCHOBHO HUBO)

Toa HuBO 0OxBalla 0a30BUTE 3HAHUS U YMEHHSA 32 padoTa ¢ IUTUTAITHU YCTPOMCTBa, codTyep u
OHJIAIH IIaTGOpPMH, KAKTO M CHOCOOHOCTTA 32 KPUTHYHO BB3IPHEMAaHE Ha MEAUIHO ChABbpPIKAHHE.
VY4uTensT mo3HaBa OCHOBHUTE NPUHIIMITK Ha TUTUTaTHATa O€301aCHOCT, aBTOPCKOTO MPAaBO U €THYHATA
ynoTpeba Ha napopmanus. ToBa HUBO (hopMHpa OCHOBATA 32 €(EKTHBHO U3ION3BAHE HA JUTHUTATHUTE
TEXHOJIOTHH B 00pa30BaTEITHUS IIPOIIEC.

JlurnTanHa nenarormyecka mpakTuka (CpeaHoO HUBO)

Ha ToBa HUBO ce aKkIeHTHpa BPXY HHTETPUPAHETO HA TUTUTATHN TEXHOJIOTUH B 00YYECHHUETO C 1T
NOBUIIaBaHE Ha HeroBata e(eKTHMBHOCT W WHTEPAKTHBHOCT. YUHTENSAT TpHiara JWTUTATHA
MHCTPYMEHTH 3a IUIAaHMpaHe, MPOBEKAAHE M OICHSABaHE Ha y4YeOHMS MpPOILEC, ChOOpa3eHH ChC
cnenuuKara Ha NPoPECHOHATHOTO OOyUeHHE MO TYpH3bM. TEXHONOTMUTE ce H3IOJ3BaT KaTo
CPEACTBO 32 Pa3BUTHE Ha KIIOYOBH KOMIIETEHTHOCTH Y 0OydaeMHuTe.

VYnpasnenue Ha uuppoBH MpoLecu (BbPXOBO HUBO)

BBpx0BOTO HUBO BKITIOYBA CTPATETMYECKO IUIAHUPAHE U YIIPaBICHUE HA TUTUTATHA 00pa30BaTEIIHU
NpoIeCH M pecypcd. YUWTeNsIT aHajdu3upa, U30Mpa ¥ ONTUMH3HMpA AWTHTAIHU PEIICHHs, KaTo
KOOpAWHHMpa Y4eOHM AEHHOCTH, IUIATPOPMH M KOMYHHUKAIMs B JUTHTajIHAa cpeaa. ToBa HHBO
Ipearnonara JUAEepPCTBO, MHOBATUBHO MHCJIEHE M YCTOMUYHMBO IpHJIaraHe Ha TUTHUTAIHU NPAKTHKU B
00pa30BaHUETO.

Jloruka n pyHKIMOHMpaHE Ha MOJEIIa

MogenbT ciieaBa CHUPAJIOBUICH MOAXOJA: KOMIIETEHTHOCTHTE C€ HaIrpakaaT IOCTENEHHO,
HpeMHHaBaﬁKH oT 6330BI/I TEXHOJIOT'MYHU YMCHUA KbM CJIIOKHU NTE€AATrOTHYCCKH CTPATETUU U CUCTEMHO
ynpasieHue Ha nupoBu nporecy. Tazu TMHAMAYHA CTPYKTYypa MO3BOJISIBA aAaNTalrs KbM Pa3IniHu
HUBAa Ha Npo(ecHOHATHA MOJATrOTOBKA U Pa3JIMueH TEXHOJIOTMYEH KOHTEKCT B yUMIIMILATA.

5. MexaHn3MHU 32 BHE/IpSIBAHE

Taoauua 3 - MexaHU3MH 32 BHeIpsiBaHe HA MoJieJia

MexaHu3bM Hen OuaxkBaHM pe3yJITATH
OOyueHust 3a yuurenu Hanrpaxnane Ha IToBuiIeHa TEXHOJIOTUYHA
YMEHUs IrPaMOTHOCT
MenTopcTBO Ilonkpena B VYcTolunBo mpunarase Ha
[IpaKTUKaTa JUTUTAIHU METOAU
ITnatdopmu u pecypen VYnecHsiBaHe Ha KoHcUCTEHTHN JUTHTAIHU
MIPETOAABAHETO MIPAKTUKH
Cumynauuu/BUpTyaIHu Peanuctnuno yuene [TonoOpenn mpakTu4ecKu
cpenu KOMIIETEHTHOCTHU

180



3a MpakTUYeCKOTO MPHUIIOKEHUE Ha MOJIENa Ce TIpeyiaraT CJIeJHUTE MEXaHU3MU:

v’ 0o0yuyeHHs W KBIM(UKAIMOHHU KypCOBE, (POKYCHpaHU BHPXY TYPUCTHUYECKU COPTyepHU U
JTUTUTATTHA METOIH;

v' mpodecroHamTHI 0OITHOCTH 32 YUCHE U CIOAEISHE Ha JOOpU PaKTHKH;

v/ MEHTOPCTBO M BHTPEITHOYYHMIIUIIHA [TOIKPETIa;

v/ pa3paboTBaHE Ha AUTHUTAIHU PECYPCH 3a CIEIUPUIHN TYPUCTUICCKH TUCITUILTUHH;

v/ y4acTue B POCKTH 32 BHEJPSABAHE HA BUPTYATHH JTa00OPaTOPUH U CUMYJIAIINH.

OuakBaHu e(peKTH OT MPHUIAraHETO HA MOJETIA;

v/ mojoOpsiBaHe Ha KA4eCTBOTO Ha MPEIIOIaBaHE M HA MPAKTUYECKaTa MOATOTOBKA;

v/ M0-BHCOKa aHTQXHPAHOCT ¥ MOTHBAILIMA HA 00y4JaeMHTe;

v/ pa3BUTHE HAa YMEHHUS, ChOTBETCTBAIIM HAa PCATHUTE IU(PPOBU MPAKTUKU B TypUCTHUYECKATA
WHIYCTpPUS;

v\ MoJepHHM3alUs W KOHKYPEHTOCHOCOOHOCT Ha TYPUCTHYECKHTE CICIUATHOCTH B
PO eCHOHATTHOTO 00pa3oBaHNe.

6. IIpakTHYECKH NPHIOKECHUS B 00YUECHHUETO IO TYPU3IbM

[TpHI0KEHNUETO Ha AUTHTATHATE TEXHOJIOTHH B O0YUCHHETO 110 TYPU3bM OTKPHBA IMPOK CHEKTHP
OT Bb3MOXKHOCTH 32 00OraTsiBaHe Ha y4eOHUs IPOLIEC U 32 Ch3JaBaHe Ha YCIOBHS, OJIM3KH 10 peanHara
npodecronanna cpena. EQHO OT Hail-3HAUMMUTE HANPaBICHUS € H3MOJI3BAHETO HA BHPTYaTHU
paszxoaku u 360° TypoBe, KOWTO TO3BOJISIBAT HA YUSHHIIMTE Ja W3CIEABAT TYPUCTHUYECKH OOEKTH,
MY3€H, XOTEJIM, NPUPOJHU M KYJITypHH 3a0CNeKUTEIHOCTH Oe3 (u3nvecko mpuchcTBHE. ToBa
nozanoMara (GopMupaHeTo Ha mpodecHoHaNIHa KOMIETCHTHOCT, BU3YaJIHO OPUEHTHPAHO MHUCICHE U
pazbupaHe Ha TYPUCTUYECKUSI IPOAYKT.

ChIIeCTBEHO NPHIOKCHHE HAMHUPAT M CHMYJAIMOHHUTE MPOTPaMH, Ype3 KOUTO Morat aa Obaar
MPOUTPaBaHK THITMYHU CUTYallUH OT TYPUCTHYECKATA MPAKTHKA — HAIPUMep, 00CTy)KBaHE Ha KITMEHTU
Ha XOTeJCKa peleniys, o0paboTka Ha pe3epBallii, OpraHU3MpaHe Ha TYPUCTUUSCKH MAKETH HIIH
paspeliaBaHe Ha KanOu W pexiamanuu. Te3un WHCTPYMEHTH Pa3BUBAT MPAKTUYCCKUTE YMEHHs Ha
o0y4aeMHTe, KaTo ChUIEBPEMEHHO MOBHIIABAT TOYHOCTTa M NMpPO(eCHOHANIHATa MM PEaKTUBHOCT B
pEATHH YCIIOBHSI.

BakHa poJist urpast u oOpasoBarenHuTe IIATHOPMHE U CUCTEMH 3a YIPABJICHHE HA O0YYECHHETO
(LMS), xourto moamomarar IiIaHUPaHETO Ha yueOHHU ACHHOCTH, ChXPaHABAHETO HA YUeOHH MaTepHaIH,
KOMYHHUKAIMATA C YYCHHUIMTE M MPOBEKIAHETO HA JUTUTAIHU TECTOBE M OlleHsBaHHs. Upe3 Tax
YUHTEIHUTE MO TYPH3bM MOTaT Ja OPraHU3MpaT MPOSKTHO-Oa3MpaHH 3a/aud, OHJIAWH JIMCKYCHH H
ekuHU popMH Ha paboTa, KOUTO CUMYJIHPAT KOJabopanusTa, XapakTepHa 3a TyPHCTUYECKUS CEKTOP.

Crienmanu3upanyd HHCTPYMEHTH KaToO OHJIAH pe3epBannonHu cuctemu (Booking, Amadeus), GIS
kaptu, Google Travel, TripAdvisor, kakro u 1iathopMu 3a JAUTUTAICH MAPKETHHT IOIIIOMArar
00y4YeHHETO 10 AMCUMIUIMHH, CBBP3aHH C MApKETHHT, TypOIepaTopcKa JSHHOCT M IUIAaHUpaHEe Ha
TYPUCTHYECKH MapmpyTd. Upe3 peajHd JaHHM M Ka3yCH YUCHUIMTE MPHI0OMBAT aHATUTUYHH W
yIPaBJICHCKH YMEHUS, ChOTBETCTBAIIM HA JUHAMHUKATA HA TYPUCTHYCCKUS mas3ap.

He Ha mociemHO MSCTO, W3MON3BAHETO Ha BHUPTYAIHHM KIACHH CTal M BHICOKOH(DEPCHTHH
uHcTpyMeHTH (Zoom, Teams, Google Meet) pa3mmpsiBa B3MOKHOCTHTE 33 y4acTHE Ha BBHIIHU
JIEKTOPH, NPO(MECHOHATUCTH OT TYPHCTHYECKUS OpaHIl WM 3a MPOBEXKIAHE Ha MEKITyHAPOTHH
obpa3oBatenHu TpoekTd. ToBa oborarsBa y4eOHOTO ChIbPXKAHHE W OCUTYpsBA TPSIK KOHTAKT C
peasiHaTa MpaKkTHKa.

B 0000111eH1e, TUTUTATHUTE TEXHOJIOTHH MPEBPHIIAT 00YUYECHHETO 10 TYPU3bM B MHTCPAKTHUBEH,
MPEKUBEIHUIICH U KOMIIETCHTHOCTHO OPHUEHTHPAH TPOIIEC, KOWTO MOIKPEIs Pa3BUTHETO HA yMEHHS,
CHOTBETCTBAIIM HAa M3MCKBAHMATA HA CbBPEMEHHATA TYPHCTHYECKA HHTYCTPUSL.

3akiroueHne

JururanHata tTpanchopmanus Ha oOpa3zoBarenHaTa CCTeMa IOCTaBs MPe YIUTEIUTE 110 TYPU3bM
HOBHM HW3HCKBAaHWS, CBBP3aHU C WHTETPHPAHETO Ha TEXHOJOTHMH B OOYUYEHHETO, YNPaBJICHUETO Ha
JUTUTAITHA pecprI/I nu HpI/IHaFaHeTO Ha I/IHTepaKTI/IBHI/I METOAH, CbOTBCTCTBAIIIN HA CHCHI/I(i)I/IKaTa Ha
TypI/ICTI/I'-IeCKI/ISI CeKTOp. HpeIICTaBeHI/IHT Moaea 3a pa3BI/ITI/Ie HA JUTHTAJIHO-TICAATOTHYCCKUTEC
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KOMIIETeHTHOCTH TIpeljiara CUCTEeMEH, MHOTOM3MEPEH IMOAXO0J], KOHUTO OOeAMHSIBA TEXHOJIOTHMYHATA
IPaMOTHOCT, JWTHTATHATA IMeJarorndecka MpakTHKa W YMEHUSATa 3a yhpaBlcHHE Ha HUQPOBH
O0OYYHTEHU MPOLIECH.

Wzcnenpanero mopuepraBa, uYe YCIEHIHOTO MPHIOKEHHE HA JIWTUTAIHUTE WHCTPYMECHTH B
00y4YEHHETO N0 TYPU3bM M3UCKBA HE CAMO TEXHHYECKH YMEHHS, HO U TIEITarOTUYECKU CTPATErMICCKU
MOJIXOJI, OCHTYPSIBAI] aHTQKHPAHOCT, MPEKUBEIUITHOCT U MPAKTUYECKa HACOYCHOCT Ha ydeOHUS
mporec. IlpakTudeckuTe NMpUMEpH MOKA3BaT, Y€ BUPTYATHUTE Pa3XOJKH, CUMYJIAIIMUTE, OHJIANH
wiarpopmMute U MUPPOBUTE MAPKETUHTOBH HWHCTPYMEHTH 3HAYUTEIHO TOAOOPSIBAT KAYeCTBOTO HA
00y4YeHHUETO U MOAKPEIAT MpodecrnoHaTHaTa TOATOTOBKA Ha 00ydaeMuTe.

[IpennoxeHusIT MOJIEN U HAPABEHUAT aHAJIHN3 IOKa3Bar, ue:

v\ IUTUTaJIHO-TIEAarOrMYeCKUTe KOMIIETEHTHOCTH Cca KIOY0OB (akTop 3a MOJepHHU3aLusATa Ha
TypUCTUYECKOTO 00pa30BaHMeE;

v/ TEXHOJOTMHUTE MOTaT Ja CHMYJUpaT pealHaTa TypHUCTHYECKa cpeia U JAa pa3mupsr
BB3MOYKHOCTHTE 32 MIPAKTUIECKO 00yUueHHe;

v/ CHCTEMHOTO pa3BUTHE Ha yduTels 4pe3 oOydeHHWe, MEHTOPCTBO W CHOENsSHE Ha H00pH
MPAKTUKHU TOBUINABa e()eKTHBHOCTTA Ha MPETOIaBaAHETO;

v\ JWrUTajHaTa TPaMOTHOCT M MeJarornyeckoTo MaicTopcTBo TpsiOBa Ja ce pa3BUBAT
€THOBPEMCHHO, 32 JIa CE TapaHTHPa KaYeCTBEHO M KOHKYPEHTOCIOCOOHO 00YYEHHUE MO TYPHU3BM.

IMony4yeHnTe W3BOAM MOMYEPTABAT HEOOXOAUMOCTTa OT MPOABDKABAINM WHOBAalMM U
npodeCHOHATHO pa3BUTHE HA YUYHUTEIHUTE, TaKa 4e TYPHCTHUYECKOTO oOpa3oBaHHE Ja OTroBapsi Ha
HOTpC6HOCTI/ITe Ha CbBPEMCHHHA Ma3ap U Ha JUTNTAJIHO OPUCHTUPAHUTE MMOKOJICHUSA yUaliu.

Jluteparypa

1. Aleksieva, L. (2025) Preparing pre-service teachers for the digital transformation of
education: Exploring university teacher educators’ views and practical strategies. Education
Sciences, 15(4), article 404.

2. Alptekin, Z. & Taneri, A. (2025) Technology integration in pedagogical processes: digital
competence and teaching practices of primary school teachers in Turkey. Discover Education, 4,
article 351. DOI: 10.1007/s44217-025-00646-9.

3. Baichev, G. (2019) Digital Pedagogy. Sofia: St. Kliment Ohridski University Press.

4. Todorova, M. (2020) Interactive Methods and E-Learning. Varna: VSU ‘Chernorizets
Hrabar’.

5. Stoyanov, K. (2019) Methodology of Teaching Tourism in Secondary Education. Sofia: New
Bulgarian University.

6. Bozhidarova, D. (2018) Innovations in Tourism Education. Varna: Scientific Publishing
House of the University of Economics — Varna.

7. Duykinski, S. (2016) Educational Technologies and E-Learning. Sofia: Bulvest.

8. Dominguez-Gonzalez, M. de los A., et al. (2025). Teacher digital competence: Keys for an
educational future through a systematic review. Contemporary Educational Technology, 17(2),
eps577.

9. Heine, S., Krepf, M. & Konig, J. (2023) Digital resources as an aspect of teacher professional
digital competence: One term, different definitions — a systematic review. Education and
Information Technologies, 28(4), pp. 3711-3738.

10. Petkova, A. (2021) ‘Digital Competencies of Teachers — Current State and Challenges’,
Pedagogqy, (5), pp. 451-462.

11. Petrova, R. (2020) ‘Models for E-Learning in Vocational Education’, Vocational Education,
(4), pp. 32-41.

12. Karastoyanova, S. (2018) ‘Interactive Approaches in Tourism Education’, Economic
Research, (1), pp. 87-102.

13. Nedelcheva, T. (2021) ‘Practical Training in Tourism through Digital Resources’, Yearbook
of MTSP — Burgas, 12, pp. 55-66.

14. Ning, Y., & Danso, S. D. (2025). Assessing pedagogical readiness for digital innovation: A
mixed-methods study.

15. Ferrari, A. (2013) DIGCOMP: A Framework for Developing and Understanding Digital
Competence in Europe. Luxembourg: Publications Office of the European Union.

182



16. Mishra, P. and Koehler, M.J. (2006) ‘Technological Pedagogical Content Knowledge: A
Framework for Teacher Knowledge’, Teachers College Record, 108(6), pp. 1017-1054.

17. Redecker, C. (2017) European Framework for the Digital Competence of Educators:
DigCompEdu. Luxembourg: Publications Office of the European Union.

18. Shulman, L.S. (1986) ‘Those Who Understand: Knowledge Growth in Teaching’,
Educational Researcher, 15(2), pp. 4-14.

19. Selwyn, N. (2016) Education and Technology: Key Issues and Debates. London: Routledge.
20. Voogt, J. and Knezek, G. (2018) Teaching and Learning in the Digital Age. New York:
Springer.

21. Sigala, M. (2018) Tourism and Digital Transformation. Bingley: Emerald Publishing.

22. Mariani, M. and Baggio, R. (2022) ‘Digital Transformation in Tourism Education’, Journal of
Hospitality, Leisure, Sport & Tourism Education, 30, pp. 100-112.

23. Poulston, J. and Yiu, A. (2019) ‘Simulations and Virtual Environments in Hospitality and
Tourism Education’, Journal of Hospitality and Tourism Management, 39, pp. 135-143.

24. European Commission (2017) European Framework for the Digital Competence of Educators
(DigCompEdu). Available at: https://joint-research-centre.ec.europa.eu/digcompedu_en

25. European Commission (2018) DigComp 2.1: The Digital Competence Framework for
Citizens. Available at: https://joint-research-centre.ec.europa.eu/digcomp

26. UNESCO (2018) ICT Competency Framework for Teachers. Available at:
https://unesdoc.unesco.org

27. OECD (2021) Digital Education Outlook. Available at: https://www.oecd.org/education

28. UNWTO (2019) Tourism and Digital Transformation. Available at: https://www.unwto.org

183


https://joint-research-centre.ec.europa.eu/digcompedu_en
https://joint-research-centre.ec.europa.eu/digcomp
https://unesdoc.unesco.org/
https://www.oecd.org/education
https://www.unwto.org/

